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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
JD RACING GARAGE CONDOS

SKY Advertising is excited to present to Keller Williams Domain a curated,
multi-media marketing selection of offerings to bring high net worth buyer
awareness to JD Racing Garage Condos development project.

Your blueprint is composed of strategic print media to cast a wide net and
digital products that are highly targeted to individuals linterested in luxury
autos, racing and motor sport in a high-end environment in Howell, Michigan.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved
recognition to this unique and exciting project.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CIN-
Executive Vice President Senior Account Executive Account Executive TRON
212-677-2714 212-677-2671 212-674-2402 Account Executive
janine@skyad.com paula@skyad.com sara@skyad.com 212-677-0083

jimmy@skyad.com
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you
to target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: JD Racing garage condos
Flight Dates: August 2021 - October 2021

Impressions: 3,000,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

THE WALL STREET JOURNAL.

FOX\BUSINESS VHOLHHK c\.!.!;bc

lchannel

Fi OO Flogmbers
Markets

o B  Forbes

riassiCanr News

FERRARICHAT

duPont
REGISTRY

Many more websites available for local to global targeting.

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.

Banner Production: $350

KELLERWILLIAMS

HOWELL. MICHIGAN

FIND OUT MORE
KELLERWILLIAMS
HOWELL, MICHIGAN

LLL. MICHIGAN

FIND OUT MORE

SKYAD.COM
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES

= TOWMICOUNTRY ELECTION 2914 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

Delivery Summary
Dates: April 14 — July 13
Total Impressions: 3,000,000

KELLERW'LUAMS Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
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92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING & PRICING

After researching, we have put together an integrated program that targets a high-net-worth audience in
Michigan, lllinois, Indiana.
The program, scheduled to start on August 1st, is projected to deliver three million impressions through
October 3lst.
This will include:
« A Site-specific segment that allows us to reach a high-net-worth audience (Adults top 10% HHID) in a
premium editorial environment on top business/finance, racing and classic car collecting websites
* A behavioral targeted banner segment, that will allow us to show banners to Adults in the top 10%
HHI who are Motor Sports Enthusiasts and living in Michigan, lllinois, Indiana.

* A behavioral targeted banner segment, that will allow us to show banners to Adults in the top 10%
HHI who are Luxury Enthusiasts and living in Michigan, lllinois, Indiana.

» SITE SPECIFIC

This segment consists of premium websites (e.g., CNBC.com Bloomberg.com and Forbes.com), top racing
(Nascar.com, Motorsport.com, jayski.com, etc. ) and classic car collector sites (Classiccars.com. Hemmings.
com , DupontRegistry.com, etc.) with the income and geo-targeting layers to extend the overall reach of
the program.

» BEHAVIORAL TARGETING

We are able to target people on behavior (Motor Sports Enthusiasts and Luxury Car Enthusiasts based on
their online behavior (sites visited, content consumed and search activity)). In addition, we overlay an
income layer (top 10%), geo-targeting. Since this segment targets behavior first, the banners could end up
showing on any site across the web.

To ensure that the banners are seen in a premium environment, we have created a “white list” of sites. Ads
will only show to people who have met our targeting criteria (behavior, income and geo-target) on one of
these sites. The site list includes top news, business, finance, sports, motorsports politics and tech sites (i.e.
NHRA.com, ESPN.com, Slate.com, ChicagoTribune.com)

» MEASUREMENT
Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR), and (if tracking
codes are installed on the landing) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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SMART SOLUTIONS EBLAST

Our team of email experts make your message stand
out from your competition with compelling subject
lines, engaging copy, powerful images and strategic
deployment scheduling. Our campaigns are 100%
responsive, meaning your message is optimized for all

Vo " rneey W A oeeeils B Pl Hos T OF e

devices and email platforms in order to expand your
reach and foster engagement with customers.

TARGETING

Use high-quality data to reach new customers "|
|

DELIVERABILITY I

Make it to more customer’s inboxes every time.

Audience

Michigan, lllinois, Indiana
Household Income > $500K
29,140 Total Emails

CUSTOM EBLAST - EMAIL + REMINDER: $2,975

Sharsees B mlees ey b

= itk bk e R R R S
By P R o o Bl T L AT L L T
b Y o e el L
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MODERN LUXURY

» ADVANCED TARGETING PACKAGE

Reaching an audience of more than 16 million, Modern Luxury is
the nation’s largest luxury media company offering leading brands
access to the most affluent audiences in the most prominent cities
across the U.S. Through the power of the Modern Luxury platform
including 85+ brands across 22 markets, we deliver powerful
marketing solutions allowing luxury brands to connect with their
audiences in the places and ways that matter most.

