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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
2021 -2022 MARKETING PLAN

SKY Advertising is excited to present to Better Homes & Gardens MCR
Bahamas a curated, multi-media marketing selection of offerings to bring ultra-
high net worth buyer awareness to the office, agents and listings.

Your strategic blueprint is composed of key print media to cast a wide net and
digital products that are highly targeted to individuals looking for high-end

living in Bahamas.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved
recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you
to target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: 2021 -2022 Marketing Plan
Flight Dates: October 2021 - March 2022

Impressions: 6,000,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

FINANCIAL POSTIIN
THE WALL STREET JOURNAL. CcNBC

@ Forbes Blogmber

REUTERS wi2e [IMES

—

Many more websites available for local to global targeting.

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.
Banner Production: $350

MCR
BAHAMAS

FIND OUT MORE >

BAHAMAS
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

€ MCR Delivery Summary ADVERTISING
0H9m$§ BAHAMAS Dates: April 14 — July 13 » KY BRANDING
REAL ESTATE Total Impressions: 3,000,000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

40K
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92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
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IMPRESSIONS SCHEDULING & PRICING

After researching, we have put together a program that targets a high net worth audience ( top 10% of
Household income (HHI)) in South Florida, East Coast US, Canada (Major metros) and the UK.

The program, which will run from October st - March 31st and is projected to deliver an estimated 750,000
impression.

This recommendation includes:

« A Site specific segment that allows us reach a top 10% HHI audience living in South Florida, East
Coast US, Canada (Major metros) and the UK in a premium editorial environment on leading
business/finance and news sites.

¢ An Custom Intent segment that will allow us to target a top 10% HHI audience in South Florida, East
Coast US, Canada (Major metros) and the UK who are actively searching for Bahamas Real Estate.

* A behavioral targeted segment that allows us reach Avid Boaters who live in South Florida, East
Coast US, Canada (Major metros) and the UK.

Since the In-Market segment targets behavior first, the banners could end up showing on any site across the
web. To ensure that the banners are seen in a premium environment, we have created a “white list” of sites.
Ads will only show to people who have met our targeting criteria (In-Market, income and geo-target) on
one of these sites. Sites include premium local and national sites (e.g. SFChronicle.com, thetimes.co.uk,
theglobeandmail.com, VanityFair.com, WashingtonPost.com, Telegraph.co.uk and more ).

» MEASUREMENT
Key metrics (KPI's) that Will be tracked include impressions, clicks, click through rate (CTR), and (if tracking
codes are installed on the landing page) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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UHNW HYPER-TARGETED SOCIAL CAMPAIGN

The right social media strategy, allows the biggest ks BETTER HOMES AND GARDENS BAHAMAS

ses

Sponsored

marketing opportunity to date to engage with the
UHNW individual. Through bespoke targeted social
media campaign tools, we push sponsored content on

social media to people in a very specific luxury location.

CAMPAIGN TRACKING

Our targeted social media campaigns come with a full
reporting service, allowing us to send you detailed
weekly reports that show your user and campaign data

such as:

* Impressions

e Clicks
* Gender Break Down
20,451 views
* Age-Range Break Down An exceptional life deserves an exceptional.. more

e Location Break Down

3 MONTH CAMPAIGN
50 LOCATIONS $6,250

Includes a mix of locations globally such as Members
Clubs, Exclusive Golf Clubs, Neihgborhoods, Private Jet

Terminals and 5 Star Hotels

EXAMPLE

Our software targets The Four Seasons hotel in Geneva, The
Private Jet Terminal in Nice, The Dorchester Hotel in London,
Monaco Yacht Show, Frieze Art Fair, Baselworld and the Badrutt’s
Palace in St Moritz and anybody who is in any of these locations
will be served our brands adverts.

This is a great way of targeting wealthy consumers but also limits
waste as you know that if they are in these particular locations,
they are most likely to be wealthy/ influential people.

SKYAD.COM
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JUWAI.COM

Juwai.com is where Chinese find international property.
Juwai, which means “home overseas”, is visited

by Chinese buyers each day from over 403 cities
throughout China, as well as major Chinese communities
in Taiwan, Hong Kong, Malaysia and Singapore. The site
is the largest and most authoritative source for global
property in Chinese, with over 2.5 million property
listings spanning 89 countries.

