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National & Global

Exposure
'The Dominical Project

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

SKY Advertising is excited to present to Coldwell Banker Vesta Group a curated,
multi-media marketing selection of offerings to bring ultra-high net worth buyer

awareness to The Dominical Project.

Your strategic blueprint is composed of select print media to cast a wide net and
digital products that are highly targeted to individuals looking for investment

property in Costa Rica.

Approaching the marketing strategy from these different directions will help us to

saturate your market in the most effective way, bringing deserved recognition to this

unique and exciting property.

PAULA DAVIDSON SARA HELENI
Senior Account Executive Account Executive
212-677-2671 212-674-2402
paula@skyad.com sara@skyad.com

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com
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DIGITAL

Impressions

Campaign

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add these deve vous Beth

POSITIVE, REGENERATIVE
DEVELOPMENT ALONG
2

Campaign: The Dominical Project

Flight Dates: January 2025 - March 2025
Impressions: 750,000

Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month:  $2,450
Three Month Minimum

750,000

IMPRESSIONS

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

The Economic Tives

Bloomberg
Markets

The
Economist

REUTERS

Forbes

skyad.com
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Creative

P

|(@) SOLDWELL g i Wz
1 @) BANKER & N e hat

POSITIVE,; REGENERATIVE DEVELOPMENT ALONG. ~ s
VIEW DETAILS» COSTA RICA’S SOUTHERN PACIFIC COAST Costa Fica

We create and produce banner ads for your campaign
that best reflect your property and company image. We
assist with photo selection and editing as well as ad
design and sizing.

\ COLDWELL # SeLE A
Ad Units: 970x250, 728x90, 300x600, 300x250, or i & BANKER POSITIVE, RECGENERATIVE DEVELOPMENT ALONG
custom sizes. VIEW DETAILS » COSTA RICA'S SOUTHERN PACIFIC COAST Costa Rica

BANNER PRODUCTION: $350 . — POSITIVE, REGENERATIVE

DEVELOPMENT ALONG DEVELOPMETNT‘ALONG
: PAIAST " . i

Costa Rica =

e 2
“®=Costa Rica VIEW DETAILS »

COLDWELL
&’ BANKER

VIEW DETAILS »
L gy LW

skyad.com 7
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gt esposBL .

= TOWNICOUNTRY ELECTION 2904 TRAVEL STYLE HERITAGE a

9 Hotspots to Add to Your England Trip Itinerary

Add threr devtinafion to vour Beitidh fo-do bt

POSITIVE, REGENERATIVE
DEVELOPMENT ALONG

| cosmaricassouTHERN

PACIFIC COAST

Sample Banners
For Impressions

POSITIVE, REGENERATIVE
DEVELOPMENT ALONG

/ COSTARICA'S SOUTHERN.

PACIFIC COAST

Programs As |

They Appear On
'COLDWEL

Sites BANKER

POSITIVERE| VE DEVELOPMERT ALONG.
COSTARICA'S SOUTHERNPACIFIC COAST

ARCHITECTURAL DIGEST
= T oy —

‘: f e POSITIVE, REGENERATIVE
DEVELOPMENT ALONG

The Best Islands in the Caribbean,

Fm nnrkebrra’ pardivns (o foedie havene, these are e 1 est

ctiosal museun.” Evan Davis, chair of the jury, sabd in @ stavement. The sie

he 1 2ls cenmy, sud the curresa strmetmre v budh by Sis
torace jones, designer of Towes Bridge, in the 16505, With the new design, much of

fir ariginal rchateche will be presereed: The srchitects g dosen ines the groond o

BANKER

VIEW DETAILS ¥

skyad.com
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Comprehensive
Reporting For
Your Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also give
30 day reports for you to evaluate the effectiveness of your
targeting and to adjust it.

e \We project the number of impressions (number of times
the ad appears on each site) during your campaign.

* The number of impressions are broken down by number
and site for the duration of the campaign.

