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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
COLDWELL BANKER DIAMOND

SKY Advertising is excited to present to Coldwell Banker a curated, multi-media
marketing selection of offerings to bring ultra-high net worth buyer awareness
to the Black Oaks Ranch.

Your strategic blueprint is composed of key print media to cast a wide net and
digital products that are highly targeted to individuals looking for a one of a

kind property in Southern California.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved

recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com




COLDWELL BANKER
REALTY

Digital Offerings




| oA

IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE. Ep——
MEASURABLE. d to Your England Trip Itinerary

The Impressions program is a customized banner

advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you
to target by country, region, state, county or city and
lifestyle.

LIMITLESS LUXURY

. t rud v aboeleds vop bivry el wgrans
Get the most out of your marketing dollars with etk e o vour Wb bachet oz

affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: Black Oaks Ranch
Flight Dates: January 15th - June 15th

Impressions: 2,500,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum

..( 2500000 >, ‘
IMPRESSIONS

Minimum 3 month commitment

SKYAD.COM
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

THE WALL STREET JOURNAL.
Forbes

rFoxBUsiNEss Bloomberg
Markets

—

g

CNBC

REUTERS

Many more websites available for local to global targeting.

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.

Banner Production: $350

COLDWELL BANKER $25,000,000
REALTY VIEW DETAILS »

LIMITLESS LUXURY

BEAR VALLEY SPRINGS, CA

BEAR VALLEY SPRINGS, CA

LIMITLESS LUXURY

A\ COLDWELL BANKER $25,000,000
REALTY VIEW DETAILS »>

LIMITLESS LUXURY LIMITLESS LUXURY

BEAR VALLEY SPRINGS, CA

COLDWELL BANKER $25,000,000
REALTY VIEW DETAILS »

BEAR VALLEY SPRINGS, CA
COLDWELL $25,000,000
BANKER

REALTY

VIEW DETAILS »

SKYAD.COM
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT
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20K

Delivered Imps
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=
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~

COLDWELL BANKER Delivery Summary
Dates: April 14 — July 13
REALTY Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING

After researching, we have put together an integrated program that targets a high-net-worth audience in
the Los Angeles Metro and San Francisco Metro.

The program, with a projected start date of January 15th will run through June 13th and deliver an estimated
2.5 million impressions.

This recommendation includes:

* A Site-specific segment that allows us to reach a high-net-worth audience (Adults top 10% HHI),

living in the geo-targeted areas in a premium editorial environment on top business/finance websites.

e A behavioral targeted banner segment, that will allow us to show banners to adults in the top 10%
HHI who are actively looking for hunting equipment, trips and information.

» SITE SPECIFIC

This segment consists of premium websites (WSJ.com, Bloomberg.com, FoxBusiness.com, etc) with the
same income and geo-targeting layers as the Behavioral Targeting segment to extend the overall reach of
the program.

» BEHAVIORAL TARGETING

We are able to target people on behavior first (people actively searching for hunting equipment, trips and
information) based on their online behavior (sites visited, content consumed and search activity).

In addition, we overlay an income layer (top 10%) and geo-targeting. Since this segment targets behavior
first, the banners could end up showing on any site across the web.

To ensure that the banners are seen in a premium environment, we have created a “whitelist” of sites. Ads
will only show to people who have met our targeting criteria (behavior, income and geo-target) on one of
these sites. The site list includes top news, business, finance, sports, politics and tech sites (i.e. NewYorker.
com, CNN.com, ArchitecuturalDigest.com, investors.com, ESPN.com, Slate.com, Barrons.com) and the top
news and business sites in the targeted international markets.

» MEASUREMENT
Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR), and (if tracking
codes are installed on the landing) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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» DIGITAL
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MULTI CHANNEL & PLATFORM DIGITAL

» OVERALL STRATEGY

The plan includes display targeting to reach ultra wealthy, high net worth individuals spread throughout
the designated geos. Using Display will raise awareness for the property which will, in turn, drive interest
among the target audience, especially those who love hunting, or are potential investors, to ultimately

drive qualified traffic the site.