» HOT PROPERTY UPGRADE

With this hot placement, your listing can attract up to
90.8X more traffic. Be seen before Chinese buyers even
begin their property search! Located on the right side of
the homepage.

PRICING SPECIAL: $425 FOR 30 DAYS.
Usually $725

Global

» FEATURED PLACEMENT
PROPERTY LISTING

Juwai Luxe Channel

Connects you to UHNW (Ultra High Net Worth) Chinese
consumers.

PRICING: $425 FOR 6 MONTHS.
For properties $2M+

Global

BT ZRANET

o
13435

CETEE
WREFA 45

40775

275

SKYAD.COM
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BLOOMBERG MARKETS E-NEWSLETTERS

» PURSUITS

Weekly e-Newsletter with Luxury & Lifestyle content.

e Subscribers: 58,000

PRICE: $4,250

St Qewen Bloomberg

Bloomberg Pursuits

SKYAD.COM
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CONDE NAST UK

Vogue, House and Garden, Tatler, and GQ have a
unique readership of affluent, upmarket individuals for
whom luxury living is a high priority.

Readership: 1,559,000
Average Age: 41
Circulation: 205,080

DISTRIBUTION

London, Avon, Bedfordshire, Berkshire,
Buckinghamshire, Dorset, Essex, Gloucestershire,
Hampshire, Hereford & Worcestershire, Hertfordshire,
Isle of Wight, Kent, Oxfordshire, Somerset, Suffolk,
Surrey, Sussex.

INTERNATIONAL DISTRIBUTION
Dubai, Singapore, Malaysia, Hong Kong, and China.

Instagram: 180k+Followers

INSTAGRAM POST: $2,500

Nihal Arthanayake
on ‘BAME'’ tags

d

THE DESIGN AND DECORATION ISSUE

. u Uk ANNUAL
DESICGN

®

FUTURE-PROOF STYLI
23 ISH DESIGNEI
LEADING THE WAY

THE/CROWN'S
DAZZIING-NEW: DIAN

MAKE-UP GOE!
HIGH VOLTAGI

SKYAD.COM
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DWELL REAL ESTATE

Dwell Real Estate takes a peek into modern real
estate listings from every corner of the country and
beyond.

Dwell Audience Real Estate Metrics

* Ranks Highly for a young audience, Age 25-54, that
owns real estate and investment real estate (Index
275).

» Ranks #1 for an audience with plans to purchase

a second house (vacation home) or remodel their

home within the year (Index 259).

PACKAGE 2: $2,500

Custom Real Estate Article. This article permanently

live will live in the Dwell.com Real Estate Channel.

¢ Promotion on Dwell.com Homepage through a
promo tile.

Promotion of the Custom Article in the Dwell Email
Newsletter.

Promotion on the Dwell Facebook *ability to
geotag and target specific locations (893k
Followers).

Promotion on the Dwell Twitter.

View Sho

cantact

SKYAD.COM
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ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private
jet lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

¢ Average HHI $7.9m
* Average Net Worth $32m
* 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $1,250/YEAR
HALF PRICE WITH FULL PAGE PRINT PURCHASE

clitetrareler

SKYAD.COM
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

REAL ESTATE PAGE
$800-$1300/MONTH

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST

NSDER Bloomrbery sonsc B]B]C]

SKYAD.COM
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high

apandomc

pertecty itinto dasertcapes. hotspot

net worth individuals. With users evenly spread —
throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, islnd hunters: ~ Top SEU countriesfor ~ Up to $225 million: The ~ Spain’s 12 property-
. We collected thetop 22 real estate investmentin 22 most expensive related eaxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .
website. Articles are evergreen content. The e re—— T ——

average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

FEATURED STORY IN THE JOURNAL
CUSTOM CONTENT ARTICLE +
ENEWSLETTER PROMOTION $3,600

SKYAD.COM
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

SOCIAL MEDIA POST
$350 PER POST

SKYAD.COM

20
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JETSET

» DEDICATED EMAIL

Jetset Magazine offers access to over 50,000
opted-in subscribers for email marketing
purposes. Luxury advertisers can instantly reach
the ultra-wealthy through one of two options:

a customized branded email campaign or a
banner insertion into the Jetset Magazine weekly
newsletter that provides timely news about our
readers’ passions.

