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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

° SKY Advertising is excited to present to Coldwell Banker Greenwich a curated,
Natlonal & GlOb al multi-media marketing selection of offerings to bring ultra-high net worth buyer
awareness to $5M+ properties.
M P b Your strategic blueprint is composed of select print media to cast a wide net and
$ 5 + rop ertles digital products that are highly targeted to individuals looking for high-end living in
Greenwich.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to this
unique and exciting property.

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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DIGITAL

Impressions

Campaign

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

ad

Campaign: $5M+ Properties
Flight Dates: Two Weeks
Impressions: 100,000

9 Hotspots to Add to Your England Trip Itinerary

TOWHCOUNTRY  ELECTION 2914 TRAVEL STYLE WEMITAGE

Live alife of LUXURY

GREENWICH

@ COLDWELL BANKER
), REALTY

VIEW DETALLS,

Clicks through to the website of your choice.

100K Impressions per two weeks:

250K Impressions per month:
500K Impressions per month:

1 Million Impressions per month:
Three Month Minimum

$900 100,000

$1,195 IMPRESSIONS

$1,625
$2,450

Minimum Two Weeks

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

Thae Economic Tives

Bloomberg
Markets

REUTERS

Forbes

skyad.com



DIGITAL

Creative

We create and produce banner ads for your campaign
that best reflect your property and company image. We
assist with photo selection and editing as well as ad
design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250, or
custom sizes.

BANNER PRODUCTION: $350

COLDWELL BANKER
REALTY VIEW DETAILS »

Live a life of LUXURY

GREENWICH

GREENWICH

Live a life of LUXURY

COLDWELL BANKER
REALTY VIEW DETAILS »

GREENWICH

COLDWELL BANKER
REALTY VIEW DETAILS »

GREENWICH

COLDWELL
BANKER

REALTY VIEW DETAILS »

skyad.com



DIGITAL

Sample Banners
For Impressions
Programs As

They Appear On
Sites

gt censma

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A thorer dewiimadions torour Britid fo do s

Live a life of LUXURY

GREENWICH

COLDWELL BANKER
REALTY

ARCHITECTURAL DIGEST
i e ¢ sw-'- ’ P E
. Live a life of LUXURY

The Best Islands in the Caribbean, e

Fm snrkebrr’ pearmeises tn fecdie W, these are the g0 best

o

Horace jones. dei g ge. In
fe ariginal sychatechure will be preservedt: The

it moee sqquase Saotape. The aew s

oL VA i
RGREERVICH
Wondside Vieyard Estate

VIEW DETAILS »

skyad.com



DIGITAL

Comprehensive
Reporting For
Your Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also give
30 day reports for you to evaluate the effectiveness of your
targeting and to adjust it.

e \We project the number of impressions (number of times
the ad appears on each site) during your campaign.

* The number of impressions are broken down by number
and site for the duration of the campaign.

* The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

co LDWHAN KER Delivery Summary

REALTY Dates: April 14 — July 13
Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%
Delivery By Day By Site
April June July
40K . BBC.com
. Bloomberg.com
I3 30K . Economist.com
E . Forbes.com
% 20K . FoxBusiness.co..
E . NYTimes.com
10K
. Reuters.com
0K . WSJ.com
15 18 21 24 27 30 2 5 1 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 11

Delivery By Site
NYTimes.com | 661010 I cc° I O-13%

Forbes.com I 505,057 O 515 I 017%
85C.com N 57255 I 5 I 0 5%
ws.com I 51 471 I 72 I O.' %

Reuters.com N 42479 70 I O.11%

Bloomberg.com [ 342,380 e 357 O 0.10%
Economistcom [N 315265 — 55 I 0%
FoxBusiness.com [N 218,996 I 184 D 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Moriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com



DIGITAL

Digital Event
Targeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

+ Event targeting - Target customers who attend
specified events within a specific time frame.
» Custom audiences - Target customers that are

within or have recently visited a specific Geo-Fenced
location.

sulting
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GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

PRICING:

+ From: $1,500
+ Up to 3 Geo-fences
+ 60,000 impressions

skyad.com
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DIGITAL

Comprehensive

Digital

OTT or Over The Top is video programming transmitted via the
Internet, not on traditional cable or broadcast. It reaches any
type of internet connected device including Roku, Connected
TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation, Apple TV,
Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and

channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently doing
broadcast TV or cable because OTT reaches audiences that
have cut the cord to cable (cord-cutters), or those that have
never had cable (cord-nevers) and you are able to reach a
more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers have
either cut their cords or never signed up for one in the first
place.

YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and
Smart TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign.We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client’s database list.

PRICE: FROM $1,500/MONTH
60,000 Impressions

skyad.com | H



DIGITAL

Comprehensive

Digital

Digital Display advertising refers to the promotion of products
or services through display ads on digital platforms such as
websites or mobile apps. With Targeted Display, we offer
campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.) Targeting
designed to show your ads to the exact audience you want to
reach, to deliver the right message on the right device at the
right time.

Tiger Woods, Patrick Reed and g
the big things to watch at the
Weorld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving, and
reporting. We provide you with full transparency, giving
you the assurance your budget is allocated efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn’t convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

With A.l. Targeting we are showing your display or video

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 12



DIGITAL

Comprehensive

Digital

Social Mirror ads look like your social media display or video
posts but appear on other websites and apps, linking back
to the social media platform and your website, and run
across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

= Better Homes & Gardens Subscribe

vt e of e yor pessions at home

Colleton River O

A private oasis in your own backyard... Your dream
hesme awails al Collelon River!

#southcaroling Eowoauniry #gomgeaus Sviews Siver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehame

Make youryard more sustainableby  ad

] E wmarch 1 - aprii30  [UJERS
OFFICEWY (ORED THE| = ISALE]
SAVE o1 OFFICE CHAIRS =w DESKS |

| LEASN MORE |

+ Behavioral — Thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests.

+ Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

+ A.lL Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2638 $i8c

Renmtion I
Pa——

- Retargeting — Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
100,000 Impressions

skyad.com | 13



DIGITAL

Google
AdWords

With Google’s online advertising program, you can
reach people exactly when they’re interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local real
estate market, when they are searching and motivated
to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

Google
A AdWordsg

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

» Keyword List Set Up

» Campaign and Ad Group Implementation

» Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

» Write/Edit Ad Copy

» Ensure Tracking is in Place

+ Set Bids and Allocate/Pace Budgets

+ Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

+ Campaign Adjustments

+ Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH

skyad.com

14
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Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly interface
that integrates data from diverse resources.

SKY

Google Ads Impressions

85,229

Clicks

50

2 0ct

Impressions

10,

Showing 9 of 9 Rows

CAMPAIGN

SKY - SMART

SKY - PMAX

SKY - General

SKY - Boulder

SKY - Trademark

SKY - Niwot

SKY - Longmont

SKY - Golden

SKY - Superior

Google Ads Clicks

CLICKS

459

290

75

53

38

11

930

16 Oct

16 Oct

cosT

$312.71

$359.88

$278.65

$293.25

$134.26

$33.94

$19.24

$0.00

$0.00

Google Ads CTR

CB Greenwich

Google Ads Phone Calls

1.09% 9

23 Oct

COST/CON...

$39.09

$179.94

$0.00

$293.25

$134.26

$0.00

$0.00

$0.00

$0.00

930 Showing 50 of 89 Rows

KEYWORD

luxury real estate agent

find the best real estate agent

“Boulder Colorado Real Estate”

30 Oct “home for sale boulder”

“colorado real estate agent”

85,229
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”
30 Oct
niwot Real Estate
“boulder real estate listings”
IMPRESSIONS
“real estate for sale in bouder colorado”
74,095
“boulder co real estate agency”
8,209
berthoud Realtor
1,432
1145 Cities
cITy CLICKS
259
Denver 556
69
Boulder 143
16
Thornton 24
3
Niwot 22
1
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498
425
388
25
167
120
69
64
32
41
29
38

23

IMPRESSIONS

66,360
3,455
3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS

27

19

16

13

9

8

5

5

5

5

4

4

4

AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |

15



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI’s.

