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ADVERTISING
BRANDING
MARKETING

NEW YORK 477 Madison Ave, New York, NY 10022, 212- 677-2500 
PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103 , 215- 365-4040

SKY Advertising is excited to present to St. Martin Sotheby’s International Realty® a 

curated, multi-media marketing selection of offerings to bring ultra-high net worth 

buyer awareness to Vie L’Ven.

Your strategic blueprint is composed of three layers: direct exposure to the 

Sotheby’s auction house audience which includes some of the most affluent 

individuals on a global scale, strategic print media to cast a wide net, and digital 

products that are highly targeted to individuals looking for high-end living in

St. Martin.

Approaching the marketing strategy from these different directions will help us to 

saturate your market in the most effective way, bringing deserved recognition to 

this unique and exciting property.

National & Global 
Exposure 
Vie L’Ven

JANINE JONES
Executive Vice President

212-677-2714
janine@skyad.com
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Senior Account Executive
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Business 
Traveller
Business Traveller is an iconic global brand, delivering 

inspiring content through its awardwinning magazine, TV 

show, online platforms, and more.

Seen in airport lounges, premium hotels and private 

clubs, the brand covers topics from industry innovations 

and hospitality trends, to must-visit hotels and the latest 

travel products. Its unique mix of content connects with 

a discerning audience that values quality, and brings to 

its readers everything the modern business person 

needs to travel smarter.

Reach elite travellers through custom editorial stories 

and targeted social media. This is a unique opportunity 

to engage an influential audience of affluent 

professionals and global executives. With a bespoke 

editorial story on the Business Traveller website, coupled 

with a dedicated post from Business Traveller’s Facebook 

feed, your brand will connect directly with Business 

Traveller’s dedicated readership of industry trendsetters.

• Business Traveler USA: 300,000+ unique monthly 
visitors

• Newsletter: 30,000+ Subscribers

ADVERTORIAL: $19,250
ENEWSLETTER: $6,000
DIGITAL ROS: $2,500/MONTH

SPECIAL PACKAGE - ADVERTORIAL + ENEWSLETTER: 
$12,250

BUSINESS
TRAVELLER

Business Traveller 
online

Business Traveller online is the ultimate destination 

for premium travel insights and updates  

Offering a wealth of expert content, and award-winning 

storytelling, it serves the needs of business travellers 

seeking the latest news, trends, and reviews. From in-
depth articles to flight, hotel, and dining and product 

reviews, Business Traveller online is a one-stop-shop for 

up-to-the-minute information and exclusive travel tips.

BUSINESS
TRAVELLER

Reach elite travellers through custom editorial 

stories and targeted social media.  

This is a unique opportunity to engage an influential 

audience of affluent professionals and global

executives. With a bespoke editorial story on the

Business Traveller website, coupled with a dedicated 

post from Business Traveller’s Facebook feed, your

brand will connect directly with Business Traveller’s 

dedicated readership of industry trendsetters.
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The Economist
Economist.com is a premier source for the analysis of 

global business and current affairs. It includes the full 

editorial content from The Economist’s print edition and 

a range of unique digital-only content. Our highly sought 

after and incredibly captivated audience of subscribers 

and readers consume our news and analysis in engaging 

formats like columns, blogs, data journalism, podcasts 

and our audio edition.

Through targeting and exclusive sponsorship 

opportunities, they ensure campaigns deliver maximum 

impact and exposure to our audience of senior leaders.

Authoritative insight and opinion on international news, 

politics, business, finance, science and tech

• 23.4 million+ Page views

• 9.5 million+ Unique Visitors

Digital Campaing targeting Ultra High Networth 

individuals in US, UK, Canada and France.

DIGITAL CAMPAIGN WITH 10% AV BONUS: $25,000
300,000 impressions

DIGITAL CAMPAIGN: $12,500
135,000 impressions
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Elite Traveler
EliteTraveler.com is accessed globally across multiple 

platforms providing unique opportunities for alignment 

with luxury content.

E-MAIL MARKETING

Promote sponsored content in a dedicated email. Sent 

directly to Elite Traveler’s private jet audience

Elite Traveler audience

• Average Age 45
• Male/Female 69/31
• Average HHI $7.9m
• Average Net Worth $32M
• C-Suite position 24%
• Reader-per-copy 5-3
• Total Brand Readership 557,000

PACKAGE 1
FULL PAGE PRINT SUMMER, 4 NEWSLETTER 
TAKEOVERS: $18,750

PACKAGE 2
3 NEWSLETTER TAKEOVERS: $12,500

PACKAGE 3
2 NEWSLETTER TAKEOVERS: $9,500
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Financial 
Times
CONSUMER AUDIENCE

The FT’s lifestyle content attracts some of the wealthiest 
and most discerning consumers on the planet.

Whether looking to us for the latest in luxury watches, 
jewelery and fashion, or engaging in features on sport 
and high living, this audience exhibits a higher 
purchasing power than the average consumer.

• 21% Millionaires

• 46% Property Portfolio in excess of $1M

DIGITAL CAMPAIGN:
$18,750
3 month minimum

PARTNER CONTENT:
$46,500
Showcase your own content, or content created by our 

inhouse experts, to our audience in a trusted environment.

HOUSE AND HOME ENEWSLETTER:
$8,000 
Subscribers: 13,775

FT COMMERCIAL

Partner Content with 
the Financial Times
Showcase your own content, or content created by our inhouse 
experts, to our audience in a trusted environment. 

We utilise native and display promotion to signpost branded 
content across FT.com, engaging readers with tailored articles, 
video, infographics, research, imagery and more.

Partner Content takes the lead from the FT brand in terms 
of look and feel, but with clear labelling to ensure users can 
differentiate from FT journalism.

