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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
LUXURY DEVELOPMENT

SKY Advertising is excited to present to Coldwell Banker Global Luxury a
curated, multi-media marketing selection of offerings to bring ultra-high net
worth buyer awareness to the Luxury development project.

Your strategic blueprint is composed curated print media to cast a wide net
and digital products that are highly targeted to individuals looking for high-end
living in Scottsdale, AZ.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved

recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212.677-2500 x114 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE.
AFFORDABLE. Ep——
MEASURABLE. d to Your England Trip Itinerary

The Impressions program is a customized banner

advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing

you to target by country, region, state, city or high
income zip code, and lifestyle.

oad vous showdd), top wvwry eravel
Get the most out of your marketing dollars with e riopeni e by

affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

e vl gl 1
LUXURY IS CAPTIVATING

595,209,000
View Details

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: Luxury Develpoment
Flight Dates: March 2021 - December 2021

Impressions: 20,000,000
Clicks through to the website of your choice.

‘.( 20,000,000 >. ‘
IMPRESSIONS

Minimum 3 month commitment

SKYAD.COM



| B

IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

THE WALL STREETJOURNAL.  Bloomberg

Markets
3 Forbes

o

We identify where potential buyers are found and use the information to identify the areas to geo-

Many more websites available for local to global targeting.
target. We can target locally to globally.

——

» GEO TARGETING

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 920x250, 728x90, 300x600, 300x250, or custom sizes.

BRENTWOOD, CA

i . 5 ‘*|. - ' F : | COLD\'liE;il:.;B}NKEn
i k. o LUXURY IS
CAPTIVATING

$25,000,000
_ViewDetals _ »

SEWLENSY | UXURY IS CAPTIVATING

25,000,000
nwn-us -

BRENTWOOD, CA

iniml mm

LUXURY IS CAPTIVATING
(c) §35,006,000

EOLEWRLL RusrER View Detaib =
v

LUXURY IS
CAPTIVATING

525,000,000

BRENTWOOD, CA
View Detalls .

SKYAD.COM
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES

= TOWMICOUNTRY ELECTION 2914 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add therer devtimations to v our Britiah fodo ket

BRENTWOOD, C%

|l [ i 1

LUXURY IS CAPTIVATING
543,006,000

View Detaiks

LUXURY IS
CAPTIVATING

The Best Islands in the Caribbean,

Fm snarkebrr’ pearndises 4n freddie W, these are e 10 hest

LUXURY IS
CAPTIVATING

SKYAD.COM
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

IS
=}
~

w
=]
~

20K

Delivered Imps
5
=

o
~

COLDWELL BANKER Delivery Summary
Dates: April 14 — July 13
REALTY Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

ADVERTISING
» KY BRANDING
MARKETING

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING & PRICING

After researching, we have put together an integrated program that targets a high-net-worth audience in
California, Washington, Texas, lllinois, Colorado, New Mexico, Nevada, Florida, Utah, Michigan and New York.
The plan, which is scheduled to run from March 2021- December 2021, is projected to deliver 20 million
impressions.

This will include:

« A Site-specific segment that allows us to reach a high-net-worth audience (Top 10% HHI) in a
premium editorial environment in national news and business/finance sites in California, Washington,
Texas, lllinois, Colorado, New Mexico, Nevada, Florida, Utah, Michigan and New York.

* A behaviorally targeted segment that allows us to reach a high-net-worth audience (Top 10% HHI)
of avid golfers in a premium editorial environment that includes top golf, news, business/finance and
lifestyle websites in California, Washington, Texas, lllinois, Colorado, New Mexico, Nevada, Florida,
Utah, Michigan and New York.

* A custom intent segment that allows us to reach a high-net-worth audience (Top 10% HHI) of people
living outside of Arizona who are actively searching for Scottsdale real estate).

» MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR), and (if tracking
codes are installed on the landing) Sessions, Pages Per Session, Average Time Spent, Conversions. We will
use the first month to drive awareness and traffic to the development’s website.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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MODERN LUXURY

» ADVANCED TARGETING PACKAGE

7 day campalgn: email, display ads and
social media elements.

