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Why Digital

e People spend 24 hours per week online consuming media
* Up to 10 hours per day connected to a screen
* Up to 5 hours per day on their mobile devices

* 90% of home buyers use the Internet as a primary part of the
search process
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Key Ways to Reach People

Banner Ads

e Prime national and local websites

e Premium editorial environment to enhance listings and personal brand

Target Sites I Targeting
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Key Ways to Reach People

Banner Ads
e Guaranteed impressions and
guaranteed clickthrough's

e Highly Cost Effective

e Minimal waste with zip code level
. August (O8 September Q9
targeting _ »

e Ability to adjust plans in real time based 250K 250K 250K
on performance, creative change or
client need

e Good for high profile listings support,
traffic generation and brand building

e Minimum commitment - 3 months
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The One Million Impressions Campaign

Customizable. Affordable. Measurable.

The One Million Impressions program is a
customized banner advertising program

with guaranteed impressions and click-throughs.
With beautifully detailed property photos, your listing can
be customized to showcase your property’s unique selling
features, allowing you to target by country, region,
state, city, zip or postal code, and lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property website,
personal website, or office website. Detailed analytic
reports on advertising performance provided monthly.
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EXPLORE HOME »

Impress locally. Impress globally.
Custom programs available.



http://landing.skyad.com/one-million-impressions-sample
http://landing.skyad.com/one-million-impressions-reports
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The One Million Impressions Campaign

A simple property/development focused program targeting premium
local and global white listed websites at a fraction of the direct cost.
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Many more websites available for local and global targeting.
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Typical Costs
Prime Websites ® Guaranteed Click-Throughs ® Low CPM
Reach the right buyers

2,000,000 Impressions $3,875 per month 2,000 Guaranteed Click-Throughs

500,000 Impressions $1,250 per month 500 Guaranteed Click-Throughs

250,000 Impressions $875 per month 250 Guaranteed Click-Throughs

3 month minimum purchase. One time Banner generation fee : $300
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Impressions Program

Reaching the Right Buyers

I Targeting

e Target by Geography
e Target by Lifestyle
* Re-Target @ @ @@ @
@
@
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United Kingdom

The Telegraph) THE :28:%

FT i+ reuters Bloomberg

FINANCIAL
TIMES

Lifestyle/Real Estate

COUNTRY LIFE MANSION GLOBAL
ARCHITECTURAL DIGEST
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Target by Geography Germany

Stanffurter Allgemeine SPIEGEL ONLINE ZEIT&SONLINE
Capital Handelsblatt Bloomberg

MANSION GLOBAL  ARCHITECTURAL DIGEST
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Target by Geography Canada
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The Washington JPost
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ARCHITECTURAL DIGEST
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Target by Geography
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China
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Target by Lifestyle Golf
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Target by Lifestyle Wine & Vineyard
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DRINK GREAT WINE

' Fiona Beckett
Matching food & wine

French
Scout

WINE ADVOCATE
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Target by Lifestyle Beach/Waterfront

I
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Target by Lifestyle Equestrian
——
EOILNTS EQUISEARCH
L \)\[\/J U - QFor People Who Love Horses
Horse&Rider Dressage
HORSE-HOUND bt s

BAROQUE HORSE THE FIELD
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Target by Lifestyle Farm & Ranch
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Waterfront Living
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Paid Search

MARKETING

e Reach people who are, "in the moment”

actively searching for property GO gle

e Guaranteed clickthrough's '
e Ability to adjust plans “in real time"
based on performance, creative change ~ Google  twrome forsai saramas L Q

or client need

About 17,800,000 results (0.64 seconds)

@ Your Bahamas Listing | Waterfront Paradise

www.coldwellbankerbahamas.com/ v

. Find Bahamas real estate, homes, villas, condos, property and vacation rentals with Coldwell Banker.
O O O r O n g te rl I I ra n a n ea Select luxury property for sale in the Bahamas with ...
Photo Gallery
See Schooner Bay's Breath Taking

management

* Minimum commitment - 6 months b B”"]g YAHOO,
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Social Media

* Highly engaged audience
e Guaranteed clickthroughs

* Drive traffic to Facebook page or direct to
listings

e Minimal waste with zip code level
targeting

e Micro targeting based on age, lifestyle
e Flexibility to adjust plans in real time

e Good for traffic generation and brand
building

e Minimum commitment - 3 months

facebook

Your Page Name il Like Page
"}[1’"'";""’“Ff A

—
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Just Listed!

Learn More
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Compass Real Estate Media Partners

Leverage the relationship between Compass Real Estate and its media partners
by participating in advertising upgrades for a fraction of the cost.

Google

AdWords

Google Ad Words

facebook

Facebook

e Target consumers who are "in-market", active in the Real Estate * No other advertising provides the breadth of targeting
market, when they are searching and motivated to take action. options that Facebook does (Age, lifestyle segment).

 No other medium can target as effectively.

* No other medium can target as precisely.

e Pay only when people click through to your listing/site. e Pay only when people click through to your listing/site.

From $500 per month (6 month minimum)

Budget, commitment and target geography can effect pricing.