SKY

Clicks

= Clicks

Clicks

Total Impressions v 46%

53,704

Impressions

‘“MJ

Total Clicks

4,500

3,000

suoissaidu|

1,500

4 9%

1,049

CB Greenwich

October KPI's

CTR

Phone Calls A 71%

12

6 Oct

1.95% 4 101%

Interaction Rate ~ + 218%

4.17%

Google Ads Phone Calls

CTR

1.95%

12+ 71%

Average CPC . 7%

$0.94

clties and Regions

Showing 50 of 540 Rows

cry

Washington

Potomac

Baltimore

New York

Ashburn

Rockville

Virginia Beach

Richmond

IMPRESSIONS

30,976

4,073

2,976

1,535

1,386

1,207

413

CLICKS

497

64

80

51

39

16

23

INTERACTIONS

613

64

274

51

137

27

48

46

Showing 23 of 23 Rows

KEYWORD

dc real estate

luxury property for sale dc

home for sale dc

real estate in washington dc

georgetown washington dc apar...

houses in georgetown dc

buy house georgetown dc

mclean realty

CLICKS

51

40

19

IMPRESSIONS

886

114

529

101

56

19

INTERACTIONS

51

40

19

skyad.com | 16



DIGITAL

Crain’s New York

Business

Crain’s New York Business is the trusted voice of the New
York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York’s complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE
OF DECISIONMAKERS

» 78% are Top Management Professionals

+ 60% are C-Suite Level Executives

» 41% serve on a Corporate or Non-Profit Board

+ 87% influence Capital Expenditures, Leasing, or
Purchasing

LUXURY HOME SPOTLIGHT:
CUSTOM E-BLAST: $5,500

Real Estate Daily

Vernado's Roth expresses frustraticn aver
return-io-affice pace on sarmings call

Tra i rermiars gt sbot e wacier noing B SOOERRT)
IR NN oA VRBSEY BRE T ST

Manhattan cifice marke! sees best menth for
im feasing since 2020
Lsanamg yriommn Sor S puar Fn sirsacy sacesdsd 050 o

WestPark: Whese Iasevation Theises

Ve e s samaphonar Cain A S faadguaren bategs ey

o 511 8 BT CALA R b b YO

Hodel megul Sam Chang explains hiz slew ol

"g recent sales

- Tha dresips 051 Ty 00 Dt Fas NG, BERGRN he
Pl S Tl Sl B

CRAIN'S

FURSERIFTICHE

[Editorial: Back-and-forth approasch to SALT
- cap cawses confusion, hurts NY taapayers

Aok . WA 1T 15 Tk D] (o1 THNST TPl B0 D

o M apprTacn

Deals of the Day: Nov. 2, 2021

T ianry Luste Foundaten mins & fealouines. ssla

S Pl mrshound (8 T i

Heghul 861 ta azale Back Cusme's ambitious

Penn Stathon plan

Tog Comstyneited [OMC O SIRRge Lidiren Minhaas

Deal reached on §750M New York Blood
rezoning project

-.-“"'m."."f‘..’.‘..“._... EoiE

skyad.com
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DIGITAL

Dwell Real Estate

Dwell Real Estate takes a peek into modern real estate
listings from every corner of the country and beyond.

» Readership of 11 million
+ 917K — Magazine
* 4.2 M- Dwell.com
+ 5.4 M- Social
* 669K — Email
» Average Age: 46
+ Average HHI - $178K

Dwell Audience Real Estate Metrics

» Ranks Highly for a young audience, Age 25-54, that owns
real estate and investment real estate (Index 275).

» Ranks #1 for an audience with plans to purchase a second
house (vacation home) or remodel their home within the
year (Index 259).

CUSTOM REAL ESTATE ARTICLE.

This article permanently live will live in the Dwell.com Real
Estate Channel.

» Promotion on Dwell.com Homepage through a promo tile.
« Promotion in the Dwell Email Newsletter.
» Promotion on the Dwell Facebook.

PRICE: $6,000

and 76 sthers

Fellowing =

dwelimagazine &

4873
Posts

Message

L)

Contaey

skyad.com
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jamesedition.com

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned luxury
real estate to rare supercars. An affluent audience of 25,000 per
day is browsing for the finest the globe has to offer.

With more than 10 million monthly page views from around the
world, JamesEdition.com is the quintessential marketplace for
ultra-high net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia, JamesEdition.com is
the only truly global site to market luxury.

Upgrade your listings for increased visibility to capture the
attention of the UHNW.
+ 600,000+ subscribers.
Have your listing matched to relevant editorial for native
content appeal.

Location Open Rates

* North America — 40%
« Europe - 40%

+ Asia—10%

» Middle East — 5%

Email Engagement

» Average open rate: 32%
» Average total click rate: 7% (10-15% top position, 3-5% middle
position)

s, exot

toon v« [ sanin /gt |

orto find the perfect private et or luxury yacht to charter.