SUBSCRIBER PROFILE

* 70% Male

* 30% Female

¢ Average Age: 41

* Median HHI: 2.4 Million

* Monthly Page Views: 1 Million +
* Qualified Subscribers: 50,000 +

¢ Customized Tracking Provided

PRICE $625

BLSUIE = O LOURY § AUALISG TELLUBICS AVES SET #0056 THE TRSES FOF 5011

REAL ESTATE

Cory Luxury: 4 Amazing Telluride Hames Set
Ameng The Troes For Sale

BEpaL,

St lotersburg: Derak loter’s Enarmous Flarida
Mansion Lists For 329M

&?EIE

@ Fotaw o7 rezgram

Inside & Stunning Shingle-Style Hame In San
Francicca

& g e 0 4
2 sddion o Eewarkde

21
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ROBBREPORT.COM

» REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides outstanding visibility
and click-through for high impact awareness.

Limited Space available: only 10 properties per month are permitted

* Above average click through rate

¢ Can click directly to provided url or landing page (built by
robbreport.com)

e Property is live within 24-48 hours of receiving materials.

PRICE: $950 PER 30 DAYS
($1,895 OPEN RATE)

rvos=  RobbReport s w

= CARS AYIATION MARINE THAVEL WATCH COLLECTOR STYLE SHELTER FOOD & DRINK @,

REAL ESTATE

ART R COLLECTEELES VACATION BOWES CELEESTY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

Thagarw ara E1.637 praparties avadibia

Coui3iT i b [T =T Lk P S

ALY EATHBLOAR ARHITIC TV $TH RO ETE L BROETE ST

STREET ABCHRE B PRETAL COB D]

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150/MONTH

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE

23
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @MANSIONGLOBAL
INSTAGRAM

Leverage Mansion Global’s growing
Instagram presence with native Instagram
posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

$1775 Feraer

SKYAD.COM

24
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BOAT INTERNATIONAL E-NEWSLETTER

For more than 30 years, Boat International has No Images? Click here
been the world’s most authoritative, trusted and
comprehensive magazine for the superyacht
community, inspiring the lifestyles of the
international wealthy elite. The magazines and
books are timeless and collectable.

The readers constitute some of the wealthiest and
inaccessible individuals in the world. Overall the

average net worth of our audience (across events

and print) is $35.9 million, with a combined wealth Eg@gg%ﬁﬁ
of $1.662 trillion. The subscribers (Boat International Ebﬁfg;&’éﬁzm"

and Boat International US Edition) account for
more th_an 10 per cent of the total g_lobal billionaire LATEST BROKERAGE NEWS
population. The network of the audience extends to

more than 6,000 UHNWIs, with a combined wealth

of $3.74 trillion.

« Circulation US: 25,600

Benetti Harmony III listed for sale Benetti Rutli E now for sale with

. Average Net Worth: $35'9 million with Fraser Northrop & Johnson and Denison

E-NEWSLETTER: $640

A

€2M price drop on Codecasa Regina $1M price cut on 50 metre Trinity La
dtalia IT with Edmiston & Company Dea II with IYC

LATEST YACHT NEWS

‘Meet the real
heroes saving
the seas

New 60 metre Amels 200 motor Lirssen's 130 metre+ Project
yacht sold Lightning pictured on sea trials

Cruising \ " Balearic
witha clean 1 beat: pick
conscience \ the perfect
- party island

for you

DISCOVER THE POWER

Turquoise Yachts reveals 62 metre OF FLEET XPRESS inmm’?‘
superyacht concept Project Nautilus FOR SUPERYACHTS  rersan semecames

25
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CRUISING WORLD E-NEWSLETTER

Cruising World is your go-to site and magazine
for the best sailboat reviews, live-aboard sailing
tips, chartering tips, sailing gear reviews and
more. Their weekly editorial e-newsletter delivers
editorial content and industry trends, providing
their marketing partners the opportunity to
deliver your message alongside relevant content.

