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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

° SKY Advertising is excited to present to St. Martin Sotheby's International Realty® a
\- atlo I l a & G O a curated, multi-media marketing selection of offerings to bring high net worth buyer
awareness to Vie L'Ven.

Your strategic blueprint is composed of three layers: direct exposure to the
EX O Sure Sotheby's auction house audience which includes some of the most affluent
p individuals on a global scale, strategic print media to cast a wide net and digital
products that are highly targeted to individuals looking for high-end living in St.

‘ Te | ) ‘ 7 Martin.
le €n Approaching the marketing strategy from these different directions will help us to

saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

, JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
LET'S DO Executive Vice President Senior Account Executive Account Executive Account Executive
GREAT THINGS TOGETHER 212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com




Sotheby’s
Auction House
Offerings




PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby's International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

 Distribution at all 70 Sotheby’s offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE : $3.640
HALF PAGE : $1.820
QUARTER PAGE : $910

ADVERTORIAL
2 PAGE: $10,500.00
4 PAGE: $18,800.00

COPYWRITING AVAILABLE: $80/HOUR

skyad.com 3
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WERITAGE

..( 5000000
IMPRESSIONS

CAMPAIGN OVERVIEW AND BUDGET

+ Campaign: Vie L'Ven

+ Flight Dates: December 2023 - April 2024
» Impressions: 5,000,000

+ Clicks through to the website of your choice.

9 Hotspots to Add to Your England Trip Itinerary

Add theve dewtinasions to vour Beitih 1o do bt

Nothing comparesto |~ 5t Martin

what's next. Sothebys

APR
> 2024

Minimum 3 month commitment

250K Impressions per month:
500K Impressions per month:

$1,195
$1,625

1 Million Impressions per month: $2,450

Three Month Minimum

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

INVESTOR'S BUSINESS DAILY

THE WALL STREET JOURNAL

g

CNBC

@J Caribbean

Journal

BARRON'S

FOX\BUSINESS

: REUTERS

S
PR

Ehe New York Times

Forbes

Traveler

FORTUNE

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

Nothing & - 7 R <o | Sothebys
compares - '

to what’s =

next. / R /95 DISCOVER MORE

b Nothing compares to
st Martin | SOtheby's ) DISCOVER MORE
o what's next.

BANNER PRODUCTION: $350

Nothi ng St. Martin Nothing comparesto ~ St-Martin
y — h s B Sotheby's
compares 1o g eby’s what's next. Sothebys

\\l Tclr""! nc\'[" INTERNATIONAL REALTY

DISCOVER MORE

DISCOVER MORE

skyad.com



DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A thorer devtimadions torour Britid fo do et

Nothing
compares
to what's
next.

The Best Islands in the Caribbean,

an snrkebrrs’ perrmdins tn foecdie B, these sre e 10 hest

"

St Martin

Sotheby's

St Martin

Nothing compares to
whar's nexr. Sotheby's

NTERKATIORAL RERLTY

DSCOVER MORE

compares to
what’s next.

Nothing St. Martin

DISCOVER MORE

skyad.com

| 10



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks and click-through rate. This allows you
to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

) 76 Delivery Summary ADVERTISING
St. Martin SOtheby S Dates: April 14 — July 13 » KY BRANDING
INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING
Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
40K . BBC.com
. Bloomberg.com
g 30K M Economist.com
E . Forbes.com
o 20K .
o . FoxBusiness.co..
=
© . NYTimes.com
a
10K
. Reuters.com
0K . WSJ.com
11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com 11



DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated
program that targets a high-net-worth audience across
Florida, Dallas, North Carolina, South Carolina, Atlanta, Ohio,
Washington, Pennsylvania, New York, Michigan, Connecticut,
Massachusetts, Quebec, Ontario, Paris, and The Netherlands.

The program, with a projected start date of November 1st will
run for three months and deliver an estimated 6,000,000
impressions.

This will include:

» A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), living in Florida,
Dallas, North Carolina, South Carolina, Atlanta, Ohio,
Washington, Pennsylvania, New York, Michigan,
Connecticut, Massachusetts, Quebec, Ontario, Paris, and
The Netherlands in a premium editorial environment on top
news and business/finance and lifestyle websites.

» Abehavioral targeted banner segment, that will allow us to
show banners to Adults in the top 10% HHI who are
Business Travelers who are interested in Caribbean Real
Estate and living in Florida, Dallas, North Carolina, South
Carolina, Atlanta, Ohio, Washington, Pennsylvania, New
York, Michigan, Connecticut, Massachusetts, Quebec,
Ontario, Paris, and The Netherlands.

» Abehavioral targeted banner segment, that will allow us to
show banners to Adults in the top 10% HHI who are Luxury
Travelers who are interested in Caribbean Real Estate and
living in Florida, Dallas, North Carolina, South Carolina,
Atlanta, Ohio, Washington, Pennsylvania, New York,
Michigan, Connecticut, Massachusetts, Quebec, Ontario,
Paris, and The Netherlands.

SITE SPECIFIC

This segment consists of premium global business/finance
websites such as WSJ.com, CNTraveler.com and more to extend
the overall reach of the program.

BEHAVIORAL TARGETING

We can target people on behavior first based on their online
behavior (sites visited, content consumed and search activity).
Since this segment targets behavior first, the banners could end
up showing on any site across the web.

To ensure that the banners are seen in a premium environment,

we have created a “whitelist” of sites. Ads will only show to

people who have met our targeting criteria (behavior, income,

and geo-target) on one of these sites. The site list includes top

news, business, finance, sports, politics, and tech sites. |

MEASUREMENT

Key metrics (KPI's) that will be tracked include
impressions, clicks, click through rate (CTR), and (if
tracking codes are installed on the landing page) Sessions,
Pages Per Session, Average Time Spent, Conversions.

REPORTING

We will provide monthly reporting that will summarize the KPI's
(Key Performance Indicators) and provide optimization
recommendations.

-

skyad.com | 12,



DIGITAL

Impressions Scheduling

St Martin SIR - Vie L'Ven

December January February March April
Media Geo-Target OlI OSI 15| 22| 29 OS| 12I 19| 26 OZI 09| 16I 23 01| OBI 15| 22 29| OSI 12| 19| 26 Impressions
Caribjournal.com
NYTimes.com
Forbes.com
Barrons.com
Florida, Dallas, North Carolina,
South Carolina, Atlanta, Ohio,
Investors.com Washington, Pennsylvania,
New York, Michigan, 2,725,000
Reuters.com Connecticut, Massachusetts,
Quebec, Ontario, Paris,
Netherlands
FoxBusiness.com
Fortune.com
CNBC.com
WSJ.com
Florida, Dallas, North Carolina,
CNTraveler.com South Carolina, Atlanta, Ohio,
Washington, Pennsylvania,
New York, Michigan, 350,000
Connecticut, Massachusetts,
TravelandLeisure.com Quebec, Ontario, Paris,
Netherlands
Florida, Dallas, North Carolina,
South Carolina, Atlanta, Ohio,
Custom Intent - Luxury Travelers Washington, Pennsylvania,
interested in Caribbean Real New York, Michigan, 950,000
Estate Connecticut, Massachusetts,
Quebec, Ontario, Paris,
Netherlands
Florida, Dallas, North Carolina,
South Carolina, Atlanta, Ohio,
Custom Intent - Business Washington, Pennsylvania,
Travelers interested in Caribbean New York, Michigan, 975,000

Real Estate

Total Digital

Connecticut, Massachusetts,
Quebec, Ontario, Paris,
Netherlands

5,000,000

skyad.com



DIGITAL

Digital Event
largeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

» Event targeting - Target customers who attend
specified events within a specific time frame.

» Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.

TARGETING

» Sales Gallery - February
» Art Basel - December
» Princess Juliana Int'l Airport

sulting ‘
Q:c
Ir Ave
brniture
P
s /
I
s /
kpensary Denver ; /"
z g ¥
s Broncos 5 ;
x
& ¢ D LotA&B 0 &
. 4 R §
@ I3
g Qc g
El s/ /f
S //
= £ [
o $
= ) /
LA
e 2617 Wi s/
% Weiicaiia @ &
A, Avenue Parking ey

GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC EVENTS
AND LOCATIONS

« From $1,500/month

skyad.com |

14



DIGITAL

Comprehensive
Digital

OVER-THE TOP (OTT) AND
CONNECTED TV (CTV)

OTT and CTV works to reach audiences en masse, build
brand awareness, and drive sales lift. The relative cost
efficiencies realized through digital TV allows advertisers to
sustain crucial, growth-driving efforts at a reasonable price
point. Additionally, CTV is essential to filling the (large) gaps
in a fragmented media landscape.

With 46% of adults watching TV on a connected device each
day, it's simply too vast of an audience to ignore.

BENEFITS OF OTT AND CTV ADVERTISING

With OTT and CTV advertising, you can reach viewers
beyond the reach of traditional Linear TV (i.e. cable,
satellite, and antenna).

This new audience includes a growing number of cord-
cutters or those who don't pay for standard cable or
satellite services.

The rise of OTT and CTV viewership provides more
meaningful ways for you to engage at the right time with
the right target audience at the right moments—bringing
together the targeting precision of digital with the high
impact of TV viewership.

CONNECTED TV AND OVER-THE-TOP (OTT)
ADVERTISING BENEFITS

» User-controlled viewing experiences lets advertisers get
in front of the right audiences at the right times.

» User-registration data allows for cross-screen targeting.

» |P-based delivery permits the application of 1st and 3rd
party audience data to target households watching
ad-supported content.

TARGETING:

« Miami, St Martin, St Kitts, St Barts

PRICE: FROM $1,500/MONTH

skyad.com | 15



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

TARGETING:
« Miami, St Martin, St. Barts, St Kitts

the big things to watch at the

Waorld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting.Full transparency, giving you the
assurance your budget is allocated efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn’t convert.
Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

Tiger Woods, Patrick Reed and all

the big things to watch at the Hero
World Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad.We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.Custom Audience Matching & Lookalike
Audiences- target people on your list of emails,
addresses, or phone numbers and show them display
ads when they browse websites and apps.

PRICE: FROM $1,500/MONTH

skyad.com | 16



DIGITAL

Comprehensive Digital

Client: Vie L'Vie

\"/

VIE L'VEN

al Campaign Planner

Date Created: 9/5/2023

GEOGRAPHIC TARGET:

Cities Listed

3 - 5/1/2024

DISPLAY ADS
Retargeting

Behavioral Targeting: High Net Worth Entrepreneurs; Household Characteristics
- High Net Worth; Luxury Travelers > International; Real Estate > Luxury and

Family

Al Targeting

Keyword Targeting

Total Potential Impressions 200,000 200,000 200,000 200,000 200,000 200,000 1,200,000
Cost Per Thousand $10.00 $10.00 $10.00 $10.00 $10.00 $10.00 $10.00
Investment Projection $2,000.00 $2,000.00 $2,000.00 $2,000.00 $2,000.00 $2,000.00 $12,000.00
OVER THE TOP VIDEO (OTT)

Retargeting

Behavioral Targeting: High Net Worth Entrepreneurs; Household Characteristics

- High Net Worth; Luxury Travelers > International; Real Estate > Luxury and

Family

Al Targeting

Total Potential Impressions 100,000 100,000 100,000 100,000 100,000 100,000 600,000
Cost Per Thousand $40.00 $40.00 $40.00 $40.00 $40.00 $40.00 $40.00
Investment Projection $4,000.00 $4,000.00 $4,000.00 $4,000.00 $4,000.00 $4,000.00 $24,000.00
TOTAL CAMPAIGN IMPRESSIONS: 716,667 716,667 716,667 716,667 716,667 716,667 4,300,000
TOTAL CAMPAIGN INVESTMENT: $11,000.00 $11,000.00 $11,000.00 $11,000.00 $11,000.00 $11,000.00 $66,000.00

Display Available Monthly Impressions Estimate

Percentage of Targeted Display inventory purchased with this campaign:
OTT Available Monthly Impressions Estimate:|

Percentage of Targeted OTT inventory purchased with this campaign:

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) — not ALL available impression inventory.

This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area.

During the live campaign we may reallocate impressions in order to deliver the best ROl while staying within your budget.

skyad.com

17



DIGITAL

Google
AdWords

With Google's online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

» Keyword List Set Up

« Campaign and Ad Group Implementation

* Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

+ Write/Edit Ad Copy

» Ensure Tracking is in Place

» Set Bids and Allocate/Pace Budgets

+ Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

« Campaign Adjustments

» Monthly Performance Reporting

PROGRAM COST
CAMPAIGN SETUP $750 ONE TIME CHARGE
$9,000 / MONTH

INCLUDES $8,000 MEDIA AND $1,000/MONTH

MANAGEMENT

skyad.com
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DIGITAL

DESCRIPTIONS/LONG HEADLINES SHORT HEADLINES
Google + Find your Perfect Luxury Home in St. Maarten with + Vie L'Ven St. Maarten
Beachfront Amenities, Gourmet Dining, and More. * Register Today
» Extraordinary Fully Furnished Residences in St. » Luxury Residences

Ad ; ;; ; OI‘dS Maarten. Register Today with Vie L'Ven to Find « Arriving Soon to St. Maarten
Your Dream Home.

» Embrace Luxury in St. Maarten. Fully Furnished
Residences and Unmatched Amenities.