Powerful targeting options that cover 130+ data points across
geography, basics, financial, habits, interests, lifestyle, and auto
categories. Ablity to micro-target niche demographics more
effectively than any competitor or advertising platform equivalent.

130+ DEMOGRAPHIC DATA POINTS
AVERAGE OPEN RATE OF: 11-16%

GEOGRAPHY

State, City, Zip, County, Zip Radius, Designated Marketing Area,
Metropolitan Statistical Area

BASICS

Age, Children, Age of Children, Education Level, Household
Income, Gender, Language Spoken, Marital Status, Net Worth,
Occupation, Home Owner

Also by:

FINANCIAL INTERESTS
HABITS AUTO
LIFESTYLE

PRICE: $6,250

]

I Il

THE HEPBURN

OVERVIEW SERVICES AMENITIES GONNECT

Experience The District’s
Best, Award-Winning
Amenity Space

A perfect mix of sophistication, comfor, style and
convenience, The Hepburn is the premier choice for
apartment living in Kalorama.

Immerse yourselfin an exquisite private oasis, offering
amenities inspired by preeminent resorts around the
world. With impeccable attention to detail and a more
dedicated staff than any other property in the city; our
concierge team is primed to anticipate, orchestrate, and
adapt— meeting your every need, every day.
Experience the District’s best, ay inni
amenity space. Lease with us by November 15th
and receive a complimentary event package;
offering a venue to perfectly accommaodate
every occasion.*

Schedule your tour today to experience firsthand why
living here is

DISCOVER MORE

SKYAD.COM
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JUWAI DEVELOPER SOLUTIONS

» PROPERTY LISTING PAGE

» YOUR CHINESE COMPANY PAGE Eyl\
» ENHANCEMENT PRODUCTS Juwai.com
¢ Top Developer Where Chintese find infernational property
e Top Property

« King Slider

* Juwai Recommends
¢ Super Leaderboard

¢ Hot Property
e Strip Banner Ad

@ Juwai.asia

» VALUE-ADDED PRODUCTS

* Monthly Social Media Promotion

¢ Chinese Advertorial
¢ Prosperous Home Report (Feng Shui)

» JUWAI ONLINE EVENT
SOLUTION

COST: $8,000
Global

SKYAD.COM
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JUWAI.COM

Juwai.com is where Chinese find international property.
Juwai, which means “home overseas”, is visited

by Chinese buyers each day from over 403 cities
throughout China, as well as major Chinese communities
in Taiwan, Hong Kong, Malaysia and Singapore. The site
is the largest and most authoritative source for global
property in Chinese, with over 2.5 million property
listings spanning 89 countries.

» HOT PROPERTY UPGRADE

With this hot placement, your listing can attract up to
90.8X more traffic. Be seen before Chinese buyers even
begin their property search! Located on the right side of
the homepage.

PRICING SPECIAL: $425 FOR 30 DAYS.
Usually $725

Global

» FEATURED PLACEMENT
PROPERTY LISTING

Juwai Luxe Channel

Connects you to UHNW (Ultra High Net Worth) Chinese
consumers.

PRICING: $425 FOR 6 MONTHS.
For properties $2M+

Global

BT ZRANET

o
13435

CETEE
WREFA 45

40775

275

SKYAD.COM
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BLOOMBERG MARKETS E-NEWSLETTERS

» 5 THINGS E-NEWSLETTER

Five Things to Start Your Day. Get up to speed with the
most important business & markets news each morning

in our Five Things roundup.

© Junk  Block

Bloomberg

PRICE: $8,850
America Edition

¢ Subscribers: 197,483
¢ Open Rate: 43%

e Frequency: Daily

COLDWELL BANKER
REALTY

Sponsored by

Private Island Estate

Located on an exceptional beachfront, this villa graces the
sunset-facing beach of the exclusive private island resort’s estate
shoreline. Three bedrooms, three and one half baths, on over two acres
with 220 ft. of frontage

www.privateislandestate.com

Border agreement needs Trump’s green light, trade talks take an optimistic
turn, and May and Carney offer updates on Brexit.

