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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

N t ° 1 & Gl b 1 SKY Advertising is excited to present to Better Homes & Gardens Gary Greene a curated,
a 10 na O a. multi-media marketing selection of offerings to bring ultra-high net worth buyer awareness to

Seahorse Estates.

E x p O S l I re Your strategic blueprint is composed of print media to cast a wide net and digital products that

are highly targeted to individuals looking for high-end living in Freeport, TX.

Approaching the marketing strategy from these different directions will help us to saturate your

S e ahors e E S t a-t e S market in the most effective way, bringing deserved recognition to this unique and exciting

property.
JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
LET’S DO Executive Vice President Senior Account Executive Account Executive Account Executive
GREAT THINGS TOGETHER 212-677-2714 212-677-2671 212-674-2402 212-677-0083
janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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DIGITAL

Impressions
Campaign ————

9 Hotspots to Add to Your England Trip Itinerary

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner advertising
program with guaranteed impressions and click-throughs.
With beautifully detailed property photos, your listing can be
customized to showcase your property’s unique selling

features, allowing you to target by country, region, state, Better

oiioines

aary
e FIND OUT MORE >

FREEPORT, TX

N——"

county or city and lifestyle.

Get the most out of your marketing dollars with affordable
and measurable results that only a digital program can offer.

Link directly to your property website, personal website or CAMPAIGN OVERVIEW AND BUDGET

office website. » Campaign: Seahorse Estates

Impress locally. Impress globally. * Flight Dates: September 2023 - November 2023
¢ Impressions: 1,500,000
¢ Clicks through to the website of your choice.

250K Impressions per month: $1,195 ]- 500 O
500K Impressions per month: $1,625 IMPRESSIONS
1 Million Impressions per month: $2,450

Three Month Minimum

Minimum 3 month commitment

skyad.com g



DIGITAL

Impressions
Program
Targeting
Sites

We identify the best sites to feature your property, and your
ads appear only on your approved sites. The number of
prominent, respected and relevant sites available is
exceptional. We take care of the research to provide
hand-selected and white-listed sites most relevant to your
campaign.

GEO TARGETING

We identify where potential buyers are found and use the
information to identify the areas to geo-target. We can target
locally to globally.

b

7Vh-h Wik

THE WALL STREET JOURNAL. INVESTOR'S BUSINESS DAILY \"A
CNBC

FORTUNE

: REUTERS Forbes

GALVESTONGQRCOUNTY

FOX\BUSINESS The Baily News.

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that
best reflect your property and company image. We assist
with photo selection and editing as well as ad design and
sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

BANNER PRODUCTION: $350

Better GARY
o HOMES | creene

REAL ESTATE

FIND OUT MORE >

GARY LI =] | T FIND OUT MORE >
GREENE : ]

srat ELYar

FREEPORT, TX

Betier
nilomes | e, [FiNo ot More >
SEAL tETaTH

FREEPORT, TX

GARY
GREENE

oii6nes

REAL E5TATE

FIND OUT MORE >
FREEPORT, TX

skyad.com



DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear
On Sites

R r———— L]
gt esgOemR
= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE a

9 Hotspots to Add to Your England Trip Itinerary

Add threr devtinafion to vour Beitidh fo-do bt

B & A i tese son Laid v aboald), top levery travel spety
ek wherwr s maricms vherar b be o vounr sy buocker B

o 1i6es

mrat

GARY
s FIND OUT MORE >

FREEPORT, TX

Popan Misspers RAEAAR

FIND OUT MORE >

)
ARCHITECTURAL DIGES
L L "r—.v'g

-‘

I

T —
the musesun move than twice i

The Best Islands in the Caribbean, current ioos space. with notuble

| Aemests being an monsmental
| Fm arinrkelers’ prmdines tn foedie s, these o the 1 et dumed at vl escalstore,
and a wunken garden. “Stanton

fiiw g Willisuss and Asif Khau offesed

some seally lnnovative thinking

anel mamaped to combsme 2

seusativity to the herituge of the
location with a keen swarenen of
the

veally functiowal museuns” Evan Davis, chair of the jury, vasd in  stavement. The she

acticabitics of defivesiag a

hhea been 3 market siner the 13th century, snd the currrss stractare was bush by Sis
Horace fones, designer of Towes Bridge, n the 1850s. With the new design, much of
tie ariginal srchatecture will be preserved: The suchitects dag down into the groond to

fisial ke sqpuise Saolape. The uevw usmmein i schedided bo open in 1022

FIND OUT MORE >

FREEPORT, TX
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive reporting
for the duration of your campaign. We can also give 30 day reports for
you to evaluate the effectiveness of your targeting and to adjust it

* We project the number of impressions (number of times the ad
appears on each site) during your campaign.