A comprehensive pixel strategy will be set up on the site to inform optimization efforts. A reporting
dashboard will offer 24/7 campaign data access. Every month, we’ll provide end-of-month reporting that

not only details performance metrics, but optimization recommendations as well.

» TARGET AUDIENCE AND GEOGRAPHY
Ultra-Wealthy, High Net Worth, Investors, C-Level Job Titles, Tech Entrepreneurs, Wealth Advisors,
Developers, Celebrities, Sports Stars Interests: Equestrian Enthusiasts, Ranches, Eco Tourism, Outdoor

Lifestyle, High-End Travel Interested in hunting.

Primary: California, Secondary: Texas

» DIGITAL MEDIA TACTICS
Display

SKYAD.COM
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MULTI CHANNEL & PLATFORM DIGITAL

DISPLAY

¢« Promotes customer engagement by increasing brand familiarity.

* Geo targeted banner ads will be delivered to your audience when they are online, searching and viewing
relevant content across all devices.

» TARGETING INCLUDES

* Behavioral Targeting - targeting consumers using third party data segments

« Site Targeting - targeting consumers on relevant websites

« Keyword Contextual - targeting consumers while engaging with content mentioning relevant terms
* Search Retargeting - targeting consumers who are searching for relevant terms online

« Domain Retargeting - retargeting consumers after they visit your site

. gresH /|
| Bkt cO

Easy Comfort Food Recipes

make recipes. Whether you're in the mood for something warm,
cheesy o full o carbs, oure sure tofind exacly what you're

[y

AGIV mooms o ooies cumsans e dowto s wn moromanar - a

15 Home Issues You Shouldn't
Ignore

[ 9o | f e R = ]

Py
‘strong windscall
Torsiong relied

SKYAD.COM
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MULTI CHANNEL & PLATFORM DIGITAL

» COMPREHENSIVE REPORTS AND LIVE DASHBOARD ACCESS

* Our team conducts ongoing daily campaign tracking, analysis and optimization, and end-of-campaign
reporting.

*« We can set up automated email reports in PPT, Excel or PDF.

* We offer the ability to connect all media campaign data sources into a custom campaign dashboard.

« Offline conversion data reporting can be linked to show attribution for campaigns for a complete
Marketing Dashboard.

» Client can be setup to have 24/7 access to this custom dashboard.

guamhmilaiM@Jumﬂdwﬂiuihul||~|'1;lit||u@l\iinii@!lill}lﬁlalli = ———

SKYAD.COM
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CUSTOM TARGETED IP MOBILE

» LOCATION TARGETED
CAMPAIGN

Capture the cellphone device IDs of users who have
frequented upscale areas such as Rodeo Drive,
Brentwood, Hillcrest, Bel Air, Craig’s, Nobu Malibu and
the Geffen Playhouse.

We’ll match the IDs to home wifi networks, then serve
your ad to all devices connected to those networks.

PRICE: $750/MONTH
3 MONTH MINIMUM

SKYAD.COM
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SMART SOLUTIONS EBLAST

Our team of email experts make your message stand
out from your competition with compelling subject
lines, engaging copy, powerful images and strategic
deployment scheduling. Our campaigns are 100%
responsive, meaning your message is optimized for all
devices and email platforms in order to expand your
reach and foster engagement with customers.

TARGETING

Use high-quality data to reach new customers

]
h

DELIVERABILITY

Make it to more customer’s inboxes every time.

Audience

Los Angeles Metro & San Francisco Metro
Net Worth 13 Million+

29,000+ Total Emails

CUSTOM EBLAST: $2,975

Bt e e e S e B Chaem o Ak
it et ek Bl B T Tl =
L e T Sam pae e Aty

S R e
s iy, S b O i il LE Tl P e £
—. ey e e Ty

COLDWELL BANKER
RE&LTY

SKYAD.COM
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JUWAI COMMERCIAL CHANNEL

» ASIAN MARKETING MADE EASY -

REACH, ENGAGE, SELL E 9"
Target an exclusive audience of institutional and

individual buyers with this dual channel media buy. Juwai.com

Listings appear in English on Juwai.Asia and in Chinese
on Juwai.com to reach leads in their preferred language.

