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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure

155 Knoll Road,
Big Bear Lake, CA

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to Wheeler Steffen Sotheby'’s International
Realty® a curated, multi-media marketing selection of offerings to bring ultra-high
net worth buyer awareness to 155 Knoll Road, Big Bear Lake, CA.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby'’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net and digital
products that are highly targeted to individuals looking for high-end living in Big
Bear Lake, CA.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby'’s International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

+ Distribution at all 70 Sotheby's offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE: $3,640
HALF PAGE: $1,820
QUARTER PAGE: $910

skyad.com 3



DIGITAL

SOTHEBY’'S BESPOKE
GEO-TARGETED EMAIL

Every Week

52x/Year

Custom content, option to target users by location
Audience selection by feeder market

35% open rate

25,000+ recipients

TARGETED AREAS

California, Nevada

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIOMAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

[ Delete © Junk Block

(o]

‘ a6 6 >

Sotheby’s v s

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

6 e suse:

TOWMCOUNTRY  ELECTION 2914 TRAVEL STYLE WERITAGE

9 Hotspots

to Add to Your England Trip Itinerary

Northing compares 1o
whart's next.

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: 155 Knoll Road, Big Bear Lake, CA

+ Flight Dates: September 2021 - November 2021
« Impressions: 750,000

« Clicks through to the website of your choice.

250K Impressions per month: $1,195 SEP 750;000
500K Impressions per month: $1,625 202 IMPRESSIONS
1 Million Impressions per month: $2,450

Three Month Minimum

Minimum 3 month commitment

skyad.com 8



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

FORTUNE

BARRON'S

3

CNBC

INVESTOR'S BUSINESS DAILY*

Forbes

FOX\BUSINESS

skyad.com



DIGITAL

X()thiﬂg . LEEEER || gl 1L o | Wheeler | Sotheby’s

: e VR R Steffen | wrernamiona rears
Creatlve compares L i B G B
to what’s B L SN
NeXt. T & || DISCOVER MORE

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign

that best reflect your property and company image.

We assist with photo selection and editing as well as

ad design and sizing. Wheeler  Sotheby's
Steffen HTENRATIORAL AEALTY

Ad Units: 970x250, 728x90, 300x600, 300x250,

or custom sizes.

Nothing compares to
b DISCOVER MORE
what's next.

BANNER PRODUCTION: $350 5 §
Northi ng Nothing compares to
compares to ‘s | Sehety what's next.

what's next.

wreeies | Sothebys
aan | mamsmninn

DISCOVER MORE

DISCOVER MORE

skyad.com | 10



DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

TOWKICOUNTRY ELECTION M1é  TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add therer destimaions to vous Britinh to Jo bas

Nothing
compares
to what's
next.

The Best Islands in the Caribbean,

Frrm snurkebrr’ parndises tn foedie havene, these are e 1o hest

Nothing compares to
what's next.

V| febetyn

Nothing compares to
what's next.

wreehts | Sothebys
Stattan | rmaransan

DSCOVER MORE

Nothing
compares to s
what’s next.

skyad.com
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

» The delivery by site is broken down into delivered
impressions, clicks and click-through rate. This allows you
to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

Wheeler Sothebyls Delivery Summary S KY AB\SXESRSANG

Dates: April 14 — July 13
Steffen | irernationat reatry Total Impressions: 3,000,000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
40K . BBC.com
. Bloomberg.com
g 30K M Economist.com
E . Forbes.com
o 20K .
o . FoxBusiness.co..
=
© . NYTimes.com
a
10K
. Reuters.com
0K . WSJ.com
11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com | 12



DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated

BEHAVIORAL TARGETING

We can target people on behavior first based on their online
behavior (sites visited, content consumed and search activity).
Since this segment targets behavior first, the banners could end
up showing on any site across the web.

program that targets a high-net-worth audience across Los
Angeles, Orange County, San Diego, Palm Springs, Desert Hot
Springs, Coachella Valley, Inland Empire, Santa Barbara, and
Las Vegas.

The program, with a projected start date of September 1st
and will run for three months, delivering an estimated
750,000 impressions.

To ensure that the banners are seen in a premium environment,

we have created a “whitelist” of sites. Ads will only show to

. o people who have met our targeting criteria (behavior, income,

This recommendation includes: and geo-target) on one of these sites. The site list includes top

» A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), living in Los Angeles,
Orange County, San Diego, Palm Springs, Desert Hot
Springs, Coachella Valley, Inland Empire, Santa Barbara,
and Las Vegas on top news and global business and finance
websites.A behavioral targeted custom in-market segment,
that will allow us to reinforce and show banners to people
who are considered actively looking for Toronto Luxury
Condos across the target markets.

news, business, finance, sports, politics, and tech sites.

