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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
2021 -2022 MARKETING PLAN

SKY Advertising is excited to present to Better Homes and Gardens Real Estate
Reliance Partners a curated, multi-media marketing selection of offerings to
bring high net worth buyer awareness to the office, agents and listings.

Your strategic blueprint is composed of key print media to cast a wide net and
digital products that are highly targeted to individuals looking for high-end
living in Northern California.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved
recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE. Ep——
MEASURABLE. d to Your England Trip Itinerary

The Impressions program is a customized banner

advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase

your property’s unique selling features, allowing you
to target by country, region, state, county or city and

lifestyle. o oo
. ¢ el yora shiowde, o vy traved gens

Get the most out of your marketing dollars with ek be o vor beh backat et

affordable and measurable results that only a digital

program can offer. Link directly to your property

oiSines

RELIANCE
parTNERS |FIND OUT MORE >

NORTHERN CALIFORNIA

N———

website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: 2021 -2022 Marketing Plan
Flight Dates: October 15, 2021- January 15, 2022

Impressions: 1,500,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum

,< 1500000 >.‘
IMPRESSIONS

Minimum 3 month commitment

SKYAD.COM
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

THE WALL STREET JOURNAL. 0\ [/

FOX\BUSINESS chBCe
Bloomberg

reurers KOXDES  Markets

THE SACRAMENTO BEE
Gold Country Media SI:GAT[ THE UNIO 1%5‘55

Many more websites available for local to global targeting.

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.
Banner Production: $350

Better RELIANCE
® HOMES | oarTNERS

FIND OQUT MORE >

NORTHERN CALIFORNIA

Beiter | weLiarice L & : FIND OUT MORE
@ HOMES | parrners | {3

NORTHERN CALIFORNIA

RELIANCE
PARTNERS FIND OUT MORE >

NORTHERN CALIFORNIA

Better

| RELIANCE
o HONES

PARTNERS

FIND OUT MORE >

NORTHERN CALIFORNIA
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES

= TOWMICOUNTRY ELECTION 2914 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add therer devtimations to v our Britiah fodo ket

r

. | RELIANCE
’ ‘ PARTNERS FIND OUT MORE »

NORTHERN CALIFORNIA

RELIANCE
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FIND OUT MORE >

NORTHERN CALIFORNIA
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

Be T RELIANCE Delivery Summary

REAL ESTATE

S ADVERTISING
and Garcens. | PARTNERS Dates: April 14 — July 13 KY BRANDING
T Total Impressions: 3,000,000 » MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

40K

w
=]
~

2

=}
~

1

=}
Sy

o
~

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING & PRICING

After researching, we have put together an integrated program that targets a high-net-worth audience

in Albany, Berkeley, Brisbane, Daly City, El Cerrito, Emeryville, Fairfax, Fair Oaks, Freemont, Greenbrae,
Kensington, Mill Valley, Oakland, Penngrove, Piedmont, Pleasanton, Roseville, Sacramento, San Bruno, San
Ramon, San Francisco San Rafael, Santa Rosa, Sausalito, Tiburon , Vallejo, Walnut Creek. The target towns/
cities represent a combination of areas served and office locations.

The program is scheduled to start on October 15th, 2021 and run for three months and deliver an estimated
1,500,000 impressions.
This will include:
* A Site-specific segment that allows us to reach a high-net-worth audience (Top 10% HHI) in a
premium editorial environment in top local news sites in Albany, Berkeley, Brisbane, Daly City,
El Cerrito, Emeryville, Fairfax, Fair Oaks, Freemont, Greenbrae, Kensington, Mill Valley, Oakland,
Penngrove, Piedmont, Pleasanton, Roseville, Sacramento, San Bruno, San Ramon, San Francisco San
Rafael, Santa Rosa, Sausalito, Tiburon , Vallejo, Walnut Creek.