ND Eg{,EoRoTocj CLICK HERE

CRUISING
¢ Subscribers: 50,000 WORLD
* Male / Female: 72% / 28% 07/24/2019
* Average Age: 44 P

¢ Average HHI: $420,000

* Frequency: Weekly

¢ Average Open Rate: 23.2%

¢ Average Click-through Rate: 18.68%

PRICE: $1,400 Georgia Still Grappling with Anchoring
Issues

Dizoussions continue as cruisers raise issues with Georgia's new laws.

‘ \m\'-\‘. "

Spiced Mango Jar Cakes

This no-bake tropical treat is @ perfect dessert for when you have an abundance of mangoes.

26
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SAILING WORLD E-NEWSLETTER

Sailing World connects the community of
racing sailors though words and images across
several mediums. It explores a sailor’s passion
and showcases their lifestyle, destinations

and technology. It links knowledge-hungry

partfupant.s to the'sport s top expe'r.ts, prowdl,ng e ; *. TAKE THE BOATING

un-rivaled instructional content. Sailing World’s '_--éﬁ-'—%’“ SAFETY QUIZ m
audience comprises of sailors who are actively

researcing the newest gear, techniques and how- SAILING WORLD

to information. OF/24/2019

e Subscribers: 20,000

» Male / Female: 93% / 7%
¢ Average HHI: $712,000

¢ Frequency: Weekly

¢ Average Open Rate: 28.93%

[ i - - 0,
Average Click-through Rate: 20.3% Fragomen's Interlodge |s Best of Block

After afirst-race stumble early in the week, Austin and Gwen Fragomen's Interlodge team
regrouped and ended Block Izland Race Week with overall honors 2= the regatta’s top boat.

PRICE: $600

Adult Summer Camp's New Home

The Pacific Morthwest's once-glorious race week relocates to start a new life.

- »- N

A MUSTO MPX
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YACHTS AND YACHTING E-NEWSLETTER

Yachts & Yachting has been essential reading for sailors with

a passion for competitive racing since its launch in 1947.

Each issue is filled with advice from sailing experts covering
every aspect of the racing scene, from dinghies to keelboats
and sailing techniques to gear tests. Yachts and Yachting is
recognized the world over as essential reading for anyone with
a passion for competitive sailing. Boasting a unique heritage
that both inspires and informs its readers. Yachts and Yachtng
reports directly from the cutting edge of the sport.

Subscribers: 70,000
Male / Female: 78% / 22%

Average Age: 38

Frequency: Monthly

Average HHI: $410,000

Average Open Rate: 22 - 25%
Average Click-through Rate: 2% - 8%

PRICE YACHTS & YACHTING: $650

IS

YACHTING

The July issue of Yachts & Yachting is out now and iz packed with practica’

racing advice, whether you are a club dinghy sailor o aiming for the Rolex

Fasinet Race on 3 Augusz. Olympic coach Mark Rushall's expert acvice on
rounding the windwark mark appiies to us all - althaugh as windward marks
go, the Fastnet Rock takes a bit more navigating than your average inflatable

INNOVATION
PERFORMANCE

The performance sailing magazine

WacHL
ST

' YACHTING =

SOUTHAMPTON BOAT SHOW PREVIEW PLUS TICKET OFFER
e

ExcLUSIVE

Extreme & » RIS
lift.of f N

Foiling frenzy
comes to UK

SKYAD.COM
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» PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

« Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

4X7, FLORIDA , COLOR: $1,350
BUY 4 GET ONE FREE

4X7, NORTHEAST REGION , COLOR: $3,025
BUY 4 GET ONE FREE

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52 wsicom *xx 5100

DA 91741 ¥ 75591291 WASDAQ 46407 ¥ 300 STORRO0 113 4 161 IOVRTREAS. 4 2537, K4 L6 OLS911A 043 GOLD SLARID A S0 WO SLID VENI0L2

whars | Fed Cuts Rates Amid Virus Fears
News

Stocks, bond yields fall
after central bank takes
Business OFinance  biggest emergency e
——*——  actionsince08.crisis o

he Fed xccuted an

e
hexnad on thebenchmark o
ar Us

rospec
U and ol o s by lding (0w
" o e h foer et 35 Spropriate” 1o Sup

Tennessee
Twisters

#E% Biden Picks Up String of Victories,
Sanders Logs Big Win in California

il vomnation. AL M-AS
 Th ist desths ke
ot e

Minnesota || Many U.S. Cities See

Resorts Are
O Thin oe Downturn at Hand

Salesforce.
#1 CRM.