* The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

co LDWHAN KER Delivery Summary

REALTY Dates: April 14 — July 13
Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%
Delivery By Day By Site
April June July
40K . BBC.com
. Bloomberg.com
I3 30K . Economist.com
E . Forbes.com
% 20K . FoxBusiness.co..
E . NYTimes.com
10K
. Reuters.com
0K . WSJ.com
15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 11

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 R 515 I 017%
85C.com N 37255 I 5 I 0 5%
ws..com I 51 471 I 72 I O. %

Reuters.com N 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com
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Comprehensive

Digital

Digital Display advertising refers to the promotion of products
or services through display ads on digital platforms such as
websites or mobile apps. With Targeted Display, we offer
campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.) Targeting
designed to show your ads to the exact audience you want to
reach, to deliver the right message on the right device at the
right time.

the big things to watch at the
Werld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving, and
reporting. We provide you with full transparency, giving
you the assurance your budget is allocated efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn’t convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

With A.l. Targeting we are showing your display or video

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 10



DIGITAL

LinkedIn.com

LinkedIn has over 600 million members, and 40% of
them visit the professional social network each day.
It's an opportunity to reach your target audience when
they’re most engaged.

Marketers can engage with a community of
professionals, including influencers, decision-makers,
and executives, driving actions that are relevant to
your business.

You can target an audience based on location,
company, industry, age, gender, education, job
experience, job title, and more.

PRICE: STARTING FROM $2,000

Linked{f\.

Connect to Opportunity™

a Join with Google

skyad.com

11
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Crain’s New York

Business

Crain’s New York Business is the trusted voice of the New
York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York’s complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE
OF DECISIONMAKERS

e 78% are Top Management Professionals

e 60% are C-Suite Level Executives

® 41% serve on a Corporate or Non-Profit Board

e 87% influence Capital Expenditures, Leasing, or
Purchasing

e Subscribers: 15,000

e Average Open Rate: 42%

e 33% SOV + 25K ROS display impressions
e Featured Placement Property Listing

PRICE: $3,150/WEEK (MON-FRI, 5 SENDS)

Real Estate Daily

Vernado's Roth expresses frustraticn aver
return-io-affice pace on earnings call

Tra i rermiars gl st e wacier noing £ SonEeRT)
FRB NN oA VRBSEY BRE T b

Manhattan cifice marke! sees best menth for
‘;-1 easing since 2020
Lanamg vroiommn Sor S puar fu sirsacy sacesdsd 050 o

WestPari: Whese Iasswation Theives

PPk haes fars samsphonas Cats. A Seopy Pesdgumte big ey
s o 8 5 BrE agn R ke b o
| et viae
Hodel mogul Sam Chang explains hiz slew ol
necent sales
Tha dresinsie $271 Tory &0 Deiune e SEONng. ASROLUON Fe
il S T S B
CORPORATE
SRECRIFTIONT

[Editorial: Back-and-forth approach to SALT
ﬁ. cap cawses confusion, hurts NY taapayers

= AT WGk FHT 15 ek D) (0 TS TP B D
4 T R

Deals of the Day: Nov. 2, 2021

T ranry Lutn Fosspansn i & sliuanes. anla
G Posl mardcuis Nl T aree

Heshul 561 to scale Back Cuama's ambitious
Penn Stathon plan

Tog Comstyn et [OMC O PIRage Midiren Manhas

e IS

Deal reached on $750M New York Blood
Center rezoning project

skyad.com | 12
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JarmesFidition po | 0~ (v ) (R

Home / ReaEsate

jamesedition.com

Find luxury Real Estate and Homes for sale

VIEW AL HOMES
‘SPAIN | NEW YORK | PARIS

homes for sl
gl 50 countres.

a e

__ == 2=

d h the finest
thouses, homes,estates and

esort hotel ownership options.

orto find the perfect private et or luxury yacht to charter.

MOST POPULAR

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range '
from celebrity-owned luxury real estate to rare g
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

ENos ¢ i §mhmg . 5
Sothebys compares.
s ST.KITTS & NEVIS

= Chevrolet Corvette U= SumningVilaOve.. X Ram2500 om
208, Upand,CA,Unted $71999 1oz Span $4735967  Upland, oA, Unted sa599

Ri0109 - Luxury pe...

