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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

°
\_ at 1 O I]_ al & Gl O b al SKY Advertising is excited to present to Court Atkins a curated, multi-media marketing

selection of offerings to bring high net worth buyer awareness to Court Atkins Group.

Approaching the marketing strategy from these different directions will help us to saturate

E Xp O S ur e your market in the most effective way, bringing deserved recognition to your business.

Court Atkins
Group

JANINE JONES SARA HELENI
Executive Vice President Digital Account Executive
212-677-2714 212-674-2402

janine@skyad.com sara@skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner

advertising program with guaranteed impressions and
click-throughs.

Get the most out of your marketing dollars with affordable
and measurable results that only a digital program can
offer. Link directly to your business’s website, or any URL
of your choice.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

CAMPAIGN OVERVIEW AND BUDGET

e Campaign: Court Atkins Group

e Flight Dates: August 2023 - November 2023
¢ Impressions: 3,000,000

¢ Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450
Three Month Minimum

9 Hotspots to Add to Your England Trip Itinerary

Add theve devsinacons tovous Beitih 1o do bt

fi
Ly

COURT ATRINS

3,000,000

IMPRESSIONS

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting
Sites

We identify the best sites to feature your business and your
ads appear only on your approved sites. The number of
prominent, respected and relevant sites available is
excepﬁona|. We take care of the research to provide
hand-selected and white-listed sites most relevant to your

campaign.

GEO TARGETING

We identify where potential customers are found and use
the information to identify the areas to geo-target. We can
target locally to globally.

g

CNBC

INVESTOR'S BUSINESS DAILY

THE WAL STREETJOURNAL.  FORTUNE Forbes

FOX\BUSINESS

skyad.com |



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your company image. We assist with
photo selection and editing as well as ad design and
sizing.

Ad Units: 970 x250, 728x90, 300x600, 300x250, or

custom sizes.

GROUP

SP:‘ICCS 1 _ @ COURTATKINS

inspired by
the richnes:

oflfe. R p—

BANNER PRODUCTION: $1,195/250K;
$1,625/500K; $2,450/1 MILLION

970 x250

q - ag 1 --" . : e —
- Spaces inspired by SISCOVER MORE
CROpe

the richness of life.

728x90

Spaces Spaces inspired by @

Sl A
inspired by the L T S
I'iL‘hﬂL'N‘s‘ “flifc COLRT AT RINS o

300x250

300x600

skyad.com |



DIGITAL
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9 Hotspots to Add to Your England Trip Itinerary

Add threr devtinafion to vour Beitidh fo-do bt

Spaces inspired by
the richness of life.

Sample
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UOLRT ATRINS
creur

Banners For

Impressions

W vourve plannimg a frag sam timse soce (and vous 1 top e tronel agents

Sormern Cluaries think dheewe e manions deoa b be on voor Brivish bockes lis

s RAE AR

Programs As
They Appear
On Sites

oflife.

A ———

the musesun move than twice i

The Best Islands in the Caribbean,

ursent doos space. w

Spaces n

.I z )\

inspiredby the | \&¢
COURTATRINS

Fm anurkelrrs’ parndisns tn foedie v, theee are e o e richness of life.

some really insove

2l mazmaped to

seasitlvity 1o the berituge ofthe  Poo Stanton Wikiarsa Cairtuny of He Musner of

mctiomal museuns” Evan Davis, chair of the jury, sasd in o statement. The sie

md the curyras stractene was bush by Sis
Morace ones, & I the 18508 With the new design, much of
tie ariginal srchatecture will be preserved: The suchitects dag down into the groond to

fisial ke sqpuise Saolape. The uevw usmmein i schedided bo open in 1022

DISCOVER MORE
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DIGITAL

omprehensive
eporting

or Your
ustomized
ampalign

After the launch, we give you complete and comprehensive reporting
for the duration of your campaign. We can also give 30 day reports
for you to evaluate the effectiveness of your targeting and to adjust
it.

® We project the number of impressions (number of times the ad
appears on each site) during your campaign.

¢ The number of impressions are broken down by number and site

for the duration of the campaign.

The delivery by site is broken down into delivered impressions,

clicks and click-through rate. This allows you to see on what sites

your ads are performing well and where there needs to be

improvement. With this information we are able to adjust the

campaign for maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

TV
\, GROUP Total Impressions: 3,000,000

m C O URT ATKIN S Delivery Summary ADVERTISING
: . KY BRANDING

Dates: April 14 — July 13
MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

40K . BBC.com
. Bloomberg.com

30K . Economist.com
. Forbes.com

20K M FoxBusiness.co..
. NYTimes.com

10K . Reuters.com

oK . WSJ.com
15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 11

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com |




DIGITAL

Inlpresshlns

Scheduling

After researching, we have put together an integrated program
that targets a high-net-worth audience across Charleston, Atlanta,
Charlotte, Hilton Head, Greenville, and Raleigh.

