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SKY Advertising is excited to present to St. Maarten Sotheby'’s International Realty®
a curated, multi-media marketing selection of offerings to bring ultra-high net
worth buyer awareness to Vie L'Ven.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby'’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end living in

St. Martin.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

CHLOE STEELY

Account Executive

212-677-2557
chloe@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby'’s International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

+ Distribution at all 70 Sotheby's offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE: $3,640
HALF PAGE: $1,820
QUARTER PAGE: $910

Global

skyad.com 3



DIGITAL

[ Delete © Junk Block

SOTHEBY’'S BESPOKE

EMAIL o
» Every Week o = o
« B52x/Year

Sotheby’s v s

+ Custom content
» 35% openrate
« 550,000+ recipients

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

skyad.com



DIGITAL

SOTHEBY’S SELECTS
E-NEWSLETTERS

Every Friday

52x Year

Highlights upcoming auction events
700,000+ recipients

34% average open rate

PRICE: $2,585/DEPLOYMENT

[ Delete

o]

Sotheby’s

INTERNATIONAL REALTY
Extraordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

SEE MORE

© Junk  Block

8 O g =

Sotheby’s Sclects | 21 September

19

738

Ty sco | o 4
N N AW

One of the Most Beautiful and Sought-After Watches
Ever Made

WATCH VIDEO

ATIONAL REALTY
ordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

THIS EMAIL WAS SENT TO YOU BY SOTHEBY'S
1334 YORK AVE, NEW YORK, NY 10021
UNSUBSCRIBE FROM SOTHEBY'S SELECTS
UNSUBSCRIBE FROM ALL | PRIVACY POLICY | SELL WITH US
© 2018 SOTHEBYS.COM

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Vie L'Ven

+ Flight Dates: November 2024 - April 2025
+ Impressions: 6,000,000

« Clicks through to the website of your choice.

100K Impressions per two weeks: $900
250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

Nothing compnes to
wha's nest.

what’s next.

Nothing compares to

St. Maarten

Sotheby's

@

LY >‘ 2025

Minimum 3 month commitment

skyad.com 9



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

Travéler :=DECOR T

ARCHITECTURAL DIGEST

Al B\Z

FORTUNE Forbes [RAMELE

BUSINESS
INSIDER

skyad.com |
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C ' Nothing e W e s
reative compares N &

to what’s B~ gE—
SAMPLE BANNER ADS FOR next. {e A

IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

Nothing compares to

s DISCOVER MORE
what’s next.

St. Maarten SOtheby,S
INTERNATIONAL REALTY

BANNER PRODUCTION: $350

Nothing St. Maarten Nothing comparesto ~ St:Maarten
COMPAres 1o g4 hepys what's next. Sothebys

\Vhat’s ncxt' INTERNATIONAL REALTY

DISCOVER MORE

DISCOVER MORE

skyad.com 11



DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

gt censm

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A thorer devtimafions torour Britid to do et

Nothing comparesto | St:Mearten

what's next. Sothebys

Nothing compares to
what’s next.

Nothing
compares
to what’s
next.

The Best Islands in the Caribbean,

an snrkebrr’ perrmdines tn foecdie B, these sre e 10 et

o

ce i

the arigin !

St. Maarten
Sotheby’s

INTERNATIONAL REALTY

Nothing St. Maarten
compares to
what’s next.

skyad.com | 12,



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30-day reports for you to evaluate the effectiveness of
your targeting and to make necessary adjustments.

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

» The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

7 Delivery Summary ADVERTISING
St. Maarten SOtheby S Dates: April 14 — July 13 » KY BRANDING
INTERNATIONAL REALTY Total |mp|'e$si0ns: 3’000’000 MARKETING
Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
40K . BBC.com
. Bloomberg.com
g 30K M Economist.com
E . Forbes.com
o 20K .
o . FoxBusiness.co..
=
© . NYTimes.com
a
10K
. Reuters.com
0K . WSJ.com
11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com | 13



DIGITAL

Digital Event
Targeting o I

GEOFENCE REACHES YOUR

AUDIENCE ON THE MOVE P
» Event targeting - Target customers who attend

specified events within a specific time frame. e
» Custom audiences - Target customers that are [

within or have recently visited a specific Geo-

z /
3 b
=4 N
) /B
Fenced location. bpensary Denver -y
= 2 7
s Broncos 5 ; i
. = J
Target Select Airports g Qo N LotA&B 25
2 Y
£ i 8
3 oy |
- 5
= “gs v’, 4
8 =z 2 s |
% 2617 WestiColf: =
n"/ Aveﬁ:éspa'lkl:;° _5

GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

TARGET SPECIFIC EVENTS AND LOCATIONS

« Investment: From $1,500/month Up to 3 Geo-fences
* Impressions: 60,000/month

skyad.com | 14



DIGITAL

Comprehensive
Digital

OVER-THE TOP (OTT) AND
CONNECTED TV (CTV)

OTT and CTV works to reach audiences en masse, build
brand awareness, and drive sales lift. The relative cost
efficiencies realized through digital TV allows advertisers to
sustain crucial, growth-driving efforts at a reasonable price
point. Additionally, CTV is essential to filling the (large) gaps
in a fragmented media landscape.

With 46% of adults watching TV on a connected device each
day, it's simply too vast of an audience to ignore.

BENEFITS OF OTT AND CTV ADVERTISING

With OTT and CTV advertising, you can reach viewers
beyond the reach of traditional Linear TV (i.e. cable,
satellite, and antenna).

This new audience includes a growing number of cord-
cutters or those who don't pay for standard cable or
satellite services.

The rise of OTT and CTV viewership provides more
meaningful ways for you to engage at the right time with
the right target audience at the right moments—bringing
together the targeting precision of digital with the high
impact of TV viewership.

CONNECTED TV AND OVER-THE-TOP (OTT)
ADVERTISING BENEFITS

» User-controlled viewing experiences lets advertisers get
in front of the right audiences at the right times.

» User-registration data allows for cross-screen targeting.

» |P-based delivery permits the application of 1st and 3rd
party audience data to target households watching
ad-supported content.

PRICE: FROM $1,500/MONTH
37,500 Impressions

skyad.com | 15



DIGITAL

Comprehensive
Digital

OTT/VIDEO PRE-ROLL

OTT or Over The Top is video programming transmitted via
the Internet, not on traditional cable or broadcast. It reaches
any type of internet connected device including Roku,
Connected TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation,
Apple TV, Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and
channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently
doing broadcast TV or cable because OTT reaches audiences
that have cut the cord to cable (cord-cutters), or those that
have never had cable (cord-nevers) and you are able to reach
a more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers
have either cut their cords or never signed up for one in the
first place.

FNER A =2
BN 2 YouTube ==

el e Rt e T

YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and Smart
TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign.We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

(]

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client's database list.

PRICE: FROM $1,500/MONTH
50,000 Impressions

skyad.com | 16
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Comprehensive
Digital

NATIVE DISPLAY

Native ads dynamically match the look, feel and visual
context of the website or app where they are seen. They can
run across all devices or be specified mobile only. Native ads
can be either video or a dynamic picture.

HIGHER ENGAGEMENT:

» Native ads are viewed 53 percent more frequently than
display ads, providing a higher CTR (60 percent).

» Native ads result in an 18 percent increase in purchase
intent.

« Native ads can help lift a brand by up to 82 percent.

e b
TR ———
e o ——

| . 54 1
P e
mrepd s b e

TARGETING OPTIONS INCLUDE:

» Native ads come in many forms, but all share the
common goal of not “looking” like an ad.

» Behavioral - thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests. Keywords - target a list of up

to 500 keywords related to your business, and show Native ads come in many forms, but all share the
Native ads on the web pages where they appear A.l. common goal of not “looking” like an ad.

« Targeting — Showing your display or video ads to Native ads are proven to have higher levels of
people across all devices, using machine learning to engagement than traditional non-native ads, and they
target consumers based on who is engaging with the get results.
ad.

+ Custom Audience Matching & Lookalike
Audiences- target people on your list of emails, PRICE: FROM $1,500/MONTH
addresses, or phone numbers and show them native 150,000 Impressions
ads when they browse websites and apps.

+ Cross Platform Targeting available from Mobile
Conquesting.

skyad.com | 17



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

the big things to watch at the
Werld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 18
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Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= o s powering your passions at fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby  ad

? March 1 - Apriiao O
UFFI:CE'\L(%E]GIE THE 'SALE

SAVE o OFFICE CHAIRS v DESKS (.

[ Leann MORE |

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

» Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: FROM $1,500/MONTH
100,000 Impressions

skyad.com | 19
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Comprehensive
Digital

ONLINE AUDIO ADS

Audio ads served to targeted online listeners who are
consuming audio content across all types of devices
including Smart Speakers.

» Your 15-30 second audio ad plays in online content such
as music, podcasts, and sporting events that users
listen to on their devices.

» On some platforms your audio ad will be served along
with a companion display ad at no additional cost.

» Your online audio ads run across major streaming
services.

PRICE: FROM $1,500/MONTH

e Spotify
+Hl||m"

& |
) TRITDN SOUNDCLOUD

TUNE [k W

skyad.com
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DIGITAL

73% of the U.S. population listened to Online Audio in

the last month.

et INFINITE 2022
Monthly Online Audio Listening |
TOTAL U.5. POPULATION 12+

209 Million

EFNEAMED AUDIO COMTEMT AVAILABLE OMLY OW THE IMTEON

73
67 68 68
L A5¥
27 27
21 20 21
16 15 II II
-I.III I
I I IGB l]n I

2000 'Ol 'O '0 ‘04 '05 21 2022

skyad.com |
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The average listener spends 1 hour and 40 minutes a
day with Online Audio.

US Adults' Average Daily Time Spent with Digital Audio :. .: marketing
2020'2024{f} 'S 1 L1 Chﬂl’ts
. 1:43 1:45
137 1:40
2020 2021 2022 2023 2024
Published on MarketingCharts.com in June 2022 | Data Source: eMarketer
eMarketer notes that this Tncludes afl time spent listening to digital audio via any device.”

Source: https://www.marketingcharts.com/industries/media-and-entertainment-226274#:~:text=In%20fact%2C%20the%201%20hour,OTT%20services%20(1%3A27)

skyad.com | 22
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Google
AdWords

With Google's online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

+ Keyword List Set Up

« Campaign and Ad Group Implementation

» Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

+ Write/Edit Ad Copy

» Ensure Tracking is in Place

» Set Bids and Allocate/Pace Budgets

+ Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

« Campaign Adjustments

» Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH

skyad.com

23
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Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly
interface that integrates data from diverse resources.

SKY

SIR St. Maarten

Google Ads CTR

1.09%

Google Ads Impressions

85,229

Google Ads Clicks

930

Clicks 930

50

2 0ct 9 Oct

30 Oct

Impressions 85,229

10,

9 Oct 16 Oct

Showing 9 of 9 Rows

CAMPAIGN CLICKS cosT COST/CON... IMPRESSIONS
SKY - SMART 459 $312.71 $39.09 74,095
SKY - PMAX 290 $359.88 $179.94 8,209
SKY - General 75 $278.65 $0.00 1,432
SKY - Boulder 53 $293.25 $293.25 1,145
SKY - Trademark 38 $134.26 $134.26 259
SKY - Niwot 11 $33.94 $0.00 69
SKY - Longmont 4 $19.24 $0.00 16
SKY - Golden 0 $0.00 $0.00 3
SKY - Superior 0 $0.00 $0.00 1

Google Ads Phone Calls

9

Showing 50 of 89 Rows
KEYWORD

luxury real estate agent

find the best real estate agent
“Boulder Colorado Real Estate”
“home for sale boulder”
“colorado real estate agent”
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

“boulder co real estate agency”

berthoud Realtor

Cities

cIry CLICKS
Denver 556
Boulder 143
Thornton 24
Niwot 22
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498
425
388
25
167
120
69
64
32
41
29
38

23

IMPRESSIONS

66,360
3,455
3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS
27
19
16
13
9
8
5
5
5
5
4
4
4
AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |
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Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY

SIR St. Maarten

October KPI's

Clicks CTR 1.95%  + 101% Google Ads Phone Calls 12 4 71%
— Clicks Impressions
4,500
100 3000 3 5
P | -} t
2 | g
3] \ 2
50 / S
50 f 1500 @ 2% 1
0 o N N
90 23 Oct 2 0c 9 Oct 6 Oc 23 Oct 30 Oc t ) w 3 Oct

Total Impressions v 46% Total Clicks 4 9% Phone Calls 4 71% Interaction Rate ~ + 218% CTR 4 101% Average CPC A%

53,704 1,049 12 4.17% 1.95% $0.94

clties and Regions

Showing 50 of 540 Rows Showing 23 of 23 Rows.

cIry IMPRESSIONS ¥ CLICKS INTERACTIONS KEYWORD CLICKS IMPRESSIONS INTERACTIONS
Washington 30,976 497 613 dc real estate 51 886 51
Potomac 4,073 64 64 luxury property for sale dc 40 114 40
Baltimore 2,976 80 274 home for sale dc 19 529 19
New York 1,535 51 51 real estate in washington dc 6 101 6
Ashburn 1,386 39 137 georgetown washington dc apar... 6 56 6
Rockville 1,207 16 27 houses in georgetown dc 3 19 3
Virginia Beach 799 23 48 buy house georgetown dc 2 6 2
Richmond 413 6 46 mclean realty 1 1 1

skyad.com | 25
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Conde Nast UK

INSTAGRAM @CONDENASTPROPERTY

Ready to jump into action on Instagram, @condenastproperty
is the fastest-growing account at Condé Nast Britain and
consistently comes in at No. 1 each week on growth and
engagement. @condenastproperty has grown organically in
3years and now has 215K followers.

INSTAGRAM POST: $ 2,750

DIGITAL NATIVE CONTENT

Convey your detailed message in an editorial format -
created by Condé Nast, in their ‘house style’ approved by the
client. Live for 6 weeks on any one of their award winning
websites.

HOUSE & GARDEN: $25,000
CONDE NAST TRAVELER: $41,850

SOCIAL CAMPAIGNS

PRICE: $11,500 PER BRAND

DESIGN &
! DECORATION
8 ISSUE

skyad.com
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Condé Nast
US and Canada

CONDE NAST DIGITAL ADVERTISING

Direct placement on Condé Nast's sites, either a single site or
a customized site collection, offers your brand premium ad
placements.

ROS INVENTORY AVAILABLE

« Standard Desktop Banners: 728x90, 300x600
» Impact Units: 970x250
» Mobile Web Banners: 300x250, 320x50, 300x50

TARGETING

+ Mobile Web Banners: 300x250, 320x50, 300x50

+ National, state, DMA and zip level targeting

» Behavioral, contextual and demographic targeting may be
applied to the full Condé Nast collection

PRICE: $17,775
182,927 Impressions

SUBSCRIBER EMAILS

Reach the actual Condé Nast subscribers with dedicated emails
sent from the Condé Nast brands of your choice. These are VERY

highly sought-after lists. Condé Nast only allows the most
prestigious brands/clients to leverage their email lists.

Each deployment is sent to a specific Condé Nast brand'’s
subscriber list of your choice. For example: Email #1 to Arch.
Digest subs, email #2 to Vanity Fair subs, email #3 CN Traveler
subs, email #4 AD again etc. We cannot combine lists for the
same send.

PRICE: $53,500 ($10,700 PER EMAIL)

A series of 5 email sends, reaching 46,729 subscribers per

send

View Insights

®QYV

N
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Cottages &
Garden

Delivering the finest luxury design and architecture content to
residents of America's most affluent communities.

+ Average HHI - $1,162,428
* 44% plan to buy a home in the next 2 years

YOUR AD HERE

Chock Oul the Latest Design Tecady. Set. Game Time!
News

» 36% own 2 or more homes

TOP 10 MARKETS

» New York

« California

» Connecticut
» Florida

+ Texas

» Virginia

* New Jersey
« lllinois

. Massachusetts INSTAPARTNERSHIP BANNERS C&G STORIES

» Pennsylvania

Spotlight

CALIFORNIA CLORETS

Post and Stories takeover ROS Display Content development
300,000 Impressions

SPOTLIGHT + PROPERTY OF NOTE

PRICE: $1,950/30 DAYS $5,295
$2,250/MONTH

ROTATING GALLERY: $2,950

DAILY DEEDS

E-NEWSLETTER SENT 4X PER WEEK:
$3,000 FOR TWO WEEKS; $5,000 PER MONTH
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Country Life

Country Life is the world's most celebrated magazine of the
British way of life, its countryside, properties, and gardens

Three core audience pillars:

Traditional country champions — wealthy empty nesters
enjoying their retirement in the countryside.

Custodians of the land — country dwellers with a deep
emotional connection to the countryside.

Discerning Country — a quietly refined group, the most
affluent, and willing to spend on the brands that reflect their
discerning taste.

+ 1.68M Global page views per month
» 352K Social Followers
» 81% Targeted HNWI Audience

WEEKLY E-NEWSLETTER
Published Wednesdays & Saturdays

Reach 25,000 loyal readers who are infatuated with
property, architecture, the arts, gardening, the countryside,
schools and wildlife.

PRICE: $1,950

INTERNATIONAL PROPERTY LISTING

Property listings live forever on the Country Life site until
you remove the URL.

E-NEWSLETTER DEDICATED SEND

ﬂ COUNTRY LIFE 0000

S Popry e T

ames landmark comes
5 million

finest golf courses in the world Bt

$400/LISTING
$2,500 UNLIMITED LISTINGS

PRICE: $2,250

International property
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Dwell Real
Estate

Dwell Real Estate takes a peek into modern real estate
listings from every corner of the country and beyond.

Dwell Audience Real Estate Metrics

+ Ranks Highly for a young audience, Age 25-54, that owns
real estate and investment real estate (Index 275).

