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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

° SKY Advertising is excited to present to LIV Sotheby's International Realty® a
Natlonal & GlOb al curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to The Keep.
Your strategic blueprint is composed of three layers: direct exposure to the
EXp O Sure Sotheby's auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital

products that are highly targeted to individuals looking for high-end living in

r | \ | | ; Sedalia, CO.
e e@p Approaching the marketing strategy from these different directions will help us to

saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

, JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
LET'S DO Executive Vice President Senior Account Executive Account Executive Account Executive
GREAT THINGS TOGETHER 212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com




Sotheby’s
Auction House
Offerings

LIV ‘ Sotheby’s

INTERNATIONAL REALTY




PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby's International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

 Distribution at all 70 Sotheby’s offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

HALF PAGE: $1,820
QUARTER PAGE: $910

skyad.com 3



DIGITAL

SOTHEBY’'S BESPOKE
GEO-TARGETED EMAIL

Every Week

52x/Year

Custom content, option to target users by location
Audience selection by feeder market

35% open rate

25,000+ recipients

TARGETED AREAS

Texas, California, lllinois, Florida, Nevada, New York

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands

FIND OUT MORE

[ Delete © Junk Block

o]
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Sotheby’s v s

SOTHEBY'S INTERNATIONAL REALTY
Dream Big Villa, Turks & Caicos Islands
[FIND OUT MORE

More From Sotheby's

skyad.com



DIGITAL

SOTHEBY’S SELECTS
E-NEWSLETTERS

+ Every Friday

« 52x Year

+ Highlights upcoming auction events
« 488,357+ recipients

» 34% average open rate

PRICE: $2,350/DEPLOYMENT

[ Delete © Junk Block

o]

Sotheby’s

INTERNATIONAL REALTY
Extraordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

SEE MORE

R

Sotheby’s Sclects | 21 September

19

76N

P
X S

One of the Most Beautiful and Sought-After Watches
Ever Made

WATCH VIDEO

ATIONAL REALTY
raordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

THIS EMAIL WAS SENT TO YOU BY SOTHEBY'S
1334 YORK AVE, NEW YORK, NY 10021
UNSUBSCRIBE FROM SOTHEBY'S SELECTS
UNSUBSCRIBE FROM ALL | PRIVACY POLICY | SELL WITH US
© 2018 SOTHEBYS.COM

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

Btk 1o do

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: The Keep

+ Flight Dates: January 2024 - March 2024
+ Impressions: 3,000,000

« Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

= TOWNICOUNTRY ELECTION 2914 TRAVEL STYLE WERITAGE

9 Hotspots to Add to Your England Trip Itinerary

what's next.

@

Northing compares to

Lv
Sothebys

.%9&9&9&} 2554

Minimum 3 month commitment

skyad.com 9



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

INVESTOR'S BUSINESS DAILY

THE WALL STREET JOURNAL

Bloomberg
Markets

FORTUNE

¢ REUTERS

g

CNBC

Forbes

FOX\BUSINESS

skyad.com |
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DIGITAL

. Nothing L - ' ¥ Sotheby’
S o _RE LIV | Sotheby's
Creative compes SO o
to what's _ _
next. i3 : | 7 ' _ = | DISCOVER MORE

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing. LIV Sntheby’s
Ad Units: 970x250, 728x90, 300x600, 300x250, .
or custom sizes.

Nothing compares to
. DISCOVER MORE
what's next.

BANNER PRODUCTION: $350

T i R LIV

N Jt]'ll Ilg LIV ?\nthmg compares to m
: e S e otheby's
compares to Sotheby’s whar's next. reAH AL Rl

\\hat’s ]]L‘XT. INTERNATIONAL REAITY

DISCOVER MORE

DISCOVER MORE

skyad.com 11



DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

-

L)
csnsao

= TOWNICOUNTRY ELECTION 2904 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A therer devtimations tovour Britiad to-do bat

Nothing compares to
what's next.

o LIV
Nothing comparesto = ——
Sotheby's

whar's next. AL AR

Nothing
compares
to what's
next.

ARCHITECTURAL DIGEST

Ty e KT —
[ #""1 Nothing LV

The Best Islands in the Caribbean,
CC )mpm'cs o So
‘ what's next.

Fm snrkebrrs’ perrmdins tn foecdie B, these sre e 10 hest

Fiw o Asif Khasn offesed
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tise wriginal srchatectore will be e e groued m
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks and click-through rate. This allows you
to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

40K

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

MARKETING

, .
LIV ’ Sotheby’s Doty Summay ckY B

INTERNATIONAL REALTY Total Impressions: 3,000,000
Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
. BBC.com

. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 R 515 I 017%
85C.com N 37255 I 5 I 0 5%
ws..com I 51 471 I 72 I O. %

Reuters.com N 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com |
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DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated
program that targets a high-net-worth audience across
Houston, Los Angeles, Burbank, Chicago, New York, Dallas,
Las Vegas, Santa Barbara, Fort Lauderdale, and West Palm
Beach.

The program, with a projected start date of January 16th and
will run for three months delivering an estimated 3,000,000
impressions.