Two out of three ain’t bad

Cc i F ican and D r i reached an
agreement on border security that would see $1.375 billion allocated to
increased barriers along the frontier with Mexico. For the tentative deal to
prove sufficient to avoid another partial government shutdown on Friday,
President Donald Trump will have to accept the figure which is far below
the $5.7 billion he wants in order to build a wall along the border. Speaking
at an event in El Paso, Texas, the president insisted that “we’re building
the wall anyway.”

Trade optimism

The White House said that Trump still wants to ina’s Xi Jinping in
an effort to end the trade war, with adviser Kellyanne Conway saying “the
president wants a deal” in an interview on Fox News. Negotiators from
both countries are meeting in Beijing later this week in an attempt to come
to an agreement ahead of the March 1 deadline, after which Trump has
threatened to double the rate of tariffs on $200 billion in Chinese imports.
If sufficient common ground is found at this week’s talks, the thinking is
that the deadline will be extended in order to clinch a deal.

COLDWELL BANKER
REALTY

Sponsored by

Private Island Estate

Located on an exceptional beachfront, this villa graces the
sunset-facing beach of the exclusive private island resort’s estate
shoreline. Three bedrooms, three and one half baths, on over two acres
with 220 ft. of frontage

www.privateislandestate.com

Hold!

British Prime Minister Theresa May said that the U.K. needs to “hold our
nerve” in order to get Brexit delivered on time. She is due to update
parliament today on where negotiations are, and is expected to request
more time to renegotiate the deal with the European Union — a deal which
the European Union continues to say is not up for renegotiation. Around
the time May is talking to Parliament, Bank of England Governor Mark
Carney will discuss “risks to the outlook” in a speech in London.

Markets rise

Markets are having another risk-on session as trade optimism lifts all
boats. Overnight, the MSCI Asia Pacific Index climbed 0.9 percent, while
Japan'’s Topix index ended its first session of the week 2.2 percent higher.
In Europe, the Stoxx 600 Index had gained 0.6 percent by 5:50 a.m.
Eastern Time, with all sectors advancing in the broad-based rally. S&P 500
futures pointed to a jump at the open, the 10-year Treasury yield was at
2.681 percent and gold was higher.

SKYAD.COM
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BLOOMBERG MARKETS E-NEWSLETTERS

» PURSUITS

Weekly e-Newsletter with Luxury & Lifestyle content.

e Subscribers: 58,000

PRICE: $4,250

St Qewen Bloomberg

Bloomberg Pursuits

SKYAD.COM
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CHIEF EXECUTIVE

Chief Executive reaches top decision makers ° °

running companies that generate 68.3% of US C}nef Executlve
GDP totaling $22.3 trillion. CE reaches most CEOs

running enterprise over $50M. By engaging in

CE marketing products comes the rare ability to

precision-target the CEO community with the

most comprehensive database available anywhere

on decision makers at U.S. large and mid-market
companies.

Weekly E-Newsletter
Distribution: 95,000 C-Suite Subscribers

PRICE: $3,825

SKYAD.COM
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CORPORATE BOARD MEMBER E-NEWSLETTER

Corporate Board Member is the definitive
digital resource for timely news, education,
and thoughtful perspectives on topics critical
to board members. Corporate Board Member’s
must-read e-newsletter provides corporate
executives and directors with original stories
on pressing corporate governance topics
such as risk management, strategic planning,
board trends and best practices, executive
and director compensation, shareholder
engagement and activism, audit committee
issues, and much more.

Since 1998, public company executives and
directors have looked to the Corporate Board
Member’s suite of media for the valuable
information and decision-making tools

they need to deal with issues confronting

their boards. Corporate Board Member’s
e-newsletter delivers this information directly to
their inboxes weekly.

¢ Current Distribution: 11,423
* Total Open Rate 40.4%
« Total Click-Through Rate 6.64%

* Frequency: Weekly

PRICE: $3,125

e

CORPORATE
BOARD MEMBER

anm

1. New GU CEO Barra 1s Move Than & Symbol
2 _teadec Turnovet aod Increesed Actvist lofeorention Compdicate CCO2” Lives
R CCOs Shovtd De Waeried About Pateots Dased 00 Softwace

Da Motd Xey 10 Empioyee Pecocmance, Not Baokiog Systems

Ot Company of e Week: Bed Frog Cyeots

.
Sites_- This Week: S0um Cacoliog

enre ML ¥ anm

CORPORATE
BOARD MEMBER

)

O Barra Is More Than a Symbol

o rext CLO of Gorer: otors s refacted n
G vehicles sconed Pree of e six fralst
ot North American Car and Tack Lty of e Yeor

croatc\//

fort lauderdale
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DWELL REAL ESTATE

Dwell Real Estate takes a peek into modern real
estate listings from every corner of the country and
beyond.