Inquiries on your property will be translated and

forwarded to you after being vetted by Juwai to prevent . e
solicitation. (()l JuwaloaSIa

Empower Asian Consumers ta be Global Residents

» JUWALI INSTITUTIONAL AUDIENCE

Fintech

Offshore funds

Private Banks

Consulting / Law/ Tax firms
Securities
Wealth Management
Asset Management
Trust Companies

» FEATURES INCLUDE:

Juwai.com.Asia
¢ Property Listing for one year
< Company Profile Page for one year

Juwai.com
¢ Featured Property for one year

¢ Premium Property (on Commercial Channel) for 1
week

¢« Company Profile Translation for one year
* Advertorial

¢ Social Media Sharing (Weibo or WeChat)

TOTAL COST: $1,750

SKYAD.COM
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JUWAI.COM

Juwai.com is where Chinese find international property.
Juwai, which means “home overseas”, is visited

by Chinese buyers each day from over 403 cities
throughout China, as well as major Chinese communities
in Taiwan, Hong Kong, Malaysia and Singapore. The site
is the largest and most authoritative source for global
property in Chinese, with over 2.5 million property
listings spanning 89 countries.

» HOT PROPERTY UPGRADE

With this hot placement, your listing can attract up to
90.8X more traffic. Be seen before Chinese buyers even
begin their property search! Located on the right side of
the homepage.

PRICING SPECIAL: $425 FOR 30 DAYS.
Usually $725

Global

» FEATURED PLACEMENT
PROPERTY LISTING

Juwai Luxe Channel

Connects you to UHNW (Ultra High Net Worth) Chinese
consumers.

PRICING: $425 FOR 6 MONTHS.
For properties $2M+

Global

BT ZRANET

o
13435

CETEE
WREFA 45

40775

275

SKYAD.COM



| B

JUWAI.COM

» CREATIVE EDITORIAL & SOCIAL
MEDIA POSTING

Professionally crafted content written in close
conjunction with your marketing team.

Appears on the Juwai Home Page, and relevant country
pages

Boosted on Juwai Social Media Accounts including
Wechat and Weibo

$2,355 PER ARTICLE

SKYAD.COM

20
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BLOOMBERG MARKETS E-NEWSLETTERS

» OPEN/CLOSE -E NEWSLETTER

A recap of important topics at the start and finish of the
trading day.
e Subscribers: 377,000

PRICE:
$6,500 ONE WEEK 10 SENDS

SKYAD.COM

21
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COWBOYS & INDIANS

Cowboys & Indians is the voice and vision of the
American west, old and new, connecting readers with
Western and Native American culture through award-
winning articles and stunning photography. Readers
pore over the content, spending an amount of time far
greater than the industry average. No other magazine
or media product in the Western lifestyle market has the

same authority or reach.

¢ 3.1 Million Annual Pageviews

¢ 178K+ Monthly Unique Visitors

115,000 IMPRESSIONS
DIGITAL BONUS WITH PRINT

THE PREMIER MAGAZINE OF THE WEST

COWBOY,

S INDIANS

SKYAD.COM

22
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NOB HILL GAZETTE - PENINSULA & SILICON
VALLEY

Nob Hill Gazette reaches the most affluent homes on
the Peninsula & Silicon Valley reaching 7 of the top zip a: : 6
codes in the US.

PENINSULA & SILICON VALLEY

» E-FNEWSLETTER formery G E N T R Y

ON THE MARKET - an exclusive promotional
e-newsletter showcasing top residential listings with
click-through to the property’s own websites.

PRICE: $500 PER LISTING

L]

i 1 a‘o
WMMM‘I l” PENINSULA & SILICON VALLEY

23

SKYAD.COM



| e

JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

HOME PAGE
$1,500/MONTH

REAL ESTATE PAGE
$1,300/MONTH

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST BUSINESS; Bloomberg s:cnec [8[8[C]

24

SKYAD.COM
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high

apandomc

pertecty itinto dasertcapes. hotspot

net worth individuals. With users evenly spread —
throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, islnd hunters: ~ Top SEU countriesfor ~ Up to $225 million: The ~ Spain’s 12 property-
. We collected thetop 22 real estate investmentin 22 most expensive related eaxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .
website. Articles are evergreen content. The e re—— T ——

average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

FEATURED STORY IN THE JOURNAL
CUSTOM CONTENT ARTICLE +
ENEWSLETTER PROMOTION $4,500

25

SKYAD.COM
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

SOCIAL MEDIA POST
$650 PER POST

SKYAD.COM

26
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LAND.COM

The Land.com Network is the largest online marketplace
for discovering, buying and selling rural real estate.

