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NATIONAL & GLOBAL EXPOSURE  
ZURICH RESORT

SKY Advertising is excited to present to Douglas Elliman Real Estate ® a 

curated, multi-media marketing selection of offerings to bring high net worth 

buyer awareness to the Zurich Resort development project.  

Your strategic blueprint is composed of three layers: strategic print media to 

cast a wide net, impactful out of home advertising and digital products that are 

highly targeted to individuals looking for high-end living in Zurich.

Approaching the marketing strategy from these different directions will 

help us to saturate your market in the most effective way, bringing deserved 

recognition to this unique and exciting property.

PHIL KAMINOWITZ
Senior Vice President

212-677-2713 
philip@skyad.com

PAULA DAVIDSON 
Senior Account Executive

212-677-2671 
paula@skyad.com

SARA HELENI
Senior Account Executive

212-674-2402 
sara@skyad.com

JIMMY CINTRÓN
Account Executive

212-677-0083 
jimmy@skyad.com

LET’S DO  
GREAT THINGS TOGETHER
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE. 
MEASURABLE.

The Impressions program is a customized banner 
advertising program with guaranteed impressions 
and click-throughs. With beautifully detailed property 
photos, your listing can be customized to showcase 
your property’s unique selling features, allowing 
you to target by country, region, state, city or high 
income zip code, and lifestyle.

Get the most out of your marketing dollars with 
aff ordable and measurable results that only a digital 
program can off er. Link directly to your property 
website, personal website or offi  ce website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW 
AND BUDGET

Campaign: Zurich Resort

Flight Dates: January 2020 - June 2020

Impressions: 76,730,000 impressions
Clicks through to the website of your choice.

DIGITAL

Minimum 3 month commitment

JANUARY

2020
JUNE

202076,730,000
IMPRESSIONS
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Many more websites available for local to global targeting.

We identify the best sites to feature your property, and your ads appear only on your approved sites. The 
number of prominent, respected and relevant sites available is exceptional. We take care of the research to 
provide hand-selected and white-listed sites most relevant to your campaign.

IMPRESSIONS PROGRAM TARGETING SITES

» GLOBAL

» LOCAL
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We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

GEO TARGETING
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    CREATIVE - SAMPLE BANNER ADS FOR 
    IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best refl ect your property and company image. We 
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.
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SAMPLE BANNERS FOR IMPRESSIONS PROGRAMS 
AS THEY APPEAR ON SITES
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We project the number of impressions (number of times the ad appears on each site) during your 
campaign.

•
The number of impressions are broken down by number and site for the duration of the campaign.•
The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows 
you to see on what sites your ads are performing well and where there needs to be improvement. With 
this information we are able to adjust the campaign for maximum eff ectiveness. 

•

COMPREHENSIVE REPORTING FOR YOUR CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We 
can also give 30 day reports for you to evaluate the eff ectiveness of your targeting and to adjust it. 

IMPRESSIONS PROGRAM SAMPLE REPORT
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IMPRESSIONS SCHEDULING & PRICING

We have put together a comprehensive recommendation that provides a number of targeted segments that 
we can test across Paid Search (AdWords), Facebook and Banner Ads.

The six month program, beginning in the first week of January is scheduled to run for six months and 
deliver an estimated 76.7 million impressions across the target A35+ in the USA, Russia and Western 
Europe, Qatar and China. 

• Behavioral Targeting 18,300,000

• Facebook 6,000,000

• Global Business Sites 13,770,000

• Local Targeting 37,590,000

• Paid Search 370,000

• Re-Targeting 700,000

 » THE PRIMARY SEGMENTS INCLUDE:
•  Banner Ads on premium business/finance websites targeting the leaders in the business and finance 

worlds that deliver strong traffic across the world due to their global business and finance focus

•  Banners Ads targeting people identified by specific behaviors, including; actively planning a trip to 
Zurich, stay in 5 star hotels, fly first & business class, business travelers and luxury shoppers.  These 
ads will only be shown to across a white list (the only websites that the ads can be shown on) 
containing the leading news and business sites in each target country, top global business, finance, 
news, travel and lifestyle websites

•  Banners targeting top news/business sites in each of the target countries

•  Facebook

•  Paid Search (AdWords)

•  Re-Targeting - Showing ads to people who have visited the website but not yet converted 

• 

 » PAID SEARCH
The Paid Search (AdWord) keyword lists represent key terms surrounding the real estate based on location 
(Lucerne, Lake Lucerne, Bürgenstock and Zurich), dwelling type (residences, villas, apartments, condos 
and homes) and size (two-five bedrooms) in addition to key Bürgenstock Resort related terms. Based on 
ongoing analysis we add related terms, emphasize strong performing terms and remove under performing 
terms.

• spa hotel tirol

• wellnesstag schweiz

• arosa hotel spa

• spa lucerne

• spa alps

• spa lucerna

• spa in austria

• Lucerneapartments

• wellness schweiz angebote

• the alpine palace new balance luxus resort

• Lucerne Switzerland Real Estate

• switzerland hotel pool

• andana spa zurich

• wandern und wellness schweiz

• swiss cottage spa

• luzern hotel bürgenstock

• switzerland spa break

• swiss deluxe hotels

• Lake Lucerneapartments

• homes for sale Switzerland

• spa nice hotel

• Lake Lucernehomes

• hotel luzern autograph collection

• hotel spa suisse luxe
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• swiss hotel spa

• bürgenstock hotel lucerne

• spa hotels in lucerne switzerland

• resortapartments For Sale 

• Lake Lucerne Switzerland condos

• Lake Lucerne Switzerland condos For Sale 

• Lake Lucerne Switzerland homes

• Lake Lucerne Switzerland residences For Sale 

• Lake Lucerne Switzerland villas

• Lake Lucerne Switzerland villas For Sale 

• Lucerneapartments For Sale 

• Lucernecondos

• Lucernecondos For Sale 

• Lucernehomes

• Lucernehomes For Sale 

• Lucerneluxury homes

• Lucerneluxury homes For Sale 

• Lucerneluxury real estate

• Lucerneluxury real estate For Sale 

• LucerneReal Estate

• LucerneReal Estate For Sale 

• Lucerneresidence suites

• Lucerneresidence suites For Sale 

• Lucerneresidences

• Lucerneresidences For Sale 

• Lucernevillas

• Lucernevillas For Sale 

• Lucerne Switzerland apartments

• Lucerne Switzerland villas

• Lucerne Switzerland villas For Sale

 » KEY MEASUREMENT METRICS 
(KPI’s) that will be tracked include impressions, clicks, click through rate (CTR), and (if tracking codes are 
installed on the landing page) Sessions, Pages Per Session, Average Time Spent, Conversions

 » REPORTING
We will provide monthly reporting that will summarize the KPI’s (Key Performance Indicators) and provide 
optimization recommendations.
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IMPRESSIONS SCHEDULE

Media Geo-Target 05 12 19 26 02 09 16 23 01 08 15 22 29 05 12 19 26 03 10 17 24 31 07 14 21 Impressions

Economist.com 1,800,000               

Bloomberg.com 2,700,000               

WSJ.com 2,400,000               

Forbes.com 2,700,000               

Reuters.com 2,200,000               

CNBC.com 1,970,000               

-                          

Trips to Zurich All (minus Switzerland) 4,000,000               

5 Star Hotels All 3,800,000               

First Class All 3,500,000               

Business Travelers All 4,000,000               

Luxury Shoppers All 3,000,000               

-                          

profil.at 900,000                  

derstandard.at 800,000                  

standaard.be 1,000,000               

demorgen.be 900,000                  

hket.com 1,900,000               

SCMP.com 1,800,000               

hn.ihned.cz Czech Republic 700,000                  

LeMonde.fr 1,500,000               

LesEchos.fr 1,400,000               

sueddeutsche.de 1,600,000               

faz.net 1,500,000               

irishtimes.com Ireland 1,700,000               

corriere.it 1,150,000               

repubblica.it 1,200,000               

Nicematin.com Monaco 900,000                  

Telegraaf.nl Netherlands 1,400,000               

raya.com 900,000                  

gulf-times.com 1,000,000               

rbc.ru 1,600,000               

kommersant.ru 1,500,000               

okaz.com.sa 1,170,000               

GulfNews.com 1,250,000               

nzz.ch 1,500,000               

fuw.ch 700,000                  

GulfNews.com 1,250,000               

albayan.ae 1,150,000               

NYTimes.com 1,170,000               

LATimes.com 1,250,000               

Telegraph.co.uk 1,500,000               

thetimes.co.uk 1,300,000               

Facebook All 6,000,000               

Retargeting All 700,000                  

-                          

Paid Search All 370,000                  

76,730,000             

Facebook

Retargeting

Paid Search

May June

Austria

Belgium

All

Global Business Finance Sites

Behavioral Targeting

Local Targeting

Qatar

January February March April

UK

China/Hong Kong

France

Germany

Italy

United States

Russia

Saudi Arabia

All

UAE
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SOCIAL MEDIA CONTENT

Deliver meaningful and engaging content with a purpose-
driven strategy and resourceful creativity for development 
projects that are in varying phases of the sales cycle.

Develop and execute content-based strategies to identify 
and chart sustainable paths to deliver both created and 
curated material that support   social media channels, 
related ad buys, and interactions with online consumers.

 » Option 1: Single-Channel (English)

• 4-5 posts/week across: mix of Property Build Details / 
Property Features / Region and Destination Features / 
Health & Wellness Content / Personal Stories (building 
on existing audience experience and engagement such 
as #BMoments)

• 3-4 videos/month (using provided footage plus stock 
assets) (average: 24 videos)

• Monthly Blog Post (6 posts)
• Live Engagement: For example, Monthly 10-minute 

Streaming Live Q+A Event dependent on access to on-
location team/staff 

 » Option 2: Two-Channel (English)

• 4 posts/week across: mix of Property Build Details / 
Property Features / Region and Destination Features / 
Health & Wellness Content / Personal Stories (building 
on or evolving existing audience experience and 
engagement such as #BMoments)

• 2-3 videos/month (using provided footage plus stock 
assets) (average: 24 videos)

• Monthly Blog Post (6 posts) 

 » Option 3: Three-Channel (English)

• 3 posts/week across: mix of Property Build Details / 
Property Features / Region and Destination Features / 
Health & Wellness Content / Personal Stories (building 
on existing audience experience and engagement such 
as #BMoments)

• 2 videos/month (using provided footage plus stock 
assets) (average: 24 videos)

• Monthly Blog Post (6 posts)

PRICE: $10,000/PER MONTH
Development Facebook Profile : 
https://www.facebook.com/development/

Development Instagram Profile : 
https://www.instagram.com/development/

Development Twitter Profile : 
https://twitter.com/development
Estimate does not include any additional costs of acquiring stock 
assets, footage, and music license which are subject to approval.
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JUWAI.COM

 » GLOBAL NEW DEVELOPMENTS 
(POST-CONSTRUCTION)

• 12 month Campaign
• Property Translations (150 English words)
• 20 Photos / Property
• 2 Floor Plans / Property
• Chinese Company Page 
• Company Profile Translated (150 English words)
• 5 Sub-Agent Profile Pages (150 English words 

translated)
• Chinese Mobile Site
• Link to your company website
• Hosting behind China’s Great Firewall
• Chinese social media & mobile channel integration
• Access to Juwai China market research
• Mandarin Mapping
• Metric & currency conversion

Global New Development listings also appear in the 
main juwai.com channel with “Feature Listings” status 
above Standard Listings.