From $500 per month (3 month minimum)

Budget, commitment and target geography can effect pricing.
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Other Available Digital Media

PropGOLuxury.com

Luxury Properties Worldwide

Prop Go Luxury.com
Display Banners on regional Home Page
and Search Results Page

$575/month - 125,000 impressions

=

Juwai.com
China Pro 5+ Agent Page

THE WALL STREET JOURNAL.

WSJ.com

Property Upgrades

Put your property on top of the search
results page

$1,100 for ten 30-day upgrades to use
within one year

e A broker profile page that entices Chinese consumers to inquire for assistance in buying their

next property. Active for 12 months. Includes five 30 day property listings to use within a year.

$600 (each additional listing $400).

China Professional 50 + Agent Page

* Includes an annual Agent Page and 50 listings to use within a year. Plus 1 free Featured
Property listing that puts your listing on the top of the search results for 1 month.

$1650

Robb Report

MAGAZINE FOR THE LUXURY | LIFESTYLE"

Robb Report.com
Real Estate Media Bar

Display ad on Real Estate Home Page
$950 for 30 days

The World's Luxury Marketplace.

James Edition.com

e BannerAd on Real Estate Home
Page $1,625/month - 150,000
Impressions

e BannerAd in Bi-Weekly E-
Newsletters $1050/per
newsletter - 35,316 subscribers
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The Process

e Completely Turn Key

Overall Delivery Summary

. Se | e Ct Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

e Platform

Delivery By Day By Site

April June July
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. Bloomberg.com
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. Forbes.com
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. NYTimes.com
10K . Reuters.com
0K B wsJ.com

® Targeting preferences 15 18 21 24 27 30 2 14 17 20 23 26 29 14 17 20 23 26 29 1 14
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e Monthly Spend
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N
o
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e (Geography

.
e B — sjt Forbes.com [ 505,057 e 615 S 012%
anners - SIes 5iac.com I 2550 I S I © 15%

wsJ.com [ <5 47 I R O 1%

Reuters.com N 542479 E— 570 I 1%

e AdWords -k yw rd Bloomberg,com N 342350 E— 557 I 0 10%

0rds - keywords Economist.com N 315.265 E— 2 I 09
FoxBusiness.com [ 218,996 s I 0.08%

0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%

* Facebook - targeting criteria

Delivery By Geographic Segment | N?nhwest
| silicon Valley

Geo-Target1

L Ad Creatives prOVided fOT approval vorwest [ > -
siticon Valley | 1 00248 P s D o-12%

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%

e Campaign Planning

® Launch report

e Monthly Delivery Reports
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Overall Delivery Summary
Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,336 3,190,497 102 .20% 3,735 012%
Receive a detailed monthl
ecelve a etal e Ont y report Delivery By Day By Site
April May June July
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Delivery By Site
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Ju st the program {0 ey — E—
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Delivered Imps Clicks CT.R.

W northvest

(websites, content and ad units) oewery B Seogaphcsegmen R,

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 010%
Clicks CTR

Delivered Imps

Caldwell Banker: April 14 - July 13

Total Impressions: 3,000,000 : Target -Northwest, Silicon Valley
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Simple Creative - Increased Brand SOV

ARCHITECTURAL DIGEST
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the museum more than twice its

current floor space, with notable

) MODERN e
A LUXURY

he new Museum of London bears some resemblance to :D:
and managed to combine a New York's Oculus

elements being an monumental
domed atrium, spiral escalators,
and a sunken garden, “Stanton

Williams and Asif Khan offered

some really innovative thinking,

sensitivity to the heritage of the Photo: Stanton Williams/Courtesy of the Museum of
location with a keen awareness of

the practicalities of delivering a - .. C @ M PA S S

really functional museum,” Evan Davis, chair of the jury, said in a statement. The site
: EXPLORE HOME >

has been a market since the 12th century, and the current structure was built by Sis

Horace Jones, designer of Tower Bridge, in the 1860s. With the new design, much of
T : _ : _ FROM NYTIMES.COM
the original architecture will be preserved: The architects dug down into the ground to

find more square footage. The new museum is scheduled to open in 2022.
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MONDAYS: ON THE MARKET

Homes for Sale in New York and

o~ ﬂ... K
RELATED STORIES Vv
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Simple Creative - Increased Brand SOV

HERE'S THE SECRETTC 40 UNDERRATED AMERICAN 10 DESIGN IDEAS THAT WE'RE IN LOVE WITH THIS YOUVE BEEN HOLDING YOUR
TIMELESS DECORATING TOWNS YOU SHOULD VISIT ATTRACT DUST RUSTIC FARMHOUSE WINE GLASS ALL WRONG

12 Next-Level Closets for Your Dream House
Who wouldn't want a champagne bar at-the-ready for a night out?
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MODERN LUXURY
COMPASS
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EXPLORE HOME »
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EXPLORE HOME >




oy COMPASS

MARKETING

Sample Ads

MODERN LUXURY
COMPASS
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MODERN
LUXURY

COMPASS

EXPLORE HOME

300 x 250

MODERN
LUXURY
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Sl COMPASS
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300 x 600 920 x 250
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14 East 33rd Street
New York, NY 10016
212-677-2500

Let's Do Great Digital Campaigns Together.

Phil Kaminowitz Paula Davidson Sara Heleni Jimmy Cintrén
Senior Vice President Senior Account Executive Account Executive Account Executive
212-677-2713 212-677-2671 212-674-2402 212-677-0083
philip@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com