Lands of America

Lands of America is the premier rural real estate site with
farms, ranches, country homes, mountain property for sale
and more.

Land and Farm

A top-tier rural property marketplace, Land And Farm
receives more than 2 million visits and 16 million page
views monthly.

Land Watch

LandWatch is an online leader in rural properties and land
for sale, including home sites for vacation, recreation or
investment.

» UNIVERSAL FEATURED
PROPERTY

PRICE: $300/MONTH

» EMAIL MARKETING

Get in front of land buyers with high-performing
newsletters and email campaigns. You'll be able to
promote your listings and services to our engaged pool of
750K+ active subscribers directly.

» DEDICATED EMAILS

Create a custom message dedicated to your target
customers that highlights your properties and business.

Drive demand and call the most-relevant prospects to
action.

PRICE: $1,500 FOR 5,000 RECIPIENTS

?. ¢« Land.com-

&
%, # Lands of America’

And Farm

LandWatch

SKYAD.COM
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LAND.COM

The Land.com Network is the largest online marketplace for
discovering, buying and selling rural real estate.

Lands of America "' Land.com

Lands of America is the premier rural real estate site with farms,

ranches, country homes, mountain property for sale and more.

Land and Farm

. N .
A -ti | mark | X d And m i ™
top-tier rural property marketplace, Land And Farm receives ’ ‘ I ands Df Amerlca

more than 2 million visits and 16 million page views monthly.
Land Watch

LandWatch is an online leader in rural properties and land for

sale, including home sites for vacation, recreation or investment. A
nd Farm
» SIGNATURE LISTINGS

10Xs more Exposure

Sorted on top in search results above Premium and I and \ ~ }atCh
Standard listings

Largest ad size in search results

Business name and logo (or portrait) in search results

Link to your website and property URL

3D virtual tour and video display

Enhanced photo gallery

Branding on listing detail page

Dedicated seller profile page

Ads on Google, Bing, Facebook, and Instagram

Competition-free property pages

Priority placements on all search results, landing pages,
and social media ads

PRICE:

ONE LISTING: $125
3 LISTINGS: $330
12 LISTINGS: $1200

» UNIVERSAL FEATURED PROPERTY

Banner across all three Land.com Sites

PRICE:
$475/MONTH

28
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LAND REPORT

TheLandReport.com is the official Web site for The Land
Report Magazine and serves as a daily guidebook for American
landowners, featuring a database full of credible and relevant
stories gathered daily from media outlets around the country.
The daily headlines are a must-read for landowners who want

to stay up-to-date on topics that matter most to them.

DO

¢ Net Worth: 89.3M

* Household Income: $9.2M

» Top In-Bound Markets:

» Texas * lllinois

« California * Georgia

» Florida » North Carolina
¢ Colorado ¢ Pennsylvania
* New York * South Carolina

» ENEWSLETTER

MONTHLY ENEWSLETTER
PRICE: $ 1,800
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and
information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:

Unique visitors: 2M+ ;o e

Total visitors: 3M+ E

Page views: 1I0M+ e

Mobile visits: 60% -y m
o I

Demographics: : s towie |

Male/Female Ratio: 60% / 40% -

Ages 25-54: 70% ‘

Earn over $150K per year: 10M+ =

» DEDICATED EBLASTS

The Real Deal provides cutting-edge news on the real estate

industry in New York City and beyond. According to a recent

Quantcast ranking, the Real Deal has the #1 wealthiest audience LOS ANGELES: $4,000
in the U.S. and falls in the top 25 on their list of websites with the

most educated readers

Opportunity details:

¢ Choice of regions as follows:

