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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

SKY Advertising is excited to present to Pacific Sotheby’s International Realty® a

° curated, multi-media marketing selection of offerings to bring ultra-high net worth
\- atlo I l a & G O a buyer awareness to 1230 Neptune Ave.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent

E >< O S l I re individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end living in
Encinitas, CA.
1 2 O \ e t n@ A e Approaching the marketing strategy from these different directions will help us to
p u V saturate your market in the most effective way, bringing deserved recognition to

this unique and exciting property.

, JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
LET'S DO Executive Vice President Senior Account Executive Account Executive Account Executive
GREAT THINGS TOGETHER 212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby's International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

 Distribution at all 70 Sotheby’s offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

QUARTER PAGE: $910
HALF PAGE: $1,820
FULL PAGE: $3,640

skyad.com 3



DIGITAL

SOTHEBY’'S PREFERRED
E-NEWSLETTERS

+ 1lx Year

» Highlights auction dates and invitations
» 4,500 top Sotheby’s clients (Preferred)
» 43.7% open rate

PRICE: $3,000

EXCLUSIVE NEW PROPERTIES FROM
SOTHEBY'S INTERNATIONAL REALTY®

Elegant Condo Tower
New York, New York

@ Delete O Junk  Block

®
. = R

Sotheby’s:: Preferred 5 September 2018

\w\ ,I

Your Members' Lounge in Hong Kong

The Preferred Members' Lounge returns to the Hong Kong Convention Centre this autumn,
3 il
Sotheby S open daily from 28 September to 3 October.

Travel to Hong Kong in Style

Take advantage of special offers and services while you are in Hong Kong for our sales,
including exclusive hotel rates and private club access.

LEARN MORE

Limited Offer

A Jewelled Garden of Eden

skyad.com
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DIGITAL

Nob Hill
(Gazette

Nob Hill Gazette reaches the most affluent homes on the
Peninsula & Silicon Valley reaching 7 of the top zip codes
inthe US.

+ $20,025,000 Average Net Worth

+ $2,170,000 Average Income

« 57% Percentage of Female Readers
» 41 Years Average Age

E-NEWSLETTER
ON THE MARKET

An exclusive promotional e-newsletter showcasing top
residential listings with click-through to the property’s
own websites.

PRICE: $500 PER LISTING

San Francisco, Peninsula and Silicon Valley

L]

PENINSULA & SILICON VALLEY

skyad.com



DIGITAL

jamesedition.com

ROTATING GALLERY

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds. on the Home
Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

2

The World's*
cetplace

Featured Categories

7l
s

©.

New & Trending

The Journal

BUSINESS
HUFFPOST S DER Bloomberg scnBC [5[8[C]

skyad.com



DIGITAL

jamesedition.com

FEATURED ARTICLE AND
E-NEWSLETTER PROMOTION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JameskEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

JAMESEDITION Roslfse  Cos  Ychs ki Other Joumal son

The Top 1%: The 20
Greatest New York
Penthouses

The Top 3 placestolive  Top 15 luxury home bars:  Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capialists NYC, London... can actually buy penthouse in..

pertectyfitinto desertscapes. hotspot

Hey there, isknd huneers: — Top SEU countries for ~ Up to S225 million: The  Spains 12 property-
We collecred the top 22 real estate investmencin 22 most expensive related caxes for buyers
privae... 2020 houses in the world to keep in mind

iorve,Bol A, " tancs and ecs.

skyad.com
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DIGITAL

LA Times

LIGHTHOUSE FIXED POSITION
HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on
the top of the LATimes.com Real Estate, Home Page,
Real Estate Content pages and ROS.

PRICE: $325 MONTH

Maximum 30 featured properties
Included with the Hot Property Print Placement

fLos Angeles Times

REAL ESTATE

uuuuuuuuuuu Company Town  Autes

Subncrive ow
e meets

Sotheby’s

INTERNATIONAL REALTY

Beverly Hills, CA
$7250000

Lena Dunham lists 102-year-old bungalow in
ulding Square

Alfordable now

Beverl Hill home st a
loss

EASTON POINT

O ACRES $95.000.000

amazoner  ©*

skyad.com
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PRINT

Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and THE WALL STREET JOURNAL
exciting content alignment opportunities in “Mansion” .

WSJ's luxury real estate section, we are able to further ALY WAL N 10 SO0 AL AL oA+ 55 A% oL G LS S5 SO YN

strengthen our brand, expand visibility and deliver our Fed Cuts Rates Amid Virus Fears
message with more resounding results than ever before. Stods bondyieds . B s

after central bank takes Dt i

Business SFinance  biggest emergency

) ) actionsince 0B Crisis o gy
+ Circulation: 644,424 TEEER, e B

What’s
News

il
I

e R
+ E-newspaper: 194,000 et e b

+ Readership: 4,234,000 Dy Itk RS
« Male / Female: 62% / 38% i

@ Target, Koht's and oer
Petalrs that posted ks

+ Average HHI: $404,217 e

ek

Tennessee
Twisters
Kill at
Least 25

+ Average age: 50 e

‘ Nordstrom named Exik
Nordstrom s sole chie,
ending a umisual sared

e sizassares “zssen
et 25 people s the st iz see
erscarved i path through s

it o

PRICE: $795 SINGLE SPOT, COLOR

© Anoutage that it pop.
war olie brokersge Rob-
o

into part of Tuesday. Bi3

» Quibi saidasecond round.
e broven e ol
i

st 10175 hillon, B4

World-Wide

consideig using:
isaser progra o pay s

ity b of | i
mailin ballos. Dokgates are

skyad.com | 13



PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

PRICE: $750 FULL PAGE, COLOR

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

Nothi

Rprssantd by Joseph Bartiers o pE 3.

