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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure
Significant Listing

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to ONE Sotheby's International Realty® a
curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to Significant Listing.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end living in Miami.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

CHLOE STEELY

Account Executive

212-677-2557
chloe@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’'s Magazine features editorial
showcasing Sotheby’s International Realty® listings.

« Distribution: 20,000

+ Auction clients with $50,000-$5 million in
transactions Sotheby’s

« Distribution at all 70 Sotheby's offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE: $3,640
HALF PAGE: $1,820
QUARTER PAGE: $910

Global

skyad.com 3
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you
to target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

A4 thew deusinacs vous Bestich 1o do

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Significant Listing

« Flight Dates: November 2024 - April 2025
» Impressions: 3,000,000

+ Clicks through to the website of your choice.

100K Impressions per two weeks: $900
250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

9 Hotspots to Add to Your England Trip Itinerary

Satellite Beach,

Curators
of the unique

LAY 2025

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property,
and your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

The Economic Tives

Bloomberg
Markets

The
Economist

REUTERS

Forbes

skyad.com



DIGITAL

Creative -

Satellite Beach, FL

SAMPLE BANNER ADS FOR Curators of the unique Sothebys
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

101
Sotheby’s

INTERNATIONAL REALTY

Satellite
Beach, FL

BANNER PRODUCTION: $350 ofi d
g
Curators .
of the unique 3
3
Sotheby Curators
b A of the unique

Satellite Beach, FL

soihebys [Frar
INTERNATIONAL RZLTY

skyad.com



DIGITAL

gt censm

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A therer dewtimations tovour Beitind tor-dio bag

Sample
Banners For
Impressions
Programs As - G
They Appear -

On Sites

Satellite Beach, FL

Sothchy's

Satellite Beach,

Curators of the unique Sothebys

The Best Islands in the Caribbean,

the musesun move than twice i

cusrent Bodr space. with

Fm snnrkelrs’ parndises n foedse havene. theae o dhe 1w e

skyad.com | 10



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it.

« We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

S Otheby’s Delivery Summary ADVERTISING
Dates: April 14 — July 13 » KY BRANDING
INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING
Geo-Target Segments: Northwest, Silicon Valley
Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.
92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
. BBC.com

a
S

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com | 505057 I 615 I 0.12%
85C.com [N 37530 I 575 I 15
wsJ.com N <3471 I 72 I -11%

Reuters.com N 42,479 — I 0-11%

Bloomberg.com [N 342,380 P 357 T 0.10%
Economist.com N 315,255 — I © 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
Il Northwest

Delivery By Geographic Segment B Siicon Valiey

Geo-Target1

K
. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.
skyad.com 11
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PRINT

Journal

The Wall Street Journal represents credibility and THE Wq I L STREET JOURN g I
influence and continues to be the leading environment

for luxury real estate clients to connect with the world's i AR TSR T A

JEHL005 OS4S04 GOLD $16104 980 EUROSLIZ YEN 1012

Fed Cuts Rates Amid Virus Fears

Stocks, bond yields fall fins e 10 arange e

after centralbank takes T n¢ 1202 0 st B
By g e the

action since ‘0B Crisis  fou o o
s e aand 5 and

most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”

WSJ's luxury real estate section, we are able to further

percent. B Nk s he icld on he benchmark 10

strengthen our brand, expand visibility and deliver our i :wzw”“““ "’",;:ij;j:ﬁ:;;‘:‘,‘;f
message with more resounding results than ever before. ;*:m;“m“:fﬁ TR Sipae e

Tennessee
Twisters
Kill at
Least 25

+ Circulation: 644,424 e

o Taret Kot ot

realrs hat pst

+ E-newspaper: 194,000 R
- Readership: 4,234,000 g
» Male / Female: 62% / 38%
+ Average HHI: $404,217

» Average age: 50

S e nany ! resions
accoring o the Natioal

Wathr " Serve Ty
usineses

 ublsida second et

QUARTER PAGE: $2,310/FLORIDA ==t Biden Picks Up String of Victories, °
QUARTER PAGE: $3,250/NEW YORK METRO e Sanders Logs Big Win in Cihfornla =
Buy 4 get 1 free ,,.,m,

