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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure
770 Madison Avenue

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to NYC Sotheby’s International Realty® a
curated, multi-media marketing selection of offerings to bring buyer awareness to
the 770 Madison Avenue.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for property in New York, NY.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate

world. Sotheby’s Magazine features editorial
showcasing Sotheby's International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

 Distribution at all 70 Sotheby’s offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

2 PAGE ADVERTORIAL: $10,500

skyad.com 3



DIGITAL

SOTHEBY’'S BESPOKE
GEO-TARGETED EMAIL

Every Week

52x/Year

Custom content, option to target users by location
Audience selection by feeder market

35% open rate

25,000+ recipients

TARGETED AREAS

New York, New Jersey, Connecticut

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIOMAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

[ Delete © Junk Block

(o]
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Sotheby’s v s

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

9 Hotspots to Add to Your England Trip Itinerary

A4 thew deusinacs vous Bestich 1o do

Nothingcompares©  Sotheby's
what's next.

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: 770 Madison Avenue

+ Flight Dates: January 2024 - March 2024
+ Impressions: 3,000,000

« Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

Northing compares to

Sotheby*

INTERATIGNAL FEALTY

S | oiscovermog

wertssons | [* (2024

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

@l)k N [alig ﬂo fk @imes Tie Ecovomic Tives

THE WALL STREET JOURNAL :

South China Morning Post

Bloomberg
Markets

GULF NEWS &

Telearaph.co.uk

Forbes

The |
Economist

skyad.com
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C : Nothing s S = S_otheby’s
I‘eatlve C{)I’l’lpal‘es '. = e - INTERNATIONAL REALTY

to what'’s _
SAMPLE BANNER ADS FOR Next. et QR | D!ISCOVER MORE
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing. SOtth}”S
Ad Units: 970x250, 728x90, 300x600, 300x250, prETER
or custom sizes.

Nothing compares to
. DISCOVER MORE
what's next.

BANNER PRODUCTION: $350 i i
Nothing Nothing compares©o gothebys
compares to SOtbﬁbYIS whar's next. s e
what's next.

DISCOVER MORE

DISCOVER MORE

skyad.com | 10



DIGITAL

Sample

Banners For
Impressions
Programs As

They Appear
On Sites

gt censm

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A therer dewtimations tovour Beitind tor-dio bag

Nothing comparesto gothebys
what's next. [t

Nothing compares to
whar's next.

Nothing S . | Sothebys
- L — = 1 [ INTERNATIONAL REALTY

compares ‘

to what’s

next.

ARCHITECTURAL DIGEST
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\

The Best Islands in the Caribbean,
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Sotheby’s

INTERRATIONAL REALTY

Nothing
compares to - Sotheby's
what's next.

DISCOVER MORE

skyad.com 11



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it.

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows

you to see on what sites your ads are performing well and

where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

7 Delivery Summary ADVERTISING
O e S Dates: April 14 — July 13 » KY BRANDING
:’ MARKETING

Total Impressions: 3,000,000

INTERNATIONAL REALTY Geo-Target Segments: Northwest, Silicon Valley
Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
. BBC.com

a
S

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

K
. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

Forbes.com [ 505,057 [ 615 [ 012%
85C.com N 372.9% I 55 I 0.5
wsJ.com N 431471 I 72 I 1%
Routers.com [N 342479 I 370 I 0.11%
Bloomberg.com N 342.350 [ 357 [ 010%
Economist.com [N 315.265 — 253 I 0.0%%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
. N Northwest
Delivery By Geographic Segment =
M silicon Valley
Geo-Target1
0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com | 12



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

the big things to watch at the
Werld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM AT $1,500 PER ONE MONTH

skyad.com |

13



DIGITAL

Commercial
Observer

The must-have resource for industry executives,
delivering the information and analysis they need to
make smarter decisions, close deals faster, and edge
out the competition.

For over a decade, Commercial Observer has defined
the trends, innovations and individuals at the
forefront of the commercial real estate landscape.

Through critical insight, expert analysis, timely news,
and informative events, Commercial Observer
empowers the players who wield unparalleled
influence on the industry’s path forward.