The program, with a projected start date of September 1st, will run
for three months delivering an estimated 750,000 impressions.

This will include:

e A Site-specific segment that allows us to reach a high-net-worth
audience (Adults top 10% HHI), living in Charleston, Atlanta,
Charlotte, Hilton Head, Greenville, and Raleigh on top global
business and finance websites.

¢ A behavioral segment that will allow us to show banners to
Luxury Shopping Enthusiasts living in Charleston, Atlanta,
Charlotte, Hilton Head, Greenville, and Raleigh.

¢ A behavioral segment that will allow us to show banners to
people actively in market for 4 & 5 star hotels and living in
Charleston, Atlanta, Charlotte, Hilton Head, Greenville, and
Raleigh.

SITE SPECIFIC

This segment consists of premium global business/finance websites
such as WSJ.com, Reuters.com and more to extend the overall
reach of the program.

BEHAVIORAL TARGETING

We can target people on behavior first based on their online
behavior (sites visited, content consumed and search activity). Since
this segment targets behavior first, the banners could end up
showing on any site across the web.

To ensure that the banners are seen in a premium environment, we
have created a “whitelist” of sites. Ads will only show to people
who have met our targeting criteria (behavior, income, and
geo-target) on one of these sites. The site list includes top news,
business, finance, sports, politics, and tech sites.

MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions, clicks,
click through rate (CTR), and (if tracking codes are installed on the
landing page) Sessions, Pages Per Session, Average Time Spent,
Conversions.

REPORTING

We will provide monthly reporting that will summarize the KPI's (Key

Performance Indicators) and provide optimization recommendations.

skyad.com

-
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DIGITAL

Impressions Scheduling

Court Atkins Group
September October November

Media Geo-Target 01| OSI 15| 22 29| 06| 13| 20| 27 03| 10| 17| 24 Impressions
WSJ.com
Barrons.com
Invetsors.com
CNBC.com

Charleston, Atlanta, Charlotte,
Fortune.com Hilton Head, Greenville, Raleigh 325.000
Reuters.com
Forbes.com
FoxBusiness.com
CNBC.com

. Charleston, Atlanta, Charlotte,

Behavioral - Luxury Shoppers Hilton Head, Greenville, Raleigh 250.000

Charleston, Atlanta, Charlotte,
In-Market - 4 & 5 Star Hotel: ; g ’ 175.000
n-Marke ar Hotels Hilton Head, Greenville, Raleigh

Total Digital

750.000

skyad.com

11



DIGITAL

Comprehensive
Digital

NATIVE DISPLAY

Native ads dynamically match the look, feel and visual context of the
website or app where they are seen. They can run across all devices
or be specified mobile only. Native ads can be either video or a
dynamic picture.

HIGHER ENGAGEMENT:

¢ Native ads are viewed 53 percent more frequently than display
ads, providing a higher CTR (60 percent).

¢ Native ads result in an 18 percent increase in purchase intent.

¢ Native ads can help lift a brand by up to 82 percent.

TARGETING OPTIONS INCLUDE:

e Behavioral - thousands of targeting categories including
demographics, on-line and off-line behaviors, and interests

e Keywords - target a list of up to 500 keywords related fo your
business, and show Native ads on the web pages where they
appear A.l.

e Targeting — Showing your display or video ads to people across
all devices, using machine learning to target consumers based
on who is engaging with the ad.

e Custom Audience Matching & Lookalike Audiences— target people
on your list of emails, addresses, or phone numbers and show
them native ads when they browse websites and apps.

e Cross Platform Targeting available from Mobile Conquesting.

e Native ads come in many forms, but all share the common goal of
not “looking” like an ad. Native ads are proven to have higher
levels of engagement than traditional non-native ads, and they get
results.

= @uoon Subaerise  tign s

Lousville, Ky. And the leading cause of those

year-round allergies are dust mites, animals and
cockroaches, he said, all of which make their
homes inside of ours,

' All Pro Tune Up.

#AlIProTunelip @AIProTuneup.com
>3 ALL PRO TUNE UP <<<<

6216 Highway 30, Miton, Florida
(850) 983-3230

STARTING FROM $1,500/MONTH

skyad.com
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DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or video posts
but appear on other websites and apps, linking back to the social
media platform and your website, and run across all devices using
our targeting strategies.