¢ The number of impressions are broken down by number and site
for the duration of the campaign.

The delivery by site is broken down into delivered impressions,
clicks and click-through rate. This allows you to see on what sites
your ads are performing well and where there needs to be
improvement. With this information we are able to adjust the
campaign for maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

Delivery Summary ADVERTISING
H()mes GARY Dates: April 14 - July 13 » KY BRANDING
and Gardens. | GREENE Total Impressions: 3,000,000 MARKETING
REAL ESTATE Geo-Target Segments: Northwest, Silicon Valley
Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%
Delivery By Day By Site
April J Jul
40K o e W . BBC.com
. Bloomberg.com
I 30K I . Economist.com
E . Forbes.com
% 20K . FoxBusiness.co..
E . NYTimes.com
10K . Reuters.com
0K . WSJ.com
1

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site

NYTimes.com [N "' I - N O.%
Forbes.com [N 505057 R 615 I 0-12%
86c.com N 57257 I -7 I O 15"
wsJ.com I <547 I 72 I . 1%
Reuters.com [ %42.479 70 I .1 1%
Bloomberg.com [ 342,350 B I 0.10%
Economist.com N 315265 — 2 I 007
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Delivery By Geographic Segment I Northwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%

Delivered Imps Clicks

CTR.

skyad.com




DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated program that
targets a high-net-worth audience across Galveston, Surfside,
Freeport, and Houston.

The program, with a projected start date of September 1st and will
run for three months delivering an estimated 1,500,000 impressions.

This will include:

* A Site-specific segment that allows us to reach a high-net-worth
audience (Adults top 10% HHI), living in Galveston, Surfside,
Freeport, and Houston on top global business and finance
websites.

¢ Anin-market segment that will allow us to show banners to adults
actively in-market for residential real estate and living in Galveston,
Surfside, Freeport, and Houston.

SITE SPECIFIC

This segment consists of premium global business/finance websites
such as WS).com, Foxbusiness.com, Reuters.com and more to extend

the overall reach of the program.

BEHAVIORAL TARGETING

We can target people on behavior first based on their online behavior
(sites visited, content consumed and search activity). Since this
segment targets behavior first, the banners could end up showing on
any site across the web.

To ensure that the banners are seen in a premium environment, we
have created a “whitelist” of sites. Ads will only show to people who
have met our targeting criteria (behavior, income, and geo-target) on
one of these sites. The site list includes top news, business, finance,
sports, politics, and tech sites.

MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions, clicks,
click through rate (CTR), and (if tracking codes are installed on the
landing page) Sessions, Pages Per Session, Average Time Spent,
Conversions.

REPORTING

We will provide monthly reporting that will summarize the KPI's (Key
Performance Indicators) and provide optimization
recommendations.

skyad.com




DIGITAL

Impressions Scheduling

1320 BHG Gary Greene Seahorse Estates 5227 Bluewater Highway

September October November

Media Geo-Target 01| 08| 15| 22 29| 06| 13| 20| 27 03| 10| 17| 24 Impressions

Chron.com

Galveston, Surfside, Freeport,

Galvnews.com
Houston

450,000

FoxNews.com

WSJ.com

Barrons.com

Invetsors.com

CNBC.com

Galveston, Surfside, Freeport,
Fortune.com P 725,000
Houston

Reuters.com

Forbes.com

FoxBusiness.com

CNBC.com

Galveston, Surfside, Freeport,

In-Market Residential Real Estate
Houston

325,000

Total Digital 1,500,000

skyad.com



DIGITAL

Digital Event
Targeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

+ Event targeting - Target customers who attend
specified events within a specific time frame.

+ Custom audiences - Target customers that are within
or have recently visited a specific Geo-Fenced location.

GEOFENCE SELECT LOCATIONS

sulting

| o |

Ir Ave

Prniture

kpensary Denver
=
&

Br
% Qo LotA& B
]
-3
5
3
=
2
L Z 2617 WestiCol
4 A Q
OR EVENTS

AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC
EVENTS AND LOCATIONS

e From $1500/month

skyad.com
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DIGITAL

Comprehensive
Digital

OTT and CTV works to reach audiences en masse, build brand
awareness, and drive sales lift. The relative cost efficiencies realized
through digital TV allows advertisers to sustain crucial, growth-driving
efforts at a reasonable price point. Additionally, CTV is essential to
filling the (large) gaps in a fragmented media landscape.

With 46% of adults watching TV on a connected device each day, it’s
simply too vast of an audience to ignore.