This will include:

» A Site-specific segment that allows us to reach a high-net-
worth audience (Adults top 10% HHI), living in Houston,

Los Angeles, Burbank, Chicago, New York, Dallas, Las Vegas,

Santa Barbara, Fort Lauderdale, and West Palm Beach on
top global business and finance websites.

» Abehavioral segment that will allow us to show banners to
Ski Enthusiasts living in Houston, Los Angeles, Burbank,
Chicago, New York, Dallas, Las Vegas, Santa Barbara, Fort
Lauderdale, and West Palm Beach.

» Abehavioral segment that will allow us to show banners to
Outdoor Enthusiasts living in Houston, Los Angeles,
Burbank, Chicago, New York, Dallas, Las Vegas, Santa
Barbara, Fort Lauderdale, and West Palm Beach.

» Abehavioral segment that will allow us to show banners to
Golf Enthusiasts living in Houston, Los Angeles, Burbank,
Chicago, New York, Dallas, Las Vegas, Santa Barbara, Fort
Lauderdale, and West Palm Beach.

SITE SPECIFIC

This segment consists of premium global business/finance
websites such as WSJ.com, Reuters.com and more to extend
the overall reach of the program.

BEHAVIORAL TARGETING

We can target people on behavior first based on their online
behavior (sites visited, content consumed and search activity).
Since this segment targets behavior first, the banners could end
up showing on any site across the web.

To ensure that the banners are seen in a premium environment,
we have created a “whitelist” of sites. Ads will only show to
people who have met our targeting criteria (behavior, income,
and geo-target) on one of these sites. The site list includes top
news, business, finance, sports, politics, and tech sites.

MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions,
clicks, click through rate (CTR), and (if tracking codes are \
installed on the landing page) Sessions, Pages Per Session,

Average Time Spent, Conversions.

REPORTING

We will provide monthly reporting that will summarize the KPI's
(Key Performance Indicators) and provide optimization
recommendations.

-

skyad.com | 14



DIGITAL

Impressions Scheduling

LIV SIR -The Keep

January February March April
Media Geo-Target o1 08 15 22 29 05 12 19 05 12 19 26 02 09 16 23 30| Impressions
WsJ.com
Bloomberg.com
Barrons.com
Invetsors.com
Houston, Los Angeles, Burbank,
CNBC.com
Chicago, New York, Dallas, Las 1700,000
Fortune.co Vegas, Santa Barbara, Fort
rtune.com
Lauderdale, West Palm Beach
Reuters.com
Forbes.com
FoxBusiness.com
CNBC.com
Denver, Boulder, Colorado
Behavioral - Ski Enthusiasts Springs (Front Range), Texas, 475,000
Florida, Chicago, New York
Houston, Los Angeles, Burbank,
Behavioral - Outdoor Enthusiasts Chicago, New York, Dallas)Las 375,000
Vegas, Santa Barbara, Fort
Lauderdale, West Palm Beach
Houston, Los Angeles, Burbank,
Behavioral - Golf Enthusiasts (e, AR e (s 450,000
Vegas, Santa Barbara, Fort
Lauderdale, West Palm Beach

Total Digital

skyad.com



DIGITAL

Digital Event
largeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

» Event targeting - Target customers who attend
specified events within a specific time frame.

» Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.

sulting ‘
Q:c
Ir Ave
brniture
bpensary Denver
=
®
Z || @n
>
L
=
a
e
3
=
o
a
%2 2617 WesicaIax @
L7 Avenue Parking

GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC EVENTS
AND LOCATIONS

« From: $1,500/month

skyad.com |
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DIGITAL

Comprehensive
Digital

OTT/VIDEO PREROLL

OTT or Over The Top is video programming transmitted via
the Internet, not on traditional cable or broadcast. It reaches
any type of internet connected device including Roku,
Connected TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation,
Apple TV, Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and
channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently
doing broadcast TV or cable because OTT reaches audiences
that have cut the cord to cable (cord-cutters), or those that
have never had cable (cord-nevers) and you are able to reach
a more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers
have either cut their cords or never signed up for one in the
first place.

e [T
N 2D YouTube &=

LT RN P

YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and Smart
TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign. We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

(]

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client's database list.

PRICE: STARTING AT $1,500/MONTH

skyad.com | 17



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages

the big things to watch at the
Werld Challenge

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
World Challenge

they are reading.

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: STARTING AT $1,500/MONTH

skyad.com |

18



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

== s prorsof poawering your passions gt home

Colleton River (4]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews Fiver
#peninsula #family #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make your yard more sustainableby 24
{ - march i - apriiao  [UES
U'“CE“,,,‘!‘EL,E THE SALE | Apr

| LEASN MORE |

SAVE o OFFICE CHAIRS v DESKS

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

& March 283t $i8c 1

Renmtion 11

» Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: STARTING AT $1,500/MONTH

skyad.com | 19



DIGITAL

Smart Solutions
Eblast

Our team of email experts make your message stand out
from your competition with compelling subject lines,
engaging copy, powerful images and strategic deployment
scheduling. Our campaigns are 100% responsive, meaning
your message is optimized for all devices and email
platforms in order to expand your reach and foster
engagement with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

AUDIENCE

« Select High Income Zip Codes
Net Worth > $13 Million

+ Household Income > $500K
20,000 Total Emails

CUSTOM EMAIL: $2,295

Explore the latest luxury properties in the Bay Area

Among these buying opulence with fl ling windows,
and a vineyard paradise with panoramic views,
Schedule a private tour today.

