> ADVERTISING NEW YORK
D SR NPING 277 I\éadliscl)\?yﬁlgozz
ew York,
MARKETING o677 22500

SKYAD.COM

MAR Y CEL
ADVERTISING AND
MARKETING PROGRAM

COLDWELL BANKER
REALTY




TABLE OF CONTENTS

INTRO ..ottt sttt 3
DIGITAL
IMPreSSiONS CamMPAIGN .ttt s s s sesenees 5
IMPressioNs SChEAUIING ..ottt eas 11
ComPrenNensive DIgital ..ttt 12
Geofencing - Event and LOCAtioN ...t 14
LinkedIn 15
JUWEILCOM Lo 16
BiIllIONAITE .. 17
ElIEE TraVeI@r o 18
NODB Hill GAZELEE.....iii e 19
JAMESEAITION o 20
JEESEE MAGAZINEG ittt 24
LANALCOM e 25
[T T LT o T TR 27
LA Times 28
SIMPLY ADU DREDIT o 30
WV SJLCOM bbb bbb 31
PRINT
The Wall Street JOUINaAL ... 35
The NeW YOrK TIMES ... s 36
BillioN@Ire MAGgAZINE ....ceoueeeecieeeeeeeee ettt sttt sttt beeae st neens 37
Elite Traveler.... 38
FIN@NCIAI TIMES ..ttt 39
(=T gY@ B ==Y oYY f OO OO 40
THE REAI DI ...ttt 41
(23T oY T = L= Yo & OO 42
CIRCULATION/DISTRIBUTION/REACH
2023 44

SCHEDULE & PRICING
MEAIA 2023 ..o 46




NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
MAR'Y CEL

SKY Advertising is excited to present to Coldwell Banker Global Luxury
Southern California a curated, multi-media marketing selection of offerings to
bring ultra-high net worth buyer awareness to Mar Y Cel.

Your strategic blueprint is composed of select print media to cast a wide net
and digital products that are highly targeted to individuals looking for a real

estate opportunity in Montecito.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved

recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE. Ep——
MEASURABLE. d to Your England Trip Itinerary

The Impressions program is a customized banner

advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase

your property’s unique selling features, allowing you

to target by country, region, state, county or city and

lifestyle. o oo
. t rud v aboeleds vop bivry el wgrans
Get the most out of your marketing dollars with etk e o vour Wb bachet oz

affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: Mar Y Cel
Flight Dates: June 2023 - August 2023

Impressions: 1,500,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum

..( 1500000 >,‘
IMPRESSIONS

Minimum 3 month commitment

SKYAD.COM
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

fa rm buy_com"‘ Q landsearch

LANDFL|P LandAndFarm

Many more websites available for local to global targeting.

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250, or custom sizes.

Banner Production: $350

LIMITLESS LUXURY A A ey

" LIMITLESS LUXURY

@ COLOWELL BANKER $25,000,000
REALTY VIEEW DETAILS =

LIMITLESS LUXURY BRI LT

@' MONTECITO

COLDWELL 525,000,000
BANKER
REALTY IEWUETANLS R

SKYAD.COM
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES

= TOWMICOUNTRY ELECTION 2914 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Al therer deviimadions to vour Bt fodo ket

LIMITLESS LUXURY @ T AR

- i_—
= ARCHITECTURAL DIGEST
e o

The Best Islands in the Caribbean, LIMITLESS LUXURY

Fm annrkelers’ parndises i foedse B, shee e e 1 et

MONTECITO
$25000.000

VIEW DETAILS

SKYAD.COM
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

Delivery Summary ADVERTISING
COLDWHANKER Dates: April 14 — July 13 » KY BRANDING
REALTY Total Impressions: 3,000,000 MARKERING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

40K
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92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING

After researching, we have put together an integrated program that targets a high-net-worth audience
across the United States.

The programs are scheduled to start on June 1Ist and run for three months and deliver an estimated
1,500,000 impressions.

This will include:

* A site-specific segment of premium land and property focused websites (e.g., Landflip.com,
Landsearch.com, etc.).

* A topic targeting segment that will place ads adjacent to content focused on lots and land within
premium news, business and property focused websites. ( e.g. wsj.com, latimes.com, landsearch.com,
zillow.com etc.).

¢ A custom intent segment, that will allow us to show banners to adults who are actively searching for
land and property for sale and living within the United States.

» SITE SPECIFIC
This segment consists of premium global business/finance websites such as WSJ.com, Bloomberg.com and
more to extend the overall reach of the program.

» BEHAVIORAL TARGETING

We can target people on behavior first based on their online behavior (sites visited, content consumed and
search activity). Since this segment targets behavior first, the banners could end up showing on any site
across the web.