Booming regions.
I

Shsh forces new

ways o reach
fising spots

&
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» PRINT

THE NEW YORK TIMES

» FEATURED LISTING . s s e

whaTi Love
SARAH STILES

A new advertising opportunity in the Sunday Real
Estate Section. Restrained Palettes Are for Other People

The actress i like a slightly
ighbos who

A featured listing section to promote individual
properties.

$1,000/EACH 3X COMMITMENT

i
!’i

SKYAD.COM
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BOAT INTERNATIONAL

For more than 30 years, Boat International has been the
world’s most authoritative, trusted and comprehensive
magazine for the superyacht community, inspiring

the lifestyles of the international wealthy elite. The
magazines and books are timeless and collectable.

The readers constitute some of the wealthiest and
E 2018

OCEAN
net worth of our audience (across events and print) Q!X,{:g[)s
is $35.9 million, with a combined wealth of $1.662 o

trillion. The subscribers (Boat International and Boat

inaccessible individuals in the world. Overall the average

International US Edition) account for more than 10
per cent of the total global billionaire population. The

Cruising
with a clean
conscience

network of the audience extends to more than 6,000
UHNWIs, with a combined wealth of $3.74 trillion.

« Circulation US: 25,600
« Average Net Worth: $35.9 million

PRICE: $5,175 FULL PAGE

WEALTH OF READERSHIP
-.uHNu"Ei!ﬁ\' o B4%HN"“
209 \23%,
Supar weal thy
STATUS OF READERSHIP
A5 4% e
Founder/ownar/chalmman Y. i Dthar
41.5%
CEO/MD,/dirastar
H#I=ETm-E2m
YHHHI =E2m-£1Em
UHN# = E15m-£100m
Supsr wealthy = E1D0m+
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CONDE NAST TRAVELER

Inspire Affluent Buyers. With over 60 local and feeder
market regions available with exclusive rates, you can
reach these high-income, luxury buyers when they’re
inspired to buy. Inspire the decisions and feed the
fantasies of your potential buyers with a full-page, full-

color ad in Conde Nast Traveler

|| N106/MAY0 2017/3€

FULL PAGE, COLOR
SOUTH FLORIDA: $3,560
MANHATTAN: $2,190

BOSTON METRO: $2,550 BIENVENIDOS A
CANADA EAST: $2,190 TR VANCOARDIA D

GAUCHOS

SENORES DE LAS PRADERAS

PANTELLERIA
/, ELREFUGIO SECRETO.DE ¢
,GIORGIO ARMANI " ¢

FINLAN‘D'!‘ ‘
ELVERAN‘OP‘_E F
SHANGHA

NGHAI Yty 8
" ARTE ARQUITECTURADINERG,

ENIA - &5
LODGES DONDE AFRICA
ES AUTENTICA

VIAJEROS

woe CONDE NAST v

Traveler
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COUNTRY LIFE

Launched in 1897, Country Life Magazine is one of Britain’s

best known and respected magazine that has, for 120 years, ‘ l I N I i LIFE
celebrated the greatest British architecture, property, interior SEPTEMBER 7, 2016

design and gardens.

Country Life International offers beautiful advertising pages The g‘t.eateSt new hou'se

showcasing the latest properties for sale. Not only this, its m umPe
dedicated editorial team provides opinion and thought- 45 pages ofpropertv
provoking content and stunning photography that is critical

to anyone seriously interested in realising their dream of living
in a beautiful home abroad. Its content is fresh and relevant,
ensuring readers return to the magazine time and time again.
Buyers can find the best new villas and luxury houses for sale
in Europe, North America, the Caribbean and beyond.

