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National & Global
Exposure
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LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671
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SKY Advertising is excited to present to ITALY Sotheby's International Realty® a
curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to the Porto Rotondo Development.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net and digital
products that are highly targeted to individuals looking for high-end living in Italy.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby's International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

 Distribution at all 70 Sotheby’s offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE: $3,640
HALF PAGE: $1,820
QUARTER PAGE: $910

Global

skyad.com 3



DIGITAL

SOTHEBY’S SELECTS
E-NEWSLETTERS

+ Every Friday

« 52x Year

+ Highlights upcoming auction events
« 488,357+ recipients

» 34% average open rate

PRICE: $2,350*/DEPLOYMENT
*Limited Availability

[ Delete © Junk Block
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One of the Most Beautiful and Sought-After Watches
Ever Made

Sotheby’s

INTERNATIONAL REALTY
Extraordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

SEE MORE

WATCH VIDEO

ATIONAL REALTY
raordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

THIS EMAIL WAS SENT TO YOU BY SOTHEBY'S
1334 YORK AVE, NEW YORK, NY 10021
UNSUBSCRIBE FROM SOTHEBY'S SELECTS
UNSUBSCRIBE FROM ALL | PRIVACY POLICY | SELL WITH US
© 2018 SOTHEBYS.COM

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

9 Hotspots

A4 thew devtin v

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Porto Rotondo Development

+ Flight Dates: December 2023 - February 2024

+ Impressions: 3,000,000
« Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

= TOWNICOUNTRY ELECTION 1914 TRAVEL STYLE WERITAGE

to Add to Your England Trip Itinerary

Btk 1o do

what's next.

@

Nothing compares 1o

Italy
Sotheby’s

.%9&2&9&} 2654

Minimum 3 month commitment

skyad.com 8



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

1lSole

laRepubblica 1.ASTAMPA @ 41 Q)BE CORRIERE DELLA SERA

Ehye New York Times  INVESTORS BusiNEss DALY IIBTARARNOANNS] i REUTERS

\"L THE WALL STREETJOURNAL.  elegvaphcouk  JuSIsEEE=RyiYioN

CNBC
. I The
GULFNEWS ¥  GulfBusiness &lae [}] NeSional
Franffurter Allgemeine l

3 JNene Jiircher Jei
F Az NET sueddeutsche.de ene Jitrcher Jeitung P
4%‘% HENE

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

\'()t]]ilig dEas g <o ltaly | Sothebys
compares " =t Tl o
to what's _ _

next. : v P ~ | DISCOVER MORE

Nothing compares to

ltaly | Sotheby’s X
what's next.

PITERMAT IRAL REALTY

DISCOVER MORE

BANNER PRODUCTION: $350

Nothi ng Italy Nothing compares to oty
compares to. g r— what's next. i

\\h‘{]'["\, ]]L‘XT- INTERMNATIONAL REALTY

DISCOVER MORE

skyad.com |

10



DIGITAL

Sample

Banners For
Impressions
Programs As

They Appear
On Sites

-

censm

= TOWNICOUNTRY ELECTION 2904 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A therer devtimations tovour Britiad to-do bat

Nothing comparesto 'ty

what's next.

Nothing compares to
what's next.

Nothing
compares
to what's
next.
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks and click-through rate. This allows you
to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

I ta I Sotheby’s Delivery Summary ADVERTISING
y Dates: April 14 — July 13 > KY BRANDING
INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING
Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site
April June July

40K . BBC.com

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com | 12



DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated
program that targets a high-net-worth audience across United
Kingdom, Saudia Arabia, Dubai, Abu Dhabi, United States,
Germany, Switzerland, China, and Hong Kong.

The program, with a projected start date of December 1st and
will run for three months delivering an estimated 3,000,000
impressions.

This will include:

» A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), across the United
Kingdom, Saudia Arabia, Dubai, Abu Dhabi, United States,
Germany, Switzerland, China, and Hong Kong on top Italian
news, business, and finance sites.

» A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), across the United
Kingdom, Saudia Arabia, Dubai, Abu Dhabi, United States,
Germany, Switzerland, China, and Hong Kong on top global
business and finance sites.

« A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), living in United
Kingdom, Saudia Arabia, Dubai, Abu Dhabi, Germany,
Switzerland, China, and Hong Kong on top local new sites.

SITE SPECIFIC

This segment consists of premium global business/finance
websites such as WSJ.com, telegraph.co.uk, SCMP.com,
Reuters.com and more to extend the overall reach of the
program.

MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions,
clicks, click through rate (CTR), and (if tracking codes are \
installed on the landing page) Sessions, Pages Per Session,

Average Time Spent, Conversions

REPORTING

We will provide monthly reporting that will summarize the KPI's ‘

(Key Performance Indicators) and provide optimization
recommendations.

skyad.com | 13



DIGITAL

Impressions Scheduling

Total Digital

Italy SIR -
December January February
Media Geo-Target 01 08 15 22 29 05 12 19 26 02 09 16, 23 Impressions
repubblica.it
lastampa.it United Kingdom, Saudia
Ara.bla, Dubai, Abu Dhabi 300,000
United States, Germany,
ilsole24ore.com Switzerland, China, Hong Kong
corriere.it
NYTimes.com
Investors.com
Barrons.com United Kingdom, Saudia
Ara.bla, Dubai, Abu Dhabi 1,450,000
United States, Germany,
Reuters.com Switzerland, China, Hong Kong
CNBC.com
WSJ.com
Telegraph.co.uk United Kingdom, Saudia
Arabia, Dubai, Abu Dhabi 200,000
United States, Germany,
thetimes.co.uk Switzerland, China, Hong Kong
GulfNews.com
GulfBusiness.com Saudia Arabia, Dubai, Abu
Dhabi 350,000
okaz.com.sa
TheNationalNews.com
faz.net
Germany 225,000
sueddeutsche.de
Nzz.ch Switzerland 125,000
SCMP.com
China, Hong Kong 350,000
HKET.com