» Ranks #1 for an audience with plans to purchase a
second house (vacation home) or remodel their home
within the year (Index 259).

CUSTOM REAL ESTATE ARTICLE.

This article permanently live will live in the Dwell.com Real
Estate Channel.

» Promotion on Dwell.com Homepage through a promo
tile.

» Promotion in the Dwell Email Newsletter.

» Promotion on the Dwell Facebook.

PRICE: $6,000

®veso + 0l

9
[

Fellowing =

dwelimagazine &

 Saaren
4873 M 1,193
Posts  Folowsrs  Following

Message

Contaer
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Dezeen

Dezeen is a popular and influential architecture, interiors
and design magazine, with three million monthly readers
and seven million social media followers.

Dezeen's reach is global, with readers on every continent.

Their biggest audience is in the USA, followed by the UK,
India, Canada, Australia, and Germany.

SOCIAL MEDIA POST

INSTAGRAM GRID POST: $9,562.50

INSTAGRAM TARGETED POST: $3,125

AGENDA E-NEWSLETTER - WEEKLY: $5,250
Hero 1st Position

dezeen # #ad In the Private Spa
project by Pitsou Kedem Architects,
@vitrocsa sliding doors and open
angle were chosen to remove the
boundary between the site's interiors
and exteriors.

View more project and window
systems by @vitrocsa on its website.

Video by @amitgeronphotographer

Qv W

63.821 reproducciones

Publicar

skyad.com
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Elite Traveler

EliteTraveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

E-MAIL MARKETING

Promote sponsored content in a dedicated email. Sent
directly to Elite Traveler's private jet audience

Elite Traveler audience

» Average Age: 45

+ Male/Female: 69731

+ Average HHI: $7.9m

+ Average Net Worth: $32m

+ C-Suite position: 24%

» Reader-per-copy: 5-3

+ Total Brand Readership: 557,000

DEDICATED E-BLAST: $6,000 PER WEEK
No Charge with Two page spread

skyad.com
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Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private jet
lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

+ Average: HHI $7.9m

+ Average Net Worth: $32m
» 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $4,000/YEAR
Half price with full page print purchase

skyad.com
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Elite Traveler

SOCIAL MEDIA POST

One post on Elite Traveler's Instagram, Facebook and
Twitter accounts

+ 50.5K followers on Instagram
» 19.5K followers on Facebook
« 35.5K followers on Twitter

$8,825 PER POST

SOCIAL MEDIA STORY/IG LIVE

One story featuring property tour on Elite Traveler’s
Instagram account with 50.5K followers.

$8,825 PER POST
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Elle Décor

ELLE DECOR leads the design conversation in interiors,
fashion, art, culture and travel.

Their viewpoint is fresh, their vision is global, and their
philosophy is simple: to inspire audiences to make their
world more beautiful, one room at a time.

+ 4.6M Total Audience
+ 13.7M Total Brand Impressions

NATIVE ASSEMBLY
AD MINI-SCROLLER

Aturnkey, templated, and highly efficient unit that's
designed to mirror the editorial aesthetic of Hearst sites and
run in place of standard banners.

The ad hosts an image or video, alongside a simple call-to-
action.

* $30K minimum commitment

CreatomesLike' Sloeves, i
Condom Cape ol No
Corsers: How the Poor Things
Wardbrobe Came o Lile

e
e

g e iR (e, peien
rptet

0 e e | e 3 b e wed
oty | e ey W ) i
Tt | rhun v i T o g
bellig ae oy a e e .
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Financial Times

HTSI ENEWSLETTER

HTSl is a lifestyle supplement celebrating the chicest, most
dynamic and exciting trends, and shining a spotlight on the
global creatives and tastemakers shaping the world around
us. Forensic in our analysis of the consumer mood - from
Brisbane to Bologna — we offer a weekly edit of the
stylezeitgeist, from the woman dressing Gen Z, to who
makes the best butter.

We'll bring you the latest stories from designers,
horticulturists, hoteliers, artists, watchmakers and chefs.
And we'll help sharpen your fashion sense, find inspiration
for the home, discover escapes and adventures, reserve the
best tables, keep tabs on cultural happenings, and get the
lowdown on the latest cars and tech.

HTSI shows you how to live your best life.

» Subscribers: 11,073

» Openrate: 47%

» Top 3 regions: 33% UK, 25% Americas, 23% CEMEA

» Top 3industries: 23% Finance, 11% Consulting/Legal,
9% CG/Leisure/Property

PRICE: $11.245
Holding December date

FINANCIAL TIMES

HTSI

LILY ALLEN"S LATEST ACT

Jo Ellison
HTSI Edifor

VIMARCIAL TIMIS

HTSI1

AT AL LATESTACT

@

o Ellpn
HTS Bt

The Fany i abead: Lin ke
barakdad ™ ™
eal . She's n.puupﬁmumum
n"g e
llﬂmhmn-hnh AleImthdnll i ok e b the medla
“eurs ut ety rmeat srerastoo srel, ks sz pLaxy brrala stam et cars of 148
arcard that ers, sk puld 5 by prize.

5 La s, far all er mas urd vivagas, e

The funny thing about Lily Allen is that, for all her sass and
woman 50 often heralded as brash and irrepressible is incre
real life. She's also unapologetically honest, someone with t|
preparedness 10 “go there” when talking to the press. That g
always been met kindly, Allen found global fame at a time
were at their most intrusive and, like 0 many female stars ¥
around that cra, she paid a heavy price.

skyad.com
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Financial Times

HOUSE AND HOME ENEWS

House and Home Unlocked is a weekly newsletter written by
the House and Home team, led by editor Nathan Brooker.

Subscribers are offered the latest property news and market
analysis, along with charts, clever artwork and beautiful
photography. It also gives readers a behind-the-scenes look
at how the section is put together, with commentary on the
articles we run, insight from the authors who write them,
and a selection of our favourite reader responses — some of
which can be very rude indeed.

Shot-through with gossip and jokes, Unlocked has a club-like

feel and is the perfect way to ease readers into the weekend.

» Subscribers 13,776

« Open rate 44%

» Top 3 regions 50% UK, 19% Americas, 17% CEMEA

+ Top 3 industries 33% Finance, 12% Consulting/Legal,
10% CG/Leisure/Property

PRICE: $8,040

FINANCIAL TIMES

House & Home Unlocked

WHO WOULD WANT TO TAKE ON A FIXER-UPPER?

Nathan Brooker
House & Home Editor

FINANCIAL TIMES

House & Home Unlocked

WHO WOULD WANT TO TAKE ON A FIXER-UPPER?

g June 302023

Nathan Brooker
House & Home Editor

Loft

Lonversi

+
o tEE EEEEE
o £14, CEEEL

‘When you begin your h h igent asks th
“Are you prepared to look at any properties that need work?” After reading
Alexandra Goss’ this week, I'm glad I've always d d.

s,  lack of skilled labour.

tof buying a wreck and fix

drawn-out process than it used to be. Professor Ny
on Products As
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Financial Times

FT.COM

Discoverable via the main FT.com navigation bar, HTSI has
its own section which is free to access and sits outside the
paywall.

The content inspires readers looking to select the best

products, services and experiences the luxury market has to
offer.

Far more than a companion to the print magazine, digital-
only content coupled with a rich archive makes the section a
destination unto itself.

Catering to FT readers, who we know are dedicated to
enjoying the best things in life, the site offers content from
art, travel, food and tech to wellness and style.

TRAFFIC

» Unique Users: 583k
» Average monthly Page Views: 1.4 million
» Average monthly Visits: 1 million

PRICE: $18,750

Hargviasr Calecticn

TIFFANY & CO.

Shap Mow

FINANCIAL TIMES mFT

MOME WORLD UK COMPANIES TECH MAMKETS CUMATE OPIMON WOR & CAMEZRS LIELARTS WIS

=D
The art of the perfume bottle

:
A

s important as what's in

(=P}

over, but can you judge a

Saint Laurent Rive

riginal Yves
atomiser, tome s

looks. CK
youthful as you'

shape, couldn’t be les

epresentative for me of the warm, chocolatey-vanilla

scent.

1¢'s hard not to be 4 by a beautiful bottle, or repelled by an ugly one. But
for the perfume houses who would like to entice customers both in store and

online (despite e during the pandem
less than five per cent of online beauty

still account for

perfumes

creating a bottle that’

desirable scent inside it has once again beco: mportant, Bott]

bave

colour, texture and even print. Collaborations go beyond the usaal holiday-

season limited editio ile artists, architects and master glassmakers are

being called upon to reinvent the form.
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o ReaEstte Vaches Watches e Hatcopters Extordinsie Sowaey o s e o T i o

Find luxury Real Estate and Homes for sale

VIEW AL HOMES
‘SPAIN | NEW YORK | PARIS

jamesedition.com

pam— homes for sa
AT 50 countries.
—— = e ——
dh e fnest

thouses, homes,estates and

E-NEWSLETTER L

Founded in 2008, JamesEdition.com features the e

largest collection of luxury goods worldwide. The E -
exquisite items curated by JamesEdition.com range o
from celebrity-owned luxury real estate to rare

supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

esort hotel ownership options.

Nothing 5
compares.

Chevrolet Corvette JE Suming Vil Ove.. Ram 2500

Upland, CA, United $71,999  biza, Spal s41:5vﬁ7 Upland, CA, United 545999

Ferrari 486 GTB
Upland, CA, Unted

Ri0109 - Luxury pe... S@ AudiS? = MoLaren 650S = Ferrari California om

With more than 10 million monthly page views from T ’ ! ! saams sams
around the world, JamesEdition.com is the e — —

quintessential marketplace for ultra-high net worth :”“Mm ™y
individuals. With users evenly spread throughout the w&]
Americas, EMEA and Asia, JamesEdition.com is the l

Elegant French Sty.. = Playa Nix H Koningshof = Magnificent Seclu..

$8800000 Pérula Mexico $12000000 Overveen, Netherlan.. $8759573  llapel, Chile $3,950,000

only truly global site to market luxury. W =
Upgrade your listings for increased visibility to L et DOUBLEDON 214 Cacas 201020 om ———— = Kiteclagh House e -

will Be driving inthe Near Future View more

capture the attention of the UHNW.

vie

View all real estate selfdestructing Banksy artwork Ny ot iodry sl Sstato Ve

The 10 Most Sough After Propertes and Attractive Locations
The Bahamas: Inside the most exclusive gated

communities

Posted 2019.0710

1fthe warm temperatures, crysta-lear water and

Most exclusive neighborhoods of Hong Kong
Posted 20190717
The Asian finanialcenter hasrit gven up the fist
position i the st o the most expensive housing

" markets,also topping th ranking fo the worlds most proximity to the U are not good enough reasons to
uxurious housing market for thelast two years (Luxury consider a move o the Bahamas, a community of lke-
Defined Report by Christes). T minded people should be. A round of golf or cocktals at

30K lovers: The most amazing and luxurious things you can find on
JamesEdition where 3is the magic rumber

LISTING FEATURE: $1,500
s esarre st A

. s an established licensed REALTOR® with over a Trending: Golf property in the ‘Golden Triangle' Real Estate in Whistler: Three Luxury
e decade of rea estate experience serving the Sea to area of Algarve, Portugal Neighborhoods in Nature Worth Exploring

_ Sky corridor and the Vancouver Noth shor, | have a . Posted 20190628 Posted 2019.0621

s proven trackrecord of providing home sellers and Where can one ind the Algarv's most prestigious Wnistler i a yearround outdoor playground for all ages

buyers unparaeed service and. properties? Meet aprime area often referred o as the where fine ining restaurants, 5-tar hotels, spas and

READ MORE ‘Golden Triangle" It located between the capita city of wellness facities are a quick floatplane,helicopter ride,
Faro and the vilage of Vilamoura. Als0 the Golden or drive from Vancouver. Whister, 8C: Interational
E, Triangle area includes two of Destination
Readmore Read more

Site Links Tool About JamesEdition Top Brands

jes: Unique cars of tech billionaires, old-school
idols.

magnates and Gen-Z.

aggressive and forceful vrsion”
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jamesedition.com

ROTATING GALLERY

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds on the Home
Page and the Real Estate Page.

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

2

The World's*
cetplace

Featured Categories

7l
s

©.

New & Trending

The Journal

BUSINESS
HUFFPOST S DER Bloomberg scnBC [5[8[C]

skyad.com
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jamesedition.com

FEATURED ARTICLE AND
E-NEWSLETTER PROMOTION

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JameskEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience
of 25,000 per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

A Featured Story is an article published on the website.
Articles are evergreen content. The average time that
viewers spend on an article page exceeds 2 minutes
indicating that article views come from the most loyal and
engaged users.

Featured stories are both SEO optimized and given
placements in the newsletter bringing an average,
2000-3500 views during its first month online.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW in a
Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE
$3,300 NEWSLETTER TRENDING & ARTICLE

JAMESEDITION Roslfse  Cos  Ychs ki Other Joumal son

The Top 1%: The 20
Greatest New York
Penthouses

The Top 3 placestolive  Top 15 luxury home bars:  Not a mirage: Top 20 View from the top: Step
inBermuda fornomad  Ultra-stylish ideas from  iconic desert houses you  inside the most exclusive
capialists NYC, London... can actually buy penthouse in..

pertectyfitinto desertscapes. hotspot

Hey there, isknd huneers: — Top SEU countries for ~ Up to S225 million: The  Spains 12 property-
We collecred the top 22 real estate investmencin 22 most expensive related axes for buyers
privae... 2020 houses in the world to keep in mind

iorve,Bol A, " tancs and ecs.
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jamesedition.com

SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare supercars.
An affluent audience of 25,000 per day is browsing for the
finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW with a
Social Post.

* Instagram: 74.8K
» Facebook: 31.3K

PHOTO

1 featured listing

1-5 photos

Short caption

Listing info box

1tag on pictures & caption
Link in bio

PHOTO: $800

PHOTO PLUS

+ 1-5featured listings

» 1-10 photos & text

« Long caption

+ Listing info box

» 1-3tags on pictures & caption
» Linkinbio

» Repost on stories

PHOTO PLUS: $1,000

VIDEO

+ 1-5featured listings

» 5-30 seconds video

* Reels & TikTok format
» Short caption

« Listing info box

» 1-3 tags on caption

+ Linkin bio

VIDEO: $1,800
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Le Figaro

The finest selection of properties to buy and to rent, in
France and abroad.

PROPRIETES LE FIGARO.COM — FRANCE

+ 2.1 million sessions per month

+ International audience: 22%
(Top 5 audience: US, UK, Belgium, Switzerland,
Germany)

PROPRIETES LE FIGARO.COM -
INTERNATIONAL

» 180,000 sessions per month
(top 5 audience: US, UK, France, Canada, Australia)

HEADLINE SEARCH

Position your property at the very top of the results page.

FEATURED CITY: $795/CITY/MONTH

NATIVE AD

Premium display format increases visibility among search
results. These placements are also able to appear to users
with specific search criteria — castles, manors, etc.

NATIVE PLACEMENT BY CITY: $500/CITY/MONTH

WEB ADVERTORIAL + AD CAMPAIGN

Article, Sponsored Social Posts, email, native campaign

PRICE: $4.850

skyad.com
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Luxe Interiors
and Design

DESIGN WHERE YOU LIVE.

Luxe champions the art of elevated living and inspires
you to connect with those who create it.

Tell your stories, spark conversations and build
relationships with fellow design lovers through a Luxe
Interiors + Design social media program.

The Luxe audience

+ 94% Own a Home Valued at $1 Million or Greater
+ 72% Have a Net Worth of $5 Million or More

+ 35% Have a Net Worth of $10 Million or More

« 1.5 Million Audience

« 3.3 Million Global Digital Audience

@LuxeMagazine on Instagram

« 12M+ monthly reach

+ 1.7M+ followers

» @LuxeMagazine on Facebook
» 2M+ monthly reach

+ 970K followers

SPONSORED AD

The Luxe Audience

» Instagram and Facebook

» Sponsored Ad (1x): Choose clicks or impressions.
+ 14-day minimum duration

» Image Ad

» Video Ad

» 500 clicks or 250K impressions

UNC

INTERIORS+DESIGN

# Explore

@ settings

LUXE SPONSORED
NEWSLETTER:

Includes:

+ 100% SOV

» Brand logo, 4 images, 130-140 words
of copy

+ Links to URL of choice

e bagasne © ssmagurion 11
IUINE Tk the grand tour of s modern Arizans stode.

PRICE: $3,125 FOR 166K IMPRESSIONS

PRICE: $2,350

o luxeMagazine®
vty )

EDITORIAL NEWSLETTER
REGIONAL BANNERS

Includes:

« 2-week geotargeted regional flight
across all 3 Luxe Editorial
newsletters — The Luxe List, Luxe At
Home and The Edit

* 970x250 + 300x250 units

PRICE: $1,025

NATIVE CONTENT +
SOCIAL MARKETING

$4,690/PER REGION
NEW YORK & MIAMI
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Luxury Estate

LUXURY ESTATE

Luxury Estate is the leading international portal for the
luxury real estate market.

With its website and apps translated in 16 languages
and users from 132 countries, LE is the perfect solution
to reach international buyers.

+ 1,900,000 visitors per month
+ 18,000,000 page views per month
+ 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING PACKAGES
PRICES:

$1,100 FOR1 MONTH

$3,250 FOR 3 MONTHS

$5,100 FOR 6 MONTHS

skyad.com
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Luxury
Magazine
Mastercard

E-NEWSLETTER

Each month the printed newsletter accompanies
Cardmember statements, showcasing select partner
offers. Below are guidelines and criteria for newsletter
inclusion.