 Circulation: 41,000

. Male/FemaIe: 50/50 Radio 4: wh\ itson your wa.\elengﬂ'l
Extend your: self: new ideas for old houses

* Average Age: 55
Phus: Jilly Cooper, (" fla Carisle

* HNW Audience: 85%

FULL PAGE $3,750
INTERNATIONAL PROPERTIES EDITION

34
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» PRINT

ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for
the elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis
and advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE
* Total Readership: 557,000
¢ Average Age: 45

» Male/Female: 69% / 31%

* Average HHI: $7.9M

¢ Average Net Worth: $32M

FULL PAGE WITH - ONLINE SHOWCASE: $5,000

)
. The
Inspiration

Issuc

EEE——

IN THESE UNCERTAIN TIMES,
WE FORWARC

clitetrareler

teruveler

THE PRIVATE JET LIFESTYLE MAGAZINE SPRING 2020 g

IXpericnees

LLFOURTORNERS
LD B
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JET SET MAGAZINE

Jetset Magazine is a luxury publication curated
specifically for the most elite and prestigious readers,
reaching them while they are relaxed and captive aboard
a private jet or luxury yacht, at their primary residence
or vacation home, or attending a VIP event or five-star
resort.

THE AFFLUENT LIFESTYLE MAGAZINE

Jetset Magazine stands alone in a competitive market
and defines luxury for its readers. With an average
household income of $2.4 million, Jetset readers
appreciate the finer things in life and possess more
buying power than any audience on the planet. The
benefit of a highly concentrated circulation is a cost-
effective advertising spend that reaches only the one
percent of the world’s population who control more than
fifty percent of the world’s wealth.
Jetset Magazine is a luxury quarterly magazine and
website distributed and viewed by 750,000 private Jet
travelers in North America.
* 75,000 magazines distributed to over 500 private
airports and placed by private jet caterers directly on
board private aircrafts .

175,000 unique website visitors monthly with
2 million page views

$3,750 FULL PAGE PRINT
includes one year digital brochure or web feature on

the real estate section of website
Jetset

LIFESTYLE +  TRAVEL + EXCLUSIVE +  EVENTS  JETSETTV  MISS JETSET

TRENDING —  GOZY LUXURY: 4 AMAZING TELLURIDE HOMES SET AMONG THE TREES FOR SALE

REAL ESTATE

Gozy Luxury: 4 Amazing Telluride Homes Set jetsetmag
Among The Trees For Sale

& Aune-Marle Pritchett @ September 30,2020 C3 Real Estate

gs that

St. Jetersburg: Derek Jeter’s Enormous Florida
Mansion Lists For $29M

& Sophla Garlisle © September 17,2020 €3 Real Estate

Hall

s K lefxe
Inside A Stunning Shingle-Style Home In San ' ﬁ . [ \

| I
Francisco
Load More. Follow on Instagram
© August 24, 2020 O Real Estate

In addition to its world-renowned Victorian and Art Deco

De

& Gontributing Partae|
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OCEAN HOME MAGAZINE

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

magazine dedicated to inspiring and educating readers
with in-depth articles on exclusive homes and designers,
insightful, first-person reports on luxurious resorts

and informative stories on must-have products and
accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world’s most exceptional

oceanfront architecture, interior design, exclusive resorts THE MOST EXCLUSIVE COA
and luxury lifestyle.

ON THE MARKET IN 2019

High Net Worth Coastal Homeowners
Luxury Hotels & Resorts
Private Jets & Luxury Aircraft

\ \ DES‘TINATION \”
FULL PAGE, COLOR: $2,750 CAERFORNTA

MALIBUMODERN BY DOUG BURDGE,
CLASSICLUXURY IN'MONTECITO

< Distribution: 50,000
» Total Audience: 135,000

* Geographic breakdown: United States coastal areas,
Canada, Caribbean

* Average age: 51

» Male / Female: 49% / 51%

« Average HHI: $2,400,000

» Net Worth: $9,600,000

* Primary Residence value: $4,900,000

37
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» PRINT

QUEST

QUEST and its unique audience share an inseparable
connection ... a passion for taste, style, and luxury. QUEST
readers are educated, affluent, and transaction-oriented.
QUEST audience includes three generations of readers

— Millennials, Gen Xers and Baby Boomers, those who
helped launch the magazine and those who grew up with
it. QUEST provides the most appropriate advertising
vehicle for luxury goods, services and consumables.
QUEST uncovers the latest trends in real estate,
entertainment, art, antiques, fashion, luxury goods, travel,
music, and philanthropy in every issue.