To ensure that the banners are seen in a premium environment, we have created a “whitelist” of sites. Ads
will only show to people who have met our targeting criteria (behavior, income and geo-target) on one of
these sites. The site list includes top news, business, finance, sports, politics and tech sites.

» MEASUREMENT
Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR), and (if tracking
codes are installed on the landing page) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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COMPREHENSIVE DIGITAL

DISPLAY

¢« Promotes customer engagement by increasing brand familiarity.

* Geo targeted banner ads will be delivered to your audience when they are online, searching and viewing
relevant content across all devices.

» TARGETING INCLUDES

¢ Contextual - targeting consumers while engaging with content mentioning relevant terms
* Search Retargeting - targeting consumers who are searching for relevant terms online
¢ Behavioral - Utilizes third party data and browsing history to reach relevant users

» Domain Retargeting - retargeting consumers after they visit your website to keep your brand/product
top of mind

. gresH /|
| Bkt cO

Easy Comfort Food Recipes

make recipes. Whether you're in the mood for something warm,
cheesy o full o carbs, oure sure tofind exacly what you're

[y

AGIV mooms o ooies cumsans e dowto s wn moromanar - a

15 Home Issues You Shouldn't
Ignore

[ 9o | f e R = ]

Py
‘strong windscall
Torsiong relied

SKYAD.COM
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COMPREHENSIVE DIGITAL

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps,

= Better Homes & Gardens SalEETBE

poiteriteg yor passicns at home

o0 vears of
ron yeurs of

linking back to the social media platform and your Colleton River 0O
website, and run across all devices using our targeting A private ossis in your own backyard... Your dream
home awails al Collelon River!
strategies.
We are “mirroring” the exact look of your social post #snuthtAralin Flowootintry ¥gorgeais Sviews diver
. #peninsula #family #friends #lifestyle #private
as an ad that runs on thousands of websites and apps, #peninsula #water #coastallite #nature #galf #hame
. #lifeonthewater #cheers #fitness #social #bluffton
targeted just to the people you want to reach across all M
devices.

Social Mirror ads can be done with any organic or
paid posts from your business account on these 8
social media platforms: Facebook, Instagram, Twitter,
LinkedIn, TikTok, Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

Targeting abilities:
Make your yard more sustainable by 44

Behavioral - Thousands of targeting categories

. . . . . . / rch - LS
including demographics, on-line and off-line behaviors, OrFICEWORLD THE ISALE[ ity :

and interests. SAVE o1 OFFICE CHAIRS = DESKS |

Keywords - Target a list of up to 500 keywords related
to your business, and show ads on the web pages
where they appear.

A.l. Targeting - Show your display or video ads to
people across all devices, using machine learning to
target consumers based on who is engaging with the
ad.

Retargeting - Following people after they leave your

website and showing them your Social Mirror ad, on
other websites and apps they go to, across all devices.

Custom Audience Matching - Target people on your
list of emails, addresses, or phone numbers and show
them Social Mirror ads when they browse websites
and apps.

PRICE: STARTING AT $1,500 FOR ONE MONTH.

0 March 28 at $8BC thasa ¢

[Rr——

SKYAD.COM
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DIGITAL EVENT TARGETING

GEOFENCE REACHES YOUR AUDIENCE ON THE MOVE

« Event targeting - Target customers who attend specified events within a specific time frame.
* Custom audiences - Target customers that are within or have recently visited a specific Geo-Fenced

location.

sulting

kpensary Denver

Qo

0]

1D M Wnipels ybiy ay

» GEOFENCE SELECT LOCATIONS OR EVENTS AND THEN
RETARGET THE AUDIENCE AFTER.

* From $1,500/month

SKYAD.COM



1 » COMPREHENSIVE DIGITAL

LINKEDIN.COM

LinkedIn has over 600 million members, and 40% of
them visit the professional social network each day.
It’s an opportunity to reach your target audience when
they’re most engaged.

» CAMPAIGN

Residential Construction industry larger firms and
people at the Director level and above with 8+ years
experience.

¢ Company Industries: Residential Building
Construction

* Years of Experience: 8 years - 12+ years

¢« Company Size: 51+ employees

* Job Seniorities: Partner, Owner, CXO, VP, Director
¢ Geography: United States

¢ Target audience size: 177,000+

e 30-day spend: $2,615 - $4,615

¢ 30-day impressions: 100,000 - 290,000

* CTR: 0.63% - 0.96%

30-DAY CLICKS: 970 - 2,600
30-DAY COST PER CLICK: $1.47 - $2.21

$2,000/MONTH

Linked [}

SKYAD.COM
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JUWAI.COM

Juwai.com is where Chinese find international property.
Juwai, which means “home overseas”, is visited

by Chinese buyers each day from over 403 cities
throughout China, as well as major Chinese communities
in Taiwan, Hong Kong, Malaysia and Singapore. The site
is the largest and most authoritative source for global
property in Chinese, with over 2.5 million property
listings spanning 89 countries.