A Site-specific segment that allows us to reach a high-net-worth audience (Top 10% HHI) in a
premium editorial environment in top national business news and finance sites.

An In-Market behavioral segment, that will allow us to show banners to adults in the top 10% HHI who
are living in and searching for Albany, Berkeley, Brisbane, Daly City, El Cerrito, Emeryville, Fairfax,

Fair Oaks, Freemont, Greenbrae, Kensington, Mill Valley, Oakland, Penngrove, Piedmont, Pleasanton,
Roseville, Sacramento, San Bruno, San Ramon, San Francisco San Rafael, Santa Rosa, Sausalito,
Tiburon , Vallejo, Walnut Creek Real Estate.

* Retargeting

» BEHAVIORAL TARGETING

We are able to target people who are actively searching for Albany, Berkeley, Brisbane, Daly City, El Cerrito,
Emeryville, Fairfax, Fair Oaks, Freemont, Greenbrae, Kensington, Mill Valley, Oakland, Penngrove, Piedmont,
Pleasanton, Roseville, Sacramento, San Bruno, San Ramon, San Francisco San Rafael, Santa Rosa, Sausalito,
Tiburon , Vallejo, Walnut Creek Residential Real Estate through in-market segments based on their online
behavior (sites visited, content consumed and search activity). In addition, we overlay an income layer (top
10%), geo-targeting.

Since these segments target behavior first, the banners could end up showing on any site across the web.
To ensure that the banners are seen in a premium environment, we have created a “whitelist” of sites. Ads
will only show to people who have met our targeting criteria (In-Market, income and geo-target) on one

of these sites. The site list includes top news, business, finance, sports, politics and tech sites (i.e. MSNBC.
com, CNN.com, TechCrunch.com, ArsTechnica.com, ESPN.com, Slate.com, NYTimes.com).

» MEASUREMENT
Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR), And (if
tracking codes are installed on the landing) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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FACEBOOK AND INSTAGRAM ADVERTISING

We recommend a campaign using Facebook and
Instagram as advertising channels.

Facebook
Geo-targeting to local and feeder markets.
We will drive the audiences to select landing pages.

» Retargeting

We will re-target the audiences who visit the site but do
not convert.

We will revise and optimize campaign based on
performance.

$275 3 DAY MINI-LEAD CAMPAIGN

facebook.

SKYAD.COM
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SMART SOLUTIONS EBLAST

Our team of email experts make your message stand
out from your competition with compelling subject
lines, engaging copy, powerful images and strategic
deployment scheduling. Our campaigns are 100%
responsive, meaning your message is optimized for all
devices and email platforms in order to expand your
reach and foster engagement with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

Audience

Auburn, Berkeley, Fair Oaks, Fremont, Oakland,
Pleasanton, Roseville, Sacramento, San Ramon,
Walnut Creek

Home Intenders
29,000+ Total Emails

CUSTOM EBLAST: $ 2,975

Bt e e e S e B Chaem o Ak
it et ek Bl B T Tl =
L e T Sam pae e Aty

S R e
s iy, S b O i il LE Tl P e £
—. ey e e Ty

e
ffines

SKYAD.COM
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DWELL REAL ESTATE

Dwell Real Estate takes a peek into modern real
estate listings from every corner of the country and
beyond.

Dwell Audience Real Estate Metrics

* Ranks Highly for a young audience, Age 25-54, that
owns real estate and investment real estate (Index
275).

» Ranks #1 for an audience with plans to purchase

a second house (vacation home) or remodel their

home within the year (Index 259).

PACKAGE 2: $2,500

Custom Real Estate Article. This article permanently

live will live in the Dwell.com Real Estate Channel.

¢ Promotion on Dwell.com Homepage through a
promo tile.

Promotion of the Custom Article in the Dwell Email
Newsletter.

Promotion on the Dwell Facebook *ability to
geotag and target specific locations (893k
Followers).

Promotion on the Dwell Twitter.