MOST POPULAR

Ferrari 486 GTB ™= Chevrolet Corvette ol
Upland, CA, United POR. Upland, CA, United $71,999

Stunning Villa Ove... = Ram 2500 ol
ibiza, Spain $4735967 Upland, CA United 545999

Rio109-Luurype.. VR
Gzl $4363859 Upio

LATEST STORIES.

sarages: Unique car of teo ilinaies old-school

magnates and Gen-Z.

aggressive and forceful version”

MeLaren 6508 = Ferrari California o |
Upland, CA, United 199999 Upland, CA, United $11499
RICH LIST YACHTS +

=
$38,000,000

will Be driving inthe Near Future

price of that
Selfdestructing Banksy artwork

The 10 Most Sought-Afte Properties and Atractve Locations.

30K lovers: The most amazing and luxurious things you can find on
JamesEdition where 3 i the magic rumber

Featured Agent
Nick Swinburne

s an established licensed REALTOR® with over a
decade ofeal etate experience sening the Sea o
Sky coridor and the Vancouer North shor, 1 have a
proven rack recordof proviing home sellers and
buyers unoralled senvice and

LISTING FEATURE: $1,500

JamesEdition toan musn [ sani g |

o Reat Estate [ Watches ™

Home / Reslsate

Helcoptrs Errsortinaire ey

Find luxury Real Estate and Homes for sale

VIEW ALL HOME:
SPAIN| NEW YORK | PARIS

homes for sl

gl 50 countries.

5 ke ]
St Peter Barbados. $7734418

Elegant French Styl.. = PlayaNix M Koningshof
Buenos Aves, Agen.. | $9800000  Péna Moo $12000000  Overveen Netheran

W ;
= Kilteelagh House

Swampscott, MA,U. $5990000  Malmok, Aba $2750,000  Nenagh, eland

News about luxury real estate View al

Most exclusive neighborhoods of Hong Kong
Posted 20190717
“The Asin fnancial center hasrt given up the frs
position nthe it ofthe most expensive housing

" markets, lso topping the ranking fo the workds most
luxurious housing market for the last two years (Luxury
Defined Report by Christie’s). T...

Readmore

Trending: Golf property in the ‘Golden Triangle’
area of Algarve, Portugal
i 0628
ne find the Algarve’s most prestigious
properties? Meet aprime area often referred o as the
“Golden Triangle Is located between the capital ity of

Faro and the vilage of Vilamoura. Also the Golden
Triangle area includes two of

Read more

ah edat the finest
thouses, homes,estaes and
tesort hotel onershipptions.
seNTONVILLE ax 72712 [ .
Live a life of LUXURY

cowwaL swem
oy VEWDETALS »-

rtment... =
a s2720332

= Magnificent Seclu..
$8759573 llapelChile 53950000

n
52,953,201

Acres for pote... =
ihews, NC, Unite. $595,000

View more

The Bahamas: Inside the most exclusive gated
communities
Posted 201907-10
1fthe warm temperatures, crystak clear water and
proximity to the US are not good enough reasons to
consider a move o the Bahamas, a communityof ike-
minded people should be. A round of golf o cocktals at
Sunsatis shorthand for aclub offol

Read more

Real Estate in Whistler: Three Luxury
Neighborhoods in Nature Worth Exploring
Posted 2019062
Whiste i a yearround outdoor layground fo all ages,
here fine diningrestaurants, 5-sta hotls, spas and
wellness faciles are a quick loatplan, helcopter ride,
ordriv from Vancouver.Whister,BC: Intemational
Destinaton

Readmore

Site Links About JamesEdition Top Brands

skyad.com | 19
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jamesedition.com

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds on the Home
Page and the Real Estate Page.

