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ADVERTISING
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MARKETING

° SKY Advertising is excited to present to Coldwell Banker Schmitt a curated,
| q atlona & G O a multi-media marketing selection of offerings to bring ultra-high net worth buyer
awareness to Bait Shack Estate.

Your strategic blueprint is composed of select print media to cast a wide net and

EXp O S ure digital products that are highly targeted to individuals looking for high-end living in

Marathon, FL.

B ait S haCk ES tate Approaching the marketing strategy from these different directions will help us to

saturate your market in the most effective way, bringing deserved recognition to this
unique and exciting property.

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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DIGITAL

Impressions

Campaign

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

6 e suse:

TOWMCOUNTRY  ELECTION 2914 TRAVEL STYLE WERITAGE

9 Hotspots to Add to Your England Trip Itinerary

odo

MARATHON, FL

@ COLDWELL BANKER
), REALTY VIEW DETAILS,

Campaign: Bait Shack Estate

Flight Dates: January 2025 - March 2025
Impressions: 1,500,000

Clicks through to the website of your choice.

100K Impressions per two weeks: $900 JAN 1,5()0,000
250K Impressions per month: $1,195 2025 IMPRESSIONS

500K Impressions per month: $1,625

1 Million Impressions per month:  $2,450

Three Month Minimum Minimum 3 month commitment

skyad.com 5



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

The Economic Tives

Bloomberg
Markets

REUTERS

Forbes

skyad.com



DIGITAL

COLDWELL BANKER
REALTY VIEW DETAILS »

Live a life of LUXURY

Creative

MARATHON, FL

We create and produce banner ads for your campaign

that best reflect your property and company image. We
assist with photo selection and editing as well as ad MARATHON, FL
design and sizing.

Live a life of LUXURY

\\ COLDWELL BANKER
REALTY VIEW DETAILS »

Ad Units: 970x250, 728x90, 300x600, 300x250, or
custom sizes.

BANNER PRODUCTION: $350
Live a life of LUXURY

HFCINAT T

MARATHON, FL

COLDWELL BANKER
REALTY VIEW DETAILS »

MARATHON, FL

COLDWELL
BANKER

REALTY VIEW DETAILS »

skyad.com 7



DIGITAL

CREY e — |
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TOWKICOUNTRY ELECTION M1é  TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

our Beitind to-do et

Add therer denfimafions fot

Live a life of LUXURY

Sample Banners
For Impressions

Live a life of LUXURY

&) coLowELL sanker

Programs As LT | ;T :
They Appear On e A

° f,? COLDWELL BANKER
1 t e S 2, REALTY VIEW DETAILS

Live a life of LUXURY

The Best Islands in the Caribbean,

skyad.com



DIGITAL

Comprehensive
Reporting For
Your Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also give
30 day reports for you to evaluate the effectiveness of your
targeting and to adjust it.

e \We project the number of impressions (number of times
the ad appears on each site) during your campaign.

* The number of impressions are broken down by number
and site for the duration of the campaign.

* The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

co LDWHAN KER Delivery Summary

REALTY Dates: April 14 — July 13
Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%
Delivery By Day By Site
April June July
40K . BBC.com
. Bloomberg.com
I3 30K . Economist.com
E . Forbes.com
% 20K . FoxBusiness.co..
E . NYTimes.com
10K
. Reuters.com
0K . WSJ.com
15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 11

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 R 515 I 017%
85C.com N 37255 I 5 I 0 5%
ws..com I 51 471 I 72 I O. %

Reuters.com N 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com



DIGITAL

Digital Event
Targeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

¢ Event targeting - Target customers who attend
specified events within a specific time frame.

e Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.

sulting ‘

| °G

Ir Ave

brniture

kpensary Denver

Qo

10 M Wipels ybiy anw

o
ot
"

2617 West Collax@

Avelt S ing

GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TIER 1

+ From: $1,500
+ Up to 3 Geo-fences
+ 60,000 impressions

skyad.com |

10



DIGITAL

Comprehensive

Digital

OTT or Over The Top is video programming transmitted via the
Internet, not on traditional cable or broadcast. It reaches any
type of internet connected device including Roku, Connected
TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation, Apple TV,
Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and

channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently doing
broadcast TV or cable because OTT reaches audiences that
have cut the cord to cable (cord-cutters), or those that have
never had cable (cord-nevers) and you are able to reach a
more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers have
either cut their cords or never signed up for one in the first
place.

F NN A =2
I 3 YouTube &=

el e Rt e T

YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and
Smart TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign.We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client’s database list.

PRICE: FROM $1,500/MONTH
50,000 Impressions

skyad.com | H



DIGITAL

Comprehensive

Digital

Digital Display advertising refers to the promotion of products
or services through display ads on digital platforms such as
websites or mobile apps. With Targeted Display, we offer
campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.) Targeting
designed to show your ads to the exact audience you want to
reach, to deliver the right message on the right device at the
right time.

the big things to watch at the
Werld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving, and
reporting. We provide you with full transparency, giving
you the assurance your budget is allocated efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn’t convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

With A.l. Targeting we are showing your display or video

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 12



DIGITAL

Comprehensive

Digital

Social Mirror ads look like your social media display or video
posts but appear on other websites and apps, linking back
to the social media platform and your website, and run
across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens

Subscribe

o years of powerineg your passions ot home

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby ad

? March 1 - Aprii a0 [0S
Untcs\m‘ﬁlﬁ TH SALE s : ;
SAVE m OFFICE CHAIRS = DESKS /.

| LEASN MORE |

e Behavioral — Thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests.

e Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

e A.lL Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

¢ Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

e Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
100,000 Impressions

skyad.com | 13



DIGITAL

Google
AdWords

With Google’s online advertising program, you can
reach people exactly when they’re interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local real
estate market, when they are searching and motivated
to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

e Keyword Research

e Keyword List Set Up

e Campaign and Ad Group Implementation

* Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

¢ Run Fresh Estimates for New Keywords

o Write/Edit Ad Copy

e Ensure Tracking is in Place

e Set Bids and Allocate/Pace Budgets

e Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

¢ Periodical Campaign Reviews

e Campaign Adjustments

¢ Monthly Performance Reporting

$750 CAMPAIGN SET UP
FROM $850/MONTH

skyad.com

14



DIGITAL

Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly interface
that integrates data from diverse resources.