Partner Content campaigns are entirely scalable to suit a range 
of client objectives from tactical, short term campaigns to 
longer-term audience engagement strategies.
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Modern Luxury 
Ocean Drive
AT MODERN LUXURY, CONNECTION AND 
COMMUNITY DEFINE WHO WE ARE 

Reaching an audience of more than 16 million, modern 

luxury is the nation’s largest luxury media company offering 

leading brands access to the most affluent audiences in the 

most prominent cities across the u.s.

Through the power of the modern luxury media ecosystem 

including 85+ brands across 22 markets luxury brands can 

connect with their audiences in the places and ways that 

matter the most.

• Audience: 13 Million
• Markets: 22

CUSTOM EBLAST: $4,750

SPONSORED CONTENT: $3,750

DIGITAL ROS: $4,500
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Modern Luxury
NATIONAL PACKAGE #1 

• 6 Full Pages

• 2 Top 5

• 1 Standard Rich Media Display Banner

• 1 Branded Content Article

PLUS CHOICE OF 4 MEMBERSHIP POINTS:

1 POINT (EACH)

• Dedicated Email

• E-Newsletter/Advertorial

• Real Estate E-Newsletter

• Standard Rich Media Display Banner

• Standard Boosted Instagram

• Out-of-Feed post

2 POINTS (EACH)

• Dedicated Email Extension

• Luxury Mail

• Branded Content Article

3 POINTS (EACH)

• Full Page

• Standard Boosted Instagram

• In-Feed Post

• Influencer Package

TOTAL COST: $26,000

EVENTS

Custom events available

PRICE: $30,000 TO $40,000.
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Modern Luxury
NATIONAL PACKAGE #2 

• 4 Full Pages

• 2 Top 5

• 1 Standard Rich Media Display Banner

• 1 Branded Content Article

PLUS CHOICE OF 3 MEMBERSHIP POINTS:

1 POINT (EACH)

• Dedicated Email

• E-Newsletter/Advertorial

• Real Estate E-Newsletter

• Standard Rich Media Display Banner

• Standard Boosted Instagram

• Out-of-Feed post

2 POINTS (EACH)

• Dedicated Email Extension

• Luxury Mail

• Branded Content Article

3 POINTS (EACH)

• Full Page

• Standard Boosted Instagram

• In-Feed Post

• Influencer Package

TOTAL COST: $22,000

EVENTS

Custom events available

PRICE: $30,000 TO $40,000.
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NYTimes.com
FLEX FRAME BANNER SLIDESHOW

String together a story with Slideshows. Seamless, 

fast-loading, and engaging, the Slideshow enables 

brands to showcase multiple looks or complementary 

products through a series of sequential images.

• National and International Geo-targeting

• Demographic and Behavioral Targeting

• 120K-165K Impressions per campaign

PRICE: $3,750/MONTH

*Minimum 3 month purchase
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NYTimes.com
FEATURED PROPERTY MODULE

Appear right below the fold on the Real Estate section 

front page as you sponsor one or more of the four 

spots available.

PRICE: $3,000/WEEK
*4X Minimum Purchase
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RobbReport.com
Robb Report is the leading voice in the global luxury market. 
Its discerning audience around the world has a shared 

appreciation and desire for quality, exclusivity, artisanship, 

heritage, and fine design. With its fingers on the pulse of the 

latest superlative products and experiences that today’s 

modern consumers seek, Robb Report is synonymous around 

the world with affluence, luxury, and the best of the best.

• Circulation: 107,000+

• Average Age: 43

• Male / Female Ratio: 77% / 23%

• Average HHI: $548K

• Average Household Net Worth: $3.5M

PACKAGE 1 - RR DAILY NEWSLETTER- 3-DAY BURST 
(MUST BE USED BEFORE JUNE 30, 2025)
FEATURED LISTINGS - 3 PLACEMENTS

PACKAGE 2 - EVERYTHING IN PACKAGE 1 PLUS ONE REAL 
ESTATE NEWSLETTER PLACEMENT (ONE WEEK) 
(BANNERS PLUS FEATURED
LISTINGS)

PACKAGE 3 - REAL ESTATE NEWSLETTER: 2 
DEPLOYMENTS/2 WEEKS - DATE TBD, 
FEATURED LISTINGS ON ROBB REPORT’S WEBSITE - 3 
LISTINGS - DATE TBD
PRINT: 2-PAGE SPREAD IN THE LUXURY PROPERTY GUIDE 
- DECEMBER
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The Wall Street 
Journal Online 
(WSJ.com)
MANSION GLOBAL HOMEPAGE 
HERO

With 3,000,000 affluent unique visitors on Mansion 

Global, the Homepage Hero immediately entices readers 

as the first listing seen on the Mansion Global homepage. 

It provides premium, full-page visibility and the best 

opportunity for your listing to reach the most qualified 

buyer.

• 164,000 Unique Visitors

• 1.75% Click-Through Rate

• 2.5% Share of Voice

• Can rotate up to 5 properties

• Approximate Total Annual Impressions: 300,000
• 2024 Overall Average CTR: 4.24%
• Share of Voice: 2.5% (1 Slot) - STATIC

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING

Shared with 5 properties

WSJ.comWSJ.com
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The Wall Street 
Journal Online  
(WSJ.com)
MANSION GLOBAL NEW 
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an 

audience of engaged high-net-worth buyers.