PRINT OR DIGITAL
BONUS WITH PURCHASE OF A SPREAD

skyad.com
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Luxury
Magazine
Mastercard

SOCIAL MEDIA

Your brand or product will receive additional exposure
through our growing social media channels.

One bonus Facebook or Instagram post.

INSTAGRAM

» 1,100-1,200 liker per post

» 6,000-9,000 people reached per post
» 12,000-18,000 impressions per post
FACEBOOK

» 1,200 people reached per post
« 3,200 impressions per week

BONUS WITH PURCHASE OF A SPREAD

Luxury Coard &

skyad.com
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Modern Luxury
Ocean Drive

The ultimate luxury lifestyle destination for the most
discerning consumers in Miami, featuring extended reach
via a curated network of preferred contextual sites

 Digital audience U.S. Uniques 50MM+
» Vip opt-in subscribers: 17K+
+ Social media followers: 40K+

DEDICATED E-BLAST

$2,175,00

SPONSORED CONTENT

$3,750/ 10,000 IMPRESSIONS

(CEANDRIVE

HAMPTONS  touw totvoess sraienie tovationsy
Vacation Goals: Experience

By: Istituto Marangoni | August 30, 2022 | Ste & Reauty Sponsared Adventure, Fun and Relaxation in
Bermuda

The Perfect Lillet Spritz.

e Global Ghild

- i/ The Bahamas

- Vg
N TATLanTis
S

Lad §
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Modern
Luxury Miami
Magazine

The ultimate luxury lifestyle destination for the most
discerning consumers in Miami, featuring extended reach
via a curated network of preferred contextual sites

 Digital audience U.S. Uniques 50MM+
» Vip opt-in subscribers: 17K+
+ Social media followers: 40K+

DEDICATED E-BLAST '

$2,175,00

SPONSORED CONTENT

$3,750/ 10,000 IMPRESSIONS |

skyad.com | 49



DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu's
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

BANNERS

Online Banner Ads offer a versatile and flexible way to ONTHLY ENEWSLETTER S e
: . Ocean Home magazine offers advertisers a unique oo s el oyl o i
connect with consumers and drive customers to your coporuniy o s compers oceenm‘qocé;‘n
B . . view, ocean accessible, and island homes and villas DISPLAY AD
website. They also provide an excellent way to establish Senh o the e ettt oesatont bogey laor
your online presence and brand awareness. st pautcolaccessores cegon Secornd

Ocean Home magazine has multiple options for
connecting and delivering your messages to a highly
engaged and affluent audience of 22,000+ opt-ins putting
your message right in their inbox as a partner in our
monthly eNewsletter.

PRICE: BONUS WITH PRINT PLACEMENT PRICE AND SPECS

DISPLAY AD: $500 per

FEATURED AD
FEATURED AD: $700 per
SHARED AD: $500 per
Target this same audience on Facebook and Instagram to. ;::: Luxury Oceanfront Resorts and
e
reinforce your message on their social media channels. e - i
Price: $15 CPM ot READ MORE>

OCEANHOME h 2072 RELEASE DATES T

- Febl6 + June 22 - Sept 21
Domedesign Ufele Uavel  setsor vy realestate + March 16 - July 13 - Oct19
« April 20 . Aug17 * Novie

May 18

Limited inventory. Reservations are first come, deadline 1 week prior.

22,000 19% 15% ‘

OPT- IN SUBSCRIBERS OPEN RATE CLICK THROUGH RATE

oceanhomemag.com | 300 Bricksione Sq., Suite 904, Andover MA 01910 RMS
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Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu's
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean
Home's discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,750

BPS  OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

SOCIAL MEDIA POST

Target our dedicated friends and followers
across Ocean Home social platforms. We will
post your images and copy on our Facebook,
Instagram and Twitter channels and leverage
our brand to enhance your exposure and
amplify engagement.

« 60,000+ Followers.

FACEBOOK/INSTAGRAM AD:
$1,775 PER MONTH

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN

Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal
home owners and elite industry professionals

Price: $2,500. per

ok and Instagram to reinforce your
s. Price: $15 CPM

SALES@OCEANHOMEMAG.COM

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

YOU CAN SEE FOREVER

W SEEEE—

OCEANHOME

FROM A PENTHOUSE

ool vils

RMS

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

skyad.com
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Penta

Penta is a lifestyle brand dedicated to the best of the
luxury world. Insightful stories and interviews with
major cultural forces help guide our readers as they
use their wealth to shape the future through
investments and philanthropy, while ultimately
creating a life well-earned. Penta goes beyond what it
takes to create wealth and inspires our readers how to
spend it with purpose.

« $5.7M Average HH Net Worth

« $425K Average HHI

* 80% Of readers agree Barron's helps inform their
investment strategies.

e 67 Average age

CUSTOM ARTICLE PACKAGE

» Enewsletter 52K Subscribers
» Custom Article 10K guaranteed views

$60,000
Custom Article with Promotion

Lorem
Ipsum Dolor
Amet Consectet

Cras eleltend nunc nec el pretum, &t sCelensgue ol
fermentum, Nullam odio guam, facilsis a bgula st ame
pharetra pubanar m

PENTA

pagsFrrreed B tes B Hrwelh mes B3]
Sl Firel il of a8
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The Real Deal

For over 17 years The Real Deal"s mission has remained

consistent to empower real estate professionals with
up-todate news and information to stay informed.

SKYLINE TOWER

&
- 4
°
>
.
]
Q
aQ
(-]
o THEREALDEAL
Q
&
o
a
(]
2
(]

Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+ —
Annual  Monthly  Followers Subscribers  Attendees —_—
Readers Visitors (Source: (Source: Sailthru) ~ (Source:
(Source:  (Source: ~ Hootsite) Bizzabo) DEDICATED EBLASTS
Mitchell’'s) Google
Analytics) The Real Deal provides cutting-edge news on the real estate industry in New
A Targeted Digital Reach Source York City and beyond. According to a recent Quantcast ranking, the Real
Site Stats: Deal has the #1 wealthiest audience in the U.S. and falls in the top 25 on

their list of websites with the most educated readers
» Unique visitors: 2M+

- Total visitors: 3M+ OPPORTUNITY DETAILS:
+ Page views: 10M+
+ Mobile visits: 60%

» Choice of regions as follows:
Demographics:
+ Male/Female Ratio: 60% / 40%

EMAIL CAMPAIGN SENDS OPENS OPEN RATE CLICKS CTR

National Dedicated Benchmarks 140,000 21,253 15.18% 323 1.52%
+ Ages 25-54:70%
- Earnover $150K per year: 10M+ NY Dedicated Benchmarks 40,000 6,212 15.53% 215 3.46%
SF Dedicated Benchmarks 34,000 5,645 16.60% 178 3.15%
LA Dedicated Benchmarks 26,000 3,814 14.67% 101 2.65%
CH Dedicated Benchmarks 23,000 1,907 8.29% 70 3.67%

NATIONAL $10,000
NEW YORK $8,250
SOUTH FLORIDA $5,300
LOS ANGELES $4,725
CHICAGO $3,550

SAN FRANCISCO $3,550
TEXAS $3,550
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The Real Deal

For over 17 years The Real Deal"s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

Newsletters Events

Digital Social
2.5M+ 3M+ 340K+ 300K+ 10K+

Annual Monthly  Followers Subscribers  Attendees
Readers Visitors (Source: (Source: Sailthru)  (Source:

(Source: (Source: Hootsuite) Bizzabo)
Mitchell’'s) Google
Analytics)

A Targeted Digital Reach Source
Site Stats:

» Unique visitors: 2M+
 Total visitors: 3M+

+ Page views: 10M+
+ Mobile visits: 60%

Demographics:

« Male/Female Ratio: 60% / 40%
+ Ages 25-54:70%
+ Earn over $150K per year: 10M+

SPONSORED & CUSTOM CONTENT

Sotheby’s International Realty can solidify their
positioning and brand story, TRD repost existing content
inclusive of articles, videos and more on TheRealDeal.
com

e B s @ Cader B wdmanetng

EREALDEAL NewYORK LOSANGELES SOUTHFLORIDA CHICAGO NATIONAL TRISTATE

LTIUNITS CONTRACT DIVISION T. 626.457.8099

SPONSORED CONTENT DETAILS STANDARD:

The Allure of Italian Artistry: Why Buyers Are Drawn to the Beauty of Italian Interiors

I

Interested in learning more?

First name:

Last name:

SPONSORED CONTENT DETAILS PREMIUM:

» Content article provided and posted on TheRealDeal.com
+ Content promoted on homepage for 1 week

» Content promoted in daily newsletters (2x)

+ and via social media (2x)

» Content remains live on TheRealDeal.com

» Benchmarks: 3,000 + Pageviews & 2:03 Avg. Time Spent.

Custom content can be created with TRD Studio in
collaboration with Sky upon request — additional fees may

apply.

STANDARD: $15,625

Up to 1,200 words custom article

Up to 3 interviews

(30-days) Promoted on mobile and desktop spotlight on
homepage and article pages

Inclusion in 5 regional newsletters

(1x) Organic Social post on each platform: (LI, FB, IG, TW)
(1x) Dark Social post on each platform: (LI, FB, IG, TW)
200k co-branded banner impressions driving to content
Client provided banners framing article

30-day campaign journey report provided and reviewed
directly with the client

Full page designed and included in TRD magazine
Regional dedicated email included

PREMIUM: $28,125
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The Real Deal

For over 17 years The Real Deal"s mission has remained

[ — e e 2]
‘ [T

THEREALDEAL

REAL ESTATE NEWS.

|

EREALDEAL

consistent to empower real estate professionals with ; NEW YORK REAL ESTATE NEWS

up-todate news and information to stay informed.

The Real Des

900390606

Digital Social Newsletters Events
2.5M+ 3M+ 340K+ 300K+ 10K+
Annual Monthly  Followers Subscribers  Attendees
Readers Visitors (Source: (Source: Sailthru)  (Source:
(Source: (Source: Hootsuite) Bizzabo)
Mitchell’s) Google

Analytics)

A Targeted Digital Reach Source

Site Stats: )
SOCIAL PROMOTION

» Unique visitors: 2M+
- Total visitors: 3M+
+ Page views: 10M+

+ Mobile visits: 60%

OPPORTUNITIES INCLUDE:

» Instagram stories

Demographics: + Sponsored social posts

+ Posts & stories directly targeted to Sotheby’s International
Realty desired audience

The Real Deal

« Male/Female Ratio: 60% / 40%
+ Ages 25-54:70%
+ Earn over $150K per year: 10M+ Facebook: 110K+

Instagram: 120K+

LinkedIn: 45K+
Twitter: 65K+

FACEBOOK: $1,250
INSTAGRAM: $1,250
LINKEDIN: $1,250
TWITTER: $1,250

skyad.com | 35



DIGITAL

RobbReport.com

REAL ESTATE E-NEWSLETTER
60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb
Report's Real Estate newsletter reaches 60K+
opt-in subscribers. This newsletter showcases the
full spectrum of homes, real estate, architectural
design and more, with insightful viewpoints for a
rapidly growing online audience for this category.

» Open Rate - 18.5%

» Email is exclusive, Partner own both banner
positions: (2) 970x250

+ Rate: $3,100 for 1 week (3 deployments)

PRICE: $3,875 - 3 DEPLOYMENTS (M, W,F)

Your Ad Here

P Fzport
REAL ESTATE

Coppor h Fai
Aemerica’s Prickes I
Wlillini

A ——

Tollecier (har Swwers
B 561 IRl A e i

Thee 10 Acre Wywming
Farch ala Lalr Real Exiais
BIK (ha Marked 51

Thes S vidilen Ly

Rk Report
REAL ESTATE

[Hame Sawyer Is Asking 324 Million for ber
Comstal New Englanil Chasls

-

e i o o Yk

Flays Vasatson
Blusne i Upstate S Yirk
s B e Mk for §10

nne orlly Vacatboned ai
Vi Iistaris Frenck

Riieea Villa. Xow B Can e
awes.

Liberane's Furmes 1.1,
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RobbReport.com

TRAVEL E-NEWSLETTER
» 115,000+ Subscribers

PRICE: $5,625
WEEKLY ON TUESDAYS

ewonwed Nowreader’ Subscriva

RobbReport
TRAVEL

There Are Only 1,000 Mountain Gorillas in the
World. This New Rwanda Lodge Lets You See
Them up Close.

READ MORE

Forget the Spa. The Wellness The World's Largest New

Treatments at This Tourist Spacecraft Is
Indonesian Hotel Are All Swankier Than Your Favorite
About Horses. Cocktail Lounge

‘We Stayed at France's Newest
‘Super-Chalet'-Here's What
It Was Like

READ MORE

Luxury Hotel Merch Is in The Safari Experts at
High Demand. Here's Why. AndBeyond Are Launching a
[W] New Expedition Yacht in the
Galapagos Islands This
Summer

READ MORE

Inside Saksey's, a Plush New What It's Like to Stay at Le
Speakeasy Opening in Barthélemy, a St. Barts

Detroit This Spring Resort With Michelin-Star

Culinary Cred

(Ghicas | Torms of Use | Unsubecribe
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RobbReport.com

FEATURED LISTING CAROUSEL

Robb Report is the leading voice in the global
luxury market. Its discerning audience around the
world has a shared appreciation and desire for
quality, exclusivity, artisanship, heritage, and fine
design. With its fingers on the pulse of the latest
superlative products and experiences that today's
modern consumers seek, Robb Report is
synonymous around the world with affluence,
luxury, and the best of the best.

« Circulation: 107,000+

» Average Age: 43

+ Male / Female Ratio: 77% / 23%

+ Average HHI: $548K

+ Average Household Net Worth: $3.5M

PRICE: $1,350 PER MONTH.

= RobbReport & == W QEEE e

ATDE AVATON  BOATAG  FOMERETME  TRAVEL  WATDHER  LESURE  FASMION  JENERY  FEATHAVELNEES  REALEETATE

=l LUXURY'S LATEST UNVEILING : SiG
ﬁ YOURDALY DOSE OF LuXURY | obb Repertinsider / >

] f.:c.gm[ﬂ] \-'_ | [seececa™ THE WORLD

WITH ROB8 REPORT

R T i g I AROUND

S [» © » & [» &

T -
T - 2016
GIVE THE 0
UNF
o
s

ROBE REPORT

MAGAZINE
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RobbReport.com

LUXURY PROPERTY LISTING

Robb Report is the leading voice in the global
luxury market. Its discerning audience around the
world has a shared appreciation and desire for
quality, exclusivity, artisanship, heritage, and fine
design. With its fingers on the pulse of the latest
superlative products and experiences that today's
modern consumers seek, Robb Report is
synonymous around the world with affluence,
luxury, and the best of the best.

« Circulation: 107,000+

» Average Age: 43

+ Male / Female Ratio: 77% / 23%

+ Average HHI: $548K

+ Average Household Net Worth: $3.5M

MANUAL 1 LISTING: $450/MONTH
MANUAL UP TO 10 LISTINGS: $1,135/MONTH

RRI

RobbReport

SUBSCRIBE

CARS YACHTS AVIATION WATCHES STYLE HOME FOOD & DRINK TRAVEL GIFT GUIDE VIDEOS

40737 properties available.

o

Search a location

a]

More

Sortey

59 Lascelles Blvd, Toronto, ON
M5P2C9, CAN

$5,399,999
Bed: 4 SQFT: N/A
Bath: 5

Sierra Madre Mountain
Retreat, Encampment,

‘Wyoming 82325
$995,000
Bea: N/A SQFT:N/A

Bath: N/A

1241 N Rio Vista Blvd, Fort
Lauderdale, Florida 33301

$5,870,000
Bed: 5 SQFT:N/A
Bath: 5

Homes & Land

Homes & Land

Homes & Land

2965 Outlook Way, Naramata,
BC VOH INO, CAN

$2,199,000

Bed: 5 SQFT: N/A

Bath: 5

1709 Pope Court, Wilmington,

North Carolina 28405
$1,100,000

Bed:4 SQFT:N/A
Bath: 4

419 S Front Street, Wilmington,

North Carolina 28401
$849,000
Bed: 3 SQFT:N/A

Homes & Land

Homes & Land

Homes & Land

2236 Acacia Drive, Wilmington,

North Carolina 28403
$1,041,700

Bed: 4 SQFT: N/A
Bath: 5

10430 E ACOMA Drive,
Scottsdale, Arizona 85255
$949,000

Bed: 4 SQFT: 2797
Bath: 3

6097 N Paradise View Drive,
Paradise Valley, Arizona 85253
$3,295,000

Bed: 4 SQFT: 4605
Bath: 4

Homes & Land

Homes & Land

Homes & Land

33799 N 84TH Street,
Scottsdale, Arizona 85266

$3,375,000
Bed: 4 SQFT: 4985
Bath: 4

1000 Curisha Point S, St
Helena Island, South Carolina
29920

$980,000

Bed:3 SQFT: 2524
Bath:3

20012 Tavernier DR, Estero,
Florida 33928

$895,000
Bed: 3 SQFT: 2488
Bath:3

Homes & Land

Homes & Land

Homes & Land

skyad.com
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The Wall Street
Journal Online
(W§J.com)

FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property
Upgrades place your listings at the top of the search
results pages in the town where the property is located.
The property you wish to feature comes directly from
your brand’s WSJ.com feed and click-throughs go to the
website of your choice.

Multiple properties can be featured and will be rotated
equally. Each property appears for one month. The
window to redeem Property Upgrades is valid for one
year after purchase.