BENEFITS OF OTT AND CTV ADVERTISING

With OTT and CTV advertising, you can reach viewers beyond the
reach of traditional Linear TV (i.e. cable, satellite, and antenna).

This new audience includes a growing number of cord-cutters or
those who don’t pay for standard cable or satellite services.

The rise of OTT and CTV viewership provides more meaningful
ways for you to engage at the right time with the right target
audience at the right moments—bringing together the targeting
precision of digital with the high impact of TV viewership.

CONNECTED TV AND OVER-THE-TOP (OTT)
ADVERTISING BENEFITS

* User-controlled viewing experiences lets advertisers get in front
of the right audiences at the right times.

¢ User-registration data allows for cross-screen targeting.

¢ |P-based delivery permits the application of 1st and 3rd party
audience data to target households watching ad-supported
content.

PRICE: $1,500/MONTH

skyad.com 12



DIGITAL

Comprehensive
Digital

Native ads dynamically match the look, feel and visual context of the
website or app where they are seen.They can run across all devices or
be specified mobile only. Native ads can be either video or a dynamic
picture.

HIGHER ENGAGEMENT:

* Native ads are viewed 53 percent more frequently than display ads,
providing a higher CTR (60 percent).

* Native ads result in an 18 percent increase in purchase intent.

* Native ads can help lift a brand by up to 82 percent.

TARGETING OPTIONS INCLUDE:

+ Behavioral - thousands of targeting categories including

demographics, on-line and off-line behaviors, and interests.
Keywords - target a list of up to 500 keywords related to
your business, and show Native ads on the web pages where
they appear A.l.

Targeting - Showing your display or video ads to people
across all devices, using machine learning to target
consumers based on who is engaging with the ad.
Custom Audience Matching & Lookalike
Audiences- target people on your list of emails,
addresses, or phone numbers and show them native ads
when they browse websites and apps.

| . 54 1
P e
mrepd s b e

+ Cross Platform Targeting available from Mobile
Conquesting.

» Native ads come in many forms, but all share the common
goal of not “looking” like an ad.

» Native ads are proven to have higher levels of engagement
than traditional non-native ads, and they get results.

PRICE: $1, 500/ MONTH

skyad.com |

14



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or video posts
but appear on other websites and apps, linking back to the social
media platform and your website, and run across all devices using our
targeting strategies.

We are “mirroring” the exact look of your social post as an ad that
runs on thousands of websites and apps, targeted just to the people
you want to reach across all devices.

Social Mirror ads can be done with any organic or paid posts from
your business account on these 8 social media platforms: Facebook,
Instagram, Twitter, LinkedIn, TikTok, Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or carousel.

TARGETING ABILITIES:

= Better Homes & Gardens Subscribe

1o wears of poawering your passions at home

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehame

Make youryard more sustainableby ad
Y Marchi-aprida OGS
l]rFtce'\ﬂuh (ORLD THE 'SALE AP".. o

=

SAVE o OFFICE CHAIRS v DESKS |

Behavioral - Thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests.

Keywords - Target a list of up to 500 keywords
related to your business, and show ads on the web
pages where they appear.

A.l. Targeting - Show your display or video ads to
people across all devices, using machine learning to
target consumers based on who is engaging with the
ad.

Retargeting - Following people after they leave

0 March 2628 BBC thesa | w3 o
i 1o H 51 RASBION BT v

your website and showing them your Social Mirror ad, on
other websites and apps they go to, across all devices.

+ Custom Audience Matching - Target people on
your list of emails, addresses, or phone numbers and
show them Social Mirror ads when they browse websites
and apps.

PRICE: STARTING AT $1,500 PER MONTH

skyad.com g



DIGITAL

Comprehensive Digital

Client: BHG Gary Greene Seahorse Estates - 1320

9/1/2023 - 12/1/2023

NATIVE DISPLAY ADS

Retargeting

Behavioral Targeting: High Net Worth Affluent Individual AND
Home Value Range - $1 Million+; Lifestyle/Interest - Luxury
Home Owners; Luxury Homes; Travel Preference > Beach /
Waterfront; Likely In Market Timing - Buy a Vacation or Second
Home

Al Targeting

Keyword Targeting

Digital Campaign Planner

SEAHORSE

Date Created: 8/1/2023
GEOGRAPHIC TARGET:

Cities Provided

Total Potential Impressions 150,000 150,000 150,000 450,000
Cost Per Thousand $10.00 $10.00 $10.00 $10.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
SOCIAL MIRROR ADS
Platforms: Facebook; Instagram
Retargeting
Behavioral Targeting: High Net Worth Affluent Individual AND
Home Value Range - $1 Million+; Lifestyle/Interest - Luxury
Home Owners; Luxury Homes; Travel Preference > Beach /
Waterfront; Likely In Market Timing - Buy a Vacation or Second
Home
Al Targeting
Keyword Targeting
Total Potential Impressions 100,000 100,000 100,000 300,000
Cost Per Thousand $15.00 $15.00 $15.00 $15.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
TOTAL CAMPAIGN IMPRESSIONS: 250,000 250,000 250,000 750,000
TOTAL CAMPAIGN INVESTMENT: $3,000.00 $3,000.00 $3,000.00 $9,000.00
Native Available Monthly Impressions Estimate: 748,836
Percentage of Targeted Native inventory purchased with this 20.03%
campaign:
Social Mirror Ads Available Monthly Impressions Estimate: 170,894
Percentage of Targeted Social Mirror Ads inventory purchased with 58.52%
this campaign:

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) — not ALL available impression inventory.
This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROI while staying within your budget.

skyad.com
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DIGITAL

Smart Solutions

Eblast

Our team of email experts make your message stand out from your
competition with compelling subject lines, engaging copy, powerful
images and strategic deployment scheduling. Our campaigns are
100% responsive, meaning your message is optimized for all devices

and email platforms in order to expand your reach and foster
engagement with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

AUDIENCE

Select High Income Zip Codes
Net Worth > $13 Million
Household Income > $500K

20,000 Total Emails

CUSTOM EBLAST AND REMINDER EMAIL: $2,295

o e e e s W

St P
S T B T S

o6l | 2.

skyad.com



DIGITAL

Google
AdWords

Target consumers who are “inmarket”, active in the Real
Estate market, when they are searching and motivated to
take action.

No other medium can target as effectively. Pay only when
people click through to your listing/site.

Go

AdWords

gle

CAMPAIGN SETUP & OPTIMIZATION

Which can include:

Set up Keyword List

Set up Ad groups

Develop understanding of urgent search terms/phrases of
client and competitors

Run fresh estimates for potential new keywords

Write /Edit copy as needed

Ensure all tracking is in place

Add segment targeted towards sellers

MONTHLY MANAGEMENT

Includes:

¢ Campaign review

¢ Analytics reporting

e Campaign Adjustments

PROGRAM COST:

PROGRAM SETUP: $750

MONTHLY MANAGEMENT:
$350/MONTH (6 MONTH MINIMUM)
MEDIA: SPEND BASED ON PROGRAM

skyad.com

18



DIGITAL

Facebook and
Instagram
Advertising

We recommend a campaign using Facebook and Instagram
as advertising channels.

facebook @

* Geo-targeting to local and feeder markets.
* We will drive the audiences to select landing pages.

RETARGETING

* We will re-target the audiences who visit the site but do
not convert.

* We will revise and optimize campaign based on
performance.

DIGITAL BANNER PROGRAM:
FROM $1500/ MONTH

skyad.com

19



DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury coastal
design—from Caribbean bungalows to Malibu’s modern
masterpieces to Montauk’s shoreline cottages to Palm
Beach’s Spanish Revival villas—and, in turn, celebrates the top
architects, interior designers, and craftspeople creating these
waterfront dream homes from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean Home’s
discerning audience of high net worth coastal home owners
and elite industry professionals.

PRICE: $2,500

OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

SPONSORED CONTENT

Custom article written and created by our editors to
showcase your company. Posted on
oceanhomemag.com, your article will be tailored to
meet your marketing objectives and highlight your
unique brand and properties.

¢ 800-1,000 words + 4-6 images.

PRICE: $2,500

SOCIAL MEDIA POST

Target our dedicated friends and followers across
Ocean Home social platforms. We will post your
images and copy on our Facebook, Instagram and
Twitter channels and leverage our brand to enhance
your exposure and amplify engagement.

* 60,000+ Followers.

AN

OCEANHOME

FROM A PENTHOUSE
YOU CAN SEE FOREVER

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN
Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal

home owners and elite industry professionals

Price: $2,500. per

ok and Instagram to reinforce your
els.Price: $15 CPM

SALES@OCEANHOMEMAG.COM

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

RMS

INSTAGRAM: $700 PER POST
FACEBOOK: $600 PER POST

FACEBOOK/INSTAGRAM AD:
$1,300 PER MONTH

skyad.com
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DIGITAL

MANSION GLOBAL

The Wall
Street Journal
Online

(WS].Com)

NEWPORT BEACH, CAUS

(e

FEATURED PROPERTY UPGRADES
MANSION GLOBAL TOR MARKET

3 MEW DEVELOPMENT
WSJ.com and Mansion Global Featured Property Upgrades place

where the property is located. The property you wish to feature by | Highest Price Bellevue, ‘Ir"-'rilﬁ}'lit'lg.{tiil'l. United

comes directly from your brand’s WS).com feed and click- States

5 MORE

throughs go to the website of your choice.

