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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure
Commercial
Development

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to ONE Sotheby’s International Realty® a
curated, multi-media marketing selection of offerings to bring awareness to the
Commercial Development project.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby'’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end retail and office
rentals in Miami Beach, FL.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

CHLOE STEELY

Account Executive

212-677-2557
chloe@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWMICOUNTRY ELECTION 7914 TRAVEL STYLE WEMTAGE

9 Hotspots to Add to Your England Trip Itinerary

2 Bkt 1o-do &

A4 thew deusi v

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Commercial Development

+ Flight Dates: Month 1 - Month 3

« Impressions: 750,000

« Clicks through to the website of your choice.

100K Impressions per two weeks: $900
250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

Nothing compares to
what’s next.

/20,000

IMPRESSIONS

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

The Ecovomic Tives

Bloomberg
Markets

The
Economist

REUTERS

Forbes

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

Nothing — SCSEuEll on: | Sothchy's
compares "

to what’s & , B

nexet. ' ' ' B | SCOVER MORE

Nothing compares to

ONE Sotheby’s
what’s next.

INTERNATIONAL REALTY &

DISCOVER MORE

BANNER PRODUCTION: $350

ONE
Sotheby’s

INTERNATIONAL REALTY

Nothing
compares to
what’s next.

ONE
Sotheby’s

INTERNATIONAL REALTY

Nothing compares to
what’s next.

DISCOVER MORE

skyad.com
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it.

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

» The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows

you to see on what sites your ads are performing well and

where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

Sotheby’s Delivery Summary ADVERTISING
O N E Dates: April 14 — July 13 » KY BRANDING
INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING
Geo-Target Segments: Northwest, Silicon Valley
Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%
Delivery By Day By Site
April J Jul
40K o une W . BBC.com
. Bloomberg.com
30K . Economist.com
. Forbes.com
20K . FoxBusiness.co..
. NYTimes.com
10K . Reuters.com
0K . WSJ.com
15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 1M 14 17 20 23 26 29 2 1

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 i 515 I 017%
85C.com N 57255 I 5 I 0 5%
ws.com I 51 471 ———— = I O. %

Reuters.com [ 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com




DIGITAL

Digital Event
largeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

» Event targeting - Target customers who attend
specified events within a specific time frame.

» Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.
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GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC EVENTS AND LOCATIONS MOBILE CONQUESTING

« Investment: From $1,500/month Up to 3 Geo-fences -+ Investment: From $1,500/month
* Monthly Impressions: 60,000/month » Monthly Impressions: 100,000/month

skyad.com | 10



DIGITAL

Comprehensive
Digital

NATIVE DISPLAY

Native ads dynamically match the look, feel and visual
context of the website or app where they are seen. They can
run across all devices or be specified mobile only. Native ads
can be either video or a dynamic picture.

HIGHER ENGAGEMENT:

» Native ads are viewed 53 percent more frequently than
display ads, providing a higher CTR (60 percent).

» Native ads result in an 18 percent increase in purchase
intent.

« Native ads can help lift a brand by up to 82 percent.

B b
[T ———
e o ——

TARGETING OPTIONS INCLUDE:

» Behavioral - thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests.Keywords - target a list of up
to 500 keywords related to your business, and show
Native ads on the web pages where they appear A.l.

» Targeting — Showing your display or video ads to
people across all devices, using machine learning to
target consumers based on who is engaging with the
ad.

+ Custom Audience Matching & Lookalike
Audiences- target people on your list of emails,
addresses, or phone numbers and show them native
ads when they browse websites and apps.

+ Cross Platform Targeting available from Mobile

[
P L
mrepd s bt e

Conquesting.
» Native ads come in many forms, but all share the
common goal of not “looking” like an ad.

Native ads come in many forms, but all share the
common goal of not “looking” like an ad.

Native ads are proven to have higher levels of
engagement than traditional non-native ads, and they
getresults.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com 11



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

the big things to watch at the
Weorld Challenge

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
World Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 12,



DIGITAL

Google
AdWords

With Google's online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

+ Keyword List Set Up

« Campaign and Ad Group Implementation

» Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

» Write/Edit Ad Copy

» Ensure Tracking is in Place

» Set Bids and Allocate/Pace Budgets

+ Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

« Campaign Adjustments

» Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH

skyad.com

13



DIGITAL

Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly
interface that integrates data from diverse resources.