+ 81% Executive Level

+ $1.8M + Average HHI

+ 97% Directiy Involved in Deal Making

+ $14B Average Deal Size

+ $450B Reader-Controlled Business Budget
+ 40.2M Average Reader-Controlled Sq. Feet

E-NEWSLETTER

NEW YORK: $3,475/DAILY

SPONSORED EMAIL

NEW YORK: $14,000

CUSTOM CONTENT

BRAND VOICE ARTICLE: $14,250

skyad.com

14



DIGITAL

[LinkedIn.com

LinkedIn has over 600 million members, and 40% of
them visit the professional social network each day.
It's an opportunity to reach your target audience
when they're most engaged.

Marketers can engage with a community of

professionals, including influencers, decision-makers,

and executives, driving actions that are relevant to
your business.

You can target an audience based on location,
company, industry, age, gender, education, job
experience, job title, and more.

PRICE: FROM $2,000/MONTH
TARGETING DEVELOPERS

Linked{f\.

Connect to Opportunity™

a Join with Google

skyad.com

15



DIGITAL

bisnow.com

Bisnow is the largest producer of news and events within
the commercial real estate industry across North America,
Canada, the UK and Ireland.

Bisnow’s mission is to inform, connect and advance the
commercial real estate community to do more business.
We aspire to be the most data-driven and humanizing
digital media, live events and intelligence platformin the
galaxy — and through this effort, drive the industry to do
smarter business. From events and news to branded
content and video, our singular voice, attitude and
perspective reaches 18 million all-digital readers and more
than 100,000 industry insiders who attend our 300+
Bisnow events each year. Operating in more than 50 cities
across North America and Europe, we tend to think
globally, but strive to connect people hyper-locally.

« Market: New York
» Subscribers: 94,000

AUDIENCE BREAKDOWN:

» 23% Commercial Brokers

» 18% Owner / Developer (GP & LP)

» 18% Lenders (Debt & Equity Capital Partners)
* 9% Property Management

* 5% Law Firm / Legal Services

CUSTOM CAMPAIGN : TBD

BISNOW cies evewis  canssn oeveLopwent  hsour

HBCUs Are At The Center Of CRE's Push
To Diversify. Schools Hope They Keep il
Pushing

'MOST READ STORIES

Retal Owne sses ebtPayment Days
After Pregaying Execute Bonuses

MariottGED Ame Sorenson Dies AtG2

0 fear tor — TheWarie's
Biggest Workpace Operato OnWhy Offces
Have Change Frever

Ths Week's Y. Deal St

I okt cED SaysCampary Undervaed
UpTo 1y Pl et

Retail Owner Misses Debt Payment P it Cae i

— Days After Prepaying Executive ey

8% Bonuses
'MORETOP STORIES

How Are CRE Firms Still Nabbing Top

Talent In A Remote Work World?

Find leads

LB Vake connections
=

ACORE Capital Readies 1B To Invest
InBeleaguered Hotels

Explore Our Calendar

Amazon Is The 'Golden Cow' Driving,

a;?h‘;i:;tssw" 's Industrial Market To NSRS

e v

WantToReopen
¥

AvachtGun,
chae ilken

ot
T heetiol  BokingTheesh
Origin Stories: Avison Young Miami s lest Sl e
Managing irector Donna Abood! St ShogpgLtiotet
Oty zoes sy,
London Cowrking. e S5
] RaoyWouttale  TisWsty
1 oL ity e
WeWork Rolls Out New Flexible Toems o Budneseswegh
PR
Arangements For Smaller gty
Companies
a

Zero Net Energy Buidings Could
Become The Norm...Eventually

Investors Swooping In To Score Bulk
Condo Deals In Manhattan's Strained
Market

REALESTATE EVENTS
[ 1w | ¥ 2

Marriott CEO Ae Sorenson Dies At
62

skyad.com | 16



DIGITAL

Crain’s New
York Business

REAL ESTATE DAILY ENEWSLETTER

Crain's New York Business is the trusted voice of the
New York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York's complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE OF
DECISIONMAKERS

» 78% are Top Management Professionals

» 60% are C-Suite Level Executives

» 41% serve on a Corporate or Non-Profit Board

+ 87% influence Capital Expenditures, Leasing, or
Purchasing

ENEWSLETTER REAL ESTATE DAILY

Real Estate Daily

A snappy roundup of real estate scoops, analysis and
Deals of the Day built for New York real estate
enthusiasts.