INCLUDES

• Fixed, always-on position within section

• Full screen image slideshow

• Prominent lead generation form

• Property highlights

• Neighborhood profile

• Available units (300x600 banner recommended)

• Video (optional)

• Amenities carousel (3-9 amenities with 1 image for 
each)

• Localized map

• Searchable within listings database

PRICE: $1,100 
3 Month Minimum



D I G I TA L

16skyad.com

The Wall Street 
Journal Online 
(WSJ.com)
MANSION GLOBAL DAILY (M-F) 
ENEWSLETTER

• 5 Drops Monday – Friday

• 100% SOV

• 19,765 Opt in subscribers

PRICE: $3,680
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The Wall Street 
Journal Online  
(WSJ.com)

DIGITAL BANNER CAMPAIGN
$15,000/FOUR MONTHS



PrintPrint 
Offerings
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The Wall Street 
Journal
Off Duty is the award-winning lifestyle section of The Wall 

Street Journal’s weekend print edition that runs on 

Saturday.

Acclaimed for its visually stunning photography and 

clever, thoughtful guides to the best of modern life, Off 

Duty continually offers unique, insightful and witty stories 

for our ambitious readers when they’re off the clock.

The content is centralized around:

• FASHION

• EATING & DRINKING

• DESIGN & DECORATING

• TRAVEL

• GEAR

OFF DUTY
EASTERN REGION
QUARTER PAGE: $10,900
HALF PAGE: $21,750
FULL PAGE: $42,500

NATIONAL
QUARTER PAGE $24,500
HALF PAGE: $47,250
FULL PAGE: $93,250

THEWALL STREET JOURNAL. * * * * Saturday/Sunday, April 26 - 27, 2025 | D1

FOLD FRIENDS
Paper napkins so presentable you’ll never

bother with cloth again D8

THE FORMULA FOR PIE
A savory, briny tart that solves the

problem: ‘What to serve at parties?’ D6

Lowercase
Letterman
Jackets

Quieter, simpler
takes on varsity

style D2

The Call of
The Mild

Dan Neil on why
this Bronco

might spend little
time off-road D4

L
ONDON HOLDS MANY memories for me, post-
cards from past selves. When I first visited in
my 20s, I was an aspiring writer cadging invites
to Blacks Club, a members-only spot in Soho. In
my 30s, I saw my romantic relationship crash
at a Chelsea soccer match and, a decade later, I
failed the notoriously tough U.K. driver’s exam
on assignment, an embarrassment that still

stings. Now, in my 50s, I was taking my teenage daughter—whose
own memories of visiting the city as a younger child were fading—
on her spring break to see it in a new, less tourist-thronged way.
The Wall Street Journal set me a challenge: to find a more under-
the-radar London on a budget of $1,000 over three days, despite
the flagging dollar ($1 equals .75 GBP) and a teenager in tow.

In the land of the stiff upper lip—keep calm and travel on—I ac-
cepted the challenge.

BY TOM VANDERBILT
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FORGET BIG BEN Our writer sought under-the-radar London, weighing when to splurge or skimp. Clockwise from top left: Labour and Wait, a chic home goods and clothing store; a gallery at the
Wallace Collection in Marylebone; a cafe table at Rochelle Canteen, a restaurant set inside a Victorian-era bike shed; one of the ‘wild swimming’ ponds at Hampstead Heath.

OFF DUTY
FASHION | FOOD | DESIGN | TRAVEL | GEAR

A Pence-Wise
Adventure
How far does $1,000 go on a trip

to England’s megacity? On spring break
with his daughter, our writer finds

unexpected ways to do Britain on a budget.

GRAND TOUR / LONDON

DAY ONE | $1,000 REMAINING
No five-star digs for us. I wanted a quiet,
conveniently located spot with pleasing
decor, so chose a “wellness” hotel called
Inhabit Southwick Street ($185 a night,
breakfast included), a short walk from
Paddington Station. That meant we could
forgo an airport taxi and book tickets on
the Heathrow Express app to get to town.
Cost: $28. We liked Inhabit’s calming
blend of Scandinavian and Japanese de-
sign—like sleeping in a Muji store, which
I mean in the nicest way.
To get some air and shake off travel,

we took the tube north ($7.30) to Hamp-
stead Heath, a sprawling preserve of an-
cient forests and royal hunting grounds
known for its “wild swimming” ponds—

one for men, one for women, one
“mixed.” Once I paid the $6 fee for the
mixed pool, I plunged into the bracing
53-degree water. My daughter got literal
cold feet, opting to lie on a nearby bank
in the unseasonable sun. You haven’t
really lived until you’ve paddled through
a springtime pond lined by trees and
reeds, its surface flecked with flower pet-
als, as the life of the city unfolds around
you. At one point, two ducks suddenly
scampered into the water, pursued, un-
successfully, by a fox.

A half-hour’s ramble from the ponds
took us to Kenwood House, the hilltop
villa that architect Robert Adam designed
for the first Earl of Mansfield in the late

PleaseturntopageD9

JULEP SERVICE
The truest, wisest way to make

the mint classic D7

THE ART OF CHARM
The latest ‘status watches’
tick more idiosyncratically D2

Inside

P2JW116000-4-D00100-1--------XA
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The Wall Street 
Journal
The Wall Street Journal represents credibility and 

influence and continues to be the leading environment 

for luxury real estate clients to connect with the world’s 

most affluent home-buying audience. With new and 

exciting content alignment opportunities in “Mansion” 

WSJ’s luxury real estate section, we are able to further 

strengthen our brand, expand visibility and deliver our 

message with more resounding results than ever before.

• Circulation: 644,424
• National: 525,734
• E-newspaper: 194,000
• Readership: 4,234,000
• Male / Female: 57% / 43%
• Average HHI: $361K
• Average age: 45

PROPERTY SPOT: $795
DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180

Includes Bonus 30 Day Digital -  
Featured Property Upgrade

THEWALL STREET JOURNAL. Friday, November 1, 2024 |M1

decorated for special ceremonies
during festivals such as Diwali,
said Pallavi Chhelavda, a consul-
tant in Vastu Shastra, a set of ar-
chitectural-design principles based
on Indian traditions.