The Epitome of Luxury Bay Living

$8,998,000

The home you have been waiting for. Embrace the opulence of this 9,931 square

foot enclave as you experience unmatched, breathtaking views of the entire Bay

Area with floor-to-ceiling windows. Built with every executive amenity you could
possibly need, this custom-built masterpiece spares no details.

g T

Tuscan Vineyard Qasis in Mission Hills
44989 Vista Del Sol, Fre ce

$7,998,000

Your very own custom oasis awaits in the highly desirable Mission Hills. Enjoy
8,132 square feet of extensive luxurious living space on 2.7 acres of paradise,
including 2 acres of lovely Cabernet vineyards, perfect for any wine connoisseur.
Nearly every room in this magnificent home offers outstanding panoramic views
of city lights, bay bridges, and the beautiful Mission Hills.

Joseph Sabeh Jr.
DRES CalBRE# 012

Thank you for being part of our mailing list.
You can use this link to stop receiving our emails.

Alternatively, mail your request to PO Box 34628, Seattle, WA 98124-1628

skyad.com
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DIGITAL

Google
AdWords

With Google's online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

» Keyword List Set Up

« Campaign and Ad Group Implementation

* Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

+ Write/Edit Ad Copy

» Ensure Tracking is in Place

» Set Bids and Allocate/Pace Budgets

+ Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

« Campaign Adjustments

» Monthly Performance Reporting

DIGITAL PPC PROGRAM
$750 CAMPAIGN SET UP $5,000/MONTH

skyad.com
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DIGITAL

Chicago
Tribune

The Chicago Tribune helps Chicagoans, and those that
love Chicago, stay connected to the stories and topics
that affect this great city. Its award-winning stories
range from an array of topics that matter most;
including breaking news, politics, sports, culture,
suburban coverage and engaging interactive features.

« Average Monthly Page Views: 36.6M
» Unigue Monthly Visitors: 11.7M

CUSTOM EMAIL

Email deployment to target audience featuring
dedicated content.

Targeting options can include:

» Geography (zip code, DMA)

» Demographic (Age, Household Income, Interest)
+ Home Intenders

+ First Time Homeowner

* Homeowner / Renter

» Property Type

* Home Value

50K: $1,200
100K: $1,950
150K: $2,375

v (Chicag
- clas

B I

EE  EEENEET
@hicago Tribune

Uhicago Tribinie

ronh o L o v

skyad.com
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DIGITAL

Crain’s New
York Business

REAL ESTATE DAILY ENEWSLETTER

Crain's New York Business is the trusted voice of the
New York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York's complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE OF
DECISIONMAKERS

» 78% are Top Management Professionals

» 60% are C-Suite Level Executives

* 41% serve on a Corporate or Non-Profit Board

» 87% influence Capital Expenditures, Leasing, or
Purchasing

REAL ESTATE DAILY
E-NEWSLETTER

» Subscribers: 15,000

» Average Open Rate: 42%

+ 33% SOV + 25K ROS display impressions
» Featured Placement Property Listing

Vernado's Roth expresses frustraticn aver
return-io-affice pace on earnings call

Bl T S cemars ropatu aoout e s notng B SonUEeRS|
FRB NN oA VRBSEY BRE T o

Manhattan cifice marke! sees best menth for
by Eeasing since 2020
Lsanemg yriemn Sor S puar fan sirsacy socesdsd 2050 o

WestPark: Whese Iasasvation Thebves

et Shees e aanephona: Cin A ST Aaadguaren bmiegs ey

it 51 8 5 BrE agen . ke b o
T
Hodel mogul Sam Chang explains hiz slew ol
K ; recent sales

i Tha dreps B Py @0 Do e SR, BTSSR P
f Pl e T S B

CRAIN'S
sRsCRIPTIOHS

[Editorial: Back-and-forth approsch to SALT
ﬂ. cap cawses confusion, hurts NY taapayers
> AT WG T 15 Tk D] (0] THNST TP B0
k. o M appracn

Deals of the Day: Nov. 2, 2021
T rianry Lutn Fousspaten s & sliuanes. anla
o Pl marihouns N85 T4

Heshul 561 ta seale Back Cuama's ambitiaus
Penn Stathon plan

Tog consiyneitie [OMC O PIRage Lidiren Minhas

PRICE: $3,150

skyad.com | 23



DIGITAL

EQ Living

Equestrian Living is tailored to the lifestyle led by their
readers. They enjoy a shared pride in their homes, farms, and
ranches—and of course their revered horses. They spend
generously on travel, vacation homes, jewelry, automobiles,
high-end fashion, and other luxury items. In its inaugural
year EQ was recognized nationally when a panel of 26 judges
at American Horse Publications selected it as the Overall
Best Equestrian Magazine in America.

WEEKLY E-NEWSLETTER

A display banner ad of your property appears in the
e-newsletter among editorial content.