Dwell Audience Real Estate Metrics

* Ranks Highly for a young audience, Age 25-54, that
owns real estate and investment real estate (Index
275).

¢ Ranks #1 for an audience with plans to purchase
a second house (vacation home) or remodel their

home within the year (Index 259).

REAL ESTATE PACKAGE $2,500

Custom Real Estate Article. This article around the
listing will live in the Dwell.com Real Estate Channel.
Promotion on Dwell.com Homepage through a promo
tile

View Sho

Promotion of the Custom Article in the Dwell Email
Newsletter

Promotion on the Dwell Facebook *ability to geotag
and target specific locations (893k Followers)

Promotion on the Dwell Twitter

SKYAD.COM
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ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private
jet lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

¢ Average HHI $7.9m
* Average Net Worth $32m
* 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500 OR
$1,250 WITH PRINT PLACEMENT

clitetrareler

SKYAD.COM

20
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NOB HILL GAZETTE - PENINSULA & SILICON
VALLEY

Nob Hill Gazette reaches the most affluent homes on
the Peninsula & Silicon Valley reaching 7 of the top zip a/ze@
codes in the US.

PENINSULA & SILICON VALLEY

» E-FNEWSLETTER formery G E N T R Y

ON THE MARKET - an exclusive promotional
e-newsletter showcasing top residential listings with

click-through to the property’s own websites.

PRICE: $500 PER LISTING OR $450 WITH
PRINT PURCHASE

L]

i 1 a‘o
WMMM‘I l” PENINSULA & SILICON VALLEY

21
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

HOME PAGE
$1,000-%$1,500 PER MONTH

REAL ESTATE PAGE
$800-$1,300 PER MONTH

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST BUSINESS; Bloomberg s:cnec [8[8[C]

22
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high

apandomc

pertecty itinto dasertcapes. hotspot

net worth individuals. With users evenly spread —
throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, islnd hunters: ~ Top SEU countriesfor ~ Up to $225 million: The ~ Spain’s 12 property-
. We collected thetop 22 real estate investmentin 22 most expensive related eaxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .
website. Articles are evergreen content. The e re—— T ——

average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

FEATURED STORY IN THE JOURNAL
CUSTOM CONTENT ARTICLE +
ENEWSLETTER PROMOTION $3,600

23
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

SOCIAL MEDIA POST
$350 PER POST

“ [ Go to JamesEdition

Q__Search for articles.

Al Collections > For Sellers > What featured positions do you offer

What featured positions do you offer?

In this article you will learn about onsite and offsite featuring we offer and
how you can promote your listings

@ e

JamesEdition offers extra advertising options to increase your visibility, and we can

Alekseeva

suggest prominent positions on the website that will maximize your listings’
exposure. Your listings can be highlighted on social media, on our main page, and on
category pages as well. Here are some of the available options:

* Rotating Gallery Home Page

* Rotating Gallery Real Estate Page
* New and Trending

« Social Media Post

* Newsletter Featuring

« Featured Story in the Journal

Note! Please bear in mind that these positions are limited and subject to approval by
our editorial team.

Social Media Post

You can publish your listings on our social media channels: Instagram (74.8K
subscribers. Average engagement rate is 1.27%, and average engagement reach rate
is 811%. Average reach per post is 11,599)), Tuitter (7.03K subscribers), or Eacebook
(31.3K subscribers). The price of social media advertising is 200€ per post.

Please contact our sales team for more information.
@ )] v

SKYAD.COM
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NYTIMES.COM

» FLEX FRAME BANNER SLIDESHOW

String together a story with Slideshows. Seamless, fast-loading,
and engaging, the Slideshow enables brands to showcase multiple
looks or complementary products through a series of sequential
images.