As the population of Indian-
Americans in the U.S. has grown,
more interior designers, home
builders and developers are spe-
cializing in accommodating the
demand for pooja rooms.

Do-it-yourself pooja-room deco-
ration tutorials are popular on so-
cial media. A fixture on Mindy Ka-
ling’s hit Netflix comedy “Never
Have I Ever,” about a first-genera-
tion Indian-American teenager,
were scenes of prayer in front of
the Vishwakumar family’s pooja
area—an armoire filled with pic-

PleaseturntopageM4

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

IN THE DALLAS SUBURBS, San-
geeta Kulkarni lights an oil lamp
in front of a wooden structure
housing idols in her kitchen. The
newly renovated area is dedicated
to prayer and is backed by gold-
and-white tiles matching the
gilded trim and the white quartz
countertop, the 41-year-old said.

Practitioners of Hinduism, par-
ticularly in India, have long-cre-
ated pooja rooms or areas in their
homes; the word pooja, sometimes
spelled puja, refers to the Sanskrit
word for worship. A pooja room
usually has an altar, mandir or ta-
ble supporting idols and pictures
of Hindu gods. They are used for
solitary or communal prayer, wor-
ship and meditation, and are often

BY SARAH PAYNTER

More U.S. builders and developers are accommodating demand for pooja rooms. Renuka Sardesai says she’s
getting more interior-design inquiries after posting her pooja-room renovation projects on Instagram.
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MANSION$26 Million
Brazilian soccer
star Neymar has
bought land in
Miami. M3

Looking Up
In North Carolina,
a single-story
house that’s 31
feet tall. M7

HOMES | MARKETS | PEOPLE | REDOS | SALES

Randy and Robin Landsman didn’t set a minimum, known as a reserve
price, when they auctioned their Tribeca triplex penthouse with Concierge.

Going Once, Going Twice
More wealthy homeowners are turning to the auction market, but the
results don’t always live up to their lofty expectations

Randy and Robin Landsman had
been trying to sell their Manhattan
penthouse for over a year when they
turned to the auction market this
summer. First listed for $12.2 mil-

lion, their triplex in the sought-after Tribeca neigh-
borhood came with more than 2,000 square feet of
terraces, a floating staircase and a private elevator.

At auction, the roughly 3,300-square-foot property
sold for $5 million, less than half of what they had
originally asked and little more than they paid for it
two decades ago. “It was obviously a stupid mistake,”
Randy said of deciding to auction the home.

More closely associated with pricey art or collect-
ibles, auctions are on the rise for luxury real estate,
with auction houses reporting a dramatic spike in the
number of high-net-worth sellers seeking their ser-
vices since 2020. Amid a slowdown in luxury home
sales, auction companies are pitching homeowners on
their ability to market unique properties to a range
of deep-pocketed buyers beyond local markets and to
sell them within a precise time frame.

Emboldened by the trophy home prices they see
on television, or stuck on a major sale that happened
previously in their neighborhood or city, sellers who
aggressively priced their luxury homes often have
been forced to repeatedly cut their asking prices,

PleaseturntopageM5

BY KATHERINE CLARKE AND E.B. SOLOMONT

BR
YA
N
BA
ND
UC
CI
FO
R
W
SJ
(3
);
NA
OK
IN
IS
HI
M
UR
A/
AF
LO
/Z
UM
A
PR
ES
S
(N
EY
M
AR
)

HIGHEST BID
AT AUCTION

$5
MILLION

FIRST
LISTED FOR

$12.2
MILLION

TRIBECA PENTHOUSE
NewYork City

P2JW306000-0-M00100-1--------XA

Homes as  
  unique as you sothebysrealty.com

Mull Estate
DURHAM, ONTARIO
$7,999,000 CAD | sothebysrealty.com/id/BQEH4F

Sotheby’s International Realty Canada
Kevin Gilchrist
kgilchrist@sothebysrealty.ca  +1 705.443.2880

ArnoldPalmerVilla.com
LA QUINTA, CALIFORNIA
$5,000,000

Desert Sotheby’s International Realty
Tamara Baron | Mike Patakas
tamara.baron@sothebysrealty.com  +1 760.808.1585

27772 Sharp Road
EASTON, MARYLAND
$16,750,000 | sothebysrealty.com/id/ENHBE2

TTR Sotheby’s International Realty
Laura Carney
lcarney@ttrsir.com  +1 410.310.3307

38Hasell.com
CHARLESTON, SOUTH CAROLINA
$5,500,000

Daniel Ravenel Sotheby’s International Realty
Ruthie Ravenel
ruthie@danielravenelsir.com  +1 843.696.8858

2050 Ocean Front 
DEL MAR, CALIFORNIA
$18,000,000 | sothebysrealty.com/id/NLSELB

Pacific Sotheby’s International Realty
Eric Iantorno
eric@ericiantorno.com  +1 858.334.3577

HistoricKillingworthEstate.com
KILLINGWORTH, CONNECTICUT
$2,500,000

William Pitt Sotheby’s International Realty
Margaret Muir
mmuir@wpsir.com +1 203.415.9187

500ParkAvePenthouse.com
NEW YORK, NEW YORK
$19,500,000

East Side Manhattan Brokerage
Nikki Field | E. Helen Marcos
nikki.field@sothebys.realty  +1 212.606.7669

LakeAustinSerenity.com
AUSTIN, TEXAS
$14,950,000 

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com  +1 512.423.5035

5305 Carlsbad Boulevard
CARLSBAD, CALIFORNIA
$23,900,000 | sothebysrealty.com/id/M8RX4S

Pacific Sotheby’s International Realty
Eric Iantorno
eric@ericiantorno.com  +1 858.334.3577

PenthouseAt66HighSt.com
GUILFORD, CONNECTICUT
$6,700,000

William Pitt Sotheby’s International Realty
Margaret Muir
mmuir@wpsir.com +1 203.415.9187