» Subscribers: 39,000

PRICE: $950

skyad.com
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DIGITAL

Nob Hill |
(Gazette “Gazelle

Nob Hill Gazette reaches the most affluent homes on the
Peninsula & Silicon Valley reaching 7 of the top zip codes
inthe US.

+ $20,025,000 Average Net Worth

+ $2,170,000 Average Income

« 57% Percentage of Female Readers
» 41 Years Average Age

E-NEWSLETTER
ON THE MARKET

An exclusive promotional e-newsletter showcasing top
residential listings with click-through to the property’s
own websites.

PRICE: $500 PER LISTING

San Francisco, Peninsula and Silicon Valley

L]

PENINSULA & SILICON VALLEY

skyad.com | 25



DIGITAL

jamesedition.com

E-NEWSLETTER

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.comis the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Upgrade your listings for increased visibility to
capture the attention of the UHNW.

LISTING FEATURE: $1,500
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Find luxury Real Estate and Homes for sale
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The Bahamas: Inside the most exclusive gated
communities

ratures, crystalclear water and
provimity to the US are not good enough reasons to
consider a move o the Bahamas, a community of ike-
minded people should be. A round of golf or cockiails at
sunset s shorthand for a club of fo.

Read more

Real Estate in Whistler: Three Luxury
Neighborhoods in Nature Worth Exploring
Posted 2
Wrister round outdoor playground for all ages,
where fine diing restaurants, 5star otels, spas and

wellness facities ae a quick floatplane,helicopter ride,
or drive from Vancouver. Whister, 8C: Interational
Destination

Read more

About JamesEdition Top Brands
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DIGITAL

jamesedition.com

ROTATING GALLERY

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds. on the Home
Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

-

The Journal

BUSINESS
HUFFPOST S IDER Bloomberg scnBC [8[B[C]

skyad.com
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DIGITAL

jamesedition.com

FEATURED ARTICLE AND
E-NEWSLETTER PROMOTION

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

JAMESEDITION

“The Top 3 places to live
in Bermuda for nomad
capitalists

Penthouses

The Top 1%: The 20
Greatest New York

Top 15 luxury home bars: ~ Not a mirage: Top 20
Ultra-stylish ideas from ~ iconic desert houses you
NYC, London.. can actually buy

View from the top: Step
inside the most exclusive
penthouse in...

a pandomic
perfectyftinto desertscapes.

Top 5 EU countries for

Up to $225 million: The
22 most expensive
houses in the world

Spain's 12 property-
related caxes for buyers
to keep in mind

one-offand annwal

LUXURY INSIGHTS NEWSLETTER

acT THE NEWSLETTER

tancs and ecs.

skyad.com
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DIGITAL

jamesedition.com

SOCIAL MEDIA POST

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW with a
Social Post

+ Instagram 74.8K
+ Facebook 31.3K

PHOTO

1 featured listing

1-5 photos

Short caption

Listing info box

1 tag on pictures & caption
Link in bio

PHOTO: $500

PHOTO PLUS

1-5 featured listings

1-10 photos & text

Long caption

Listing info box

1-3 tags on pictures & caption
Link in bio

Repost on stories

PHOTO PLUS: $1,000 PHOTO
PLUS

VIDEO

+ 1-5featured listings

» 5-30 seconds video

» Reels & TikTok format
» Short caption

» Listing info box

« 1-3tags on caption

» Linkin bio

VIDEO: $1,800
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DIGITAL

LA Times

LIGHTHOUSE FIXED POSITION
HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on
the top of the LATimes.com Real Estate, Home Page,
Real Estate Content pages and ROS.

PRICE: $325 MONTH

Maximum 30 featured properties
Included with the Hot Property Print Placement

fLos Angeles Times

REAL ESTATE

uuuuuuuuuuu Company Town  Autes

Subscrive ow
S ety

INTERNATIONAL REALTY

Beverly Hills, CA
57250000

Lena Dunham lists 102-year-old bungalow in
ulding Square

EASTON POINT

O ACRES $95000000

amazoneon  ©*

skyad.com
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DIGITAL

LA Times

CUSTOM EMAIL

A stand-alone email message sent to LA Times
registered users on behalf of your brand.

Whether you're trying to reach homeowners, buyers or
sellers, target them by geo, demo, behavior, lifestyle or
purchase intent.

» Audience: 30K

PRICE: $1,350/DEPLOYMENT

os Angeles Times

skyad.com
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DIGITAL

RobbReport.com

REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides
outstanding visibility and click-through for high
impact awareness.

Limited Space available: only 10 properties per
month are permitted

» Above average click through rate

» Can click directly to provided url or landing page
(built by robbreport.com)

« Property is live within 24-48 hours of receiving
materials.

PRICE: $1,350

~.e-= RobbReport -

= CARS WY IATRON MARIME THAVEL WATCH COLLECTDR STYLE SHELTER FOOD & DRINE @,

REAL ESTATE

ART R COLLECTELES VACATION HOMES CELEESITY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

O (M Tha Mo Beosstviel Extate n dtiosta

Thgrw ara £3.637 praparties avadabda

Coui3iT [ [T =T Lk S

LANIH Min,
AL EATHEOOAE ARCHITETIAL £ SO TS TR BROHETE T VIR KNy

SRR ADDRRLYL B¢ SEETAL O a
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DIGITAL

RobbReport.com

REAL ESTATE ENEWSLETTER
60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb
Report's Real Estate newsletter reaches 60K+
opt-in subscribers. This newsletter showcases the
full spectrum of homes, real estate, architectural
design and more, with insightful viewpoints for a
rapidly growing online audience for this category.