» HOT PROPERTY UPGRADE

With this hot placement, your listing can attract up to
90.8X more traffic. Be seen before Chinese buyers even
begin their property search! Located on the right side of
the homepage.

30 DAYS
Usually $725

Global

» FEATURED PLACEMENT
PROPERTY LISTING

Juwai Luxe Channel

Connects you to UHNW (Ultra High Net Worth) Chinese
consumers.

6 MONTHS.
For properties $2M+

Global

PRICING SPECIAL: $650/COMBO PRICE.

BT ZRANET

o
13435

CETEE
WREFA 45

40775

275

SKYAD.COM
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BILLIONAIRE MAGAZINE

BILLIONAIRE is an award-winning luxury publication
distributed to a curated list of Ultra High Net Worth
(UHNW) readers, globally.

« Digital Audience
29% MILLIONAIRES

Readership stats

* Total Print Readership - 32,000

¢ Online Monthly Unique Audience - 120,000
¢ Online Monthly Page Views - 240,000

¢ Social Media Reach - 110,000

¢ Newsletter Database - 25,000

¢ 1x Online content piece - will sit on the site
indefinitely and pick up organic views

* 1x Newsletter inclusion (25k subscribers) - drive
content piece via newsletter

* 1x hyper-targeted social media campaign (4 weeks)
- target UHNW!/’s on FB/IG via the Billionaire social

channels, driving targeted traffic to the content piece

online

CUSTOM CONTENT + ENEWSLETTER: $4,300

PRODUCT (ONLINE) PORTFOLIO

« Online Branded Content

» Social Media Campaigns

« HNWI Hotspots Geo-Targeted Campaigns
* Newsletter Campaigns

« FULL PR Package

ot partnershins and drecly i ther nson.

SKYAD.COM
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ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private
jet lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

¢ Average HHI $7.9m
* Average Net Worth $32m
* 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500/YEAR
HALF PRICE WITH FULL PAGE PRINT PURCHASE

clitetrareler

SKYAD.COM
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NOB HILL GAZETTE

Nob Hill Gazette reaches the most affluent homes on
the Peninsula & Silicon Valley reaching 7 of the top zip
codes in the US.

* $20,025,000 Average Net Worth

¢ $2,170,000 Average Income

* 57% Percentage of Female Readers

¢ 41 Years Average Age

» E-NEWSLETTER

ON THE MARKET - an exclusive promotional
e-newsletter showcasing top residential listings with
click-through to the property’s own websites.

SAN FRANCISCO, PENINSULA AND SILICON
VALLEY
PRICE: $500 PER LISTING

L

SGazelle

PENINSULA & SILICON VALLEY

fomev G ENTRY

PENINSULA & SILICON VALLEY

APRIL 202111 IACKIESPEIER 4

’

Gy

. a‘“
WMMWI l” PENINSULA & SILICON VALLEY

20
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JAMESEDITION.COM

» E-FNEWSLETTER

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.
com range from celebrity-owned luxury real
estate to rare supercars. An affluent audience

of 25,000 per day is browsing for the finest the
globe has to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Upgrade your listings for increased visibility to
capture the attention of the UHNW.

LISTING FEATURE: $1,500

cars Real Estate Yachts Watches Jets

Home / Real Estate

Find luxury Real Estate and Homes for sale

JamesEdition soon US>~ [ s regr

cars RealEstate Vachts Wiatches s Holcopters Extaordinaire Jewalry

—mgE— wm— -
- !

The Global Luxury Marketplace:
Cars, Homes and more

the best, whether tobuy
ortofind the perfect private jet o luxury yacht o charter.

MOST POPULAR

Y lbza | Sothebys

Ferrari 488 GTB '™ Chevrolet Corvette ™ Stunning Villa Ove... PE Ram 2500 om
$4735967  Upland, CA, United $45999

Upland, CA, United POR. Upland, CA, United $71,999  Ibiza, Spain

== Ferrari California iq |

Ri0109 - Luxury pe... @ AudiS7 7% McLaren 6508
RioDe Janeiro, Brazil  $4,963,559 Upland, CA, United $34999  Upland, CA, United $199,999  Upland, CA, United $114999
RICH LIST YACHTS «

