

















PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby's International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

Sotheby’s

72 Post Road, Old Westbury, NY
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o Sotheby’s
OANIELGALE COM/AGENT/DEBRARUSSELL #® "Gl | Scthebys

FULL PAGE: $750

INSIDE FRONT COVER: $1,150
INSIDE BACK COVER: $1,150
BACK COVER: $1,500

Includes Digital promotion and Digital Flipbook

Sandbanks
Exuma, The Bahamas

5305 Carlsbad Boulevard, Carlsbad,
CA 92008

Bahamas | Sotheby's

SIRBAHAMAS COM/ID/X29LE7
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Pacific | Sothebys

skyad.com |
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome

FTWeekend

vikd Study instyle

Homework
isnochore

PRICE: $750 PROPERTY SPOT, COLOR
Global

oo v on Temer GFTPrapeTy

m

USedition

Tips from + L“"‘:L:g?
topglobal .. FlchiefBernie
chefs Ecclestone:

4 Tbreak

the rules”
e carrs

Schulz reversal s Aflicted Monty Python

. 5 5 e
raises Merkel’s e e I
survival hopes ) -

 SPD chiefready to join coalition talks
¢ bout of German unease recedes.

o P

Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY

skyad.com

23



Schedule,

e
Q
S

a2

s
o

5
O

g

C-




SCHEDULE AND PRICING

Proposed

Schedule, Pricing
& Reach 2024

Media
Sotheby's Auction House: Print
Sotheby's Magazine

Digital

Million Impressions*

Million Impressions - Two week Campaign
Comprehensive Digital

Social Mirror Ads

Geofencing - Event and Location
Geofencing - Event and Location

Ocean Home

Facebook Post

Instagram Post

WSJ.com

Mansion Global Homepage Hero

Property Upgrades

Mansion Global Homepage Featured Listing Module

Print

Financial Times

Financial Times

The New York Times

The New York Times

The New York Times Takeover

The Wall Street Journal

The Wall Street Journal - National
The Wall Street Journal

Mansicon Global Experience Luxury

TOTAL

Ad Description

Quarter Page

Digital Banner Program - 100K Impression
Mirroring Social Post
Target specific events and locations

Facebook Post
Instagram Post

Shared Banner

10 Featured Property Upgrades
Mansion Global Homepage Featured Listing Module

Property Spot

Property Spot - Weekday/Saturday
Full Page w/ Digital promotion

Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

March

S 900.00
$  1,500.00
$  1,500.00
S 675.00
S 800.00
S 650.00
Bonus

S 1,275.00
S 750.00
S 760.00
S 795.00

April

$

$

$

$

1,500.00

1,500.00

750.00

980.00

June Media Total

$ 91000 $ 910.00
S 900.00
S 3,000.00
$ 3,000.00
S 675.00
S 800.00
S 650.00
$ R
S 1,275.00
S 750.00
S 760.00
S 750.00
S 795.00
S 980.00
S 15,245.00

Reach

skyad.com

20,000

1,000,000
200,000
120,000

21,600
21,800

164,000

164,000

210,457

423,111
165,000

644,424

100,000

3,254,392
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