14 Ballantrae Court
FRONTENAC, MISSOURI 
$2,999,000 | sothebysrealty.com/id/Z65DVN

Dielmann Sotheby’s International Realty
Warner Hall Group | Samuel Hall | J. Warner
warner@warnerhallgroup.com  +1 314.596.8069

155OldCamp.com
COLUMBIA, SOUTH CAROLINA
$2,200,000 

Daniel Ravenel Sotheby’s International Realty
Bhavna Vasudeva
bhavna@danielravenelsir.com  +1 803.348.3268

1288Rose.com
LAFAYETTE, CALIFORNIA
$25,000,000

Golden Gate Sotheby’s International Realty
Ann Newton Cane | Michael Dreyfus
a.newtoncane@ggsir.com  +1 415.999.0253

36 Sunset Road 
KEY LARGO, FLORIDA
$5,895,000 | sothebysrealty.com/id/WXZTXY

Ocean Sotheby’s International Realty
Karan Moeller
kmoeller@oceansir.com  +1 305.522.2857

72OakTree.com
BLUFFTON, SOUTH CAROLINA
$3,250,000

Daniel Ravenel Sotheby’s International Realty
Douglas Winters
doug@douglaswintersgroup.com  +1 843.592.3155

HistoricCromwellEstate.com 
AUSTIN, TEXAS
$12,495,000

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com  +1 512.423.5035

Omarino.co.nz
BAY OF ISLANDS, NEW ZEALAND
$8,000,000 USD

New Zealand Sotheby’s International Realty 
Ben Macky
ben.macky@sothebysrealty.com +64 21.937.885

42 Spadefish Lane
KEY LARGO, FLORIDA  |  $17,995,000
sothebysrealty.com/id/56MQ54

Ocean Reef Club Sotheby’s International Realty
Eric Woodward
eric@oceanreefclubsir.com +1 305.394.4461

Chance’s Point-Lyford Cay
NASSAU, THE BAHAMAS  |  $14,750,000 USD 
sirbahamas.com/id/7CNNF7

Bahamas Sotheby’s International Realty
Nick Damianos
nick.damianos@SIRbahamas.com +1 242.362.4211

214FolkeStoneLane.com 
ASHEVILLE, NORTH CAROLINA  |  $11,900,000

Premier Sotheby’s International Realty
Mark Zilbert
mark.zilbert@premiersir.com  +1 828.582.0578

21 South Bridge Lane
KEY LARGO, FLORIDA  |  $17,925,000
sothebysrealty.com/id/FT3HB7

Ocean Reef Club Sotheby’s International Realty
Russell Post | Molly Taylor
molly@oceanreefclubsir.com +1 508.524.4633

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty officae is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. All offerings are subject to 
errors, omissions, changes including price or withdrawal without notice. Equal Housing Opportunity.  Agent DRE’s: Eric Iantorno #01256501; Tamara Baron #02060114; Mike Patakas #0126492; Anne Newton Cane #02084093; Michael Dreyfus #01121795.
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The Wall Street 
Journal
MANSION GLOBAL EXPERIENCE 
LUXURY

Mansion Global Experience Luxury gives agents and 

brokers a one-of-a-kind opportunity to showcase their 

exceptional properties to The Wall Street Journal’s high 

net-worth subscribers within the most affluent zip codes 

and markets across the country.

• Distribution: 100,000 Wall Street Journal print 
subscribers of the Weekend Journal

• Top zip codes in: New York, Los Angeles,  
San Francisco, Chicago, Denver, Seattle,  
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM
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The New York 
Times
IN THE FRIDAY MAIN NEWS 
SECTION

The New York Times is widely recognized as the most 

influential news source for many of the world’s most 

sophisticated and loyal readers. Today’s Times is 

influential in more ways than ever, with sections devoted 

to everything from the arts and entertainment to sports 

and science, business and technology to dining and 

home design. The Main News section provides extensive 

coverage of the leading events and issues of the day, 

global and national. It features the editorial page and 

Op-Ed articles contributed by leaders in every field. The 

Main News section is the most well-read section and it 

sets the agenda for the most important news of the day. 

This is an essential environment to give your luxury 

properties the ultimate exposure.

• Circulation: 483,701
• Male / Female ratio: 62.2% / 37.8%
• Average household income: $381,464
• Median age: 45.2
• Over one half have liquid assets valued at $1 million+
• Over 1 in 4 have a household net worth of $3 million

PROPERTY SPOT, COLOR: $760
DOUBLE PROPERTY SPOT, COLOR: $1,520
QUADRUPLE PROPERTY SPOT, COLOR: $3,040
EIGHT PROPERTY SPOT, COLOR: $6,080

Omarino.co.nz
BAY OF ISLANDS, NEW ZEALAND
Price Upon Request

New Zealand Sotheby’s International Realty 
Ben Macky
ben.macky@sothebysrealty.com  +64 219.37885

10244 E Hualapai Drive 
SCOTTSDALE, ARIZONA
$14,000,000 | sothebysrealty.com/id/6830744

Russ Lyon Sotheby’s International Realty
Frank Aazami
frank.aazami@sir.com +1 480.266.0240

Seafair – Harbour Island
ELEUTHERA, THE BAHAMAS
$15,950,000 | sirbahamas.com/id/61421

Bahamas Sotheby’s International Realty
Colleen Carey
colleen.carey@sirbahamas.com +1.242.818.6038

75 Hunki Dori Court, #W113
KEYSTONE, COLORADO
$5,000,000 | sothebsrealty.com/id/BGTK4J

LIV Sotheby’s International Realty
Hank Wiethake | Doyle Richmond
doyle.richmond@sothebysrealty.com +1 970.390.9240