» Open Rate - 18.5%

» Email is exclusive, Partner own both banner
positions: (2) 970x250

+ Rate: $3,100 for 1 week (3 deployments)

PRICE: $5,000
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property
Upgrades place your listings at the top of the search
results pages in the town where the property is located.
The property you wish to feature comes directly from
your brand’s WSJ.com feed and click-throughs go to the
website of your choice.

Multiple properties can be featured and will be rotated
equally. Each property appears for one month. The
window to redeem Property Upgrades is valid for one
year after purchase.

10 PROPERTIES: $1,200
25 PROPERTIES: $2,070
100 PROPERTIES: $5,500

Included with print placment

MANSION GLOBAL

NI

NEWPORT BEACHL CAUS
wnEmama | e

MANSION GLOBAL TOR MARKETS

HEW DEVELOPMENTS MICIRE
ECEETTTOTONS o CITI GEN TEEN

Bellevue, Washington, United
States

Hurits Poant

AR08 [unts Point Bd

Selayue, USA
2008 15181 Ave SE

™ cbed  E55 bath ] IJF <-T LIJ B bad 55 bt B ocind Brabe

e

5,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed E55bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

+ 2.5% Share of Voice

» Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2,650/W VIDEO

MANSION GLOBAL

AT RS P
5 LR S5 2

—— . . [

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEAC

$21,888,000 | Pacific Sotheby's Inf

skyad.com
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

INCLUDES

+ Fixed, always-on position within section

+ Full screen image slideshow

» Prominent lead generation form

» Property highlights

» Neighborhood profile

+ Available units (300x600 banner recommended)

+ Video (optional)

+ Amenities carousel (3-9 amenities with 1 image for
each)

» Localized map

+ Searchable within listings database

PROFILE PAGE - 3 MONTHS: $1,250

706 Mission
- VIEW MEDIA
F - { k *TE RES CES A & MISSION | WEBSITE

s G & AV
swase @ @ (D

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, culture and

museum district just

100,000+

X & % % & reviews

steps from your front door, this exclusiv

ex

ience is expressad through redefined Four Seasons anticipatory service and

Read More

AMENITIES

NEIGHBORHOOD

View Gallery

Q Intimate bar and lounge

A Gand out

RTH

é\ Bespoke fitness and we
o
@ Fully equipped game room

Show More YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

sor terrace
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

» 5Drops Monday - Friday
+ 100% SOV
+ 17,000 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

‘Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

£ 021011 W Cortonsret, Varcoer, . I < <
e

3 1126 WoteAvee,Vacaer, 0 el
.3000- 155 Camperanastreet Toront, o N | -0

Average HomePrice | Number f Luxry istings over M) | Most ExpeniveListng

s204291 $26000000
$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest & m

@ArchDigest

We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

Formore nfovisit
coronavirus.gov

Poweredy 2 pE—
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL CUSTOM
E-NEWSLETTER

Take advantage of Mansion Global's Custom newsletter
to showcase your brand as a luxury lifestyle and real
estate leader to luxury connoisseurs and high-net-worth
buyers around the world. From aspiration to action,
Mansion Global's custom newsletter is the go-to read for
the most powerful and affluent consumers, delivering all
your newsworthy content directly to their inboxes-
inspiring the luxury lifestyle & delivering results.

PRICE: $5,000 EXCLUSIVE EMAIL

18,737
Unique
Subscribers

17.5%
Unique Open
Rate

~N

- MANSION GLOBAL
RED LEDGES - -

i
N

S .

skyad.com
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DIGITAL

The Wall Street
Journal Online e — R P ———.
(WS§J.com)

THE HOMEPAGE FEATURED LISTING

Module offers prominent positioning on the Mansion
Global homepage and showcases listings regardless of
region.

Mars. PA 4

$4,750,000 | Berkshire Hathaway HomeServices

PRICE: $1,275/MONTH

EXPLORE TOP MARKETS

MIAMI
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PRINT

EXUMA, THE BAHAMAS

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

The Wall Street
Journal

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com

The Wall Street Journal represents credibility and +1242.424.9699
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s

most affluent home-buying audience. With new and THE WQ I L STREET JOURNQ I
exciting content alignment opportunities in “Mansion” .

i i S re— WEDNBSDAY, KADCH 42020 VOLLCOLCRY O wisom_ xwkor 9400
WSJ's luxury real estate section, we are able to further ALY WAL L7 NS 10 SO0 AL AL oA« 5 A0 oL G LI S5k SO YN ;

strengthen our brand, expand visibility, and deliver our whars | Fed Cuts Rates Amid Virus Fears .,., e
message with more resounding results than ever before. News Stods bondvise o oSSR 7 '
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e
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SR e
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e
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» Readership: 4,234,000 Bl e e
+ Male / Female: 62% / 38% e