GEOTARGETING

* New York

» The Hamptons
« Connecticut

» Boston

« Washington DC
+ Montreal

» Paris

* The Netherlands
» Dallas

+ South Florida

Vie L'Ven

to me

AUDIENCES & DEMOGRAPHICS

Which can include:

Vie L'Ven St. Maarten

» Top 10% Income Earners
« Real Estate Find your Perfect Luxury Home in St. Maarten with
« Residential Properties for Sale pesehient Ameniies, Goumet bining, and Hiere

« Luxury Travelers

* Homeowners

+ Trips to the Caribbean

» Business Professionals
» Luxury Shoppers

Vie L'Ven Open >

Vie L’Ven St. Maarten

Find your Perfect Luxury Home in
St. Maarten with Beachfront

 Site Visitors/Retargeting Vie L'Ven St. Maarten

Find your Perfect Luxury Home in St.
Maarten with Beachfront Amenities,
Gourmet Dining, and More.

skyad.com | 19



DIGITAL

Google
AdWords

ESTIMATED MONTHLY SEARCHES:

+ 23,700

SAMPLE KEYWORDS:

» “luxury home for sale st maarten”

» “st maarten luxury real estate”

» “luxury property for sale caribbean”

» “caribbean luxury home for sale”

» “luxury real estate caribbean”

+ “stmaarten resort developments”

» “luxury listings st maarten”

« “furnished home for sale st maarten”

= Google O

Q

Ad - www.vielven.com

Vie L'Ven St. Maarten | Luxury
Residences | Register Today

Find your Perfect Luxury Home in St. Maarten with
Beachfront Amenities, Gourmet Dining, and More.

R Call (123) 456-7890

Ad - www.vielven.comwv (123) 456-7890

11:25 1

= Google

Q

Ad - www.vielven.com

Vie L'Ven St. Maarten | Luxury Resi-
dences | Register Today

Find your Perfect Luxury Home in St. il W

Maarten with Beachfront Amenities,

Gourmet Dining, and More. -
B Yo

Properties Near Me

Find An Agent

Sell With Us

Luxury Rentals

Vie L'Ven St. Maarten | Luxury @
Residences | Register Today

X Find A Home That Suits Your Lifestyle

www.vielven.com

Learn more

Vie L'Ven St. Maarten | Luxury Residences | Register Today

Find your Perfect Luxury Home in St. Maarten with Beachfront Amenities, Gourmet Dining, and More.

Properties Near Me
Homes for Sale in Your Area
Listings From Brokers Near You

Sell With Us

List Your Home
Be Where the World is Looking

Find An Agent
Worldwide Agents
Local Experts

Luxury Rentals
Homes for Rent in Your Area
Exclusive Listings

skyad.com
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DIGITAL

Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly
interface that integrates data from diverse resources.

SKY

May 1st, 2023 - October 31st, 2023

Google Ads Dashboard

Google Ads Impressions Google Ads Clicks

779 K

Google Ads Phone Calls 81

"

May 2023 2023 12023 Aug 2023 Sep 2023 Oct 2023

Google Ads Clicks 6,380

1,000
Y 2023 ul 2023 Aug 2023 e Oct 2023
Google Ads Impressions 779K
200K
50 K
100K
un 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023
Showing 7 of 7 Rows
CAMPAIGN AVG CPC IMPRESSIONS cLicks PHONE CALLS
SKY - PMAX $L15 72,141 1,863 54
SKY - Properties for Sale $1.44 85,315 1,350 27
‘SKY - Display Kalorama $0.46 130,628 776 0
‘SKY - Display Potomac $0.51 147,082 703 0
SKY - Display Wesley Heig... $0.55 114,890 613 0
SKY - Display $0.61 68,776 595 0
SKY - Display Georgetown $0.73 159,672 480 0

Google Ads CTR

0.82%

Google Ads Avg CPC

$0.92

Showing 50 of 657 Rows.
ary

Washington
New York

best realtor dc
Rockville
Baltimore
Ashburn
Virginia Beach

Clicks by Campaign

1,000

Showing 50 of 71 Rows.
KEYWORD

dc real estate
va real estate agent

Best Realtor

real estate sotheby's washingto..

property for sale georgetown wa...

real estate in washington dc

realtor dc

tr sotheby's international realty ..

Google Ads Phone Calls

Top Keywords (Conversions)

de real estate 143
N

va real estate agent 66
-——

best realtor 60
-

real estate sotheby's washington dc 28
-

AVG CPC cLicks IMPRESSIONS
$1.02 3,250 488,657
$0.90 615 20,841
$0.53 417 93,773
$0.54 260 54,280
$0.67 203 11,441
$0.97 180 12,848
$1.02 70 4,013

4517

igion DC Georgetown Potomac

AVG cPC IMPRESSIONS cLicks
$2556 2,027 143
$4.22 1,858 66
$0.23 199 60
$1.33 169 28
$255 168 26
$2.38 374 23
$2.67 183 22
$0.67 135 17

skyad.com | 21



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY August 1st, 2023 - October 31st, 2023

August - October 2023

Clicks Click-Through-Rate 1.79% Phone Calls 35
4% 14
— Clicks Impressions
1,200 90,000
13
3%
800 ; - 12
800 60,000 3 -
) 3 2%
3 @
S &
5 g 11
X 30,000 @ »
10
0 0%
Aug 2023 Oct 2023 Aug 2023 Sep 2023 Oct 2023 Aug 2023 Oct 2023
Total Impressions Total Clicks CTR Total Phone Calls Google Ads Avg CPC Interaction Rate

138 K 2,465 1.79% 35 $1.52 1.88%

Showing 13 of 13 Rows

CAMPAIGN IMPRESSIONS CLICKS cosT AVG CPC CTR CONVERSIONS
SKY - SMART 107,843 1,150 $588.14 $0.51 1.07% 141.00
SKY - PMAX 19,881 590 $847.41 $1.44 2.97% 8.00
SKY - Boulder 3,884 234 $897.48 $3.84 6.02% 3.00
SKY - General 4,105 221 $680.01 $3.08 5.38% 0.00
SKY - Trademark 1,302 209 $563.88 $2.70 16.05% 3.00
SKY - Niwot 415 37 $100.02 $2.70 8.92% 0.00
SKY - Longmont 48 10 $35.19 $3.52 20.83% 1.00
SKY - Superior 185 9 $24.40 $2.71 4.86% 0.00
SKY - Golden 84 5 $16.38 $3.28 5.95% 0.00
SKY - Louisville 2 0 $0.00 $0.00 0.00% 0.00
SKY - Lafayette 1 0 $0.00 $0.00 0.00% 0.00

skyad.com | 20,



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY

Showing 50 of 174 Rows

KEYWORD

"banker coldwell"

"Boulder Colorado Real Estate"

"colorado real estate agent"

"best realtor boulder"

"top real estate firms"

"Boulder Real Estate”

"realtors in boulder"

"luxury homes for sale boulder"

"coldwell banker realty near me"

"boulder co real estate agency”

"top selling real estate agents"

IMPRESSIONS

391

919

762

86

426

532

218

36

43

105

186

August - October 2023

CLICKS

60

49

39

39

29

24

19

17

14

13

13

INTERACTIONS

60

49

39

39

29

24

19

17

14

13

13

Showing 50 of 230 Rows

cITYy

Denver

Boulder

Niwot

Longmont

Lakewood

Thornton

Westminster

Golden

Berthoud

Lafayette

Broomfield

August 1st, 2023 - October 31st, 2023

CLICKS

1,379

592

47

45

36

35

27

26

23

18

17

IMPRESSIONS INTERACTIONS
99,349 1,441
9,550 593
966 48
1,613 46
3,724 39
4,483 39
2,623 28
962 26
277 23
605 18
346 17

skyad.com |
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jamesedition.com

E-NEWSLETTER

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.comis the
quintessential marketplace for ultra-high net worth
individuals With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Upgrade your listings for increased visibility to
capture the attention of the UHNW.