46 White Pine Canyon Road
PARK CITY, UTAH
$18,275,000 | sothebysrealty.com/id/QWGXH8

Summit Sotheby’s International Realty
Michael LaPay | Miriam Noel
michael.lapay@sothebysrealty.com +1.435.640.5700

300Bull-704.com 
SAVANNAH, GEORGIA
$4,600,000

Daniel Ravenel Sotheby’s International Realty
Lucy Hitch | Monica McGoldrick
lucy.hitch@sothebysrealty.com  +1 912.667.7407

1350 27th Street NW
WASHINGTON, DISTRICT OF COLUMBIA
$3,950,000 | sothebysrealty.com/id/QHPFDG

TTR Sotheby’s International Realty
Jeff Lockard | Andrew Smith
lockardsmith@ttrsir.com +1.202.246.4433

3005 45th Street NW
WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty.com/id/NR5GPS

TTR Sotheby’s International Realty
Mark Lowham
mlowham@ttrsir.com  +1 703.966.6949

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s 
International Realty office is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. All offerings are subject to errors, 
omissions, changes including price or withdrawal without notice.
Equal Housing Opportunity.

Discover 
  the unique sothebysrealty.com
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The New 
York Times 
Takeover
Promote your brand and properties in style with this 96 

page tabloid insert devoted to Sotheby’s International 

Realty and Delivered high-net worth zip codes. 

Generous, full-page ad space on heavy, bright white 

paper ensures an elegant presentation and shelf life.

• Circulation: 160,000
• Distribution: NYC Metro Area

FULL PAGE, COLOR: $750 
INSIDE FRONT COVER, COLOR: $1,150 
INSIDE BACK COVER, COLOR: $1,150 
BACK COVER, COLOR: $1,500

Includes Digital promotion and Digital Flipbook

April 2025  |  sothebysrealty.com

Expect

exceptional 
New York, New York | Represented by Danielle Rivoir and Kevin Brown on page 31
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Business 
Traveller
Business Traveller is an iconic global brand, delivering 

inspiring content through its awardwinning magazine, TV 

show, online platforms, and more.

Seen in airport lounges, premium hotels and private clubs, the 

brand covers topics from industry innovations and hospitality 

trends, to must-visit hotels and the latest travel products. Its 

unique mix of content connects with a discerning audience 

that values quality, and brings to its readers everything the 

modern business person needs to travel smarter.

AN ICONIC MAGAZINE

Business Traveller magazine is a premier publication that 

offers insightful features, news, and reviews tailored for 

cultured travellers. With a sophisticated yet approachable 

tone, the magazine delivers unmatched expertise and 

exclusive insider knowledge.

Business Traveller values its readership, accompanying them 

through every phase of their journey. Each issue presents a 

curated selection of current travel and lifestyle news, along 

with in-depth reviews of flights, hotels, restaurants, airport 

lounges, and luggage.

• Reach North America: 850,000/month
• Reach United Kingdom: 300,000/month

FULL PAGE
US: $17,250
UK: $16,500
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The Economist
The Economist has been delivering thought leadership to 

opinion leaders and influencers since 1843. Weekly issues 

provide analysis on the most important news shaping 

business, science and technology, politics, and culture that 

week. Our audience pays a premium to subscribe to The 

Economist to digest our prescient perspective and to save 

them time.

• Economist offers an ideal environment for brands to 
engage with their target audiences.

• Reaching over *906k+ influential readers worldwide

The  flagship publication remains the essential way that 

influencers and decision-makers engage with us. For our on 

the go readers, the weekly print edition is available digitally 

on the Digital Edition app.

Reaching influential readers worldwide with 906k+ in print 

and 744k+ through the Digital Edition app, The Economist 

offers an ideal environment for brands to engage.

NORTH AMERICA EDITION
CIRCULATION: 256,513
QUARTER PAGE: $7,500
HALF PAGE: $15,000

Unparalleled Global Coverage

4

WORLDWIDE:
Paid print & digital circulation: 1,651,185

Online monthly uniques: 11,799,812 
App weekly average unique browsers: 267,745

North America

United KingdomUnited Kingdom

Asia PacificAsia PacificAsia Pacific
Print & dig: 147,225

Online: 2,182,381
App UB: 47,468

Middle East/Africa

Continental EuropeContinental Europe

Latin AmericaLatin America
Print & dig: 21,627

Online: 565,217
App UB: 9,414

North AmericaNorth America
Print & dig: 924,724

Online: 4,395,711
App UB: 106,488

Print & dig: 286,136
Online: 1,535,748
App UB: 43,347

Print & dig: 18,881
Online: 559,856
App UB: 1,638

Print & dig: 252,592
Online: 2,560,899
App UB: 57,657

Source:  ABC World Brand Report January to June  2020
ABC World Brand Report statistics specific for April to June 2020 (the covid period), can be provided on request
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Elite Traveler
Since its launch in 2001, Elite Traveler has been the 

market-leading guide and curator of the global luxury 

lifestyle of ultra-high-net-worth individuals. It is written 

and designed by our experienced team of editors for the 

elusive global elite who live the private jet lifestyle, 

delivering expert perspectives, meaningful analysis and 

advice. Each issue provides detailed information 

covering the spectrum of the luxury lifestyle, including 

travel, fashion, jewelry, watches, spirits, autos, jets, 

yachts and real estate.

As an audited publication with worldwide distribution 

aboard private jets, first-class lounges and in FBOs 

across over 100 countries, Elite Traveler provides 

advertisers unique access to the wealthiest consumers 

in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

• Circulation: 89,361
• Average Age: 40
• Male/Female Skew: 65% / 35%
• Average HHI: $992,205
• Average HHNW: $3.9M

FULL PAGE INCLUDED IN PACKAGE 1
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Financial 
Times
The Financial Times showcases the finest residential 

properties on the market and provides sage advice to a 

discerning audience of high-end private owners, as well 

as investors, every Saturday in its stand-alone “House & 

Home” section. Targeting upscale readers who are 

passionate about home and living, this full-color 

supplement is the world’s only weekly property and 

lifestyle section, which is internationally focused and 

globally-distributed every weekend.