COST: $2,300
Global
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3332

SOTHEBY’S INTERNATIONAL REALTY PROPERTY ADVERTISING - DIGITAL

Visit skyadgroup.com/sothebysrealty for more information

BLOOMBERG MARKETS 
E-NEWSLETTER
EVENING BRIEFING NEWSLETTER
An afternoon briefing with the biggest stories of the day.

price: $6,500
subscribers: 306,443
open rate 37%
frequency: daily

5 THINGS NEWSLETTERS
Five Things to Start Your Day. Get up to speed with the  
most important business & markets news each morning 
in our Five Things roundup.

price: $4,100
subscribers: 197,483
open rate 43%
frequency: daily

CHIEF EXECUTIVE/CORPORATE 
BOARD MEMBER E-NEWSLETTER
Corporate Board Member is the definitive digital resource for timely news, 
education, and thoughtful perspectives on topics critical to board members. 
Corporate Board Member’s must-read e-newsletter provides corporate 
executives and directors with original stories on pressing corporate 
governance topics such as risk management, strategic planning, board 
trends and best practices, executive and director compensation, shareholder 
engagement and activism, audit committee issues, and much more.
Since 1998, public company executives and directors have looked to Corporate 
Board Member’s suite of media for the valuable information and decision-making 
tools they need to deal with issues confronting their boards. Corporate Board 
Member’s e-newsletter delivers this information directly to their inboxes weekly.

price: $2,650 
current distribution: 11,423
total open rate 40.4%
total click-through rate 6.64%
frequency: weekly

BOSTON MAGAZINE HOME  
& PROPERTY E-NEWSLETTER
Position your ad within our popular e-newsletters for premium exposure to various  
groups. Advertisers in Boston magazine e-newsletters are exclusively positioned  
as the sole advertisers in a once daily, weekly, or biweekly email distributed  
to subscribers.

price: $1,200
subscribers: 9,200

» BLOOMBERG MARKETS 
E-NEWSLETTERS

Evening Briefi ng e-Newsletter

An afternoon briefi ng with the biggest stories of the day.

PRICE: $6,500

• Subscribers: 306,443

• Open Rate: 37%

• Frequency: Daily



 » DIGITAL

SKYAD.COM

17

 » CHIEF EXECUTIVE 
Chief Executive reaches top decision makers 
running companies that generate 68.3% of US 
GDP totaling $22.3 trillion. CE reaches most CEOs 
running enterprise over $50M. By engaging in 
CE marketing products comes the rare ability to 
precision-target the CEO community with the 
most comprehensive database available anywhere 
on decision makers at U.S. large and mid-market 
companies.

ROS Banner Advertising
Display ad sizes: 300 x 600, 300 x 250, 728 x 90.

PRICE: $4,425 FOR 50K IMPRESSIONS 
over the course of 2 -3 months
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CORPORATE BOARD MEMBER

For nearly 20 years, CBD has been the market leader on 
public board education. Now part of Chief Executive Group, 
CBD offers an independent platform with unprecedented 
access to a highly engaged community of more than 28,000 
public company directors, general counsel and corporate 
secretaries. Corporate Board Member is the only outlet to 
reach EVERY S&P 500 and Russell 2000 company.

ROS BANNERS: $4375 
50,000 IMPRESSIONS
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DECANTER E-NEWSLETTER

Decanter.com is the world’s leading online source for up-
to-date information on fi ne wine with a passionate and 
active following of international wine enthusiasts numbering 
540,000 users per month and 1.2 million page views.

• 21,000 daily subscribers

• 28,000 weekly subscribers

PRICE: $585
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» JAMESEDITION.COM
E-Newsletter

Founded in 2008, JamesEdition.com features 
the largest collection of luxury goods 
worldwide. The exquisite items curated by 
JamesEdition.com range from celebrity-
owned luxury real estate to rare supercars. 
An affl  uent audience of 25,000 per day is 
browsing for the fi nest the globe has to off er.

With more than 10 million monthly page 
views from around the world, JamesEdition.
com is the quintessential marketplace for 
ultra-high net worth individuals With users 
evenly spread throughout the Americas, 
EMEA and Asia, JamesEdition.com is the only 
truly global site to market luxury.

Upgrade your listings for increased visibility 
to capture the attention of the UHNW.

TOP POSITIONING: $750
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» JAMESEDITION.COM
PROPERTY UPGRADES

Founded in 2008, JamesEdition.com features 
the largest collection of luxury goods 
worldwide. The exquisite items curated by 
JamesEdition.com range from celebrity-
owned luxury real estate to rare supercars. 
An affl  uent audience of 25,000 per day is 
browsing for the fi nest the globe has to off er.

With more than 10 million monthly page 
views from around the world, JamesEdition.
com is the quintessential marketplace for 
ultra-high net worth individuals With users 
evenly spread throughout the Americas, 
EMEA and Asia, JamesEdition.com is the only 
truly global site to market luxury.

Upgrade your listings for increased visibility 
to capture the attention of the UHNW.

HERO SLIDER $325 FOR 7 DAYS
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» PROPGOLUXURY.COM
PropGOLuxury.com is the leading global luxury real 
estate site serving affl  uent English and Chinese 
audiences that allows users to search for luxury 
homes based on price and location. It off ers 
the most eff ective way to reach luxury property 
buyers, including China’s large and rapidly growing 
international property buyer demographic. The 
banner display ad for your listing receives 100,000 
impressions on the homepage and the search results 
page.

PRICE: $575
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» PROPGOLUXURY.COM
Prop Go Luxury Featured Developer Packages

PropGO Luxury has access to a powerful distribution 
network giving clients maximum exposure to elite 
property consumers across multiple channels. This 
means advertisers can reach an aggregate audience 
of over 20,000,000 luxury property consumers each 
month.

1 Month Splash Campaigns can help developers get 
the word out on their properties through a multi-
media campaign that includes native content, a home 
page banner and email reach.

Packages include 1 Featured Article, 1 Home Page 
Featured Banner and an email deployment campaign.

PRICE: $12,970 
for China Focused Campaign

means advertisers can reach an aggregate audience 
of over 20,000,000 luxury property consumers each 
month.

1 Month Splash Campaigns can help developers get 
the word out on their properties through a multi-
media campaign that includes native content, a home 
page banner and email reach.

Packages include 1 Featured Article, 1 Home Page 
Featured Banner and an email deployment campaign.

PRICE: $12,970 
for China Focused Campaign
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» BOAT INTERNATIONAL 
E-NEWSLETTER

For more than 30 years, Boat International has 
been the world’s most authoritative, trusted and 
comprehensive magazine for the superyacht 
community, inspiring the lifestyles of the 
international wealthy elite. The magazines and 
books are timeless and collectable.

The readers constitute some of the wealthiest and 
inaccessible individuals in the world. Overall the 
average net worth of our audience (across events 
and print) is $35.9 million, with a combined wealth 
of $1.662 trillion. The subscribers (Boat International 
and Boat International US Edition) account for 
more than 10 per cent of the total global billionaire 
population. The network of the audience extends to 
more than 6,000 UHNWIs, with a combined wealth 
of $3.74 trillion.

• Circulation US: 25,600

• Average Net Worth: $35.9 million

E-NEWSLETTER: $640
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» YACHT AND YACHTING 
E-NEWSLETTER

Yachts & Yachting has been essential reading for 
sailors with a passion for competitive racing since 
its launch in 1947. Each issue is fi lled with advice 
from sailing experts covering every aspect of the 
racing scene, from dinghies to keelboats and sailing 
techniques to gear tests. Yachts and Yachting is 
recognized the world over as essential reading 
for anyone with a passion for competitive sailing. 
Boasting a unique heritage that both inspires and 
informs its readers. Yachts and Yachtng reports 
directly from the cutting edge of the sport.

• Subscribers: 70,000

• Male / Female: 78% / 22%

• Average Age: 38

• Frequency: Monthly

• Average HHI: $410,000

• Average Open Rate: 22 - 25%

• Average Click-through Rate: 2% - 8%

PRICE YACHTS & YACHTING: $650
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» SAILING WORLD 
E-NEWSLETTER

Sailing World connects the community of 
racing sailors though words and images across 
several mediums. It explores a sailor’s passion 
and showcases their lifestyle, destinations 
and technology. It links knowledge-hungry 
participants to the sport’s top experts, providing 
un-rivaled instructional content. Sailing World’s 
audience comprises of sailors who are actively 
researcing the newest gear, techniques and how-
to information.

• Subscribers: 20,000

• Male / Female: 93% / 7%

• Average HHI: $712,000

• Frequency: Weekly

• Average Open Rate: 28.93%

• Average Click-through Rate: 20.3%

PRICE: $600
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» CRUISING WORLD 
E-NEWSLETTER

Cruising World is your go-to site and magazine 
for the best sailboat reviews, live-aboard sailing 
tips, chartering tips, sailing gear reviews and 
more. Their weekly editorial e-newsletter delivers 
editorial content and industry trends, providing their 
marketing partners the opportunity to deliver your 
message alongside relevant content.

• Subscribers: 50,000

• Male / Female: 72% / 28%

• Average Age: 44

• Frequency: Weekly

• Average HHI: $420,000

• Average Open Rate: 23.2%

• Average Click-through Rate: 18.68%

PRICE $1,400
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» THE NEW YORK TIMES INTERNATIONAL EDITION

9

Viewing 9 – 14 July

SOTHEBYS.COM/VICTORIAN

JOHN WILLIAM GODWARD
A Cool Retreat
Estimate £350,000–450,000  

Victorian, Pre-Raphaelite
& British Impressionist Art
Auction London 14 July 2016

Untitled-1   1 6/29/16   1:47 PM

sothebysrealty.com

A s in art, antiques, wine and collectibles, the appeal of an extraordinary home is its distinctive 
character. The Sotheby’s International Realty® network offers a fine collection of luxury homes, estates 

and properties for sale throughout the world. Allow us to artfully unite you with the perfect home.

Guildford, England, United Kingdom
£2,900,000 GBP

Property ID HTTEJ6

E X T R AO R D I N A RY  C O L L E C T I O N S   |   E X T R AO R D I N A RY  H O M E S

AN EXTRAORDINARY COLLABORATION

Houston, Texas, USA
$8,450,000 USD

Property ID EFF632

Tiburon, California, USA
$12,900,000 USD

Property ID CWQYM2

County Cork, Ireland
€4,500,000 EUR

Property ID LQCQNH

New York, New York, USA
$38,500,000 USD

Property ID 00110686

SIR INYT UK WIMBLEDON JULY 2016.indd   1 7/11/16   11:32 AM

sothebysrealty.com© MMXVI Sotheby’s International Realty Affiliates LLC.  All Rights Reserved.  Provence, France, used with permission. Sotheby’s International Realty® is a registered trademark licensed to 
Sotheby’s International Realty Affiliates LLC.  An Equal Opportunity Company .  Equal Housing Opportunity. Each Office is Independently Owned and Operated.