Email Campaign Sends Opens Open Rate Clicks CTR

National Dedicated Benchmarks 140,000 21,253 15.18% 323 1.52%
NY Dedicated Benchmarks 40,000 6,212 15.53% 215 3.46%
SF Dedicated Benchmarks 34,000 5,645 16.60% 178 3.15%
LA Dedicated Benchmarks 26,000 3,814 14.67% 101 2.65%
CH Dedicated Benchmarks 23,000 1,907 8.29% 70 3.67%
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and
information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:

Unique visitors: 2M+

GAZINE v RESEARCH v EVENTS v VIDEO

P MULTIONIT
Total visitors: 3M+ e

Page views: 1I0M+
Mobile visits: 60%

The Allure of Ialian Artistry: Why Buyers Are Drawn to the Beauty of Italian Interiors
Demographics: Interested in learning more?
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

First name:

Last name:

» SPONSORED & CUSTOM CONTENT

Solidify your position and brand story, TRD reposts existing
content inclusive of articles, videos and more on TheRealDeal.com

COST PER POST: $7,500

Sponsored content details:
« Content article provided and posted on TheRealDeal.com
* Content promoted on homepage for 1 week

« Content promoted in daily newsletters (2x)
and via social media (2x)

¢ Content remains live on TheRealDeal.com

* Benchmarks: 3,000 + Pageviews & 2:03 Avg. Time Spent.

Custom content can be created with TRD Studio in collaboration
with Sky upon request - additional fees apply.
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and

information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:
Unique visitors: 2M+
Total visitors: 3M+
Page views: 1I0M+
Mobile visits: 60%

Demographics:
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

» SOCIAL PROMOTION

Opportunities include:
¢ Instagram stories

¢ Sponsored social posts

¢ Posts & stories directly targeted to Sotheby’s International Realty

desired audience

Facebook: 110K+
Instagram: 120K+
LinkedIn: 45K+
Twitter: 65K+

COST PER POST: $1,000

EREAL

'NEW YORK REAL ESTATE NEWS.

0038966

'REAL ESTATE NEWS.

_“I_HEREALDEAL

The Real Deal

The Real Deal
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ROBBREPORT.COM

» REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides outstanding visibility
and click-through for high impact awareness.

Limited Space available: only 10 properties per month are permitted

* Above average click through rate

¢ Can click directly to provided url or landing page (built by
robbreport.com)

e Property is live within 24-48 hours of receiving materials.

PRICE: $950 PER 30 DAYS
($1,895 OPEN RATE)

rvos=  RobbReport s w

= CARS AYIATION MARINE THAVEL WATCH COLLECTOR STYLE SHELTER FOOD & DRINK @,

REAL ESTATE

ART R COLLECTEELES VACATION BOWES CELEESTY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

Thagarw ara E1.637 praparties avadibia

Coui3iT i b [T =T Lk P S

ALY EATHBLOAR ARHITIC TV $TH RO ETE L BROETE ST

STREET ABCHRE B PRETAL COB D]

SKYAD.COM
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» DIGITAL

THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150/MONTH OR $2.650/WITH VIDEO

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE

34
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THE WALL STREET JOURNAL ONLINE

(WSJ.COM)

» WEEKLY ENEWSLETTER

¢ Out on Fridays
* 100% SOV
* 50,000 Opt in subscribers

COST: $1,750

Trouble viewng tis emat? View in web browser

THE WALL STREET JOURNAL.

REAL ESTATE

to the spring real

Mansion's listings dropped
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

1t's a harsh reality for homesellers who had their hopes up, and agents who
wwere looking forward to what's normally a busy season for the industry.

" i ng back until people can physi d
the space,” Douglas Elliman’s Frances Katzen told our reporter. "They want
tosee a return to normaley again before they list."

rock a shaky in N
York. ippl i i large over
do developers. N i ion has thrown
into disarray, forcing developers to renegotiate maturing loans and source
cash their d ‘more time. Read
4 Doair purifiers and filters ses?