SKY

SIR ONE

Google Ads CTR

1.09%

Google Ads Impressions

85,229

Google Ads Clicks

930

Clicks 930

50

2 0ct 9 Oct

30 Oct

Impressions 85,229

10,

9 Oct 16 Oct

Showing 9 of 9 Rows

CAMPAIGN CLICKS cosT COST/CON... IMPRESSIONS
SKY - SMART 459 $312.71 $39.09 74,095
SKY - PMAX 290 $359.88 $179.94 8,209
SKY - General 75 $278.65 $0.00 1,432
SKY - Boulder 53 $293.25 $293.25 1,145
SKY - Trademark 38 $134.26 $134.26 259
SKY - Niwot 11 $33.94 $0.00 69
SKY - Longmont 4 $19.24 $0.00 16
SKY - Golden 0 $0.00 $0.00 3
SKY - Superior 0 $0.00 $0.00 1

Google Ads Phone Calls

9

Showing 50 of 89 Rows
KEYWORD

luxury real estate agent

find the best real estate agent
“Boulder Colorado Real Estate”
“home for sale boulder”
“colorado real estate agent”
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

“boulder co real estate agency”

berthoud Realtor

Cities

cIry CLICKS
Denver 556
Boulder 143
Thornton 24
Niwot 22
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498
425
388
25
167
120
69
64
32
41
29
38

23

IMPRESSIONS

66,360
3,455
3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS
27
19
16
13
9
8
5
5
5
5
4
4
4
AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |

14



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY

SIR ONE

October KPI's

Clicks CTR 1.95%  + 101% Google Ads Phone Calls 12 4 71%
— Clicks Impressions
4,500
100 3000 3 5
P | -} t
2 | g
3] \ 2
50 / S
50 f 1500 @ 2% 1
0 o N N
90 23 Oct 2 0c 9 Oct 6 Oc 23 Oct 30 Oc t ) w 3 Oct

Total Impressions v 46% Total Clicks 4 9% Phone Calls 4 71% Interaction Rate ~ + 218% CTR 4 101% Average CPC A%

53,704 1,049 12 4.17% 1.95% $0.94

clties and Regions

Showing 50 of 540 Rows Showing 23 of 23 Rows.

cIry IMPRESSIONS ¥ CLICKS INTERACTIONS KEYWORD CLICKS IMPRESSIONS INTERACTIONS
Washington 30,976 497 613 dc real estate 51 886 51
Potomac 4,073 64 64 luxury property for sale dc 40 114 40
Baltimore 2,976 80 274 home for sale dc 19 529 19
New York 1,535 51 51 real estate in washington dc 6 101 6
Ashburn 1,386 39 137 georgetown washington dc apar... 6 56 6
Rockville 1,207 16 27 houses in georgetown dc 3 19 3
Virginia Beach 799 23 48 buy house georgetown dc 2 6 2
Richmond 413 6 46 mclean realty 1 1 1

skyad.com | 15



DIGITAL

[LinkedIn.com

LinkedIn has over 600 million members, and 40% of
them visit the professional social network each day.
It's an opportunity to reach your target audience
when they're most engaged.

Marketers can engage with a community of

professionals, including influencers, decision-makers,

and executives, driving actions that are relevant to
your business.

You can target an audience based on location,
company, industry, age, gender, education, job
experience, job title, and more.

PRICE: STARTING FROM $2,000/MONTH

Linked{f\.

Connect to Opportunity™

a Join with Google

skyad.com

16



DIGITAL

Crain’s New
York Business

REAL ESTATE DAILY ENEWSLETTER

Crain's New York Business is the trusted voice of the
New York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York's complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE OF
DECISIONMAKERS

» 78% are Top Management Professionals

» 60% are C-Suite Level Executives

* 41% serve on a Corporate or Non-Profit Board

» 87% influence Capital Expenditures, Leasing, or
Purchasing

REAL ESTATE DAILY
E-NEWSLETTER

» Subscribers: 15,000

» Average Open Rate: 42%

+ 33% SOV + 25K ROS display impressions
» Featured Placement Property Listing

Vernado's Roth expresses frustraticn aver
return-ic-affice pace on earnings call

Manhattan cifice marke! sees best menth for
by Eeasing since 2020
Lanamg yroimnn Sor S puar fu sirsacy sacssdsd S0 o

WestPark: Whese Iasewation Theives

P e S sarephona CaIn A ieopy Feadguarery hantngn sy

aam 51 8 5 B0rE agen ke b o
T
Hodel mcgul Sam Chang explains hiz slew ol
recent sales