10 PROPERTIES: $1,200

Included with print placment

MANSION GLOBAL

NEWPORT BEACH, CAUS
. ek

MANSION GLOBAL TOP MARKETS

NEW DEVELOPMENTS MCIRE

Bellevue, Washington, United
Stales

Hurits Poant

AB0R [ents Point Bd

Eelevue, Us
3018 1515t Ave SE

™ tbed  E55 bath = Ijr -»r R R, - bad B bat =

ol

55,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed £95bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

+ 2.5% Share of Voice

+ Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING
Shared with 5 properties

MANSION GLOBAL

MRS
&

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Sotheby's Interna
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

INCLUDES

+ Fixed, always-on position within section

+ Full screen image slideshow

» Prominent lead generation form

» Property highlights

» Neighborhood profile

+ Available units (300x600 banner recommended)

+ Video (optional)

+ Amenities carousel (3-9 amenities with 1 image for
each)

» Localized map

+ Searchable within listings database

PRICE: $1,000
3 Month Minimum

706 Mission
F t ( “TERESIDENCES A & MISSION | WEBSITE

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, culture and

museum district just steps from your front door, this exclusively residential
experience is expressed through redefined Four Seasons anticipatory service and
Read More
AMENITIES View Gallery NEIGHBORHOOD

Q Intimate bar and lounge
Q Grand outdoor terrace

BTH

é\ Bespoke fitness and weliness
n

@ Fully equipped game room

Show More YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

VIEW MEDIA

SHARE @ @ (f

s

100,000+

* & Xk K reviews

skyad.com
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The Wall Street
Journal Online
(W§J.com)

WEEKLY ENEWSLETTER

« Outon Fridays
+ 100% SOV
+ 50,000 Opt in subscribers

PRICE: $3,500

ouble viewing this emall? View In web browser »

THE WALL STREET JOURNAL.

REAL ESTATE

Coronavirus is baring its teeth to the spring real-estate market.
Mansion's Katherine Clarke reports that new home listings dropped a
staggering 27% in late March and early April. For perspective, new listings
increased by an average of about 50% between March 1 and April 5 in both
2018 and 2019.

It's a harsh reality for homesellers who had their hopes up, and agents who.
were looking forward to what's normally a busy season for the industry.
"People are definitely holding back until people can physically come and see
the space,” Douglas Elliman's Frances Katzen told our reporter. "They want
to see a return to normaley again before they list."

‘The pandemic is also threatening to rock a shaky condo market in New

York. Oversupply and retreating foreign buyers already loomed large over

. Now, halting has thrown project timelines
into disarray, forcing developers to renegotiate maturing loans and source
cash to recapitalize their buildings and buy more time. Read more here.

&, Do air purifiers and filters kill viruses?

In Houston, a high-stakes divorce battle b Ed B d his wife,
Marie Bosarge, provides a rare glimpse into the secretive and complex
mechanisms ultrahigh-net-worth individuals use to buy real estate and
move their money around the globe. Mrs. Bosarge is accusing her billionaire
husband of using a complex web of trusts and limited liability companies to
prevent her from accessing cash and the 13 homes they acquired together.

Finally, we lok at how security personnel have come to feel like part of the
family in gated communities. “It’s more hospitality-driven than policing,”
one homeowner told us.

And remember: Keep sending your real estate-related questions by replying
to this email.

Happy reading!

-Kerry Barger, digital editor of Mansion

Coronavirus Batters Spring Home-Selling Season,
as New Listings Drop 27%

JMBARTSCH

By comparison, new listings rose by an average of about 50% between
March 1and April 5 in 2018 and 2019.

Coronavirus Forces New York Condo Developers
Into a Race Against Time

MICHAEL NAGLE/BLOOMBERG NEWS

A construction across the city screeches to a halt, developers reckon with
how to keep their projects funded while the pandemic rages on.

skyad.com
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

» 5Drops Monday - Friday
+ 100% SOV
+ 17,000 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

PN B2 N
‘Where Do Luxury Markets Stand in the U.S., U.
U.A.E. and Australia?

A snapshot and look at where prices

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

35000000

Average HomePrice | Number f Luxry Listings over M) | Most ExpeniveListng

s294291 | 26000000

$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest &

oo T [ oo ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

Formore infovisit
coronavirus.gov

Powsredy 2Ll Adcnosss >
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The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL CUSTOM
E-NEWSLETTER

Take advantage of Mansion Global's Custom newsletter
to showcase your brand as a luxury lifestyle and real
estate leader to luxury connoisseurs and high-net-worth
buyers around the world. From aspiration to action,
Mansion Global's custom newsletter is the go-to read for
the most powerful and affluent consumers, delivering all
your newsworthy content directly to their inboxes-
inspiring the luxury lifestyle & delivering results.

PRICE: $6,000 EXCLUSIVE EMAIL

18,737
Unique
Subscribers

17.5%
Unique Open
Rate

~N

- MANSION GLOBAL
RED LEDGES - -

i
N

S .

skyad.com
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Boat
International
E-Newsletter

For more than 30 years, Boat International has been the
world's most authoritative, trusted and comprehensive
magazine for the superyacht community, inspiring the
lifestyles of the international wealthy elite. The magazines
and books are timeless and collectable.

The readers constitute some of the wealthiest and
inaccessible individuals in the world. Overall the average
net worth of our audience (across events and print) is
$35.9 million, with a combined wealth of $1.662 trillion.
The subscribers (Boat International and Boat
International US Edition) account for more than 10 per
cent of the total global billionaire population. The network
of the audience extends to more than 6,000 UHNWIs,
with a combined wealth of $3.74 trillion.

+ Circulation US: 25,600
+ Average Net Worth: $35.9 million

PRICE: $750/NEWSLETTER

the OCEANS issue .|

Cruising
witha dlean
conscience

BOAT BRIEFING

DISCOVER THE
POWER OF

FLEET XPRESS FOR

SUPERYACHTS

Ad

Benetti Harmony 111 listed for sale
with Fraser

e

€2M price drop on Codecasa Regina
dTtalia IT with Edmiston & Company

New 60 metre Amels 200 motor
yacht sold

Turquoise Yachts reveals 62 metre
superyacht concept Project Nautilus

LATEST BROKERAGE NEWS

Benetti Rutli E now for sale with
Northrop & Johnson and Denison

$1M price cut on 50 metre Trinity La
Dea II with IYC

LATEST YACHT NEWS

Lirssen's 130 metre+ Project
Lightning pictured on sea trials

| 4

e

\,

7

DISCOVER THE POWER
OF FLEET XPRESS
FOR SUPERVACHTS  mermmmntn
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

« Circulation: 644,424

» E-newspaper: 194,000

» Readership: 4,234,000

+ Male / Female: 62% / 38%
+ Average HHI: $404,217

» Average age: 50

EASTERN
QUARTER PAGE: $9,860
Buy 6 get 3 free

NATIONAL

PROPERTY SPOT: $795

DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180

Includes Bonus 30 Day Digital -
Featured Property Upgrade

THE WALL STREET JOURNAL.
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PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM

Special Susgfement o The Wail Street Joumal 1 Bamon's Grows Pubiicabon

MANSION GLOBAL

EXPERIENCE
LUXURY ™,

COASTAL BEAUTY
Across the U.S,, soaside homes
afall difierent styles dacde

PLUS Listings af stundset homes
around the coantry

MANSION GLOBAL

FEATURING:

390;rope

skyad.com
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

* Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

lcITY, STATE
|Address / Headline | $X.XXX.XXX | sothebysrealty.com/id/rfgid

[William Pitt Sotheby's International Realty

JUDI CARACAUSA | THE SMYTH TEAM | agentemail@sothebys.realty | +1123.456.7890

Ehe New Hork Times 5=

ition

e i W . e AR

VOL.CLXVIE . No.58137 e monmrcn s NEW YORK, MONDAY, NOVEMBER 5, 2015
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Spending Millions in a Bid to Avoid Sanctions|Partisan Roots

et smesamcas i | Of New Queery |

PROPERTY SPOT, COLOR: $760
DOUBLE SPOT, COLOR: $1,520
QUADRUPLE SPOT, COLOR: $3,040
EIGHT SPOT, COLOR: $6,080
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Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.
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PRINT

The New
York Times
International
Edition

The New York Times International Edition is a sophisticated
and comprehensive daily report for opinion leaders and
decision makers around the world. The mission of the New
York Times International Edition is to enhance the global
community by creating, collecting and distributing high-quality
news and entertainment. Its readers have levels of income and
investment that can hardly be described as average; much like
the newspaper they enjoy reading, these levels reflect their
highly mobile and affluent status. New York Times
International Edition readers are people whose tastes tend
toward the deluxe, leading active and upscale lifestyles.

« Circulation: 214,775

+ Geographic distribution: Europe, Asia, Pacific, Middle
East, N. Africa, Americas

» Readership: 421,373

» Male / Female ratio: 76% 7/ 24%

+ Average household income: $367,700

» Median age: 55

QUADRUPLE SPOT: $2,600
DOUBLE SPOT: $1,300
PROPERTY SPOT: $650

Global

SMOGGY CITIES | ZADIE SMITH T 1 | APIONEER OF KINETIC ART
LONDON LESSONS THE WRITER ON = ! || JULIO LE PARC FINDS NEW
FORINDINSAIR  THE JOY OF DANCE v _ | AUDIENCES IN THE U.S.

Ehe New PJork Times

1 WEDNESDAY, NOVEMBER 1. 2016

Berlusconi, [y = m.,:ﬁ Be 3 ST W™ Conflicts
and alesson " 2 . 1 arise when
for America . 3 f president is

B a]so tycoon

Regulators who oversee
Trump's many businesses
will be appointed by him

Russis
called
is invaded by toxic algae

Sotheby’s

INTERNATIONAL REALTY

Nothing compares
to what’s next.

Canal House

& Price Upon Request
SIRbahamas.com/id/DL4XDR

8 Sahamas Sotheby's International Realty
NICK DAMIANOS

nick damianos@sirbahamas.com
+1242.376.1841

GREENWICH, CONNECTICUT

CopperBeechFarmCT.com
$150.000,000
Greenwich Brokerage

LESLIE MCELWREATH | JOSEPH BARBIERI
leslie mcelwreath@sothebys.realty  +1917.539.3654

CENTRE ISLAND, NEW YORK
: d IR

——
357 Centre Island Road
$9,750,000 | DanielGale.com/listing/dgid584848
Daniel Gale Sotheby's International Realty
KATIE CUDDEBACK

m +151 9919

NEW YORK, NEW YORK

840ParkAve.com
$11,500,000
East Side Manhattan Brokerage

JEANNE H. BUCKNAM | NIKKI FIELD
jeanne.bucknam@sothebys.realty ~ +1212.606.7717

SHELTER ISLAND, NEW YORK

29 Winthrop Road

$9,499,000 | DanielGale.com/listing/dgid786671
Daniel Gale Sotheby's International Realty
DEBORAH PIRRO

deborahpirro@danielgale.com +1516.637.5786

SOTHEBYSREALTY.COM

skyad.com |
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby's International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

FULL PAGE, COLOR: $750

INSIDE FRONT COVER, COLOR: $1,150
INSIDE BACK COVER, COLOR: $1,150
BACK COVER, COLOR: $1,500

Includes Digital promotion and Digital Flipbook

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com

72



PRINT

Boat
International

For more than 30 years, Boat International has been the
world's most authoritative, trusted and comprehensive
magazine for the superyacht community, inspiring the
lifestyles of the international wealthy elite. The
magazines and books are timeless and collectable.

The readers constitute some of the wealthiest and
inaccessible individuals in the world. Overall the average
net worth of our audience (across events and print) is
$35.9 million, with a combined wealth of $1.662 trillion.
The subscribers (Boat International and Boat
International US Edition) account for more than 10 per
cent of the total global billionaire population. The
network of the audience extends to more than 6,000
UHNWIs, with a combined wealth of $3.74 trillion.

+ Circulation US: 25,600
+ Average Net Worth: $35.9 million

US NATIONAL ISSUE
FULL PAGE :$4,650
FULL PAGE + E-NEWSLETTER :$5,100

INTERNATIONAL ISSUE
FULL PAGE: $4,650
FULL PAGE + E-NEWSLETTER: $5,100

the OCEANS issue . .
t =

AWARDS

Meet thereal
heroes saving

withaclean
conscience

WEALTH OF READERSHIP

?HNWIE% '34%
o

/ HMHW

o0, N23%,

Supar weslthy

STATUS OF READERSHIP
45.4% 131%

Founderyownarschalman

Othar

i

41.5%

CEO/MDy/dinackar

H{'# 1 =£1m-£2m
YHHW I =E2m-E15m
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PRINT

Architectural
Digest

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:

« Circulation Per Region: up to 16,000
» Readership Per Region: up to 117,390
+ Median Household Income: $134,318
* Median Age: 54

» Male / Female: 46% 7/ 54%

December 2024 - Art and Lux
January 2025 - AD 100
February 2024 TBD (Future of Design 2024)

CANADA EAST

FULL PAGE 1X: $2,190
FULL PAGE 4X: $1,990
SPREAD 1X: $4,280
SPREAD 4X: $3,420

VI :
FAMILY STYLE
IN MIAMI,NEW YORK, .
NDON, X

LO| i
AND STOCKHOLM .

ARCHITECTURAL DIGEST
PR e

ARCHITECTURAL DIGEST THE WTERAATONAL DESIGN AUTWORTY NATGHZ00

STAR POWER
COAST .
TO COAST
SETH MEYERS s
ELLEN DEGENERES
DERE?ELASBERG

PLUS: MARIO BUATTA'S GRAND FINALE

SOUTH FLORIDA
FULL PAGE 1X: $2,730
FULL PAGE 4X: $2,450
SPREAD 1X: $5,510
SPREAD 4X: $4,410

NEW YORK METRO
FULL PAGE 1X: $9,880
FULL PAGE 4X: $7,950
SPREAD 1X: $19,530
SPREAD 4X: $15,320

DALLAS / FT. WORTH
FULL PAGE 1X: $2,530
FULL PAGE 4X: $2,450
SPREAD 1X: $4,920
SPREAD 4X: $3,940

TTR

v
Sotheby's

300 International
Drive #2501

TRAVELSTEADS

skyad.com
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PRINT

Conde Nast
Traveler

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy. Inspire the
decisions and feed the fantasies of your potential
buyers with a full-page, full-color ad in Conde Nast
Traveler.

+ Full page, color

December 2024 Winter Sun
Jan/Feb 2025 The Gold List

ol

‘Refaeli ;

BIENVENIDOS A
TEL AVIV, LA CIUDAD
EN VANGUARDIA

GAUCHOS
SENORES DE LAS PRADERAS
PANTELLERIA

EL REFUGIO SECRETO.DE
" GIORGIO ARMANI ", %" 1

FINLANDIA

EL VERANO PERFECTS,

SHANGHAI
\i. ARTE, ARQUITECTURA.DINERO,

KENIA W
LODGES DONDE AFRICA"/ (% %
ES AUTENTICA

CANADA EAST

FULL PAGE 1X: $2,190
FULL PAGE 4X: $1,970
SPREAD 1X: $4,280
SPREAD 4X: $3,640

SOUTH FLORIDA
FULL PAGE 1X: $3,560
FULL PAGE 4X: $3,200
SPREAD 1X: $6,930
SPREAD 4X: $5,890
NEW YORK METRO

FULL PAGE 1X: $9,870
FULL PAGE 4X: $8,880
SPREAD 1X: $19,240
SPREAD 4X: $16,350

DALLAS / FT. WORTH
FULL PAGE 1X: $2,560
FULL PAGE 4X: $2,300
SPREAD 1X: $4,990
SPREAD 4X: $4,240

wowe  CONDE NAST v

"Traveler

300 International
Drive #2501

TRAVELSTEAD:

skyad.com | 75



PRINT

Vanity Fair

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available with
exclusive rates, you can reach these high income, luxury buyers
when they're inspired to buy. Inspire the decisions and feed the
fantasies of your potential buyers with a full-page, full-color ad
in Vanity Fair Magazine.

+ Full page, color

December 2024 Holiday
Feb 2025 TBD (Love Feb 2024)

KOBE
BRYANT'S
Tragic Flight
JARED &
IVANKA
MAGA Non Grata

New York Citys.
MAYOR
MESS

The Director
and the
AIRPLANE
THIEF

CANADA EAST

FULL PAGE 1X: $5,220
FULL PAGE 4X: $4,700
SPREAD 1X: $10,190
SPREAD 4X: $8,660

SOUTH FLORIDA
FULL PAGE 1X: $3,580
FULL PAGE 4X: $3,220
SPREAD 1X: $6,980
SPREAD 4X: $5,930

NEW YORK METRO
FULL PAGE 1X: $11,400
FULL PAGE 4X: $10,260
SPREAD 1X: $22,220
SPREAD 4X: $18,890

DALLAS / FT. WORTH
FULL PAGE 1X: $3,140
FULL PAGE 4X: $2,830
SPREAD 1X: $6,120
SPREAD 4X: $5,200

LAURIE SILVERMAN

Selling New York City

Sotheby’s

INTERNATIONAL REALTY

300 International
Drive #2501

TRAVELSTEAD:

skyad.com
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PRINT

Conde Nast
UK

Vogue, House and Garden, Tatler, and GQ have a unique
readership of affluent, upmarket individuals for whom
luxury living is a high priority.

» Readership: 1,559,000

» Average Age: 41

« Circulation: 205,080

DISTRIBUTION

London, Avon, Bedfordshire, Berkshire,
Buckinghamshire, Dorset, Essex, Gloucestershire,
Hampshire, Hereford & Worcestershire, Hertfordshire,
Isle of Wight, Kent, Oxfordshire, Somerset, Suffolk,
Surrey, Sussex.

INTERNATIONAL DISTRIBUTION

Dubai, Singapore, Malaysia, Hong Kong, and China.