LISTING FEATURE: $1,500

s, exot

orto find he perfect privatejet or luxury yacht to charter.

MOST POPULAR

Upland, CA, United POR.  Upland,CA,United

“E Ram 2500 =
$4735967 Upland, CA United 545999

o109 Loy pe.. © pudis7 =
RioDe Janeo,Bazi 4963559 Upland CA Unied $34399

JAMES SPOTTING.

Two Level Duplex On Patriarish Ponds

View al cars

Viewallwatches

VIEWALL

jes: Unique cars of tech billonaires, old-school
Zidols

Luxury garag
mE and Gen-

feclytuned Lamborghini Mur
aggressive and forceful versior”

|| CNC | oos]

McLaren 6508 = Ferrari California =
Upland, CA, United $199999  Upland, CA United $114999
RICH LIST YACHTS ~

DOUBLE DOWN 214' Codecasa 2010/20... ol
West Palm Beach, FL,United Sttes $38,000,000

il Be iving In the Near Future

Selfdestructing Banksy artwork

‘The 10 Most Sought-After Propertes and Attractive Locations

30k lovers: The most amatzing and luxurious things you can find on.
JamesEdition where 3 is the magic number

VIEW ALLUSTS
Featured Agent

Nick Swinburne

s an established licensed REALTOR® with over a
[ 34 decade ofreal esate experience serving the Sea o

buyers unparalleled service and.

gl 50 countres.

st smuu s3250000

=

i Fmr\ch i Playa Nix "
$8800000 Peno Nesco $12,000000
-

Swampscott, MAU. $5990000 Malmok, Aruba $2.750000

News about luxury real estate View all

Most exclusive neighborhoods of Hong Kong

Posted 20190717

The Asian financialcenter hasrit gven up the fist

position i the st o the most expensive housing

"1 markets,also topping th ranking fo the worlds most
uxurious housing market for thelast two years (Luxury

Defined Report by Christies).T.

Readmore

Trending: Golf property in the ‘Golden Triangle’
ﬂ areaotAgane Poruga
-
T
oerie:etaprns are ahnreared o e
ot iong e cmpawetnhcapal oo

Faro and the vilage of Vilamoura. Als0 the Golden
Triangle area includes two of

Readmore

Site Links

Find luxury Real Estate and Homes for sale

VIEW AL HOMES
‘SPAIN | NEW YORK | PARIS

homes for sl

d h

the finest
thouses, homes,estates and

esort hotel ownership options.

Nothing S
compares.

ST.KITTS & NEVIS

Koningshof = Magnificent Seclu..
Overven, Nethran..  $8759573  lape Che s3s50000

Kilteelagh House 1
Nenagh, eland 529532

es for pote.. =
NC, Unite, $595,000

The Bahamas: Inside the most exclusive gated
communities

ratures, crystalclear water and
provimity to the US are not good enough reasons to
consider a move o the Bahamas, a community of ike-
minded people should be. A round of golf or cockiails at
sunset s shorthand for a club of fo.

Read more

Real Estate in Whistler: Three Luxury
Neighborhoods in Nature Worth Exploring
Posted 2
Wrister round outdoor playground for all ages,
where fine diing restaurants, 5star otels, spas and

wellness facities ae a quick floatplane,helicopter ride,
or drive from Vancouver. Whister, 8C: Interational
Destination

Read more

About JamesEdition Top Brands

skyad.com | 24




DIGITAL

jamesedition.com

ROTATING GALLERY

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds. on the Home
Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

-

Featured Categories

New & Trending

T BRCE, L AT
> M

BUSINESS
HUFFPOST S IDER Bloomberg scnBC [8[B[C]

skyad.com
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jamesedition.com

FEATURED ARTICLE AND
E-NEWSLETTER PROMOTION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JameskEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

NEWSLETTER TOP & ARTICLE: $5,500
NEWSLETTER TRENDING & ARTICLE: $3,300

JAMESEDITION Reslfswe  Cos  Ychs ki Other Joumal sot

The Top 1%: The 20
Greatest New York
Penthouses

Sk
- ALt

The Top 3 plcestolive  Top 15 luxury home bars:  Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capitalists NYC, London... can actually buy penthouse in...
pocty ot esenscapes haspot
Hey there, island hunters: ~ Top SEU countriesfor ~ UptoS225 million: The  Spain’s 12 property-
Wecollected the top 22 real estate investmentin 22 most expensive related taxes for buyers
houses in the world to keep in mind

private...

skyad.com
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IAMESEDITION

jamesedition.com

THL WONLD'S LARU l_ln'l LURYET WANRE IFLAUE I{C“ll Lstate

e

ey i e

NEW & TRENDING

= e i Popular Searches ey

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the globe has
to offer.

New & Trending Vs e

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

Popular links

Pos

Upgrade your listings for increased visibility to capture
the attention of the UHNW.

HOME PAGE POSITION: $1,200
REAL ESTATE PAGE: $1,000
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jamesedition.com

SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare supercars.
An affluent audience of 25,000 per day is browsing for the
finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNWwith a
Social Post

* Instagram 74.8K
» Facebook 31.3K

PHOTO PHOTO PLUS
+ 1featured listing + 1-5featured listings
» 1-5 photos + 1-10 photos + text

» Short caption

« Listing info box

» ltagon pictures & caption
» Linkin bio

PHOTO: $500

+ Long caption

« Listing info box

» 1-3tags on pictures & caption
» Linkin bio

» Repost on stories

PHOTO PLUS: $1,000 PHOTO PLUS

VIDEO

+ 1-5featured listings

» 5-30 seconds video

* Reels & TikTok format
» Short caption

+ Listing info box

» 1-3tags on caption

+ Linkin bio

VIDEO: $1,800

skyad.com
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JetSet

12 MONTH GLOBAL
DIGITAL CAMPAIGN

EMAIL

Jetset Magazine offers access to over 50,000 opted-in
subscribers for email marketing purposes. Luxury
advertisers can instantly reach the ultra-wealthy through
a banner insertion in the Jetset Magazine weekly
newsletter that provides timely news about our readers’
passions.