Tha deesips $051 Ty 8 Dot Fas NG, BERN he
Pl S Tl S B

CRAIN'S

m'ﬁu'l-'l
FURSERIFTICONS

[Editorial: Back-and-forth approasch to SALT
ﬂ. cap cawses confusion, hurts NY taapayers

o AT WG] T 15 T D) (0 TSE TP B oD
4 R

Deals of the Day: Nov. 2, 2021
Ting rianry Lt Finnasten st £ headouenes. a5 4
S Pl marwncutd N T mar

Heshul 561 ta scale Back Cuamea's ambitious
Penn Stathon plan

Tog Consyn et (oM O PIERage Lidiren Manhaas

PRICE: $3,150/WEEK (MON- FRI, 5 SENDS)

Deal reached on $750M New York Blood
Center rezoning project

=1 -1 =

skyad.com
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DIGITAL

The Real Deal

For over 17 years The Real Deal"s mission has remained
consistent to empower real estate professionals with

Fiie 10 bigeat ras! ants. tacm Funding msunds o

EET=Trrrr | S()theby’s
Sotheby’s INTERNATIONAL REALTY

INTERNATIONAL REALTY

up-todate news and information to stay informed.

b e renir Mg i 3

Digital Social Newsletters Events “ R s
2.5M+ 3M+ 340K+ 300K+ 10K+ 18 e o O e e Ei
Annual Monthly  Followers Subscribers  Attendees el
Readers \Visitors  (Source: (Source: Sailthru) ~ (Source: ) vt \.J
(Source: (Source: Hootsuite) Bizzabo)

Mitchell’s) Google

Analytics)

A Targeted Digital Reach Source

Site Stats: NEWSLETTER SPONSORSHIP - TRD’'S DAILY NEWSLETTER

» Unique visitors: 2M+
- Total visitors: 3M+
+ Page views: 10M+

+ Mobile visits: 60%

The Real Deal’s newsletters offer the daily download on
the trending, must-know real estate news for each market.

. OPPORTUNITY DETAILS: OPPORTUNITY DETAILS:
Demographics:
* Male/Female Ratio: 60% / 40% + Ix banner per newsletter » Sponsorship messaging with inclusion
» Ages 25-54:70% « Choice of regions as follows: of logo with embedded link
+ Earn over $150K per year: 10M+ + (4)970x250 display media placements
» 100% SOV for weekly Monday
newsletter

COMMERCIAL WEEKLY ENEWSLETTER: $4,000

Real Deal digital subject to a minimum spend.

skyad.com | 18



DIGITAL

The Real Deal

F
[ ——
% THEREALDEAL
.
8
For over 17 years The Real Deal s mission has remained a o= —
consistent to empower real estate professionals with : &8s -
up-todate news and information to stay informed. g
° SKYLINE TOWER
°
a
° i
Digltal Social Newsletters Developed by Visionaries, Built for Leaders.
2 e piatin
2.5M+ 3M+ 340K+ 300K+ 10K+ o
Annual Monthly  Followers Subscribers  Attendees -
Readers Visitors (Source: (Source: Sailthru) ~ (Source: -
(Source: (Source: Hootsuite) Bizzabo)
Mitchell’'s) Google
Analytics) DEDICATED EBLASTS
A Targeted Digital Reach Source The Real Deal provides cutting-edge news on the real estate
Site Stats: industry in New York City and beyond. According to a recent

Quantcast ranking, the Real Deal has the #1 wealthiest
audience in the U.S. and falls in the top 25 on their list of
websites with the most educated readers

» Unique visitors: 2M+
« Total visitors: 3M+
+ Page views: 10M+

» Mobile visits: 60%
OPPORTUNITY DETAILS:

Demographics:

« Male/Female Ratio: 60% / 40%
+ Ages 25-54:70%

+ Earn over $150K per year: 10M+

SOUTH FLORIDA: $5,300
Audience: 47,000

Real Deal digital subject to a minimum spend.

skyad.com | 19
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The Real Deal

For over 17 years The Real Deal"s mission has remained

T o o i ]

| Y oo s

THEREALDEAL

REAL ESTATE NEWS.

!