» Subscribers: 15,000

» Average Open Rate: 42%

+ 33% SOV + 25K ROS display impressions
» Featured Placement Property Listing

$2,750 (M-F) 5 SENDS
$4,375100% SOV (M-F) 5 SENDS

Vormade's Roth expresses frestration over
mrun-le-oflics pace on earmings call

Rl T e i Pogatl skt Fu dcicr moling B cotupency
AR N O NSRS BRCE T BT

Manhattan sifice marka! sees best menth for
b Eeasing since 2020
gy vt or S pRAT PN Sineacy EICeeced 2000 e

WestPari: Where Iaseesation Thrives

P e tan SImsphon A R ReSGE) haingy ety
[t o 8 5800 e B ke b T
Hotel mogul Sam Chang expiains his slew of

recent sales

T dreng B Ty 9 i P SR, IR e
it =8 T S B

CRAINS
sRsEFTG

[Editorial: Back-and-forth approsch to SALT
#. cap cawses confusion, hurts NY taapayers
g AT W T 1S T D] D0 TR T b

& B R

Deals of the Day: How. 2, 2021
T H8ATy Ltk FionsnBatan Turorh 15 fadbiudftes. 4518
e Pal maehcuee R Py e

Hechul a6l o acale Back Cudma's ambitious
Penn Station plan

Tra siomata Rt s o faatage Uidtnes Mimhies

= = Ml

Deal reachied on $750M New York Blood
Center rezoning project

SPONSORED CONTENT -
PRODUCED BY STUDIO

SPONSORED EMAIL

$9,000: 10K+ EMAILS
$16,500 25K+ EMAILS

$9,000 1X
$24,300 3XS

SPONSORED CONTENT -
SUMITTED BY ADVERTISER

$6,000 1X
$16,200 3XS

skyad.com | 17
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loopnet.com

With more than 10 million monthly unique visitors, and
20x the traffic of our closest competitor, LoopNet is by
far the most visited network. LoopNet connects you
with your next tenant faster, helping you spend less
time on market.

AD CAMPAIGN SUMMARY

« Campaign will reach both the Brokers & Tenant
audience while they are actively in market searching.
Public Sites include CoStar, LoopNet, CityFeet,
Showcase. Our clients market their properties for a
Y5 year which is similar to the cost of a modest
broker event.

» Diamond Ad is 1st Highest Level of Exposure,
Platinum Ad is the 2nd highest level of exposure.

+ Campaign includes CoStar & LoopNet Display Ads &
Retargeting Ads.

» Retargeting features: Property Retargeting, Tenant
Pro-Active Targeting, and Contact Targeting.

» Diamonds and Platinum includes CoStar Search
Results Banner ads. Banner sits in the listing
submarket.

+ Professional Media/Photography Shoot — CoStar
Architectural Photography Team

» HD Video Tour

+ Matterport 3D Tours.

» Photos

» LoopNet Listing Detail - Professional Curated Listing
with Copy Writers.

« Custom Designed Banner Ads — by professional
designer.

+ Ad Tech: Analytics Dashboard. Signature Ad
Campaigns comes with a Real Time Dashboard to
track and monitor ad campaign performance, Total
Views, Clicks, Time Spent, Visitor Details: Brokerage
Shops, Direct Tenants/ie Company Name, along with
insights to what other properties are they looking at.

~

For Lease A

§

Landmark Clock Tower Turned
Office Shows How History Can Help
Dealmaking

Chicogo Office Boasts Advanced
COVID-19 Features

wfle
B

Here's One Type of Retaler That's
B Buying Up Store Praperties in the
< Pondemic

g
=
b
g
°
&

Historic Brooklyn Restaurant Is
Ready for Its Rebirth

Outdoor Winter Dining: Strotegies
for the Pandernic and Beyond

Hotels Try Out Ghost Kitchens to
Maximize Food and Beverage Space

BUYING FOR INVESTMENT

EEE

Office Leasing/Buying > Retail & Restaurant

Mastering the Office Build-Out A Leasing Term Guide for
Process Restaurant & Retail Owners.