PA R A DI SE I SL A N D, BA HA M AS
Majestic views of the Atlantic Ocean from this 18th floor condo on 
the ocean side of the Reef Tower at Atlantis. 1,100 sf, 1 BR, 2 full 
baths and a sleeper sofa in the living room. Resort amenities and 
rental pool. Pay no property taxes. WEB: 21842. Price upon request.
Nick.Damianos@SIR.com
Damianos Sotheby’s International Realty
+1 242.376.1841   |   SIRbahamas.com

C OU N T Y C OR K ,  I R E L A N D 
Lisselan Estate, 10,750 sf, historic Irish Château with private fishing 
and golf course. Offered for sale on some 200 acres. Up to 315 acres 
available in total. €4,500,000.

Ireland Sotheby’s International Realty
+353 1 677 7101   |   Sothebysrealty.com

H E A L D SBU RG ,  C A L I F OR N IA
Wine Country Estate on scenic Russian River wine road carries 
trademark of classic wine country living. Approx 16 acres, private 
lake, pinot vineyard, tasteful blend of European style architecture 
with an informal elegance. Minutes from the plaza. WEB: 0087976. 
$5,350,000. Sheri and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   WineCountryLakesideEstate.com

S A N DI E G O,  C A L I F OR N IA
A rare opportunity in beautiful Del Mar, California. This 
oceanfront home with oversized patios is ideal for outdoor 
entertainment. Let the sandy beaches, warm waters and gentle 
tides of the Pacific Ocean become your personal playground! 
$11,500,000. Eric Iantorno.
Pacific Sotheby’s International Realty
+1 858.256.7005   |   PacificSothebysRealty.com

E L E U T H E R A ,  BA HA M AS
Windermere Island North. 164 acre development with 4.5 miles of 
water frontage and beach. 24 waterfront lots, 2 acres in size plus 
32 acre beachfront resort property. $15,500,000 US. WEB: 79141. 
George.Damianos@SIR.com

Damianos Sotheby’s International Realty
+1 242.424.9699   |   SIRbahamas.com

G E YSE RV I L L E ,  C A L I F OR N IA
Beautiful 10 lot subdivision in Alexander Valley. Located approx 
15 minutes from Healdsburg and 1.5 hours from San Francisco. 
Each lot is approx 40 acres with spectacular views and vineyard. 
Gated entrance, ready to build. Only 5 lots remaining. 
WEB: 0087584. Price upon request. S. Morgensen and J. Wynne.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   Hall-Ranch.com

L O S A LTO S H I L L S ,  C A L I F OR N IA
Private, resort-like estate in one of Silicon Valley’s exclusive 
residential communities. The 20,000 sf home on 8+ acres is 
designed for entertaining. Indoor pool and vineyard. Easy 
access to airports make the home a perfect West Coast hub. 
$88,000,000. Michael Dreyfus.
Dreyfus Sotheby’s International Realty
+1 650.485.3476   |   dreyfussir.com

K E N T F I E L D,  C A L I F OR N IA
Multi-level, remodeled, hillside contemporary with panoramic 
views, wrap-around decks, Zen garden, stone terrace, swimming 
pool and spa. Master suite has direct mountain views, private deck 
and lavish bath. Plus 3 en suite BR, wine cellar, gym and home 
theater. $4,850,000. Bill Bullock and Lydia Sarkissian.
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

S A N TA RO S A ,  C A L I F OR N IA
This impressive estate draws inspiration from Pueblo style 
architecture infused with soft contemporary elements. 4 BR main 
home + guest casita, infinity edge pool/spa, cabana/outdoor kitchen, 
pizza oven, bocce, wine cave, views of Mayacama Golf Club. 
WEB: 0087236. $3,250,000. Sheri and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   ShilohCanyon.com

T I BU RON , C A L I F OR N IA
The romance of the old world lives at this waterfront residence 
devoted to the grandeur of Italian and French villa living. 
Completely bespoke and built as a labor of love, this timeless 
paradise has a pier, beach and endless views. $12,900,000. 
Bill Bullock and Lydia Sarkissian.  b.bullock@deckerbullocksir.com
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

W I N D S OR ,  C A L I F OR N IA
The legacy of this equestrian wine country estate offers a refined 
lifestyle that has endured through generations. 3 BR, 2.5 baths, pool, 
spa, outdoor kitchen, lanai, greenhouse, workshop; 2 BR, 1 bath 
cottage; Victorian round barn, stalls and riding arena. WEB: 0087899.
$2,875,000. Sheri Morgensen and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   1520MountWeske.com

S ONOM A , C A L I F OR N IA
Approximately 140 acre ranch, 11,800 sf home with 6 BR, lake, 
beach, softball diamond, tennis court, gardens, pool and 
manager’s building. Approximately 15 minutes to Sonoma Plaza, 
60 minutes to San Francisco. WEB: 0243305. Price upon request.
Donald Van de Mark.
Sotheby’s International Realty Wine Country Brokerage
+1 707.337.2227   |   SonomaRanchEstate.com

M A NC H E ST E R ,  M AS S AC H U SET T S
Exclusively offered by Lynn O’Connell and Tom Kennedy. 
Hilltop home sited on 16 private acres with sweeping views of 
the Atlantic Ocean. This discrete property offers 4 spacious BR, 
multiple living rooms, a stone sided formal dining room, wine cave 
and manicured gardens. $2,199,999.
Gibson Sotheby’s International Realty
+1 617.962.9789 / 617.947.9201 | gibsonsothebysrealty.com

T I BU RON , C A L I F OR N IA
Immerse yourself in dramatic 270 degree views of San Francisco 
and 3 landmark bridges from this contemporary gem. Featuring 
a circular glazed galleria, floating fireplace, multiple view side decks, 
floor-to-ceiling windows and cutting-edge technology throughout. 
$4,585,000. Bill Bullock and Lydia Sarkissian.
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

S A N DI E G O,  C A L I F OR N IA
Elegant 8,000 sf oceanfront estate in Carlsbad with private access to 
the pristine beach and world-famous surf. This luxurious home 
features elevator service to all floors, gourmet kitchen, formal 
dining, living and great rooms and game room/theatre. 
$11,495,000. Eric Iantorno and Clinton Selfridge.
Pacific Sotheby’s International Realty
+1 858.256.7005   |   PacificSothebysRealty.com

STA M F OR D, C ON N E C T IC U T 
A once-in-a-lifetime opportunity to acquire one of the area’s largest 
estates. Stately European-style stone manor presides over more than 
262 sylvan acres stretching across the New York-Connecticut border
with stunning views over formal gardens and a picturesque lake. 
$75,000,000. Joseph Barbieri.
Sotheby’s International Realty Greenwich Brokerage
+1 203.618.3112   |   sothebyshomes.com/greenwich

K E Y L A RG O, F L OR I DA
Casual elegance describes this one-of-a kind 2 BR, 3 bath canal 
front condominium at Ocean Reef. Featuring vaulted ceilings, 
new stone flooring, impact windows, and high quality finishes and 
furnishings. Complete with 32’ of dockage and oversized golf cart 
storage. $1,350,000. Cassy.Everhart@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

K E Y L A RG O, F L OR I DA
Enjoy panoramic water views from this custom home in the private 
community of Ocean Reef. Outdoor patio with summer kitchen 
overlooks the stunning infinity-edge pool and wide canal views. 
Offering 4 BR and top-of-the-line gourmet kitchen. $7,500,000. 
Helena.Morton@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

ST.  PET E R SBU RG ,  F L OR I DA
Contemporary 2-story waterfront condo overlooking Tampa Bay. Located 
at 300 Beach Drive in downtown St. Pete. 2,975 sf plus 3 terraces (800 sf). 
World class custom design with open floor plan, high ceilings, gourmet 
kitchen and private entry. Premier amenities include large pool, gym and 
concierge service. WEB: U7752442. $2,110,000. AlonaDishy@gmail.com
Premier Sotheby’s International Realty
+1 727.458.8037   |   premiersothebysrealty.com

P UM PK I N K E Y,  F L OR I DA 
Florida Keys private island 1,000’ from shore accommodations in 
the Ocean Reef community. Self-sufficient with water and electric 
in place from shore to 12 large bay front lots. Currently, featuring 
1 main home, 2 caretaker’s cottages and 20-slip marina. 
$95,000,000. Russell.Post@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

AT L A N TA ,  G E ORG IA
One-of-a-kind penthouse in the Ritz-Carlton Residences is 
exquisitely appointed with unmatched panoramic views of 
Atlanta’s Buckhead community and beyond. Experience redefined 
luxury living with world-class amenities and dedicated Ritz-Carlton 
staff at your service. $4,585,000. Melissa Frantz. 
Atlanta Fine Homes Sotheby’s International Realty
+1 770.442.7300   |   atlantafinehomes.com

SU WA N E E ,  G E ORG IA
Welcome home to this custom-designed, rustic-style lodge at 
The River Club, where elegance meets nature. Enjoy the serene 
setting with private views of the Greg Norman golf course, pond 
and mature woods. The backyard features a pool, hot tub, waterfall 
and fire pit. $4,349,900. Kathy Rice and Anne Stone.
Atlanta Fine Homes Sotheby’s International Realty
+1 770.442.7300   |   atlantafinehomes.com

ST.  PET E R SBU RG ,  F L OR I DA
Tampa Bay’s premiere waterfront penthouse in downtown St. 
Petersburg. Endless views. 4,965 sf superior custom interior: chef ’s 
kitchen, gallery, media room, office, high ceilings, finest millwork, 
4 car parking, 1,000 sf of terraces. 30 minutes to Tampa Int’l Airport. 
WEB: U7765462. $4,100,000. Alona Dishy.  AlonaDishy@gmail.com
Premier Sotheby’s International Realty
+1 727.458.8037   |   premiersothebysrealty.com

A LTO,  G E ORG IA
Glass Apple Farm is a stunning, 1,100+ acre North Georgia 
mountain estate. The beautiful home has epic proportions and 
modern conveniences. Expansive outdoor entertaining areas, guest 
cottage, 5+ acre stocked lake, 60’ waterfall, horse pastures and fruit 
orchards. $12,750,000. Kevin Grieco and Clay Henderson.
Atlanta Fine Homes Sotheby’s International Realty
+1 404.873.0300   |   atlantafinehomes.com

AT L A N TA ,  G E ORG IA
Live at Sovereign in the heart of Atlanta’s Buckhead community and 
enjoy dramatic skyline views of Midtown and downtown Atlanta, 
Buckhead and Stone Mountain. Residents enjoy incredible 
amenities including valet, concierge, fitness center, restaurants and 
the private Buckhead Club. $3,800,000. Sam Bayne.
Atlanta Fine Homes Sotheby’s International Realty
+1 404.237.5000   |   atlantafinehomes.com

C A M BR I D G E ,  M AS S AC H U SET T S
Magnificent 1888 home on almost ½ acre of land on Brattle St. near 
Harvard Square. Designed by Arthur Little with an eclectic interior 
invoking all classical orders of design including Greco Roman details 
and intricately carved Indian teak Salon by the American Aesthetic 
Movement’s Lockwood de Forest. Price upon request. Susan Condrick.
Gibson Sotheby’s International Realty
+1 617.842.4600   |   168BrattleStreet.com