In Houston, a high-stakes divorce battle between Ed Bosarge and his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex

i i i use to buy real d
‘move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her fr i and the 13 homes ired togeth

Finally, we look at how securit like part of the
family in gated communities. “It's more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

M BARTSCH

By listings rose by 50% between
March 1 and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

ahalt,

how to keep thei hile

A High-Stakes Divorce lllustrates How the Rich
Play Real-Estate Tug of War

A0B MUR

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL DAILY (M-F) [ e
ENEWSLETTER

¢ 5 Drops Monday - Friday
* 100% SOV
* 17,000 Opt in subscribers

COST: $2,150

Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

Asnapshot and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE
1 PHO2 1011 W Cordova street, Vancowver, 6¢ I ¢ : 220,702

Region | Average Home Price | Number of Luxury Listings (over S3M) | Most Expensive Listing
oAt $730333 210 | $38.000000
Vancouver $1.487.048 $38.000000
Surrey 5867400 $28800000
Whistler $1,053300 $25900000
Region | AverageHomePrice | Number of Luxury Listings (over S3M) | Most Expensive Listing
ontario 000
Toronto $865817 $35000000
Region | Average Home Price |  Number of Luxury Listigs (over $3M) | Most Expensive Listing
Quebec 5204291 $26000000

Westmount $1376900 $26500000

Chateauficher| $159333 $26000000
TRENDING TODAY

Architectural Digest &

st [ rotoues ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY

3:26 AM - 25 May 2018

Staying home
saves lives.

For more info visit
coronavirus.gov

Poweredby 1211 ‘AdChoces [>

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @MANSIONGLOBAL
INSTAGRAM

Leverage Mansion Global’s growing
Instagram presence with native Instagram
posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

$1775 Feraer

SKYAD.COM
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PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

« Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

WESTERN REGION:
$2125 2X7 BUY 4 GET 1 FREE

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52 wsicom *xx 5100

DA 591741 ¥ 71591 290 NASDAQ 5409 ¥ 300 SO0 9115 4 14 IOWRTREAS 4 /32, K4 LUGL_ O S9104 043 _GOLD SLAI0 4 $450_ R0 SLIVZ YN 10012

whars | Fed Cuts Rates Amid Virus Fears
\L\\H

Stocks, bond yiels fall funis

after central bank takes busee
Business SFinance  biggest emergency
——+——  action since 08 crsis

BN T

WASHINGTON—The Fders

Tennessee
Twisters
Kill at
Least 25

Zﬂf‘,,:*mm. Biden Picks Up String of Victories,

Min t P T TP
rearne || Many US. Cities See | gaacforee,

bl d Downturn at Hand #1 CRM.

Booming regions.
I

e om0 D

advocacy roup.
ol gonerafurd
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» PRINT

COWBOYS & INDIANS

The Voice and Vision of The American West, old and
new. Cowboys & Indians connect our readers with
Western and Native American culture through award-
winning articles and stunning photography. Readers
pore over print issues and online content, spending an

amount of time far greater than the industry average.

Cowboys & Indians offer a powerful mix of print and
digital platforms that gives advertising partners effective
ways to showcase their products and services to a
robust and ever-growing audience. Advertisers will
extend their reach beyond current geographic limitations
and connect with their target audience — the C&l

audience.

¢ Circulation: 160,000

¢ Readership: 471,000

* Male/Female Readership: 48% / 52%
¢ Average Age: 51

* Average Income: $127,000

SPREAD:
$ 13,000

om0 o

Ml ART SInE B

AUGUST /SEPTEMBER 2020

Let Hinrx Go '\a\ '
KEVIN COSTNER }

AND DIANE LANE
BRING THE DRAMA

-4 THE ULTIMATE WESTERN GIFT GUIDE E-

NE OF THE WEST

Novemser /DECEMBER 2020

Home For

|i['he Holidays
— ¥ .ODD FAMILY; AND

RATION FOR

it THE SEASON]

Double D’s Milestone Anniversary
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FINANCIAL TIMES

The Financial Times showcases the finest
residential properties on the market and provides
sage advice to a discerning audience of high-
end private owners, as well as investors, every
Saturday in its stand-alone “House & Home”
section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property
and lifestyle section, which is internationally
focused and globally-distributed every weekend.