> |

DOUBLE DOWN 214’ Codecasa 2010/20... 4
West Palm Beach, FL, United States 38,000,000
readers
will Be diving in the Near Future
buy ition for the price of that

self-destructing Banksy artwork

The

30K lovers: The most amazing and luxurious things you can find on

VIEW ALL HOMES JamsEciion where3 s the magic number
'SPAIN | NEW YORK | PARIS
ViewALLUsTS
omes for v sale i over Featured Agent
50 ounties Nick Swinburne
play ; s As an established licensed REALTOR® with over a
second home, ¥ BT 7l reak decade of real estate experience serving the Sea to
A e Svss Sky comdor and the Vancouver North shor, | have
resort hotel ownership options. proven track record of providing home sellers and
buyers unparalleled service and.
ReAD MoRE

St Kitts r . Nothing
&Nevis / ~ o g

Sotheby’s

Featured luxury properties

5 Bedrooms - Pent...
St Peter, Barbados

¥l Stunning Sherwoo... = Envi
$7,734418  Loke Sherwood, CA, $3250000  Lexing

Elegant French Styl...
Buenos Alres, Argen.

H Koningshol

= PIayale
$12,000000 Overveen

$8,800,000 P

compares.

ST.KITTS & NEVIS

= Modem Apartment..

= Magnificent Seclu...
$8759,573

\\m

New Delhi, India $2,724332

[}
Iiiapel, Chile $3,950,000

21
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST BUSINESS; Bloomberg s:cnec [8[8[C]

22
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread

apandomc

pertecty itinto dasertcapes. hotspot

throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, island hunters: ~ Top SEU countries for ~ Up to $225 million: The ~ Spain's 12 property-
: We collected the top 22 real estate investment in 22 most expensive related taxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .

Madu,  tanas s andfos.

website. Articles are evergreen content. The e Porspmheptods
average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE

$3,300 NEWSLETTER TRENDING &
ARTICLE
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is

the quintessential marketplace for ultra-high

net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

» PHOTO

« 1 featured listing

¢ 1-5 photos

¢ Short caption

¢ Listing info box

¢ 1tag on pictures & caption
* Link in bio

PHOTO: $500

» PHOTO PLUS

¢ 1-5 featured listings

* 1-10 photos + text

¢ Long caption

¢ Listing info box

¢ 1-3 tags on pictures & caption
* Link in bio

¢ Repost on stories

PHOTO PLUS: $1,000 PHOTO PLUS

» VIDEO

 1-5 featured listings

» 5-30 seconds video

* Reels & TikTok format
e Short caption

e Listing info box

¢ 1-3 tags on caption

* Link in bio

VIDEO: $1,800

SKYAD.COM
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JETSET

»12 MONTH GLOBAL DIGITAL
CAMPAIGN

EMAIL

Jetset Magazine offers access to over 50,000
opted-in subscribers for email marketing
purposes. Luxury advertisers can instantly reach
the ultra-wealthy through a banner insertion

in the Jetset Magazine weekly newsletter

that provides timely news about our readers’
passions.

SUBSCRIBER PROFILE

* 70% Male

* 30% Female

* Average Age: 41

* Median HHI: 2.4 Million

¢ Monthly Page Views: 1 Million +
* Qualified Subscribers: 50,000 +

¢ Customized Tracking Provided

12 MONTH WEB FEATURE
« 1 Million monthly page views

¢ 170K unique vistiors

PRICE $2,500/YEAR
2 SHARED EMAIL BLASTS PLUS 12 MONTH
WEB FEATURE ($10,000 VALUE)

TRENDING  —  LAST MINUTE LUFURY: THE 2022 HOLIAY GIFT GUIDE
Home > Ufesle > Spors

@ TRACK REIORD

Tailored coaching. Your
and

Diamante Announces New Golf Course with Tiger Woods Design | T

Construction on a 7,300-Yard Course has Begun

& Diamante Cabo San Lucas © October 22,2012 © Sports

Jetset

START YOUR SUBSCRIPTION TODAY!

0ing to remind
raverse the site and w

i handicap.
important and will

yards and will be contiguous to “The Resort at
thin the Diamante Community. The Resort nice upgrade. What's on

18 & #happyholidays

ocial amenities including a 10 Hhimury #bentiey Hetset

r park, and

amp, arcad

: Bentley Washington D.C.
@ photo

eption in 2006 and the second
/gh Carolina in Ashevlle, North

d by Tiger Woods Design since thy
n Ensenada, Mexico, The

ign team” said
10-class golf course

brings a wealth of golf knowledge
es unique style

#yachilife #luxury #etset
ed fromplaying | & Photo

0 features a Clubhouse, a Cantina and a practice facity with private hittn
unes Clubhouse which Includes 20 2-bedroom residencs

SHARE ON: —— s

ABOUT THE AUTHOR

Diamante Cabo San Lucas

RELATED POSTS

b Sn

S

e mnmws—wmmw
The Unimate Cabo Experience Otter

& Tani ustin O Octaber2,2014

& Conribeing Parter © Otober 1, 2018
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LAND.COM

The Land.com Network is the largest online marketplace
for discovering, buying and selling rural real estate.