We are “mirroring” the exact look of your social post as an ad that
runs on thousands of websites and apps, targeted just to the people
you want to reach across all devices.

Social Mirror ads can be done with any organic or paid posts from
your business account on these 8 social media platforms:
Facebook, Instagram, Twitter, LinkedIn, TikTok, Pinterest, Snapchat,
or YouTube.

Ads can be display, video, OTT across connected TVs or carousel.

= Better Homes & Gardens Subscribe

o yeurs of powerivg v pessions st fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby ad

[SALE sl [O]ES

[ Lennn MORE |

SAVE on OFFICE CHAIRS xo DESKS

TARGETING ABILITIES:

Behavioral — Thousands of targeting categories including
demographics, on-line and off-line behaviors, and interests.
Keywords — Target a list of up to 500 keywords related to
your business, and show ads on the web pages where they
appear.

A.l. Targeting — Show your display or video ads to people
across all devices, using machine learning to target
consumers based on who is engaging with the ad.
Retargeting — Following people after they leave your website
and showing them your Social Mirror ad, on other websites
and apps they go to, across all devices.

Custom Audience Matching — Target people on your list of
emails, addresses, or phone numbers and show them Social
Mirror ads when they browse websites and apps.

o March 2838 i8c

STARTING FROM $1,500/MONTH

skyad.com
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DIGITAL

Comprehensive

Client: Court Atkins Group - 1322

Digital

7\ )
L

Digital Campaign Planner

COURT ATKINS

GROUP

Date Created: 8/1/2023
GEOGRAPHIC TARGET:

Cities Provided

NATIVE DISPLAY ADS

Retargeting

Behavioral Targeting: High Net Worth Individual; High Net
Worth - Millionaires AND Interest > Home Building; Home
Purchase - Build or Buy a Home; Home Purchase - Design or
Build a Home; Vacation Home; Likely in Market Timing - Buy a
Vacation or Second Home; Travel Enthusiasts; Boutique Hotels;
High-End Boutique Shoppers; Luxury Vehicle Owners

Al Targeting
Keyword Targeting
Total Potential Impressions 150,000 150,000 150,000 450,000
Cost Per Thousand $10.00 $10.00 $10.00 $10.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
SOCIAL MIRROR ADS
Platforms: Facebook; Instagram
Retargeting
Behavioral Targeting: High Net Worth Individual; High Net
Worth - Millionaires AND Interest > Home Building; Home
Purchase - Build or Buy a Home; Home Purchase - Design or
Build a Home; Vacation Home; Likely in Market Timing - Buy a
Vacation or Second Home; Travel Enthusiasts; Boutique Hotels;
High-End Boutique Shoppers; Luxury Vehicle Owners
Al Targeting
Keyword Targeting
Total Potential Impressions 100,000 100,000 100,000 300,000
Cost Per Thousand $15.00 $15.00 $15.00 $15.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
TOTAL CAMPAIGN IMPRESSIONS: 250,000 250,000 250,000 750,000
TOTAL CAMPAIGN INVESTMENT: $3,000.00 $3,000.00 $3,000.00 $9,000.00
Native Available Monthly Impressions Estimate: 475,794
Percentage of Targeted Native inventory purchased with this 3153%
campaign:
Social Mirror Ads Available Monthly Impressions Estimate: 149,060
Percentage of Targeted Social Mirror Ads inventory purchased with 67.09%
this campaign:

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) — not ALL available impression inventory.
This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROl while staying within your budget.

SKY

INTERIOR DESIGN

skyad.com



DIGITAL

Comprehensive

Client: Court Atkins Group - 1322

Digital
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Digital Campaign Planner

COURT ATKINS

GROUP

Date Created: 8/1/2023
GEOGRAPHIC TARGET:

Cities Provided

NATIVE DISPLAY ADS

Retargeting

Behavioral Targeting: High Net Worth Individuals AND High-End
HomeOwner; Pre-Movers; New Movers; Interest > Home-
Building; Home Purchase - Build or Buy a Home; Home
Purchase - Design or Build a Home

Al Targeting

Keyword Targeting

Total Potential Impressions

Cost Per Thousand

Investment Projection

SOCIAL MIRROR ADS

Platforms: Facebook; Instagram

Retargeting

Behavioral Targeting: High Net Worth Individuals AND High-End
HomeOwner; Pre-Movers; New Movers; Interest > Home-
Building; Home Purchase - Build or Buy a Home; Home
Purchase - Design or Build a Home