Multiple properties can be featured and will be rotated equally.
Each property appears for one month. The window to redeem
Property Upgrades is valid for one year after purchase.

Belevue, USA

Huris Poirt

AB0R [ents Point Bd

10 PROPERTIES: $1,200
25 PROPERTIES: $2,070 5004 1518t Ave SE
100 PROPERTIES: $5,500

Esc mat FY i B

™ cbed  E55 bath

FOR SALE

52,040, 59,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed £95bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty

skyad.com



DIGITAL

The Wall
Street Journal

Online
(WS].Com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion Global, the
Homepage Hero immediately entices readers as the first listing
seen on the Mansion Global homepage. It provides premium,
full-page visibility and the best opportunity for your listing to
reach the most qualified buyer

+ 164,000 Unique Visitors

* 1.75% Click-Through Rate

* 2.5% Share of Voice

* Can rotate up to 5 properties

PRICE: $2,150/MONTH OR $2.650/W VIDEO

i}

MANSION GLOBAL

moe—r oy

K - P

NEWPORT BEACHL CAUS

(e

NI‘JVV\V" PORT BEACH, CA, US

521,888,000 | Pacific Sotheby's Interational Realty

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

skyad.com
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DIGITAL

The Wall
Street Journal
Online

(WS].Com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an audience
of engaged high-net-worth buyers.

INCLUDES

* Fixed, always-on position within section

Full screen image slideshow

Prominent lead generation form

Property highlights
* Neighborhood profile

Available units (300x600 banner recommended)

Video (optional)
¢ Amenities carousel (3-9 amenities with 1 image for each)

Localized map

Searchable within listings database

PRICE: $1,250

706 Mission
r EASO! “TE AESIBENCES A

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, cuiture and

museum

experience is e

Read More

AMENITIES View Gallery

Q Intimate bar and lounge

.  Grand outdoor terrace

HTH

é\ Bespoke fitness and wellness
o

@ Fully equipped game room

Show More

m your front do
ough redefined Fo

VIEW MEDIA
WEBSITE

s @ @ (@ IR

100,000+

X & % * * reviews

NEIGHBORHOOD

YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

skyad.com



DIGITAL

The Wall
Street Journal

Online
(WS].Com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

* 5 Drops Monday - Friday
* 100% SOV
» 17,000 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

= 4
‘Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

Number of Lusury Listings (over $3W)
2110

10

Most ExpensiveListng
s 526000000
$1376900 $26500000

159333 26000000
TRENDING TODAY

Architectural Digest &

oo T <D
We found the most iconic building in every
state in America: archdg.co/8hz6SkY

326 AM - 25 May 2018

Staying home
saves lives.

For more nfo visit
coronavirus.gov

Powsredy 2Ll Adcnosss >

skyad.com



DIGITAL

The Wall
Street Journal

Online
(WS].Com)

@MANSIONGLOBAL INSTAGRAM

Leverage Mansion Global’s growing Instagram presence with
native Instagram posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

PRICE: $1,775

skyad.com

&
o



DIGITAL

The Wall
Street Journal
Online

(WS].Com)

THE HOMEPAGE FEATURED
LISTING

Module offers prominent positioning on the Mansion Global
homepage and showcases listings regardless of region.

PRICE: $1,275/MONTH

MANSION GLOBAL NEWS TOP MARKETS NEWY DEVELOPMENTS MORE

FEATURED LISTINGS

$4,750,000 | Berkshire Hathaway HomeServices

EXPLORE TOP MARKETS

MIAMI

skyad.com
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PRINT

The Wall
Street Journal

The Wall Street Journal represents credibility and influence and
continues to be the leading environment for luxury real estate
clients to connect with the world’s most affluent home-buying
audience. With new and exciting content alignment
opportunities in “Mansion” WS)J’s luxury real estate section, we
are able to further strengthen our brand, expand visibility and
deliver our message with more resounding results than ever
before.

Circulation: 644,424

¢ E-newspaper: 194,000
Readership: 4,234,000

¢ Male / Female: 62% / 38%
Average HHI: $404,217
Average age: 50

SOUTHERN CENTRAL
2X7: $1,100

2X4: $1,950

BUY 6 GET 3 FREE

EXPERIENCE LUXURY INSERT: $980 FULL PAGE

PROPERTY PORTFOLIO: $2,355 NATIONAL

THE WALL STREET JOURNAL.
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PRINT

Architectural
Digest

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available with
exclusive rates, you can reach these high-income, luxury
buyers when they’re inspired to buy.