Lands of America "' Land.com

Lands of America is the premier rural real estate site with

farms, ranches, country homes, mountain property for sale
and more.

Land and F - .
ane and e %, # Lands of America’

A top-tier rural property marketplace, Land And Farm
receives more than 2 million visits and 16 million page
views monthly.

Land Watch

LandWatch is an online leader in rural properties and land A"d qum

for sale, including home sites for vacation, recreation or
investment.

» DEDICATED EMAILS LandwatCh

Create a custom message dedicated to your target
customers that highlights your properties and business.

Drive demand and call the most-relevant prospects to
action.

PRICE: $1,500
RECIPIENTS: 5,000

» PLATINUM FEATURED PROPERTY

PRICE: $750
FEATURED ON ALL 3 LAND.COM SITES
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LAND.COM

The Land.com Network is the largest online marketplace for
discovering, buying and selling rural real estate.

Lands of America

Lands of America is the premier rural real estate site with
farms, ranches, country homes, mountain property for sale
and more.

Land and Farm

A top-tier rural property marketplace, Land And Farm
receives more than 2 million visits and 16 million page views
monthly.

Land Watch

LandWatch is an online leader in rural properties and land
for sale, including home sites for vacation, recreation or
investment.

» SIGNATURE LISTINGS

10Xs more Exposure

Sorted on top in search results above Premium and
Standard listings

Largest ad size in search results

Business name and logo (or portrait) in search results

Link to your website and property URL

3D virtual tour and video display

Enhanced photo gallery

Branding on listing detail page

Dedicated seller profile page

Ads on Google, Bing, Facebook, and Instagram

Competition-free property pages

Priority placements on all search results, landing pages,
and social media ads

$125/ONE LISTING
$330/3 LISTINGS
$1,200/12 LISTINGS

’

A

[Land.com*

&
%, # Lands of America’

AndFarm

LandWatch

SKYAD.COM
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LAND REPORT

TheLandReport.com is the official Web site for The Land T‘he

Report Magazine and serves as a daily guidebook for American LandRe Ort
landowners, featuring a database full of credible and relevant P

stories gathered daily from media outlets around the country.

The daily headlines are a must-read for landowners who want

to stay up-to-date on topics that matter most to them.

* Net Worth: 89.3M - 5
e American Landowner:
Jimmy John Liautaud

* Household Income: $9.2M

» Top In-Bound Markets:

» Texas * lllinois - o
« California * Georgia

» Florida » North Carolina

¢ Colorado ¢ Pennsylvania

* New York * South Carolina

» PORTFOLIO LISTING

FEATURED LISTING: $3,000

» SOCIAL MEDIA POSTS

BANNERS: $1,125/ALL CHANNELS

» ENEWSLETTER PROMOTION

ONLINE DIRECTORY LISTING: $2,500/MONTH

COMBO PRICING ALL 3 PLACEMENTS: $5,000
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LA TIMES

» CUSTOM EMAIL

A stand-alone email message sent to LA Times registered users
on behalf of your brand.

Whether you're trying to reach homeowners, buyers or sellers,

target them by geo, demo, behavior, lifestyle or purchase intent.

¢ Audience: 30K

CUSTOM EMAIL: $1,350/DEPLOYMENT

os Anaeles Times

SKYAD.COM
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SIMPLY ABU DHARBI

Simply Abu Dhabi is an English language luxury lifestyle
publication that is only available by invitation to the
highest echelon of society.

Simply Abu Dhabi differs from the norm and can only
be described as a heavy weight coffee table book,
primarily targeting the elite and affluent globally

¢ A hyper link to our online edition of Simply Abu
Dhabi is circulated quarterly, via an electronic
communication, to over 500,000 active and
subscribed email addresses globally.

Conservative estimates would easily value our 7,800
By Invitation Only’ readers of the Simply Abu Dhabi
printed publication, with a combined net worth in
excess of $4 TRILLION US dollars.