Subscriber Profile

» 70% Male

+ 30% Female

» Average Age: 41

* Median HHI: 2.4 Million

+ Monthly Page Views: 1 Million +

» Qualified Subscribers: 50,000 +

» Customized Tracking Provided

12 month Web Feature

» 1 Million monthly page views
» 170K unique vistiors

PRICE $2,500/YEAR

2 shared email blasts plus 12 month web feature
($10,000 value)

..............................................

Diamante Announces New Golf Course with Tiger Woods Design |
Con: { ourse has Begun

SHARE ON: — g €D

ABOUT THE AUTHOR

. Diamante Cabo San Lucas

RELATED POSTS

skyad.com
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Le Figaro

The finest selection of properties to buy and to rent, in
France and abroad.

PROPRIETES LE FIGARO.COM — FRANCE

+ 2.1 million sessions per month

+ International audience: 22%
(Top 5 audience: US, UK, Belgium, Switzerland,
Germany)

PROPRIETES LE FIGARO.COM -
INTERNATIONAL

» 180,000 sessions per month
(top 5 audience: US, UK, France, Canada, Australia)

HEADLINE SEARCH

Position your property at the very top of the results page.

FEATURED CITY: $795/CITY/MONTH

NATIVE AD

Premium display format increases visibility among search
results. These placements are also able to appear to users
with specific search criteria — castles, manors, etc.

NATIVE PLACEMENT BY CITY: $500/CITY/MONTH

skyad.com
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NY ' Times.com

FEATURED PROPERTY MODULE

Appear right below the fold on the Real Estate section
front page as you sponsor one or more of the four
spots available.

» Average CTR is between 0.36-0.55%

PRICE: $3,000
MINIMUM BUY 4 PLACEMENTS

FEATURED PROPERTIES

ADVERTISEMENT

Una

Fesdeces
BRICKELL WATERFRONT
From $2 million

gl 175 SE 25th Ra. Miami, FL
§ 2-5BR  2-65BA | Luxury
Condos

Una Residences

infeE unaresidences.com

skyad.com
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Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu’s
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

OCEANHOME

Domedesign UG avel sasor vy realestate

ENEWSLETTER

Ocean Home magazine offers advertisers a
unique opportunity to reach an incomparable
community of active buyers and renters of
luxury oceanfront, oceanview, ocean accessible,
and island homes and villas around the country
and the globe. In addition to their search for the
picture-perfect oceanfront property, villa or
resort, to call home, our readers are interested
in coastal architecture, nautical accessories,
design, décor and outdoor lifestyle
accoutrements for their ocean home.

Ocean Home magazine has multiple options for
connecting and delivering your messages to a
highly engaged and affluent audience putting
your message right in their inbox as a partner in
our monthly eNewsletter.

» 22,000+ Opt-in subscribers

* 19% Open Rate
» 15% Click through rate

OCEAN HOME MAGAZINE MONTHLY ENEWSLETTER

Ocean Home magazine offers advertisers a unique
opportunity to reach an incomparable community of

active buyers and renters of luxury oceanfront, ocean

view, ocean accessible, and island homes and villas DISPLAY AD
around the country and the globe. In addition to their only one
search for the picture-perfect oceanfront property, villa or

resort, to call home, our readers are interested in coastal
architecture, nautical accessories, design, décor and

outdoor lifestyle accoutrements for their ocean home.

Ocean Home magazine has multiple options for

connecting and delivering your messages to a highly

engaged and affluent audience of 22,000+ opt-ins putting

'your message right in their inbox as a partner in our

monthly eNewsletter.

PRICE AND SPECS

DISPLAY AD: $500 per

FEATURED AD
Target this same audience on Facebook and Instagram to
reinforce your message on their social media channels.
Price: $15 CPM
2022 RELEASE DATES SHARED A0
+ Feb16 + June 22 * Sept 21
> Marcn16 TS ode
* April 20 * Aug17 + Nov 16

Limited inventory. Reservations are first come, deadline 1 week prior.

22,000  19% 15% ‘

OPT- IN SUBSCRIBERS OPEN RATE CLICK THROUGH RATE

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910 RMS

S

OCEANHOME

PRICE: STARTING AT $650 PER MONTH

skyad.com
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Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu’s
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean
Home's discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,750 PER WEEK

OCEANHOME

Domedesign UG avel sasor vy realestate

SPONSORED CONTENT

Custom article written and created by our
editors to showcase your company. Posted on
oceanhomemag.com, your article will be
tailored to meet your marketing objectives
and highlight your unique brand and
properties.

+ 800-1,000 words + 4-6 images.

PRICE: $2,850

SOCIAL MEDIA POST

Target our dedicated friends and followers
across Ocean Home social platforms. We will
post your images and copy on our Facebook,
Instagram and Twitter channels and leverage
our brand to enhance your exposure and
amplify engagement.

« 60,000+ Followers.

o

FROM A PENTHOUSE

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN

Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal
home owners and elite industry professionals

Price: $2,500. per

ook and Instagram to reinforce your
s. Price: $15 CPM

SALES@OCEANHOMEMAG.COM

YOU CAN SEE FOREVER

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

RMS

FACEBOOK POST: $575 PER POST
INSTAGRAM POST: $700 PER POST
FACEBOOK/INSTAGRAM AD: $1,300 PER
MONTH

skyad.com
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RobbReport.com

REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides
outstanding visibility and click-through for high
impact awareness.

Limited Space available: only 10 properties per
month are permitted

» Above average click through rate

» Can click directly to provided url or landing page
(built by robbreport.com)

« Property is live within 24-48 hours of receiving
materials.

PRICE: $1,300

~.e-= RobbReport -

= CARS WY IATRON MARIME THAVEL WATCH COLLECTDR STYLE SHELTER FOOD & DRINE @,

REAL ESTATE

ART R COLLECTELES VACATION HOMES CELEESITY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

O (M Tha Mo Beosstviel Extate n dtiosta

Thgrw ara £3.637 praparties avadabda

Coui3iT [ [T =T Lk S

LANIH Min,
AL EATHEOOAE ARCHITETIAL £ SO TS TR BROHETE T VIR KNy

SRR ADDRRLYL B¢ SEETAL O a
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RobbReport.com

REAL ESTATE ENEWSLETTER
60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb
Report's Real Estate newsletter reaches 60K+
opt-in subscribers. This newsletter showcases the
full spectrum of homes, real estate, architectural
design and more, with insightful viewpoints for a
rapidly growing online audience for this category.