PRICE: PROPERTY FULL PAGE 4 MAGAZINES +
INSTAGRAM POST: $9,625

PARIS LE
WHAT
“#BREAKDC
- TAUGHT

Nihal Arthanayake
on ‘BAME’ tags

id Lammy on
L comes next

300 International
Drive #2501

TRAVELSTEAD:

skyad.com
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PRINT

Dwell

MODERN MARKET

Dwell is the marketplace to living with good design. A
trusted authority for 20 years, connecting consumers
and design professionals with inspiration, products, and
the tools they need to achieve their goals. Published six
times a year, each issue of Dwell Magazine includes
exclusive stories on the most innovative leaders in
architecture and design, presenting modern homes that
encapsulate the concept of good design.

« Circulation: 200,000

 Total Reach: 778,000

» Female / Male Ratio: 60% 7/ 40%

» Median Age: 44.4

+ Median HHI: $130,000

» Source: Google Analytics, Quantcast, and Sprout
Social 2019

SMALL AD: $1,800

MEDIUM VERTICAL AD: $3,600
MEDIUM HORIZONTAL AD: $4,200
LARGE AD: $5,200

Concrete Poetics
A Meditative Retreat in

Upstate New York

Schip Shape

Welcome Aboard
Amsterdam’s Radical
Floating Community

dwell.com -

Light Motif
A California Renov
Plays With Transp:

The Backyard Ho

skyad.com
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PRINT

Elle Décor

Elle Décor is about the best designs in the world. Design
always has been, and will forever be, in every pocket of a
stylish life. From interiors, fashion, and art to food and

travel — design is a reflection of who we are at any given

moment.

 Circulation: 500,000+

» Female / Male Ratio: 71% 7/ 29%
+ Median Age: 46.5

+ Median HHI: $191,874

Circulation: 186,654

Metros: California, Georgia, Florida, lllinois,
Massachusetts, New York, Texas

January 2024 Editiorial - Best Cold Weather
Desitnations

FULL PAGE - MAJOR METROS: $16,600
FULL PAGE NATIONAL: $22,500

INTERIORS THAT
TAKE YOU
FAR, FAR AWAY

y SHOP PROUVE

PRETENSE
HOME BARS
THE HOLIDAY
2020 SECRET

WEAPON

ECOR

BAL

NOVEMBE 2020

DESIGN TRIBUTE

IN THEEMOOD
FOR MILAN

AVA GARDNER’S
MADRID LOVE NEST
A NYCELASSIC,

UP WITH A TWIST
MAXIMALISM

LIVE FROM MUMBAI
ROBBER-BARON
REDO IN PITTSBURGH

___ CINCINNATI:
SECRET MODERNIST
|| sTRONGHOLD

skyad.com
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PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the
elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis and
advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

» Total Readership: 557,000

» Average Age: 45

» Male/Female Ratio: 69% 7/ 31%
+ Average HHI: $7.9M

+ Average Net Worth: $32M

FULL PAGE; HALF OR QUARTER
FULL PAGE: $9,250
SPREAD: $18,250

LUXURY HOMES FEATURE:
STARTING AT $4,500

Cliave

LIFESTYLE

o
. The
Inspiration

Issuc
—

INTHESE UNCERTAIN TIMES,
‘WELOOK FORWARD TO FUTURE
~ TRRSTOJ

skyad.com
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

QUADRUPLE PROPERTY SPOT, COLOR: $3,000
PROPERTY SPOT, COLOR: $750

Global

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

9 HousedoHome

FTWeekend

Sign

7

| -a!‘!

USedition 1
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top global : X Flchief Bernie
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the rules
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Sotheby’s

Nothing compares
towhat's next.
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PRINT

Financial
Times

HOW TO SPEND IT

Distributed globally with the Financial Times 35 times a
year and available digitally, How To Spend It is a glossy
lifestyle magazine providing the ultimate in luxury
reading for a discerning, high-net-worth audience and an
elegant environment for advertisers.

How To Spend It is a modern and fresh reflection on how
we spend our lives and the terms by which we define ‘the
spend’ reflects the changing world of luxury and
challenges readers to think more mindfully about, not
only how to spend their money, but how to spend their
most precious commodity — time.

AUDIENCE

« 1/3 of HTSI audience do not visit any other luxury
lifestyle magazine websites or read any other
magazine titles

» 6in 10 How To Spend It luxury fashion shoppers have
bought a luxury fashion item featured in HTSI

* 40% of HTSI readers invest in Fine Art

* 63% of HTSI readers are looking for new ideas to
improve their homes

» 87% of HTSI audience value the quality and
craftsmanship of a product

+ $2.7 million HTSI audience has an average property
portfolio of $2.7 million (£2.2 million, €2.5 million)

» 74% love to travel to new destinations

« Over 1/3 of HTSI readers are interested in looking for
new ways to support charities

FT

FINANCIAL TIMES
Business

-
e BBATON immortaised

AUDIENCE

- USA 38,300
« UK 95,655

- CEMA 39,224
+ Asial8,712

- Total 191,891

FULL PAGE: $30,000

INCLUDES BONUS QUARTER PAGE FINANCIAL
TIMES AD.

NOVEMBER 2024 - GLOBAL PROPERTY SPECIAL

skyad.com
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PRINT

Proprictes
Le Figaro

Propriétés Le Figaro is the finest selection of luxury
properties to buy and to rent in France and around the
world- in print and online. Propriétés Le Figaro embodies
the essence of the French way of life, with a property
magazine published bi-monthly. Your properties will be
seen by the wealthiest people in France, executives of CAC
40 companies, and executives from the Top Management
network. In addition to print, there is an online edition and
mobile app.

» Readers: 1.4 million

» Web Visitors: 93,000 per month

» Page Views: 890,000 per month

 Distribution: U.S.A. 32%, U.K. 19%, France 12%,
Canada 3%, Australia 3%

PROPRIETES

LE FIGARO

BELLES

les opportunités..

DE VACANCES ' région par région.

Résidence secondaire ou

semi-principale, location
MATSORNS e

PRICE: $2,500 FULL PAGE
FULL PAGE ADVERTORIAL: $3,000

SOTHEBYSREALTY.COM

Open the door to
what’s next.

Sot!meby's

SOTHEBYSREALTY.COM

Take a peek at
what’s next.

Water Mil South on Reserve, Pool & Tennis
Water Mill, New York

Sotheby’s

skyad.com | 83



PRINT

Luxe Magazine

LUXE INTERIORS + DESIGN

Luxe Interiors + Design is the largest architecture and
design brand in the United States. We have a direct line
to local businesses and design professionals, and target
highly affluent consumers, 6 times a year, in the top 14
major markets.

* 4% Delivered to luxury homeowners in the wealthiest
zip codes in each LUXE region

» 8% Distributed to a proprietary list of trade
professionals, showrooms and design centers

» 8% Distributed to private air travelers via exclusive
MediaJet newsstands in 250+ FBOs and on
newsstands in Barnes & Noble, Hudson News, Whole
Foods and Central Market

AUDIENCE:

+ 93% Net Worth of $1 Million or more

+ 72% Net Worth of $5 Million or more

+ 35% Net Worth of $10 Million or more

+ 94% Own a Home Valued and $1 Million or greater

Design

WHERE YOU LIVE

NEW YORK
FULL PAGE: $5,313

MIAMI
FULL PAGE: $3,825

skyad.com
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PRINT

Luxury
Magazine
Mastercard

Luxury card is the bi-annual publication produced
exclusively for Luxury card members, covering the very
best in Travel, Design, Technology, and Fashion.

The publication’s purpose is to promote a Luxury
Lifestyle while informing cardmembers of ways to
charge their experiences, interests, and passions.

FULL PAGE: $10,625
SPREAD: $20,000
Digital Bonus with Spread 1X run or Full Page 2X run

BLACK CARD

o'l 123% Shid 9010

LM

LUXURY MAGAZINE FALL/WINTER 2023

LUXURY MAGAZINE

EPRING/SUMMER

skyad.com
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PRINT

Modern Luxury
Miami

Miami magazine is the definitive guide to living the most
glamorous life, speaking to miami's top tastemakers,
power players, celebrities and international visitors.

As part of the award-winning modern luxury media
network, miami delivers cutting-edge fashion spreads,
international travel features, revealing celebrity profiles,
and the latest local know-how, ensuring our content
consistently engages the city's most cultured audience.
ower players, celebrities and international visitors.

+ Nearly 4.5X as likely to have a HHI of $500,000+

+ 5Xas likely to have a net worth of $2 million+

« 76% more likely to be a Chief Executive or Upper
Management

» Nearly 3X as likely to have a professional school degree
and 2.5X as likely to have a doctorate

+ 68% more likely to have traveled abroad within the past
year

* 90% more likely to have flown 10+ times in the past year
for business and/or personal reasons

» 2Xmore likely to own a second home

MIAMI MAGAZINE
FULL PAGE: $4,900

skyad.com

86



PRINT

Modern Luxury
Ocean Drive

Ocean drive is miami's leading luxury lifestyle media
brand, serving as the most reputable authority with an
unparalleled pulse on the market.

When it launched in 1993, Ocean Drive redefined a media
genre and ignited the resurrection of South Beach as the
global hot spot we all know today. Through high-profile
parties and iconic photos, Ocean Drive became
unsurpassable and internationally known as “the bible of
South Beach,” featuring a-list celebrities and soon-to-be
cultural icons alike — from Heidi and J. Lo to Diddy and
Cindy. Today, Ocean Drive remains a go-to resource for
Miami's movers and shakers.

+ 4.5X as likely to have a HHI of $500,000+

+ 5.5X as likely to have a net worth of $2 million+

« 2.5X'more likely to be a Chief Executive or Upper
Management

» More than 2X as likely to have a professional school
degree and 2X as likely to have a doctorate

« 85% more likely to have traveled abroad within the past
year

» 57% more likely to have flown 10+ times in the past year
for business and/or personal reasons

« 2Xmore likely to own a second home

OCEAN DRIVE
FULL PAGE: $4,900

(AT TR R

skyad.com
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PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine
dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world's most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

» High Net Worth Coastal Homeowners
» Luxury Hotels & Resorts
+ Private Jets & Luxury Aircraft

Demographics

« Distribution: 50,000

 Total Audience: 135,000

» Geographic breakdown: United States coastal areas,
Canada, Caribbean

» Average age: 51

+ Male / Female: 49% 7/ 51%

+ Average HHI: $2,400,000

+ Net Worth: $9,600,000

+ Primary Residence value: $4,900,000

2 PAGE SPREAD
FRONT OF MAGAZINE + BONUS BANNERS: $4,950

FULL PAGE + BONUS BANNERS: $2,850

NAPA VALLEY, CALIFORNIA

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

I/

I/ pesfiNATION \ 1))

y
CWLEFORNTA
MALIBU'MODERN BY DOUG BURDGE,
CLAsSIC LUXURY IN'MONTECITO

Sotheby’s

INTERNATIONAL REALTY

NAPA VALLEY. CALIFORNIA

ARTHUR D. GOODRICH

Nothing compares to what's next.

VAN NUYS. CALIFORNIA SEBASTIAN, Fi

VERO BEACH. FLORIDA

N | NIKKI FIELD

722188708 12126067798

1828279 3580

ASHINGTON

LD FORT BAY, THE BAHAMAS

ixeLiving.com
Realy

412067559657

SOTHEBYSREALTY.COM

skyad.com |
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PRINT

Private Air
Luxury Homes
Magazine

Private Air Luxury Homes Magazine is published
exclusively for the world’'s most discerning travelers.
Distributed through Private Jet Terminals throughout the
world, our readers include C-Level executives, royalty,
heads of state, celebrities, captains of industry, and
private aircraft owners; all of whom expect the highest
standards of excellence.

The readers of Private Air Luxury Homes Magazine ore
some of the world's wealthiest individuals. They come
from all over the globe and typically hove a collection of
homes, an extensive portfolio, a sophisticated interest in
arts and culture, as well as a passion for luxury products
and travel. This world-class publication caters to their
wants with a unique perspective and a genuine grasp of
what interests its reader - the world’'s most exclusive real
estate, investments, fine art, and collectibles.

PRIVATE AIR

LUXLRY HOMES

DISTRIBUTION

65,000 private jet owners and guests

Readers encompass professional athletes, A-list celebrities,
Fortune 500 executives, politicians, and entrepreneurs

FULL PAGE: $1,925
includes social media & E-Newsletter

FULL PAGE IN 3 ISSUES: $1,550
includes social media, E-Newsletter
& Exclusive Estate Showcase Editorials

FULL PAGE IN 6 ISSUES: $1,450
includes social media & E-Newsletter
& Exclusive Estate Showcase Editorials
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PRINT

The Real Deal

For over 17 years The Real Deal"s mission has remained
consistent to empower real estate professionals with
up-todate news and information to stay informed.

Digital  Social Newsletters PRINT MARKETING STRATEGIC PRINT OPTIONS

2.5M+  3M+ 340K+ 300K+ 10K+ Reach your core audience with editorially and
Annual Monthly  Followers Subscribers  Attendees ; . . e
Readers Visitors  (Source: (Conrem S (Sones strategically aligned full-page print ads within the
(Solree: (Source: Hootsuite) Bizzabo) issues of your choice.
Mitchell's)  Google NATIONAL
Analytics) Opportunity details:
. - i
A Targeted Digital Reach Source » National — Monthly * 13T 4 SUTRINGS Circulation:

o ~ UL

» 40,000/month

TRD READERS ARE DECISION MAKERS . 480,000/annual

WITHIN THE RE INDUSTRY FULL PAGE: $5,000
2 PAGE SPREAD: $9,500

» 20,000 copies distributed to Realtor associations

« 5,000 copies distributed in airline & VIP lounges Based on 8 Insertions

o
o
30% of our readers are ) )
ot high-net-worth individuals Commercial Circulation:
who have more discretionary 7
macaca buying and decision-making
- power than our competition. . 50,000 annual

Distribution:

« 2,500 copies sent to architectural firms, developers,
financial institutions, constructions companies, law
firms, title companies, and interior design firms

» 2,000 copies distributed to Residential + Commercial

+ 1,600 Newstand copies
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PRINT

Robb Report

Robb Report is luxury without compromise, attracting
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today's
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

+ Audience: 324,000

» Average Age: B

+ Male / Female Ratio: 79/21
+ Average HHI: $484,000

+ Average HNW: $2,800,000

FULL PAGE: $12,000

SOTHEBYSREALTY.COM

Open the door to
what’s next.

The Rosewood Farm Estate
Southampton, New York

skyad.com

o1



PRINT

Robb Report

LUXURY PROPERTY GUIDE

For the fourth year in a row, Robb Report's editors are
creating a beautiful Luxury Property Guide in-book
supplement to accompany our highly-anticipated December
Giving issue.

The guide will showcase a range of properties, from
mountain hideaways to beachfront residences, while
providing key industry insights and highlighting the most
exclusive developments from around the world.

+ Average HH Net Worth: $3.3M+

+ Average value of second home/other real estate: $3M+

+ As likely to buy a newly constructed home in the next 12
months: 3X

+ As likely to plan to buy a vacation or second home : 2.4X

FRONT OF BOOK
FULL PAGE: $7,250
SPREAD: $12,500

SHOWCASE PAGES BACK OF BOOK
FULL PAGE: $3,500
SPREAD: $7,000

L

skyad.com
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PRINT

Travel &
Leisure

At TRAVEL+LEISURE we inspire and empower the
world's most curious and passionate travelers to travel
more—and travel better. We help to elevate their
experience through content and tools that serve them
across their entire journey, from dreaming to planning
to booking to traveling.

+ Circulation: 1,009,444

+ Average HHI: $400K

« Average Age: 47.9

+ Millionaires: Z.3MM (up 5.2% YoY)
+ Male/Female: 52% / 48%

HALF PAGE: $154,000
THIRD PAGE: $120,000

skyad.com
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PRINT

VIrtuoso

Virtuoso, The Magazine speaks to sophisticated travelers
with warmth and authority. The magazine is an insider’s
companion to the world's best luxury travel experiences:
meaningful cultural immersion, top hotels and cruises,
in-depth explorations of sought-after destinations, plus
travel-related fashion and lifestyle coverage - all
distinguished by the affiliation with Virtuoso's prestigious
global network of travel companies and advisors.