. s heartreak
ity e b lossof e
it b, Degat ar | te st M Lo s, Were

skyad.com | 13



PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM

Special Susgfement o The Wail Street Joumal 1 Bamon's Grows Pubiicabon

MANSION GLOBAL

EXPERIENCE
LUXURY ™,

COASTAL BEAUTY
Across the U.S,, soaside homes
afall difierent styles dacde

PLUS Listings af stundset homes
around the coantry

MANSION GLOBAL

FEATURING:

390;rope

skyad.com

14



PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

» Circulation: 160,000
» Distribution: NYC Metro Area

FULL PAGE, COLOR: $750

INSIDE FRONT COVER, COLOR: $1,150
INSIDE BACK COVER, COLOR: $1,150
BACK COVER, COLOR: $1,500

Includes Digital promotion and Digital Flipbook

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com

15



PRINT

Boat
International

For more than 30 years, Boat International has been the
world’'s most authoritative, trusted and comprehensive
magazine for the superyacht community, inspiring the
lifestyles of the international wealthy elite. The
magazines and books are timeless and collectable.

The readers constitute some of the wealthiest and
inaccessible individuals in the world. Overall the average
net worth of our audience (across events and print) is
$35.9 million, with a combined wealth of $1.662 trillion.
The subscribers (Boat International and Boat
International US Edition) account for more than 10 per
cent of the total global billionaire population. The
network of the audience extends to more than 6,000
UHNWIs, with a combined wealth of $3.74 trillion.

+ Circulation US: 25,600
+ Average Net Worth: $35.9 million

FULL PAGE: $4,650
FULL PAGE + E-NEWSLETTER: $5,100

the OCEANS issue . .
t =

'HE 2018
OCFAN
AWARDS

Meet thereal
heroes saving

withaclean
conscience

WEALTH OF READERSHIP

?HNWIE% '34%
o

/ HMHW

o0, N23%,

Supar weslthy

STATUS OF READERSHIP
45.4% 131%

Founderyownarschalman

Othar

i

41.5%

CEO/MDy/dinackar

H{'# 1 =£1m-£2m
YHHW I =E2m-E15m
UHN# | = E15m- £100m
Super waalthy = E100m+

skyad.com |

16



PRINT

Architectural
Digest

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:

« Circulation Per Region: up to 16,000
» Readership Per Region: up to 117,390
+ Median Household Income: $134,318
* Median Age: 54

» Male / Female: 46% 7/ 54%

THE INTERNATIONAL DESGH AUTHORTY FEGRUARY 2010

\ y
HONDALAND!
L7 ATHOMEIN
LOS/ANGELES WITH
S *TVHITMAKER
7%, SHONDA RHIMES

FAMILY. STYLE
IN MIAMI, NEW YORK,

LONDON,
AND STOCKHOL]

ARCHITECTURAL DIGEST

STAR POWER
COAST d
TO COAST

SETHMEYERS —ms= |
ELLEN DEGENERES

T RCH
e

%)

THE INTERNATIONAL DESIGN AUHORIY NARGH 2019

KYLIE
JENNER
LIVING
PRETTY
INLA.

PLUS: MARIO BUATTA'S GRAND FINALE

FULL PAGE, COLOR
SOUTH FLORIDA: $2,910
MANHATTAN: $2,510

TTR

Sotheby’s

300 International
Drive #2501

BALTIMORE, MARYLAND

TRAVELSTEAD:

velvaere

skyad.com
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PRINT

Chicago
Tribune
Takeover

The Chicago Tribune engages readers with news,
featured content, unmatched editorial, and advertising
information via digital, print and e-Newspaper. Our daily
and Sunday editions offer geographical targeted
advertising opportunities for maximum visibility to
hyper local.

Promote your brand and properties in style with this
tabloid insert devoted to Sotheby’s International Realty
and delivered to high-net worth neighborhoods.