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

-

5

n
The World's*
ury Marketplace

Featured Categories

oy

“Fhe Top 3 places to [i9&i Berinuda for n

Bamudahas ot i th e carpt o ths emot

BUSINESS
HUFFPOST EIDER Bloomberg scnBC [5[B[C]

skyad.com
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DIGITAL

jamesedition.com

JAMESEDITION Reslfswe  Cos  Ychs ki Other Joumal son

The Top 1%: The 20
Greatest New York
Penthouses

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items

curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

. T . The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
With more than 10 million monthly page views from around inBermudafornomad  Ultra-stylishideas fom  iconic desert housesyou  inside the mast exclisive
capitalists NYC, London... can actually buy penthouse in...

the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and

apandomic i
pertoctyftinto dosertscapes. hotspot

Asia, JamesEdition.com is the only truly global site to

market luxury. ——
=X
A Featured Story is an article published on the website. Hey there,isnd hunters: ~ Top SEU countriesfor ~ Up t0.5225 million: The  Spain’s 12 property-
We collected thetop 22 real estate investmentin 22 most expensive related taxes for buyers

houses in the world to keep in mind

Articles are evergreen content. The average time that £

L one-offand annwal
e taxcs and oo,

viewers spend on an article page exceeds 2 minutes

indicating that article views come from the most loyal and
engaged users.

. .. . LUXURY INSIGHTS NEWSLETTER [ aer rue wewsierren |
Featured stories are both SEO optimized and given

placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER FIRST FEATURE & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

skyad.com |



DIGITAL

jamesedition.com

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to
offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals With users
evenly spread throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to market
luxury.

Upgrade your listings for increased visibility to capture the
attention of the UHNW.

HOME PAGE POSITION
FEATURED SPOT: $1,200

REAL ESTATE POSITION
FEATURED SPOT: $1,000

Jeddinm

THE WONLD'S LARLERT LURUET WANKE FPLALE

s e e s o

JAMESEDITION

Real Estate

Popular Searches

New & Trending

Popular links

skyad.com
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DIGITAL

jamesedition.com

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range from
celebrity-owned luxury real estate to rare supercars. An
affluent audience of 25,000 per day is browsing for the finest
the globe has to offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With users
evenly spread throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to market
luxury.

Showcase your office and properties and bring increased

visibility to capture the attention of the UHNW with a Social
Post.

.

158,000 Instagram Followers

36,000 Facebook Page Likes

136,000 TikTok Followers

1.5 Million Accounts Reached on Instagram / month
2.3M Total Organic Likes on TikTok

37.5 Million Views on #JamesEdition on TikTok

+ 1 featured listing

+ 1-5 photos

+ Short caption

« Listing info box

» 1 tag on pictures & caption
+ Link in bio

PHOTO: $800

+ 1-5 featured listings
1-10 photos & text
+ Long caption
Listing info box
1-3 tags on pictures & caption
Link in bio
Repost on stories

PHOTO PLUS: $1,000

» 1-5 featured listings

+ 5-30 seconds video

» Reels & TikTok format
+ Short caption

+ Listing info box

» 1-3 tags on caption

+ Link in bio

VIDEO: $1,800

skyad.com
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DIGITAL

RobbReport.com

60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb

Report’s Real Estate newsletter reaches 60K+

opt-in subscribers. This newsletter showcases the

full spectrum of homes, real estate, architectural

design and more, with insightful viewpoints for a

rapidly growing online audience for this category.

+ Open Rate — 18.5%

+ Email is exclusive, Partner own both banner
positions: (2) 970x250

- Rate: $3,100 for 1 week (3 deployments)

PROPERTY LISTING: $1,875/WEEK

Your Ad Here

Tk Feport
REAL ESTATE

Coppor Heech Far
Ameria’s Pricees|
Wlillini

nneciicui, fhmee
Tust Sall for S185

ollecier (har Swwers
D ‘A Hame'in

The 1o Aere Wywming
Farcch i a Lale Real Exiate
Titsn Bt (e Market 3l
i

Thes S vidilen g

Pk Report
REAL ESTATE

[Hame Sawyer Is Asking 324 Million for Her
Comstal New Englanil Chasis

Rcdihy Flays Vagatina
Blutne i Ugstate Yoo Yk
Bt B ihe Akt far §1.0

skyad.com
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DIGITAL

RobbReport.com

Robb Report is the leading voice in the global
luxury market. Its discerning audience around the
world has a shared appreciation and desire for
quality, exclusivity, artisanship, heritage, and fine
design. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is
synonymous around the world with affluence,
luxury, and the best of the best.