T® Audi s7- ol McLamp 65n.s '™ Ferrari California 4} i [1] = rtment... -
With more than 10 million monthly page views from Robeimtateh G4%em tndiainiel.  $54W5 ieioaomed.  S193 (pwdortmed.  $TAoW sazsoom o samm
. . W™
around the world, JamesEdition.com is the N eSS — e

N

quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

= Playa Nix H Koningshof = Magnificent Seclu..
Pénua, Mexico $12,000000 Overveen Netheran . $8789,573  llapel chie $3950000

Upgrade your listings for increased visibility to capture R

DOWN 214’ Codecasz 2010/20... 4 | - ™= Kilteelagh House +/- Acres for pote.. =
the attention of the UHNW. whBe g e e Voo
View al real estate Sidssrizi Bankey arowh News about luxury real estate View ail
View all watches ‘The 10 Most Sought-After Properties and Attractive Locations

Most exclusive neighborhoods of Hong Kong
Posted 20190717
The Asian finanialcenter hasrit gven up the fist
position i the st o the most expensive housing
markets, also topping the ranking forthe world's most

The Bahamas: Inside the most exclusive gated
communities

Posted 2019.0710

1fthe warm temperatures, crysta-lear water and
proximity to the U are not good enough reasons to

30K lovers: The most amazing and luxurious things you can find on
JamesEdition where 3is the magic rumber

LISTING FEATURE: $1,500

Ixurious housing market for the last two years (Luxury consider a move o the Bahamas, a community of ike-

Nick Swinburne
“ s an established licensed REALTOR® with over a Trending: Golf property in the ‘Golden Triangle” Real Estate in Whistler: Three Luxury
":_ i decade of real estate experience serving the Sea to area of Algarve, Portugal Neighborhoods in Nature Worth Exploring
READ MORE ‘Golden Triangle'. It's located between the capital city of ‘wellness facilities are a quick floatplane, helicopter ride,

Site Links About JamesEdition Top Brands

jes: Unique cars of tech billionaires, old-school

garage
magnates and Gen-Z idols

Perfectly tuned Lamborghin Murcielago: | wanted totransform it into more
aggressive and forceful versior”

skyad.com | 13
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jamesedition.com

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

JAMESEDITION

Top 15 huxury home bars:

The Top 1%: The 20
Greatest New York
Penthouses

The Top 3 places to live Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capitalists NYC, London... can actually buy penthouse in..
apandomic
patecty ino deserscapes. hots.

Hey there, isknd huneers:
We collected the top 22
privac

a—

Top 5 EU countries for
real estate investment in

Upto 225 million: The  Spain’s 12 property-
22 most expensive related taxes for buyers
houses in the world to keep in mind

L one-offand annwal
" taxcs and oo,

LUXURY INSIGHTS NEWSLETTER

aET THE NEWSLETTER

skyad.com
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jamesedition.com

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals With users
evenly spread throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to market
luxury.

Upgrade your listings for increased visibility to capture the
attention of the UHNW.

HOME PAGE POSITION
FEATURED SPOT: $1,200

REAL ESTATE POSITION
FEATURED SPOT: $1,000

THE WONLD'S LARUERT LURYET WANKE FFLALE

TR

ey i e

JAMESEDITION

Real Estate

Popular Searches we

New & Trending v e >

Popular links

skyad.com |
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Land.com

The Land.com Network is the largest online marketplace
for discovering, buying and selling rural real estate.

LANDS OF AMERICA

Lands of America is the premier rural real estate site with
farms, ranches, country homes, mountain property for
sale and more.

LAND AND FARM

A top-tier rural property marketplace, Land And Farm
receives more than 2 million visits and 16 million page
views monthly.

LAND WATCH

LandWatch is an online leader in rural properties and land
for sale, including home sites for vacation, recreation or
investment.

& .
"5 Lands of America

Pl
%, s Land.com"

Land AndFarm LandWatch

A I.?EEFE_ |
L SENE Texsd Rassh Land fer Sale |

Get in front of land buyers with high-performing
newsletters and email campaigns. You'll be able to
promote your listings and services to our engaged pool
of 750K+ active subscribers directly.

PRICE: $1,500 FOR 5,000 RECIPIENTS

Create a custom message dedicated to your target
customers that highlights your properties and
business.

Drive demand and call the most-relevant prospects to
action.

skyad.com | 16
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Land Report

TheLandReport.com is the official Web site for The Land
Report Magazine and serves as a daily guidebook for
American landowners, featuring a database full of
credible and relevant stories gathered daily from media
outlets around the country. The daily headlines are a
must-read for landowners who want to stay up-to-date
on topics that matter most to them.

e Net Worth: 89.3M
e Household Income: $9.2M

Top In-Bound Markets:

e Texas ¢ North Carolina
e California ® Pennsylvania
* Florida e South Carolina
e Colorado

* New York

e |llinois

e Georgia

The American Landowner:
Jimmy John Liautaud

RANCHLAND

MONTHLY E-NEWSLETTER:
$3,000/PER

ONLINE ARTICLE: $8000/ 2 MONTHS

skyad.com
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Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu’s
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

Sent weekly on Wednesday and Sundays to Ocean
Home’s discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,750 PER WEEK

OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

Custom article written and created by our editors to
showcase your company. Posted on oceanhomemag.
com, your article will be tailored to meet your marketing
objectives and highlight your unique brand and properties.

e 800-1,000 words + 4-6 images.