72 Post Road, Old Westbury, NY

72 Post Road
se

Sotheby’s
OANIELGALE COM/AGENT/DEBRARUSSELL #® "Gl | Scthebys

Sandbanks

Exuma, The Bahamas

Bahamas | Sotheby's

CA 92008

Il

//

5305 Carlsbad Boulevard, Carlsbad,

5305 Carlsbad Boulevard
587 8.0 84110.039 5O FT.
5000000

160 e of prime

Pacific | Sothebys

W

skyad.com
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome

FTWeekend
Studyinstyle
Homework
isnochore

$750 PROPERTY SPOT, COLOR
Global

oo v on Temer GFTPrapeTy

FTWeekenc

Tips from + L“"‘:L:g?
topglobal .. FlchiefBernie
chefs Ecclestone:

4 Tbreak

the rules”
e carrs

Schulz reversal s Aflicted Monty Python

. 5 5 e
raises Merkel’s e e I
survival hopes ) -

 SPD chiefready to join coalition talks
¢ bout of German unease recedes.

o P

Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY

skyad.com
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PRINT

[Los Angeles
Times Takeover

72 Post Road, Old Westbury, NY

Your next E
move can be ‘

6.6

ol 98

The Los Angeles Times takeover is an exclusive, full-color
Sotheby's International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be

CEOs, PresidentsorVPs. | e

. 0, i
32% of readers are more likely to own a second home Open the door to Takeapeck at
or real estate property. what’s next. what’s next.

e

» Full Page color ad using Sotheby's International Realty
Design Vault template

+ Western Los Angeles coverage

» Saturday Print Circulation: 56,000

+ Saturday e-edition subscribers: 164,780

Water Mill South on Reserve, Pool & Tennis.
Water *

The Rosewood Farm Estate
‘Southampton, New York

PRICE: $660/FULL PAGE -

skyad.com | 16



PRINT

San Francisco
& Silicon

Valley
Takeover

Exclusive insert in the New York Times distributed to
36,500 households in the San Francisco and Silicon
Valley metro.

FULL PAGE W/ DIGITAL PROMOTION: $725

Sotheby’s

beyond your
expectations.

CONNECTICUT

GREENWICH

Rprssantd by Joseph Bartiers o pE 3.

72 Post Road, Old Westbury, NY

Debra Russ

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks
Exuma, The Bahamas

Sandbanks | Exuma

5305 Carlsbad Boulevard, Carlsbad,
CA 92008

skyad.com
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SCHED

ULE AND PRICING

Proposed

Sc
& |

hedule, Pricing
Reach 2024

Plan V1

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Preferred Enewsletter

Digital

Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

Rotating Gallery Real Estate Page

Featured Article and e-Newsletter promotion

LA Times

Lighthouse Fixed Position - Hot Property Page

Print

The Wall Street Journal

The Wall Street Journal - National

The New York Times

The New York Times Takeover
Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

San Francisco / Silicon Valley Takeover
San Francisco / Silicon Valley Takeover

TOTAL

Pricing Subject to Change

Ad Description January
Half Page

Sotheby's Preferred Enewsletter

OTM On the Market eNewsletter S 500.00
Featured Banner

e-Newsletter S  5,500.00

Lighthouse Fixed Position - Hot Property Page

Property Spot w/Digital Featured Property Upgrade
Full page w/ Digital promotion

Property Spot

Takeover

Full page w/ Digital promotion

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

February

$ 500.00
S 325.00
S  3,180.00
$ 750.00
S 725.00

March

$  1,820.00
$  3,000.00
S 500.00
$  1,600.00
$  1,590.00
S 750.00
S 750.00
$ 660.00

Media Total

1,820.00

3,000.00

1,500.00

1,600.00
5,500.00

325.00

4,770.00

750.00

1,500.00

660.00

725.00

21,425.00

Reach

20,000

7,500

19,500

750,000
294,000

425,000

1,288,848

168,000

420,914

220,780

34,200

3,614,542

skyad.com | 19




SCHED

ULE AND PRICING

Proposed

Sc
& |

hedule, Pricing
Reach 2024

Plan V2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Preferred Enewsletter

Digital

Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

Featured Article and e-Newsletter promotion

Print

The Wall Street Journal

The Wall Street Journal - National

The New York Times

The New York Times Takeover
Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

San Francisco / Silicon Valley Takeover
San Francisco / Silicon Valley Takeover

TOTAL

Pricing Subject to Change

Ad Description
Quarter Page

Sotheby's Preferred Enewsletter

OTM On the Market eNewsletter

e-Newsletter

Property Spot w/Digital Featured Property Upgrade

Full page w/ Digital promotion
Property Spot
Takeover

Full page w/ Digital promotion

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

January February

S 500.00 $ 500.00

$  5,500.00
S 3,180.00
$ 750.00
S 725.00

March

$ 910.00
$  3,000.00
$ 795.00
$ 750.00
S 750.00
$ 660.00

Media Total

$ 910.00
$ 3,000.00
$ 1,000.00
$ 5,500.00
$ 3,975.00
$ 750.00
$ 1,500.00
$ 660.00
$ 725.00
$ 17,295.00

Reach

20,000

7,500

13,000

294,000

1,288,848

168,000

420,914

220,780

34,200

2,433,042

skyad.com | 20