 Circulation: 214,131

« Geographic distribution: Global

* Readership: 1,993,418

» Male / Female ratio: 86% Male / 14% Female
« Average household income: $338,000

¢ Median age: 51

PROPERTY PORTFOLIO LISTING $1,250
Global

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

4 HousedoHome#

FTWeekend

Sign of the Thames Studyinstyle
South Bank feels sharp. EE - ‘% ‘Homework

wiki

FTWeekeﬂH

Food and N\ W

drink a2 N Tipsirom ‘ e

festive : 3 m;c I:C(I)‘hal £ FlchicfBernie

special (& : 5 4 i
E (e the rules’

urE saRTs

Schulz reversal ;e Ao b

1 ! Uber and
raises Merkels e T Seasonal Appeal ey
survival hopes

the Kalanick
® SPD chief ready to join coalition talks .
it of German unease recedes |

Swah s
Pl 4\

SKYAD.COM



1

» PRINT

THE LAND REPORT

The Land Report magazine provides nationwide news,
information and insight into 40,000 of America’s
most affluent current and potential home buyers &
landowners. The Land Report profiles passionate
landowners, high net-worth home & estate owners,
identifies unique home-buying and land investment
opportunities, explains ways to improve and conserve
land, provides legislation updates, and highlights
outdoor gear and equipment.

¢ Distribution: 40,000+ Print & Digital
* Average HHI: $9.2M

* Average NW: $89.3M

* Gender Skew: 82% Male, 18% Female

SPREAD: $ 8,900

THE MAGAZINE OF THE AMERICAN LANDOWNER

LandReport

| $15

THE MAGAZINE OF THE AMERICAN LANDOWNER
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SKYAD.COM




1

» PRINT

ROBB REPORT

» LUXURY PROPERTY GUIDE

As a global leader in the luxury real estate market, Robb
Report showcases the best of the best. From mountain
retreats to spectacular beach front properties, Robb
Report shares the latest insights and analysis on the
industry while highlighting designers, architects, new
residences and developments.

As a global leader in the luxury real estate market,

Robb Report showcases the “best-of-the-best”. From
mountain retreats to spectacular beach front properties,
Robb Report shares the latest insights and analysis on
the industry while highlighting designers, architects,
and new residential developments. For its first-ever
issue, Robb Report editors will design a beautifully
crafted Luxury Property Guide that will accompany

our signature December Philanthropy issue. This

special advertising edition will allow our partners the
opportunity to get in front of this affluent audience
while they’re exploring the newest trends and properties
around the world.

» $555K average HHI
* $1,8MM highest total real estate value

Robb Report

FULL PAGE - PROPERTY PORTFOLIO: $3,500
Global

LUXURY PROPERTY GUIDE

Nequas expla sectus, offic totam

volesed meionse quibusdaes vid
magnihil Inclasr.

SKYAD.COM
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SIMPLY ABU DHABI

» LUXURY PROPERTY GUIDE

Simply Abu Dhabi, published four times a yeat, is
distributed strictly by invitation only and is hand
delivered to the royal families and ultra-high net worth
individuals across the Middle East/G.C.C.

delivery to the royal families, at their palaces and

Ultra HNW audience is carried out under an exclusive
distribution agreement, between Government owned
Abu Dhabi Media Company & Simply Abu Dhabi.

Hand delivered to all the Private Offices and Palaces

of every member of the Al Nahyan family, who are the
Royal and Ruling family of both Abu Dhabi and the UAE.
Global Distribution: Ultra HNW audience in London,
Paris, Milan, Monaco, Moscow, New York, Los Angeles,

Singapore, Shanghai, Hong Kong, Mumbai & Delhi.

¢ Published 4 times a Year

¢ Printed Copies per issue: 7,800

» Middle East/GCC Distribution: 5,800
¢ Global Distribution: 2,000

¢ Readership: 28,000

Prestigious Distribution Includes:

Royalty/Palaces/Private Royal Offices, Dignitaries &
Politicians/Ministries, All Official Embassies in the UAE.
Private Residence Distribution Includes: Abu Dhabi, Al
Ain, Dubai: Emirates Hills, Downtown Area, The Lakes,

The Palm, Jumeirah Beach Area.