PRICE: $3,000

Target our dedicated friends and followers across Ocean
Home social platforms. We will post your images and copy
on our Facebook, Instagram and Twitter channels and
leverage our brand to enhance your exposure and amplify
engagement.

e 60,000+ Followers.

FACEBOOK POST: $675 PER POST
INSTAGRAM POST: $800 PER POST
FACEBOOK/INSTAGRAM AD: $1,400 PER MONTH

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN
Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal

home owners and elite industry professionals

Price: $2,500. per

SALES@OCEANHOMEMAG.COM

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

FROM A PENTHOUSE

YOU CAN SEE FOREVER

M$

skyad.com
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The Real Deal

For over 17 years The Real Deal’s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

DIGITAL SOCIAL NEWSLETTERS EVENTS
2.5M+ 3M+ 340K+ 300K+ 10K+

Annual Monthly  Followers Subscribers Attendees
Readers Visitors (Source: (Source: Sailthru) (Source:
(Source: (Source: Hootsuite) Bizzabo)
Mitchell’s) Google

Analytics)

A Targeted Digital Reach Source
Site Stats:

e Unique visitors: 2M+
e Total visitors: 3M+
e Page views: 10M+
e Mobile visits: 60%

Demographics:

* Male/Female Ratio: 60% / 40%
e Ages 25-54: 70%

e Earn over $150K per year: 10M+

£
s 4

*

°

>

.

(]

Q

aQ

(-]

-] THEREALDEAL
? SKYLINE TOWER
[ ]

a

(]

]

o

The Real Deal provides cutting-edge news on the real estate
industry in New York City and beyond. According to a recent
Quantcast ranking, the Real Deal has the #1 wealthiest
audience in the U.S. and falls in the top 25 on their list of
websites with the most educated readers

OPPORTUNITY DETAILS:

e Choice of regions as follows:

THEREALDEAL

EMAIL CAMPAIGN OPEN RATE CLICKS CTR
National Dedicated Benchmarks 140,000 21,253 15.18% 323 1.52%
NY Dedicated Benchmarks 40,000 6,212 15.53% 215 3.46%
SF Dedicated Benchmarks 34,000 5,645 16.60% 178 3.15%
LA Dedicated Benchmarks 26,000 3,814 14.67% 101 2.65%
CH Dedicated Benchmarks 23,000 1,907 8.29% 70 3.67%
NATIONAL: $12,000
skyad.com
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The Real Deal

For over 17 years The Real Deal’s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

e B0 D escs @ Caender B3 dmaketng

EREALDEAL NewYORK LOSANGELES SOUTHFLORIDA CHICAGO NATIONAL TRISTATE

DIGITAL SOCIAL NEWSLETTERS EVENTS

2.5M+ 3M+ 340K+ 300K+ 10K+ The Allure of Italian Artistry: Why Buyers Are Drawn to the Beauty of Italian Interiors
Annual  Monthly  Followers Subscribers Attendees Interested in learning more?
Readers Visitors (Source: (Source: Sailthru) (Source: Hiksthiames

(Source: (Source: Hootsuite) Bizzabo)

Last name:

Mitchell’s) Google
Analytics)

A Targeted Digital Reach Source

Site Stats:

¢ Unique visitors: 2M+

e Total visitors: 3M+ Coldwell Banker can solidify their positioning and brand story,
* Page views: 10M+ TRD repost existing content inclusive of articles, videos and

* Mobile visits: 60% more on TheRealDeal.com

Demographics:

e Male/Female Ratio: 60% / 40%
* Ages 25-54: 70% e Content article provided and posted on TheRealDeal.com
* Earn over $150K per year: 10M+ e Content promoted on homepage for 1 week

e Content promoted in daily newsletters (2x)

e and via social media (2x)

e Content remains live on TheRealDeal.com

e Benchmarks: 3,000 + Pageviews & 2:03 Avg. Time Spent.

SPONSORED CONTENT DETAILS:

Custom content can be created with TRD Studio in
collaboration with Sky upon request — additional fees may
apply.