- Average HHI: $404,217 S
« Average age: 50 :
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erscarved i path though s

it commintes d
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PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

PREMIUM FULL PAGE
INSIDE BACK COVER: $2,242
OPP PROPERTY SHOWCASE: $2,242

PREMIUM SPREAD

INSIDE FRONT COVER SPREAD: $$5,070
PRE-TOC: $4,680

IMMEDIATELY POST TOC: $4,485
CENTER SPREAD: $4,485

Special Susgiement s The Wail Street Joumal A Bamon's Grous Pabiicabon

EXPERIENCE

—

<

COASTAL BEAUTY
Across the U.S,, soaside homes
afall different styles dacde

PLUS Listings af stundset homes
around the comntry

MANSION GLOBAL

EXPBRIENCE

FEATURING:

skyad.com
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

Circulation: 483,701

Male / Female ratio: 62.2% / 37.8%

Average household income: $381,464

Median age: 45.2

Over one half have liquid assets valued at $1 million+
Over 1in 4 have a household net worth of $3 million

EXUMA, THE BAHAMAS

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com
+1242.424.9699

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

Ehe New Pork Eimes =

Lata Edition

VOL.CLXVIE . No.58157 _ emmemonercn s NEW YORK, MONDAY, NOVEMBER 5, 2015
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Called to Serve, Utah Mayor Always Answered =
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PRICE: $760/SINGLE SPOT, COLOR

Edge in Polls
MightNot Tip
House Scales

Outcome Hinges on
aHandful of Tossups
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

FULL PAGE: $750
BACK COVER: $1,500
IFC OR IBC: $1,150

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com
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PRINT

Justin | Sotheby's

Winter | wreesanona staury

Move

ILors.

beyond your

Chicago
Tribune Rl
Takeover

cHichgo

The Exceptional
. moderate four season cimate. Embark on wining mountain it and admire majestic waterflls
Lake KeOWee - SC  ¢purane Lave o sparuin e vate it oty t aors & cosstal sorines o

15780 HIGHAY 1L K24 | SALEW,SC, 29676 | WA USTIWINTER COM | LAKE OFFICE (850481 - 4444

The Chicago Tribune engages readers with news,
featured content, unmatched editorial, and advertising

Representc by Kaie Hotchans 2 sean o g 6.

information via digital, print and e-Newspaper. Our daily

and Sunday editions offer geographical targeted

advertising opportunities for maximum visibility to

hyper local. Bahamas | Sotheby's

Promote your brand and properties in style with this
tabloid insert devoted to Sotheby's International Realty
and delivered to high-net worth neighborhoods.

« Distribution: Chicago Metro Area
 Circulation: 150,000+

FULL PAGE: $685
IFC OR IBC: $1,025

BACK COVER: $1,350 6858 Clasitas Pass Perecl st betuen re o Yz mouans o Pcic cen, T Pracin Hors £t s Sunclara. Lotes viinhe o oty ofOean G Etteson Prs i st crss

- v considered to_be one of Carpintera’ trophy properties. With authentic Tuscan architecture by Dee erroe it canl rontage, Sundara s
RO enouned toca arcitct Don Nuty,the estate bossts over 12 acres o exustely manicured and Ocean Club ESTates  u, perct martiage of warm Colonial sanamian se and tmeless Euopean sopisticatn. Wi
ncapet o 1950835 1. of i and outdoor
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PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the
Zgis\:\;t:iflobal elite who Ilvg the prlvatg jet Ilfestyle,_ Y l_ " 7 )
g expert perspectives, meaningful analysis and L 7(l7 6

advice. Each issue provides detailed information | e

covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

/ % \ (1]

As an audited publication with worldwide distribution y/ —_— IR : The
aboard private jets, first-class lounges and in FBOs ; LA ; = S e Illspil'a}ti()ll
! ! ! - = SSuc

across over 100 countries, Elite Traveler provides = v : . ‘ —
advertisers unique access to the wealthiest consumers o & S y WELOORTORNARD TORUTURE

IPS TO FABULOUS PLACES

in the ultimate luxury market. 7 i WS, WAoo

ELITE TRAVELER AUDIENCE

» Total Readership: 557,000

» Average Age: 45

» Male/Female Ratio: 69% 7/ 31%
+ Average HHI: $7.9M

+ Average Net Worth: $32M

LUXURY HOMES FEATURE: $4,500
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
* Median age: 51

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome
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$2,190 TRIPLE SPOT, COLOR
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PRINT

72 Post Road, Old Westbury, NY

[Los Angeles
Times Takeover o

Your next E
move can be ‘

a.p

ol 98

The Los Angeles Times takeover is an exclusive, full-color
Sotheby's International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

« 2.1MM of readers are affluent with a Median HHI of

$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, PresidentsorVPs. | e

» 32% of readers are more likely to own a second home
or real estate property.

Take a peck at
what’s next.

Open the door to
what’s next.