SKY

CB Schmitt

Google Ads Clicks Google Ads CTR

930 1.09%

Google Ads Impressions

85,229

Clicks 930

50

30 Oct

2 0ct 9 Oct 16 Oct

Impressions 85,229

10,

9 Oct 16 Oct 23 Oct 30 Oct
Showing 9 of 9 Rows
CAMPAIGN CLICKS cosT COST / CON... IMPRESSIONS
SKY - SMART 459 $312.71 $39.09 74,095
SKY - PMAX 290 $359.88 $179.94 8,209
SKY - General 75 $278.65 $0.00 1,432
SKY - Boulder 53 $293.25 $293.25 1,145
SKY - Trademark 38 $134.26 $134.26 259
SKY - Niwot 11 $33.94 $0.00 69
SKY - Longmont 4 $19.24 $0.00 16
SKY - Golden 0 $0.00 $0.00 3
SKY - Superior 0 $0.00 $0.00 1

Google Ads Phone Calls

9

Showing 50 of 89 Rows
KEYWORD

luxury real estate agent

find the best real estate agent
“Boulder Colorado Real Estate”
“home for sale boulder”
“colorado real estate agent”
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

“boulder co real estate agency”

berthoud Realtor

Cities

cIry CLICKS
Denver 556
Boulder 143
Thornton 24
Niwot 22
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498
425
388
25
167
120
69
64
32
41
29
38

23

IMPRESSIONS

66,360
3,455
3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS

27

19

16

13

9

8

5

5

5

5

4

4

4

AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |

15



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI’s.

SKY

Clicks

= Clicks

Clicks

Total Impressions v 46%

53,704

Impressions

‘“MJ

Total Clicks

4,500

]
8
8

suoissaidu|

1,500

4 9%

1,049

CB Schmitt

October KPI's

CTR

Phone Calls A 71%

12

6 Oct

1.95% 4 101%

Interaction Rate ~ + 218%

4.17%

Google Ads Phone Calls

CTR

1.95%

12+ 71%

Average CPC . 7%

$0.94

clties and Regions

Showing 50 of 540 Rows

cry

Washington

Potomac

Baltimore

New York

Ashburn

Rockville

Virginia Beach

Richmond

IMPRESSIONS

30,976

4,073

2,976

1,535

1,386

1,207

413

CLICKS

497

64

80

51

39

16

23

INTERACTIONS

613

64

274

51

137

27

48

46

Showing 23 of 23 Rows

KEYWORD

dc real estate

luxury property for sale dc

home for sale dc

real estate in washington dc

georgetown washington dc apar...

houses in georgetown dc

buy house georgetown dc

mclean realty

CLICKS

51

40

19

IMPRESSIONS

886

114

529

101

56

19

INTERACTIONS

51

40

19

skyad.com | 16



DIGITAL

Billionaire
Magazine

Billionaire is an award-winning luxury publication distributed to a
curated list of Ultra High Net Worth (UHNW) readers, globally.

DIGITAL AUDIENCE

* 29% Millionaires

Readership stats

e Total Print Readership — 32,000

¢ Online Monthly Unique Audience - 120,000
e Online Monthly Page Views - 240,000

e Social Media Reach — 110,000

e Newsletter Database — 25,000

1x Online content piece - will sit on the site indefinitely and pick
up organic views
1x Newsletter inclusion (25k subscribers) - drive content piece

via newsletter

1x hyper-targeted social media campaign (4 weeks) - target
UHNWTI’s on FB/IG via the Billionaire social channels, driving
targeted traffic to the content piece online

CUSTOM CONTENT + ENEWSLETTER:
PRICE: $4,500

CUSTOM CONTENT + SOCIAL CAMPAIGN:
PRICE: $6,000

mACK 7O iy BoOTS

PRODUCT (ONLINE) PORTFOLIO

* Online Branded Content

* Social Media Campaigns

* HNWI Hotspots Geo-Targeted Campaigns
* Newsletter Campaigns

* FULL PR Package

Reach our affluent and extensive member database through impactful sdvertising,
comtent partnershipe and directly in their inbox.

(

..B\L\lBNL\RL

skyad.com
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DIGITAL

Chicago

Tribune

The Chicago Tribune helps Chicagoans, and those that
love Chicago, stay connected to the stories and topics
that affect this great city. Its award-winning stories
range from an array of topics that matter most;
including breaking news, politics, sports, culture,
suburban coverage and engaging interactive features.

* Average Monthly Page Views: 36.6M
¢ Unique Monthly Visitors: 11.7M

Email deployment to target audience featuring
dedicated content.

Targeting options can include:

e Geography (zip code, DMA)

e Demographic (Age, Household Income, Interest)
e Home Intenders

e First Time Homeowner

e Homeowner / Renter

e Property Type

e Home Value

50K: $1,200
100K: $1,950
150K: $2,375

ChicagoabiGribune

L

| Saaaa—, -
@hicago Tribune

Chicago Tribune

ronh o L o v

skyad.com
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DIGITAL

Cottages &
Garden

Delivering the finest luxury design and architecture content to
residents of America’s most affluent communities.