L E X I NG TON , M AS S AC H U SET T S
Rare opportunity to acquire this private 10,000 sf estate resting 
within Lexington’s top neighborhood. This 6 BR, 5 bath, 4 fireplace 
contemporary oasis sits on 1.5 acres of mature grounds and is 
surrounded by conservation land. $3,900,000. Michael L. Carucci.  
MichaelCarucci@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.901.7600   |   5johnhosmerlane.com

DE DHA M , M AS S AC H U SET T S
Exceptional 14+ acre private estate on Weld Pond in Precinct 1, Dedham. 
30 minutes from Boston. Classic brick country mansion has stunning
pond views, private beach and period landscaping. Main house 
built in 1910 was completely renovated in 2001. $9,988,800. 
Anthony.Marino@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.699.6098   |   gibsonsothebysrealty.com

W E STON , M AS S AC H U SET T S
Stunning country estate. Impeccably crafted in the European tradition,
this contemporary, gated Colonial has had over $2.5M in exterior 
improvements and boasts 16 rooms, 6 BR, 6 baths, 5 fireplaces and 
2.84 acres of gracious lawns and beautiful gardens. $4,900,000. 
Michael L. Carucci.  Michael.Carucci@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

RUM S ON , N E W J E R SE Y
Elegant country estate situated on 8.16 acres with original 
architectural detail throughout. Offering 17,400 sf of luxury living; 
including 8 BR, billiards room, ballroom, wine cellar and theater. 
Guest house, pool and tennis court. Close to beaches and fast 
ferry service to New York City. $6,995,000.
Heritage House Sotheby’s International Realty
+1 732.842.8100   |   HeritageHouseSIR.com

BRO OK LY N ,  N E W YOR K
This spectacular 8,333± sf grand condominium with sweeping 
views of the Brooklyn Bridge Park, Statue of Liberty, downtown 
New York City skyline and the Brooklyn Bridge overlooks the new 
marina and has been reconfigured and renovated to the highest of 
standards. WEB: 0138671. $23,888,000. Karen Heyman.
Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.810.4990   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
An opportunity to acquire 4,743± sf at Residences at Mandarin 
Oriental, NY. This magnificent space is currently 2 apartments 
that can be combined to create a grand home. Central Park, city 
and river views. WEB: 00110192. $29,900,000. 
E. Sample, B. Powers and K. Jamison.  
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7685 /7653/7650   |   sothebyshomes.com/nyc

SPA RTA ,  N E W J E R SE Y
Grand retreat lake front island home located on exclusive Manitou 
Island in Lake Mohawk, only one hour from Manhattan. This 
6,000+ sf custom home on almost an acre features energy efficient 
solar heat, in-ground pool, 5+ BR, 6.1 baths, home gym, media 
and bar rooms. Great for entertaining. $3,600,000. James Zima.
Kienlen Lattmann Sotheby’s International Realty
+1 908.696.8600   |   20islandtrail.com

I RV I NG TON , N E W YOR K 
Beautifully restored 1910 home on 1.76 private acres, 6,000 sf, 6 BR, 
6 baths. Adjacent to the Ardsley Country Club, walk to train. 
MLS: 4535623. $3,100,000. Dalia Valdes.

Julia B. Fee Sotheby’s International Realty - Rye Brokerage
+1 914.772.8002   |   juliabfee.com

N E W YOR K ,  N E W YOR K
Exceptional 28’ wide mansion steps from Fifth Avenue on Manhattan’s
most elegant block. 7 stories, over 16,000 sf, elevator, exquisite 
details, and park views. Ideal as residence or corporate headquarters.
WEB: 00110686. $38,500,000. Fred Williams.

Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7737   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
Stunning Gramercy Hill doorman condo boasts 3 BR, 2 baths, 
south-facing balcony, city and tree views, 14±’ ceilings. High-end 
chef ’s kitchen.  Convenient location off Park Avenue. Triple mint 
condition. WEB: 0138459. $3,150,000. Mara Flash Blum.

Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.431.2447   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
One of the last remaining sponsor units on Billionaire’s Row. Be the first 
to live in this stunning approx 4,193 sf half floor apartment in the famed 
ONE57 Condominium. This ground breaking new development soaring 
1,000’, exemplifies luxury living with grand proportions, unparalleled 
views & impeccable services. WEB: 00110491. $27,500,000. Nikki Field. 
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7669   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
This penthouse duplex at the Ritz Carlton Residences offers incredible
water views from every room, wraparound terrace and access to all 
of the 5-star hotel’s services and amenities: room service, housekeeping,
valet parking, spa and fitness center are all at your fingertips. 
WEB: 0138343. $14,495,000. J. Stein.
Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.431.2427   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
Residence 17E is a magnificent sun-filled apartment. This high floor 
4 BR and 5 bath residence measures approx 3,819 sf. Directly accessed
from the elevator, enter right in to your home. WEB: 00110451. 
$13,590,000. Juliette.Janssens@sothebyshomes.com.  
Allison.Koffman@sothebyshomes.com
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7670 / 212.606.7688 | sothebyshomes.com/nyc

HOU STON , T E X AS
Mediterranean-style estate features first floor master wing with 
marble bath, honed limestone and walnut floors, enormous 
fireplaces, sheltered outdoor living and resort-inspired pool. 
WEB: 1233390. $8,450,000. Ruthie Newberry Porterfield.  
Ruthie.Porterfield@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

RY E ,  N E W YOR K
Spectacular elevated waterfront views from this one-of-a-kind 
renovated historic home. Features architectural details, privacy, 
property, convenience, pool, dock, elevator, generator, etc. A rare 
opportunity. MLS# 4615049. $8,000,000. Christy Murphy.  

Julia B. Fee Sotheby’s International Realty - Rye Brokerage
+1 914.262.7123   |   350gracechurchstreet.com

HOU STON , T E X AS
Magnificently crafted home with New Orleans flair in a great 
location. 1st floor owners retreat, formal dining, oversized island 
kitchen and formal study with mahogany fireplace. Covered rear 
porch. WEB: 1233977. $1,299,999. D. Leigh Martin, IV. 
leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

HOU STON , T E X AS
Park-like 5± acre equestrian estate property. The home features 
renovated kitchen and baths, study, game room and grand family 
room. Horse barn with 3 stables. Summer kitchen, pool and hot 
tub. WEB: 1234066. $2,999,000. D. Leigh Martin, IV. 
leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

N E W YOR K ,  N E W YOR K
Located just 2 blocks from the waterfront in vibrant Williamsburg, 
is distinguished by its open and airy floorplan, 4 verdant terraces 
and stunning vistas of the city skylines. WEB: 00110795. $5,250,000. 
Roberta.Golubock@sothebyshomes.com.
Jonathan.Banks@sothebyhomes.com
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7704 / 212.606.7781 | sothebyshomes.com/nyc

L A K E TA HOE ,  N E VA DA
Marla Bay lakefront estate with 378’ sandy beach, private pier, hoist, 
2 buoys on 31 acres. Custom 16,703 sf home with 8 en suite BR, game 
room, theater, gym, and adjoining offices, guest home, caretakers home 
and 15 stall, heated stables. Opening scenes of “Bonanza” filmed at 
the lakeside meadow. $59,000,000. Lexi Cerretti and Dan Spano.
Sierra Sotheby’s International Realty
+1 775.833.1646 / 775.832.4900  |  SierraSunsetTahoe.com

N E W P ORT,  R HODE I SL A N D
The Wyndham Estate offers unparalleled views of Newport’s 
stunning coastline. The main house has undergone substantial 
renovations including an 1,800 sf master suite. Property is in 
excellent condition with a unique blend of old world charm and 
every modern amenity. Two additional lots available. $6,999,995.
Gustave White Sotheby’s International Realty
+1 401.849.3000   |   gustavewhite.com

PA R K C I T Y,  U TA H
Situated on 113 secluded acres, this ranch’s architecture is an affectionate 
tribute to the propertie’s Western heritage. 12,254 sf, 5 BR, 3 kitchens, 
infinity pool, separate elevated hot tub, barn and guest quarters. 
Only minutes from an international airport. $8,950,000. Peter Linsey.

Summit Sotheby’s International Realty
+1 435.649.1884 / 435.901.8808 | summitsothebysrealty.com

HOU STON , T E X AS
Laprada Landing offers convenience and respite from the hustle and 
bustle. Hailing from Stephen F. Austin’s Old 300 and subsequently 
other notable Texans, this isn’t any piece of land along the Brazos River,
this is a piece of Texas history. WEB: 1234436. $1,762,500. 
D. Leigh Martin, IV.  leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

B O STON , M AS S AC H U SET T S
Ritz Carlton Residences! Distinctive corner “E” unit at 
2 Avery Street. Professionally designed, expansive 2,344 sf unit 
boasts 3 BR, 3.5 baths, and floor-to-ceiling windows with 
panoramic views of the Boston Common, Public Garden and 
the Charles River. $3,295,000. Michael L. Carucci.
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

S A N DY,  U TA H
Find this private, mountain retreat nestled quietly in the beautiful, 
lush, Utah landscape near the mouth of Little Cottonwood Canyon, 
home of fabled ski resorts Snowbird and Alta. 5 BR and 5 baths. 
Perfect as private residence or rental property. $995,000.
Debbie.Nisson@SothebysRealty.com
Summit Sotheby’s International Realty
+1 801.739.5179   |   SummitSothebysRealty.com

R IC H MON D, V I RG I N IA 
This majestic home, circa 1920’s, situated on 3.4 private acres boasts a 
masterful balance of historic architecture with today’s style and modern
systems. 5 BR suites with private baths, spacious and inviting living spaces 
and pool all enveloped in luxury. Price upon request. 
Lucy Williams and Anne Chewning.  info@thesteelegroupsir.com
The Steele Group Sotheby’s International Realty
+1 804.282.3136   |   thesteelegroupsir.com

B O STON , M AS S AC H U SET T S
Stunning home at the Four Season’s residences. Concierge, 
doorman, valet, garage parking, indoor pool, health spa and gym 
and more. Spacious and sunny, this corner 2 BR, 2 bath has been 
renovated with superior craftsmanship and luxurious finishes. 
Open floor plan. $3,475,000. Michael L. Carucci 
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

R IC H MON D, V I RG I N IA 
This grand Tudor Revival, “Garland”, circa 1931, sits on 6+ acres 
boasting James River views and architectural details including 
woodcarvings 400+ years old, fireplaces with limestone surrounds, 
shaded leaded glass windows, patterned stonework and elliptical pool. 
$4,449,000. Debbie Gibbs.  info@thesteelegroupsir.com 
The Steele Group Sotheby’s International Realty
+1 804.402.2024   |   thesteelegroupsir.com

T HOU S A N D I SL A N D S ,  N E W YOR K
Hopewell Hall on Wellesley Island, located in the Saint Lawrence. 
Situated on 85 acres, an entertaining dream, views of the water 
from nearly every room in the main house with 8 BR and 2 lifts. 
Beautifully landscaped, guest houses, boat house with lifts, accessible 
by car. $5,430,000. Mary Diehl.  mary.diehl@sothebysrealty.com
Select Sotheby’s International Realty
+1 518.580.8500 x3052   |   selectsothebysrealty.com