* National and International Geo-targeting

« Demographic and Behavioral Targeting

$4,000 A MONTH
*Minimum 3 month purchase

T ks ==

SKYAD.COM
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and
information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:

Unique visitors: 2M+

GAZINE v RESEARCH v EVENTS v VIDEO

P MULTIONIT
Total visitors: 3M+ e

Page views: 1I0M+
Mobile visits: 60%

The Allure of Ialian Artistry: Why Buyers Are Drawn to the Beauty of Italian Interiors
Demographics:
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

Interested in learning more?

First name:

Last name:

» SPONSORED & CUSTOM CONTENT

Solidify your positioning and brand story, TRD repost existing
content inclusive of articles, videos and more on TheRealDeal.com

COST PER POST: $5,500

Sponsored content details:
« Content article provided and posted on TheRealDeal.com
* Content promoted on homepage for 1 week

« Content promoted in daily newsletters (2x)
and via social media (2x)

¢ Content remains live on TheRealDeal.com

* Benchmarks: 3,000 + Pageviews & 2:03 Avg. Time Spent.

Custom content can be created with TRD Studio in collaboration
with Sky upon request - additional fees may apply.
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THE REAL DEAL

For over 17 years The Real Deal’s mission has remained consistent
to empower real estate professionals with up-todate news and

information to stay informed.

Print Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Read- | Monthly Followers Subscribers Attendees
ers Visitors (Source: (Source: (Source:
(Source: (Source: Hootsuite) Sailthru) Bizzabo)
Mitchell’s) Google Ana-

lytics)

A Targeted Digital Reach Source

Site Stats:
Unique visitors: 2M+
Total visitors: 3M+
Page views: 1I0M+
Mobile visits: 60%

Demographics:
Male/Female Ratio: 60% / 40%
Ages 25-54: 70%

Earn over $150K per year: 10M+

» SOCIAL PROMOTION

Opportunities include:
¢ Instagram stories

¢ Sponsored social posts

¢ Posts & stories directly targeted to Sotheby’s International Realty

desired audience

Facebook: 110K+
Instagram: 120K+
LinkedIn: 45K+
Twitter: 65K+

COST PER POST: $1,000

EREAL

'NEW YORK REAL ESTATE NEWS.

0038966

'REAL ESTATE NEWS.

_“I_HEREALDEAL

The Real Deal

The Real Deal
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ROBBREPORT.COM

» REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides outstanding visibility
and click-through for high impact awareness.

Limited Space available: only 10 properties per month are permitted

* Above average click through rate

¢ Can click directly to provided url or landing page (built by
robbreport.com)

e Property is live within 24-48 hours of receiving materials.

PRICE: $950 PER 30 DAYS
($1,895 OPEN RATE)

rvos=  RobbReport s w

= CARS AYIATION MARINE THAVEL WATCH COLLECTOR STYLE SHELTER FOOD & DRINK @,

REAL ESTATE

ART R COLLECTEELES VACATION BOWES CELEESTY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

Thagarw ara E1.637 praparties avadibia

Coui3iT i b [T =T Lk P S

ALY EATHBLOAR ARHITIC TV $TH RO ETE L BROETE ST

STREET ABCHRE B PRETAL COB D]

SKYAD.COM
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» DIGITAL

THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE
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THE WALL STREET JOURNAL ONLINE

(WSJ.COM)

» MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

Includes

Fixed, always-on position within section

Full screen image slideshow

Prominent lead generation form

Property highlights

Neighborhood profile

Available units (300x600 banner recommended)

Video (optional)

Amenities carousel (3-9 amenities with Timage for each)

Localized map

Searchable within listings database

706 Mission

ON |WessITE

sue @ @) ()

DESCRIPTION

al landmarks

100,000+

* % X & % reviews

ery NEIGHBORHOOD

L

YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

COST: $990 PER 3 MONTHS
($330/MONTH, 3 MONTH MINIMUM)

30

SKYAD.COM



» DIGITAL

THE WALL STREET JOURNAL ONLINE

(WSJ.COM)

» WEEKLY ENEWSLETTER

¢ Out on Fridays
* 100% SOV
* 50,000 Opt in subscribers

COST: $1,305

Trouble viewng tis emat? View in web browser

THE WALL STREET JOURNAL.