+ Average HHI - $1,162,428
« 44% plan to buy a home in the next 2 years
» 36% own 2 or more homes

TOP 10 MARKETS

e New York

e California

e Connecticut

¢ Florida

* Texas

¢ Virginia

* New jersey

e [llinois

e Massachusetts
* Pennsylvania

ROTATING GALLERY: $2,950

E-NEWSLETTER SENT 4X PER WEEK:
$3,000 FOR TWO WEEKS; $5,000 PER MONTH

OO TAGE SSGA RIS

A LYDEEDS®

R AD HERE

(e B
£ w,
Wy L nt
.
Llh’ﬁ* ‘It .-“ » *
Floral il hdcas for Mollicr's ook (bl the Lalest Pesign Feaaly, Sel. Ganae Timie!
by ews

Spotlight

CALIHRNIA CLRETY

skyad.com
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DIGITAL

duPont Registry

Experience luxury with duPont REGISTRY, connecting elite
buyers and sellers for nearly 40 years. Elevate your brand
through exclusive collaborations, bespoke campaigns, and
luxury showcases.

+ Branded Content Post

ADDED VALUE

+ Newsletter Inclusion - 77,000 email subscribers

» Luxury Lifestyle Newsletter Inclusion - 2,500 email
subscribers

+ duPont REGISTRY Discovery Posting

POST: $1,295/POST

BONUS

WEEKLY NEWSLETTER

LUXURY LIFESTYLE NEWSLETTER
POSTING

SPONSORED

RM Sotheby’s Arizona: 2005 Porsche Carrera GT

INDUSTRY REPORTS SPONSORED

2021 Was Rolls-Royce’s Best Year Ever ~ When Was the Last Time You Did
Something for the First Time?

it
REGISTRY

srovsonn

RM Sotheby’s Arizona: 2005 Porsche Carrera GT

B

2021 Was Rols-Royee's BestYear Ever  When Was the Last Time You Did
Somthing for the First Time?

Maserati Westioke
oftheFirst MC20s in the US.

Discover the Souts Best Lake & Golf  Check The Spee: A 2013 Porsche 811
Community at Reynolds Lake Oconee G2 RS With A ST4OK Special Wish
Costomization Package

Bell & Ross Roleases The Now Limited-  Discover Uysse Nardin's New Linited-
Edition BR 03-92 Miltary Diver Editon Torpileur Tourbillon

TOP LINKS COMPANY LINKS

GNCRONOND)

skyad.com
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DIGITAL

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private jet
lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

o Average HHI $7.9m
e Average Net Worth $32m
e 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500/YEAR

Half price with full page print purchase

skyad.com

21
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JarmesFidition po | 0~ (v ) (R

Home / ReaEsate

jamesedition.com

Find luxury Real Estate and Homes for sale

VIEW AL HOMES
‘SPAIN | NEW YORK | PARIS

homes for sl
gl 50 countres.

a e

__ == 2=

d h the finest
thouses, homes,estates and

esort hotel ownership options.

orto find the perfect private et or luxury yacht to charter.

MOST POPULAR

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range '
from celebrity-owned luxury real estate to rare g
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

ENos ¢ i §mhmg . 5
Sothebys compares.
s ST.KITTS & NEVIS

= Chevrolet Corvette U= SumningVilaOve.. X Ram2500 om
208, Upand,CA,Unted $71999 1oz Span $4735967  Upland, oA, Unted sa599

Ri0109 - Luxury pe...

T® Audi s7- ol McLamp 65n.s '™ Ferrari California 4} i [1] = rtment... -
With more than 10 million monthly page views from Robeimtateh G4%em tndiainiel.  $54W5 ieioaomed.  S193 (pwdortmed.  $TAoW sazsoom o samm
. . W™
around the world, JamesEdition.com is the N eSS — e

N

quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

= Playa Nix H Koningshof = Magnificent Seclu..
Pénua, Mexico $12,000000 Overveen Netheran . $8789,573  llapel chie $3950000

Upgrade your listings for increased visibility to capture R

DOWN 214’ Codecasz 2010/20... 4 | - ™= Kilteelagh House +/- Acres for pote.. =
the attention of the UHNW. whBe g e e Voo
View al real estate Sidssrizi Bankey arowh News about luxury real estate View ail
View all watches ‘The 10 Most Sought-After Properties and Attractive Locations

Most exclusive neighborhoods of Hong Kong
Posted 20190717
The Asian finanialcenter hasrit gven up the fist
position i the st o the most expensive housing
markets, also topping the ranking forthe world's most

The Bahamas: Inside the most exclusive gated
communities

Posted 2019.0710

1fthe warm temperatures, crysta-lear water and
proximity to the U are not good enough reasons to

30K lovers: The most amazing and luxurious things you can find on
JamesEdition where 3is the magic rumber

LISTING FEATURE: $1,500

Ixurious housing market for the last two years (Luxury consider a move o the Bahamas, a community of ike-

Nick Swinburne
“ s an established licensed REALTOR® with over a Trending: Golf property in the ‘Golden Triangle” Real Estate in Whistler: Three Luxury
":_ i decade of real estate experience serving the Sea to area of Algarve, Portugal Neighborhoods in Nature Worth Exploring
READ MORE ‘Golden Triangle'. It's located between the capital city of ‘wellness facilities are a quick floatplane, helicopter ride,

Site Links About JamesEdition Top Brands

jes: Unique cars of tech billionaires, old-school

garage
magnates and Gen-Z idols

Perfectly tuned Lamborghin Murcielago: | wanted totransform it into more
aggressive and forceful versior”

skyad.com | 22



DIGITAL

jamesedition.com

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds on the Home
Page and the Real Estate Page.