3,000,000

skyad.com | 14



DIGITAL

jamesedition.com

ROTATING GALLERY

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds. on the Home
Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

-

Featured Categories

New & Trending

T BRCE, L AT
> M

BUSINESS
HUFFPOST S IDER Bloomberg scnBC [8[B[C]

skyad.com
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DIGITAL

jamesedition.com

FEATURED ARTICLE AND
E-NEWSLETTER PROMOTION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JameskEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

NEWSLETTER TOP & ARTICLE $5,500
NEWSLETTER TRENDING & ARTICLE: $3,300

JAMESEDITION Reslfswe  Cos  Ychs ki Other Joumal sot

The Top 1%: The 20
Greatest New York
Penthouses

Sk
- ALt

The Top 3 plcestolive  Top 15 luxury home bars:  Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capitalists NYC, London... can actually buy penthouse in...
pocty ot esenscapes haspot
Hey there, island hunters: ~ Top SEU countriesfor ~ UptoS225 million: The  Spain’s 12 property-
Wecollected the top 22 real estate investmentin 22 most expensive related taxes for buyers
houses in the world to keep in mind

private...

skyad.com
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DIGITAL

Le Figaro

The finest selection of properties to buy and to rent, in
France and abroad.

PROPRIETES LE FIGARO.COM — FRANCE

+ 2.1 million sessions per month

+ International audience: 22%
(Top 5 audience: US, UK, Belgium, Switzerland,
Germany)

PROPRIETES LE FIGARO.COM -
INTERNATIONAL

» 180,000 sessions per month
(top 5 audience: US, UK, France, Canada, Australia)

HEADLINE SEARCH

Position your property at the very top of the results page.

FEATURED CITY: $795/CITY/MONTH

NATIVE AD

Premium display format increases visibility among search
results. These placements are also able to appear to users
with specific search criteria — castles, manors, etc.

NATIVE PLACEMENT BY CITY: $500/CITY/MONTH

skyad.com

17



DIGITAL

Luxury Estate

LUXURY ESTATE

Luxury Estate is the leading international portal for the
luxury real estate market.

With website and apps translated in 16 languages and
users from 132 countries, LE is the perfect solution to
reach international buyers.

+ 1,900,000 visitors per month
+ 18,000,000 page views per month
+ 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING PACKAGES
PRICES:

$1,100 FOR1 MONTH

$3,250 FOR 3 MONTHS

$5,100FOR 6 MONTHS.

skyad.com

18



DIGITAL

NY ' Times.com

FEATURED PROPERTY MODULE

Appear right below the fold on the Real Estate section
front page as you sponsor one or more of the four
spots available.

» Average CTR is between 0.36-0.55%

PRICE: $3,000/WEEK
MINIMUM BUY 4X

FEATURED PROPERTIES

ADVERTISEMENT

Una

Fesdeces
BRICKELL WATERFRONT
From $2 million

gl 175 SE 25th Ra. Miami, FL
§ 2-5BR  2-65BA | Luxury
Condos

Una Residences

infeE unaresidences.com

skyad.com
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DIGITAL

Simply Abu
Dhabi

Simply Abu Dhabi is an English language luxury lifestyle
publication that is only available by invitation to the
highest echelon of society.

INSTAGRAM POST

Simply Abu Dhabi differs from the norm and can only be
described as a heavy weight coffee table book, primarily
targeting the elite and affluent globally

+ Ahyper link to our online edition of Simply Abu Dhabi
is circulated quarterly, via an electronic
communication, to over 500,000 active and
subscribed email addresses globally.

» Conservative estimates would easily value our 7,800
By Invitation Only' readers of the Simply Abu Dhabi
printed publication, with a combined net worth in
excess of $4 TRILLION US dollars.

 Instagram: We proudly boast over 156,000 organically
created instagram followers for @SimplyAbuDhabi
complimented by the following: 95,000 followers on @
AmazingAbuDhabi 101,000 followers on @
SimplyDubai

PRICE: $1,375 PER POST

2 Post Minimum

skyad.com
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DIGITAL

The Wall Street
Journal Online
(WSJ.Com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

« 2.5% Share of Voice

» Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2,650/W VIDEO

MANSION GLOBAL

AT RS P
5 LR S5 2

—— . . [

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEAC

$21,888,000 | Pacific Sotheby's Inf

skyad.com
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DIGITAL

The Wall Street
Journal Online
(W§J.Com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

INCLUDES

+ Fixed, always-on position within section

+ Full screen image slideshow

» Prominent lead generation form

» Property highlights

» Neighborhood profile

+ Available units (300x600 banner recommended)

+ Video (optional)

+ Amenities carousel (3-9 amenities with 1 image for
each)

» Localized map

+ Searchable within listings database

PRICE: $1,250

706 Mission
- VIEW MEDIA
F - { k *TE RES CES A & MISSION | WEBSITE

s G & AV
swase @ @ (D

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, culture and

museum district just

100,000+

X & % % & reviews

steps from your front door, this exclusiv

ex

ience is expressad through redefined Four Seasons anticipatory service and

Read More

AMENITIES

NEIGHBORHOOD

View Gallery

Q Intimate bar and lounge

A Gand out

RTH

é\ Bespoke fitness and we
o
@ Fully equipped game room

Show More YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

sor terrace

skyad.com

22



Print

Offerings




PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

« Circulation: 644,424

» E-newspaper: 194,000

» Readership: 4,234,000

+ Male / Female: 62% / 38%
+ Average HHI: $404,217

» Average age: 50

NATIONAL
HALF PAGE: $32,975
QUARTER PAGE: $16,500

EASTERN REGION
HALF PAGE: $18,725
QUARTER PAGE: $9,400

THE WALL STREET JOURNAL.