» Full Page color ad using Sotheby's International Realty
Design Vault template

+ Western Los Angeles coverage

» Saturday Print Circulation: 56,000

+ Saturday e-edition subscribers: 164,780

The Rosewood Farm Estate Water Mill South on Reserve, Pool & Tennis.
«

‘Southampton, New Yort

FULL PAGE: $610
BACK COVER: $1,500
IFC OR IBC: $1,500

Sotheby’s

skyad.com



PRINT

L.os Angeles
Times Hot
Property
And Digital
Lighthouse

LOS ANGELES TIMES
HOT PROPERTY

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),
neighborhood spotlights, buying/selling tips, home
décor and improvement trends.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property.

« Saturday Print Circulation: 56,000

+ e-Edition subscribers: 164,780

i fLos Angeles Times

HOT PROPERTY

THBAY i LATIMES.COM

Awest cosst REAL ESTATE

LA TIMES DIGITAL LIGHTHOUSE

The Sotheby’s International Realty LA Times Digital
Lighthouse showcases 27-30 properties monthly
and owns 100% SOV at the top of the LA Times Real
Estate section.

» Avg Monthly Impressions: 1.7 Million

PRICE: $390/SPOT
Full color with 30 day Lighthouse Placement

ggggg flos Angeles Times e won Q

Sotheby’s

INTERNATIONAL REALTY

EASTON POINT

DARES 595000000

skyad.com | 49
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024

Plan 1

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Selects Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Adwords

Google Adwords
Comprehensive Digital

Social Mirror

Display

Video Preroll

Geofencing - Event and Location
Geofencing - Event and Location
Smart Solutions Eblast

Smart Solutions Eblast

EQ Living Enewsletter

EQ Living Enewsletter

Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Vall

JamesEdition
Rotating Gallery Home Page
Rotating Gallery Real Estate Page

Featured Article and e-Newsletter promotion

e-Newsletter
Social Media
LA Times

Lighthouse Fixed Position - Hot Property Page

Custom Email
Robbreport.com
Robbreport.com
Robbreport.com

‘WSJ.com

Mansion Global Homepage
Mansion Global New Development Profile
Mansion Global e-Newletter
Mansion Global Custom Email
Property upgrades

Mansion Global Homepage
Crain's New York Business
Crain's New York Business
Chicago Tribune

Chicago Tribune

Print

The Wall Street Journal

The Wall Street Journal - MGEL
The Wall Street Journal - MGEL
The Wall Street Journal - National
The Wall Street Journal - National
The New York Times.

The New York Times

The New York Times Takeover
Chicago Tribune

Chicago Tribune

Elite Traveler

Elite Traveler

Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times.

The Los Angeles Times.

TOTAL

Ad Description January February March

Half Page $  1,820.00
Email

Texas, California, lllinois, Florida, Nevada $  2,500.00 $  2,500.00
Sotheby's Selects Enewsletter $  2,350.00

Digital Banner Program $ 245000 $ 245000 $ 2,450.00

Targeting - Houston, LA, Burbank, Chicago, New York, Dallas, Las Vegas, Santa Barbara, Fort Lauderdale, West Palm Beach

Digital PPC program $ 575000 $ 500000 $ 5,000.00
Behavioral Custom program $ 3,00000 $ 3,00000 $ 3,000.00
Behavioral Custom program $ 3,00000 $ 3,00000 $ 3,000.00
Behavioral Custom program $ 3,00000 $ 3,00000 $ 3,000.00
Target specific events and locations $ 150000 $ 1,500.00

Custom Email $ 2,295.00

EQliving - weekly S 950.00 S 950.00
OTM On the Market eNewsletter $  500.00

Featured Banner $  2,000.00

Featured Banner $  1,600.00
e-Newsletter $  3,300.00

e-Newsletter

Listing Feature $  1,000.00

Lighthouse Fixed Position - Hot Property Page $ 32500 Bonus

Custom Email $  1,350.00

Real Estate media bar S 1,350.00 S 1,350.00
Real Estate eNewsletter $  5,000.00

Mansion Global Homepage S 2,150.00

Profile page - 3 months $1,250

Daily Monday-Friday $  3,680.00

Custom $  5,000.00
Property upgrades Bonus Bonus
Featured Listing Module

Daily E-Newsletter M-F $  3,150.00

Custom Email 100k $  1,950.00 $  1,950.00
Premium Full Page

Premium Spread S 4,485.00

Property Spot w/Digital Featured Property Upgrade $ 65000 $§  650.00
Property Portfolio S 2,355.00 S 2,355.00
Property Spot - Weekday/Saturday $  760.00

Full page w/ Digital promotion $  1,150.00
Takeover $  1,350.00
Luxury Homes Feature $  4,500.00
Triple Property Spot $ 219000 $ 2,190.00
Hot Property - listing + digital lighthouse $ 390.00

Takeover $  1,500.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

April

$  1,500.00
$  1,000.00
Bonus

S 1,275.00
S 2,24250
$ 650.00
$ 760.00

Media Total

$ 1,820.00
$ 5,000.00
$ 2,350.00
$ 7,350.00
$ 15,750.00
$ 9,000.00
$ 9,000.00
S 9,000.00
$ 3,000.00
$ 2,295.00
$ 1,900.00
$ 500.00
S 2,000.00
$ 1,600.00
$ 3,300.00
$ 1,500.00
$ 2,000.00
$ 325.00
$ 1,350.00
$ 2,700.00
$ 5,000.00
$ 2,150.00
$ 1,250.00
$ 3,680.00
$ 5,000.00
s -