+ Circulation: 107,000+

» Average Age: 43

+ Male / Female Ratio: 77% / 23%

+ Average HHI: $548K

+ Average Household Net Worth: $3.5M

PRICE: $1,350 PER MONTH

BRI Robb Report

= CARS YACHTS AVIATION WATCHES STYLE HOME FOOD&DRINK TRAVEL VIDEOS THE VAULT

REAL ESTATE

FEATURED LISTING
Vie I'Ven Luxury Resort & Residences - The Rouge Suite
$2,284,900

Search a location Q

REAL ESTATE NEWS

NEW CONSTRUCTION
A Brand-New Manhattan Townhouse With A
Pleated Terracotta Facade Lists for $14.5
Million

The 4-story single-family home is part of THE 74,2
boutique luxury condo building going up on the Upper
East Side.

By MarkDavid

Ritzy Hamptons Estate

" Purchased by the “Tulsa King” star for his daughters, the newly
built 12, of iving
space decked out with hand-picked designer furnishings.

By Wendy Bowman

ART &.COLLECTIBLES
Sotheby’s New York Lays Off 100 Staffers
Amid Disappointing Auction Results

The auction house produced lower results than last year

skyad.com

25



DIGITAL

The Wall Street
Journal Online

(WS]J.com)

With 3,000,000 affluent unique visitors on Mansion Global,
the Homepage Hero immediately entices readers as the
first listing seen on the Mansion Global homepage. It
provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

» 2.5% Share of Voice

+ Can rotate up to 5 properties

» Approximate Total Annual Impressions: 300,000
» 2024 Overall Average CTR: 4.24%

» Share of Voice: 2.5% (1 Slot) - STATIC

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING

Shared with 5 properties

MANSION GLOBAL

Frer NI &
«

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

TR

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Satheby's Interatianal Realty

skyad.com | 26



DIGITAL

The Wall Street

Journal Online

(WS]J.com)

» 5 Drops Monday — Friday
+ 100% SOV
» 19,765 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

‘Where Do Luxury Markets Stand in the U.
U.A.E. and Australia?

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

Number of Luxury Listngs (over M) | MostExpensive Lising

2110

—

Average HomePrice | Number f Luny Listings over M) | Most ExpeniveListng
sa94291
$1376900

159333
TRENDING TODAY

Architectural Digest & m

@ArchDigest

We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

For more info vsit

coronavirus.gov

Powsredy 12l Adcnooss B>

skyad.com
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PRINT

The Wall Street

Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment for
luxury real estate clients to connect with the world’s most
affluent home-buying audience. With new and exciting
content alignment opportunities in “Mansion” WSJ’s
luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

« Circulation: 644,424

+ National: 525,734

» E-newspaper: 194,000

+ Readership: 4,234,000

+ Male / Female: 57% / 43%
+ Average HHI: $361K

+ Average age: 45

2X7 NEW YORK METRO, COLOR: $1,020
Buy 4 get 1 free

7 $26 Million
Brazilian soccer
star Neymar has

bought land in
- L MamM3

HOMES | MARKETS | PEOPLE | REDOS | SALES ‘THE WALL STREET JOURNAL.

More wealthy homeowners are turning to the auction market, but the
results don't always live up to their lofty expectations

B K Cuanse Ao EB Sotowow

.

s

S
™

Jo |

R H

Looking Uj

in North Carolina

a single-story
house that's 31
feet tall. M7

e forced to repeatedly cut thei asking prices,  Randy and Robin Landsman dd' set  minimum, known a5 a reserve
price, heir

v

TRIBECA PENTHOUSE
Yorkcity

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

B Sanan P decorated fo special ceremonies
during festivals such as Divall,
IN THE DALLAS SUBURBS, Sar- said Palav Chielavds, a consul-
eeta Kulkarni lights an oillamp  tant in Vastu Shastrs,  se ofar
o frontof a waoden structure | chitectral desin principles based
ousin idol i her ktchen. The  on Indian traditons.
newly renovated area s dedicated  As the population o Inian.
o prayer and is backed by gold-  American i the US. has groun,
and-white tles matching the more interior designers, home
lded trim and the white quartz  bulders and developers are spe-
countertop, the d1-year-od sald.  clalizng in accommodating the
Practitoners of Hinduism, par- d or pooja rooms.
ticulrly i India, havelong-ere Dorit-yourself pooja-room deco-
ate pooja rooms o areas in theis ration tutorials are popular on 5o
omes; the word poojs, sometmes  cial media. A fisture on Mindy Ki
speled puja, refers to the Sanskrit Ting'shit Ntfix comedy “Never
d for worship. A pooja room  Have 1 Evr,”about a irst genera
usually has an altar, mandir o ta-  tion Indan-American teenager,
ble supporting idols and pictures were scenes of praye i front of
‘ods. They are used for  the Vishwakumar faily's pooja
Soltary or communal prayer, wor-
d e often posting her

COLDWELL
BANKER

Luxurious “off the grid” Retreat
on 110 acres in Scenic West Vi
5 |

LUXURY IS MASTERFUL

When a Luxury Property Specialist offers local expertise along with extensive knowledge, skill and

/

Syou receive the

ion you truly deserve.