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

B

New & Trending

I

“Fhe Top 3 places to [i9&ih Bernuda for n

Bt has ot it th e carpt o thse

BUSINESS
HUFFPOST S DER Bloomberg scnBC [5[8[C]
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DIGITAL

jamesedition.com

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

JAMESEDITION

Top 15 huxury home bars:

The Top 1%: The 20
Greatest New York
Penthouses

The Top 3 places to live Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capitalists NYC, London... can actually buy penthouse in..
apandomic
patecty ino deserscapes. hots.

Hey there, isknd huneers:
We collected the top 22
privac

a—

Top 5 EU countries for
real estate investment in

Upto 225 million: The  Spain’s 12 property-
22 most expensive related taxes for buyers
houses in the world to keep in mind

L one-offand annwal
" taxcs and oo,

LUXURY INSIGHTS NEWSLETTER

aET THE NEWSLETTER

skyad.com
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DIGITAL

jamesedition.com

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals With users
evenly spread throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to market
luxury.

Upgrade your listings for increased visibility to capture the
attention of the UHNW.

HOME PAGE POSITION
FEATURED SPOT: $1,200

REAL ESTATE POSITION
FEATURED SPOT: $1,000

THE WONLD'S LARUERT LURYET WANKE FFLALE

TR

ey i e

JAMESEDITION

Real Estate

Popular Searches we

New & Trending v e >

Popular links

skyad.com |
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DIGITAL

JetSet

EMAIL

Jetset Magazine offers access to over 50,000 opted-in
subscribers for email marketing purposes. Luxury
advertisers can instantly reach the ultra-wealthy through
a banner insertion in the Jetset Magazine weekly
newsletter that provides timely news about our readers’
passions.

Subscriber Profile

e 70% Male

* 30% Female

e Average Age: 41

e Median HHI: 2.4 Million

* Monthly Page Views: 1 Million +
e Qualified Subscribers: 50,000 +
e Customized Tracking Provided

12 month Web Feature

¢ 1 Million monthly page views
e 170K unique vistiors

PRICE $2,500/YEAR

2 shared email blasts plus 12 month web feature
($10,000 value)

mome ~ us

Diamante Announces New Golf Course with Tiger Woods Design |
Construction on a 7,300-Yard Course has Begun

& Dlmante ke S Lcss © Otober 22,2012 5 Spors

SHARE ON: — g €D

ABOUT THE AUTHOR

. Diamante Cabo San Lucas

RELATED POSTS

skyad.com
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DIGITAL

Luxury Estate

Luxury Estate is the leading international portal for the
luxury real estate market.

With its website and apps translated in 16 languages
and users from 132 countries, LE is the perfect solution
to reach international buyers.

¢ 1,900,000 visitors per month
¢ 18,000,000 page views per month
e 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING
PACKAGES

PRICES:

$1,100 FOR 1 MONTH

$3,250 FOR 3 MONTHS

$5,100 FOR 6 MONTHS

skyad.com
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DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu’s
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

Sent weekly on Wednesday and Sundays to Ocean
Home’s discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,750 PER WEEK

OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

Custom article written and created by our editors to
showcase your company. Posted on oceanhomemag.com,
your article will be tailored to meet your marketing
objectives and highlight your unique brand and properties.

e 800-1,000 words + 4-6 images.

PRICE: $3,000

Target our dedicated friends and followers across Ocean
Home social platforms. We will post your images and copy
on our Facebook, Instagram and Twitter channels and
leverage our brand to enhance your exposure and amplify
engagement.

e 60,000+ Followers.

FROM A PENTHOUSE

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN
Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal

home owners and elite industry professionals

Price: $2,500. per

SALES@OCEANHOMEMAG.COM

YOU CAN SEE FOREVER

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

M$

FACEBOOK POST: $675 PER POST
INSTAGRAM POST: $800 PER POST
FACEBOOK/INSTAGRAM AD: $1,400 PER MONTH

skyad.com
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DIGITAL

RobbReport.com

60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb
Report’s Real Estate newsletter reaches 60K+
opt-in subscribers. This newsletter showcases the
full spectrum of homes, real estate, architectural
design and more, with insightful viewpoints for a
rapidly growing online audience for this category.

e Open Rate - 18.5%

e Email is exclusive, Partner own both banner
positions: (2) 970x250

e Rate: $3,100 for 1 week (3 deployments)

NEWSLETTER: $4,125/WEEK
3 Sends

PROPERTY LISTING: $1,875/WEEK

Your Ad Here

P Fzport
REAL ESTATE

Zopper Beech Farm In Conneciieni, dmee
Amorica's Pricies! Bame, [usl Sal for $115.8
Wlillinn

e ——

Tollecier (har Swwers
B 561 IRl A e i
e e

Thes S vidilen Ly
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[Hame Sawyer Is \lh.hl!nu Millizn [urll:r
[nal:] New Engla

e et i ey

Flays Vasatson
Bhwime i Ugstate Necw Yo
st B e Morkat b
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DIGITAL

RobbReport.com

Robb Report is the leading voice in the global
luxury market. Its discerning audience around the
world has a shared appreciation and desire for
quality, exclusivity, artisanship, heritage, and fine
design. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is
synonymous around the world with affluence,
luxury, and the best of the best.

e Circulation: 107,000+

e Average Age: 43

e Male / Female Ratio: 77% / 23%

e Average HHI: $548K

o Average Household Net Worth: $3.5M

PRICE: $1,350 PER MONTH.