REAL ESTATE

to the spring real

Mansion's listings dropped
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

1t's a harsh reality for homesellers who had their hopes up, and agents who
wwere looking forward to what's normally a busy season for the industry.

" i ng back until people can physi d
the space,” Douglas Elliman’s Frances Katzen told our reporter. "They want
tosee a return to normaley again before they list."

rock a shaky in N
York. ippl i i large over
do developers. N i ion has thrown
into disarray, forcing developers to renegotiate maturing loans and source
cash their d ‘more time. Read
4 Doair purifiers and filters ses?

In Houston, a high-stakes divorce battle between Ed Bosarge and his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex

i i i use to buy real d
‘move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her fr i and the 13 homes ired togeth

Finally, we look at how securit like part of the
family in gated communities. “It's more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

M BARTSCH

By listings rose by 50% between
March 1 and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

ahalt,

how to keep thei hile

A High-Stakes Divorce lllustrates How the Rich
Play Real-Estate Tug of War

A0B MUR

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

NS T H E H O M E PAG E MANSION GLOBAL  news 'fw\pmns - HEW )‘Evnomsms MORE

FEATURED LISTING

Module offers prominent positioning
on the Mansion Global homepage and
showcases listings regardless of region.

$3,000/MONTH

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» FEATURED PROPERTY UPGRADES MANSION GLOBAL

WSJ.com and Mansion Global Featured Property Upgrades
place your listings at the top of the search results pages in
the town where the property is located. The property you
wish to feature comes directly from your brand’s WSJ.com
feed and click-throughs go to the website of your choice.

Multiple properties can be featured and will be rotated - 2 :
equally. Each property appears for one month. The window ﬁ‘-

to redeem Property Upgrades is valid for one year after e T BENCIEEA (58

purchase.

10 PROPERTIES: $1,200

MANSION GLOBAL TOR MARKETS REW DEVELOPMENTS MORE

ECEENTUTTNN . T £ ETTN

Bellevae, Washinglon, United
States

Belevue, USA E[__‘.‘ e M Huris Point
3018 151t Ave SE Sl 7 e Ave N2 AR0H 1unts Paint Rl
™ shed  E55bathy = Es
" SALE oAl FOR SALE
5,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SE

2 sbed E55bath

FOR SALE
$2,040,000

Coldwell Banker
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PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

« Circulation: 1,100,000

« Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

NATIONAL
2X7: $6,560

PINOB000-6 A00100-1TFFFFS1 8

THE WALL STREET JOURNAL.

oW NEE | Mol +4teen WEDNESDAY, MARCH 1, 2020 - VOL. CCLXXY NO. 52 wsicom *xx 5100

DA 591741 ¥ 71591 290 NASDAQ 5409 ¥ 300 SO0 9115 4 14 IOWRTREAS 4 /32, K4 LUGL_ O S9104 043 _GOLD SLAI0 4 $450_ R0 SLIVZ YN 10012

whars | Fed Cuts Rates Amid Virus Fears
\L\\H

Stocks, bond yiels fall funis

after central bank takes busee
Business SFinance  biggest emergency
——+——  action since 08 crsis

BN T

WASHINGTON—The Fders

Tennessee
Twisters
Kill at
Least 25

Zﬂf‘,,:*mm. Biden Picks Up String of Victories,

Min t P T TP
rearne || Many US. Cities See | gaacforee,

bl d Downturn at Hand #1 CRM.

Booming regions.
I

e om0 D

advocacy roup.
ol gonerafurd
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» PRINT

THE NEW YORK TIMES

» IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world’s most
sophisticated and loyal readers. Today’s Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and

it sets the agenda for the most important news of the
day. This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

« Male / Female ratio: 62.2% male / 37 .8% female

« Average household income: $381,464

* Median age: 45.2

« Over one half have liquid assets valued at $1 million+
* Over 1in 4 have a household net worth of $3 million

Ehe New Hork Times =55

e
i ok Wi . o AR

VOLCLXVI . No.58,137 o mutcraiomcmes __ NEW YORK, MONDAY, NOVEMBER 5,2018

$300

Web’sFarRight
Can Hear Itself
As Trump Talks

Cheering the Spread of
Once Fringe Vieus

Its Not Heaven. It's Brooklyn.