• Circulation: 214,131
• Geographic distribution: Global
• Readership: 1,993,418
• Male / Female ratio: 86% / 14%
• Average household income: $338,000
• Median age: 51

HALF PAGE, COLOR: $9,500
QUARTER PAGE, COLOR: $4,800
FULL PAGE, COLOR: $18,850
QUADRUPLE PROPERTY SPOT, COLOR: $3,000
DOUBLE PROPERTY SPOT, COLOR: $1,500
PROPERTY SPOT, COLOR: $750
FRONT COVER STRIP, COLOR: $12,500

Global
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Homes as 
      unique as you sothebysrealty.com

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty office is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. 
All offerings are subject to errors, omissions, changes including price or withdrawal without notice. Equal Housing Opportunity. Agent DRE: Michael Dreyfus #01121795; Ann Newton Cane #02084093.

TheGablesEstate.com
VANCOUVER, BRITISH COLUMBIA
$27,500,000 CAD 

Sotheby’s International Realty Canada
Victor Cheung
vcheung@sothebysrealty.ca  +1 604.505.8838

500ParkAvePenthouse.com 
NEW YORK, NEW YORK
$19,500,000

East Side Manhattan Brokerage
Nikki Field | E. Helen Marcos
nikki.field@sothebys.realty +1 212.606.7669

5775 Collins Ave #1103
MIAMI BEACH, FLORIDA
$12,950,000 | sothebysrealty.com/id/YNCSHY

ONE Sotheby’s International Realty
Gabriela Dajer
gaby@onesothebysrealty.com  +1 786.290.3832

35Tradd.com 
CHARLESTON, SOUTH CAROLINA
$3,495,000

Daniel Ravenel Sotheby’s International Realty
Ruthie Ravenel
ruthie@danielravenelsir.com  +1 843.696.8858

HistoricCromwellEstate.com
AUSTIN, TEXAS
$12,495,000

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com  +1 512.423.5035

5 Oceans - Albany
NASSAU, BAHAMAS
$52,500,000 | sirbahamas.com/id/R2GDEH

Bahamas Sotheby’s International Realty
Mark Hussey | Ashley Treco
mark.hussey@sirbahamas.com  +1 242.424.9193

3005 45th Street NW 
WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty/com/id/NR5GPS

TTR Sotheby’s International Realty
Mark Lowham
mlowham@ttrsir.com +1 703.966.6949

12Broughton.com
CHARLESTON, SOUTH CAROLINA
Price Upon Request

Daniel Ravenel Sotheby’s International Realty
Ruthie Ravenel
ruthie@danielravenelsir.com +1 843.696.8858

1288Rose.com
LAFAYETTE, CALIFORNIA
$25,000,000

Golden Gate Sotheby’s International Realty
Michael Dreyfus | Ann Newton Cane
m.dreyfus@ggsir.com +1 650.485.3476

3614Murillo.com 
AUSTIN, TEXAS
$10,495,000

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com + 512.423.5035

5 Diana Road
KEY LARGO, FLORIDA
$10,450,000 | sothebysrealty.com/id/NQHT22

Ocean Reef Club Sotheby’s International Realty
Cassy Everhart | Morgan Smith | Rick Romeo
cassy@oceanreefclubsir.com     +1 305.522.2332
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Modern Luxury 
Ocean Drive
AT MODERN LUXURY, CONNECTION AND 
COMMUNITY DEFINE WHO WE ARE 

Reaching an audience of more than 16 million, modern 

luxury is the nation’s largest luxury media company offering 

leading brands access to the most affluent audiences in the 

most prominent cities across the u.s.

Through the power of the modern luxury media ecosystem 

including 85+ brands across 22 markets luxury brands can 

connect with their audiences in the places and ways that 

matter the most.

• Audience: 13 Million
• Markets: 22

FULL PAGE: $4,750

Package 1: Includes 6 full pages 

Package 2: Includes 4 full pages
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Robb Report
LUXURY PROPERTY GUIDE

As a global leader in the luxury real estate market, 

Robb Report showcases the best of the best. From 

mountain retreats to spectacular beach front 

properties, Robb Report shares the latest insights and 

analysis on the industry while highlighting designers, 

architects, new residences and developments. 

As a global leader in the luxury real estate market, 

Robb Report showcases the “best-of-the-best”. From 

mountain retreats to spectacular beach front 

properties, Robb Report shares the latest insights and 

analysis on the industry while highlighting designers, 

architects, and new residential developments. For its 

first-ever issue, Robb Report editors will design a 

beautifully crafted Luxury Property Guide that will 

accompany our signature December Philanthropy 

issue. This special advertising edition will allow our 

partners the opportunity to get in front of this affluent 

audience while they’re exploring the newest trends and 

properties around the world.

