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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
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BRANDING
MARKETING

° SKY Advertising is excited to present to LIV Sotheby's International Realty® a
\- atlo I l a & G O a curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to your brokerage.

Your strategic blueprint is composed of digital products that are highly targeted to

—
— >< OS I I I'e individuals looking for high-end living in LIV Sotheby's International Realty’s
4 J

markets.

Approaching the marketing strategy from these different directions will help us to

: :J :[V S Otheby) S ts:itsuila;tizjzi;?z;titiri; tbhr(;::jc.)st effective way, bringing deserved recognition to
International Realty
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DIGITAL

Comprehensive
Digital

OTT/VIDEO PREROLL

OTT or Over The Top is video programming transmitted via
the Internet, not on traditional cable or broadcast. It reaches
any type of internet connected device including Roku,
Connected TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation,
Apple TV, Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and
channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently
doing broadcast TV or cable because OTT reaches audiences
that have cut the cord to cable (cord-cutters), or those that
have never had cable (cord-nevers) and you are able to reach
a more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers
have either cut their cords or never signed up for one in the
first place.
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YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and Smart
TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign.We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

(]

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client's database list.

PRICE: FROM $1,500/MONTH
50,000 IMPRESSIONS

skyad.com 3
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Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= o s powering your passions at fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!
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TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

« Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: FROM $1,500/MONTH
100,000 IMPRESSIONS

skyad.com



DIGITAL

Comprehensive
Digital

ONLINE AUDIO ADS

Audio ads served to targeted online listeners who are
consuming audio content across all types of devices
including Smart Speakers.

» Your 15-30 second audio ad plays in online content such
as music, podcasts, and sporting events that users
listen to on their devices.

» On some platforms your audio ad will be served along
with a companion display ad at no additional cost.

» Your online audio ads run across major streaming
services.

PRICE: FROM $1,500/MONTH
30,000 IMPRESSIONS
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DIGITAL

73% of the U.S. population listened to Online Audio in
the last month.

. . o . " INFINITE 2022
Monthly Online Audio Listening
TOTAL U.5. POPULATION 12+
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The average listener spends 1 hour and 40 minutes a
day with Online Audio.

US Adults' Average Daily Time Spent with Digital Audio :. .- marketing
2020'2024{f} 'S 1 L1 Chﬂl’ts
. 1:43 1:45
137 1:40
2020 2021 2022 2023 2024
Published on MarketingCharts.com in June 2022 | Data Source: eMarketer
eMarketer notes that this Tncludes afl time spent listening to digital audio via any device.”

Source: https://www.marketingcharts.com/industries/media-and-entertainment-226274#:~:text=In%20fact%2C%20the%201%20hour,OTT%20services%20(1%3A27)
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Campaign Projections

Client: LIV Sotheby's International Realty

Campaign Duration: 2/15/2024-5/15/2024

OTT + VIDEO PRE-ROLL TARGETING

OTT/Video Pre-roll Behavioral Targeting: High Net Worth
Individual; Lifestyle > Affluent; Interests > Buying and Selling
Home/Real Estate

OTT/Video Pre-roll Al Targeting

LIV

Digital Campaign Planner

Sotheby’s

INTERNATIONAL REALTY

Date Created: 2/2/2024
GEOGRAPHIC TARGET:

Los Angeles CA, San Diego CA,
Dallas, TX & Houston, TX New
York City, NY Miami FL, Fort
Lauderdale FL, West Palm Beach

FL

Total Potential Impressions 50,000 50,000 50,000 150,000
Cost Per Thousand $30.00 $30.00 $30.00 $30.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
ONLINE AUDIO

Behavioral Targeting: High Net Worth Individual; Lifestyle >

Affluent; Interests > Buying and Selling Home/Real Estate

Al Targeting

Total Potential Impressions 30,000 30,000 30,000 90,000
Cost Per Thousand $50.00 $50.00 $50.00 $50.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
SOCIAL MIRROR ADS

Platforms: Facebook; Instagram

Behavioral Targeting: High Net Worth Individual; Lifestyle >

Affluent; Interests > Buying and Selling Home/Real Estate

Al Targeting

Keyword Targeting

Total Potential Impressions 100,000 100,000 100,000 300,000
Cost Per Thousand $15.00 $15.00 $15.00 $15.00
Investment Projection $1,500.00 $1,500.00 $1,500.00 $4,500.00
TOTAL CAMPAIGN IMPRESSIONS: 180,000 180,000 180,000 540,000
TOTAL CAMPAIGN INVESTMENT: $4,500.00 $4,500.00 $4,500.00 $13,500.00

OTT + Pre-roll Available Monthly Impressions Estimate: 232,440

Percentage of Targeted Video Pre-roll inventory purchased with this. 21.51%
campaign:| 3

Online Audio Available Monthly Impressions Estimate: 63,504

Percentage of Targeted Online Audio inventory purchased with this 47.20%)

Social Mirror Ads Available Monthly Impressions Estimate: 549,688

Percentage of Targeted Social Mirror Ads inventory purchased with this 18.19%

campaign:|

The above is an estimate based on historical inventory of impressions we bid on (i.e. premium sites, no pop-ups, etc) — not ALL available impression inventory.
This Digital Campaign Planner reflects a projection of how the impressions will be allocated in your geographic area. During the live campaign we may reallocate impressions in order to deliver the best ROI while staying within your budget.

skyad.com
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DIGITAL

Google Video

Share your story with dynamic and engaging video
content. Google Video campaigns allow you to reach
your audience on YouTube, Google TV, and through
Google video partners. We use data to match your
message to the right users at the right moment.

3 YouTube

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword, Topic, and Placements Research

» Keyword List, Topic, and Placements Set Up
« Campaign and Ad Group Implementation

» Run Fresh Estimates for New Keywords and Topics
» Write/Edit Ad Copy

+ Ensure Tracking is in Place

+ Set Bids and Allocate/Pace Budgets

» Optimize Geotargeting, Audience Targeting,
+ Demographics, and Ad Schedule

» Periodical Campaign Reviews

+ Campaign Adjustments

» Monthly Performance Reporting

PROGRAM COST
$750 ONE TIME SET UP
$850/MONTH

skyad.com
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024

Media Ad Description February
Digital

Google Video

Google Video Digital PPC program S 1,600.00

Comprehensive Digital

Social Mirror Ads Mirroring Social Post S 1,500.00
OTT & Video Pre-roll Combo Internet Connected Device ads S 1,500.00
Online Audio Ads 15-30 seconds audio content S 1,500.00

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

March

S 850.00
$  1,500.00
S 1,500.00
S 1,500.00

April

v N

850.00

1,500.00
1,500.00
1,500.00

Media Total
S 3,300.00
S 4,500.00
S 4,500.00
S 4,500.00
S
S 16,800.00

Reach

skyad.com

300,000
300,000
150,000

90,000

840,000

| 13