» Open Rate - 18.5%
» Email is exclusive, Partner own both banner
positions: (2) 970x250

PRICE: $3,875 - 3 DEPLOYMENTS (M, W,F)

Coppor h Fai
America’s Pricees! I

Your Ad Here

T Fieport
REAL ESTATE

Wlillini

A ———

ollecier (har Suers

Thee 10 Acre Wiwming.
Farch ala Lalr Real Exiais
a3 FAR (ke Market 80

Thes S14.1 widlian Lt

Pk Report
REAL ESTATE

[Hame Sawyer Is Asking 324 Million for ler
Comstal New Englanil Chasis

Flays Vasasson
T Bherme i Uptate Yo York
s B e Mk for §1.0

Ennee rlly Vacatboned si
Wik Iistarie renck

Riniees Villa. Xow 1 Cans e
aw,

I Liberser's Furme i1,
Towzhea

This listoric Sels
fl  martars flerme Enuriaped
I Mmbure Live Duks Can
S T

Tivks S Ml Calibrmia
tabe W D of T it
Jomes b B Baillin

This Ul Wit 1 Chaied i
Wtah s it for & Bevnel
Villsta, N B2 Cam B
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RobbReport.com

TRAVEL ENEWSLETTER
« 115,000+ Subscribers

PRICE: $5,625
WEEKLY ON TUESDAYS
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The Wall Street
Journal Online
(W§J.com)

FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property
Upgrades place your listings at the top of the search
results pages in the town where the property is located.
The property you wish to feature comes directly from
your brand’s WSJ.com feed and click-throughs go to the
website of your choice.

Multiple properties can be featured and will be rotated
equally. Each property appears for one month. The
window to redeem Property Upgrades is valid for one
year after purchase.

10 PROPERTIES: $1,200
25 PROPERTIES: $2,070
100 PROPERTIES: $5,500

Included with print placment

MANSION GLOBAL

NI

NEWPORT BEACHL CAUS
wnEmama | e

MANSION GLOBAL TOR MARKETS

HEW DEVELOPMENTS MICIRE
ECEETTTOTONS o CITI GEN TEEN

Bellevue, Washington, United
States

Hurits Poant

AR08 [unts Point Bd

Selayue, USA
2008 15181 Ave SE

™ cbed  E55 bath ] IJF <-T LIJ B bad 55 bt B ocind Brabe

e

5,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed E55bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

« 2.5% Share of Voice

» Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2.650/W VIDEO

MANSION GLOBAL

AT RS P
5 LR S5 2

—— . . [

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEAC

$21,888,000 | Pacific Sotheby's Inf

skyad.com
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

INCLUDES

+ Fixed, always-on position within section

+ Full screen image slideshow

» Prominent lead generation form

» Property highlights

» Neighborhood profile

+ Available units (300x600 banner recommended)

+ Video (optional)

+ Amenities carousel (3-9 amenities with 1 image for
each)

» Localized map

+ Searchable within listings database

PRICE: $1,250 90 DAYS

706 Mission
- VIEW MEDIA
F - { k *TE RES CES A & MISSION | WEBSITE

s G & AV
swase @ @ (D

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, culture and

museum district just

100,000+

X & % % & reviews

steps from your front door, this exclusiv

ex

ience is expressad through redefined Four Seasons anticipatory service and

Read More

AMENITIES

NEIGHBORHOOD

View Gallery

Q Intimate bar and lounge

A Gand out

RTH

é\ Bespoke fitness and we
o
@ Fully equipped game room

Show More YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

sor terrace
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL CUSTOM
E-NEWSLETTER

Take advantage of Mansion Global's Custom newsletter
to showcase your brand as a luxury lifestyle and real
estate leader to luxury connoisseurs and high-net-worth
buyers around the world. From aspiration to action,
Mansion Global's custom newsletter is the go-to read for
the most powerful and affluent consumers, delivering all
your newsworthy content directly to their inboxes-
inspiring the luxury lifestyle & delivering results.

PRICE: $5,000 CUSTOM SEND

18,737
Unique
Subscribers

17.5%
Unique Open
Rate

~N

- MANSION GLOBAL
RED LEDGES - -

i
N

S .

skyad.com

40



DIGITAL

The Wall Street &
Journal Online
(W§J.com)

@MANSIONGLOBAL INSTAGRAM

Leverage Mansion Global’s growing Instagram presence
with native Instagram posts that showcase their

properties to an active, in-market social media audience. | . I
» Followers: 76.2K | e L -
"o nmw e - - -
| - -
PRICE: $1,775 | | e
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

« Circulation: 644,424

+ E-newspaper: 194,000

» Readership: 4,234,000

+ Male / Female: 62% / 38%
+ Average HHI: $404,217

» Average age: 50

PRICE: $650 SINGLE SPOT, COLOR

Includes Bonus 30 Day Digital -
Featured Property Upgrade]

QUARTER PAGE, EASTERN REGION: $9,360
Buy 6 get 3 free

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

THE WALL STREET JOURNAL
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PRINT

The Wall Street
Journal

WSJ MAGAZINE EXPERIENCE
LUXURY

Inserted into The Wall Street Journal on Saturday,
October 14, Mansion Global Experience Luxury gives you
the opportunity to showcase your properties and brand
to WSJ's high-net-worth subscribers within the most
affluent zip codes and markets across the country.

Partner with Mansion Global as they explore the most
desired properties and luxury trends in their Fall issue.
Browse the pages of their most recent edition of
Experience Luxury.

* 9.6MM Affluent WSJ readers with an income of
$IMM+

+ 1in 4 WSJ readers own 2+ more home

+ 4.3MM WSJ readers plan to buy a home in the next
year

» ROP New York - ROP Chicago - ROP New England -
ROP Florida - ROP Northwest (Northern Western) -
ROP Southwest (Southern Western) - ROP Southern
Central

PREMIUM FULL PAGE
INSIDE BACK COVER: $2,242.50
OPPOSITE PROPERTY SHOWCASE: $2,242.50

PREMIUM SPREAD

INSIDE FRONT COVER SPREAD: $5,070
PRE-TOC: $4,680

IMMEDIATELY POST TOC: $4,485
CENTER SPREAD: $4,485

MANSION GLOBAI

EXPERIENCE

A design concept that

connects homeowners '
with nature fora

healthier mind and body

W . |
Slifimer 2021 PLUS Listings of standout [
MansionGlobalgomm homes from the U.S. and Brazil o
7 |

EXPERIENCE
BUXURY

FARMHOUSE CHIC

Contemporary meets
rustic in these high-end
spins on country living

oo/

EXPERIENCE

LUXUR ¢

,/
e

=

GREAT
1or 1y TRANSFORMATIONS
LL T4 Unexpected structures
& make creative and
stunning trophy homes

s
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

Circulation: 483,701

Male / Female ratio: 62.2% / 37.8%

Average household income: $381,464

Median age: 45.2

Over one half have liquid assets valued at $1 million+
Over 1in 4 have a household net worth of $3 million

EXUMA, THE BAHAMAS

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com
+1242.424.9699

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.
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PRICE:
$775/SINGLE SPOT, COLOR
$5,250/QUARTER PAGE, COLOR
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PRINT

The New York
Times

THE SUNDAY REAL ESTATE

Through innovative journalism and captivating
photography, video, and graphics, we aim to educate,
delight, and inspire readers in their quest for the ultimate
home or investment. This section is distributed in the
New York Tri-State area each Sunday.