MEASUREMENT

» Ain-market segment that will allow us to show banners to
adults actively searching for San Bernardino area real
estate and living in Los Angeles, Orange County, San Diego,
Palm Springs, Desert Hot Springs, Coachella Valley, Inland
Empire, Santa Barbara, and Las Vegas.

SITE SPECIFIC

This segment consists of premium global business/finance
websites such as WSJ.com, Reuters.com, NYTimes.com and
more to extend the overall reach of the program.

Key metrics (KPI's) that will be tracked include impressions,
clicks, click through rate (CTR), and (if tracking codes are
installed on the landing page) Sessions, Pages Per Session,
Average Time Spent, Conversions

REPORTING

We will provide monthly reporting that will summarize the
KPI's (Key Performance Indicators) and provide
optimization recommendations.

-

skyad.com | 13



DIGITAL

Impressions Scheduling

SIR Wheeler Steffen 155 Knoll

September October November
Media Geo-Target 01| 08| 15| 22 29| 06| 13| 20| 27 03| 10| 17| 24 Impressions
NYTimes.com
WSJ.com
Barrons.com
Invetsors.com
Los Angeles, Orange County, San
CNBC.com q q
Diego, Palm Springs, Desert Hot 650,000
Springs, Coachella Valley, Inland !
Fortune.com )
Empire, Santa Barbara, Las Vegas
Reuters.com
Forbes.com
FoxBusiness.com
CNBC.com
Los Angeles, Orange County, San
Diego, Palm Springs, Desert Hot
San Bernardino Area Real Estate g ! Prings, 100,000
Springs, Coachella Valley, Inland
Empire, Santa Barbara, Las Vegas

Total Digital

E D

skyad.com | 14



DIGITAL

Digital Event
largeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

» Event targeting - Target customers who attend
specified events within a specific time frame.

» Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.

sulting ‘

Q-

Ir Ave

Prniture

bpensary Denver
=
®
- Broncos
Z Qo LotA&8
=
]
=
=3
5
3
P $
= 5 /
L ;’/ 2617 W ) J
% Weslceia @ £
A Avenue Parking o

GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC EVENTS
AND LOCATIONS

« From $1,500/month

skyad.com |

15



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= o s powering your passions at fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby ad

? March 1 - Aprii a0 [0S
UFFI:CE'\L(%E]GIE THE 'SALE

SAVE o OFFICE CHAIRS v DESKS (.

[ Lennn MORE |

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

« Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: STARTING AT $1,500 PER MONTH

skyad.com | 16



DIGITAL

Comprehensive Digital

Digital Campaign Planner

Sotheby’s

Client: SIR Wheeler Steffen

INTERNATIONAL REALTY

Date Created: 8/21/23
GEOGRAPHIC TARGET:

Geo Provided

01/2023-12/01/2023

SOCIAL MIRROR ADS

Platforms: Facebook; Instagram

Website Retargeting

Behavioral Targeting: High Net Worth; Millionaires; Home
Buyers; Luxury Home Goods Shoppers

Keyword Targeting

Total Potential Impressions 100,000 100,000 100,000 300,000
Cost Per Thousand $15.00 $15.00 $15.00 $15.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
TOTAL CAMPAIGN IMPRESSIONS: 100,000 100,000 100,000 300,000
TOTAL CAMPAIGN INVESTMENT: $1,500.00 $1,500.00 $1,500.00 $4,500.00
Social Mirror Ads Available Monthly Impressions Estimate: 292,834
Percentage of Targeted Social Mirror Ads inventory purchased with
this . 34.15%

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) - not ALL available impression inventory.

This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROI while staying within your budget.

skyad.com

17



DIGITAL

Smart Solutions
Eblast

Our team of email experts make your message stand out
from your competition with compelling subject lines,
engaging copy, powerful images and strategic deployment
scheduling. Our campaigns are 100% responsive, meaning
your message is optimized for all devices and email
platforms in order to expand your reach and foster
engagement with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

AUDIENCE

Select High Income Zip Codes
Net Worth > $13 Million
Household Income > $500K
20,000 Total Emails

CUSTOM EBLAST AND REMINDER EMAIL: $2,295

Explore the latest luxury properties in the Bay Area
Among these buying opulence with fl ling windows,
and a vineyard paradise with panoramic views.

Schedule a private tour today.