+ Median Household Income: 250K

+ Median Net Assets: $2.5M

+ Net Worth $2M
» Male/Female: 62% / 38%

November/December 2024 Cruising

FULL PAGE: $22,190
FULL PAGE 3X: $20,375
2/3 PAGE: $16,100

2/3 PAGE 3XS: $15,750
1/2 PAGE: $11,790

1/2 PAGE 3XS: $11,220
1/3 PAGE: $7,500

1/3 PAGE 3XS: $7125

skyad.com
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-

2025

PLAN 1
Media Ad Description October November December  January February March April May Media Total Reach
Sotheby's Auction House: Print
Sotheby's Magazine Full Page $  3,640.00 $  3,640.00 S 7,280.00 40,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails S 2,500.00 $ 2,500.00 550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter S 258500 $ 2,585.00 $ 2,585.00 $ 7,755.00 2,310,000
Digital
Million Impressions*
Million Impressions Digital Banner Program S 2,450.00 $ 2,450.00 $ 2,450.00 $ 2,450.00 $ 2,450.00 $ 2,450.00 S 14,700.00 6,000,000
Million Impressions Targeting - Canada, US, Europe, Puerto Rico,
Google Adwords
Google Adwords Digital PPC program S 6,750.00 $ 6,750.00 $ 6,750.00 $ 6,750.00 $ 6,750.00 $ 6,750.00 S 40,500.00
Comprehensive Digital
Social Mirror Ads Mirroring Social Post $ 3,00000 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 S 18,000.00 600,000
Display Digital Banner Program S 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 S 18,000.00 900,000
Native Display Native Ad $ 300000 $ 3,00000 $ 3,000.00 $ 3,00000 $ 3,000.00 $ 3,000.00 $ 18,000.00 900,000
OTT & Video Pre-roll Combo Internet Connected Device ads S 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 18,000.00 300,000
Online Audio Ads 15-30 seconds audio content $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 18,000.00 180,000
Geofencing - Event and Location
Geofencing - Event and Location Target specific events and locations - Airports select locations S 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 18,000.00 360,000
Conde Nast
Digital Banners ROS Banners $17,775 S 17,775.00 182,927
Email Campaign Email to Conde Nast Brand - 5 emails $53,500 $ 53,500.00 233,645
Conde Nast UK
Conde Nast UK Instagram Post - Conde Nast Property $ 2,750.00 $ 2,750.00 200,000
Conde Nast UK Digital Native Content - House and Garden S 25,000.00 $ 25,000.00
Conde Nast UK Digital Native Content - Conde Nast Traveller S 41,850.00 S 41,850.00
Conde Nast UK Social Campaigns $ 11,500.00 $ 11,500.00
Cottages & Garden
Instapartnership Post and Stories takeover $  1,950.00 S 1,950.00 64,300
Spotlight + Property of Note Rotating Gallery $  2,950.00 $ 2,950.00 S 5.900.00
Daily Deeds E-Newsletter sent 4X per week $  5,000.00 S 5,000.00 S 10,000.00 120,000
Banners ROS Display - 300,000 Impressions $  2,250.00 S 2,250.00 300,000
C&G Stories Content development $ 5.295.00 S 5,295.00 11,510,000
Country Life
Country Life Weekly E-Newsletter $ 1,950.00 $ 1,950.00 25,000
Country Life E-Newsletter Dedicated Send S 2,250.00 S 2,250.00 $ 4,500.00 50,000
Country Life International Property Listing $  400.00 $ 400.00 $  400.00 $ 40000 $ 40000 $  400.00 $  400.00 $  400.00 $ 3,200.00
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-

2025

PLAN 1
Dezeen
Instagram Grid Post 9,562.50 9,562.50 3,300,000
Instagram Targeted Post 3,125.00 S 3,125.00
Agenda Enewsletter - Weekly Hero 1st Position $  5250.00 5,250.00
Dwell.com
Real Estate Package Custom Article with promo on Homepage, in E-Newsletter & 1X on FB 6,000.00 6,000.00 1,750,000
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase $4,000 4,000.00 100,000
Elite Dedicated E-blast Dedicated E-blast Bonus - 12,000
Elle Décor
Native Assembly Ad Video or image $30,000
Financial Times
HTSI Enewsletter How To Spend It enews Friday $ 11,245.00 11,245.00 11,073
House and Home enews House and Home Unlocked Friday $  8,040.00 $ 8,040.00 13,776
FT,com Impressions $18,750 $ 18,750.00 208,333
JamesEdition
Main Home Page Rotating Gallery Featured Banner 2,000.00 2,000.00 S 4,000.00 1,500,000
Real Estate Rotating Gallery Featured Banner $  1,600.00 S 1,600.00 750,000
Featured Article and E-Newsletter promotion Newsletter Top & Journal Article S 5,500.00 S 5,500.00 292,000
E-Newsletter Featured Listing E-Newsletter $  1,500.00 $ 3,000.00 384,000
Social Media Listing Feature 1,000.00 S 1,000.00 $ 2,000.00 296,000
Le Figaro
Headline Search Featured City 795.00 795.00 S 2,385.00
Native Ad Native placement by City S 500.00 $ 500.00 $ 1,500.00
Web Advertorial + Ad Campaign Article, Sponsored Social Posts, email, native campaign 4,850.00 $ 4,850.00
Luxe Interiors + Design
Sponsored Enewsletter Enewsletter $  2,375.00 $ 2,375.00
|G + Facebook Sponsored Ad |G + Facebook Sponsored Ad S 3,125.00 166,000
Native Content + Social Marketing Regional Native Content + Social Marketing 4,690.00 4,687.00 $ 9,377.00 588,000
Editorial E-Newsletter Regional Banners $ 1,025.00 $ 1,025.00
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 6 months $5,100 5,100.00
Luxury Magazine - Mastercard
Enewsletter Sponsorship Bonus -
Social Media Instagram and Facebook Post Bonus -
Modern Luxury - Ocean Drive
Dedicated Eblast Eblast S 2.175.00 S 2,175.00 4,350.00 10,000
Sponosored Content Content 3,750.00 3,750.00 7.500.00 10,000
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2024-

2025

PLAN 1

Modern Luxury - Miami Magazine
Dedicated Eblast

Sponosored Content

Ocean Home

Banners

Custom E-Mail
Facebook/Instagram Ad

Penta

Custom Article

Real Deal

Real Deal

Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global Homepage Hero
Mansion Global New Development Profile
WSJ.com E-Newsletter

Mansion Global e-Newletter
Mansion Global Custom E-mail
Property Upgrades

Yachting E-Newsletter

Boat International

Eblast
Content

ROS Bnners
Custom E-Mail
Facebook/Instagram Ad

Custom Article with Two Enewsletters
Custom Content Package

Featured Listing Carousel - 1 Property
Travel Enewsletter

Real Estate Newsletter - 3 Sends

Luxury Property Listings - Manual 1 Listing

Mansion Global Homepage Hero
Shared Banner

Profile page - 3 months minimum
Weekly E-Newsletter (Wed/Fri)
Daily Monday-Friday

10 Featured Property Upgrades

Boat International

Bonus

$  1,775.00
$  5625.00
S 450.00
$  650.00
Bonus

$  750.00

$  2175.00
S 2,750.00
$  60,000.00
$  28,125.00
S 1,350.00
$  3,875.00
S 450.00
$  2,150.00
$  6,000.00
Bonus

Bonus

S 3,750.00
Bonus

$  2,750.00
$  1,775.00
$  1,350.00
$  5625.00
$  3.875.00
S 450.00
$  650.00

$1,000

$  3,680.00
Bonus

Bonus

Bonus

Bonus

2,175.00

2,750.00

1,350.00

3,875.00
450.00

2,150.00

3,500.00

Bonus

“» v v n

Bonus

$

3,750.00

2,750.00

1,350.00
5,625.00
3,875.00

450.00

650.00

3,680.00

750.00

$  1,775.00
$  1,350.00
$  3,875.00
S 450.00
$  2,150.00
$1,000
Bonus
$  750.00

$

$

Bonus

$

450.00

650.00

750.00

$

Bonus

450.00

» v v n

LY Y Y RV RV SRS

4,350.00
7,500.00

11,000.00
5,325.00

60,000.00
28,125.00

6,750.00
16,875.00
19,375.00

3,600.00

6,450.00
2,600.00
2,000.00
3,500.00
7,360.00
6,000.00

3,000.00

skyad.com

10,000
10,000

110,000
88,000
130,200
114,000
730,000
30,000

180,000
300,000

492,000
656,000
40,000

34,000
17,000

102,400
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SCHEDULE AND PRICING

Proposed

Schedule, Pricin
& Reach 2024-

2025

PLAN 1

Print

Boat International

US National issue

International issue

Conde Nast Magazines Regional Pages
Architectural Digest - Canada East
Architectural Digest - South Florida
Architectural Digest - New York Metro
Architectural Digest - Dallas / Ft. Worth
Conde Nast Traveler - Canada East
Conde Nast Traveler - South Florida
Conde Nast Traveler - New York Metro
Conde Nast Traveler - Dalllas Ft. Worth
Vanity Fair- Canada East

Vanity Fair- South Florida

Vanity Fair- New York Metro

Vanity Fair- Dallas Ft Worth

Conde Nast UK

Conde Nast UK

Dwell

Dwell

Elle Décor

Elle Décor

Elite Traveler

Elite Traveler

Elite Traveler

Financial Times

How To Spend It

Financial Times

Financial Times

Le Figaro

Full Page

Full Page Advertorial

Luxe Interiors + Design

Luxe Interiors + Design - New York
Luxe Interiors + Design - Miami
Luxury Magazine - Mastercard
Luxury Magazine - Mastercard

Luxury Magazine - Japanese Edition
Modern Luxury

Ocean Drive

Miami Magazine

Full Page + E-Newsletter
Full Page + E-Newsletter

Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page

4 Full pages in 4 Magazines + Instagram
Modern Market
Full Page

Full Page; half or quarter
Luxury Homes Feature

HTSI Global Property Special
Quadruple Property Spot
Quarter Page

Full Page
Full Page Advertorial

Full Page
Full Page

Full page / Spread
Bonus Full page

Full Page
Full Page

$  5100.00
$  5200.00
$  30,000.00
$  3,000.00
$  2,500.00
$  5313.00
$  2,825.00
$  20,000.00
Bonus

S 4,900.00

BT Y Y Y SR SRV SRY SRV SRV SRV SRV SRS

wn

$

5,100.00

1,990.00
2,450.00
7,950.00
2,450.00
2,190.00
3,200.00
8,880.00
2,300.00
8,660.00
5,930.00

18,890.00
5,200.00

9,625.00

18,250.00
4,500.00

3,000.00

4,900.00

$ 5,100.00
$ 3,420.00
$ 4,410.00
$ 7,950.00
$ 3,940.00
$ 3,640.00
$ 5,890.00
$ 16,350.00
$ 4,250.00
$ 5,200.00
S 22,200.00
Bonus

$ 3,000.00
$ 5,313.00
$ 3,825.00
$ 4,900.00

$

$

$

9,625.00

3,000.00 $

4,900.00

3,000.00 $

2,500.00

5,313.00
3,825.00

3,000.00

B RV SR Y Y Y R RS

10,200.00
5,100.00

5,410.00
6,860.00
15,900.00
6,390.00
5,830.00
9,090.00
25,230.00
6,550.00
8,660.00
5,930.00
18,890.00
5,200.00

19,250.00
10,400.00
22,200.00

18,250.00
4,500.00

30,000.00

15,000.00

5,000.00
3,000.00

15,939.00
10,475.00

20,000.00

9,800.00
9,800.00

skyad.com

51,200
12,925

22,000
32,000
98,000
32,000
10,000
36,000
76,000
22,000
32,000
20,000
71,000
19,000

410,160

412,000

186,654

557,000
557,000

210,457

1,052,285

210,457

100,000
50,000

150,000
150,000

35,000

70,000
100,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-

2025

PLAN 1

The New York Times
The New York Times
The New York Times
The New York Times Takeover
The New York Times Takeover
The New York Times Takeover

The New York Times International Edition
The New York Times International Edition

Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

The Real Deal

The Real Deal

The Real Deal

Robb Report

Robb Report

Robb Report

Travel & Leisure

Travel & Leisure

Vituoso

Vituoso

The Wall Street Journal

The Wall Street Journal - Eastern
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

TOTAL

Quadruple Property Spot - Weekday/Saturday
Eight Property Spot - Weekday/Saturday

Full Page w/ Digital promotion

Inside Back Cover

Back Cover

Quadruple Property Spot

2 Page Spread - Front of Magazine + Bonus Banners

Full Page in 3 Issues (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials)

Full Page
2 Page Spread

Full Page
Robb Report Luxury Property Guide

Half Page: $154,000; Third Page $120,000
1/3 - page 3xs

Quarter Page
Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

$
$

3,040.00

9,860.00
3,180.00

$1,985.00

s

$

$
$

750.00
1,150.00
1,500.00

1,550.00

800.00

21,375.00

9,860.00
3,180.00

$  6,080.00
$  2,600.00
S 4,950.00
$ 12,500.00

$ 120,000.00

$  9,860.00
S 3,180.00
$  3,970.00

$

$

$
$

$

$

1,550.00

9,500.00

12,000.00

19,720.00 $
3,180.00 $

3,040.00 $

s

4,950.00

9,860.00 Bonus

3,180.00 $

$

3,040.00

750.00
1,150.00
1,500.00

2,600.00

1,550.00

3,180.00 $

1,985.00

Bonus

3,180.00

RV RV RV RV

$

$

$

$

9,120.00
6,080.00
1,500.00
2,300.00
3,000.00
5,200.00
9,900.00

4,650.00

800.00
9,500.00

12,000.00
12,500.00

120,000.00
21,375.00

59,160.00
22,260.00

7,940.00

1,321,763.50

skyad.com

1,269,333

423,111
330,000
330,000
336,000
208,602
140,000

195,000

324,000
324,000

107,000
107,000

180,000

1,332,000
4,510,968

300,000

52,462,806
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SCHEDULE AND PRICING

Proposed
Schedule,

& Reach 2024-

2025

PLAN 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Emails
Sotheby's Selects E-Newsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

Geofencing - Event and Location
Geofencing - Event and Location
Conde Nast

Email Campaign

Conde Nast UK

Conde Nast UK

Conde Nast UK

Cottages & Garden
Instanartnershin

Snotlight + Pronertv of Note
Dailv Deeds

CRG Stories

Country Life

Country Life

Country Life

Dezeen

Instagram Tareeted Post

Agenda Fnewsletter - Weeklv
Dwell.com

Real Estate Package

Elite Traveler

Elite Online Real Estate Showcase
Elite Dedicated E-blast

Financial Times

HTSI Enewsletter

House and Home enews

FT,com

JamesEdition

Main Home Page Rotating Gallery
Real Estate Rotating Gallery
Featured Article and E-Newsletter promotion
E-Newsletter Featured Listing
Social Media

Pricing

Ad Description

Full Page

Sotheby's Selects E-Newsletter

Digital Banner Program
Targeting - Canada, US, Europe, Puerto Rico,

Target specific events and locations - Airports select locations
Email to Conde Nast Brand - 5 emails

Instagram Post - Conde Nast Property
Digital Native Content - Conde Nast Traveller

Post and Stories takeover
Rotating Gallerv

E-Newsletter sent 4X ner week
Content develonment

E-Newsletter Dedicated Send
International Property Listing

Hero 1st Position
Custom Article with promo on Homepage, in E-Newsletter & 1X on FB

Online Real Estate Showcase
Dedicated E-blast

How To Spend It enews Friday
House and Home Unlocked Friday
Impressions

Featured Banner

Featured Banner

Newsletter Top & Journal Article
E-Newsletter

Listing Feature

October

$

400.00

November

$  2,500.00
S 2,450.00
S 3,000.00
S 2,750.00
s 2.950.00
4 520500
S 2,250.00
$ 400.00
s 3.125.00
$  6,000.00
$ 2,000.00
$  1,000.00

December

$ 3,640.00

$ 2,585.00

$ 2,450.00

$ 3,000.00

S 1.950.00

$ 5.000.00

$  400.00

$ 5.250.00

Bonus

$ 8,040.00

1,600.00

$ 1,500.00

January

February March April May
$ 3,640.00
2,585.00 $  2,585.00
2,450.00 $  2,450.00 $ 2,450.00 $ 2,450.00
3,000.00 $  3,000.00 $ 3,000.00 $ 3,000.00
$53,500
2,750.00
$  41,850.00
2.950.00
$  5.000.00
2,250.00
400.00 $ 400.00 $  400.00 $  400.00 $
$4,000
$  11,245.00
$18,750
2,000.00
$  5500.00
$ 1,500.00
$  1,000.00

400.00

Media Total

v

PRV

RS

Ry TR

7,280.00

2,500.00
7,755.00

14,700.00

18,000.00
53,500.00

5,500.00
41,850.00

1.950.00
5.900.00
10.000.00
5.295.00

4,500.00
3,200.00

312500
5.250.00

6,000.00

4,000.00

11,245.00
8,040.00
18,750.00

4,000.00
1,600.00
5,500.00
3,000.00
2,000.00

skyad.com

Reach
40,000

550,000
2,310,000

6,000,000

360,000
233,645

400,000

64300

120.000
11.510.000

50,000

1,750,000

100,000
12,000

11,073
13,776
208,333

1,500,000
750,000
292,000
384,000
296,000
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing
& Reach 2024-

2025

PLAN 2

Le Figaro

Headline Search

Native Ad

Web Advertorial + Ad Campaign
Luxe Interiors + Design
Sponsored Enewsletter

|G + Facebook Sponsored Ad
Native Content + Social Marketing
Editorial E-Newsletter Regional Banners
Luxury Estate

Luxury Estate

Luxury Magazine - Mastercard
Enewsletter

Social Media

Modern Luxury - Ocean Drive
Dedicated Eblast

Snononsored Content

Modern Luxury - Miami Magazine
Dedicated Fhlast

Snonosored Content

Ocean Home

Banners

Custom E-Mail
Facebook/Instagram Ad

Real Deal

Real Deal

Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global Homepage Hero
Mansion Global New Development Profile
WSJ.com E-Newsletter

Mansion Global e-Newletter
Mansion Global Custom E-mail
Property Upgrades

Yachting E-Newsletter

Boat International

Featured City
Native placement by City
Article, Sponsored Social Posts, email, native campaign

Enewsletter
|G + Facebook Sponsored Ad
Regional Native Content + Social Marketing

Showcase Listing + Elite Listing Packages - 6 months

Sponsorship
Instagram and Facebook Post

Fblast
Content

Fhlast
Content

ROS Bnners
Custom E-Mail
Facebook/Instagram Ad

Custom Content Package

Featured Listing Carousel - 1 Propertv
Travel Fnewsletter

Real Fstate Newsletter - 3 Sends

Luxurv Propertv Listings - Manual 1 Listing

Mansion Global Homepage Hero
Shared Banner

Profile page - 3 months minimum
Weekly E-Newsletter (Wed/Fri)
Daily Monday-Friday

10 Featured Property Upgrades

Boat International

Bonus

$

3

s

$

1,775.00

5.625.00

450.00

650.00

Bonus

$

750.00

S 795.00
$  4,850.00
$  4,690.00
Bonus
Bonus
S 275000
$ 217500
$  2,750.00
$ 28,125.00
$  1.350.00
$ 387500
$ 45000
$  2,150.00
$  6,000.00
Bonus
Bonus