N E W YOR K ,  N E W YOR K
This gracious residence located at 336 Central Park West is approx 
2,000 sf and comprised of a beautifully proportioned 6.5 room 
layout. 2/3 BR, 3 baths with open city views WEB: 00110699. 
$3,195,000. Michael.Pellegrino@sothebyshomes.com 

Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.400.8731   |   sothebyshomes.com/nyc

G L OU C E ST E R ,  V I RG I N IA
Lisburne, an elegant Colonial estate circa 1810 on 70+ acres, 
features 6 BR, 4.5 baths, pool and pool house, stable, tennis court 
and water access. This living masterpiece is within close proximity 
to the Williamsburg/NN International Airport. $2,400,000. 
Susie Benson.  info@thesteelegroupsir.com
The Steele Group Sotheby’s International Realty
+1 804.334.3966   |   thesteelegroupsir.com

S AG HA R B OR ,  N E W YOR K
“The Peninsula” boaters’ paradise! One of the most compelling 
waterfront settings, 6 BR, 6.5 baths with 650’± of 3-sided water 
frontage. Stunning vistas over Shelter Island Sound and panoramic 
sunsets from every room. WEB: 1050710. $13,750,000. 
Korine Konzet.  korine.konzet@sothebyshomes.com
Sotheby’s International Realty Sag Harbor Brokerage
+1 631.613.7209   |   sothebyshomes.com/hamptons

L A K E PL AC I D,  N E W YOR K
This extraordinary estate sits on a private peninsula on Mirror Lake, just
minutes from the charming village of Lake Placid. Its quintessential rustic 
charm is married to the ease and comfort of seemingly every modern 
amenity imaginable, creating a domestic paradise. An architectural 
wonder of 11,000 sf. $9,999,000. John A. Burke Jr. and Daniel Collins.
Select Sotheby’s International Realty
+1 518.523.2550   |   lakeplacidestate.com

C HA R L E STON ,  S OU T H C A ROL I NA 
This European style estate with lake views and captivating classical 
design offers incredible custom amenities. Gothic features are 
tastefully combined with modern technology including a media 
room, outdoor kitchen, and smart home capabilities. 
Price upon request. Dan Ravenel. 
Daniel Ravenel Sotheby’s International Realty
+1 843.723.7150   |   DanielRavenelSIR.com

PA R A DI SE VA L L E Y,  A R I Z ONA
Timeless light and bright Georgian French architecture. Completely 
remodeled and upgraded in 2012 by GM Hunt and Architect Mark 
Candelaria Design. Additional 2015 enhancements by John Schultz. 
Close to Paradise Valley Country Club. $4,800,000. Frank Aazami.

Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   RoadrunnerResidence.com

C A R E F R E E ,  A R I Z ONA
Serene and private location in Carefree. Commanding 360 degree 
views, this authentic Santa Fe custom home on over 3 acres offers a 
gated entry, 5 BR, 7.5 baths, 9 fireplaces and retractable walls of 
glass. $3,895,000. Frank Aazami.

Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   CarefreeEstate.com

PA R A DI SE VA L L E Y,  A R I Z ONA
Newer construction influenced by Tuscan country style villa, 
welcoming stone accented courtyard, and preserved antique doors 
are just few of the custom finishings throughout. Entertaining and 
open floor plan. Beach pool, spa and fire pits. Enjoys 4 car garage 
and RV parking. $2,150,000. Frank Aazami.
Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   PVresidence.com

PROV I DE NC IA L E S ,  T U R K S & C A IC O S I SL A N D S
Coral Pavilion is a stunningly elegant, newly completed, coral stone 
villa located on the most enviable stretch of world-renowned 
Grace Bay Beach on Providenciales. 8,035 sf home with 6 BR. 
$10,250,000 US. Nina.Siegenthaler@sothebysrealty.com 

Turks & Caicos Sotheby’s International Realty 
+1 649.946.4474   |   turksandcaicosSIR.com
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MILAN “Good morning!” says one of the
guards on duty outside the Excelsior
Hotel Gallia here, where the United
States consulate general is hosting a
postelection breakfast. “Hardly a good
morning,” I reply.

Inside, the phantasm of Donald J.
Trump, with its egg-custard bangs,
weaves its way through the palpable
embarrassment emanating from the
assorted guests. I accepted the invi-
tation after a sleepless night because I
wanted to show my friendship to the
United States and its citizens. They’re
looking forward to at least four years
of being governed by a president who
looks to be unsuitable, possibly embar-
rassing, and certainly, to say the least,

unpredictable.
At times like

this, you really
need your
friends, right?

While I con-
sider myself a
friend of Amer-
ica, there are
more than a few
friends of Mr.
Trump in Italy,
many of them
newfound. No

other country in the European Union,
according to the Pew Research Center,
is so passionate about Mr. Trump, and
the last week has seen an outpouring
of affection for the incoming American
leader.

Is that really surprising? The plau-
dits in the news media, and on social
media, betray a disagreeable longing
for authoritarianism, a Mussolini-style
nostalgia for a macho leader who’s
always right, and a yearning for the
(verbal) stick to be taken to anyone
who dares criticize the boss. In other
words, Berlusconism is alive and well
in Italy, even when it means looking
abroad for a strongman.

On one level, I can’t help but feel like
turnabout is fair play. During the
Berlusconi years, Italy was Europe’s
laughingstock, and the Americans,
among others, took us to task with
comments that ranged from patroniz-
ing to outraged. Now it’s our turn.

The United States and others ex-
plained to us that they’d never ever
elect a man who treated women like
sex toys. A 70-year-old who worried
more about his hair than about world
issues. A politician who confused his
private business with affairs of state. A
person who treated the truth as op-
tional.

And let’s be honest: Next to Mr.
Trump, our former prime minister, Mr.
Berlusconi, looks like Winston Church-
ill. At least he didn’t insult his neigh-
bors, mock foreign powers, snub NATO

Berlusconi,
and a lesson
for America

OPINION

Americans 
still want to
give their 
new leader
the benefit 
of the doubt.
Italians now 
know better.
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Beppe Severgnini
Contributing Writer

Arunachalam Muruganantham had
seen the mysterious bloodstained rags
before, left discreetly in a corner of his
family’s thatched outdoor bathroom. As
a teenager growing up in a village near
Coimbatore in southern India, he found
them unsettling and at times tried to
avoid the bathroom, preferring the open
fields instead. He finally deduced that
the rags were left by his sisters, but
what they used them for remained un-
clear until he noticed Shanthi, his wife,
hiding one from him. He was in his
mid-30s then, and newly married, when
Shanthi explained that women menstru-
ate, and that most of them — at least in
the developing world — use rags to ab-
sorb the blood that accompanies the be-
ginning of each menstrual cycle.

Shanthi knew there were things
called sanitary pads — or napkins, as
they are sometimes referred to in India.
She was aware that they were more hy-

gienic and convenient, meant to be
thrown away after each use. Why didn’t
she just use pads, Muruganantham
asked. “If your sisters and I start buying
them,” Shanthi answered, “we will have
to cut down the family’s food budget.”

Muruganantham, a stocky man with a
pencil-thin mustache, decided to buy
Shanthi a pack of sanitary pads as a gift.
At the pharmacy, the shopkeeper
brought out the item, then wrapped it
quickly to keep it hidden from the other
customers. “He handed it to me as if it
were a smuggled product,” Muruganan-
tham, now 52, told me. The pack of eight
cost him 20 rupees in 1998 — about 50
cents, or three days’ worth of groceries.

At home, before he gave the present to
his wife, Muruganantham tore open one
of the pads. As a kid, he had always been
driven by an extraordinary curiosity to
find out how things worked; he would
compulsively dismantle any new thing
he could lay his hands on — toys, bicy-
cles, radios. Muruganantham expected
to see something interesting inside the
pad, but the innards seemed to be noth-

Making sanitary pads affordable in India
FROM THE MAGAZINE

BY YUDHIJIT BHATTACHARJEE

Arunachalam Muruganantham and his wife, Shanthi. He reverse-engineered the making
of sanitary pads, starting a health care revolution in India and other developing nations.

OLIVIA ARTHUR/MAGNUM, FOR THE NEW YORK TIMES
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MEXICO ANXIOUS AFTER U.S. VOTE

There is a deep worry, most immedi-
ately about the possibility of mass
deportations of Mexicans. PAGE 5

REFUGEES DISCOVER 2 AMERICAS

Is the country seen in the election full
of hate, or is it one that still welcomes
strangers? PAGE 5

FUROR OVER PICK OF HARD-RIGHT ADVISER

Critics see Stephen Bannon, chosen as
the White House chief strategist, as a
voice of racism. PAGE 6

Yury Azhichakov set out early by bike
for Senogda Bay, his favorite beach, on
the northwestern shore of Lake Baikal
in Siberia. The world’s oldest, deepest
and most voluminous lake, Baikal holds
20 percent of the planet’s unfrozen
freshwater. It is often described as the
world’s cleanest lake.

As Mr. Azhichakov discovered, that is
no longer the case. Senogda’s once-pris-
tine sands were buried under thick mats
of reeking greenish-black goo.

“This stuff stretched far into the dis-
tance, for several kilometers,” said Mr.
Azhichakov, 61, a retired ecological engi-
neer. “The beach was in terrible condi-
tion.”

The muck, scientists have discovered,
follows mass algal blooms at dozens of
sites around Lake Baikal’s 1,240-mile pe-
rimeter. Confined to shallow water and

shores near towns and villages, the
problem seems to stem from an influx of
untreated sewage — the result of inade-
quate wastewater treatment.

Algal blooms threaten iconic freshwa-
ter bodies around the world, including
the Great Lakes, Lake Geneva, and
Lake Biwa in Japan. But Lake Baikal is
especially precious: a World Heritage
site that is home to more than 3,700
species, more than half found nowhere
else.

“People are dumping sewage, waste
and rubbish around the lake, creating
pretty appalling conditions in some
places,” said Anson MacKay, an envi-
ronmental scientist at University Col-
lege London.

Runoff from fertilizers and other pol-
lutants leads to so-called eutro-
phication, an excessive growth of algae.
These blooms eventually deplete the
water of oxygen, suffocating aquatic
plants and animals.

Russian scientists had assumed that
Lake Baikal is simply too vast to suffer
such a fate, but recent growth in tourism
and development seem to be changing
the calculus.

“We have a saying in Russia: A clever
person is trained on the mistakes of oth-
ers,” said Oleg Timoshkin, a biologist at

the Russian Academy of Science’s Lim-
nological Institute in Irkutsk, 40 miles
from Baikal’s southwestern shore. “Un-
fortunately, we’re now repeating the
mistakes of so many other countries.”

Dr. Timoshkin and his colleagues

have found that Spirogyra, a type of
green algae that had rarely grown in
Lake Baikal’s shallow zones, accounts
for the outbreaks.