= RobbReport & == W QEEE e

ATDE AVATON  BOATAG  FOMERETME  TRAVEL  WATDHER  LESURE  FASMION  JENERY  FEATHAVELNEES  REALEETATE

ﬁwxuws LATESTUNVEILING | p b B ertinider /ﬁﬂ

o, e I8 e AROUND
] [omened] | ] [ THE WORLD

WITH ROBB REPORT

GIVE THE L3
EXPE
o

ROBE REPORT

MAGAZINE

terested in
ris Cars?

up for
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DIGITAL

The Wall Street
Journal Online

(WS]J.com)

With 3,000,000 affluent unique visitors on Mansion Global,
the Homepage Hero immediately entices readers as the
first listing seen on the Mansion Global homepage. It
provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

e 164,000 Unique Visitors

e 1.75% Click-Through Rate

e 2.5% Share of Voice

e Can rotate up to 5 properties

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

MANSION GLOBAL

AT R LI
Qt —=_—_ = e & -

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

521,888,000 | Pacific Sotheby's Interational Realty

skyad.com



DIGITAL

The Wall Street
Journal Online

(WS]J.com)

¢ 5 Drops Monday - Friday
* 100% SOV
e 17,000 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

‘Where Do Luxury Markets Stand in the U.S., U..
U.A.E. and Australia?

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE
£ 021011 W Cortonsret, Varcoe, . I < <
e S )

3 1126 WoteAves, Vs, 0 el
.3000- 155 Camperanastreet Toront, o N | -0

5 3699Pie Crscnt, Voo,

Number of Luury Listngs (over M) | MostExpensive Lising
2110 0000

538000000

Average Home Price

35000000

Average HomePrice | Number f Luxry Listings over M) | Most ExpeniveListng

s294291 | 26000000
$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest & m

@ArchDigest

We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

#AloneTogether ad
Staying home
saves lives.

For more info visit

coronavirus.gov

Powsredy 2Ll Adcnosss >

skyad.com
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PRINT

The Wall Street

Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment for
luxury real estate clients to connect with the world’s most
affluent home-buying audience. With new and exciting
content alignment opportunities in “Mansion” WSJ’s
luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

e Circulation: 644,424

e E-newspaper: 194,000

e Readership: 4,234,000

e Male / Female: 62% / 38%
o Average HHI: $404,217

* Average age: 50

2X7, NORTHEAST REGION: $1,335
PROPERTY PORTFOLIO, NATIONAL: $2,355

7 $26 Million
Brazilian soccer
star Neymar has

bought land in
- L MamM3

HOMES | MARKETS | PEOPLE | REDOS | SALES ‘THE WALL STREET JOURNAL.

More wealthy homeowners are turning to the auction market, but the
results don't always live up to their lofty expectations

B K Cuanse Ao EB Sotowow

ith more et of
2 terrace, a loating saircase and a prvate levator.
At auction, the roughly 3300-square-fot property
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Looking Uj

in North Carolina

a single-story
house that's 31
feet tall. M7

e forced to repeatedly cut thei asking prices,  Randy and Robin Landsman dd' set  minimum, known a5 a reserve
price, heir

v

TRIBECA PENTHOUSE
Yorkcity

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

B Sanan P decorated fo special ceremonies
during festivals such as Dival
IN THE DALLAS SUBURBS, Sar- said Palav Chielavds, a consul-
eeta Kulkarni lights an oillamp  tant in Vastu Shastrs,  se ofar
o frontof a waoden structure | chitectral desin principles based
ousin idol i her ktchen. The  on Indian traditons.
newly renovated area s dedicated  As the population o Inian.
o prayer and is backed by gold-  American i the US. has groun,
and-white tles matching the more interior designers, home
lded trim and the white quartz  bulders and developers are spe-
countertop, the d1-year-od sald.  clalizng in accommodating the
Practitoners of Hinduism, par- d or pooja rooms.
ticulrly i India, havelong-ere Dorit-yourself pooja-room deco-
ate pooja rooms o areas in theis ration tutorials are popular on 5o
omes; the word poojs, sometmes  cial media. A fisture on Mindy Ki
speled puja, refers to the Sanskrit Ting'shit Ntfix comedy “Never
d for worship. A pooja room  Have 1 Evr,”about a irst genera

usually has an altar, mandir o ta-  tion Indan-American teenager,
ble supporting idols and pictures were scenes of praye i front of
‘ods. They are used for  the Vishwakumar faily's pooja

Soltary or communal prayer, wor-

often posting her

COLDWELL
BANKER

Luxurious “off the grid” Retreat
on 110 acres in Scenic West Vi
5 |

LUXURY IS MASTERFUL

When a Luxury Property Specialist offers local expertise along with extensive knowledge, skill and

/

Syou receive the

ion you truly deserve.

Washington, DG | $4,500,000
7 bedrooms, 4 full and 1 half bath

Represented by Gary Jankowski
D. 202.439.6009 O. 205.547.3525
Search DCDC499050 on coldwellbankeriuxury.com

Washington, DG | $500,000
Watergate 1 bedroom, 1 full bath

Represented by Gary Jankowski
D. 202.439.6009 O.205.547.3525
Search DCDC485350 on coldwellbankeriuxury.com

Annapolis, Maryland | $2,850,000
5 bedrooms, 4 full and1 half bath

Represented by Day Weitzman
D. 410.353.0721 O, 410.263.8686
Search MDAA431760 on coldwellbankerluxury.com

Annapolis, Maryland | $2,390,000
5 bedrooms, 5 full and 1 half bath

Represented by Day Weitzman
D. 410.353.0721 O, 410.263.8686
Search MDAA423534 on coldwellbankerluxury.com

COLDWELLBANKERLUXURY.COM

skyad.com | 34



PRINT

The Wall Street

Journal

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal’s high
net-worth subscribers within the most affluent zip codes
and markets across the country.

e Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

e Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

PRICE
$980/FULL PAGE TEMPLATE
$1,985/FULL PAGE CUSTOM

Special Susgfement o The Wail Street Joumal 1 Bamon's Grows Pubiicabon

MANSION GLOBAL

EXPERIENCE

COASTAL BEAUTY
Across the U.S,, soaside homes
afall difierent styles dacde

PLUS Listings af stundset homes
around the coantry

MANSION GLOBAL

FEATURING:

390 properties

Redis

skyad.com
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PRINT

The New York

Restrained Palettes Are for Other People

Yo
The actress is ke a sightly _—
goofy sitcom ncighbor who 7
] has an othernoridly borc, ;

A new advertising opportunity in the Sunday Real Estate
Section.