$  500.00

$ 2,375.00

S 2.175.00

S 3.750.00
Bonus

$ 2,750.00
$ 1,775.00

S 1.350.00
$ 562500
$ 3.875.00
S 450.00

$  650.00
$1,000

$ 3,680.00

Bonus

Bonus

$

Bonus

Bonus

Bonus

Bonus

795.00
$
4,687.00
$
$5,100
s
275000
2.175.00
s
2,750.00 $
1.350.00 $
s
3.875.00 §
450.00 S
2,150.00
$
3,500.00
$
$

500.00

1,025.00

2.175.00

3.750.00

2,750.00

1.350.00
5.625.00
3.875.00

450.00

650.00

3,680.00

750.00

$  795.00
$  500.00
$ 3,125.00
$ 1,775.00
S 1.350.00
$ 3.875.00
S 450.00 S 450.00 S 450.00
$ 2,150.00
$  650.00
$1,000
Bonus Bonus Bonus

$ 75000 $  750.00

w u

RISV SRy

B VRV 7Y

2,385.00
1,500.00
4,850.00

2,375.00
3,125.00
9,377.00
1,025.00

5,100.00

4.350.00
7.500.00

4.350.00
7.500.00

11,000.00
5,325.00

28,125.00

6.750.00
16.875.00
19.375.00

3.600.00

6,450.00
2,600.00
2,000.00
3,500.00
7,360.00
6,000.00

3,000.00

skyad.com

166,000
588,000

10.000
10.000

10.000
10.000

132,000
88,000
130,200
730,000
30.000

180.000
300.000

492,000
656,000
34,000

34,000
1,700

102,400
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SCHEDULE AND PRICING

Proposed
Schedule,

Pricing

& Reach 2024-

2025

PLAN 2

Print

Boat International

US National issue

International issue

Conde Nast Magazines Regional Pages
Architectural Digest - Canada East
Architectural Digest - South Florida
Architectural Digest - New York Metro
Architectural Digest - Dallas / Ft. Worth
Conde Nast Traveler - Canada East
Conde Nast Traveler - South Florida
Conde Nast Traveler - New York Metro
Conde Nast Traveler - Dalllas Ft. Worth
Vanity Fair- Canada East

Vanity Fair- South Florida

Vanity Fair- New York Metro

Vanity Fair- Dallas Ft Worth

Conde Nast UK

Conde Nast UK

Dwell

Dwell

Elle Décor

Elle Décor

Elite Traveler

Elite Traveler

Elite Traveler

Financial Times

How To Spend It

Financial Times

Financial Times

Le Figaro

Full Page

Full Page Advertorial

Luxe Interiors + Design

Luxe Interiors + Design - New York
Luxe Interiors + Design - Miami
Luxury Magazine - Mastercard
Luxury Magazine - Mastercard

Luxury Magazine - Japanese Edition
Modern Luxury

Ocean Drive

Miami Magazine

Full Page + E-Newsletter
Full Page + E-Newsletter

Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page

4 Full pages in 4 Magazines + Instagram
Modern Market
Full Page

Full Page; half or quarter
Luxury Homes Feature

HTSI Global Property Special
Quadruple Property Spot
Quarter Page

Full Page
Full Page Advertorial

Full Page
Full Page

Full page / Spread
Bonus Full page

Full Page
Full Page

$ 5,100.00
$  5,200.00
$ 30,000.00
$  3,000.00
$  2,500.00
$  5313.00
S 2,825.00
$ 20,000.00
Bonus

$  4,900.00

w

5,100.00

1,990.00
2,450.00
7,950.00
2,450.00
2,190.00
3,200.00
8,880.00
2,300.00
8,660.00
5,930.00

18,890.00
5,200.00

B VRV VARV SRV SRV ARV SRV S

$ 9,625.00

$ 18,250.00
$ 4,500.00

$ 3,000.00

$ 4,900.00

$  5100.00
$ 3,420.00
S 4,410.00
$  7,950.00
S 3,940.00
$  3,640.00
$  5890.00
$  16,350.00
S 4,250.00
$ 520000
$  22,200.00
Bonus

$  3,000.00
$  5313.00
S 3,825.00
$  4,900.00

$

$

S

9,625.00

3,000.00

4,900.00

$

v »

3,000.00

2,500.00

5,313.00
3,825.00

$ 3,000.00

“ n

BT Y AR Y SRV SRV SRY SRV SRV SRV SRV

10,200.00
5,100.00

5,410.00
6,860.00
15,900.00
6,390.00
5,830.00
9,090.00
25,230.00
6,550.00
8,660.00
5,930.00
18,890.00
5,200.00

19,250.00
10,400.00
22,200.00

18,250.00
4,500.00

30,000.00
15,000.00
5,000.00

3,000.00

15,939.00
10,475.00

20,000.00
9,800.00

9,800.00

skyad.com

51,200
12,925

22,000
32,000
98,000
32,000
10,000
36,000
76,000
22,000
32,000
20,000
71,000
19,000

410,160
412,000
186,654

557,000
557,000

210,457
1,052,285
210,457

100,000
50,000

150,000
150,000

35,000

70,000
100,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-

2025

PLAN 2

The New York Times

The New York Times

The New York Times

The New York Times Takeover
The New York Times Takeover
The New York Times Takeover
The New York Times International Edition
The New York Times International Edition
Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

The Real Deal

The Real Deal

The Real Deal

Robb Report

Robb Report

Robb Report

Vituoso

Vituoso

The Wall Street Journal

The Wall Street Journal - Eastern
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

TOTAL

Quadruple Property Spot - Weekday/Saturday S 3,040.00
Eight Property Spot - Weekday/Saturday

Full Page w/ Digital promotion

Inside Back Cover

Back Cover

Quadruple Property Spot

2 Page Spread - Front of Magazine + Bonus Banners

Full Page in 3 Issues (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials)

Full Page
2 Page Spread

Full Page
Robb Report Luxury Property Guide

1/3 - page 3xs

Quarter Page $ 9,860.00
Quadruple Property Spot w/ Digital Featured Property Upgrade $ 3,180.00
Weekend Property insert $1,985.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

v

S

$
S

750.00
1,150.00
1,500.00

1,550.00

5,000.00

21,375.00

9,860.00
3,180.00

$ 6,080.00

$ 2,600.00

$ 4,950.00

$ 12,500.00

$ 9,860.00
$ 3,180.00

$ 3,970.00

S

$
$

$

1,550.00

9,500.00

12,000.00

19,720.00
3,180.00

3,040.00

4,950.00

9,860.00
3,180.00

$ 3,040.00

750.00
1,150.00
1,500.00

RV RvARYS

S 2,600.00

$ 1,550.00

Bonus
$ 3,180.00

$ 1,985.00

Bonus
$ 3,180.00

v vv v v

9,120.00
6,080.00
1,500.00
2,300.00
3,000.00
5,200.00
9,900.00
4,650.00

5,000.00
9,500.00

12,000.00
12,500.00

21,375.00

59,160.00
22,260.00

7,940.00

950,176.00

skyad.com

1,269,333
423,111
330,000
330,000
336,000
208,602
140,000
195,000

324,000
324,000

107,000
107,000

180,000

1,332,000
4,510,968

300,000

45,861,579
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-
2025

PLAN 3
Media Ad Description October November December January Februarv March April May Media Total Reach
Sotheby's Auction House: Print
Sothebv's Magazine Full Page S 3.640.00 $ 3.640.00 S 7.280.00 40.000
Sothebv's Auction House: Digital
Sotheby's Bespoke Emails S 2,500.00 S 2,500.00 550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter S 2,585.00 $ 2,585.00 $ 2,585.00 $ 7,755.00 2,310,000
Digital
Million Impressions*
Million Impressions Digital Banner Program $ 245000 S 2,450.00 S 2,450.00 $ 245000 $ 245000 $ 2.450.00 $ 14,700.00 6,000,000
Million Impressions Targeting - Canada, US, Europe, Puerto Rico,
Geofencing - Event and Location
Geofencing - Event and Location Target specific events and locations - Airports select locations $  3.000.00 $ 3,000.00 $ 3.000.00 S 3.000.00 $ 3,000.00 $ 3.000.00 S 18.000.00 360.000
Conde Nast UK
Conde Nast UK Instagram Post - Conde Nast Property S 2,750.00 $ 2,750.00 $ 5,500.00 400,000
Cottages & Garden
Instapartnership Post and Stories takeover S 1,950.00 $ 1,950.00 64,300
Spotlight + Property of Note Rotating Gallerv S 2,950.00 S 2,950.00 $ 5,900.00
Dailv Deeds E-Newsletter sent 4X per week S 5,000.00 $ 5,000.00 60,000
C&G Stories Content develobment $  5.295.00 $ 5.295.00 11,510.000
Country Life
Country Life E-Newsletter Dedicated Send S 2.250.00 S 2.250.00 s 4,500.00 50.000
Country Life International Property Listing $ 40000 S 400.00 S 400.00 S 400.00 S 400.00 $ 400.00 S 400.00 S  400.00 $ 3,200.00
Dezeen
Instagram Targeted Post S 3,125.00 S 3,125.00
Dwell.com
Real Estate Package Custom Article with promo on Homepage, in E-Newsletter & 1X on FB $  6.000.00 $ 6.000.00 1,750,000
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase $4,000 S 4,000.00 100.000
Financial Times
FT,com Impressions $18,750 $ 18,750.00 208,333
JamesEdition
Main Home Page Rotating Gallery Featured Banner S 2,000.00 S 2,000.00 $ 4,000.00 1,500,000
Real Estate Rotating Gallery Featured Banner S 1,600.00 $ 1,600.00 750,000
Featured Article and E-Newsletter promotion Newsletter Top & Journal Article $ 5.500.00 $ 5.500.00 292,000
E-Newsletter Featured Listing E-Newsletter S 1,500.00 $  1.500.00 $ 3,000.00 384,000
Social Media Listing Feature $  1.000.00 S 1.000.00 S 2,000.00 296.000
Le Figaro
Headline Search Featured City S 795.00 $ 795.00 $ 795.00 S 2,385.00
Native Ad Native placement by City S 500.00 S 500.00 $  500.00 $ 1,500.00
Web Advertorial + Ad Campaign Article, Sponsored Social Posts, email, native campaign S 4,850.00 $ 4,850.00
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach 2024-

2025

PLAN 3

Luxe Interiors + Design
Sponsored Enewsletter

IG + Facebook Sponsored Ad
Native Content + Social Marketing
Editorial E-Newsletter Regional Banners
Luxury Estate

Luxury Estate

Luxury Estate

Luxurv Magazine - Mastercard
Enewsletter

Social Media

Modern Luxury - Ocean Drive
Dedicated Eblast

Sponosored Content

Modern Luxury - Miami Magazine
Dedicated Eblast

Sponosored Content

Ocean Home

Banners

Custom E-Mail
Facebook/Instagram Ad

Real Deal

Real Deal

Robbreport.com

Robbreport.com

Robbreport.com

Robbreport.com

Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global Homepage Hero
Mansion Global New Development Profile
WSJ.com E-Newsletter

Mansion Global e-Newletter
Mansion Global Custom E-mail
Property Upgrades

Yachting E-Newsletter

Boat International

Enewsletter
|G + Facebook Sponsored Ad
Regional Native Content + Social Marketing

Showecase Listing + Elite Listing Packages - 3 months
Showcase Listing + Elite Listing Packages - 6 months

Sponsorship
Instagram and Facebook Post

Eblast
Content

Eblast
Content

ROS Bnners
Custom E-Mail
Facebook/Instagram Ad

Custom Content Package

Featured Listing Carousel - 1 Property
Travel Enewsletter

Real Estate Newsletter - 3 Sends

Luxury Property Listings - Manual 1 Listing

Mansion Global Homepage Hero
Shared Banner

Profile page - 3 months minimum
Weekly E-Newsletter (Wed/Fri)
Dailv Mondav-Fridav

10 Featured Property Upgrades

Boat International

Bonus

$ 1,775.00

$ 5.625.00

$  450.00

S 650.00

Bonus

$ 750.00

S 4,690.00
Bonus
Bonus

$  3,750.00

$  2.175.00

$  2,750.00

$ 15.625.00

$  1.350.00

$  3.875.00

S 450.00

$  2,150.00

$  6.000.00

Bonus

$  750.00

Bonus

Bonus

Bonus

2.375.00

2,175.00

3,750.00

2,750.00
1,775.00

1.350.00
5.625.00

450.00
650.00
$1,000

3.680.00

Bonus

Bonus

4,687.00

$5,100

3,750.00

2,175.00

2,750.00

1.350.00

3.875.00
450.00

2,150.00

3.500.00

$  1,025.00
$  2175.00
$  3.750.00
Bonus

S 2,750.00
S 1.350.00
$  5.625.00
$ 450.00
$ 650.00
S 3.680.00
Bonus

$ 750.00

$ 3.125.00

$ 1,775.00

$ 1.350.00

S 3.875.00
$  450.00

$ 2,150.00

$1,000

Bonus

$ 750.00

S 450.00
$  650.00
Bonus

$  750.00

$  450.00

Bonus

wn v o

w

v nnn

2.375.00
3.125.00
9,377.00
1,025.00

5,100.00

4,350.00
7.500.00

4,350.00
7.500.00

11,000.00
5,325.00

15,625.00

6.750.00
16.875.00
11.625.00

3,600.00

6.450.00
2,600.00
2,000.00
3.500.00
7.360.00
6.000.00

3,750.00

skyad.com

166.000
588,000

10,000
10,000

10.000
10.000

132.000
88,000
130,200
730,000
30.000

180.000
180.000

492,000
656,000
34,000

34,000
17.000

128,000

106



SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach 2024-

2025

PLAN 3

Print

Boat International

US National issue

International issue

Conde Nast Magazines Regional Pages
Architectural Digest - Canada East
Architectural Digest - South Florida
Architectural Digest - New York Metro
Architectural Digest - Dallas / Ft. Worth
Conde Nast Traveler - Canada East
Conde Nast Traveler - South Florida
Conde Nast Traveler - New York Metro
Conde Nast Traveler - Dalllas Ft. Worth
Vanity Fair- Canada East

Vanity Fair- South Florida

Vanity Fair- New York Metro

Vanity Fair- Dallas Ft Worth

Conde Nast UK

Conde Nast UK

Dwell

Dwell

Elle Décor

Elle Décor

Elite Traveler

Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

Le Figaro

Full Page

Full Page Advertorial

Luxe Interiors + Design

Luxe Interiors + Design - New York
Luxe Interiors + Design - Miami
Luxurv Magazine - Mastercard
Luxury Magazine - Mastercard

Luxury Magazine - Japanese Edition
Modern Luxury

Ocean Drive

Miami Magazine

Full Page + E-Newsletter
Full Page + E-Newsletter

Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page
Full Page

4 Full pages in 4 Magazines + Instagram

Modern Market

Full Page

Full Page; half or quarter
Luxurv Homes Feature

Quadruple Propertv Spot
Quarter Page

Full Page
Full Page Advertorial

Full Page
Full Page

Full page / Spread
Bonus Full page

Full Page
Full Page

$  5,200.00
$  3.000.00
$  2,500.00
$  5.313.00
S 2.825.00
$ 20,000.00
Bonus

$  4,900.00

LTS Y ARV R SRV SRV SRV SRV RV SRV SRV

5.100.00

1,990.00
2,450.00
7.950.00
2,450.00
2,190.00
3.200.00
8.880.00
2,300.00
4,700.00
3,220.00
10.620.00
2,830.00

9.625.00

9.250.00
4,500.00

3.000.00

4,900.00

v nnn

$

5.100.00

1,990.00
2,450.00
7.950.00
2,450.00
2,190.00
3.200.00
8.880.00
2,300.00

5,200.00

22,200.00

5,000.00

3,000.00

5.313.00
3.825.00

4,900.00

S

S

3.000.00

4,900.00

S

v

wn

3.000.00

2,500.00

5.313.00
3.825.00

S 3.000.00

v n

LYY Y SRR SRV SRV SRV SRV RV Y SRV S

5.100.00
5.100.00

3,980.00
4,900.00
15,900.00
4,900.00
4,380.00
6.400.00
17.760.00
4,600.00
4,700.00
3,220.00
10.620.00
2,830.00

9.625.00
10,400.00
22,200.00

9.250.00
4,500.00

15.000.00
5,000.00

5,000.00
3,000.00

15.939.00
10.475.00

20,000.00

9.800.00
9.800.00

skyad.com

25,600
12.925

22,000
32,000
98,000
32,000
10.000
36.000
76.000
22,000
32,000
20,000
71,000
19,000

205.080
412,000
186,654

557,000
557.000

1.052.285
210,457

100,000
50,000

150.000
150.000

35,000

70,000
100.000
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SCHEDULE AND PRICING

Proposed
Schedule,

& Reach 2024-

2025

PLAN 3

The New York Times

The New York Times

The New York Times

The New York Times Takeover
The New York Times Takeover
The New York Times Takeover
The New York Times International E
The New York Times International Edition
Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

The Real Deal

The Real Deal

Robb Report

Robb Report

Robb Report

Vituoso

Vituoso

The Wall Street Journal

The Wall Street Journal - Eastern
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxurv

TOTAL

Pricing

Quadruple Property Spot - Weekdav/Saturdav

Eight Property Spot - Weekdav/Saturday

Full Page w/ Digital promotion

Inside Back Cover

Back Cover

Quadruple Propertv Spot

2 Page Spread - Front of Magazine + Bonus Banners

Full Page in 3 Issues (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials)