+ Distribution: Chicago Metro Area
 Circulation: 150,000+

PRICE: $725 FULL PAGE, COLOR

PRICE: $975 INSIDE FRONT COVER, COLOR
PRICE: $975 INSIDE BACK COVER, COLOR
PRICE: $1,300 BACK COVER, COLOR

Includes Digital Banner Promotion

Sotheby’s

Move
beyond your
expectations.

Justin | Sof
Winter

The Exceptional
Lake Keowee - SC

moderate four season climate. Embark on winding m
Experience Lake Keowee's sparkiing emerald water with pro

Sotheby's

Sundara o=

Ocean Club Estates . e
19508 50,

skyad.com
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PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the
elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis and
advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

» Total Readership: 557,000

» Average Age: 45

» Male/Female Ratio: 69% 7/ 31%
+ Average HHI: $7.9M

+ Average Net Worth: $32M

LUXURY HOMES FEATURE: STARTING AT $4,500

Cliave

LIFESTYLE

o
. The
Inspiration

Issuc
—

INTHESE UNCERTAIN TIMES,
‘WELOOK FORWARD TO FUTURE
~ TRRSTOJ

skyad.com
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PRINT

L.os Angeles
Times Takeover

The Los Angeles Times takeover is an exclusive, full-color
Sotheby’s International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

LA Times Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

74% are business decision makers more likely to be
CEOs, Presidents or VPs.

32% of readers are more likely to own a second home
or real estate property.

Full Page color ad using Sotheby’s International Realty
Design Vault template

Western Los Angeles coverage

Saturday Print Circulation: 56,000

Saturday e-edition subscribers: 164,780

Your next
move can be

next level.

72 Post Road, Old Westbury, NY

6.6

ol 98

FULL PAGE: $660

INSIDE FRONT COVER: $1,500
INSIDE BACK COVER: $1,500
BACK COVER: $1,600

vvvvvvvvvvvvvvvvv

Open the door to
what’s next.

e

The Rosewood Farm Estate
‘Southampton, New York

Take a peck at
what’s next.

Water Mil South on Reserve, Pool & Tennis.
Water Ml New York

skyad.com

20



PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine

dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world’'s most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

» High Net Worth Coastal Homeowners
» Luxury Hotels & Resorts
+ Private Jets & Luxury Aircraft

Demographics

« Distribution: 50,000

+ Total Audience: 135,000

» Geographic breakdown: United States coastal areas,
Canada, Caribbean

» Average age: 51

+ Male / Female: 49% / 51%

+ Average HHI: $2,400,000

+ Net Worth: $9,600,000

+ Primary Residence value: $4,900,000

FULL PAGE: $2,850
FULL PAGE E-NEWSLETTER SPOT, COLOR: $3,250

NAPA VALLEY, CALIFORNIA

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

I/

I/ pesfiNATION \ 1))

y
CWLEFORNTA
MALIBU'MODERN BY DOUG BURDGE,
CLAsSIC LUXURY IN'MONTECITO

Sotheby’s

INTERNATIONAL REALTY

NAPA VALLEY. CALIFORNIA

ARTHUR D. GOODRICH

Nothing compares to what's next.

VAN NUYS. CALIFORNIA SEBASTIAN, Fi

VERO BEACH. FLORIDA

N | NIKKI FIELD

722188708 12126067798

1828279 3580

ASHINGTON LD FORT BAY, THE BAHAMAS

ixeLiving.com

Realty

K
5
B
o
o

412067559657

SOTHEBYSREALTY.COM

skyad.com |
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PRINT

Private Air
Luxury Homes
Magazine

Private Air Luxury Homes Magazine is published
exclusively for the world's most discerning travelers.
Distributed through Private Jet Terminals throughout the
world, our readers include C-Level executives, royalty,
heads of state, celebrities, captains of industry, and
private aircraft owners; all of whom expect the highest
standards of excellence.

The readers of Private Air Luxury Homes Magazine are
some of the world’s wealthiest individuals. They come
from all over the globe and typically hove a collection of
homes, an extensive portfolio, a sophisticated interest in
arts and culture, as well as a passion for luxury products
and travel. This world-class publication caters to their
wants with a unique perspective and a genuine grasp of
what interests its reader - the world’s most exclusive real
estate, investments, fine art, and collectibles.