A featured listing section to promote individual properties.

PRICE
1 81,800 e
2X: $1,180 D
3X+: $1,000
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PRINT

duPont Registry

Experience luxury with duPont REGISTRY, connecting elite
buyers and sellers for nearly 40 years. Elevate your brand
through exclusive collaborations, bespoke campaigns, and
luxury showcases.

The duPont Registry captivates the world’s wealthiest individuals
with premium content on the most coveted luxury items. The
magazine, distributed monthly, reaches private jet owners and
guests across 350+ FBOs, while the digital platform garners over
13 million monthly views.

The duPont Registry audience includes the elite you need to
reach: professional athletes, A-list celebrities, Fortune 500
executives, top luxury dealerships, and the ultra-affluent.

OVERVIEW

Discover the ultimate luxury lifestyle with the newly redesigned
duPont REGISTRY magazine. Featuring a sleek, modern design
with dual covers—one for newsstands and an exclusive version
for subscribers— the magazine offers a fresh format with
dedicated sections for buying, driving, living, and selling.

Enhanced with premium materials for a more luxurious reading
experience, each issue provides valuable insights for car
enthusiasts and luxury lifestyle seekers. With targeted
distribution to FBO’s, millionaires, billionaires, luxury yacht
owners, waterfront property owners, and wealth management
groups, the magazine connects with a high-net-worth audience.

FULL PAGE: $3,000
Editorial format

skyad.com
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PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the ; 3
elusive global elite who live the private jet lifestyle, ;
delivering expert perspectives, meaningful analysis and e l- 7/21776)
advice. Each issue provides detailed information LIFESTYLE v

covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution : o' A ¥ b ; v Tllz
aboard private jets, first-class lounges and in FBOs ‘ i ; ore ; lnspirati(m
across over 100 countries, Elite Traveler provides — ‘ = Issuc
advertisers unique access to the wealthiest consumers @ 4 — / Jyr— g mmm

in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

e Total Readership: 557,000

e Average Age: 45

¢ Male/Female Ratio: 69% / 31%
e Average HHI: $7.9M

¢ Average Net Worth: $32M

FULL PAGE: $9,250
SPREAD: $18,250

LUXURY HOMES FEATURE: STARTING AT $4,500

skyad.com | 38



PRINT

Financial Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home” section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

e Circulation: 214,131

e Geographic distribution: Global

e Readership: 1,993,418

e Male / Female ratio: 86% / 14%

¢ Average household income: $338,000
* Median age: 51

PROPERTY GALLERY BOX: $1,250

PROPERTY | INTERIORS | ARCHITECTURE  GARDENS

ousedoHome

FTWeekend

Seeing red Why is fall so much brighter than a Eritish autumn?

Anatomy of
an eco-retrofit

PROPERTY | Ny E E
KINEE | ake
¢ AREIETECTURE | sarpss

gHouse " Home

FTWeckend

™= Root cause Planting nature into 2 home's foundations e,

The downsizing -
shake-up

skyad.com
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PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE
PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine

dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world’s most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

¢ High Net Worth Coastal Homeowners
e Luxury Hotels & Resorts
e Private Jets & Luxury Aircraft

Demographics

e Distribution: 50,000

e Total Audience: 135,000

e Geographic breakdown: United States coastal areas,
Canada, Caribbean

* Average age: 51

e Male / Female: 49% / 51%

¢ Average HHI: $2,400,000

e Net Worth: $9,600,000

¢ Primary Residence value: $4,900,000

FULL PAGE: $2,850
FULL PAGE E-NEWSLETTER SPOT: $3,250

skyad.com
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PRINT

Private Air
Luxury Homes
Magazine

Private Air Luxury Homes Magazine is published
exclusively for the world’s most discerning travelers.
Distributed through Private Jet Terminals throughout the
world, our readers include C-Level executives, royalty,
heads of state, celebrities, captains of industry, and
private aircraft owners; all of whom expect the highest
standards of excellence.

The readers of Private Air Luxury Homes Magazine ore
some of the world’s wealthiest individuals. They come
from all over the globe and typically hove a collection of
homes, an extensive portfolio, a sophisticated interest in
arts and culture, as well as a passion for luxury products
and travel. This world—class publication caters to their
wants with a unique perspective and a genuine grasp of
what interests its reader - the world’s most exclusive real
estate, investments, fine art, and collectibles.

PRIVATE AIR

LUXLRY HOMES

65,000 private jet owners and guests

Readers encompass professional athletes, A-list celebrities,
Fortune 500 executives, politicians, and entrepreneurs

FULL PAGE: $1,925
includes social media & E-Newsletter

FULL PAGE IN 3 ISSUES: $1,550
includes social media, E-Newsletter
& Exclusive Estate Showcase Editorials

FULL PAGE IN 6 ISSUES: $1,450
includes social media & E-Newsletter
& Exclusive Estate Showcase Editorials

skyad.com | 4 1
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SCHEDULE AND PRICING

Proposed Schedule,

Pricing & Reach
2025

PLAN 1

Plan 1

Media

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Adwords

Google Adwords

Comprehensive Digital

Social Mirror Ads

Display

OTT & Video Pre-roll Combo
Geofencing - Event and Location
Geofencing - Event and Location
Billionaire

Billionaire

Chicago Tribune

Chicago Tribune

Cottages & Garden

Spotlight + Property of Note

Daily Deeds

Dupont Registry

Branded Content

Newsletter

Newsletter

Discovery Listing

Elite Traveler

Elite Online Real Estate Showcase
JamesEdition

Main Home Page Rotating Gallery
New & Trending Home Page Position
New & Trending Real Estate Position
Featured Article and E-Newsletter promotion
E-Newsletter Featured Listing
JetSet Magazine