Inspire the decisions and feed the fantasies of your potential

buyers with a full-page, full-color ad in Architectural Digest.

FULL PAGE, COLOR:

e Circulation Per Region: up to 16,000

* Readership Per Region: up to 117,390
* Median Household Income: $134,318
¢ Median Age: 54

¢ Male / Female: 46% / 54%

THE INTERNATIONAL DESIGH AUTHORTY FEBRUARY 2019

SHONDALAND!
7L T ATHOMEIN
LOS/ANGELES WITH

TV HITMAKER
SHONDA RHIMES

IN MIAMI, NEW YORK,
LONDON, X
AND STOCKHOLM .

ARCHITECTURAL DIGEST

ORY BURCH
DE\RE%BLASBERG

gt

SETH MEYERS s
$LLEN DEGENERES

THE INTERNATIONAL DESIGH AUTHORIY NAIH2019

KYLIE
JENNER
LIVING
PRETTY
IN Lﬁ:

KRIS
JENNER'S
PRIVATE
GQ'FAWAY

PLUS: MARIO BUATTA'S GRAND FINALE

FULL PAGE, HOUSTON: $2,190

skyad.com



PRINT

Conde Nast
Traveler

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available with
exclusive rates, you can reach these high-income, luxury
buyers when they’re inspired to buy. Inspire the decisions and
feed the fantasies of your potential buyers with a full-page,
full-color ad in Conde Nast Traveler

¢ Full page, color

FULL PAGE
TEXAS: $7,960
HOUSTON: $2,240

TRTH N TRAVEL

ol

‘Refaeli

%IEN\;EN\DOS A

EL AVIV, LA CIUDAD
EN VANGUARDIA

GAUCHOS
SENORES DE LAS PRADERAS
PANTELLERIA

EL REFUGIO SECRETO.DE
GIORGIO ARMANI -

\' FINLANDIA

EL VERANO PERFECTG.
SHANGHAI i
ARTE, ARQUITECTURA.DIN

KENIA S Rl
L8DGES DONDE AFRICA' % %yn. | 1}
ESAUTENTICA

CONDE NAST  ...w

aveler
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PRINT

Financial
Times

The Financial Times showcases the finest residential properties
on the market and provides sage advice to a discerning
audience of high-end private owners, as well as investors, every
Saturday in its stand-alone “House & Home” section. Targeting
upscale readers who are passionate about home and living, this
full-color supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and globally-
distributed every weekend.

¢ Circulation: 214,131

* Geographic distribution: Global
Readership: 1,993,418

¢ Male / Female ratio: 86% / 14%

« Average household income: $338,000
Median age: 51

PROPERTY GALLERY: $1,250

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome

FTWeekend

NorestfortheWiki  Sign of the Thames / Studyinstyle
7 W s - 5 E . ;i

T GFTPrapery

F TWeekeﬁ"“"

Tips from
top global
-
chefs 3

Lunch with
the FT
FlchiefBernie
Ecclestone:
‘Threak

the rules’

Schulz reversal i oo s
raises Merkel’s ]

survival hopes

& SPD chiefready to join coalition talks
3erman unease recedes

skyad.com



PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine
dedicated to inspiring and educating readers with in-depth articles
on exclusive homes and designers, insightful, first-person reports
on luxurious resorts and informative stories on must-have products
and accessories.

Every issue of Ocean Home inspires and educates highly affluent
readers about the world’s most exceptional oceanfront
architecture, interior design, exclusive resorts and luxury lifestyle.
¢ High Net Worth Coastal Homeowners

¢ Luxury Hotels & Resorts
¢ Private Jets & Luxury Aircraft

Demographics
 Distribution: 50,000
¢ Total Audience: 135,000

¢ Geographic breakdown: United States coastal areas,
Canada, Caribbean

Average age: 51

* Male / Female: 49% / 51%

Average HHI: $2,400,000

Net Worth: $9,600,000

 Primary Residence value: $4,900,000

FULL PAGE + DIGITAL BANNERS: $2,500

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

THE MOST EXCLUSIVE COA!