WEDNESDAY, MARCH 4, 20

DA 591741 v 755125 NASOAQ 660409 7301 STONKG00 J6L A LY 1OVRTRERS. 4

5 bow sowes

Vo

CCLXXV NO. 52 Wscom *xkx $1.00

L90 GO SL6RI0A S0 EVRO SLLZ YEN 1012

Fed Cuts Rates Amld Virus Fears

What’s
News Stocks, bond yields fall
after central bank takes
Business S Finance  biggest emergency
———  actionsince ‘08 crisis

Shaky Ground

"Pherd s
BN Toaaos

Imously by the Fods rate-
e b
o

Tl percenage point rate ut
and ‘markets shd, relctng cal

Tennessee
Twisters
Kill at
Least 25

o Taret Kot ot
etlers tat postd

 Quibi saidasecond round.

wmiinies Biden Picks Up String of Victories,
=42 Sanders Logs Big Win in Cahfornla

wsing
e rogrant peyhon

skyad.com

24



PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

PREMIUM FULL PAGE
INSIDE BACK COVER
OPPOSITE PROPERTY SHOWCASE: $2,242.50

PREMIUM SPREAD

INSIDE FRONT COVER SPREAD $5,070
PRE-TOC: $4,680

IMMEDIATELY POST TOC: $4,485
CENTER SPREAD: $4,485

PROPERTY GALLERY FULL PAGE: $980

Special Susgiement s The Wail Street Joumal A Bamon's Grous Pabiicabon

MANSION GLOBAL

EXPERIENCE

—

<

COASTAL BEAUTY
Across the U.S,, soaside homes
afall different styles dacde

PLUS Listings af stundset homes
around the comntry

MANSION GLOBAL

EXPBRIENCE

FEATURING:

skyad.com
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

* Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

&he New York Simes ==

Late Edition

VOL.CLXVII . No 58137 e marercs rmcrms_ NEW YORK, MONDAY, NOVEMBER 5,205

Web's Far Right
Can Hear Itself
As Trump Talks

¢t Not Heaven. It Brooklyn.

Spending Millions in a Bid to Avoid Sanctions|Partisan Roots |

oy s s | Of New Queery
syasomewincons  Ofigarch Deploys Small 5 %5, 0 Resisn esnied
rmorme st win | Army of Lobbyists to X | On the Census | e come s
Suay T

PRICE:
$5,000/QUARTER PAGE, COLOR
$10,000/HALF PAGE, COLOR

Cheering the Spread of
Once-Fringe Views

Edge in Polls
MightNot Tip
House Scales

o —
iR

52253 | Offering Little Proof, Republican
s | Accuses Georgia Rival of ‘Hack’
1

skyad.com
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PRINT

The New York
Times

THE SUNDAY REAL ESTATE

Through innovative journalism and captivating
photography, video, and graphics, we aim to educate,
delight, and inspire readers in their quest for the ultimate
home or investment. This section is distributed in the
New York Tri-State area each Sunday.

+ Circulation: 403,748

+ Sunday: 972,774

+ Male / Female ratio: 51% / 49%
+ Median HHI: $193,586

+ Average HHI: $359,826

» Median Age: 50

PRICE:
$5,000/QUARTER PAGE, COLOR
$10,000 /HALF PAGE

Ehe New ork Times

‘Secking a better dea skong
the Hudson River waterfrot.

‘Who needs an open floor
plan? Bring back that walll

oA L 20

The Hudson Valley is starting
to resemble that stretch
of Long Island.

skyad.com
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PRINT

The New
York Times
International
Edition

The New York Times International Edition is a sophisticated
and comprehensive daily report for opinion leaders and
decision makers around the world. The mission of the New
York Times International Edition is to enhance the global

community by creating, collecting and distributing high-quality
news and entertainment. Its readers have levels of income and
investment that can hardly be described as average; much like

the newspaper they enjoy reading, these levels reflect their
highly mobile and affluent status. New York Times
International Edition readers are people whose tastes tend
toward the deluxe, leading active and upscale lifestyles.

» Circulation: 214,775

« Geographic distribution: Europe, Asia, Pacific, Middle
East, N. Africa, Americas

» Readership: 421,373

» Male / Female ratio: 76% / 24%

+ Average household income: $367,700

* Median age: 55

PRICE
QUARTER PAGE: $5,000
HALF PAGE: $10,000

SMOGGY CITIES ZADIE SMITH ] g | | APIONEER OF KINETIC ART

LONDON LESSONS ~ THE WRITER ON A8 | JULIOLE PARC FINDS NEW

FoOl IDIA’S AIR THE OF DANCE - — i J AUDIENCES IN THE U.S.
(75119 New ﬂ ork Cimes

Berlusconi, [5.- o T Conflicts

3 )
and a lesson Qu ’ arise when
for America | % 4 5 president is

“aw = also tycoon

skyad.com
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

PRICE: $750 FULL PAGE, COLOR

Includes Digital promotion and Digital Flipbook

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com
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PRINT

Architectural
Digest
Regional Pages

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:

« Circulation Per Region: up to 16,000
+ Readership Per Region: up to 117,390
+ Median Household Income: $134,318
* Median Age: 54

» Male / Female: 46% 7/ 54%

ARCHITECTURAL DIGEST
PR )

THE INTERNATIONAL DESGH AUTHORTY FEGRUARY 2019

\ ;
HONDALAND!
L7 0 ATHOMEIN
L LOS/ANGELES WITH
& *TVHITMAKER

%, SHONDA RHIMES

FAMILY STYLE

IN MIAMI, NEW YORK,
LONDON, X

AND STOCKHOLM

ARCHITECTURAL DIGEST

STAR POWER
COAST J
TO COAST

SETH MEYERS s
ELLEN DEGENERES

T RCH
e

)

THE INTERNATIONAL DESIGN AUTHORITY NARGH 2019

KYLIE
JENNER
LIVING
PRETTY
INLA.