Instagram: We proudly boast over 156,000 organically
created instagram followers for @SimplyAbuDhabi
complimented by the following: 95,000 followers

on @AmazingAbuDhabi 101,000 followers on @
SimplyDubai

INSTAGRAM POST
$1,375 PER POST *2 POST MINIMUM
2 POST MINIMUM

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150/MONTH OR $2.650/W VIDEO

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL DAILY (M-F) [ e
ENEWSLETTER

¢ 5 Drops Monday - Friday
* 100% SOV
* 17,000 Opt in subscribers

COST: $3,680

Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

Asnapshot and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE
1 PHO2 1011 W Cordova street, Vancowver, 6¢ I ¢ : 220,702

Region | Average Home Price | Number of Luxury Listings (over S3M) | Most Expensive Listing
oAt $730333 210 | $38.000000
Vancouver $1.487.048 $38.000000
Surrey 5867400 $28800000
Whistler $1,053300 $25900000
Region | AverageHomePrice | Number of Luxury Listings (over S3M) | Most Expensive Listing
ontario 000
Toronto $865817 $35000000
Region | Average Home Price |  Number of Luxury Listigs (over $3M) | Most Expensive Listing
Quebec 5204291 $26000000

Westmount $1376900 $26500000

Chateauficher| $159333 $26000000
TRENDING TODAY

Architectural Digest &

st [ rotoues ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY

3:26 AM - 25 May 2018

Staying home
saves lives.

For more info visit
coronavirus.gov

Poweredby 1211 ‘AdChoces [>

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @MANSIONGLOBAL
INSTAGRAM

Leverage Mansion Global’s growing
Instagram presence with native Instagram
posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

$1775 Feraer

SKYAD.COM
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THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

* Readership: 4,500,000

» Male / Female: 62% / 38%
» Average HHI: $278,000

* Average age: 50

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen

WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52

wsicom *xx 5100

DN 591741 ¥ 7591291 NASDAQ A0S ¥ 300 STORRAO0 0113 4 15

IOYRTREAS 4 2532, 4 LIS O 59104 043 GOLD SLAI0 4§50 RO SLIVZ YN 10012

News

Business S Finance  biqgest emergency

Stocks, bond yields fall
after central bank takes

whars | Fed Cuts Rates Amid Virus Fears

action since ‘08 crisis  pu

he Fed xccuted an
ey i st

and il
" o e h foer

2X7 WESTERN, COLOR: $1,510
BUY 5 GET 2 FREE

PROPERTY PORTOLIO, NATIONAL: $2,355

N,

Tennessee
Twisters
Kill at

» Quisaidasecon runs
St g roagh 1o
e $173 il DA

Vorld-Wide

il vomnation. AL M-AS
 Th ist desths ke
ot

Biden Picks Up String of
Sanders Logs Big Win in California

ictories,

Es

Minnesota
Resorts Are
On Thin Iee
Sk s

ways o reach
fising spots

Many U.S. Cities See
Downturn at Hand

Salesforce.
#1 CRM.

Booming regions.
I
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"The 10l enera furd.
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» PRINT

THE NEW YORK TIMES

» FEATURED LISTING . s s e

whaTi Love
SARAH STILES

A new advertising opportunity in the Sunday Real
Estate Section. Restrained Palettes Are for Other People

The actress i like a slightly
ighbos who

A featured listing section to promote individual
properties.

$1,000/EACH 3X COMMITMENT

i
!’i

SKYAD.COM
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» PRINT

BILLIONAIRE MAGAZINE

Billionaire is a sophisticated, extremely high-end luxury
publication curated for a controlled and selected
subscriber list of UHNW!Is globally. The core values of
the publication consist of Philanthropy, Sustainability,
The Finest Artists and Craftspeople, Investments, as
well as exploring unique travel experiences and high-
end luxury products globally for our readers. Billionaire
provides indepth articles on meaningful projects,
initiatives, and peer-topeer conversations on UHNW-
relevant issues.

¢ Circulation: 14,791

* 10,791 mailed to individuals that have a minimum net
worth of $39 million

« 238 Royal Families receive the Magazine globally

* 4,000 Copies are distributed exclusively to top fine
Art Galleries, private Banks, Yacht Clubs, Polo clubs,
private Jet Terminals all over the world

» Average Household Net Worth: $106,000,000

FULL PAGE: $8,125
Global

BILLIONAIRE

ARE PRI TN
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» PRINT

ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for
the elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis
and advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE
* Total Readership: 557,000
¢ Average Age: 45

» Male/Female: 69% / 31%

* Average HHI: $7.9M

¢ Average Net Worth: $32M

LUXURY HOMES FEATURE: $4,500

)
. The
Inspiration

Issuc

EEE——

IN THESE UNCERTAIN TIMES,
WE FORWARC

clitetrareler

teruveler

THE PRIVATE JET LIFESTYLE MAGAZINE SPRING 2020 g

IXpericnees

LLFOURTORNERS
LD B
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» PRINT

FINANCIAL TIMES

The Financial Times showcases the finest
residential properties on the market and provides
sage advice to a discerning audience of high-
end private owners, as well as investors, every
Saturday in its stand-alone “House & Home”
section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property
and lifestyle section, which is internationally
focused and globally-distributed every weekend.