EREALDEAL

consistent to empower real estate professionals with ; NEW YORK REAL ESTATE NEWS

up-todate news and information to stay informed,

The Real Des

LA X RN T

Digital Social Newsletters Events
2,5M+ 3M+ 340K+ 300K+ 10K+
Annual Monthly  Followers Subscribers  Attendees
Readers Visitors (Source: (Source: Sailthru)  (Source:
(Source: (Source: Hootsuite) Bizzabo)
Mitchell’s) Google

Analytics)

A Targeted Digital Reach Source

Site Stats:
SOCIAL PROMOTION

» Unique visitors: 2M+
- Total visitors: 3M+
+ Page views: 10M+

+ Mobile visits: 60%

OPPORTUNITIES INCLUDE:

» Instagram stories

Demographics: + Sponsored social posts
. Male/Female Ratio: 60% / 40% » Posts & stories directly targeted to Sotheby’s International

Realty desired audience
+ Ages 25-54:70%

+ Earn over $150K per year: 10M+ Facebook: 110K+

The Real Deal

The at

Instagram: 120K+

LinkedIn: 45K+

Twitter: 65K+

FACEBOOK: $1,250
INSTAGRAM: $1,250
LINKEDIN: $1,250

Real Deal digital subject to a minimum spend.

skyad.com | 20



DIGITAL

The Wall Street
Journal Online
(W§J.com)

WEEKLY ENEWSLETTER

» Delivers Wednesday and Friday
+ 100% SOV
+ 50,000 Opt in subscribers

PRICE: $3,500

Touble viewing this emall? View In web browser »

THE WALL STREET JOURNAL.

REAL ESTATE

Coronavirus is baring its teeth to the spring real-estate market.
Mansion's Katherine Clarke reports that new home listings dropped a
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

It's a harsh reality for homesellers who had their hopes up, and agents who.
were looking forward to what's normally a busy season for the indusry.
"People are definitely holding back until people can physically come and see
the space,” Douglas Elliman's Frances Katzen told our reporter. "They want
to see a return to normaley again before they list."

‘The pandemic is also threatening to rock a shaky condo market in New

‘York. Oversupply and retreating foreign buyers already loomed large over

pers. Now, halting has thrown project timelines
into disarray, forcing developers to renegotiate maturing loans and source
cash to recapitalize their buildings and buy more time. Read more here.

&, Do air purifiers and filters kill viruses?

In Houston, a high-stakes divorce battle b Ed B d his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex
mechanisms ultrahigh-net-worth individuals use to buy real estate and
‘move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her from accessing cash and the 13 homes they acquired together.

Finally, we look at how security personnel have come to feel like part of the
family in gated communities. “It’s more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

JMBARTSCH

By comparison, new listings rose by an average of about 50% between
March 1and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

As construction across the city screeches to a halt, developers reckon with
how to keep their projects funded while the pandemic rages on.

skyad.com
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PRINT

The Wall Stree
Journal

BUSINESS REAL ESTATE SERVICES
SECTION

NEW YORK REGION - EIGHTH PAGE: $2,570

FLORIDA - EIGHTH PAGE: $1,250

THE WALL ST}

[ DOW JONES | Mewrsonpr 22553 WEDNESDAY, MARCH 4, 2020 - VOL. CCLXXV NO. 52

WsJ.com

EET JOURNAL.

*xxk $4.00

DJIA 25917.41 v 785.91 2.9%

NASDAQ 8634.09 v 3.0¢

STOXX600 38113 4 L%

10-YR.TREAS. 4 25/32, yicid 10054

OIL $47.18 4 $0.43

GOLD §1642.10 4 $49.80  EURO 11172 YEN 107.12

What’s
News

Business & Finance
e

[Thered xecated an
emergency half-percent-
age-point rate cut and mar-
kets slid, reflecting worries
that th

Fed Cuts Rates Amid Virus Fears

Stocks, bond yields fall
after central bank takes
biggest emergency
action since 08 crisis
BY NCk TiviRaos

WASHINGTON—The Federal

demic s raising recession
risks. Major UsS. stock in-
dexes fell around 3%. The
vield on the 10-year US. Trea:

half-percentage-point rate cut
and markets slid, reflecti
fears the coronavirus epidemic
b2 Iming meeion 1t e
the US. and

for the first time. AL, BI, BI3

T P retced e e

funds rate to a range between
1% and 1.25% in the first rate
change in between scheduled
e pliy mesings sie the
2008 financial cri

ot ot N marker
indexes declined ar

the yield on the benchmark 10-

Tow 1% for the first time as in-
vestors sought havens.