ON THE MARKET IN 2019

) f
I
I/

\// & 1)/ /BESTNATION .
CWELSFORNTA
MALIBUMODERN.BY DOUG BURDGE,
CLASSICLUXURY IN'MONTECITO

skyad.com
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Gardens.
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OUT OF HOME

Out of Home
Posters and . w
Bulletins ool U

Legend

Freeport Avails

W Poster
W Bulletin

Interactive Map Link:

https://arcg.is/ 1SjGb40
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: 1617 SH 332 @ Incstl Br
e Unit #: 52980.4

¢ Media Type: Poster

¢ Facing: S
Unit Size (H x W): 14’ x 24’
llluminated: Dusk-Midnight

Availability: 8/28/2023-onward

A18+ Weekly Impressions: 26,626

¢ 4-Week Media Cost: $1,750Estimated
Production: $690
Initial Install Fee: $0

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 5.29

skyad.com | 35



OUT OF HOME

Out of Home
Posters and
Bulletins

¢ City: Freeport, TX
Location: Hwy 332 SS 1.7mi E/O FM 523 F/W - 2
e Unit #: 003796

¢ Media Type: Poster

¢ Facing: W
Unit Size (H x W): 10’5” x 22’8”
Illuminated Y: 18 hrs

Availability: 8/28/2023-11/19/2023
¢ A18+ Weekly Impressions: 29,788
¢ 4-Week Media Cost: $935

Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 5.66

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Hwy 332 NS 1.6mi E/O FM 523 F/W - 1
¢ Unit #: 003794

¢ Media Type: Poster

¢ Facing: W
Unit Size (H x W): 10’5” x 22’8”
Illuminated N: 0

Availability: 8/28/2023-11/19/2023

A18+ Weekly Impressions: 28,249

¢ 4-Week Media Cost: $935
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 5.69

skyad.com




OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Gulf Blvd NS 90ft W/O Hudgins F/W - 1
e Unit #: 003775

¢ Media Type: Poster

¢ Facing: W
Unit Size (H x W): 10’5” x 22’8”
Illuminated N: 0

Availability: 8/28/2023-11/19/2023

A18+ Weekly Impressions: 22,297

¢ 4-Week Media Cost: $715
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 8.59

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Gulf Blvd NS 90ft W/O Hudgins F/E - 2
e Unit #: 003776

¢ Media Type: Poster

¢ Facing: E
Unit Size (H x W): 10’5” x 22’8”
llluminated N: 0

Availability: 9/11/2023-12/3,/2023

A18+ Weekly Impressions: 21,784

¢ 4-Week Media Cost: $935
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 8.59

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Gulf Blvd NS 175ft S/0O Jackson F/W - 1
e Unit #: 003773

¢ Media Type: Poster

¢ Facing: w
Unit Size (H x W): 10’5” x 22’8”
Illuminated N: 0

Availability: 8/28/2023-11/19/2023

A18+ Weekly Impressions: 23,780

¢ 4-Week Media Cost: $935
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 8.63

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Gulf Blvd SS 100ft E/O Quintana F/E - 1
Unit #: 008476

¢ Media Type: Poster

¢ Facing: E
Unit Size (H x W): 10’5” x 22’8”
llluminated N: 0

Availability: 9/18/2023-12/10/2023

A18+ Weekly Impressions: 27,626

¢ 4-Week Media Cost: $715
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 8.98

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Hwy 332 SS 1mi E/O SH 288 F/W - 1
¢ Unit #: 009910

¢ Media Type: Bulletin

¢ Facing: W
Unit Size (H x W): 14’ x 48’
llluminated Y: 18 hrs

Availability: 8/28/2023-11/19/2023

A18+ Weekly Impressions: 51,155

¢ 4-Week Media Cost: $1,850
Production: $1,150
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 9.11

skyad.com
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OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Hwy 36 SS 600ft E/O Hwy 288 F/W - 2
¢ Unit #: 003782

¢ Media Type: Poster

¢ Facing: W
Unit Size (H x W): 10’5” x 22’8”
Illuminated N: 0

Availability: 8/28/2023-11/19/2023

A18+ Weekly Impressions: 23,681

¢ 4-Week Media Cost: $935
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 9.37

skyad.com




OUT OF HOME

Out of Home
Posters and
Bulletins

City: Freeport, TX
Location: Old Hwy 36 SS 600ft E/O Hwy 288 F/E - 1
e Unit #: 003783

¢ Media Type: Poster

¢ Facing: E
Unit Size (H x W): 10’5” x 22’8”
llluminated N: 0

Availability: 8/28,/2023-11/19/2023

A18+ Weekly Impressions: 28,076

¢ 4-Week Media Cost: $935
Production: $275
Initial Install Fee: Initial Install Included

Target Address:
5227 Bluewater Highway
Freeport, TX 77541

Distance To Target (in miles): 9.37

skyad.com
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OUT OF HOME

Programmattic
Out of Home

Programmatic combines the best audience data sources,
planning tools and experienced traders to increase DOOH ROl

PROGRAMMATIC DOOH TECH & DATA
SOLUTIONS

Planning Platform combining DOOH and 1st - 2nd - 3rd Party
data layers

¢ 450,000+ DOOH Screens, 235,000+ Locations (Venues)