COST: $15,000 PER POST

skyad.com |
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The Wall Street
Journal Online

(WS]J.com)

e Qut on Fridays
¢ 100% SOV
e 50,000 Opt in subscribers

PRICE: $2,500

ouble viewing this emall? View In web browser »

THE WALL STREET JOURNAL.

REAL ESTATE

Coronavirus is baring its teeth to the spring real-estate market.
Mansion's Katherine Clarke reports that new home listings dropped a
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

It's a harsh reality for homesellers who had their hopes up, and agents who.
were looking forward to what's normally a busy season for the industry.
"People are definitely holding back until people can physically come and see
the space,” Douglas Elliman's Frances Katzen told our reporter. "They want
to see a return to normaley again before they list."

‘The pandemic is also threatening to rock a shaky condo market in New

York. Oversupply and retreating foreign buyers already loomed large over

. Now, halting has thrown project timelines
into disarray, forcing developers to renegotiate maturing loans and source
cash to recapitalize their buildings and buy more time. Read more here.

&, Do air purifiers and filters kill viruses?

In Houston, a high-stakes divorce battle b Ed B d his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex
mechanisms ultrahigh-net-worth individuals use to buy real estate and
move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her from accessing cash and the 13 homes they acquired together.

Finally, we lok at how security personnel have come to feel like part of the
family in gated communities. “It’s more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

JMBARTSCH

By comparison, new listings rose by an average of about 50% between
March 1and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

A construction across the city screeches to a halt, developers reckon with
how to keep their projects funded while the pandemic rages on.

skyad.com
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The Wall Street

Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment for
luxury real estate clients to connect with the world’s most
affluent home-buying audience. With new and exciting
content alignment opportunities in “Mansion” WSJ’s
luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

e Circulation: 644,424

e E-newspaper: 194,000

e Readership: 4,234,000

e Male / Female: 62% / 38%
o Average HHI: $404,217

* Average age: 50

NATIONAL 4X7: $11,585
EASTERN 4X7: $6,580
NATIONAL PROPERTY PORTFOLIO: $2,355

THE WALL STREET JOURNAL.
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Luxurious “off the grid” Retreat

COLDWELL on 110 acres in SC?r‘ﬂC West Vi
BANKER Represented by

LUXURY IS MASTERFUL

When a Lusury Property Specals offrs local experice along withextensve knowledge,sill and

/

you receive the ion you truly deserve.

Washington, DG | $4,500,000 Washington, DG | $500,000
7 bedrooms, 4 full and 1 half bath Watergate 1 bedroom, 1 full bath

Represented by Gary Jankowski Represented by Gary Jankowski
D. 202.439.6009 O. 205.547.3525 D. 202.439.6009 O.205.547.3525
Search DCDC499050 on coldwellbankeriuxury.com Search DCDC485350 on coldwellbankeriuxury.com

Annapolis, Maryland | $2,850,000 Annapolis, Maryland | $2,390,000

5 bedrooms, 4 full and1 half bath 5 bedrooms, 5 full and 1 half bath

Represented by Day Weitzman Represented by Day Weitzman

D. 410.353.0721 O. 410.263.8686 D. 410.353.0721 O. 410.263.8686

Search MDAA431760 on coldwellbankerluxury.com Search MDAA423534 on coldwellbankerluxury.com

COLDWELLBANKERLUXURY.COM
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PRINT

Financial Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home” section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

e Circulation: 214,131

e Geographic distribution: Global

e Readership: 1,993,418

e Male / Female ratio: 86% / 14%

¢ Average household income: $338,000
* Median age: 51

PROPERTY GALLERY SPOT, COLOR: $1,250
Global

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHomed

FTWeekend

Study instyle
Homework

Norestforthe Wiki  Sign of the Thames
Wi

UScdi

ekenﬂ

Lunch with
the FT
topglobal .. L Flchief Bernie
Ecclestone:
Threak
the rules’

Tips from

SChulZ I'eVersa] Alzheimer’s Afflicted Monty Python

star helps launch FT Seasonal Appeal g

raises Merkel’s ;
survival hopes Ek ;

problem

3

& SPD chief ready to join coalition talks &
of German unease recedes

Adventures on two wheels

e

COLDWELL
BANKER

LUXURY IS MASTERFUL

Luxurious “off the grid” Retreat
on 110 acres in Scenic West Virgini:

When a Luxury Property Specialist offers local expertise along with extensive knowledge, skill and
i you receive the i ion you truly deserve.

skyad.com
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PRINT

'The Land Report

The Land Report magazine provides nationwide news,
information and insight into 40,000 of America’s most
affluent current and potential home buyers & landowners.
The Land Report profiles passionate landowners, high
net-worth home & estate owners, identifies unique
home-buying and land investment opportunities, explains
ways to improve and conserve land, provides legislation
updates, and highlights outdoor gear and equipment.

e Distribution: 40,000+ Print & Digital

¢ Average HHI: $9.2M

o Average NW: $89.3M

e Gender Skew: 82% Male, 18% Female

FULL PAGE: $4,900

Plus: Best Brokerages ¢ Top Auction Houses

THE MAGAZINE OF THE AMERICAN LANDOWNER

dReport

SOTHEBYSREALTY.COM

Open the door to
what’s next.

Harald
Grant
The Rosewood Farm Estate

Southampton, New York

Sot!icbyis

SOTHEBYSREALTY.COM

Take a peek at
what’s next.

Water Mil South on Reserve, Pool & Tennis
Water Mill, New York

Sotheby’s

skyad.com | 25



PRINT

The Real Deal

For over 17 years The Real Deal’s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

DIGITAL SOCIAL NEWSLETTERS EVENTS

2.5M+ 3M+ 340K+ 300K+ 10K+
Annual  Monthly  Followers Subscribers Attendees
Readers Visitors (Source: (Source: Sailthru) (Source:
(Source: (Source: Hootsuite) Bizzabo)

Mitchell’s) Google
Analytics)

A Targeted Digital Reach Source

TRD READERS ARE DECISION MAKERS
WITHIN THE RE INDUSTRY

e 20,000 copies distributed to Realtor associations
e 5,000 copies distributed in airline & VIP lounges

30% of our readers are
high-net-worth individuals Commercial
who have more discretionary 5
buying and decision-making
power than our competition*.

Distribution:

e 2,500 copies sent to architectural firms, developers,
financial institutions, constructions companies, law
firms, title companies, and interior design firms

e 2,000 copies distributed to Residential + Commercial

¢ 1,600 Newstand copies

Reach your core audience with editorially and
strategically aligned full-page print ads within the
issues of your choice.

Opportunity details:
¢ National - Monthly

FULL PAGE: $5,000
2 PAGE SPREAD: $9,500

Based on 8 Insertions

NATIONAL
Circulation:

e 40,000/month
e 480,000/annual

DATA BOOK

Circulation:

e 50,000 annual

skyad.com
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach

2025

PLAN 1
Media

Digital

Million Impressions*
Million Impressions

Million Impressions
LinkedIn

LinkedIn

Comprehensive Digital
Display

Crain's New York Business
Crain's New York Business
JamesEdition

New & Trending Home Page Position
Featured Article and E-Newsletter promotion
Land.com

Dedicated Emails - targeted*
Land Report

E-Newsletter

Custom Content

Ocean Home

Custom E-Mail

Sponsored Content

Real Deal

Real Deal

Real Deal

WSJ.com

WSJ.com E-Newsletter

Ad Description

Digital Banner Program

Targeting -US, Canada, Europe, China, Costa Rica

Digital Banner Campaign
Digital Banner Program
Daily E-Newsletter M-F

Featured Spot

Newsletter Top & Journal Article

Dedicated Emails - targeted*

Monthly E-Newsletter
Online Article

Custom E-Mail
Sponsored Content

E-blast - National
Sponsored Content

Weekly E-Newsletter (Wed or Fri)

January February March Media Total
$ 1,19500 $ 1,195.00 $ 1,195.00 S 3,585.00
$ 2,00000 $ 2,000000 $ 2,000.00 $ 6,000.00
$ 150000 $ 1,500.00 $ 1,500.00 S 4,500.00
$ 3,150.00 $ 3,150.00 S 6,300.00
$  1,200.00 S 1,200.00
$  5,500.00 S 5,500.00
$  1,500.00 S 1,500.00
$ 3,000.00 $ 3,000.00 S 6,000.00
$8,000 $ 8,000.00
$  2,750.00 S 2,750.00
S 3,000.00 S 3,000.00
$ 12,000.00 S 12,000.00
$ 15,000.00 S 15,000.00
$ 2,5500.00 $ 2,500.00 S 5,000.00