Washington, DG | $4,500,000
7 bedrooms, 4 full and 1 half bath

Represented by Gary Jankowski
D. 202.439.6009 O. 205.547.3525
Search DCDC499050 on coldwellbankeriuxury.com

Washington, DG | $500,000
Watergate 1 bedroom, 1 full bath

Represented by Gary Jankowski
D. 202.439.6009 O.205.547.3525
Search DCDC485350 on coldwellbankeriuxury.com

Annapolis, Maryland | $2,850,000
5 bedrooms, 4 full and1 half bath

Represented by Day Weitzman
D. 410.353.0721 O, 410.263.8686
Search MDAA431760 on coldwellbankerluxury.com

Annapolis, Maryland | $2,390,000
5 bedrooms, 5 full and 1 half bath

Represented by Day Weitzman
D. 410.353.0721 O, 410.263.8686
Search MDAA423534 on coldwellbankerluxury.com

COLDWELLBANKERLUXURY.COM
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PRINT

The Wall Street

Journal

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal’s high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

+ Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM

Special Susgiement s The Wail Street Joumal

COASTAL BEAUTY
Across the U.S,, soaside homes
afall different styles dade

PLUS Listings af standsst homes.
around the coantry

N GLOBAL

EXPERIENCE

e

1 Bamon's Grows Pubiicabon

FEATURING:

390 properties

Redis

skyad.com
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PRINT

The New York

[imes

A new advertising opportunity in the Sunday Real Estate
Section.

A featured listing section to promote individual properties.

1X: $1,475
2X: $1,180
3X: $1,000

Restrained Palettes Are for Other Peop

The actress is e a sightly
gooly siteom ncighbor who
has an othernoridly borc,

By SOAVAE KACTMAN.

N YORK TIMES, SUNDAY, MARCH 21, 2021
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PRINT

Financial Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home” section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

PROPERTY | INTERIORS | ARCHITECTURE  GARDENS

ousedoHome

FTWeekend

Seeing red Why is fall so much brighter than a Eritish autumn?

Anatomy of
an eco-retrofit

« Circulation: 214,131

» Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
* Median age: 51

FXOPERTY | Ivrikings
TYLINTURIONS | ARSIETECTURE | g kps

House&-Home

FTWeekend

™= Root cause Planting nature into 2 home's foundations e,

The izing
PROPERTY GALLERY BOX: $1,250 dOWHSlZlIlg J

Global
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PRINT

Private Air
Luxury Homes
Magazine

Private Air Luxury Homes Magazine is published
exclusively for the world’s most discerning travelers.
Distributed through Private Jet Terminals throughout the
world, our readers include C-Level executives, royalty,
heads of state, celebrities, captains of industry, and
private aircraft owners; all of whom expect the highest
standards of excellence.

The readers of Private Air Luxury Homes Magazine are
some of the world’s wealthiest individuals. They come
from all over the globe and typically hove a collection of
homes, an extensive portfolio, a sophisticated interest in
arts and culture, as well as a passion for luxury products
and travel. This world-class publication caters to their
wants with a unique perspective and a genuine grasp of
what interests its reader - the world’s most exclusive real
estate, investments, fine art, and collectibles.

65,000 private jet owners and guests

Readers encompass professional athletes, A-list celebrities,
Fortune 500 executives, politicians, and entrepreneurs

FULL PAGE: $1,925
includes social media & E-Newsletter

FULL PAGE IN 3 ISSUES: $1,550
includes social media, E-Newsletter
& Exclusive Estate Showcase Editorials

FULL PAGE IN 6 ISSUES: $1,450
includes social media & E-Newsletter
& Exclusive Estate Showcase Editorials

PRIVATE AIR

LUXURY HOMES

(| A
h, 4

; i~ g 1t -
ARl el
n - | :....‘:. |
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LUXURY HOMES
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p
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SCHEDULE AND PRICING