 Circulation: 214,131

« Geographic distribution: Global

* Readership: 1,993,418

» Male / Female ratio: 86% Male / 14% Female
« Average household income: $338,000

¢ Median age: 51

PROPERTY LISTING: $1,250
Global

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

4 HousedoHome#

FTWeekend

Norestforthe Wik Sign of the Thames / Studyinstyle
South Bank f s Homework i
ledge  endof Londs 3 isnochore

Food and R
drink Eas N Tipsiom l o
festive . ] 1 top global < X Fl c}_uechrme

chefs Ecclestone:
special Tbreak

the rules’

urE saRTs

Schulz reversal ;e Ao b

1 ! Uber and
raises Merkels Hich FT Scasonal Appeal  ecarer
survival hopes

the Kalanick
. IS{PD chiefready to join coalition talks |
. f German unease recedes |

Swah s
Pl 4\
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» PRINT

THE LAND REPORT

The Land Report magazine provides nationwide news,
information and insight into 40,000 of America’s
most affluent current and potential home buyers &
landowners. The Land Report profiles passionate
landowners, high net-worth home & estate owners,
identifies unique home-buying and land investment
opportunities, explains ways to improve and conserve
land, provides legislation updates, and highlights
outdoor gear and equipment.

¢ Distribution: 40,000+ Print & Digital
* Average HHI: $9.2M

* Average NW: $89.3M

* Gender Skew: 82% Male, 18% Female

FULL PAGE: $4,900

THE MAGAZINE OF THE AMERICAN LANDOWNER

LandReport

| $15

THE MAGAZINE OF THE AMERICAN LANDOWNER
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» PRINT

THE REAL DEAL

For over 17 years The Real Deal s mission has remained
consistent to empower real estate professionals with up-
todate news and information to stay informed.

Print Digital Social Newsletters | Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Monthly Followers | Subscribers | Attendees
Readers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) | Sailthru) Bizzabo)
Mitchell’s) | Google

Analytics)

» TRD READERS ARE DECISION
MAKERS WITHIN THE RE
INDUSTRY

30% of our readers are
Kk -nat sotth matvidtal

who have more discretionary
buying and decision-making
R power than our competition*.

¢ 20,000 copies distributed to Realtor associations
« 5,000 copies distributed in airline & VIP lounges
Distribution:

2,500 copies sent to architectural firms, developers,
financial institutions, constructions companies, law
firms, title companies, and interior design firms

2,000 copies distributed to Residential + Commercial

¢ 1,600 Newstand copies

» PRINT MARKETING

Reach your core audience with editorially and
strategically aligned full-page print ads within the issues
of your choice.

Opportunity details:

National - Monthly

FULL PAGE: $5,000
BASED ON 8 INSERTIONS

» STRATEGIC PRINT OPTIONS

“ SOFTRINKS
- HARD FALL

National
Circulation:
40,000/month
480,000/annual

Data Book
Circulation:
50,000 annual

SKYAD.COM
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» PRINT

ROBB REPORT

Robb Report is luxury without compromise, attracting
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

» Audience: 324,000

» Average Age: 44

» Male / Female Ratio: 79/21
* Average HHI: $484,000

* Average HNW: $2,800,000

PROPERTY LISTING: $2,500
Global

(L= AHATING EYPERIENCES
« | AROUNDTHE GLOBE

SKYAD.COM

42



#*3\ COLDWELL BANKER
REALTY

Circulation/Distribution/Reach




CIRCULATION/DISTRIBUTION/REACH 2023

Media Circulation
Digital

Million Impressions*

Digtal Banner Program 1,500,000

Targeting - add targeted areas here
Comprehensive Digital

Display Ads 450,000
Social Mirror Ads 300,000
Linkedin

Behavioral Custom program 4,080
Geofencing - Event and Location

Target specific events and locations 60,000
Juwai.com

Hot property upgrade 2,300,000
Luxe Channel Property Listing - 6 months 2,300,000
Elite Traveler

Online Real Estate Showcase 100,000
Nob Hill Gazette

OTM On the Market eNewsletter 26,000
JamesEdition

Featured Banner 750,000
Featured Banner 0
e-Newsletter 294,000
e-Newsletter 294,000
Listing Feature 148,000
JetSet Magazine

Annual Global Campaign 2,140,000
LA Times

Custom Email 60,000
Land.com

Featured on all 3 Land.com sites

Dedicated Emails - targeted* 5,000

$125/one listing $330/3 listings $1200/12 listings
Land Report
Featured Listing

Banners 60,000
Online Directory Listing 25,000
Simply Abu Dhabi

Instagram Post 51,200
WSJ.com

Mansion Global Homepage 328,000
Daily Monday-Friday 17,000
Mansion Global Instagram 76,200
Billionaire