7 day campalgn: email, display ads and

social media elements.

Powerful targeting options that cover 130+ data points across
geography, basics, financial, habits, interests, lifestyle, and auto
categories. Ablity to micro-target niche demographics more
effectively than any competitor or advertising platform equivalent.
130+ DEMOGRAPHIC DATA POINTS

AVERAGE OPEN RATE OF: 11-16%

GEOGRAPHY

State, City, Zip, County, Zip Radius, Designated Marketing Area,
Metropolitan Statistical Area

BASICS

Age, Children, Age of Children, Education Level, Household
Income, Gender, Language Spoken, Marital Status, Net Worth,
Occupation, Home Owner

Also by:

FINANCIAL INTERESTS
HABITS AUTO
LIFESTYLE

PRICE: $6,250

]

I Il

THE HEPBURN

OVERVIEW SERVICES AMENITIES GONNECT

Experience The District’s
Best, Award-Winning
Amenity Space

A perfect mix of sophistication, comfor, style and
convenience, The Hepburn is the premier choice for
apartment living in Kalorama.

Immerse yourselfin an exquisite private oasis, offering
amenities inspired by preeminent resorts around the
world. With impeccable attention to detail and a more
dedicated staff than any other property in the city; our
concierge team is primed to anticipate, orchestrate, and
adapt— meeting your every need, every day.
Experience the District’s best, ay inni
amenity space. Lease with us by November 15th
and receive a complimentary event package;
offering a venue to perfectly accommaodate
every occasion.*

Schedule your tour today to experience firsthand why
living here is

DISCOVER MORE

SKYAD.COM
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CHIEF EXECUTIVE

Chief Executive reaches top decision makers ° °

running companies that generate 68.3% of US C}nef Executlve
GDP totaling $22.3 trillion. CE reaches most CEOs

running enterprise over $50M. By engaging in

CE marketing products comes the rare ability to

precision-target the CEO community with the

most comprehensive database available anywhere

on decision makers at U.S. large and mid-market
companies.

Weekly E-Newsletter
Distribution: 95,000 C-Suite Subscribers

PRICE: $3,825

SKYAD.COM
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ELITE TRAVELER

EliteTraveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

» E-MAIL MARKETING

Promote sponsored content in a dedicated email.. Sent
directly to Elite Traveler’s private jet audience

ELITE TRAVELER AUDIENCE
Average Age 45
Male/Female 69/31
Average HHI $7.9m
Average Net Worth $32m
C-Suite position 24%

Reader-per-copy 5-3
Total Brand Readership 557,000

DEDICATED EBLAST: $6,000 PER WEEK
NO CHARGE WITH PRINT PLACEMENT

clitetrareler

SKYAD.COM
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JAMESEDITION.COM

» ELITE LISTINGS

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition. =1

Fhe World's 1% |

Luxury Iviarkerplrace

com range from celebrity-owned luxury real
estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the
globe has to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Expose your brand in a trusted luxury
environment tailored to create a unique
perception with James Edition’s Elite Listings.

FEATURED LISTINGS: $400/MONTH

The Journal

BUSINESS
HUFFPOST i riEa:

Sell Yachts
on JamesEdition

senBC

BlB]C]

Stay In The Know
—

Join 80K+ followers

SKYAD.COM
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

HOME PAGE
$1,000 - $1,500 PER MONTH

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST

NSDER Bloomrbery sonsc B]B]C]

SKYAD.COM
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high

apandomc

pertecty itinto dasertcapes. hotspot

net worth individuals. With users evenly spread —
throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, islnd hunters: ~ Top SEU countriesfor ~ Up to $225 million: The ~ Spain’s 12 property-
. We collected thetop 22 real estate investmentin 22 most expensive related eaxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .
website. Articles are evergreen content. The e re—— T ——

average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

FEATURED STORY IN THE JOURNAL
CUSTOM CONTENT ARTICLE +
ENEWSLETTER PROMOTION $3,600

SKYAD.COM
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JAMESEDITION.COM

» NEW & TRENDING

Featured Luxury Position

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Upgrade your listings for increased visibility to
capture the attention of the UHNW.