» Total Audience: 631,750 readers

* Average HHI: $1,437,000

« Average HHnw: $13,900,000

* 3.6 out of 5 own a secondary home
* Male/Female: 44% / 56%

* Median Age: 43.4

PROPERTY SPOT W ENEWSLETTER
PROMOTION: $3,900

e

SUNSET OVER

rorTorj

"
1252741895500 2

~questmag.com

11>

W\

‘$5(faNOVEMBER 2020

s, ‘ll
-
%

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2021/2022

Plan1

Media Circulation
DIGITAL

Million Impressions* 6,000,000

UHNW Hyper-targeted Social Campaign

Juwai.com

Hot property upgrade 4,600,000
Luxe Channel Property Listing 2,300,000
Bloomberg Markets e-Newsletter

Pursuits 58,000
Conde Nast UK 200,000
Dwell.com

Real Estate Package 2 64,600
Online Real Estate Showcase 100,000
JamesEdition

Rotating Gallery Real Estate Page 2,250,000
Featured Article and e-Newsletter promotion 130,000
Social Media Post - Instagram 75,800
Social Media Post - Facebook 31,300
JetSet Magazine 50,000
Robbreport.com 6,000
WSJ.com

Mansion Global Homepage 328,000
Mansion Global Instagram 76,000
Yachting E-newsletter

Boat International 51,200
Cruising World 50,000
Sailing World 20,000
Yachts & Yachting 140,000
PRINT

The Wall Street Journal -Florida 375,000
The Wall Street Journal -Northeast Region 740,000
The New York Times - Featured Property 2,418,505
Country Life 40,000
Boat International

US National issue 25,600
Conde Nast Traveler - South Florida 21,000
Conde Nast Traveler - Manhattan 10,000
Conde Nast Traveler - Boston Metro 14,000
Conde Nast Traveler - Canada East 7,000
Elite Traveler 111,400
JetSet Magazine 75,000
Ocean Home 50,000
Quest 92,800

GRAND TOTAL 20,511,205

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2021/2022

Plan 2

Media Circulation
DIGITAL

Million Impressions* 6,000,000

UHNW Hyper-targeted Social Campaign

Juwai.com

Hot property upgrade 4,600,000
Luxe Channel Property Listing 2,300,000
Conde Nast UK 200,000
Dwell.com

Real Estate Package 2 64,600
JamesEdition

Rotating Gallery Real Estate Page 1,500,000
Featured Article and e-Newsletter promotion 130,000
Social Media Post - Instagram 75,800
Social Media Post - Facebook 31,300
JetSet Magazine 50,000
Robbreport.com 6,000
WSJ.com

Mansion Global Homepage 164,000
Mansion Global Instagram 76,000
Yachting E-newsletter

Boat International 51,200
Cruising World 50,000
Sailing World 20,000
Yachts & Yachting 70,000
PRINT

The Wall Street Journal -Florida 375,000
The Wall Street Journal -Northeast Region 740,000
The New York Times - Featured Property 1,451,103
Country Life 40,000
Boat International

US National issue 25,600
Conde Nast Traveler - Boston Metro 14,000
Conde Nast Traveler - Canada East 7,000
JetSet Magazine 75,000
Ocean Home 50,000
Quest 92,800

GRAND TOTAL 18,259,403

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2021/2022

Plan 3

Media Circulation
DIGITAL

Million Impressions* 3,000,000
Juwai.com

Hot property upgrade 4,600,000
Luxe Channel Property Listing 2,300,000
Conde Nast UK 200,000
Dwell.com

Real Estate Package 2 64,600
JamesEdition

Rotating Gallery Real Estate Page 1,500,000
Featured Article and e-Newsletter promotion 130,000
Social Media Post - Instagram 75,800
Social Media Post - Facebook 31,300
JetSet Magazine 50,000
Robbreport.com 6,000
WSJ.com

Mansion Global Homepage 164,000
Mansion Global Instagram 76,000
Yachting E-newsletter

Boat International 51,200
Cruising World 50,000
Sailing World 20,000
Yachts & Yachting 70,000
PRINT

The Wall Street Journal -Florida 375,000
The Wall Street Journal -Northeast Region 740,000
The New York Times - Featured Property 1,451,103
Country Life 40,000
Boat International

US National issue 25,600
Conde Nast Traveler - Boston Metro 14,000
Conde Nast Traveler - Canada East 7,000
JetSet Magazine 75,000
Ocean Home 50,000
Quest 92,800

GRAND TOTAL 15,259,403

SKYAD.COM
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