PLUS: MARIO BUATTA'S GRAND FINALE

FULL PAGE, COLOR
MANHATTAN: $2,585

TTR

Sotheby’s

300 International
Drive #2501

BALTIMORE, MARYLAND

TRAVELSTEAD:

velvaere

skyad.com
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PRINT

Chicago
Tribune
Takeover

The Chicago Tribune engages readers with news,
featured content, unmatched editorial, and advertising
information via digital, print and e-Newspaper. Our daily
and Sunday editions offer geographical targeted
advertising opportunities for maximum visibility to
hyper local.

Promote your brand and properties in style with this
tabloid insert devoted to Sotheby's International Realty
and delivered to high-net worth neighborhoods.

« Distribution: Chicago Metro Area
 Circulation: 150,000+

Move
beyond your
expectations.

ILors.

Nothing compares.

cHichgo

Representc by Kaie Hotchans 2 sean o g 6.

Justin | Sotheby's

Winter | wreesanona staury

The Exceptional
Lake Keowee - SC

D

moderate four season climate. Embark on winding mountain trals and admire majestic waterfalls
Experience Lake Keowee's sparking emerald water with proximity to arports & coastal shorelnes for

| WO SUSTIVHINTER COM | LAKE OFFCE (364) 81 4444

PRICE: $725 FULL PAGE, COLOR

Includes Digital Banner Promotion

Sotheby's

6858 Casitas Pass Perfecty sted between the Santa Ynez mountains and Pacifc Ocean, The Prancing Horse Estate is

Road

considered 1o be one of Carpinterias trop

ropertes. With authentic Tuscan architecture by

renowned local architect Don Nulty the estate boasts over 12 acres of exquisitely manicured and

landscaped grounds.

Sundara
Occean Club Estates

Bahamas S'gtbfhnyvs

Located within the ulta-luxurious commurity of Ocean Club Estates on Paradise stand and set across

canal frontage, Sundara s

the perfect marriage of warm Calonial Bahamian style and timeless European sophisticatin. With

19,508 5.1 and outdoor

skyad.com
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PRINT

Country Life

Launched in 1897, Country Life Magazine is one of
Britain's best known and respected magazine that has,
for 120 years, celebrated the greatest British
architecture, property, interior design and gardens.

Country Life International offers beautiful advertising
pages showcasing the latest properties for sale. Not
only this, its dedicated editorial team provides opinion
and thought—provoking content and stunning
photography that is critical to anyone seriously
interested in realising their dream of living in a beautiful
home abroad. Its content is fresh and relevant, ensuring
readers return to the magazine time and time again.
Buyers can find the best new villas and luxury houses
for sale in Europe, North America, the Caribbean and
beyond.

« Circulation: 41,000
+ Male/Female: 50/50
» Average Age: 55

+ HNW Audience: 85%

FULL PAGE: $4,000

COUNTRY LIFE

SEPTEMBER 7, 2016 EVERY WEEK
The greatest new house
in Europe
45 pages of property

Radio 4: why it’s on your wavelength
Extend your self: new ideas for old houses

Phus: Jilly Cooper, Carla Carisle
and Nicole Farhi

skyad.com
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PRINT

Conde Nast
UK

Vogue, House and Garden, Tatler, and GQ have a unique
readership of affluent, upmarket individuals for whom
luxury living is a high priority.

» Readership: 1,559,000

» Average Age: 41

« Circulation: 205,080

DISTRIBUTION

London, Avon, Bedfordshire, Berkshire,
Buckinghamshire, Dorset, Essex, Gloucestershire,
Hampshire, Hereford & Worcestershire, Hertfordshire,
Isle of Wight, Kent, Oxfordshire, Somerset, Suffolk,
Surrey, Sussex.

INTERNATIONAL DISTRIBUTION

Dubai, Singapore, Malaysia, Hong Kong, and China.

FULL PAGE ALL 4 MAGAZINES
PRICE: $10,000

Nihal Arthanayake
on ‘BAME’ tags

id Lammy on
L comes next

THE DESIGN AND DECORATION ISSUE

R | 50

PARIS LE
WHAT
“#BREAKDC
- TAUGHT

300 International
Drive #2501

TRAVELSTEAD:

skyad.com
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

$5,275 QUARTER PAGE, COLOR
$8,750 HALF PAGE, COLOR
$17,250 FULL PAGE, COLOR

Global

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome

FTWeekend

==

USedition 1

Lunch with
the FT
Flchief Bernie
Ecclestone:

U Tips from
top global
chefs ;

Schulz reversal | i Aflced Monty ython

raises Merkel's | gueg e
o |

survival hopes .