PRIVATE AIR

LUXLRY HOMES

DISTRIBUTION

65,000 private jet owners and guests

Readers encompass professional athletes, A-list celebrities,
Fortune 500 executives, politicians, and entrepreneurs

FULL PAGE: $1,925
includes social media & E-Newsletter

FULL PAGE IN 3 ISSUES: $1,550
includes social media, E-Newsletter
& Exclusive Estate Showcase Editorials

FULL PAGE IN 6 ISSUES: $1,450
includes social media & E-Newsletter
& Exclusive Estate Showcase Editorials

skyad.com | 22



PRINT

Robb Report

LUXURY PROPERTY GUIDE

As a global leader in the luxury real estate market,
Robb Report showcases the best of the best. From
mountain retreats to spectacular beach front
properties, Robb Report shares the latest insights and
analysis on the industry while highlighting designers,
architects, new residences and developments.

As a global leader in the luxury real estate market,
Robb Report showcases the “best-of-the-best”. From
mountain retreats to spectacular beach front
properties, Robb Report shares the latest insights and
analysis on the industry while highlighting designers,
architects, and new residential developments. For its
first-ever issue, Robb Report editors will design a
beautifully crafted Luxury Property Guide that will
accompany our signature December Philanthropy
issue. This special advertising edition will allow our
partners the opportunity to get in front of this affluent
audience while they're exploring the newest trends and
properties around the world.

+ $555K average HHI
+ $1,8MM highest total real estate value

PRICE: $3,500 FULL PAGE - PROPERTY PORTFOLIO
Global

.,;

Robb Report

LUXURY PROPERTY GUIDE

Nequas expla sectus, offic totam
volesed maionse quibusdaes vid
magnihil inclaer, ‘

SOTHEBYSREALTY.COM

Open the door to
what’s next.

Sot!'neby's

SOTHEBYSREALTY.COM

Take a peek at
what’s next.

Water Mil South on Reserve, Pool & Tennis
Water Mill, New York

THS | 4900 SQFT. | $11.000.000

Sotheby’s

skyad.com | 23



PRINT

Reside®
Magazine

Conceived in the belief that a home and living in full are
inextricably entwined, RESIDE® is the Sotheby's
International Realty® brand's magazine devoted to the
finest in inspirational homes and lifestyles.

RESIDE® is where Sotheby's International Realty® network
members can reserve ads in the highly targeted, custom
editions of RESIDE Magazine, through our property
advertising program with Sky Advertising.

PRICE: $2,325/FULL PAGE

The AcFrame
Returns

|
|

SS 2

Sotheby’s

Beachfront Lot 08 Loreto

oty o i155035
51950000

EXTRAORDINARY

PROPERTIES

Reside — Spring 2023

Scottsdale, Arizona

Pueblo-style $7600000
architecture Frpery 0. cavpis
the The clevated
busblo Intermatonal Reaty
oorfrep Dan Wols 480 2667557
great oom,
backdrop. The home tself uses water, metal, gl

For golf enthusiasts, living the links lifestyle

rivals getting a hole-in-one
‘Some want to be on the fairway with their morning coffee and
watch the golfcarts go by.” says Jason Becker, chi
of Golf Life Navigators, a site matching peoy golf
memberships and homes. Others crave a garage with room
for a golf cart “to take the grandkids o the poor

Many also delightin the amenity-laden communal ving and
security country club enclaves provide. In Palm Springs.
Scottsdale, Naples. Palm Beach and Hilton Head, most private
clubs are gated and guarded.