JetSet Magazine

Ad Description

Digital Banner Program
Targeting - Select Markets

Digital PPC program

Mirroring Social Post

Digital Banner Program

Internet Connected Device ads
Target specific events and locations
Custom Content + E-Newsletter

Custom Email 100k

Rotating Gallery
E-Newsletter sent 4X per week

Post

Weekly Newsletter
Luxury Lifestyle
Postings

Online Real Estate Showcase

Featured Banner

Featured Spot

Featured Spot

Newsletter Top & Journal Article
E-Newsletter

Annual Global ?amoaizn

January

$  1,625.00
S 2,000.00
S 1,500.00
$  1,500.00
$  2,000.00
$ 1,950.00
S 3,000.00
$  1,295.00
Bonus

Bonus
Bonus

$  5,500.00

Febraury March
$ 162500 $ 1,625.00
$ 1,250.00 $ 1,250.00
$ 1,500.00 $ 1,500.00
$ 1,500.00 $ 1,500.00
$ 2,000.00 $ 2,000.00
$  1,500.00
S 4,500.00
S 2,950.00
$2,500
$  2,000.00
S 1,200.00
S 1,500.00
$2,500

April

$ 1,000.00

Media Total

S 4,875.00
S 4,500.00
S 4,500.00
S 4,500.00
S 6,000.00
S 1,500.00
S 4,500.00
S 1,950.00
S 2,950.00
S 3,000.00
S 1,295.00
$ R

$ R

$ R

S 2,500.00
S 2,000.00
S 1,200.00
S 1,000.00
S 5,500.00
S 1,500.00
S 2,500.00

Reach

skyad.com

1,500,000

300,000
450,000
150,000

60,000

50,000

100,000

60,000

77,000
2,500

100,000

750,000
750,000
750,000
292,000
192,000

2,140,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach

2025

PLAN 1 - CONTINUED

Luxury Estate

Luxury Estate

Ocean Home

Custom E-Mail
Facebook/Instagram Ad
Sponsored Content
Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global e-Newletter

Showcase Listing + Elite Listing Packages - 3 months

Custom E-Mail
Facebook/Instagram Ad
Sponsored Content

Featured Listing Carousel - 1 Property
Property Listing Real Estate Newsletter - 3 Sends

Real Estate Newsletter - 3 Sends

Mansion Global Homepage Hero
Daily Monday-Friday

$

3,000.00

4,125.00

2,150.00

$

$

$

$3,250

2,750.00

1,875.00

3,680.00

$

$

1,400.00

1,350.00

3,250.00

2,750.00
1,400.00
3,000.00

1,350.00
1,875.00
4,125.00

2,150.00
3,680.00

skyad.com

22,000
43,400
38,199

6,000
60,000
60,000

164,000

17,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach

2025

PLAN 1 - CONTINUED

Print

duPont Registry

duPont Registry

Elite Traveler

Elite Traveler

Financial Times

Financial Times

The New York Times

The New York Times
Ocean Home

Ocean Home

Private Air Luxury Homes
Private Air Luxury Homes
The Wall Street Journal

The Wall Street Journal - Northeast Region
The Wall Street Journal - National

The Wall Street Journal

Mansion Global Experience Luxury

TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

Full page (Editorial format)

Luxury Homes Feature

Property Gallery Box

Featured Listing

Full Page E-Newsletter Spot

Full Page (includes social media & E-Newsletter)

2x7
Property Portfolio

Weekend Property insert

S
$

$

1,250.00

1,000.00

2,355.00

3,000.00

1,000.00

1,335.00
2,355.00

4,500.00

1,000.00

1,925.00

1,335.00

1,985.00

$  3,250.00

3,000.00

4,500.00

1,250.00

3,000.00

3,250.00

1,925.00

2,670.00
4,710.00

1,985.00

105,640.00

35,000
557,000
210,457

1,143,804

70,000
65,000

296,000
1,288,848

100,000

11,900,208
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach

2025

PLAN 2

Plan 2

Media

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Adwords

Google Adwords

Comprehensive Digital

Social Mirror Ads

Display

Geofencing - Event and Location
Geofencing - Event and Location
Chicago Tribune

Chicago Tribune

Cottages & Garden

Spotlight + Property of Note
Daily Deeds

Dupont Registry

Branded Content

Newsletter

Newsletter

Discovery Listing

Elite Traveler

Elite Online Real Estate Showcase
JamesEdition

New & Trending Home Page Position
New & Trending Real Estate Position
Featured Article and E-Newsletter promotion
E-Newsletter Featured Listing
JetSet Magazine

JetSet Magazine

Ad Description

Digital Banner Program
Targeting - Select Markets

Digital PPC program

Mirroring Social Post
Digital Banner Program

Target specific events and locations
Custom Email 50k

Rotating Gallery
E-Newsletter sent 4X per week

Post

Weekly Newsletter
Luxury Lifestyle
Postings

Online Real Estate Showcase
Featured Spot

Featured Spot

Newsletter Top & Journal Article

E-Newsletter

Annual Global Campaign

January Febraury March

$ 119500 $ 1,195.00 $

$ 1,750.00 $ 1,000.00 $

$ 1,500.00 $ 1,500.00 $

$ 1,500.00 $ 1,500.00 $
$  1,500.00
$  1,200.00
S 2,950.00
S 3,000.00
S 1,295.00
Bonus
Bonus
Bonus
$2,500
$  1,200.00
$  5,500.00
$
$2,500