©SPD chief ready to joi
® Rare bout of Germay

Srbtemia W\

skyad.com | 34



PRINT

Proprictes
Le Figaro

Propriétés Le Figaro is the finest selection of luxury
properties to buy and to rent in France and around the
world- in print and online. Propriétés Le Figaro embodies
the essence of the French way of life, with a property
magazine published bi-monthly. Your properties will be
seen by the wealthiest people in France, executives of CAC
40 companies, and executives from the Top Management
network. In addition to print, there is an online edition and
mobile app.

» Readers: 1.4 million

+ Web Visitors: 93,000 per month

- Page Views: 890,000 per month

+ Distribution: U.S.A. 32%, U.K. 19%, France 12%,
Canada 3%, Australia 3%

BELLES secesconaceon
MAISONS homme ms

PROPRIETES

LE FIGARO

les opportunités...

DE VACANCES  région par région.

PRICE: $2,500 FULL PAGE

SOTHEBYSREALTY.COM

Open the door to
what’s next.

The Rosewood Farm Estate
Southampton. New York

SIBLE SUBDIVISION | $19.950,000

Sotheby's

SOTHEBYSREALTY.COM

Take a peek at
what’s next.

Water Mil South on Reserve, Pool & Tennis
Water Mill, New York

Sotheby’s

skyad.com
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PRINT

L.ondon Daily
Telegraph

The Daily Telegraph is the UK's leading quality daily
newspaper. Its readers are amongst the wealthiest in the
UK and for whom property is just one category of luxury
products which they consume. As the only daily
broadsheet general interest newspaper, advertisers
benefit from twice the dwell time than on smaller format
pages. The Property pages are part of the “Money” section
which attracts vast numbers of home-buyers, home
sellers.

» Saturday Circulation: 401,000

QUARTER PAGE: $6,800
HALF PAGE: $11,650

Schoolglrl © %uperqtar

in 78 days

How Emma Ra |(|l

| », @’h@ m@lﬂm Telearaph

COunCll B =
‘|tax rise

to pay for
social care

:l((('k]mmn 7 history

Face masks will be back if v

skyad.com
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PRINT

L.os Angeles
Times Takeover

The Los Angeles Times takeover is an exclusive, full-color
Sotheby's International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property.

» Full Page color ad using Sotheby's International Realty
Design Vault template

+ Western Los Angeles coverage

» Saturday Print Circulation: 56,000

+ Saturday e-edition subscribers: 164,780

FULL PAGE: $660

Your next E
move can be ‘

next level.

72 Post Road, Old Westbury, NY

a.p

ol 98

sssssssssssssssss

Open the door to
what’s next.

The Rosewood Farm Estate
‘Southampton, New York

Take a peck at
what’s next.

Water Mill South on Reserve, Pool & Tennis.

Sotheby’s

skyad.com
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PRINT

Simply Abu
Dhabi

Simply Abu Dhabi is a luxury lifestyle publication that is
only available by invitation to the highest echelon of
society. Simply Abu Dhabi, primarily targets the elite and
affluent globally. It showcases products and services
available, from the most prestigious luxury brands around
the globe, and it also provides detailed insight into a range
of editorial subjects, including coveted destinations,
wealth management, yachts, high-profile architecture, real
estate, travel and more.

ABU DHARBI

 Global Distribution: Ultra HNW audience in London,
Paris, Milan, Monaco, Moscow, New York, Los Angeles, Nothing compares to Sotheby’s
Singapore, Shanghai, Hong Kong, Mumbai & Delhi. what’s next TERNATIONAL FERLTY

» Prestigious Distribution Includes: Royalty/Palaces/
Private Royal Offices, Dignitaries & Politicians/
Ministries, All Official Embassies in the UAE.

» Private Residence Distribution Includes: Abu Dhabi,
Al Ain, Dubai: Emirates Hills, Downtown Area, The Lakes,
The Palm, Jumeirah Beach Area.

Presented by Sonja Stevens Outstanding Properties

Exquisite Palm Beach Properties Presented by Andrew Thomka-Gazdik
2 o X

« Circulation: Print and Digital

+ Printed Copies per issue: 7,800

+ Digital: 500,000+ Subscribers

» Middle East/GCC Distribution: 5,800
+ Global Distribution: 2,000 ' s =
- Readership: 28,000 — =13 ik e

SONJA STEVENS ANDREW THOMKA-GAZDIK
Senior Global Real Estate Advisor Senior Global Real Estate Advisor
198 | sonjastevens.com 561.714.8955 | andrewthomka-gazdik.com
Sonja.stevens@sothebys realty FOR MORE LoGON .com realty

Bg PALM BEACH BROKERAGE | 340 ROYAL POINCIANA WAY. PALM BEACH. FL 33480 | 561.659.3555 | SOTHEBYSREALTY.COM/PALMBEACH

PRICE: $7,850 DOUBLE PAGE SPREAD

skyad.com | 38



PRINT

South China
Morning Post

Property Section

Runs in the Business Section Weekdays and Saturdays:

BUSINESS SECTION
QUARTER PAGE: $10,250
HALF PAGE: $17,950

LuxeHomes

LuxeHomes takes SCMP readers through the latest and
most desirable property developments and projects in
Hong Kong, providing them with insightful, in-depth
market information on the features, amenities and values
that each featured property and district has to offer. In
addition, we get the inside track by speaking to property
insiders and key developers on the trends that no potential
property buyers can afford to miss.