In Severobaikalsk, Mr. Azhichakov’s 
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Vast, pristine and endangered
LAKE BAIKAL, RUSSIA

Russia’s Lake Baikal,
called the world’s cleanest,
is invaded by toxic algae

BY RACHEL NUWER

Thick mats of reeking goo on a beach at Lake Baikal in Russia. Algal blooms caused by
pollution, dams planned by Mongolia, and climate change are all causes for concern.

RACHEL NUWER

Just a few blocks down Pennsylvania
Avenue from the White House sits the
Trump International Hotel, one of the
newest luxury additions to President-
elect Donald J. Trump’s real estate em-
pire, and perhaps the most visible sym-
bol of the ethical quandary he now con-
fronts.

The Trump International is in the Old
Post Office Building, which is owned by
the federal government. That means Mr.
Trump will be appointing the head of the
General Services Administration, which
manages the property, while his chil-
dren will be running a hotel that has tens
of millions of dollars in ties with the
agency.

He also will oversee the National La-
bor Relations Board while it decides un-
ion disputes involving any of his hotels.
A week before the election, the board
ruled against one of Mr. Trump’s hotels
in a case in Las Vegas.

The layers of potential conflicts he
faces are in many ways as complex as
his far-flung business empire, adding a
heightened degree of difficulty for Mr.
Trump — one of the wealthiest men to
ever occupy the White House — in sepa-
rating his official duties from his private
business affairs.

Further complicating matters are Mr.
Trump’s decision to name his children to
his transition team, and what is likely to
be their informal advisory role in his ad-
ministration.

His daughter Ivanka Trump joined an
official transition meeting on Thursday,
the day before Gov. Chris Christie of
New Jersey was removed from his post
leading the effort.

Mr. Trump has said he will eliminate
ethical concerns by turning the manage-
ment of his company over to his chil-
dren, an arrangement he has referred to
as a blind trust. But ethics lawyers —
both Republicans and Democrats — say
it is far from blind because he would 

Donald Trump Jr., right, and Eric Trump, center, at Trump Tower in New York. Plans are for them, and sister Ivanka Trump, to run their father’s business while he is in the White House.
RUTH FREMSON/THE NEW YORK TIMES

Conflicts
arise when
president is
also tycoon
WASHINGTON

Regulators who oversee
Trump’s many businesses
will be appointed by him

BY ERIC LIPTON
AND SUSANNE CRAIG
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by Sir Henry Cole at a shilling a pop. The
image conjured by his friend John Hors-
ley was a crowd of adults, sweethearts
and children lifting glasses of wine in a
rustic arbour that could pass for the
veranda of a cottage orné. Many early
cards broadcast the promise of spring
flowers, admitted. Butgradually, fuelled
by engravings and photographs of arctic
scenes, and Christmas stories, we were
primedforsnowyChristmasfantasies.

America was in tandem. The earliest
known card from the 1840s shows a
church gable in a snowdrift, from a rus-
tic interior with a hearth, holly and
plum-pie. The only jarring note by
today’s standards is the slave bearing a
tray of goodies. This scene was pro-
jected on to American cottages under
virtually guaranteed blizzards in the
northern and mountainous states,
many decorated by German immi-
grants. “After the Revolution, Ameri-
cans didn’t care for the grand classical
houses of Europe,” says White. “Many

C ould you coo?” Frank
Sinatra asked Barbra Stre-
isand in their lush 1993
recording of George and Ira
Gershwin’s “I’ve Got a Crush

on You”. “I could coo”, she replied.
“Could you possibly care . . . ” he con-
tinued, meeting with “ooh, I could care”
and then he posed the big question:
“ . . . for a lovely cottage?” “ . . . ooh,
that cottage!” rejoindered Streisand
enthusiastically, before they harmo-
nised“ . . . thatwecouldshaaaare . . . ”

Despite the unlikelihood that Sinatra
and Streisand seriously contemplated a
two-up, two-down shack in the woods,
the mythology of living simply and
peaceably in the country is a constant
lure to city dwellers. And it’s especially
so at Christmas when we send cards by
the million showing cottages clad in
snow, lantern-lit leaded windows beam-
ingwarmthinthefallowstillofwinter.

Christmas is, after all, not just a
holiday from toil but a taking leave of
our senses: the fat man through the
chimney pot and flying reindeer are of
course real, children; but finding
cracker jokes funny is a stretch. And
through a desire to strip away the reality
of urban hustle, freeways and noise, a
cottage as a silent harbour from the cold

seems a return to Eden, intrinsic to our
seasonal mythology. But how long have
wecovetedthisbucolic idyll?Andwhere
did itcomefrom?

At the Weald and Downland Museum
near Singleton, West Sussex, is an
archaeologically precise reconstructed
13th-century dwelling of two rooms
formed by flint and lime mortar walls
with precisely zero windows, and thatch
through which hearth fumes must
filter. The experience once left
shivering generations smelling like
cold-smokedkippers.

Northern Europeans lived this way
for centuries, in dwellings so meagre
that they rarely exist any more, leading
us to forget what a cottage really was.
Three decades ago, a book by John
Woodford called The Truth About
Cottages starts its narrative in 1839
when the House of Lords connected
the dwellings of the rural labouring
classes with disease and early death.
They sent out commissioners who
beheld tumbledowns suffering rot,
draughts and open sewers. Not much
was done about it for decades, while the
definition of a cottage shifted. The hum-
blehadenteredhighfashion.

A new Yale University Press book
called Cottages Ornés: The Charms of the
Simple Life by Roger White explains
how, almost 300 years ago, cottages
were recast as polite architecture to
which we could all aspire. Well before
Queen Marie-Antoinette of France
feigned dairymaid, his story begins with
the development of Kew Gardens for

‘Winter Landscape’ (1869) by Charles Leaver—bridgemanart.com

do . . . but toeatanddrinkandmake lit-
tlebitso’ shrubberies.”

Smart cottages equated with Christ-
mas by 1828 when Harriet Rebecca King
publishedOakdale Cottage: Or, the Christ-
masHolidays in which “a bright fire was
blazing in the comfortable sitting room
of Oakdale Cottage, and the footman
was closing the last shutter, when
ArabellaDanvers, a lovely littlegirlof 10
years old, exclaimed: ‘Are you certain,
my dear mamma, that this is really and
indeed the shortest day of the whole
year?’ ” The reason she asks is that “it
has appeared to me very, very tedious”.
Which well describes the rest of this
sanctimonious book. Oh, well. We
weren’t yet ready for the cottage as a
spirited backdrop to scenes of sledding
andsnowballs.

The popularisation of Queen Char-
lotte’s Germanic Christmas trees in the
early Victorian age accompanied the
first Christmas cards, pioneered in 1843

Augusta, Princess of Wales during the
1730s. Here, architect William Kent
designed a hermitage called Merlin’s
Cave as three thatched cones of ostenta-
tious isolation.

Inspired by rustic loneliness, Queen
Charlotte (r 1760-1818) found a brick
cottage of her own in a corner of Kew by
1774. And, while her husband George III
lostAmerica,hismindandthethrone, it
was she (not Prince Albert) who
imported the first English ornamental
Christmas tree at Windsor Castle’s
Queen’s Lodge in 1800. With royalty set-
ting the fashion, it was inevitable louche
financiers would follow. Thomas Love
Peacock’s 1817 novel Melincourt
describes in a rustic/pirate accent how
“every now and then came a queer zort
o’ chap dropped out o’ the sky like — a
vundholder he called un — and bought a
bit of ground vor a handful o’ peaper,
and built a cottage horny [for orné, of
course] . . . nothing in the world to
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Cold comfort
Property | The charm of cottage life has evolved from the reality of ameagre dwelling for rural

labourers to a secluded bucolic idyll celebrated in paintings and literature. By Jonathan Foyle

responded to English pattern books of
Gothic architecture and designs for
workers’ cottages, losing the thatch.”
Grant Wood’s painting “American
Gothic” illustrates the legacy.

Literature cemented the popular
imagination. Even as George Eliot’s cot-
tage-dwelling Silas Marner of 1861
found a dead body in the snow and the
new life of a baby at his hearth while his
village of Raveloe celebrated Christmas,
Charles Dickens redefined Christmas
through humility and the simple con-
tentment of Bob Cratchit. A century on,
now more of the world’s population has
come to live in cities than in the forests,
plains and valleys, the western Christ-
mas cottage myth has pervaded. How
best to fulfil the fantasy of a Christmas
cottage today? “Rent one,” says histo-
rian Anna Keay, director of the charity
LandmarkTrust.Andquick.

“Landmark Trust properties let like
hotcakes for Christmas. We’ll be well
over 90 per cent full this year, with even
our smallest and most remote buildings
long since snapped up.” She attributes
the appeal to social seclusion, and a
rejection of modern commercial pres-
sures. “Being with friends and family in
a timeless rural setting with an open fire
— and no WiFi — feels somehow perfect
for Christmas. The more commercial
everything gets, the more we need to
escape it. The mega-wattage of the
shopping mall makes us ache for a
secluded building with leaded panes
and oak floorboards that creak as you
cross themonChristmasmorning.”

A cottage as a silent harbour
from the cold seems a return
to Eden, intrinsic to our
seasonalmythology Queen Charlotte’s Kew cottage

Royal Botanical Gardens, Kew

Own the dream

Study in style
Homework
is no chore
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The romantic ideal is alive in Scotland. Two bucolic idylls, both for sale, have the
bonus that they are part of holiday lettings businesses. Alice Troy-Donovan

Mary’s Cottages, Elgol, Isle of Skye,
UK, £1.25m
Four self-catering thatched cottages
and a five-bedroom owners’ house on
2.6 acres in the secluded fishing village
of Elgol. struttandparker.com

Glencoe Mountain Cottages,
Glencoe, Argyll, UK, £625,000
A six-bedroom house and two semi-
detached three-bedroom cottages,
nestled among the Glencoe
Mountains. struttandparker.com
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by Sir Henry Cole at a shilling a pop. The
image conjured by his friend John Hors-
ley was a crowd of adults, sweethearts
and children lifting glasses of wine in a
rustic arbour that could pass for the
veranda of a cottage orné. Many early
cards broadcast the promise of spring
flowers, admitted. Butgradually, fuelled
by engravings and photographs of arctic
scenes, and Christmas stories, we were
primedforsnowyChristmasfantasies.

America was in tandem. The earliest
known card from the 1840s shows a
church gable in a snowdrift, from a rus-
tic interior with a hearth, holly and
plum-pie. The only jarring note by
today’s standards is the slave bearing a
tray of goodies. This scene was pro-
jected on to American cottages under
virtually guaranteed blizzards in the
northern and mountainous states,
many decorated by German immi-
grants. “After the Revolution, Ameri-
cans didn’t care for the grand classical
houses of Europe,” says White. “Many

Queen Charlotte’s Kew cottage
Royal Botanical Gardens, Kew
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Homework
is no chore
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Suspected Islamist militants killed atleast 235 people and wounded morethan 100 others in a bomb and gunattackonamosque inEgypt’snorthernSinai region during Friday prayers,statetelevisionsaid.