SPREAD & FOUR PAGE ADVERTORIAL: $ 6,250

44
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CIRCULATION/DISTRIBUTION/REACH 2022

Plan 1

Media Circulation
DIGITAL

Million Impressions* 2,500,000
Comprehensive Digital 1,512,605

Custom Targeted IP Mobile

Smart Solutions Eblast 29,000
Juwai.com

Commercial Pro Package 15,400,000
Hot property upgrade 4,600,000
Luxe Channel Property Listing 2,300,000
Creative Editorial & Social Media Posting 2,300,000
Bloomberg Markets e-Newsletter

Open/Close America 377,000
Cowboys & Indians

Nob Hill Gazette Peninsula and Silicon Valley 13,000
JamesEdition

Rotating Gallery Home Page 750,000
Rotating Gallery Real Estate Page 750,000
Featured Article and e-Newsletter promotion 294,000
Social Media Post - Instagram & Facebook 107,100
Land.com

Universal Featured Property

Dedicated Emails - targeted* 5,000
Signature Listings

Land Report

Enewsletter 180,000
Real Deal

E-blast - Los Angeles 26,000
Sponsored Content 3,000
Social Post Instagram 120,000
Social Post LinkedIn 45,000
Robbreport.com 12,000
WSJ.com/Mansion Global

Mansion Global Homepage 328,000
WSJ.com e-Newsletter 50,000
Mansion Global e-Newletter 85,000
Mansion Global Instagram 76,200
PRINT

The Wall Street Journal - Western Region 985,000
Cowboys & Indians 160,000
Financial Times 1,070,655
Land Report 40,000
Robb Report 93,142
Simply Abu Dhabi 7,800

GRAND TOTAL 34,219,502

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2022

Plan 2

Media Circulation
DIGITAL

Million Impressions* 2,000,000
Comprehensive Digital 1,512,605

Custom Targeted IP Mobile

Smart Solutions Eblast 29,000
Juwai.com

Commercial Pro Package 15,400,000
Hot property upgrade 4,600,000
Luxe Channel Property Listing 2,300,000
Bloomberg Markets e-Newsletter

Open/Close America 377,000
Cowboys & Indians

Nob Hill Gazette Peninsula and Silicon Valley 13,000
JamesEdition

Rotating Gallery Home Page 750,000
Featured Article and e-Newsletter promotion 294,000
Social Media Post - Instagram & Facebook 107,100
Land.com

Universal Featured Property

Dedicated Emails - targeted* 5,000
Signature Listings

Land Report

Enewsletter 120,000
Real Deal

E-blast - Los Angeles 26,000
Sponsored Content 3,000
Social Post Instagram 120,000
Social Post LinkedIn 45,000
Robbreport.com 12,000
WSJ.com

Mansion Global Homepage 164,000
WSJ.com e-Newsletter 50,000
Mansion Global e-Newletter 85,000
PRINT

The Wall Street Journal - Western Region 985,000
Cowboys & Indians 160,000
Financial Times 642,393
Land Report 40,000
Robb Report 93,142
Simply Abu Dhabi 7,800

GRAND TOTAL 29,941,040

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2022

Plan 3

Media Circulation
DIGITAL

Million Impressions* 1,500,000
Comprehensive Digital 1,512,605
Smart Solutions Eblast 29,000
Juwai.com

Commercial Pro Package 15,400,000
Hot property upgrade 2,300,000
Luxe Channel Property Listing 2,300,000
Nob Hill Gazette Peninsula and Silicon Valley 6,500
JamesEdition

Rotating Gallery Home Page 750,000
Featured Article and e-Newsletter promotion 294,000
Social Media Post - Instagram & Facebook 107,100
Land.com

Universal Featured Property

Dedicated Emails - targeted* 5,000
Signature Listings

Land Report

Enewsletter 60,000
Real Deal

E-blast - Los Angeles 26,000
Social Post LinkedIn 45,000
Robbreport.com 6,000
WSJ.com

Mansion Global Homepage 164,000
WSJ.com e-Newsletter 50,000
PRINT

The Wall Street Journal - Western Region 985,000
Financial Times 642,393
Land Report 40,000
Robb Report 93,142
Simply Abu Dhabi 7,800

GRAND TOTAL 26,323,540

SKYAD.COM
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