Pricing
& Packages 2025

PRICING

Pricing

Digital

Million Impressions*

Million Impressions

Million Impressions

Impressions Blast - Two week Campaign
Google Adwords

Google Adwords

Comprehensive Digital

Social Mirror Ads

Display

OTT & Video Pre-roll Combo
Geofencing - Event and Location
Geofencing - Event and Location
Crain's New York Business

Crain's New York Business
Dwell.com

Real Estate Package

JamesEdition

Main Home Page Rotating Gallery
Real Estate Rotating Gallery

New & Trending Home Page Position
New & Trending Real Estate Position
Featured Article and E-Newsletter promotion
Featured Article and E-Newsletter promotion
E-Newsletter Featured Listing

Social Media

Robbreport.com

Robbreport.com

Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global Homepage Hero
Mansion Global e-Newletter

Ad Description

Digital Banner Program
Targeting - add targeted areas here
Digital Banner Program - 100K Impression

Digital PPC program

Mirroring Social Post
Digital Banner Program
Internet Connected Device ads

Target specific events and locations
Luxury Home Spotlight - custom e-blast
Custom Article with promo on Homepage, in E-Newsletter & 1X on FB

Featured Banner

Featured Banner

Featured Spot

Featured Spot

Newsletter Top & Journal Article
Newsletter Trending & Journal Article
E-Newsletter

Listing Feature

Featured Listing Carousel - 1 Property
Featured Listing in Real Estate E-Newsletter

Mansion Global Homepage Hero
Shared Banner
Daily Monday-Friday

Price

$1,195/250K; $1,625/500K, $2,450/1 million
enter circ
$900/Two weeks

$750 Campaign set up; Starting at $850/month

From $1,500/month -100,000 impressions
From $1,500/month - 150,000 impressions
From $1,500/month 50,000 impressions

From $1,500/month Up to 3 Geo-fences - 60,000 impressions
$5,500
$6,000

$2,000/month

$1,600/month

$1,200/month

$1,000/month

$5,500

$3,300

$1,500

Photo $800, Photo Plus $1,000, Video $1,800

$1,350/Month
$1,875/Week

$2150 or $2650 w/ video

$650/listing
$3,680 (5 Sends)
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SCHEDULE AND PRICING

Pricing
& Packages 2025

PRICING - CONTINUED

Print

Financial Times

Financial Times Property Gallery Box $1,250.00

The New York Times

The New York Times Featured Listing 1x $/ $1,475 Gross; 2x $1,180 Gross;3x+ $1,000.00 Gross
Private Air Luxury Homes

Private Air Luxury Homes Full Page (includes social media & E-Newsletter) $1,925/Full Page

Private Air Luxury Homes Full Page 3X (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials) $1,550/Full Page

Private Air Luxury Homes Full Page 6X (includes social media & E-Newsletter & Exclusive Estate Showcase Editorials) $1,450/Full Page

The Wall Street Journal

The Wall Street Journal - New York Metro 2x7 $1020/ 2x7 Buy 4 get 1 free

The Wall Street Journal

Mansion Global Experience Luxury Weekend Property insert $980/Full page Template or $1985/Full page custom
TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change
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SCHEDULE AND PRICING

Pricing

& Packages 2025

PACKAGES

Packages
Media

Option 1

Million Impressions*

Impressions Blast - Two week Campaign
JamesEdition

New & Trending Real Estate Position
WSJ.com

Mansion Global Homepage Hero

TOTAL:

Option 2

JamesEdition

E-Newsletter Featured Listing

The Wall Street Journal

The Wall Street Journal - New York Metro

TOTAL:

Option 3

Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage Hero

TOTAL:

Ad Description

Digital Banner Program - 100K Impression
Featured Spot

Shared Banner

E-Newsletter

2 x7 - Print

Featured Listing in Real Estate E-Newsletter

Shared Banner

Price

900.00

1,000.00

650.00

2,550.00

1,500.00

1,020.00

2,520.00

1,875.00

650.00

2,525.00

skyad.com
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Pricing
& Packages 2025

PACKAGES - CONTINUED

Option 4

Robbreport.com

Robbreport.com Featured Listing Carousel - 1 Property S 1,350.00
Financial Times

Financial Times Property Gallery Box - Print S 1,250.00
TOTAL: S 2,600.00

Pricing Subject to Change
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