HOME PAGE POSITION: $1,300
REAL ESTATE PAGE: $1,000

JAMESEDITION

Real E

Popular Searches

Jamesdinim T e

THL WONLDD LARLERT LURDET WANKL FFLALE

New & Trending

SKYAD.COM
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

SOCIAL MEDIA POST
$350 PER POST

SKYAD.COM

20
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JETSET

» E-NEWSLETTER Jetset

Jetset Magazine offers access to over 50,000 LIFESTYLE +  TRAVEL + EXCLUSIVE+  EVENTS  JETSETTV  MISS JETSET

opted-in subscribers for email marketing U e e e e L D L L
purposes. Luxury advertisers can instantly reach REAL ESTATE
the ultra-wealthy through one of two options: =0

a customized branded email campaign or a

Cozy Luxury: 4 Amazing Telluride Homes Set jetsetmag
Among The Trees For Sale

banner insertion into the Jetset Magazine weekly . )
i il
.aﬁﬁ .n\\ :e <]

newsletter that provides timely news about our

readers’ passions.

St. Jetersburg: Derek Jeter's Enormous Florida
Mansion Lists For $29M

& Sophia Carlisle @ Soptomber 11,2020 €5 Resl Estate

SUBSCRIBER PROFILE
70% Male
30% Female

Inside A Stunning Shingle-Style Home In San
Francisco

0 0 el state

Average Age: 41
Median HHI: 2.4 Million

Monthly Page Views: 1 Million +
Qualified Subscribers: 50,000 +

Customized Tracking Provided

PRICE $625 WITH PRINT PURCHASE

TINE ASFLUBNT LIFRSTYLE MAGAZINE.

S JETEET A .
IEii:KBKF he 1 JENMIFER,

OPEZ

b LEiE INTIEFAEW |

21
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and
information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:

Unique visitors: 2M+

GAZINE v RESEARCH v EVENTS v VIDEO

P MULTIONIT
Total visitors: 3M+ e

Page views: 1I0M+
Mobile visits: 60%

The Allure of Ialian Artistry: Why Buyers Are Drawn to the Beauty of Italian Interiors
Demographics: Interested in learning more?
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

First name:

Last name:

» SPONSORED & CUSTOM CONTENT

Keller Williams Domain can solidify their positioning and brand
story, TRD repost existing content inclusive of articles, videos and
more on TheRealDeal.com

COST PER POST: $5,500

Sponsored content details:
« Content article provided and posted on TheRealDeal.com
* Content promoted on homepage for 1 week

« Content promoted in daily newsletters (2x)
and via social media (2x)

¢ Content remains live on TheRealDeal.com

* Benchmarks: 3,000 + Pageviews & 2:03 Avg. Time Spent.

Custom content can be created with TRD Studio in collaboration
with Sky upon request - additional fees may apply.

22
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and
information to stay informed.

Print Digital Social Newsletters Events

A Targeted Digital Reach Source

Site Stats:
Unique visitors: 2M+
Total visitors: 3M+
Page views: 1I0M+
Mobile visits: 60%

Demographics:
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

» SOCIAL PROMOTION

Opportunities include:
¢ Instagram stories
¢ Sponsored social posts

¢ Posts & stories directly targeted to Keller Williams Domain
desired audience

Facebook: 110K+
Instagram: 120K+

COST PER POST: $1,000

© tstopan. 200

23
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @WSJREALESTATE
INSTAGRAM

Spotlight your brand to our mobile-first
audience with a social Instagram post
directly on @WSJRealEstate editorial
handle.

¢ Followers: 154K

$3,600 POST

SKYAD.COM

24
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PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

« Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

2X7, CENTRAL REGION: $3,095
BUY 4 GET 1 FREE

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52 wsicom *xx 5100

DA 591741 ¥ 71591 290 NASDAQ 5409 ¥ 300 SO0 9115 4 14 IOWRTREAS 4 /32, K4 LUGL_ O S9104 043 _GOLD SLAI0 4 $450_ R0 SLIVZ YN 10012

whars | Fed Cuts Rates Amid Virus Fears
\L\\H

Stocks, bond yiels fall funis

after central bank takes busee
Business SFinance  biggest emergency
——+——  action since 08 crsis

BN T

WASHINGTON—The Fders

Tennessee
Twisters
Kill at
Least 25

Zﬂf‘,,:*mm. Biden Picks Up String of Victories,

Min t P T TP
rearne || Many US. Cities See | gaacforee,

bl d Downturn at Hand #1 CRM.