$ 1,275.00
S 3,150.00
$ 3,900.00
$ 2,242.50
$ 4,485.00
$ 1,950.00
$ 4,710.00
$ 1,520.00
$ 1,150.00
$ 1,350.00
$ 4,500.00
$ 4,380.00
S 390.00
$ 1,500.00
$ 13532250

skyad.com

Reach

20,000

50,000
488,357

3,000,000

600,000
900,000
360,000
120,000
40,000
78,000
6,500
750,000
750,000
294,000
294,000

296,000

425,000
30,000

12,000
6,000

164,000

17,000
17,000

164,000
15,000

200,000

100,000
100,000
1,933,272
1,288,848

846,222
168,000

150,000
557,000
420,914

220,780
220,780

15,102,673

51



SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2024

Plan 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Selects Enewsletter

Digital

Million Impressions*
Million Impressions
Million Impressions

Ad Description January February March
Quarter Page S 910.00
Email

Texas, California, lllinois, Florida, Nevada $  2,500.00 $  2,500.00
Sotheby's Selects Enewsletter $  2,350.00

Digital Banner Program $ 162500 $ 162500 $ 1,625.00

Targeting - Houston, LA, Burbank, Chicago, New York, Dallas, Las Vegas, Santa Barbara, Fort Lauderdale, West Palm Beach

Google Adwords

Google Adwords Digital PPC program $ 3,750.00 $ 3,000.00 $ 3,000.00
Comprehensive Digital

Social Mirror Behavioral Custom program $ 2,00000 $ 2,000.00 $ 2,000.00
Display Behavioral Custom program $ 200000 $ 200000 $ 2,000.00
Geofencing - Event and Location

Geofencing - Event and Location Target specific events and locations $  1,500.00 $ 1,500.00

Smart Solutions Eblast

Smart Solutions Eblast Custom Email $  2,295.00

EQ Living Enewsletter

EQ Living Enewsletter EQliving - weekly $ 950,00 $  950.00
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Vall OTM On the Market eNewsletter $ 500.00

JamesEdition

Rotating Gallery Real Estate Page Featured Banner $  1,600.00
e-Newsletter e-Newsletter

Social Media Listing Feature $  1,000.00

LA Times

Lighthouse Fixed Position - Hot Property Page Lighthouse Fixed Position - Hot Property Page $ 32500 Bonus

Custom Email Custom Email $  1,350.00
Robbreport.com

Robbreport.com Real Estate media bar $  1,350.00 $  1,350.00
Robbreport.com Real Estate eNewsletter $  5,000.00

WSJ.com

Mansion Global Homepage Mansion Global Homepage S 2,150.00

Mansion Global New Development Profile Profile page - 3 months $1,250

Mansion Global e-Newletter Daily Monday-Friday $  3,680.00

Property upgrades Property upgrades Bonus Bonus
Mansion Global Homepage Featured Listing Module

Chicago Tribune

Chicago Tribune Custom Email 150k $  1,200.00 $  1,200.00
Print

The Wall Street Journal

The Wall Street Journal - MGEL Premium Full Page $2,24250

The Wall Street Journal - National Property Spot w/Digital Featured Property Upgrade $ 650.00 $ 650.00
The Wall Street Journal - National Property Portfolio $  2,355.00

The New York Times

The New York Times Property Spot - Weekday/Saturday $ 760.00

The New York Times Takeover Full page w/ Digital promotion $  1,150.00
Chicago Tribune

Chicago Tribune Takeover $  1,350.00
Elite Traveler

Elite Traveler Luxury Homes Feature $  4,500.00
Financial Times

Financial Times Triple Property Spot $ 219000 $ 2,190.00
The Los Angeles Times

The Los Angeles Times Hot Property - listing + digital lighthouse $  390.00

The Los Angeles Times Takeover $  1,500.00

TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

April

$  1,500.00
$  500.00
Bonus

$  1,275.00
S 2,242.50
$  650.00
S 760.00

Media Total

$ 910.00
$ 5,000.00
$ 2,350.00
$ 4,875.00
s 9,750.00
$ 6,000.00
$ 6,000.00
$ 3,000.00
$ 2,295.00
$ 1,900.00
$ 500.00
s 1,600.00
$ 1,500.00
$ 1,500.00
$ 325.00
s 1,350.00
$ 2,700.00
$ 5,000.00
$ 2,150.00
s 1,250.00
s 3,680.00
s -

$ 1,275.00
$ 2,400.00
s 4,485.00
$ 1,950.00
$ 2,355.00
$ 1,520.00
$ 1,150.00
$ 1,350.00
$ 4,500.00
$ 4,380.00
$ 390.00
$ 1,500.00
$ 90,890.00

skyad.com

Reach

20,000

50,000
488,357

1,500,000

600,000
900,000

120,000
40,000
78,000

6,500

750,000

294,000

296,000

425,000
30,000

12,000
6,000

164,000
17,000
164,000

300,000

200,000
1,933,272
644,424

846,222
168,000

150,000
557,000
420914

220,780
220,780

11,622,249
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