Custom Content + Enewsletter 50,000
Print

The Wall Street Journal

The Wall Street Journal - Western 1,036,000
The Wall Street Journal - National 1,933,272
The New York Times

Featured Property 1,269,333
Billionaire Magazine

Full Page 14,791
Elite Traveler

Luxury Homes Feature 111,400
Financial Times

Property Listing 580,011
Land Report

Full page 40,000
The Real Deal

Full page 324,000
Robb Report

Property Listing 324,000
GRAND TOTAL 16,971,287

SKYAD.COM
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PROPOSED MEDIA SCHEDULE & PRICING 2023

Media

Digital

Million Impressions*

Million Impressions

Million Impressions
Comprehensive Digital

Display Ads

Social Mirror Ads

Linkedin

Linkedin

Geofencing - Event and Location
Geofencing - Event and Location
Juwai.com

Hot property upgrade

Luxe Channel Property Listing
Elite Traveler

Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley

JamesEdition
Rotating Gallery Home Page
Rotating Gallery Real Estate Page

Featured Article and e-Newsletter promotion

e-Newsletter
Social Media

JetSet Magazine

JetSet Magazine

LA Times

Custom Email

Land.com

Universal Featured Propety
Dedicated Emails - targeted*
Signature Listings

Land Report

Portfolio Listing

Social Media Posts
Enewsletter Promotion
Simply Abu Dhabi
Instagram Post

WSl.com

Mansion Global Homepage
Mansion Global e-Newletter
Mansion Global Instagram
naire

Custom Content + Enewsletter

Print

The Wall Street Journal

The Wall Street Journal - Western
The Wall Street Journal - National
The New York Times

The New York Times

Billionaire Magazine

Billionaire Magazine

Elite Traveler

Elite Traveler

Financial Times

Financial Times

Land Report

Land Report

The Real Deal

The Real Deal

Robb Report

Robb Report

TOTAL

Ad Description

Digtal Banner Program
Targeting - add targeted areas here

Behavioral Custom program
Behavioral Custom program

Behavioral Custom program

Target specific events and locations

Hot property upgrade

Luxe Channel Property Listing - 6 months

Online Real Estate Showcase
OTM On the Market eNewsletter
Featured Banner

Featured Banner

e-Newsletter

e-Newsletter

Listing Feature

Annual Global Campaign

Custom Email

Featured on all 3 Land.com sites
Dedicated Emails - targeted*

$125/one listing $330/3 listings $1200/12 listings

Featured Listing

Banners

Online Directory Listing
Instagram Post

Mansion Global Homepage
Daily Monday-Friday

Mansion Global Instagram

Custom Content + Enewsletter

2colx7"
Property Portfolio

Featured Property
Full Page

Luxury Homes Feature
Property Listing

Full page

Full page

Property Listing

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

June

S 1,625.00
$ 1550000
$ 1550000
$  2,000.00
S 1,500.00
$  500.00
$  5,500.00
S 1,350.00
$  750.00

$5,000

$ 137500
$  2,150.00
$  3,800.00
S 2,355.00
S 1,000.00
S 1,250.00
$  5,000.00

July

S

S
S

S

30 day upgrade and 6 month Luxe Listing

S

S

“w

»w  w

“w

1,625.00

1,500.00

1,500.00

2,000.00

500.00

1,000.00

1,375.00

3,680.00

4,300.00

3,800.00
2,355.00

1,000.00

1,250.00

4,900.00

August

$ 162500
S 1,500.00
$  1,500.00
$  2,000.00

$2,500

$ 500.00
S 2,00000
$2,500

$ 135000
$  1,500.00
$440

$  2,150.00
$ 190000
$  1,000.00
$ 812500
$ 450000
$ 250000

September

S

Bonus

500.00

1,500.00

1,775.00

2,355.00

1,250.00

Media Total

$ 4,875.00
$ 4,500.00
B 4,500.00
$ 6,000.00
$ 1,500.00
$ 650.00
B 2,500.00
$ 2,000.00
$ 2,000.00
s -

$ 5,500.00
S 1,500.00
B 1,000.00
$ 2,500.00
$ 2,700.00
$ 750.00
s 1,500.00
$ 440.00
$ 5,000.00
$ .

s -

$ 2,750.00
B 4,300.00
$ 3,680.00
$ 1,775.00
$ 4,300.00
$ 9,500.00
$ 7,065.00
B 3,000.00
$ 8,125.00
$ 4,500.00
$ 3,750.00
B 4,900.00
$ 5,000.00
$ 2,500.00
$ 114,560.00

SKYAD.COM
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