Key Steps and Timeline for
Office Space of When Leasing
Restaurant

'::LoopNet‘
== e -
Find your next commercial property

For Sale uctions | Bu
| i
Enter a property type Enter a location
p— T e
i 1 i e

tios selling in February Nkl | Watch'in2021

How to Build a Housing
Portfolio for Rental Income

Learn About Commercial Real Estate Leasing & Buying

osts You Should Be Aware
or

M eshis
5 Mulfifamily Trends to

svngror ety 0 B
- iy
AmongEmerging Real
kets, Bold TRENDS.
urs:Bank-on Exploring the Experiential
Office Concept

ey L

RETAICERESTAURANT
NEW Retail Showrbom Concept Links Online Shopping With
Compact Brick-and-Mortar Space

> Industrial & Warehouse ¥ Buildout & Design >

Industrial Properties Show Promise
and Opportunity Amid Downturn

Reuse, Redevelop or Reconsider?
Questions to Ask About
Repurposing CRE Properties

A Quick Guide to the Three Most
Common Office Buildouts

PRICE RANGE

PLAZA DISTRICT

RANGE $5,000 -$22,000 PER MONTH, DEPENDING
ON AD LEVEL PACKAGE.

SIGNATURE ADS ARE PURCHASED ON 6-MONTH
OR 12MONTH, CAMPAIGN DURATIONS.

RATES ABOVE ARE CURRENT AS OF 12/05/2023.
SUBJECT TO CHANGE *

UPPER EASTSIDE DISTRICT

RANGE $500-$2,400 PER MONTH, DEPENDING ON
AD LEVEL PACKAGE.

SIGNATURE ADS ARE PURCHASED ON 6-MONTH
OR 12MONTH, CAMPAIGN DURATIONS.

RATES ABOVE ARE CURRENT AS OF 12/05/2023.
SUBJECT TO CHANGE *.

skyad.com
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NY T1mes.com

FLEX FRAME BANNER SLIDESHOW

String together a story with Slideshows. Seamless,
fast-loading, and engaging, the Slideshow enables
brands to showcase multiple looks or complementary
products through a series of sequential images.

» National and International Geo-targeting
» Demographic and Behavioral Targeting

PRICE: FROM $12,500

Ehe New JJork Eimes e -

pr—
Homes for Sale in New York and
Connecticut

On the Markieblt the New York Region

) o

Fpecting by Clausia Gryvatz Copain and Lisa Proviat
[T

Clie s fe:

skyad.com | 19
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The Wall Street
Journal Online
(W§J.com)

WEEKLY ENEWSLETTER

« Outon Fridays
+ 100% SOV
+ 50,000 Opt in subscribers

PRICE: $1,775,

ouble viewing this emall? View In web browser »

THE WALL STREET JOURNAL.

REAL ESTATE

Coronavirus is baring its teeth to the spring real-estate market.
Mansion's Katherine Clarke reports that new home listings dropped a
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

It's a harsh reality for homesellers who had their hopes up, and agents who.
were looking forward to what's normally a busy season for the industry.
"People are definitely holding back until people can physically come and see
the space,” Douglas Elliman's Frances Katzen told our reporter. "They want
to see a return to normaley again before they list."

‘The pandemic is also threatening to rock a shaky condo market in New

York. Oversupply and retreating foreign buyers already loomed large over

. Now, halting has thrown project timelines
into disarray, forcing developers to renegotiate maturing loans and source
cash to recapitalize their buildings and buy more time. Read more here.

&, Do air purifiers and filters kill viruses?

In Houston, a high-stakes divorce battle b Ed B d his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex
mechanisms ultrahigh-net-worth individuals use to buy real estate and
move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her from accessing cash and the 13 homes they acquired together.

Finally, we lok at how security personnel have come to feel like part of the
family in gated communities. “It’s more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

JMBARTSCH

By comparison, new listings rose by an average of about 50% between
March 1and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

A construction across the city screeches to a halt, developers reckon with
how to keep their projects funded while the pandemic rages on.

skyad.com
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

» 5Drops Monday - Friday
+ 100% SOV
+ 17,000 Opt in subscribers

PRICE: $$3.680,00

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

‘Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

35000000

Average HomePrice | Number f Luxry Listings over M) | Most ExpeniveListng
s294291 | 26000000
$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest &

oo T [ oo ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

Formore infovisit
coronavirus.gov

Powsredy 2Ll Adcnosss >

skyad.com
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The Wall Street
Journal Online
(W§J.com)

@WSJREALESTATE INSTAGRAM

Spotlight your brand to our mobile-first audience with a
social Instagram post directly on @WSJRealEstate
editorial handle.