Full Page

Full Page
Robb Report Luxury Propertv Guide

1/3 - page 3xs

Quarter Page
Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adiusted after evaluation of budget and strategy

Pricing Subiect to Change

$ 3.040.00

$ 9,860.00
$ 3,180.00

$1.985.00

S

S
S

750.00
1,150.00
1,500.00

1,550.00

5,000.00

21,375.00

9.860.00
3,180.00

6,080.00

2,600.00

4.950.00

12,500.00

9.860.00
3,180.00

3.970.00

S

S

$
$

S

S

1,550.00

5,000.00

12,000.00

19,720.00 $
3,180.00 S

3.040.00

4.950.00

9.860.00
3,180.00

S

wn

3.040.00

750.00
1,150.00
1,500.00

2,600.00

1,550.00

Bonus

$ 3,180.00 S 3,180.00

S

1,985.00

Bonus

[ SRVARV SRV

9.120.00
6,080.00
1,500.00
2,300.00
3,000.00
5.200.00
9.900.00
4,650.00

10.000.00

12.000.00
12.500.00

21,375.00

59,160.00
22,260.00

7.940.00

716,816.00

skyad.com

1.269.333
423,111
330,000
330,000
336,000
208.602
140.000
195,000

648,000

107.000
107.000

180,000

1,332,000
4,510,968

300.000

45,010,848
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-

2025

PLAN 4

Media

Sotheby's Auction House: Print
Sotheby's Magazine
Sotheby's Auction House:
Sotheby's Bespoke Emails
Sotheby's Selects E-Newsletter

igital

Digital

Million Impressions*

Million Impressions

Million Impressions

Geofencing - Event and Location
Geofencing - Event and Location
Conde Nast UK

Conde Nast UK

Cottages & Garden

Spotlight + Property of Note

Daily Deeds

Country Life

Country Life

Country Life

Dwell.com

Real Estate Package

Elite Traveler

Elite Online Real Estate Showcase
JamesEdition

Main Home Page Rotating Gallery
Real Estate Rotating Gallery
Featured Article and E-Newsletter promotion
E-Newsletter Featured Listing
Social Media

Le Figaro

Headline Search

Native Ad

Luxe Interiors + Design
Sponsored Enewsletter

1G + Facebook Sponsored Ad
Native Content + Social Marketing
Editorial E-Newsletter Regional Banners
Luxury Estate

Luxury Estate

Modern Luxury - Ocean Drive
Dedicated Eblast

Sponosored Content

Ad Description October

Half Page

Sotheby's Selects E-Newsletter

Digital Banner Program
Targeting - Canada, US, Europe, Puerto Rico,

Target specific events and locations - Airports select locations
Instagram Post - Conde Nast Property

Rotating Gallery
E-Newsletter sent 4X per week

E-Newsletter Dedicated Send
International Property Listing $  400.00

Custom Article with promo on Homepage, in E-Newsletter & 1X on FB
Online Real Estate Showcase

Featured Banner

Featured Banner

Newsletter Top & Journal Article
E-Newsletter

Listing Feature

Featured City
Native placement by City

Enewsletter

IG + Facebook Sponsored Ad

Regional Native Content + Social Marketing
Showcase Listing + Elite Listing Packages - 3 months

Eblast
Content

November

$  2500.00
$  2,450.00
$  3,000.00
$  2,750.00
S 2,950.00
$  2,250.00
$  6,000.00
$  2,000.00
$  1,000.00
$ 795.00
$  4,690.00
$  3,750.00

December

$ 1,820.00
$ 2,585.00
$ 2,450.00
$ 3,000.00
$ 5,000.00
$ 400.00
$ 1,600.00
$ 1,500.00
$ 500.00
$ 2,375.00

$3,250
$ 2,175.00

January

$ 2,585.00
$ 2,450.00
$ 3,000.00
$ 2,750.00
$ 2,250.00

$4,000

$ 2,000.00
$ 795.00

February March April May
$  1,820.00
$ 2,585.00
$ 2,450.00 $ 2,450.00 $ 2,450.00
$ 3,000.00 $ 3,000.00 $ 3,000.00
$ 400.00
$ 5,500.00
$  1,500.00
$  795.00
$ 500.00 $  500.00
$  3,125.00
$ 1,025.00
$ 2,175.00

Media Total

v vvLnn

“wvnn

w

3,640.00

2,500.00
7,755.00

14,700.00

18,000.00
5,500.00

2,950.00
5,000.00

4,500.00
1,200.00

6,000.00
4,000.00

4,000.00
1,600.00
5,500.00
3,000.00
1,000.00

2,385.00
1,500.00

2,375.00
3,125.00
4,690.00
1,025.00
3,250.00

4,350.00
3,750.00

skyad.com

Reach
40,000

550,000
2,310,000

6,000,000

360,000

400,000

60,000

50,000

1,750,000
100,000

1,500,000
750,000
292,000
384,000
148,000

166,000
294,000

10,000
5,000
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SCHEDULE AND PRICING

Proposed
Schedule,

Pricin

& Reach 2024-

2025

PLAN 4

Modern Luxury - Miami Magazine
Dedicated Eblast

Sponosored Content

Ocean Home

Banners

Custom E-Mail
Facebook/Instagram Ad

Real Deal

Real Deal

Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage Hero
Mansion Global Homepage Hero
Mansion Global New Development Profile
Mansion Global e-Newletter
Property Upgrades

Yachting E-Newsletter

Boat International

Eblast
Content

ROS Bnners
Custom E-Mail
Facebook/Instagram Ad

Custom Content Package

Featured Listing Carousel - 1 Property
Travel Enewsletter

Real Estate Newsletter - 3 Sends

Luxury Property Listings - Manual 1 Listing

Mansion Global Homepage Hero
Shared Banner

Profile page - 3 months minimum
Daily Monday-Friday

10 Featured Property Upgrades

Boat International

S 1,775.00

$ 5

$

$

Bonus

625.00

450.00

650.00

S 2,175.00
$  2,750.00
$  15,625.00
$  1,350.00
S 3,875.00
$  2,150.00
Bonus

$ 750.00

$ 3,750.00
Bonus

$ 1,775.00
$ 5,625.00
$ 450.00
$ 650.00

$1,000

$ 3,680.00
Bonus

Bonus

Bonus

2,175.00

2,750.00

1,350.00

3,875.00

2,150.00

Bonus

$ 2,750.00
$ 5,625.00
$ 450.00
$ 650.00
$ 3,680.00
Bonus

$ 750.00

$  1,775.00
$  1,350.00
$ 3875.00

$  450.00
$ 2,150.00

$  650.00
$1,000
Bonus Bonus

$  750.00

“w v nn

RTRV ARV SRV RV Y

4,350.00
3,750.00

8,250.00
5,325.00

15,625.00

4,050.00
16,875.00
11,625.00

1,800.00

6,450.00
2,600.00

2,000.00
7,360.00

2,250.00

skyad.com

10,000
5,000

44,000
66,000
130,200
730,000
18,000

180,000
180,000

492,000
656,000

34,000

76,800
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SCHEDULE AND PRICING

Proposed
Schedule,
& Reach 2024-

2025

PLAN 4

Print

Boat International

US National issue

Conde Nast Magazines Regional Pages
Architectural Digest - Canada East
Architectural Digest - South Florida
Architectural Digest - New York Metro
Architectural Digest - Dallas / Ft. Worth
Elite Traveler

Elite Traveler

Financial Times

Financial Times

Le Figaro

Full Page

Luxe Interiors + Design

Luxe Interiors + Design - New York
Luxe Interiors + Design - Miami
Modern Luxury

Ocean Drive

Miami Magazine

The New York Times

The New York Times

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
The New York Times International Edition
Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

The Real Deal

The Real Deal

Robb Report

Robb Report

The Wall Street Journal

The Wall Street Journal - Eastern

The Wall Street Journal - National

The Wall Street Journal - National

The Wall Street Journal

Mansion Global Experience Luxury

TOTAL

Pricing

Full Page + E-Newsletter
Full Page

Full Page

Full Page

Full Page

Luxury Homes Feature
Quadruple Property Spot

Full Page

Full Page
Full Page

Full Page
Full Page

Quadruple Property Spot - Weekday/Saturday
Back Cover

Quadruple Property Spot
Double Property Spot

Full Page + Bonus banners

Full Page in 3 Issues (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials)
Full Page

Robb Report Luxury Property Guide

7"

Double Property Spot w/ Digital Featured Property Upgrade

Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

$
$

3,040.00

3,290.00 $
3,180.00 $

$1,985.00

3,000.00

2,500.00

2,825.00

4,900.00

1,500.00

1,550.00

5,000.00

3,290.00

3,180.00

4,500.00

3,000.00

4,900.00

3,040.00

2,600.00

2,850.00

7,950.00

3,290.00

3,180.00

1,985.00

[TV SRV N7

S

$
S

5,100.00
1,990.00
2,450.00

7,950.00
2,450.00

2,500.00

5,313.00

4,900.00

1,550.00

3,290.00

3,180.00

$ 3,000.00
$ 4,900.00
$ 3,040.00
$ 2,850.00
S 3,290.00
$ 1,590.00

$  3,000.00
$  3,040.00
$  1,500.00
$  1,300.00
$  1,550.00
Bonus

$  1,590.00
S 1,985.00

$ 3,000.00
Bonus
$  1,590.00

“»vnn

w

5,100.00
1,990.00
2,450.00
7,950.00
2,450.00
4,500.00

15,000.00

5,000.00

5,313.00
2,825.00

9,800.00
9,800.00

12,160.00
3,000.00

2,600.00
1,300.00

5,700.00
4,650.00
5,000.00
7,950.00
16,450.00
4,770.00

12,720.00

5,955.00

364,038.00

skyad.com

25,600
11,000
16,000
49,000
16,000

557,000

1,052,285

100,000

70,000
100,000

1,692,444
336,000

104,301
104,301

140,000
195,000
324,000
107,000

1,036,000

1,933,272

2,577,696

300,000

28,637,899
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach 2024-

2025

PLAN 5

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects E-Newsletter

Digital

n Impressions*

Million Impressions

Million Impressions

Geofencing - Event and Location
Geofencing - Event and Location
Conde Nast UK

Conde Nast UK

Cottages & Garden

Spotlight + Property of Note
Daily Deeds

Country Life

Country Life

Country Life

Elite Traveler

Elite Online Real Estate Showcase
JamesEdition

Main Home Page Rotating Gallery
Real Estate Rotating Gallery

Featured Article and E-Newsletter promotion

E-Newsletter Featured Listing
Social Media

Le Figaro

Headline Search

Native Ad

Luxe Interiors + Design
Sponsored Enewsletter

IG + Facebook Sponsored Ad
Native Content + Social Marketing
Luxury Estate

Luxury Estate

Modern Luxury - Ocean Drive
Dedicated Eblast

Sponosored Content

Modern Luxury - Miami Magazine
Dedicated Eblast

Sponosored Content

Ad Description
Half Page

Sotheby's Selects E-Newsletter

Digital Banner Program

Targeting - Canada, US, Europe, Puerto Rico,

Target specific events and locations - Airports select locations

Instagram Post - Conde Nast Property

Rotating Gallery
E-Newsletter sent 4X per week

E-Newsletter Dedicated Send
International Property Listing

Online Real Estate Showcase

Featured Banner

Featured Banner

Newsletter Top & Journal Article
E-Newsletter

Listing Feature

Featured City
Native placement by City

Enewsletter
IG + Facebook Sponsored Ad

Regional Native Content + Social Marketing

Showcase Listing + Elite Listing Packages - 3 months

Eblast
Content

Eblast
Content

October

$

400.00

November

2,450.00

3,000.00

2,750.00

2,950.00

2,250.00

2,000.00

1,000.00

795.00

4,690.00

3,750.00

2,175.00

December

$ 1,820.00
$ 2,585.00
$ 2,450.00
$ 3,000.00
$ 5,000.00
$ 400.00
$ 1,600.00
$ 1,500.00
$ 500.00
$ 2,375.00

$3,250

$ 2,175.00
$ 3,750.00

January

$ 2,450.00
$ 3,000.00
$ 2,750.00
$ 2,250.00

$4,000

$ 2,000.00
$ 795.00
$ 2,175.00

February March April
$  1,820.00
$ 2,585.00
$ 2,450.00 $ 2,450.00 $ 2,450.00
$ 3,000.00 $ 3,000.00 $ 3,000.00
$ 400.00
$ 5,500.00
$  1,500.00
$  795.00
$ 500.00 $  500.00
$  3,125.00
$ 2,175.00

May

Media Total

v e v

w

3,640.00

5,170.00

14,700.00

18,000.00
5,500.00

2,950.00
5,000.00

4,500.00
1,200.00

4,000.00

4,000.00
1,600.00
5,500.00
3,000.00
1,000.00

2,385.00
1,500.00

2,375.00
3,125.00
4,690.00

3,250.00

4,350.00
3,750.00

4,350.00
3,750.00

skyad.com

Reach
40,000

1,540,000

6,000,000

360,000

400,000

60,000

50,000

100,000

1,500,000
750,000
292,000
384,000
148,000

166,000
294,000

10,000
5,000

10,000
5,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2024-
2025

PLAN 5

Ocean Home

Banners ROS Bnners Bonus Bonus $ - 44,000
Custom E-Mail Custom E-Mail S 2,750.00 $ 2,750.00 $ 2,750.00 $ 8,250.00 66,000
Facebook/Instagram Ad Facebook/Instagram Ad $ 1,775.00 $  1,775.00 $ 3,550.00 86,800
Real Deal

Real Deal Custom Content Package $  15,625.00 S 15,625.00 730,000
Robbreport.com

Robbreport.com Featured Listing Carousel - 1 Property S 1,350.00 S 1,350.00 $  1,350.00 S 4,050.00 12,000
Robbreport.com Travel Enewsletter $  5625.00 $ 5,625.00 $  5,625.00 $ 16,875.00 180,000
Robbreport.com Real Estate Newsletter - 3 Sends $ 3,875.00 S 3,875.00 S 7,750.00 120,000
Robbreport.com Luxury Property Listings - Manual 1 Listing S 450.00 S 450.00 $ 450.00 S 450.00 $ 1,800.00

WSJ.com

Mansion Global Homepage Hero Mansion Global Homepage Hero s 2,150.00 s 2,150.00 $  2,150.00 S 6,450.00 492,000
Mansion Global Homepage Hero Shared Banner $ 650.00 $ 650.00 S 650.00 $ 650.00 S 2,600.00 656,000
Mansion Global New Development Profile Profile page - 3 months minimum $1,000 $1,000 $ 2,000.00

Mansion Global e-Newletter Daily Monday-Friday S 3,680.00 $ 3,680.00 $ 7,360.00 34,000
Property Upgrades 10 Featured Property Upgrades Bonus Bonus Bonus Bonus Bonus Bonus Bonus Bonus $ -

Yachting E-Newsletter

Boat International Boat International $ 750.00 Bonus $ 750.00 $  750.00 $ 2,250.00 76,800
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2024-

2025

PLAN 5

Print

Boat International

US National issue

Conde Nast Magazines Regional Pages
Architectural Digest - Canada East
Architectural Digest - South Florida
Architectural Digest - New York Metro
Architectural Digest - Dallas / Ft. Worth
Elite Traveler

Elite Traveler

Financial Times

Financial Times

Le Figaro

Full Page

Luxe Interiors + Design

Luxe Interiors + Design - New York
Luxe Interiors + Design - Miami
Modern Luxury

Ocean Drive

Miami Magazine

The New York Times

The New York Times

The New York Times Takeover

The New York Times International Edition
The New York Times International Edition
The New York Times International Edition
Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

The Real Deal

The Real Deal

Robb Report

Robb Report

The Wall Street Journal

The Wall Street Journal - Eastern

The Wall Street Journal - National

The Wall Street Journal

Mansion Global Experience Luxury

TOTAL

Full Page + E-Newsletter
Full Page

Full Page

Full Page

Full Page

Luxury Homes Feature
Double Property Spot

Full Page

Full Page
Full Page

Full Page
Full Page

Double Property Spot - Weekday/Saturday
Back Cover

Quadruple Property Spot
Double Property Spot

Full Page + Bonus banners
Full Page in 3 Issues (includes social media, E-Newsletter & Exclusive Estate Showcase Editorials)
Full Page

Robb Report Luxury Property Guide

7"
Double Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

$
$

1,520.00

3,290.00
1,590.00

$1,985.00

$
$

1,500.00

2,500.00

2,825.00

4,900.00

1,500.00

1,550.00

5,000.00

3,290.00
1,590.00

4,500.00

1,500.00

4,900.00

1,520.00

2,600.00

2,850.00

7,950.00

3,290.00
1,590.00

1,985.00

[TV SRV RTS

S

S
$

5,100.00
1,990.00
2,450.00

7,950.00
2,450.00

2,500.00

5,313.00

1,550.00

3,290.00
1,590.00

1,500.00

1,520.00

2,850.00

3,290.00
1,590.00

$  1,500.00
$  1,520.00
$  1,500.00
$  1,300.00
$  1,550.00
Bonus

$  1,590.00
$  1,985.00

S 1,500.00
Bonus
$  1,590.00

“w v nn

5,100.00
1,990.00
2,450.00
7,950.00
2,450.00
4,500.00
7,500.00

5,000.00

5,313.00
2,825.00

4,900.00
4,900.00

6,080.00
3,000.00

2,600.00
1,300.00

5,700.00
4,650.00
5,000.00
7,950.00

16,450.00
11,130.00

5,955.00

316,538.00

skyad.com

25,600
11,000
16,000
49,000
16,000

557,000

1,052,285

100,000

35,000
50,000

1,692,444
336,000

104,301
104,301

140,000
195,000
324,000
107,000

1,036,000
4,510,968

300,000

25,373,499

114