The Epitome of Luxury Bay Living

$8,998,000

The home you have been waiting for. Embrace the opulence of this 9,931 square

foot enclave as you experience unmatched, breathtaking views of the entire Bay

Area with floor-to-ceiling windows. Built with every executive amenity you could
possibly need, this custom-built masterpiece spares no details

Tuscan Vineyard Oasis in Mission Hill
59 Vista Del Sol, Fremont,CA

$7,998,000

Your very own custom oasis awaits in the highly desirable Mission Hills. Enjoy
8,132 square feet of extensive luxurious living space on 2.7 acres of paradise,
including 2 acres of lovely Cabernet vineyards, perfect for any wine connoisseur.
Nearly every room in this magnificent home offers outstanding panoramic views
of city lights, bay bridges, and the beautiful Mission Hills

mational Really
ard

Thank you for being part of our mailing list.
You can use this link to stop receiving our emails.

Alternatively, mail your request to PO Box 34628, Seattle, WA 98124-1628

skyad.com
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DIGITAL

Dwell Real
Estate

Dwell Real Estate takes a peek into modern real estate
listings from every corner of the country and beyond.

Dwell Audience Real Estate Metrics

+ Ranks Highly for a young audience, Age 25-54, that owns
real estate and investment real estate (Index 275).

» Ranks #1 for an audience with plans to purchase a
second house (vacation home) or remodel their home
within the year (Index 259).

PACKAGE 1

CUSTOM REAL ESTATE ARTICLE.

This article will permanently live in the Dwell.com
Real Estate Channel.

» Promotion of the Custom Article on Dwell.com
Homepage through a promo tile.
» Promotion in a Dwell.com Enewsletter.

PRICE: $3,125

Fellowing «

Message

Contact

skyad.com
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DIGITAL

LA Times

LIGHTHOUSE FIXED POSITION
HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on
the top of the LATimes.com Real Estate, Home Page,
Real Estate Content pages and ROS.

PRICE: $325 MONTH

Maximum 30 featured properties
Included with the Hot Property Print Placement

T

fLos Angeles Times

Sotheby’s

INTERNATIONAL REALTY

skyad.com
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DIGITAL

LA Times

CUSTOM EMAIL

A stand-alone email message sent to LA Times
registered users on behalf of your brand.

Whether you're trying to reach homeowners, buyers or
sellers, target them by geo, demo, behavior, lifestyle or
purchase intent.

» Audience: 30K

PRICE: $1,350/DEPLOYMENT

os Angeles Times

skyad.com
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DIGITAL

The Wall Street
Journal Online
(WSJ.Com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

« 2.5% Share of Voice

+ Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2.650/W VIDEO

MANSION GLOBAL

MRS
&

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Sotheby's Interna

skyad.com | 20,



DIGITAL

The Wall Street
Journal Online —ETTTE R
(WSJ.Com)

THE HOMEPAGE FEATURED LISTING

Module offers prominent positioning on the Mansion
Global homepage and showcases listings regardless of
region.

Mars, PA o

$4,750,000 | Berkshire Hathaway HomeServices

PRICE: $1,275/MONTH

EXPLORE TOP MARKETS

skyad.com | 23
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

Circulation: 644,424
E-newspaper: 194,000
Readership: 4,234,000
Male / Female: 62% 7/ 38%
Average HHI: $404,217
Average age: 50

PRICE: $650 SINGLE SPOT, COLOR

Includes Bonus 30 Day Digital -
Featured Property Upgrade

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

THE WALL STREET JOURNAL.

5 bOW JoNES | Mewkloope < 1u e WEDNESDAY, MARCH 4, 2020 - VOL. CCLXXY NO. 52 Wsicom *xkx $100
DA Z917A1 v 1551290 NASDAQ 665409 730 STONXGO0 JELL 4 L6 IOYRTRERS. 4 252, o4 10058 OIS0 0.5 GOLD $16%10.4 980 EUROSLIDZ YEN 10012
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Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

* Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

EXUMA, THE BAHAMAS

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com
+1242.424.9699

PRICE: $710/SINGLE SPOT, COLOR

e i W, e AR

Ehe New Nork Times =55

VOL.CLXVIE . No.58157 e monarcn s NEW YORK, MONDAY, NOVEMBER 5, 2015

s300

s Not Heaven. Its Brookiyn.