The assault on al-Rawdah mosque wasthe deadliest militant attack against anEgyptian target and first large jihadiassault on Muslims in the north Africanstate.
The attackers drove up to the mosquein four off-road vehicles, detonated abomb and then shot escaping worship-pers, news agencies said. The website ofAl-Ahram, a state-owned Egyptiannewspaper, reported that witnesses saidother explosive devices were also used.It quoted health officials saying 30

ambulances had been sent to the scene.No group has claimed responsibilityfor theattack,but Isis fightershavebeenactive in northern Sinai, where theyhave killed hundreds of policemen andsoldiers. The militants have also tar-geted members of the Coptic commu-nity, prompting a Christian exodus fromtheregion.
Egypt lacks the Sunni-Shia divide thatIsis and other groups have exploited incountries such as Iraq where attacks onmosques by extremists from rival sectsare frequent. Egyptian Muslims areoverwhelminglySunni.

The mosque is in Bir al-Abed, west ofthe north Sinai port of Arish, in an areathat has seen relatively little violence,unlike the eastern parts that border theGaza Strip and Israel. It was used bySufis, members of a mystical form ofIslam that Isis accuses of practising her-

esy and has targeted before. Millions ofEgyptians are members of Sufi ordersthat form part of the Islamic tradition inthecountry.
President Abdel Fattah al-Sisi con-vened an emergency security meetingand his government declared three daysofmourning.
“Justice will be served against allthose who participated, contributed,supported, funded, or instigated thiscowardlyattack,”hesaid.
A former army chief who came topower after a popularly backed 2013coup toppled an Islamist president, MrSisi has previously vowed to defeat themilitants. But attacks by extremistgroupshave increased.

President Donald Trump of the UScalled the attack on the mosque a “hor-rible and cowardly terrorist attack” in apostonTwitter.

Mosque attackers kill 235 indeadliestjihadi assault on anEgyptian target
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Russia admitted this week that thetwo-road southern town of Argayashwas enveloped in cloud of radiationfrom a nearby nuclear plant. Localpoliticians spent weeks denying therewas a leak after it was detected inSeptember. But it is 76 years sinceradiation began seeping out of the1940s plant; radiation-related deathshave blighted generations, say citizens,and despite several accidents therewere never any alerts or evacuations.Analysis i PAGE 3

Denials and distrust underRussia’s radiation cloud
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Alzheimer’sAfflictedMontyPythonstar helps launchFTSeasonalAppeal

Terry Jones, who has a rare form of Alzheimer’s, at home in London this week Tom Jamieson

TOBIAS BUCK AND GUY CHAZANBERLIN

Angela Merkel’s chances of avoidingnew elections and returning for a fourthterm as Germany’s chancellor werestrengthened yesterday after hercentre-left rivalagreedtoenter intocoa-lition talks, reversing a long-held pledgenot torejoina“grandcoalition”.Martin Schulz, the leader of the SocialDemocratic party, who as recently asMonday advocated a rerun of Septem-ber’s vote, said he was now ready tonegotiate with Ms Merkel’s conservativebloc. But he insisted that a decision onreturning as her junior coalition partnerwouldhavetobeputtoSPDmembers.The SPD’s shift was agreed in an eight-hour meeting of party leaders thatlasted into the early morning yesterday.Officialssaid itcouldbreakthedeadlockcaused when the liberal Free Democratswalked out of coalition talks with MsMerkel’s Christian Democrat/CSU blocandthesmallerGreens.
Mr Schulz has come under growingpressure to reverse his stance, includingfrom within his own party, following theFDP move, which plunged Germanyintoarareboutofpoliticaluncertainty.Mr Schulz said he had received callsfrom “European friends” concerned atthe turn of events in Germany. “Iassured all of them that the SPD is very

well aware of its responsibility to Ger-manyand . . . alsotoEurope,”hesaid.Investors responded with relief, withthe euro rallying 0.75 per cent to $1.194immediatelyafterhisannouncementMr Schulz said there would be “noth-ing automatic, in any direction”, a signalthat the party was weighing bothanother grand coalition and support fora Merkel-led minority government, anunprecedented option that is neverthe-lessbeingopenlydiscussed inBerlin.Although September’s elections leftMs Merkel’s bloc as the biggest in theBundestag, her party emerged weak-ened, with no easy path towards a gov-erning majority. With the far-left DieLinke and rightwing Alternative forGermany, making its parliament debut,shunned by establishment parties, thecentrehasstruggledtoagreeterms.Mr Schulz said Frank-Walter Stein-meier, Germany’s president, madea “dramatic appeal” for coalition talksduring a closed-door meeting on Thurs-day and party leaders were now inagreement to “follow an invitation fromthe president”. Mr Steinmeier has calledleaders in for meetings next week, cul-minating in a gathering on Thursdaythat will include Ms Merkel, Mr SchulzandHorstSeehofer, leaderof theCSU.Whirlwindweek page 2
UrsulaWeidenfeld page 11

Schulz reversal
raisesMerkel’s
survival hopes
3 SPD chief ready to join coalition talks3Rare bout of German unease recedes

‘It is not untilwe
are seated that I
realise how farhis
illness has robbed
himof language’
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Johnson tells Corbyn to ‘man up’ and fight a general election now
By Anna Mikhailova, Harry Yorke
and James Crisp in Brussels

BORIS JOHNSON has told Jeremy Cor-
byn to “man up” and accept his offer of 
a general election as his hopes for a  
Dec 12 vote appeared to fade.

Last night there was no sign of a 
breakthrough for the Prime Minister as 
the EU delayed making a decision on  
extending the Brexit deadline, while 
Labour and Tory MPs prepared to vote 
down his election offer on Monday. 

Michel Barnier, Brussels’ chief negotia-
tor, yesterday met EU ambassadors but 
said no decision over the UK’s request 
for a three-month Brexit delay had 
been made. EU sources said this could 
now be postponed to Tuesday.

Nicky Morgan, the Culture Secre-
tary, last night told The Daily Telegraph 
that Mr Corbyn was “running scared” 
from facing the public. 

Meanwhile, Mr Corbyn left the door 
open to a Brexit delay beyond Jan 31 as 
his allies said they could back attempts 

to put into law a “rolling extension”. Mr 
Corbyn also signalled he would order 
his MPs to vote down Monday’s elec-
tion request, describing the proposal as 
“really odd so near Christmas”.

Last night, a senior Labour insider 
said: “There are MPs who think that to 
go [for an election] now is a suicide trap 
with no guarantees that we wouldn’t 
slip out without a deal anyway while 
we’re all engaged in an election.”

The Prime Minister told broadcast-
ers Labour was “split from top to  

bottom” on whether to fight an elec-
tion. In a message to Mr Corbyn, he 
said: “Man up. Let’s have an election on 
Dec 12.” Mr Johnson also faces opposi-
tion within his own party over an  
election. 

“At least 20” Tory MPs led by David 
Lidington and Damian Green have 
threatened not to support the election 
motion. 

Yesterday, Emmanuel Macron, 
France’s president, blocked an EU deci-
sion on a Brexit extension, favouring a 

short delay of up to 15 days rather than 
a three-month pause, which has infuri-
ated many other EU members.

If the Government loses Monday’s 
vote, it plans to put forward an election 
vote every day next week. However, a 
minister told The Telegraph: “We can’t 
vote day after day on the same proposi-
tion, the Speaker wouldn’t allow it.”
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I’m dying, 
victim told 
mother 
from lorry

By Hayley Dixon, Patrick Sawer 
and Charles Hymas

A VIETNAMESE woman feared to be 
among the 39 people found dead in the 
back of a refrigerated lorry texted her 
mother to tell her: “I’m dying because I 
can’t breathe.”

Pham Thi Tra My paid £30,000 to 
be smuggled to Britain from her home 
in one of Vietnam’s poorest provinces, 
but her family now believe her three-
week journey has ended in tragedy.

There are feared to be a number of 
Vietnamese nationals among the vic-
tims, sources close to the investigation 
confirmed to The Daily Telegraph, de-
spite police originally saying that they 
believed the migrants were Chinese.

The family of a Vietnamese man, 
Nguyen Dinh Luong, 20, last night said 
that they were concerned that he also 
may have been on the lorry as they had 
not heard from him since Tuesday.

One community group in the UK 
said it had been contacted by at least 10 
families, while an NGO based in Viet-
nam said seven sets of relatives had 
been in touch in an attempt to discover 
whether their loved ones were among 
those who had been locked inside the 
refrigerated lorry. It is unclear if there 
is a crossover between the groups.

Police are working closely with the 
embassies of both Vietnam and China 
to try to establish the identities of those 
who lost their lives.

Pippa Mills, the deputy chief consta-

ble of Essex Police, said that she “would 
like to speak directly to anyone who 
thinks their loved ones may have been 
in the trailer” as she assured them that 
the police only wanted “to give the vic-
tims’ families answers about what has 
happened”.

Anyone in Britain illegally who came 
forward with information would not 
face criminal action, she said.

Ms Mills said Essex Police now had 
four people in custody in relation to 
the deaths.

A 48-year-old man from Northern 
Ireland was arrested at Stansted Air-
port yesterday. Earlier a 38-year-old 
man and a 38-year-old woman from 
Warrington, Cheshire, named locally 
as Joanna and Thomas Maher, had 
been arrested on suspicion of conspir-
acy to traffick people and on suspicion 
of 39 counts of manslaughter.

The driver of the truck, named lo-
cally as 25-year-old Mo Robinson, from 
Northern Ireland, remains in custody 
after he was held on suspicion of mur-
der early on Wednesday.

News of the arrests came as the fam-
ily of Miss Pham released a series of 
messages she sent at 10.30pm on Tues-
day, as the container would have been 
making the crossing from Zeebrugge 
in Belgium to Purfleet in Essex, in 
which she told her mother that she 
“loved her so much”. In messages from 
the account saved as “daughter”, Miss 
Pham wrote: “I’m sorry Mum. My jour-
ney abroad hasn’t succeeded. Mum, I 

Last text message of Vietnamese woman to 
family emerges as three arrests are made 
over deaths of 39 stowaway migrants

Pham Thi Tra My, who is believed to have agreed to pay £30,000 to people traffickers, sent texts to her mother saying: ‘I’m sorry Mum. My journey abroad hasn’t succeeded’

                   is away
Obituaries

love you so much! I’m dying because I 
can’t breathe ... I’m from Nghèn, Can 
Loc, Hà Tĩnh, Vietnam ... I am sorry, 
Mum.”

Three hours later the container was 
opened on an industrial estate in Essex 
and the bodies of eight women and 31 
men were found inside.

Miss Pham included her address in 
one of the messages, which experts say 
is likely to have been done to show 
where to return her body to be buried.

Her family have now revealed that 
they had agreed to pay £30,000 to 

smuggle their daughter to Britain and 
that she left their home in the poor Ha 
Tinh province in central Vietnam on 
Oct  3. From there she travelled to 
China where she stayed for several 
days before flying to France.

Her younger brother, Pham Manh 

messages to her parents on Tuesday 
evening to tell them that she was turn-
ing her phone off as she was getting 
into a lorry in Belgium and did not 
want to be caught.

Neither of the women has been 
heard from since.

The fact that many of those missing 
had travelled through China means 
that they could have paid the notorious 
Snakehead gangs to facilitate their 
journeys, it is believed.