Spending Millions in a Bid to Avoid Sanctions | Partisan Roots |
s s e | OF New Query | ot sonss s
Ny AmyofLabhynte et | On the Census | S ion on

Cors v SR BTE c Pun rasndle o | RS aboa e |y Pl
0meOf RISSIZ's MOt Nfamous ol dential election and fo cther Suavion 1 | e was grwng fears iokent.
o sl [ MR EEE
2 i - 4

O hgarcs Oose 1 resdem A
Visini . P, nd o ek g by s s and sspeed

]
g
i
a

Edge in Polls
Might Not Tip

House Scales

QUARTER PAGE, COLOR: $7,650
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THE NEW YORK TIMES

» THE SUNDAY REAL ESTATE

Through innovative journalism and captivating T Resg!ﬁﬁ‘gle e
photography, video, and graphics, we aim to educate, e
delight, and inspire readers in their quest for the L

ultimate home or investment. This section is distributed THE HAMPTONS NORTH?
in the New York Tri-State area each Sunday. : i e ey

» Circulation: 403,748
e Sunday: 972,774

« Male / Female: 51% / 49%

* Median HHI: $193,586 THH'HW“X"]}IE;‘T‘;
* Average HHI: $359,826
* Median Age: 50

QUARTER PAGE, COLOR: $7,650

al Residences
hborhood

GLENWOOD

SKYAD.COM
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» PRINT

ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for
the elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis
and advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE
* Total Readership: 557,000
¢ Average Age: 45

» Male/Female: 69% / 31%

* Average HHI: $7.9M

¢ Average Net Worth: $32M

FULL PAGE: $5,000

)
. The
Inspiration

Issuc

EEE——

IN THESE UNCERTAIN TIMES,
WE FORWARC

clitetrareler

teruveler

THE PRIVATE JET LIFESTYLE MAGAZINE SPRING 2020 g

IXpericnees

LLFOURTORNERS
LD B
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» PRINT

NOB HILL GAZETTE - PENINSULA & SILICON

VALLEY

As the finest regional lifestyle brand, Nob Hill Gazette -
Peninsula & Silicon Valley targets the most desirable local
demographic. With a keen eye for engaging photography
and editorial content aimed to inform, delight and inspire
our readers, we truly capture the essence of the Bay Area
lifestyle defined by its people, ideas, arts, activities, and
issues of the day.

¢ Frequency: 12 times

¢ Average Readership: 155,000
* Year Established: 1993

* Mean Home Value: $4,100,500

e Circulation per Issue: 31,600

FULL PAGE: $3,290

L

SCazelle

PENINSULA & SILICON VALLEY

formery G ENTRY

s a‘“
WMMM‘I l” PENINSULA & SILICON VALLEY
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GOLF DIGEST

Inspire Affluent Buyers. With over 60 local and feeder
market regions available with exclusive rates, you can
reach these high-income, luxury buyers when they’re
inspired to buy. Inspire the decisions and feed the
fantasies of your potential buyers with a full-page, full-
color ad in Golf Digest.

NEW SWING

FULL PAGE, COLOR
ARIZONA: $3,290
CALIFORNIA: $11,510

NEW YORK METRO: $11,780
ILLINOIS: $4,360

TEXAS: $7,110

NICKLAUS
PLAYER
TREVIND
MILLER
FALDO
WEIGH IN

+

RANKING
THEWORLD'S
100 GREATEST
COURSES

A BACK-YARD
WON'T BELIEVE

Sotheby'_s

55 99
I | | | | 02>
o 7as70lg a6\l Hﬁ

ted on 550+ acres in the heart of
I as magnificent views of MA. CT
hanting property with dramatic

wogded hillsides.