‘Web’s Far Right AEUEAAE
Can Hear Itself | Edge in Polls
As Trump Talks | Might Not Tip

Cheering the Spread of | [10USE Scales
inge Vi

Spending Millions in a Bid to Avoid Sanctions

Partisan Roots
Of New Query

On the Census

*2% | Offering Little Proof, Republican
M;u Accuses Georgia Rival of ‘Hack’

BymciusD.
=1

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

I

skyad.com |
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PRINT

Architectural
Digest
Regional Pages

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:

« Circulation Per Region: up to 16,000
+ Readership Per Region: up to 117,390
+ Median Household Income: $134,318
* Median Age: 54

» Male / Female: 46% 7/ 54%

FULL PAGE, COLOR
LOS ANGELES/WEST LA: $2,680

ARCHITECTURAL DIGEST
PR &

e

THE INTERNATIONAL DESGH AUTHORTY FEGRUARY 2010

g AT HOME IN
S/ANGELES WITH
s . T TV HITMAKER
SHONDA RHIMES

ARCHITECTURAL DIGEST

STAR POWER
COAST d
TO COAST

SETH MEYERS s
ELLEN DEGENERES

T RCH
e

%)

THE INTERNATIONAL DESIGN AUHORIY NARGH 2019

KYLIE
JENNER
LIVING
PRETTY
INLA.

PLUS: MARIO BUATTA'S GRAND FINALE

/IR

v
Sotheby’s

300 International
Drive #2501

BALTIMORE, MARYLAND

velvaere

skyad.com
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PRINT

[Los Angeles
Times Takeover

72 Post Road, Old Westbury, NY

Your next E
move can be ‘

6.6

ol 98

The Los Angeles Times takeover is an exclusive, full-color
Sotheby'’s International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be

CEOs, PresidentsorVPs. | e

. 0, i
32% of readers are more likely to own a second home Open the door to Takeapeck at
or real estate property. what’s next. what’s next.

e

» Full Page color ad using Sotheby's International Realty
Design Vault template

+ Western Los Angeles coverage

» Saturday Print Circulation: 56,000

+ Saturday e-edition subscribers: 164,780

Water Mill South on Reserve, Pool & Tennis.
Water *

The Rosewood Farm Estate
‘Southampton, New York

FULL PAGE: $610 -

skyad.com | 28



PRINT

L.os Angeles
Times Hot
Property
And Digital
Lighthouse

LOS ANGELES TIMES
HOT PROPERTY

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),
neighborhood spotlights, buying/selling tips, home
décor and improvement trends.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property.

« Saturday Print Circulation: 56,000

+ e-Edition subscribers: 164,780

w fLos Angeles Times

HOT PROPERTY

THBAY : LATIMES.COM

awest cosst REAL ESTATE

LA TIMES DIGITAL LIGHTHOUSE

The Sotheby’s International Realty LA Times Digital
Lighthouse showcases 27-30 properties monthly
and owns 100% SOV at the top of the LA Times Real
Estate section.

» Avg Monthly Impressions: 1.7 Million

PRICE: $390/SPOT
Full color with 30 day Lighthouse Placement

((((( flos Angeles Times S ot | |

Sotheby’s

INTERNATIONAL REALTY

EASTON POINT

DARES 595000000

skyad.com | 29
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SCHEDULE AND PRICING

Proposed

Schedule, Pricin
& Reach 2023

Plan1-All

Media Ad Description September  October November
Sotheby's Auction House: Print

Sotheby's Magazine Quarter Page

Sotheby's Auction House: Digital

Sotheby's Bespoke Geo-Targeted Em: Email

Sotheby's Bespoke Geo-Targeted Em: California, Nevada $  2,500.00

Digital

Million Impressions*

Million Impressions Digital Banner Program $ 1,19500 $ 1,19500 $ 1,195.00
Million Impressions Targeting -California (Select areas), Las Vegas

Comprehensive Digital

Social Mirror Behavioral Custom program $ 150000 $ 1,500.00 $ 1,500.00
Geofencing - Event and Location

Geofencing - Event and Location Target specific events and locations $  1,500.00
Smart Solutions Eblast

Smart Solutions Eblast Custom Email $  2,295.00

Dwell.com

Real Estate Package 1 Custom Article with promo on Homepage with promotionineNe $  3,125.00

LA Times

Lighthouse Fixed Position - Hot Prope Lighthouse Fixed Position - Hot Property Page Bonus

Custom Email Custom Email $  1,350.00

WSJ.com

Mansion Global Homepage Mansion Global Homepage S 2,150.00

Mansion Global Homepage Featured Mansion Global Homepage Featured Listing Module $  1,275.00
Print

The Wall Street Journal

The Wall Street Journal - National Property Spot w/Digital Featured Property Upgre $ 650.00 $ 650.00 $ 650.00
The New York Times