‘The central bank has typi-
cally reserved such moves for
times when the economic out-
Iook has quickly darkened, as.
in early 2001 and early 2008,
when the US. economy was

Shaky Ground
# Move sparks frenzy of
trading,

+ Greg I: Fiscal policy, ot
Fed, Is best remedy..... A2
 Countries struggle over

- A7

heading into recession.

sion risks have risen
enough to “warrant a Federal
Reserve shockand-awe ap.
proach,” said Tiffany Wilding,
an economist at Pacific Invest
ment Management Co.

The market's moves Tues-
day showed the extent to
which investors worry the
central bank can't on s own
prevent a drop-off in confi-
dence i spending without &
nding. re: rom
publicnealth authorities and
other government agencies.
te cut was approved
unanimously by the Fed's rate-
setting committee, which met
Monday
night. In a statement, officials.
held out the prospect of addi
tional stimulus by pledging to
“act as appropriate” to sup-

port the economy.
Fed officials moved to pre-
vent a pullback in crdit avail-
ability to houssholds and busi-
s that could amplify any
slowdovm in U.S. growth, es-
pecially f steps to miti
spread of the virus—school
and business  closures, can-

‘spending and depress hirine.
“The virus and measures
being taken to contain it will
weigh on_economic_activity
PleasetuntopageA7

* The SECis
sales and accounting prac-
tices at Newell, the con-

sumer-prodhucts firm said. B1

# Target, Kohl's and other
retailers that posted lacklus-
ter holiday results now face
uncertainty stemming from
the coronavirus outbreak. BL
 Hudson's Bay CEO Helena
Foulkes i leaving the Saks
Fifth Avenue parent follow-
ing its deal to go private.

# Nordstrom named Erik
Nordstrom as s sole chief,
ending an unusual shared
‘management structure. B3
# Thermo Fisher agreed
to pay about $10.1 billion
to acquire molecular-diag-
nostics company Qiagen. B3

urt indi-
cated it may be inclined to
ein in how courts and regu-

lators order wrongdoers to

retum money gained through £

illegal investment schemes.
# An outage that hit pop-
ular online brokerage Rob-
nday extended
oo van e Tiesday 13
‘nual profit and reverue, aided
by market gains and its
broad reach to investors. B12

# Quibi said a second round
of financing brought is fotal
investment to $175 billon. B4

World-Wide
Eesc i

# Biden notched a string of

tories and Sanders won del-
egate-rich California as the
o candidats broke away
from the fil
the Democratic mesxden
tial nomination. AL, A4-AS
# The first deaths linked
to the coronayrusin the
st week,
days earlier than previously.
newn Mearwil, coun-
tries are divergi
e
tested for the virus. AG-A9

g:

considering using a national

pitals and doctors for their

Former Vice President Joe Biden took the stage in Los Angeles after

in a string of Super Tuesday primary contests.

Biden Picks Up String of Victories,
Sanders Logs Big Win in California

Former Vice President Joe
Biden noched a string.of Super
fes, while
e e e lega(e
[5 ol 2 5
re field in
S Daseanuia
rcidantalmorisaton.
across Super

2 Chad bay,
kowicz
and Gabriel T, Rubin

Tuesday undercut the bi
spending strategy of former

New York City Mayor Michasl
Bloomberg, who had hinged his

states only to lose to him, won
the territory of American Sa-

, according.
likely to pick up

much smaller numbers of Dern-
legates

than the other two. canmdms

day moming. While Mr. Sanders

Tennessee
Twisters
Kill at
Least 25

By ARy Cameo-FLores
D JENNIFER CALFAS

Tornadoes ripped through
‘Tennessee on Tuesday, killing
at least 25 people as the twist-
rs carved a path through sce-
hic mountain communities and.
razed venues in a trendy Nash-
ville neighborhood.
rms began bar-
reling across Temnessee on
Monday, spawning three to
does in the middle part of the
state while
slept, according to the National
ather y
smashed Hores and busiesses
s ofthousands of
resmems  withoutp
) Les said 19 of the
e muuamg some chil-
dren, took place in Putnam
inty, about 80 miles east of
Nashville and home to parks
and waterfalls.
Putmam County Mayor
andy Porter said one possible
0 many people died is
that the tornado struck sud-
denly in the middle of the night
‘when ere asleep and
might not have heard warning,

Tt s of i i
were in the counties of Wilson,
Benton and Davidson, home to
Nashville. One twister cut

ough  Nashville, _hitting
neighborhoods including Ger-
mantown, an affluent area with

foria shortly after polls closed,
inal allocation of the Gokden
State's 415 pledged delegates
might not be decided
causeof the lrge nunber of
ballots. Delegates are

restau-
rants, and East Nashville, a sec-
tion with popular bars and mu-
sic spots.