Key features:

» Exclusive reviews on the latest premium projects and
developments

» Analysis of every district, from transportation and
amenities to school nets

» Special features on some of the trendiest and/or
emerging neighbourhoods

» A comprehensive directory of luxurious properties
available on the market

 Full circulation / 40K copies

« Annually

“South China Morning Post

LLLS
"‘ Ei BLITE T O
CRCEET WORLD

e v "h'-

PINPLE. PRLCTSON
AN MV WICHT

\‘.’GRI.[J’S FOREMOST SINOLOGIST DIES AT 100

LUXE HOMES
FULL PAGE: $10,400

skyad.com
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach
2023-2024

Plan 1 - Revised

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

JamesEdition

Rotating Gallery Real Estate Page
Featured Article and e-Newsletter promotion
Le Figaro

Headline Search

Native Ad

NYTimes.com

NYTimes.com Property Module

Simply Abu Dhabi

Instagram Post

WSJ.com

Mansion Global Homepage

Mansion Global New Development Profile
Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National

The Wall Street Journal - Eastern Region
WSJ Mansion Global Experience Luxury
Mansion Global Experience Luxury
Mansion Global Experience Luxury

The New York Times

The New York Times - Main News

The New York Times - Real Estate

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
Chicago Tribune

Chicago Tribune

Conde Nast Magazines

Conde Nast Magazines

Conde Nast Magazines UK

Conde Nast UK

Country Life

Country Life - International Properties
Financial Times

Financial Times

Financial Times

London Daily Telegraph

London Daily Telegraph

The Los Angeles Times

The Los Angeles Times

Le Figaro

Full Page

Simply Abu Dhabi

Simply Abu Dhabi

South China Morning Post

South China Morning Post

South China Morning Post

TOTAL

Ad Description December  January

Full Page
Sotheby's Selects Enewsletter $  2,350.00
Digital Banner Program $  2,450.00 $ 2,450.00

Targeting - Major US Metros, Germany, UAE

Featured Banner

e-Newsletter $  5,500.00
Featured City $ 795.00

Native placement by City S 500.00
NYTimes.com Property Module $ 3,000.00 $ 3,000.00
Instagram Post $ 137500 $ 1,375.00
Mansion Global Homepage $  2,150.00

Profile page - 3 months $1,250
Showcase Listing + Elite Listing Package $3,250
Half Page $ 32,975.00

Half Page $ 18,725.00

Premium Spread
Property Gallery Full Page

Half Page $ 10,000.00
Half Page Page - Real Estate

Full page w/ Digital promotion

Half Page $  6,875.00

Takeover - Full Page

Full Page - 4 Magazines

Full Page

Full Page

Half Page $  8,750.00

Full Page $ 17,250.00
Half Page $ 11,650.00 $ 11,650.00

Takeover - Full Page
Full Page
Double Page Spread

Half Page $ 17,950.00

Luxe Homes Full Page $ 10,400.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

February

S 2,450.00
$  1,600.00
$  795.00
$  3,000.00
$  1,375.00
$  2,150.00
$ 32,975.00
$  4,680.00
$  980.00
$ 10,000.00
$  6875.00
$  8,750.00
$ 17,950.00

March

$  3,640.00
$  500.00
$  3,000.00
$  1,375.00
$  750.00
$  725.00
$  2,585.00
$ 10,000.00
$  4,000.00
$ 17,250.00
$  660.00
$  2,500.00
$  7,850.00

Media Total

$ 3,640.00
s 2,350.00
$ 7,350.00
$ 1,600.00
$ 5,500.00
$ 1,590.00
S 1,000.00
s 12,000.00
$ 5,500.00
$ 4,300.00
$ 1,250.00
$ 3,250.00
S 65,950.00
$ 18,725.00
$ 10,000.00
$ 10,000.00
$ 750.00
$ 13,750.00
$ 725.00
$ 2,585.00
$ 10,000.00
$ 4,000.00
S 17,500.00
$ 34,500.00
S 23300.00
$ 660.00
$ 2,500.00
$ 7,850.00
S 35,900.00
$ 10,400.00
$  318,425.00

skyad.com

Reach

20,000

488,357

3,000,000

750,000
294,000

222,412
102,400

328,000

1,288,848
644,424

423,111
351,268
168,000
208,602
150,000

13,000

13,000

13,000

420914
420,914

220,780
50,000
50,000

420914

210,457
9,591,030
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023-2024

Plan 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

JamesEdition

Rotating Gallery Real Estate Page
Featured Article and e-Newsletter promotion
Le Figaro

Headline Search

Native Ad

Simply Abu Dhabi

Instagram Post

WSJ.com

Mansion Global Homepage

Mansion Global New Development Profile
Mansion Global Homepage

Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National

The Wall Street Journal - Eastern Region
WSJ Mansion Global Experience Luxury
Mansion Global Experience Luxury
Mansion Global Experience Luxury

The New York Times

The New York Times - Main News

The New York Times - Real Estate

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
Chicago Tribune

Chicago Tribune

Conde Nast Magazines

Conde Nast Magazines

Conde Nast Magazines UK

Conde Nast UK

Country Life

Country Life - International Properties
Financial Times

Financial Times

London Daily Telegraph

London Daily Telegraph

The Los Angeles Times

The Los Angeles Times

Le Figaro

Full Page

Simply Abu Dhabi

Simply Abu Dhabi

South China Morning Post

South China Morning Post

South China Morning Post

TOTAL

Ad Description
Full Page

Sotheby's Selects Enewsletter

Digital Banner Program
Targeting - Major US Metros, Germany, UAE

Featured Banner
e-Newsletter

Featured City
Native placement by City

Instagram Post
Mansion Global Homepage
Profile page - 3 months

Featured Property Banner

Showcase Listing + Elite Listing Package

Half Page
Half Page

Premium Spread
Property Gallery Full Page

Half Page

Half Page Page - Real Estate
Full page w/ Digital promotion
Half Page

Takeover - Full Page

Full Page - 4 Magazines

Full Page

Full Page

Half Page

Half Page

Takeover - Full Page

Full Page

Double Page Spread

Half Page
Luxe Homes Full Page

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

December
$  2,450.00
$ 795.00
$  1,375.00
$  2,150.00
$ 32,975.00
$  6875.00
$  8,750.00
$ 11,650.00
$ 17,950.00