1,195.00

1,000.00

1,500.00
1,500.00

1,500.00

April

$ 1,000.00

Media Total
S 3,585.00
S 3,750.00
S 4,500.00
S 4,500.00
S 1,500.00
S 1,200.00
S 2,950.00
S 3,000.00
¢ 1,295.00
$ _
$ _
$ _
S 2,500.00
S 1,200.00
S 1,000.00
S 5,500.00
S 1,500.00
S 2,500.00

Reach

750,000

300,000
450,000

60,000

50,000

60,000

77,000
2,500
100,000
750,000
750,000
292,000

192,000

2,140,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2025

PLAN 2 - CONTINUED

Luxury Estate

Luxury Estate Showcase Listing + Elite Listing Packages - 1 month
Ocean Home

Custom E-Mail Custom E-Mail

Instagram Post Instagram Post

Sponsored Content Sponsored Content

Robbreport.com

Robbreport.com Property Listing Real Estate Newsletter - 3 Sends
Robbreport.com Real Estate Newsletter - 3 Sends
WSJ.com

Mansion Global Homepage Hero
Mansion Global e-Newletter

Mansion Global Homepage Hero
Daily Monday-Friday

1,100.00

3,000.00

4,125.00

2,150.00

$

$

$

2,750.00

1,875.00

3,680.00

$

800.00

1,100.00

2,750.00
800.00
3,000.00

1,875.00
4,125.00

2,150.00
3,680.00

skyad.com

22,000
21,800
38,199

60,000
60,000

164,000

17,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2025

PLAN 2 - CONTINUED

Print

duPont Registry

duPont Registry Full page (Editorial format)
Elite Traveler

Elite Traveler Luxury Homes Feature
Financial Times

Financial Times Property Gallery Box

The New York Times

The New York Times Featured Listing

Ocean Home

Ocean Home Full Page E-Newsletter Spot

Private Air Luxury Homes
Private Air Luxury Homes
The Wall Street Journal
The Wall Street Journal - Northeast Region 2x7

The Wall Street Journal - National Property Portfolio
The Wall Street Journal

Mansion Global Experience Luxury

Full Page (includes social media & E-Newsletter)

Weekend Property insert

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

$

$

$

$

1,250.00

1,500.00

2,355.00 $

3,000.00

2,355.00

$

$
$

$

4,500.00

1,925.00

1,335.00

1,985.00

$  3,250.00

$

3,000.00

4,500.00

1,250.00

1,500.00

3,250.00

1,925.00

1,335.00
4,710.00

1,985.00

83,415.00

skyad.com

35,000
557,000
210,457
381,268

70,000

65,000

148,000
1,288,848

100,000

9,212,072
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SCHEDULE AND PRICING

Proposed Schedule,

Pricing & Reach
2025

PLAN 3

Plan 3

Media

Digital

Million Impressions*
Impressions Blast - Two week Campaign
Google Adwords

Google Adwords

Comprehensive Digital

Social Mirror Ads

Chicago Tribune

Chicago Tribune

Cottages & Garden

Spotlight + Property of Note
Dupont Registry

Branded Content

Newsletter

Newsletter

Discovery Listing

Elite Traveler

Elite Online Real Estate Showcase
JamesEdition

New & Trending Home Page Position
New & Trending Real Estate Position
E-Newsletter Featured Listing
Luxury Estate

Luxury Estate

Ocean Home

Custom E-Mail

Instagram Post

Robbreport.com
Robbreport.com

WSJ.com

Mansion Global e-Newletter

Ad Description

Digital Banner Program - 100K Impression
Digital PPC program
Mirroring Social Post
Custom Email 50k

Rotating Gallery

Post

Weekly Newsletter

Luxury Lifestyle

Postings

Online Real Estate Showcase
Featured Spot

Featured Spot

E-Newsletter

Showcase Listing + Elite Listing Packages - 1 month

Custom E-Mail
Instagram Post

Property Listing Real Estate Newsletter - 3 Sends

Daily Monday-Friday

January

$ 900.00
S 1,600.00
$  1,500.00
S 1,200.00
S 1,295.00
Bonus

Bonus

Bonus

$ 1,100.00

Febraury March

$

$

$

900.00
850.00 $ 850.00

1,500.00 $ 1,500.00

2,950.00

$2,500
1,200.00

S 1,500.00

2,750.00
$ 800.00

1,875.00

3,680.00

April

$ 1,000.00

Media Total
S 1,800.00
$ 3,300.00
S 4,500.00
S 1,200.00
S 2,950.00
S 1,295.00
s -
S _
s -
S 2,500.00
¢ 1,200.00
S 1,000.00
S 1,500.00
¢ 1,100.00
S 2,750.00
$ 800.00
$ 1,875.00
S 3,680.00

Reach

skyad.com

200,000

300,000

50,000

77,000
2,500
100,000
750,000

750,000
192,000

22,000
21,800

60,000

17,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2025

PLAN 3 - CONTINUED

Print

duPont Registry

duPont Registry Full page (Editorial format) $  3,000.00 S 3,000.00 35,000
Financial Times

Financial Times Property Gallery Box $  1,250.00 S 1,250.00 210,457
The New York Times

The New York Times Featured Listing $ 1,500.00 S 1,500.00 381,268
Ocean Home

Ocean Home Full Page E-Newsletter Spot $ 3,250.00 $ 3,250.00 70,000
Private Air Luxury Homes

Private Air Luxury Homes Full Page (includes social media & E-Newsletter) S 1,925.00 S 1,925.00 65,000
The Wall Street Journal

The Wall Street Journal - Northeast Region 2x7 S 1,335.00 S 1,335.00 148,000
The Wall Street Journal - National Property Portfolio $ 2,355.00 $ 2,355.00 S 4,710.00 1,288,848
The Wall Street Journal

Mansion Global Experience Luxury Weekend Property insert S 980.00 S 980.00 100,000
TOTAL S 49,400.00 4,840,873

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change
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