Al Targeting

Keyword Targeting

Total Potential Impressions

Cost Per Thousand

Investment Projection

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

450,000
$10.00
$4,500.00

300,000
$15.00
$4,500.00

TOTAL CAMPAIGN IMPRESSIONS:
TOTAL CAMPAIGN INVESTMENT:

250,000
$3,000.00

Native Available Monthly Impressions Estimate:
Percentage of Targeted Native inventory purchased with this

878,486

17.07%|

Social Mirror Ads Available Monthly Impressions Estimate:
Percentage of Targeted Social Mirror Ads inventory purchased with
this campaign:

274,280

36.46%

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) ~ not ALL available impression inventory.
This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROI while staying within your budget.

RESIDENTIAL ARCHITECTURE

SKY

250,000
$3,000.00

250,000
$3,000.00

750,000
$9,000.00

skyad.com



DIGITAL

Comprehensive

Client: Court Atkins Group - 1322

Digital

Digital Campaign Planner

GROUP

W COURT ATKINS
=y

Date Created: 8/1/2023
GEOGRAPHIC TARGET:

Cities Provided

NATIVE DISPLAY ADS

Retargeting

Behavioral Targeting: Real Estate > Commercial; Commercial
Contractors & Designers; Real Estate Agent/Realtor;
Construction - General Building Contractors - Nonresidential
Al Targeting

Keyword Targeting

Total Potential Impressions

Cost Per Thousand

Investment Projection

SOCIAL MIRROR ADS
Platforms: Facebook; Instagram
Retargeting

Behavioral Targeting: Commercial developers, contractors and
Realtors, city planners, private schools. Developers for senior
living, firestations, etc

Al Targeting

Keyword Targeting

Total Potential Impressions

Cost Per Thousand

Investment Projection

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

150,000
$10.00
$1,500.00

100,000
$15.00
$1,500.00

450,000
$10.00
$4,500.00

300,000
$15.00
$4,500.00

TOTAL CAMPAIGN IMPRESSIONS:
TOTAL CAMPAIGN INVESTMENT:

250,000
$3,000.00

Native Available Monthly Impressions Estimate:
Percentage of Targeted Native inventory purchased with this

646,272

23.21%

Social Mirror Ads Available Monthly Impressions Estimate:
Percentage of Targeted Social Mirror Ads inventory purchased with
this

209,341

47.77%

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) - not ALL available impression inventory.

250,000
$3,000.00

250,000
$3,000.00

This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROI while staying within your budget.

COMMERCIAL ARCHITECTURE

750,000
$9,000.00

skyad.com
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CIRCULATION/DISTRIBUTION/REACH

Circulation/
Distribution/
Reach

2023

Media

Digital
Impressions
Digtal Banner Program

Targeting - Charleston, Atlanta, Charlotte,
Hilton Head, Greenville, Raleigh
Comprehensive Digital

Social Mirror - Interior Design

Social Mirror - Residential Architecture
Social Mirror - Commercial Architecture
Native Display - Interior Design

Native Display - Residential Architecture
Native Display - Commercial Architecture

GRAND TOTAL

Circulation

750,000

300,000
300,000
300,000
450,000
450,000
450,000

3,000,000

skyad.com
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SCHEDULE AND PRICING

Proposed

Media
Schedule &
Pricing 2023

Media

Digital
Impressions
250K Impressions

250K Impressions

Comprehensive Digital
Comprehensive Digital
Comprehensive Digital
Comprehensive Digital
Comprehensive Digital
Comprehensive Digital
Comprehensive Digital

TOTAL

Ad Description

Digtal Banner Program

Targeting - Charleston, Atlanta, Charlotte,
Hilton Head, Greenville, Raleigh

Social Mirror - Interior Design

Social Mirror - Residential Architecture
Social Mirror - Commercial Architecture
Native Display - Interior Design

Native Display - Residential Architecture
Native Display - Commercial Architecture

August

v »vnunvnnvnnn

1,195.00

1,500.00
1,500.00
1,500.00
1,500.00
1,500.00
1,500.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

September

v v nn

1,195.00

1,500.00
1,500.00
1,500.00
1,500.00
1,500.00
1,500.00

October Media Total
$ 1,195.00 $ 3,585.00
$  1,500.00 $ 4,500.00
$ 1,500.00 $ 4,500.00
$ 1,500.00 $ 4,500.00
$ 1,500.00 $ 4,500.00
$ 1,500.00 $ 4,500.00
$ 1,500.00 $ 4,500.00
S 30,585.00

skyad.com
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