+ Circulation: 403,748

+ Sunday: 972,774

+ Male / Female ratio: 51% / 49%
+ Median HHI: $193,586

+ Average HHI: $359,826

» Median Age: 50

EXUMA, THE BAHAMAS

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com
+1242.424.9699

PRICE: $760/SINGLE SPOT, SUNDAY, COLOR
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

FULL PAGE: $750

SPREAD: $1,500

BACK COVER: $1,500

INSIDE FRONT COVER: $1,150
INSIDE BACK COVER: $1,150

Includes Digital Promotion

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com
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PRINT

Conde Nast
Traveler

Condé Nast Traveler, the gold standard of travel, has
never been more valuable as we help consumers and
clients navigate the path forward. Through cross
cultural collaboration with our global teams in local
markets, we're building new global initiatives and
experiences that inspire our return to travel.

» 49/51% Male/Female

» 3m Print Readers

+ $152k Avg Hhi

+ $508b Total Travel Spending Power
« 1.5x Frequent Travelers

+ 1.2x Passport Owners

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy. Inspire the
decisions and feed the fantasies of your potential
buyers with a full-page, full-color ad in Conde Nast
Traveler

FULL PAGE, COLOR
NATIONAL

CANADA EAST
SOUTH FLORIDA
NEW YORK METRO
DALLAS / FT WORTH

106/MAY0 2017/3€

4 o el
‘Refaeli
BIENVENIDOS A

TELAVIV, LA CIUDAD
EN VANGUARDIA

GAUCHOS
SENORES DE LAS PRADERAS
PANTELLERIA
ELREFUGIO SECRETO.DE
" GIORGIO ARMANI ", %" 1
% FINLANDJA "
EL VERANO PERFECTEY

SHANGHA! S
ARTE, ARQUITECTURA.DINERO

KENIA Wy i
LODGES DONDE AFRICA {7 % |
ESAUTENTICA

Traveler

ndencias
DESEOS
DESTINOS
VIAJEROS
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INTERNATIONAL REALTY
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PRINT

Conde Nast Traveler

) Sotheby's 2023 Rates
CONDE NAST TRAVELER FULL-PAGE SPREAD

2023 Client

Markets Subscribers Audience 1x Ax+ 1x Ax+
Rates

Canada East 5,000 19,500 55,270 52,190 54,280
South Florida 18,000 70,200 $5,570 $3,560 $6,930
New York Metro 38,000 148200  $11,660 $9,870 $19,240
Dallas / Ft Worth 11,000 42,900 55,270 52,560 54,990
TOTALS 72,000 280,800 $27,770 518,180 $16,350 $35,440

*2023 Rates include 4CB ad in subscriber copies.

*Buy ALL $14,540 $12,260 $28,350 $22,590
*Buy ALL rates include an additional discount, based on
running all 4 markets each month

Erm

Buy all mkts - 4x total Buy all 4x mkts - total
(Full-Pages) (2 Pg. Spreads)

skyad.com | 49



PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

HALF PAGE: $8,700
QUARTER PAGE: $4,500
TRIPLE SPOT: $2,190

Global

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS
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PRINT

Proprictes
Le Figaro

Propriétés Le Figaro is the finest selection of luxury
properties to buy and to rent in France and around the
world- in print and online. Propriétés Le Figaro embodies
the essence of the French way of life, with a property
magazine published bi-monthly. Your properties will be
seen by the wealthiest people in France, executives of CAC
40 companies, and executives from the Top Management
network. In addition to print, there is an online edition and
mobile app.

» Readers: 1.4 million

+ Web Visitors: 93,000 per month

- Page Views: 890,000 per month

+ Distribution: U.S.A. 32%, U.K. 19%, France 12%,
Canada 3%, Australia 3%

BELLES

PROPRIETES

LE FIGARO

Résidence secondaire ou

semi-principale, location
MATSONS o

les opportunités...

DE VACANCES  région par région.

PRICE:
$2,500 FULL PAGE
$3,000 FULL PAGE ADVERTORIAL

SOTHEBYSREALTY.COM

Open the door to
what’s next.

The Rosewood Farm Estate
Southampton. New York

SIBLE SUBDIVISION | $19.950,000

Sotheby's

SOTHEBYSREALTY.COM

Take a peek at
what’s next.

Water Mil South on Reserve, Pool & Tennis
Water Mill, New York

Sotheby’s

skyad.com
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PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine
dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world's most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

+ High Net Worth Coastal Homeowners
» Luxury Hotels & Resorts
+ Private Jets & Luxury Aircraft

Demographics

« Distribution: 50,000

 Total Audience: 135,000

» Geographic breakdown: United States coastal areas,
Canada, Caribbean

» Average age: 51

+ Male / Female: 49% 7/ 51%

+ Average HHI: $2,400,000

- Net Worth: $9,600,000

+ Primary Residence value: $4,900,000

FULL PAGE + DIGITAL BANNERS: $3,000
TWO PAGE SPREAD: $5,950

NAPA VALLEY, CALIFORNIA

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

)/ /BESTINATION

Wi IH)I\NMI 4

MAL1BUMODERN BY DOUG BURDGE,
CLASSICLUXURY IN'MONTECITO

Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY

NAPA VALLEY. CALIFORNIA

SEBASTIAN, Fi

ARTHUR D. GOODRICH

VERO BEACH. FLORIDA

722188708

ASHINGTON

ixeLiving.com
Realy

1828279 3580 412067559657

SOTHEBYSREALTY.COM

skyad.com |
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PRINT

Robb Report

Robb Report is luxury without compromise, attracting
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

+ Audience: 324,000

» Average Age: B

+ Male / Female Ratio: 79/21
+ Average HHI: $484,000

+ Average HNW: $2,800,000

FAWAZING EXPERIENCES
ARQUND THE GLOBE

FULL PAGE: $12,000
TRIPLE PROPERTY SPOT: $2,490
PROPERTY SPOT: $830

Global

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

Bruce

Grant

SOTHEBYSREALTY.COM

Open the door to
what’s next.

The Rosewood Farm Estate
Southampton, New York

S 1105+ 0SSIBLE SUBDIVISION | $19,950,000

Sotheby’s

DFARMESTA

Sotheby’S Nothing compares to what’s next.

INTERNATIONAL REALTY

NAPA VALLEY.

CampusEstateAndVineyards.com

518500000

St.Helena Broker
o

GALIFORNIA SEBASTIAN, FLORIDA

+1828.279.3980

2024249699

SOTHEBYSREALTY.COM

skyad.com |

53



Out of Home




OUT OF HOME

Out of Home

LUXURY SHOPPING AREAS

High end shopping malls continue to attract shoppers and
they have many digital advertising displays usually at a very
reasonable cost. An effective and continuous way to reach
the target market.