January

$  2,350.00

S 2,450.00

$  5500.00

S 500.00

$  1,375.00

$1,250

$3,250

$ 18,275.00

$ 10,000.00

$  8,750.00

$ 11,650.00

$ 10,400.00

February

S 2,450.00
$  1,600.00
$ 795.00
$  1,375.00
$  1,275.00
$  4,680.00
$  980.00
$ 10,000.00
$  6875.00
$  8,750.00

March

$  3,640.00
$  500.00
S 1,375.00
$  750.00
S 725.00
$  2,585.00
$ 10,000.00
$  4,000.00
$  8,750.00
$  660.00
$  2,500.00
$  7,850.00

Media Total

$ 3,640.00
S 2,350.00
S 7,350.00
$ 1,600.00
$ 5,500.00
$ 1,590.00
S 1,000.00
$ 5,500.00
$ 2,150.00
$ 1,250.00
$ 1,275.00
$ 3,250.00
S 32,975.00
S 18,275.00
$ 10,000.00
$ 10,000.00
S 750.00
$ 13,750.00
$ 725.00
$ 2,585.00
S 10,000.00
$ 4,000.00
$  35000.00
$  23,300.00
$ 660.00
$ 2,500.00
$ 7,850.00
S 17,950.00
S 10,400.00
$ 23717500

skyad.com

Reach

20,000

488,357

3,000,000

750,000
294,000

102,400
164,000

164,000

644,424
644,424

423,111
351,268
168,000
208,602
150,000

13,000

13,000

13,000

841,828

220,780
50,000
50,000

210,457

210,457
8,724,194
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023-2024

Plan3

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

JamesEdition

Rotating Gallery Real Estate Page
Featured Article and e-Newsletter promotion
Le Figaro

Headline Search

Native Ad

Simply Abu Dhabi

Instagram Post

WSJ.com

Mansion Global Homepage

Mansion Global New Development Profile
Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National

The Wall Street Journal - Eastern Region
WSJ Mansion Global Experience Luxury
Mansion Global Experience Luxury
Mansion Global Experience Luxury

The New York Times

The New York Times

The New York Times

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
The New York Times International Edition
Chicago Tribune

Chicago Tribune

Conde Nast Magazines

Conde Nast Magazines

Conde Nast Magazines UK

Conde Nast UK

Country Life

Country Life - International Properties
Financial Times

Financial Times

Financial Times

London Daily Telegraph

London Daily Telegraph

London Daily Telegraph

The Los Angeles Times

The Los Angeles Times

Le Figaro

Full Page

Simply Abu Dhabi

Simply Abu Dhabi

South China Morning Post

South China Morning Post

South China Morning Post

TOTAL

Ad Description
Full Page

Sotheby's Selects Enewsletter

Digital Banner Program
Targeting - Major US Metros, Germany, UAE

Featured Banner
e-Newsletter

Featured City
Native placement by City

Instagram Post

Mansion Global Homepage
Profile page - 3 months

Showcase Listing + Elite Listing Package

Quarter Page
Quarter Page

December

$  2,450.00
$  795.00
$  1,375.00
$  2,150.00
$ 16,500.00

January

$  2,350.00

$  2,450.00

$  5,500.00

$  500.00

$  1,375.00
$1,250
$3,250

$  9,400.00

February

S 2,450.00
1,600.00

$  795.00

$  1,375.00

$  2,150.00

Premium Full Page - Inside Back Cover $2,242.50, Opp Property Showcase $2, $

Property Gallery Full Page
Quarter Page
Quarter Page - Real Estate

Full page w/ Digital promotion

Quarter Page
Half Page

Takeover - Full Page
Full Page - 4 Magazines
Full Page

Full Page

Quarter Page
Half Page

Quarter Page
Half Page

Takeover - Full Page
Full Page
Double Page Spread

Quarter Page
Luxe Homes Full Page

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$  6,875.00
$  8,750.00
$ 11,650.00

$  5,000.00
$  3,450.00
S 8750.00
$  6,800.00
$ 10,400.00

2,242.50
$ 980.00
$  5,000.00
$ 527500
$ 10,250.00

March

S 3,640.00
$  500.00
$  1,375.00
$  750.00
$  725.00
$  2,585.00
$ 10,000.00
$  4,000.00
S 8750.00
$  660.00
$  2,500.00
$  7,850.00

Media Total

$ 3,640.00
$ 2,350.00
$ 7,350.00
$ 1,600.00
$ 5,500.00
$ 1,590.00
$ 1,000.00
$ 5,500.00
$ 4,300.00
$ 1,250.00
$ 3,250.00
s 16,500.00
$ 9,400.00
$ 5,000.00
$ 5,000.00
$ 750.00
$ 3,450.00
$ 6,875.00
$ 725.00
$ 2,585.00
$ 10,000.00
$ 4,000.00
$ 5,275.00
$ 26,250.00
$ 6,800.00
$ 11,650.00
S 660.00
$ 2,500.00
$ 7,850.00
$ 10,250.00
$ 10,400.00
$  183,250.00

skyad.com

Reach

20,000

488,357

3,000,000

750,000
294,000

102,400

328,000

644,424
644,424

423,111
351,268
168,000

104,301
104,301

150,000
13,000
13,000
13,000

210,457
631,371

496,286

220,780
50,000
50,000

210,457

210,457
9,220,480
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023-2024

Plan 4

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

JamesEdition

Featured Article and e-Newsletter promotion
Le Figaro

Headline Search

Native Ad

Simply Abu Dhabi

Instagram Post

WSJ.com

Mansion Global New Development Profile
Mansion Global Homepage

Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - Eastern Region
WSJ Mansion Global Experience Luxury
Mansion Global Experience Luxury
Mansion Global Experience Luxury