View Sho

cantact

SKYAD.COM
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NOB HILL GAZETTE - PENINSULA & SILICON
VALLEY

Nob Hill Gazette reaches the most affluent homes on
the Peninsula & Silicon Valley reaching 7 of the top zip a: : 6
codes in the US.

PENINSULA & SILICON VALLEY

» E-FNEWSLETTER formery G E N T R Y

ON THE MARKET - an exclusive promotional
e-newsletter showcasing top residential listings with
click-through to the property’s own websites.

PRICE: $500 PER LISTING

L]

i 1 a‘o
WMMM‘I l” PENINSULA & SILICON VALLEY

SKYAD.COM
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

REAL ESTATE PAGE
$800-$1300/MONTH

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST

NSDER Bloomrbery sonsc B]B]C]

SKYAD.COM
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JAMESEDITION.COM

» FEATURED ARTICLE
AND E-NEWSLETTER
PROMOTION

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the
website. Articles are evergreen content. The
average time that viewers spend on an article
page exceeds 2 minutes indicating that article
views come from the most loyal and engaged
users.

Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month
online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

E-NEWSLETTER: $ 4,500

JAMESEDITION Reslfswie  Cos  Yachs ks Oher Joumal So

The Top 1%: The 20
Greatest New York
Penthouses

The Top 3 placestolive  Top 15 luxury home bars:  Not a mirage: Top 20 View from the top: Step
in Bermudafornomad  Ulera-stylish ideas from  iconic desert houses you inside the most exclusive
capitalists NYC, London... can actually buy penthouse in...

apandomc

pertecty itinto dasertcapes. hotspot

e —
Hey there, island hunters: ~ Top S EU countries for Up to $225 million: The  Spain’s 12 property-
We collected thetop 22 real estate investmentin 22 most expensive related taxes for buyers

privatc.. 20202021 houses in the world to keep in mind

Howmuch does it costo!

u one-offand annusl
Madu,  tanas s andfos.

Pari,London,and more

LuxuRy insionTs NEwsLETTER [ aer e wewssarres |

SKYAD.COM
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ROBBREPORT.COM

» REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides outstanding visibility
and click-through for high impact awareness.

Limited Space available: only 10 properties per month are permitted

* Above average click through rate

¢ Can click directly to provided url or landing page (built by
robbreport.com)

e Property is live within 24-48 hours of receiving materials.

PRICE: $950 PER 30 DAYS
($1,895 OPEN RATE)

rvos=  RobbReport s w

= CARS AYIATION MARINE THAVEL WATCH COLLECTOR STYLE SHELTER FOOD & DRINK @,

REAL ESTATE

ART R COLLECTEELES VACATION BOWES CELEESTY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

Thagarw ara E1.637 praparties avadibia

Coui3iT i b [T =T Lk P S

ALY EATHBLOAR ARHITIC TV $TH RO ETE L BROETE ST

STREET ABCHRE B PRETAL COB D]

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150/MONTH OR $2.650/W VIDEO

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

NS T H E H O M E PAG E MANSION GLOBAL  news 'fw\pmns - HEW )‘Evnomsms MORE

FEATURED LISTING

Module offers prominent positioning
on the Mansion Global homepage and
showcases listings regardless of region.

$1,275/MONTH

SKYAD.COM

20
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @MANSIONGLOBAL
INSTAGRAM

Leverage Mansion Global’s growing
Instagram presence with native Instagram
posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

$1775 Feraer

SKYAD.COM
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PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

* Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

QUARTER PAGE, WESTERN NORTH: $3,200
BUY 4 GET ONE FREE

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52 wsicom *xx 5100

DA 591741 ¥ 71591 290 NASDAQ 5409 ¥ 300 SO0 9115 4 14 IOWRTREAS 4 /32, K4 LUGL_ O S9104 043 _GOLD SLAI0 4 $450_ R0 SLIVZ YN 10012

whars | Fed Cuts Rates Amid Virus Fears
\L\\H

Stocks, bond yiels fall funis

after central bank takes busee
Business SFinance  biggest emergency
——+——  action since 08 crsis

BN T

WASHINGTON—The Fders

Tennessee
Twisters
Kill at
Least 25

Zﬂf‘,,:*mm. Biden Picks Up String of Victories,

Min t P T TP
rearne || Many US. Cities See | gaacforee,

bl d Downturn at Hand #1 CRM.