Golf homes are also designed for entertaining, At Desert
Mountain, a double-gated golf and active festyle communty in
Arizona, anewly remodeled house has around Great Room with

says Daniel Wolskiof Russ Lyon Sotheby's International Realty.

views with sunsats and city lights on the wide horizon
I the backyard, there's a putting green, saltwater pool and
spa. The outdoor kitchen has a smoker and an Evo griddie for

whilofc:

jon theme, but sacialization comes with
the lfestyle.” Becker says. "You See your neighbrs for dinner

eachwith ateast o restaurant, Actvtes include book, fishing
andh miles
@

mily
focused amenities, Becker says. Golf homes in Jamaica enjoy
lush greenery. beach clubs, and other top Caribbean resort
amenties. In Chile, a private estate home has its own nine-fole:
course. A golf condominium includes an equestrian club.
The allinclusive Eagle Canyon Golf and Lifestyle Estate

13 parks. fihing dams. a car wash and dry cleaning services.
Opening this year near Paim Beach, Panther National s
upping the ante. Its custom homes include garages with
d private pools.

tor and a putting
foom. A family wellness center has a spa with refuvenation and
beauty services and a yoga studic.

After al, golf is more than a sport. It's a lifestyle.
Marcelle Sussman Fischier

skyad.com

24



PRINT

San Francisco
& Silicon

Valley
Takeover

Exclusive insert in the New York Times distributed to
36,500 households in the San Francisco and Silicon
Valley metro.

FULL PAGE OCTOBER: $725
INSIDE FRONT COVER: $1,125
INSIDE BACK COVER: $1,125
BACK COVER: $1,475

Sotheby’s

CONNECTICUT

GREENWICH

beyond your

expect

ations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

Wy

|

5305 Carlsbad Boulevard, Carlsbad,
CA 92008

SOTHEBYSREALTY.COM/ID TTHEAA

l g

Pacific | Sothebys

skyad.com
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2024 - 2025

PLAN 1

Media
Sotheby's Auction House: Print
Sotheby's Magazine

Digital

Million Impressions*
Million Impressions
Million Impressions

Print

Boat International

US National issue

Chicago Tribune

Chicago Tribune

Conde Nast Magazines Regional Pages
Architectural Digest - South Florida
Architectural Digest - Manhattan
Elite Traveler

Elite Traveler

The Los Angeles Times

The Los Angeles Times

The New York Times

The New York Times Takeover
Ocean Home

Ocean Home

Private Air Luxury Homes

Private Air Luxury Homes

Reside Magazine

Reside Magazine

Ad Description November December January
Full Page $  3,640.00
Digital Banner Program $ 162500 $ 1,625.00 $ 1,625.00

Targeting - Select locations

Full Page + E-Newsletter S
Takeover - Full Page

Full Page $
Full Page $

Luxury Homes Feature

Takeover - Full Page S 660.00

Full Page w/ Digital promotion S 750.00

Full Page E-Newsletter Spot

Full Page (includes social media & E-Newsletter) S

Daniel Gale Issue

5,100.00

2,910.00
2,510.00

1,925.00

February

$  1,625.00
$ 2,910.00
$  3,250.00

March

$  3,640.00
$  1,625.00
$  5,100.00
S 725.00
$  2,510.00
S 4,500.00
S 660.00
S 750.00
$  1,925.00

April

$

$

$

$

Media Total
S 7,280.00
1,625.00 $ 9,750.00
S 10,200.00
S 725.00
S 5,820.00
S 5,020.00
S 4,500.00
660.00 S 1,980.00
750.00 $ 2,250.00
S 3,250.00
S 3,850.00
2,325.00 $ 2,325.00

Reach

70,000

3,000,000

51,200
150,000

30,000
26,000

557,000
1,152,000
495,000
70,000
130,000

11,000
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SCHEDULE AND PRICING

Proposed Schedule,
Pricing & Reach
2024 - 2025

PLAN 1 CONTINUE

Robb Report
Robb Report Robb Report Luxury Property Guide
San Francisco & Silicon Valley
San Francisco & Silicon Valley
The Wall Street Journal

The Wall Street Journal - New York Region Quarter Page
The Wall Street Journal - Florida Quarter Page
The Wall Street Journal

Mansion Global Experience Luxury

Takeover - Full Page

Weekend Property insert

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

$

$

2,310.00 $

3,500.00

2,310.00

$
$

1,570.00 $

980.00

$

1,570.00 Bonus

725.00

$

980.00

$

3,500.00

725.00

4,620.00
3,140.00

1,960.00

63,615.00

skyad.com

107,000
36,500

153,930
106,674

200,000

6,276,304
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