The New York Times

The New York Times

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
Chicago Tribune

Chicago Tribune

Country Life

Country Life - International Properties
Financial Times

Financial Times

London Daily Telegraph

London Daily Telegraph

The Los Angeles Times

The Los Angeles Times

Le Figaro

Full Page

Simply Abu Dhabi

Simply Abu Dhabi

South China Morning Post

South China Morning Post

TOTAL

Ad Description
Full Page

Sotheby's Selects Enewsletter

Digital Banner Program
Targeting - Major US Metros, Germany, UAE

e-Newsletter

Featured City
Native placement by City

Instagram Post

Profile page - 3 months
Featured Property Banner

Showcase Listing + Elite Listing Package

Quarter Page

Premium Full Page
Property Gallery Full Page

Quarter Page
Full page w/ Digital promotion

Quarter Page
Takeover - Full Page
Full Page

Quarter Page
Quarter Page
Takeover - Full Page
Full Page

Double Page Spread

Luxe Homes Full Page

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

December

$  1,625.00
$ 795.00
$  1,375.00
$  1,275.00
$  9,400.00
$  3,450.00
$  5275.00
$  6,800.00

January
$  2,350.00
$  1,625.00
$  3,300.00
$  500.00
$1,250
$3,250
$  9,400.00
$  5,000.00
$  3,450.00
$  5275.00
$ 10,400.00

February

$  1,625.00
$ 795.00
$  1,375.00
$  1,275.00
S 2,242.50
S 980.00
$  5275.00
$  6,800.00

March

S 3,640.00
$  500.00
$  750.00
$  725.00
$  4,000.00
$  660.00
$  2,500.00
$  7,850.00

Media Total

$ 3,640.00
$ 2,350.00
$ 4,875.00
S 3,300.00
$ 1,590.00
$ 1,000.00
$ 2,750.00
$ 1,250.00
$ 2,550.00
$ 3,250.00
$ 18,800.00
$ 5,000.00
S 750.00
$ 6,900.00
$ 725.00
$ 4,000.00
$ 15,825.00
$ 13,600.00
$ 660.00
$ 2,500.00
$ 7,850.00
$ 10,400.00
$  113,565.00

skyad.com

Reach
20,000

488,357

1,500,000

294,000

51,200

328,000

1,288,848

423,111
168,000

208,602
150,000
13,000
631,371
992,572
220,780
50,000
50,000

210,457
6,827,841
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023-2024

Plan 5

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*
Million Impressions
Million Impressions
JamesEdition
e-Newsletter promotion
Le Figaro

Headline Search

Native Ad

Simply Abu Dhabi
Instagram Post

WSJ.com

Mansion Global New Development Profile
Mansion Global Homepage
Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - Eastern Region
WSJ Mansion Global Experience Luxury
Mansion Global Experience Luxury
Mansion Global Experience Luxury

The New York Times

The New York Times

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
Chicago Tribune

Chicago Tribune

Country Life

Country Life - International Properties
Financial Times

Financial Times

London Daily Telegraph

London Daily Telegraph

The Los Angeles Times

The Los Angeles Times

Le Figaro

Full Page

Simply Abu Dhabi

Simply Abu Dhabi

South China Morning Post

South China Morning Post

TOTAL

Ad Description
Full Page

Sotheby's Selects Enewsletter

Digital Banner Program
Targeting - Major US Metros, Germany, UAE

e-Newsletter

Featured City
Native placement by City

Instagram Post

Profile page - 3 months
Featured Property Banner

Showcase Listing + Elite Listing Package

Quarter Page

Premium Full Page
Property Gallery Full Page

Quarter Page
Full page w/ Digital promotion

Quarter Page
Takeover - Full Page
Full Page

Quarter Page
Quarter Page
Takeover - Full Page
Full Page

Double Page Spread

Luxe Homes Full Page

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

December

$  1,625.00
$ 795.00
$  1,375.00
$  1,275.00
$  9,400.00
$  3,450.00
$  5275.00
$  6,800.00

January

$  2,350.00

S 1,625.00

$  1,500.00

$  500.00
$1,250
$3,250

$  9,400.00

$  5,000.00

$  5275.00

$ 10,400.00

February

S 1,625.00
S 1,375.00
S 2,242.50
$  980.00

March

S 3,640.00
$  750.00
$  725.00
$  4,000.00
$  660.00
$  2,500.00
$  7,850.00

Media Total

$ 3,640.00
$ 2,350.00
$ 4,875.00
S 1,500.00
$ 795.00
$ 500.00
$ 2,750.00
$ 1,250.00
$ 1,275.00
$ 3,250.00
$ 18,800.00
$ 5,000.00
S 750.00
$ 3,450.00
$ 725.00
$ 4,000.00
$ 10,550.00
$ 6,800.00
$ 660.00
$ 2,500.00
$ 7,850.00
$ 10,400.00
$ 93,670.00

skyad.com

Reach
20,000

488,357

1,500,000

294,000

51,200

164,000

1,288,848

423,111
168,000

104,301
150,000
13,000
420914
496,286
220,780
50,000
50,000

210,457
5,852,797
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