The New York Times Property Spot - Weekday/Saturday S 710.00 $ 710.00 $ 710.00
Conde Nast Magazines

Architectural Digest - Los Angeles/We Full Page S 2,680.00
The Los Angeles Times

The Los Angeles Times Hot Property - listing + digital lighthouse S 390.00

The Los Angeles Times Takeover S 610.00 $ 610.00
TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

December
$ 910.00
$ 650.00

Media Total
$ 910.00
S 2,500.00
S 3,585.00
$ 4,500.00
$ 1,500.00
$ 2,295.00
S 3,125.00
$ -
$ 1,350.00
s 2,150.00
S 1,275.00
$ 2,600.00
$ 2,130.00
$ 2,680.00
$ 390.00
S 1,220.00
S 32,210.00

skyad.com

Reach

20,000

25,000

750,000

300,000
60,000
40,000

110,000

425,000
30,000

164,000
164,000

2,577,696
1,269,333
16,000

220,780
441,560

6,613,369

31



SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2023

Plan 2

Media Ad Description September  October November  December
Sotheby's Auction House: Digital

Sotheby's Bespoke Geo-Targeted Em: Email

Sotheby's Bespoke Geo-Targeted Em: California, Nevada $  2,500.00

Digital

Million Impressions*

Million Impressions Digital Banner Program $ 1,19500 $ 1,19500 $ 1,195.00
Million Impressions Targeting -California (Select areas), Las Vegas

Comprehensive Digital

Social Mirror Behavioral Custom program $ 150000 $ 1,500.00 $ 1,500.00
Geofencing - Event and Location

Geofencing - Event and Location Target specific events and locations $  1,500.00
Smart Solutions Eblast

Smart Solutions Eblast Custom Email $  2,295.00

Dwell.com

Real Estate Package 1 Custom Article with promo on Homepage with promotionineNe $  3,125.00

LA Times

Lighthouse Fixed Position - Hot Prope Lighthouse Fixed Position - Hot Property Page Bonus

WSJ.com

Mansion Global Homepage Mansion Global Homepage $  2,150.00

Mansion Global Homepage Featured Mansion Global Homepage Featured Listing Module

Print

The Wall Street Journal

The Wall Street Journal - National Property Spot w/Digital Featured Property Upgre $ 650.00 $ 650.00 $ 650.00 $ 650.00
The New York Times

The New York Times Property Spot - Weekday/Saturday $ 710.00 $ 710.00 $ 710.00
The Los Angeles Times

The Los Angeles Times Hot Property - listing + digital lighthouse $ 390.00

The Los Angeles Times Takeover S 610.00 $ 610.00

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

Media Total
S 2,500.00
S 3,585.00
$ 4,500.00
$ 1,500.00
S 2,295.00
S 3,125.00
$ -

S 2,150.00
S -

S 2,600.00
S 2,130.00
S 390.00
$ 1,220.00
S 25,995.00

skyad.com

Reach

25,000

750,000

300,000
60,000
40,000

110,000

425,000

164,000
0

2,577,696
1,269,333

220,780
441,560

6,383,369

232



SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2023

Plan 3

Media Ad Description September
Sotheby's Auction House: Digital

Sotheby's Bespoke Geo-Targeted Em: Email

Sotheby's Bespoke Geo-Targeted Em: California, Nevada $  2,500.00
Digital

Million Impressions*

Million Impressions Digital Banner Program $  1,195.00
Million Impressions Targeting -California (Select areas), Las Vegas

Comprehensive Digital

Social Mirror Behavioral Custom program $  1,500.00
LA Times

Lighthouse Fixed Position - Hot Prope Lighthouse Fixed Position - Hot Property Page Bonus

Print
The Wall Street Journal

The Wall Street Journal - National Property Spot w/Digital Featured Property Upgre $ 650.00
The New York Times

The New York Times Property Spot - Weekday/Saturday $ 710.00
The Los Angeles Times

The Los Angeles Times Hot Property - listing + digital lighthouse $ 390.00
The Los Angeles Times Takeover S 610.00

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

October

$  1,195.00
$  1,500.00
S 650.00

November

$  1,195.00
S 710.00
$ 610.00

December

$

650.00

Media Total
S 2,500.00
S 3,585.00
$ 3,000.00
s -
S 1,950.00
S 1,420.00
S 390.00
S 1,220.00
S 14,065.00

skyad.com

Reach

25,000

750,000

200,000

425,000

1,933,272
846,222

220,780
441,560

4,841,834

I 33