BILLBOARDS

Billboards are a great vehicle to bring awareness to a large
number of people who are traveling near the area.

AIRPORTS AND TRANSIT

Airports offer a wide variety of advertising platforms and the
regional airports and other transit hubs can be good options
to reach your audience.

Jnd the world?

PRICING AND OPTIONS INCLUDED IN A SEPARATE
DOCUMENT

skyad.com
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023-2024

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Magazine

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Adwords.

Google Adwords
Comprehensive Digital
Display

Connected TV - OTT
Geofencing - Event and Locat
Geofencing - Event and Location
JamesEdition
Rotating Gallery Home Page

Rotating Gallery Real Estate Page

Featured Article and e-Newsletter promotion
e-Newsletter

New & Trending Home Page

Social Media

JetSet Magazine

Jetset Magazine

Le Figaro

Headline Search

NYTimes.com Property Module
Robbreport.com

Robbreport.com

Real Estate Enewsletter

Travel Enewsletter

WsJ.com

Mansion Global Homepage

Mansion Global New Development Profile
Mansion Global Custom Email

Property upgrades

Mansion Global Instagram

Ocean Home

E-Newsletter

Custom E-Mail

Facebook Post

Instagram Post

Facebook/Instagram Ad

Sponsored Content

Print

The Wall Street Journal

The Wall Street Journal - Eastern Region
The Wall Street Journal - National

The Wall Street Journal - MGEL

The Wall Street Journal - MGEL

The New York Times.

The New York Times

The New York Times

The New York Times

The New York Times Takeover

Conde Nast Magazines Regional Pages
Conde Nast Traveler - Canada East
Conde Nast Traveler - South Florida
Conde Nast Traveler - New York Metro
Conde Nast Traveler - Dallas / Ft Worth
Financial Times

Financial Times

Financial Times

Le Figaro

Full Page

Full Page Advertorial

Ocean Home

Ocean Home

Robb Report

Out of Home
Local St. Martin
Airport Luxury Lounge
Airport Terminal

TOTAL

Ad Description

Advertorial
Full Page

Digital Banner Program

December

January

February

245000 $ 2,450.00

Targeting - Florida, Dallas, NC, SC, Atlanta, Ohio, Washington, PA, New York, Michigan, Connecticut, MA, Quebec, Ontario, Paris, Netherlands

Digital PPC program

Behavioral Custom program
Behavioral Custom program

Target specific events and locations

Featured Banner
Featured Banner
e-Newsletter
e-Newsletter
Featured Spot
Listing Feature

Annual Global Campaign

Featured City
Native placement by City

NYTimes.com Property Module

Real Estate media bar
3 Deployments (M, W, F)
Weekly - Tuesday

Mansion Global Homepage
Profile page - 3 months
Custom Send

Property upgrades
Mansion Global Instagram

E-Newsletter

Custom E-Mail
Facebook Post
Instagram Post
Facebook/Instagram Ad
Sponsored Content

Quarter Page
Property Spot w/Digital Featured Property Upgrade
Premium Full Page
Premium Spread -

1/4 page - Weekday/Saturday
Property Spot - Weekday/Saturday
Property Spot - Sunday

Full page w/ Digital promotion

Spread

1/4 page
Triple Property Spot

Full Page
Full Page Advertorial

2 Page Spread + digital Banners

Full page
Triple Property Spot

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

9,750.00

2,500.00
3,000.00

1,500.00

1,20000

500.00
3,000.00
1,30000

3,875.00

2,150.00

1,775.00

650.00

2,750.00

1,30000

18,720.00
650.00

4,485.00

5,250.00

5,950.00

12,0000

s

B
$

9,00000 § 9,000.00
250000 § 2,500.00
300000 $ 3,000.00
150000 $ 3,000.00
2,000.00

$ 1,600.00
s 5,500.00
1,50000
$ 1,800.00
$2,500
795.00
s 50000
6,000.00 $ 3,000.00
130000 $ 1,300.00
387500 $ 3,875.00
s 5,625.00
$ 2,150.00
$1,250
5,000.00
$1,200
$ 650,00
2,750.00
575.00
700.00
$ 1,300.00
285000 § 2,850.00
1872000 $ 18,720.00
65000 $ 650.00
525000 $ 5,250.00
76000 $ 760.00
$ 760.00
525000 $ 5,250.00
s 2,190.00
2,500.00
s 5,950.00
$ 12,000.00

March

BONUS

Bonus.

April
10,500.00
3,640.00
2,45000 § 2,450.00
9,00000 $ 9,000.00
2,50000 $ 2,500.00
300000 $ 3,000.00
150000 $ 1,500.00
$ 1,000.00
795.00
$ 500.00
$ 3,000.00
1,30000 $ 1,300.00
387500 $ 3,875.00
5,625.00
$ 2,150.00
$1,250
1,775.00
2,750.00
575.00
700.00
$ 2,850.00
Bonus
65000 $ 650.00
2,202.50
5,250.00
76000 $ 71000
150000 $ 1,380.00
4,280.00
6,930.00
9,870.00
4,990.00
2,19000 $ 2,190.00
3,000.00
$ 5,950.00
$ 2,490.00

Media Total
$ 10,500.00
s 3,640.00
$ 9,800.00
$ 45,750.00
s 12,500.00
$ 15,000.00
$ 9,000.00
$ 2,000.00
s 1,600.00
$ 5,500.00
s 1,500.00
$ 1,200.00
$ 2,800.00
$ 2,500.00
s 1,590.00
$ 1,500.00
s 15,000.00
H 6,500.00
$ 19,375.00
s 11,250.00
H 6,450.00
$ 2,500.00
H 5,000.00
$ 1,200.00
s 3,550.00
H 1,300.00
$ 8,250.00
H 1,150.00
$ 1,400.00
H 2,600.00
$ 8,550.00
$ 56,160.00
s 3,250.00
$ 2,242.50
$ 4,485.00
s 15,750.00
$ 2,990.00
s 760.00
$ 2,880.00
$ 4,280.00
s 6,930.00
$ 9,870.00
$ 4,990.00
s 15,750.00
$ 6,570.00
s 2,500.00
$ 3,000.00
$ 17,850.00
$ 24,000.00
s 2,490.00

TeD

T80

TeD
s 396,702.50

skyad.com

Reach

20,000
20,000

4,000,000

1,250,000
600,000

300,000

750,000
750,000
294,000
294,000

38,300
296,000

2,140,000

222,012

30,000
300,000
230,000

492,000
17,000
152,400

44,000
66,000
43,200
43,600
86,800

114,597

2,819,934
3,222,120
100,000
100,000

1,269,333
1,692,444
381,268
336,000
5,000
18,000
38,000
11,000

631,371
631,371

50,000
50,000

210,000

648,000
324,000

25,112,150
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