» Followers: 154K

PRICE: $3,600 POST

(e

WSJ Real Estate
Inside the world of luxury homes, via exclusive

coverage of high-end real estate.
linkin.bio/wsjrealestate
Follewed by ljsilow, wsjinsider and 13 others

Following v Message

\

wl LTED -

< wsjrealestate &
2,008 151K 376
Posts Followers  Following
MANSION
~——

photography from Mansion, The Wall Street Journal's

skyad.com
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The Wall Street
Journal Online
(W§J.com)

WSJ.COM TILE UNIT

Spotlight your brand to our mobile-first audience with a
social Instagram post directly on @WSJRealEstate
editorial handle.

» Followers: 154K

FIXED POSITION ON WSJ REAL ESTATE FRONT:
$3,000/MONTH

(e

WSJ Real Estate
Inside the world of luxury homes, via exclusive

coverage of high-end real estate.
linkin.bio/wsjrealestate
Follewed by ljsilow, wsjinsider and 13 others

Following v Message

\

wl LTED -

< wsjrealestate &
2,008 151K 376
Posts Followers  Following
MANSION
~——

photography from Mansion, The Wall Street Journal's

skyad.com
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

+ Circulation: 1,100,000

» Readership: 4,500,000

+ Male / Female: 62% / 38%
+ Average HHI: $278,000

» Average age: 50

PRINT - PROPERTY REPORT TOMBSTONE:

Long favored by the business real estate community,
tombstone ads are used to announce deals, acknowledge
promotions and publicize significant transactions and
events.

Two National tombstone (2x5) opportunities are
available WEEKLY within the Wednesday Property Report
presentation.

DIGITAL:

Extend your message and reach across the franchise by
adding a digital component to reach real estate
professionals, investors, developers and financiers.

DIGITAL PLACEMENTS OPTIONS (CHOICE OF 1):

THE WALL STREET JOURNAL.
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« WSJ Digital Network with content targeting to
commercial real estate

- WSJ Digital Network with audience targeting to senior
business decision makers
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PRINT

The New York
Times

BUSINESS SECTION
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PRINT

Commercial
Observer

Geton the Desks of New York City’'s Most Powerful
Players. Align with award-winning editorial content and
drive awareness among the leading commercialreal
estate executives in New York City.

Distributed to 12,00 hard copies and 20,000 digital
flipbook readers weekly, Commercial Observer lands on
the desks and in the inboxes of CRE decision makers
every week - driving qualified, valuable leads.

+ 26,520 Weekly Print Readership in NYC

+ 70% Read Our Issues Regularly

» 97% Directiy Involved in Deal Making

+ $14B Average Deal Size

+ $450B Reader-Controlled Business Budget
+ 40.2M Average Reader-Controlled Sq. Feet

PRICE: $12,000 FULL PAGE

COMMERCIALOBSFRVER|

skyad.com
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PRINT

Crain’s New
York Business

Crain’s essential journalism, events and content
experiences offer innovative solutions that drive
conversations — and conversions.

HALF PAGE: $11,900
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

HALF PAGE, COLOR: $8,500

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome
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PRINT

The Real Deal

For over 17 years The Real Deal"s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

Digital  Social Newsletters PRINT MARKETING STRATEGIC PRINT OPTIONS

2.5M+  3M+ 340K+ 300K+ 10K+ Reach your core audience with editorially and
Annual Monthly  Followers Subscribers  Attendees ; . . .
Readers Visitors  (Source: (Conrem S (Sones strategically aligned full-page print ads within the
(Solree: (Source: Hootsuite) Bizzabo) issues of your choice.
Mitchell's)  Google NATIONAL
Analytics) Opportunity details:
. - i
A Targeted Digital Reach Source » National — Monthly * 13T 4 SUTRINGS Circulation:

o ~ UL

» 40,000/month

TRD READERS ARE DECISION MAKERS . 480,000/annual

WITHIN THE RE INDUSTRY PRICE: $5,000 FULL PAGE

» 20,000 copies distributed to Realtor associations
« 5,000 copies distributed in airline & VIP lounges

o
o
30% of our readers are ) )
ot high-net-worth individuals Commercial Circulation:
who have more discretionary 7
macaca buying and decision-making
- power than our competition. . 50,000 annual

Distribution:

« 2,500 copies sent to architectural firms, developers,
financial institutions, constructions companies, law
firms, title companies, and interior design firms

» 2,000 copies distributed to Residential + Commercial

+ 1,600 Newstand copies
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