¢ 160 Programmatic DOOH Partners

e 35+ Data Partners

Flight Dates/Duration: 9/1/23-11/30/23 3 months
» Cities: Houston, Freeport, Surfside, Galveston
Audience: HHI $200K+

CAMPAIGN DELIVERY & PRICE:

OPTION 1

IMPRESSIONS: 2,500,000
PRICE: $15 CPM

BUDGET: $37,500

OPTION 2

IMPRESSIONS: 3,750,000
PRICE: $15 CPM

BUDGET: $56,250

INCLUDED:
DAYPARTING & DAY TARGETING (INCLUDED):
OPTIMIZED BY MEDIA TYPE AND AUDIENCE DATA

@ Airports
® Apartment Buildings and Condos

o0V 00O ONOGOONIOOOS "TDPO

Bars

C-Stores
Doctor's Offices
Gas Stations
Grocery Stores
Gyms

Hotels

Malls

Movie theaters
Office Buildings
Parking Garages
Pharmacies
Restaurants
Salons

Urban Panels

skyad.com |
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SCHEDULE AND PRICING

Proposed Media

Schedule &
Pricing 2023

Media Ad Description

Digital

Million Impressions*
Million Impressions
Million Impressions

Digtal Banner Program $ 162500 $
Targeting - add targeted areas here

Google Adwords

Google Adwords Digital PPC program $  2,100.00 $
Facebook & Instagram Advertising

Facebook & Instagram Advertising  Digital Banner program $  1,500.00 S
Comprehensive Digital

Social Mirror Behavioral Campaign $ 1,500.00 S
OTT and Connected TV Behavioral Video Preroll $ 1,500.00 $
Native Display Behavioral Custom program $ 1,500.00 $

Geofencing - Event and Location
Geofencing - Event and Location Target specific events and locations $  1,500.00
Smart Solutions Eblast

Smart Solutions Eblast Custom Email S 2,295.00
WSJ.com
Mansion Global Homepage Mansion Global Homepage S 2,150.00

Mansion Global New Development P Profile page - 3 months
Mansion Global e-Newletter Daily Monday-Friday $
Property upgrades Property upgrades

Mansion Global Homepage Featured Mansion Global Homepage Featured Listing Module
Mansion Global Instagram Mansion Global Instagram

Ocean Home

Custom E-Mail Custom E-Mail

Facebook Post Facebook Post S 575.00
Instagram Post Instagram Post S 700.00
Facebook/Instagram Ad Facebook/Instagram Ad

Sponsored Content Sponsored Content S
Print

The Wall Street Journal

The Wall Street Journal - Southern Ce 2 x 7 $  3,300.00 S
The Wall Street Journal Experience Luxury Insert S
Conde Nast Magazines

Architectural Digest Full Page

Conde Nast Traveler - Texas Full Page

Conde Nast Traveler - Houston Full Page

Financial Times

Financial Times Property Gallery $ 1,250.00 $
Ocean Home

Ocean Home Full page + Digital Banners S
Out of Home

Posters and Bulletins Freeport, TX $ 14,67250 S

Programmatic Houston, Freeport, Surfside, Galves

TOTAL

September  October

November  December

1,625.00 $  1,625.00

1,350.00 $  1,350.00
1,500.00 $  1,500.00

1,500.00 $  1,500.00

1,500.00 $  1,500.00
1,500.00 $  1,500.00
$1,250
3,680.00
$1,200
$  1,275.00
$  1,775.00
$  2,500.00
$  1,300.00
2,500.00
3,300.00 Bonus Bonus
980.00
$ 2,190.00
S 2,240.00

1,250.00 $ 125.00 $ 1,250.00

2,500.00

14,672.50 $ 14,672.50
$37,500

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

Media Total

$ 4,875.00
$ 4,800.00
$ 4,500.00
$ 4,500.00
$ 4,500.00
$ 4,500.00
$ 1,500.00
$ 2,295.00
$ 2,150.00
$ 1,250.00
$ 3,680.00
$ 1,200.00
$ 1,275.00
$ 1,775.00
$ 2,500.00
$ 575.00
$ 700.00
$ 1,300.00
$ 2,500.00
$ 6,600.00
$ 980.00
$ 2,190.00
$ -

$ 2,240.00
$ 3,875.00
$ 2,500.00
$ 44,017.50
$ 37,500.00
$  150,277.50

Circulation

Reach

1,500,000

180,000
300,000
180,000
300,000

60,000

20,000
164,000

17,000

164,000
76,200

22,000
21,600
21,800

43,400
38,199

1,332,000
100,000

0

10,000

841,828

70,000

3,396,744
2,500,000

5,462,027
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