“It is heartbreaking. We
have had loss of lfe all across
the state,” Mr. Lee said. “We're
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

* Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

PRICE: $6.000 1/4 PAGE

Ehe New York Times =

Late Edition

temacn,
high 66 Westher map, Page A8

VOL.CLXV]

. No.58137  emm muiimiTmecepey  NEW YORK, MONDAY, NOVEMBER 5, 2018
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PRINT

The Real Deal

For over 17 years The Real Deal"s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

Digital  Social Newsletters PRINT MARKETING STRATEGIC PRINT OPTIONS

2.5M+  3M+ 340K+ 300K+ 10K+ Reach your core audience with editorially and
Annual Monthly  Followers Subscribers  Attendees ; . . e
Readers Visitors  (Source: (Conrem S (Sones strategically aligned full-page print ads within the
(Solree: (Source: Hootsuite) Bizzabo) issues of your choice.
Mitchell's)  Google NATIONAL
Analytics) Opportunity details:
. = i}
A Targeted Digital Reach Source » National — Monthly -® 13T ¢ SUTRINGS Circulation:

o ~ UL

» 40,000/month

TRD READERS ARE DECISION MAKERS . 480,000/annual

WITHIN THE RE INDUSTRY PRICE: $5,000 FULL PAGE

» 20,000 copies distributed to Realtor associations
« 5,000 copies distributed in airline & VIP lounges

e
4
30% of our readers are ) )
e high-net-worth individuals Commercial Circulation:
who have more discretionary 7
f— buying and decision-making
e power than our competiion. . 50,000 annual

Distribution:

« 2,500 copies sent to architectural firms, developers,
financial institutions, constructions companies, law
firms, title companies, and interior design firms

» 2,000 copies distributed to Residential + Commercial

+ 1,600 Newstand copies
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024

Media

Digital

Million Impressions*
Million Impressions
Million Impressions
Google Adwords

Google Adwords

Linkedin

LinkedIn

Comprehensive Digital
Display

Native Display

Geofencing - Event and Location
Geofencing - Event and Location
Crain's New York Business
Crain's New York Business
Real Deal

Real Deal

Real Deal

Real Deal

Real Deal

Real Deal

WSJ.com

WSJ.com E-Newsletter

Ad Description

Digital Banner Program

Targeting - New York, South Florida, southern California

Digital PPC program
Digital Banner Campaign

Digital Banner Program
Native Ad

Target specific events and locations
Daily E-Newsletter M-F

Dedicated Email- South Florida
Commercial Weekly Enewsletter
Social Post Facebook

Social Post Instagram

Social Post LinkedIn

Weekly E-Newsletter (Wed/Fri)

Month 1

$  1,195.00
S 1,750.00
$  2,500.00
$  1,500.00
$  1,500.00
$  1,500.00
$  3,150.00
$  5,300.00
$  1,800.00
$  1,250.00
$  1,250.00
S 3,500.00

Month 2

$  1,195.00
S 1,000.00
$  2,500.00
$  1,500.00
S 1,500.00
$  1,500.00
S 1,800.00
$  1,250.00
S 1,250.00

Month 3

$  1,195.00
S 1,000.00
$  2,500.00
$  1,500.00
$  1,500.00
$  1,500.00
S 1,800.00
$  1,250.00

Media Total
S 3,585.00
S 3,750.00
S 7,500.00
S 4,500.00
S 4,500.00
S 4,500.00
S 3,150.00
S 5,300.00
S 5,400.00
S 1,250.00
S 1,250.00
S 3,750.00
S 3,500.00

Reach

750,000

450,000
450,000

180,000
15,000
47,000
45,000

110,000

120,000

135,000

17,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2024

Print

The New York Times

The New York Times 1/4 page - Weekday/Saturday
The Real Deal

The Real Deal Full Page

The Wall Street Journal
The Wall Street Journal - New York Region Region
The Wall Street Journal - Florida

Eighth Page - Business Real Estate Services Section
Eighth Page - Business Real Estate Services Section

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

6,000.00

5,000.00

2,570.00
1,250.00

6,000.00

5,000.00

2,570.00
1,250.00

66,755.00

423,111
324,000

76,965
43,337

3,186,413
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