Reach

skyad.com

750,000

300,000
450,000
30,000

750,000
292,000

5,000

60,000
60,000

22,000
38,199

110,000
3,000

34,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2024

PLAN 1 CONTINUED

Print

Financial Times

Financial Times Property Gallery Box
Land Report

Land Report Full Page
The Real Deal

The Real Deal Full Page
The Wall Street Journal

The Wall Street Journal - National 4x7

The Wall Street Journal - Easterm 4ax7
TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

$
$
$

1,250.00

4,900.00

5,000.00

11,585.00

$

$

5,000.00

6,580.00

1,250.00

4,900.00

10,000.00

11,585.00
6,580.00

114,650.00

210,457
40,000
648,000

555,182
249,177

4,607,015
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2024

PLAN 2
Media Ad Description January February March Media Total Reach
Digital
Million Impressions*
Impressions Blast - Two week Campaign Digital Banner Program - 100K Impression S 900.00 S 900.00 100,000
LinkedIn
LinkedIn Digital Banner Campaign $ 2,000.00 $ 2,00000 S 2,000.00 $ 6,000.00 300,000
Crain's New York Business
Crain's New York Business Daily E-Newsletter M-F $  3,150.00 S 3,150.00 15,000
JamesEdition
New & Trending Home Page Position Featured Spot S 1,200.00 S 1,200.00 750,000
Featured Article and E-Newsletter promotion Newsletter Trending & Journal Article S 3,300.00 S 3,300.00 292,000
Land.com
Dedicated Emails - targeted* Dedicated Emails - targeted* $  1,500.00 S 1,500.00 5,000
Land Report
E-Newsletter Monthly E-Newsletter $ 3,000.00 $ 3,000.00 S 6,000.00 60,000
Ocean Home
Custom E-Mail Custom E-Mail S 2,750.00 S 2,750.00 22,000
Facebook/Instagram Ad Facebook/Instagram Ad S 1,400.00 S 1,400.00 43,400
Real Deal
Real Deal Sponsored Content $ 15,000.00 S 15,000.00 3,000
WSJ.com
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) $ 2,500.00 $ 2,500.00 S 5,000.00 34,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2024

PLAN 2 CONTINUED

Print

Financial Times

Financial Times Property Gallery Box
Land Report

Land Report Full Page

The Real Deal

The Real Deal Full Page

The Wall Street Journal

The Wall Street Journal - National Property Portfolio

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

1,250.00
4,900.00
5,000.00

2,355.00 $

2,355.00

1,250.00

4,900.00

5,000.00

4,710.00

62,060.00

skyad.com

210,457
40,000
324,000
1,110,364

3,309,221
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SCHEDULE AND PRICING

Proposed Schedule,

Pricing & Reach
2024

PLAN 3
Media

Digital

Million Impressions*

Impressions Blast - Two week Campaign
LinkedIn

LinkedIn

Crain's New York Business

Crain's New York Business
JamesEdition

New & Trending Home Page Position
E-Newsletter Featured Listing
Land.com

Dedicated Emails - targeted*

Land Report

E-Newsletter

Ocean Home

Custom E-Mail

Facebook/Instagram Ad

WSJ.com

WSJ.com E-Newsletter

Print

Financial Times

Financial Times

The Wall Street Journal

The Wall Street Journal - National

TOTAL

Ad Description

Digital Banner Program - 100K Impression
Digital Banner Campaign
Daily E-Newsletter M-F

Featured Spot
E-Newsletter

Dedicated Emails - targeted*
Monthly E-Newsletter

Custom E-Mail
Facebook/Instagram Ad

Weekly E-Newsletter (Wed or Fri)

Property Gallery Box

Property Portfolio

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

January

S 900.00
S 2,000.00
S 3,150.00
$  1,500.00
$  1,500.00
S 1,400.00
$  2,500.00
S 1,250.00
S 2,355.00

February March

$ 2,000.00 $ 2,000.00
$ 1,200.00

S 3,000.00

$  2,750.00

S 2,500.00

S 2,355.00

Media Total

900.00

6,000.00

3,150.00

1,200.00
1,500.00

1,500.00

3,000.00

2,750.00
1,400.00

5,000.00

1,250.00

4,710.00

32,360.00

Reach

100,000
300,000
15,000

750,000
192,000

5,000
30,000

22,000
43,400

34,000

210,457
1,110,364

2,812,221
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