Booming regions.
I

e om0 D

advocacy roup.
ol gonerafurd
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» PRINT

GQ

For more than 50 years, GQ has been the premier
men’s magazine, providing definitive coverage of style
and culture. With its unique and powerful design, work
from the finest photographers, and a stable of award-
winning writers, GQ reaches millions of leading men
each month.

FULL PAGE

GQ - MICHIGAN: $4,180
GQ - INDIANA: $2,190
GQ - CHICAGO METRO: $4,170
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ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the

market-leading guide and curator of the global luxury .

lifestyle of ultra-high-net-worth individuals. It is written

and designed by our experienced team of editors for ellt(—: ﬂ’l}?dg}"’
the elusive global elite who live the private jet lifestyle, t’r

delivering expert perspectives, meaningful analysis

and advice. Each issue provides detailed information

covering the spectrum of the luxury lifestyle, including

travel, fashion, jewelry, watches, spirits, autos, jets,

yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides

advertisers unique access to the wealthiest consumers : ' @ 9, 7 oy O1°
in the ultimate luxury market. [

THE PRIVATE JET LIFESTYLE MAGAZINE SPRING 2020 %

ELITE TRAVELER AUDIENCE
* Total Readership: 557,000
¢ Average Age: 45

» Male/Female: 69% / 31%

* Average HHI: $7.9M

¢ Average Net Worth: $32M

SPREAD: $9,250
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JET SET MAGAZINE

Jetset Magazine is a luxury publication curated
specifically for the most elite and prestigious readers,
reaching them while they are relaxed and captive aboard
a private jet or luxury yacht, at their primary residence
or vacation home, or attending a VIP event or five-star
resort.

THE AFFLUENT LIFESTYLE MAGAZINE

Jetset Magazine stands alone in a competitive market
and defines luxury for its readers. With an average
household income of $2.4 million, Jetset readers
appreciate the finer things in life and possess more
buying power than any audience on the planet. The
benefit of a highly concentrated circulation is a cost-
effective advertising spend that reaches only the one
percent of the world’s population who control more than
fifty percent of the world’s wealth.
Jetset Magazine is a luxury quarterly magazine and
website distributed and viewed by 750,000 private Jet
travelers in North America.
* 75,000 magazines distributed to over 500 private
airports and placed by private jet caterers directly on
board private aircrafts .

175,000 unique website visitors monthly with
2 million page views

$3,750 ENEWSLETTER ADD ON $625
includes one year digital brochure or web feature on

the real estate section of website
Jetset

LIFESTYLE +  TRAVEL + EXCLUSIVE +  EVENTS  JETSETTV  MISS JETSET

TRENDING —  GOZY LUXURY: 4 AMAZING TELLURIDE HOMES SET AMONG THE TREES FOR SALE

REAL ESTATE

Gozy Luxury: 4 Amazing Telluride Homes Set jetsetmag
Among The Trees For Sale

& Aune-Marle Pritchett @ September 30,2020 C3 Real Estate

gs that

St. Jetersburg: Derek Jeter’s Enormous Florida
Mansion Lists For $29M

& Sophla Garlisle © September 17,2020 €3 Real Estate

Hall

s K lefxe
Inside A Stunning Shingle-Style Home In San ' ﬁ . [ \

| I
Francisco
Load More. Follow on Instagram
© August 24, 2020 O Real Estate

In addition to its world-renowned Victorian and Art Deco
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CIRCULATION/DISTRIBUTION/REACH 2021

Media Circulation
DIGITAL

Million Impressions* 3,000,000
Smart Solutions Eblast 87,000
Modern Luxury 5,000
Chief Executive e-Newsletter 95,000
Elite Traveler

Dedicated e-Blast 10,000
JamesEdition

Elite Listings 2,250,000
Rotating Gallery Home Page 750,000
Featured Article and e-Newsletter promotion 130,000
Social Media Post - Instagram 75,800
Social Media Post - Facebook 31,300
New & Trending Home Page 38,300
JetSet Magazine 50,000
Sponsored Content 3,000
Social Post Facebook 110,000
Social Post Instagram 120,000
WSJ.com

WSJ.com Instagram 154,000
PRINT

The Wall Street Journal - Central 1,290,000
GQ - Michigan 24,000
GQ - Indiana 14,000
GQ - Chicago Metro 26,000
Elite Traveler 111,400
JetSet Magazine 75,000

GRAND TOTAL 8,449,800

SKYAD.COM
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