Joseph Barbieri i Impes re Bisselle

= 0
| . FINANCOVAN
MELOUC SOiry

TACINAJI Z NULY
ANULA JE JEJ G |||51|]K|:l|[|l:i(li
cAMERON RN\ " disui
NOVACEK, KTERY JE DELSI , NRACEM
NEZ DUSTIN JOHNSON . —
i " JAKSI
e e
N ' 4 NARADICKO

a
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» PRINT

LOS ANGELES TIMES

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),
neighborhood spotlights, buying/ selling tips, home
décor and improvement trends — this section along

with our vast broker presence featuring current listings,

gives homebuyers all the information they need to find
a dream home alongside top celebrity homes and the
hottest multi-million dollar transactions in the market.
This section targets a highly affluent audience with
readers that are 3x more likely to own a second/
investment property, with 65% or more likely to own
homes worth $2M+. 74% of business decision makers
more likely to be CEOs, Presidents, or VPs.

¢ Circulation: 103,000

* Geographic distribution: in high income zip codes in
the los angeles metro area

» Male/female: 52%/48%

FULL PAGE, COLOR: $1,400

Cos Angeles Times

HOT PROPERTY

ANYERTIREMENT SATERRAY, ATEE

1o635tradelaRd.com

Los Angeles Times

HOT PROPERTY

years in the making
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» PRINT

QUEST

QUEST and its unique audience share an inseparable
connection ... a passion for taste, style, and luxury. QUEST
readers are educated, affluent, and transaction-oriented.
QUEST audience includes three generations of readers

— Millennials, Gen Xers and Baby Boomers, those who
helped launch the magazine and those who grew up with
it. QUEST provides the most appropriate advertising
vehicle for luxury goods, services and consumables.
QUEST uncovers the latest trends in real estate,
entertainment, art, antiques, fashion, luxury goods, travel,
music, and philanthropy in every issue.

» Total Audience: 631,750 readers

* Average HHI: $1,437,000

« Average HHnw: $13,900,000

* 3.6 out of 5 own a secondary home
* Male/Female: 44% / 56%

* Median Age: 43.4

FULL PAGE W ENEWSLETTER
PROMOTION: $3,900

e

SUNSET OVER

rorTorj

"
1252741895500 2

“questmag.com

11>

W\

‘$5(faNOVEMBER 2020

s, ‘ll
-
%

SKYAD.COM
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» PRINT

ROBB REPORT

Robb Report is luxury without compromise, attracting
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

» Audience: 324,000

» Average Age: 44

» Male / Female Ratio: 79/21
* Average HHI: $484,000

* Average HNW: $2,800,000

FULL PAGE : $7,250
Global

(L= AHATING EYPERIENCES
« | AROUNDTHE GLOBE

SKYAD.COM
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CIRCULATION/DISTRIBUTION/REACH 2021

Media ation
DIGITAL

Million Impressions* 20,000,000
Modern Luxury 25,000
Juwai.com

New Developments 15,400,000
Hot property upgrade 13,800,000
Luxe Channel Property Listing 2,300,000
Bl berg Markets letter

5 Things to Start Your Day - Americas 3,736,000
Pursuits 464,000
Chief Executive e-Newsletter 285,000
Corporate Board Member e-Newsletter 150,000
Dwell 350,000
Nob Hill Gazette - Peninsula & Silicon Valley 19,500
Elite Traveler

Online Real Estate Showcase 10,000
JamesEdition

Rotating Gallery Home Page 750,000
Rotating Gallery Real Estate Page 750,000
Featured Article and e-Newsletter promotion 130,000
Social Media Post - Instagram 74,800
NYTimes.com 150,000
Real Deal

Sponsored Content 3,000
Social Post Facebook 110,000
Social Post Instagram 120,000
Robbreport.com 24,000
WSJ.com

Mansion Global Homepage 984,000
Mansion Global New Development Profile

WSJ.com e-Newsletter 150,000
Mansion Global Homepage Featured Listing 2,000,000
Property upgrades 8,539,860
The Wall Street Journal - National 3,978,400
The New York Times 483,701
The New York Times 1,945,548
Elite Traveler 111,400
Nob Hill Gazette - Peninsula & Silicon Valley 64,000
Golf Digest - Arizona 46,000
Golf Digest - California 210,000
Golf Digest - New York Metro 120,000
Golf Digest - Illinois 58,000
Golf Digest - Texas 100,000
The Los Angeles Times 310,218
Quest 185,600
Robb Report 648,000

GRAND TOTAL 78,586,027

SKYAD.COM
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