Reports: Page 9

‘We are concerned she may 
be in that trailer. We are 
asking for help so my sister 
can be returned to the family’

Cuong, says she made her first attempt 
to enter the UK on Oct 19, but she was 
stopped by the police and turned back.

Her last known location was Bel-
gium, on Oct 22, and the smuggling 
gang had since returned the money 
they had paid to get her to Britain.

Miss Pham’s brother told the BBC: 
“We are concerned she may be in that 
trailer. We are asking the British police 
to help investigate so that my sister can 
be returned to the family.”

Another 26-year-old woman feared 
to be among the victims had sent text 
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England expects

Owen Farrell, the England rugby union captain, strikes a pose made famous by Jonny Wilkinson, whose dramatic dropped goal secured their first World Cup success in 2003. Farrell 
leads Eddie Jones’s side against South Africa in Yokohama this morning, hoping to replicate their stunning semi-final performance against the All Blacks. Preview: Total Rugby pullout

Homeopaths warning mothers not to have 
children vaccinated, investigation reveals
By Katherine Rushton, Daniel Foggo 
and Sophie Barnes

HOMEOPATHS have been filmed 
warning undercover reporters not to 
vaccinate their children against mea-
sles and other life-threatening diseases.  

Posing as mothers, the reporters 
were told by some of the homeopaths 
not to inform schools or other parents 
if they chose not to give their children 
the jabs. One of the homeopaths who 
advised them to hide their decision is 
also an NHS GP. 

Health officials last night con-
demned the practice. Matt Hancock, 
the Health Secretary, said: “Spreading 
disinformation in this way is com-
pletely outrageous. The science is be-
yond doubt: vaccines are safe. They are 
effective, they save lives and there is no 

alternative. Vaccines are a miracle of 
modern medicine and I condemn any-
one who suggests otherwise.

“I pay tribute to the outstanding  
investigative work of The Telegraph in 
exposing the way that this misinforma-
tion has spread.”

Simon Stevens, the chief executive 
of the NHS, said: “Misinformation has 
real world consequences and not just 
for the boys and girls directly involved. 
Children needing cancer treatment 
who, for example, have suppressed im-
mune systems, rely on others having 
had vaccinations to protect them when 
they return to school.”

The majority of the homeopaths told 
undercover reporters that if they were 
in their situation they would not give 
their healthy young children the vac-
cinations recommended by the NHS. 

The Daily Telegraph’s investigation also 
found practitioners were telling  
patients that vaccines cause or trigger 
autism, even though the research that 
first alleged a link had been debunked 
by the scientific community.

Some homeopaths also blamed im-
munisation programmes for conditions 
such as eczema, asthma, OCD, Tou-
rette’s and a general loss of “vitality”.

One practitioner, Alan Freestone, in 
Birmingham, told a journalist he be-
lieved to be pregnant: “If I was in your 
position, I wouldn’t vaccinate at all.”

Another, Lorraine Whitby, in Essex, 
said she was not “anti-vaccines”. But she 
told the reporter she would be “better 
off ” boosting her three-year-old’s im-
mune system with homeopathic reme-
dies instead of NHS jabs recommended
Continued on Page 8
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Tories 
promise 
election 
tax cut
By Charles Hymas

THE Conservatives are preparing to 
launch a manifesto that will commit 
the party to tax cuts, Andrea Leadsom, 
the Business Secretary, has signalled.

Asked in an interview with The Daily 
Telegraph if income tax was too high, 
she said: “A Conservative government 
will always be a tax-cutting govern-
ment. We have raised the personal tax-
free allowance to let people keep much 
more of their own hard-earned cash. 
We will set out more in the manifesto 
about our ambition for income taxes.”

Mrs Leadsom also backed Boris 
Johnson’s rejection of Nigel Farage’s 
proposed “Brexit alliance” involving a 
Tory-Brexit Party general election 
pact,  saying that only the Conserva-
tives could deliver a successful exit 
from the EU. She warned that a vote for 
any other party was “a vote that risks 
Jeremy Corbyn” gaining power.

The Prime Minister, meanwhile, said 
he would push for a mid-January 
Brexit, if he wins the election on Dec 12.

The first head-to-head television de-
bate between the leaders of the two 
main parties was also announced yes-
terday to take place on Nov 19 on ITV.

Mrs Leadsom declined to give any 
further details of the Conservatives’ tax 
plans or whether they would include 
proposals put forward by Mr Johnson 
during his leadership campaign to 
raise the higher-rate income tax 
threshold from £50,000 to £80,000. 
Mr Johnson had also pledged to lift the 

threshold at which people started pay-
ing National Insurance contributions 
in an effort to help low earners.

Mrs Leadsom said the Government’s 
restoration of the public finances after 
the “unbelievable” mess left by Labour 
meant it could “let people keep more of 
their pay, see wages rising and job 
prospects improving”.

She said the Government would 
keep business rates and further tax 
breaks “under review”.

She declined to be drawn on cuts to 
stamp duty, saying that “significant 
changes” by ministers had already 
helped first-time buyers, and that the 
Government would focus on “ramping 
up the supply of affordable housing”.

In a series of television interviews 
yesterday, Mr Johnson rejected an 
electoral pact offer from Mr Farage.

The Brexit Party leader had promis-
ing him he would  put up candidates 
only in Labour-dominated, Leave- 
voting seats if the Prime Minister 
agreed to drop his deal and negotiate 
an entirely new free-trade agreement.

If the Tories refused his pact, Mr Far-
age said he would run candidates in 
every constituency in England, Scot-
land and Wales. He did not rule out 
running in the election himself.

But speaking in an interview last 
night, Mr Johnson said voting for Mr 
Farage’s party “is basically tantamount 
to putting Jeremy Corbyn in”. 

In a separate interview with Sky 
News, Mr Johnson said he was “abso-
lutely” sorry that the UK had not left 
the EU on Oct 31, but blamed Parlia-
ment for stopping him delivering on 
his leadership election promise. “It’s a 
matter of deep regret. All we need to do 
now is get on and do it,” he said.

Reports: Pages 4-7 
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retailers, architects and designers use HOME to drive 
enquiries to their teams and help readers to make the 
best decision on how to spend their money.

• Circulation: 722,197
• Geographic distribution: UK
• Male/female: 55%/45%

 » THE SUNDAY TIMES,  
IRELAND EDITION

Now an established and widely-read section in The 
Sunday Times, Ireland Edition, the Move Residential 
Property Supplement has differentiated itself from the 
property supplements of competing Irish newspapers. 
Move has become an essential manual for modern life. 
From City Slicker to Millionaires’ Row, we choose the 
best properties. Trusted editorial from expert columnists 
such as Lorcan Sirr, Aran Brazil and editor Linda Daly 
provide insight into issues around the housing market. 
From interviews with the people behind the properties, 
insights on current market conditions and home 
hunter’s dilemmas to interiors and gardening, Move 
offers a balanced and rounded approach to residential 
property.

• Circulation: 75,000
• Geographic distribution: Republic of Ireland
• Male/female: 50%/50%

QUATER PAGE: $3,500
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» TATLER ASIA
Established in 1977 with the launch of Hong 
Kong Tatler, the Asia Tatler magazines do not just 
chronicle society, they defi ne it – the people, the 
places, the events, the objects. They connect high 
society and the most infl uential people in eight 
Asian markets, a readership that shapes opinions 
and trends. The sophistication of the Tatler brand 
is matched by award-winning design and stylish 
photography on both print and digital platforms, as 
well as creative events services.

8 print editions around Asia

• Total readership: 2.2 Million Readers
• Hong Kong: 174,925
• Indonesia: 325,000
• Mainland China: 822,500
• Malaysia: 70,170
• Philippines: 158,006
• Singapore: 80,000
• Taiwan: 175,000
• Thailand: 411,424

• Male: 48%

• Female: 52%

• Average Household Income: US$11,600,000

FULL PAGE: $18,582
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OUT OF HOME

There are many additional outlets for marketing the Zurich 
Resort beyond digital and print advertising. SKY can work with 
your team to help execute these ideas.

 » AIRPORTS AND TRANSIT
Airports offer a wide variety of advertising platforms and the 
regional airports and other transit hubs can be good options 
to reach your audience. 

PRICING: TBD

 » ZURICH AIRPORT
Zurich Airport has a range of technologies, from high-quality 
backlit panels to exclusive branding zones and mega-posters, 
to create solutions tailored to any target group.
Affluent, time-poor travellers are choosy about the media they 
consume. More than half of all passengers spend between 
30 and 90 minutes in the airport., We can engineer the most 
effective meetings between your development and your 
audience, utilizing a range of media:
1 Branding zones
2 Seamless advertising
3 Mega-posters
4 Baggage trolleys
5 Conventional media: F12 and F200
6 ad-e-motion
7 Flight Information Media
8 Baggage Claim Me

Zurich Airport offers new, creative and engaging ways to 
connect with people when they are departing and arriving. An 
enhanced experience for people on the move.
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OUT OF HOME

» LUFTHANSA MEDIA
Be one step ahead of your competitors and secure 
a high level of effi  ciency through direct contact 
with an exclusive target group. Passengers on 
board Lufthansa are highly quality conscious and 
have a strong interest in consumer goods. As top 
decision-makers and multipliers from business, 
they have a keen interest to buy in the premium 
and luxury segments.

Advertising Reach:
• Fleet of more than 350 Aircraft
• More than 250 destinations in 77 countries
• Average 5.8 million passengers per month

Lufthansa was awarded Gold in the category ‘Best 
Airline for Business Travelers in Germany and 
Europe and ranked ‘Best Airline in Europe’ for the 
third time in a row.

Create a comprehensive marketing campaign 
through Lufthansa’s wide range of media options 
which include:
• In-Flight Entertainment
• Business Lounge Screen
• Lufthansa On-Board Magazine
• Lufthansa Exclusive – Mailed to Frequent Fliers 

and Senators
• Lufthansa Mobile App
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CIRCULATION/DISTRIBUTION/REACH 2020

SKYAD.COM

Media Circulation
DIGITAL
Million Impressions* 76,730,000

Juwai.com
New Developments 30,800,000

Bloomberg Markets e-Newsletter
Evening Briefing 1,838,658

Chief Executive ROS banner ads 100,000

Corporate Board Member ROS banner ads 100,000

Decanter E-Newsletter 294,000

JamesEdition 
e-Newsletter 216,000
Hero Slider 1,050,000

Propgoluxury.com - Regional Home Page 750,000
Propgoluxury.com - Development Package 20,000,000

Yachting E-newsletter
Boat International 153,600
Cruising World 300,000
Sailing World 120,000
Yachts & Yachting 420,000

PRINT
The New York Times International Edition 1,288,650
The New York Times International Edition 429,550

Bloomberg 764,946

Boat International
International issue 51,200

Financial Times 1,284,786
Financial Times 1,284,786

London Telegraph 206,812

The Sunday Times of London and Ireland 4,333,182
The Sunday Times of London and Ireland 4,333,182

Tatler Asia
China 1,645,000

OUT OF HOME
Zurich Airport TBD
Lufthansa Airline TBD
Swiss Air TBD
GRAND TOTAL 148,494,352
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