Booming regions.
I

e om0 D

advocacy roup.
ol gonerafurd
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» PRINT

THE NEW YORK TIMES

» FEATURED LISTING . s s e

whaTi Love
SARAH STILES

A new advertising opportunity in the Sunday Real
Estate Section. Restrained Palettes Are for Other People

The actress i like a slightly
ighbos who

A featured listing section to promote individual
properties.

$1,000/EACH 3X COMMITMENT

i
!’i

SKYAD.COM
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ARCHITECTURAL DIGEST REGIONAL PAGES

Inspire Affluent Buyers

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they’re inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:
SAN FRANCISCO/NORTH BAY: $2,190
$2,050 3X

¢ Circulation Per Region: up to 16,000
* Readership Per Region: up to 117,390
* Median Household Income: $134,318
¢ Median Age: 54

» Male / Female: 46% / 54%

THE INTERNATIONAL DESIGN AUTHORITY FEBRUARY 2019

SHONDALAND!
L7 L ATHOMEIN

- LOS/ANGELES WITH

TV HITMAKE

G

An
'CITY LIVING
FAMILY STYLE =
IN MIAMI, NEW YORK, - :

LONDON,
/AND STOCKHOLM .}

ARCHITECTURAL DIGEST THE INTERAATIONAL OESION AUTHORIY MATCHZ010

STAR POWER
COAST
TO COAST

SETHMEYERS —mws= | v

ELLEN DEGENERES

TORY.BURCH - ;

DEREK BLASBERG ey > —

PLUS: MARIO BUATTA'S GRAND FINALE

25
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» PRINT

NOB HILL GAZETTE - PENINSULA & SILICON

VALLEY

As the finest regional lifestyle brand, Nob Hill Gazette -
Peninsula & Silicon Valley targets the most desirable local
demographic. With a keen eye for engaging photography
and editorial content aimed to inform, delight and inspire
our readers, we truly capture the essence of the Bay Area
lifestyle defined by its people, ideas, arts, activities, and
issues of the day.

* Frequency: 12 times

¢ Average Readership: 155,000
* Year Established: 1993

* Mean Home Value: $4,100,500

e Circulation per Issue: 31,600

PRICE: $3,290

L

SCazelle

PENINSULA & SILICON VALLEY

formery G ENTRY

s a‘“
WMMM‘I l” PENINSULA & SILICON VALLEY
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CIRCULATION/DISTRIBUTION/REACH 2021/2022

Media Circulation
DIGITAL
Million Impressions* 1,500,000

Facebook Advertising

Smart Solutions Eblast 87,000
Dwell.com

Real Estate Package 2 110,000
Nob Hill Gazette Peninsula and Silicon Valley 19,500
JamesEdition

Rotating Gallery Real Estate Page 750,000
Featured Article and e-Newsletter promotion 130,000
Robbreport.com 6,000
WSJ.com

Mansion Global Homepage 164,000
Mansion Global Homepage Featured Listing Mod 164,000
Mansion Global Instagram 76,200
PRINT

The Wall Street Journal - Western North 106,000
The New York Times 2,918,322
Architectural Digest - San Francisco/North Bay 30,000
Nob Hill Gazette Peninsula and Silicon Valley 64,000
SOTHEBY'S AUCTION HOUSE

Transit/Billboard/Other TBD

GRAND TOTAL 6,125,022

SKYAD.COM
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Schedule and Pricing
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