• $555K average HHI

• $1,8MM highest total real estate value

SPREAD INCLUDED IN PACKAGE 3
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1

Plan 1
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$      19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$            2,500.00$      2,500.00$      2,500.00$      2,500.00$        12,500.00$           335,000
Economist
Economist Digital Campaign with 10% AV Bonus 25,000.00$           300,000
Elite Traveler
Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter 18,750.00$           124,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Financial Times Partner Content 48,500.00$      48,500.00$           
Financial Times House and Home Enewsletter 8,000.00$        8,000.00$             13,776
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$        9,500.00$             10,000
Ocean Drive Digital ROS
Ocean Drive Sponsored Content 3,750.00$        3,750.00$             5,000
NYTimes.com
NYTimes.com Targeted Banner campaign 3,750.00$            3,750.00$      3,750.00$      3,750.00$        15,000.00$           222,412
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$      3,000.00$            3,000.00$      3,000.00$      3,000.00$        15,000.00$           278,015
Robbreport.com
Robbreport.com Package 3 - Real Estate newsletter (2), Featured Listings, Luxury Property Guide  Spread RE Newsletter Featured Prop Featured Prop Featured Prop RE Newsletter 24,000.00$           120,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$               650.00$          650.00$         650.00$          650.00$           3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$      3,680.00$        7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 15,000.00$           

Print
Business Traveller
Business Traveller Full Page US 17,250.00$    17,250.00$           850,000
Business Traveller Full Page UK 16,500.00$      16,500.00$           300,000
Economist
Economist US Focused Edition Quarter page 7,500.00$      7,500.00$        15,000.00$           513,026
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page -$                       89,361
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$             210,457
Financial Times Double Property Spot 1,500.00$      1,500.00$      3,000.00$             420,914
Financial Times Front Cover Strip 12,500.00$      12,500.00$           210,457
Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive Full Page 4,750.00$      4,750.00$             35,000
The New York Times
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$      3,040.00$            3,040.00$        9,120.00$             1,269,333
The New York Times Takeover Full Page w/ Digital promotion 750.00$               750.00$          1,500.00$             330,000
Robb Report
Robb Report Robb Report Luxury Property Guide - Package 3 &  Spread Dec. -$                       107,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$      10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$      3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$      6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$      1,985.00$        3,970.00$             200,000

TOTAL 358,840.00$        9,491,656
Pricing Subject to Change For High Season Budget 107,650.00$          

Total May - October 251,190.00$        

$25,000

$18,750

$1,100 $1,100

$15,000

$4,500
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1 -  CONTINUED

Plan 1
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$      19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$            2,500.00$      2,500.00$      2,500.00$      2,500.00$        12,500.00$           335,000
Economist
Economist Digital Campaign with 10% AV Bonus 25,000.00$           300,000
Elite Traveler
Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter 18,750.00$           124,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Financial Times Partner Content 48,500.00$      48,500.00$           
Financial Times House and Home Enewsletter 8,000.00$        8,000.00$             13,776
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$        9,500.00$             10,000
Ocean Drive Digital ROS
Ocean Drive Sponsored Content 3,750.00$        3,750.00$             5,000
NYTimes.com
NYTimes.com Targeted Banner campaign 3,750.00$            3,750.00$      3,750.00$      3,750.00$        15,000.00$           222,412
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$      3,000.00$            3,000.00$      3,000.00$      3,000.00$        15,000.00$           278,015
Robbreport.com
Robbreport.com Package 3 - Real Estate newsletter (2), Featured Listings, Luxury Property Guide  Spread RE Newsletter Featured Prop Featured Prop Featured Prop RE Newsletter 24,000.00$           120,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$               650.00$          650.00$         650.00$          650.00$           3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$      3,680.00$        7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 15,000.00$           

Print
Business Traveller
Business Traveller Full Page US 17,250.00$    17,250.00$           850,000
Business Traveller Full Page UK 16,500.00$      16,500.00$           300,000
Economist
Economist US Focused Edition Quarter page 7,500.00$      7,500.00$        15,000.00$           513,026
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page -$                       89,361
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$             210,457
Financial Times Double Property Spot 1,500.00$      1,500.00$      3,000.00$             420,914
Financial Times Front Cover Strip 12,500.00$      12,500.00$           210,457
Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive Full Page 4,750.00$      4,750.00$             35,000
The New York Times
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$      3,040.00$            3,040.00$        9,120.00$             1,269,333
The New York Times Takeover Full Page w/ Digital promotion 750.00$               750.00$          1,500.00$             330,000
Robb Report
Robb Report Robb Report Luxury Property Guide - Package 3 &  Spread Dec. -$                       107,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$      10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$      3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$      6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$      1,985.00$        3,970.00$             200,000

TOTAL 358,840.00$        9,491,656
Pricing Subject to Change For High Season Budget 107,650.00$          

Total May - October 251,190.00$        

$25,000

$18,750

$1,100 $1,100

$15,000

$4,500



S C H E D U L E  A N D  P R I C I N G

33skyad.com

Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 2

Plan 2
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$          19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$            2,500.00$       2,500.00$      2,500.00$       2,500.00$            12,500.00$           335,000
Economist
Economist Digital Campaign   12,500.00$           135,000
Elite Traveler
Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter 18,750.00$           124,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Financial Times House and Home Enewsletter 8,000.00$            8,000.00$             13,776
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$            9,500.00$             10,000
Ocean Drive Sponsored Content 3,750.00$            3,750.00$             5,000
NYTimes.com
NYTimes.com Targeted Banner campaign 3,750.00$            3,750.00$             55,603
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$       3,000.00$            3,000.00$       3,000.00$      3,000.00$            15,000.00$           278,015
Robbreport.com

Robbreport.com
Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter 3  
Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter 18,250.00$           120,000

WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$               650.00$          650.00$          650.00$          650.00$               3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$            7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 15,000.00$           

Print
Economist
Economist US Focused Edition Quarter page 7,500.00$            7,500.00$             256,513
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page -$                       89,361
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$             210,457
Financial Times Double Property Spot 1,500.00$       1,500.00$       3,000.00$             420,914
Financial Times Quarter Page 7,800.00$            7,800.00$             210,457
Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive Full Page 4,750.00$       4,750.00$             35,000
The New York Times
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$       3,040.00$            3,040.00$            9,120.00$             1,269,333
The New York Times Takeover Full Page w/ Digital promotion 750.00$               750.00$          1,500.00$             330,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$          10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$       3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$       6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$       1,985.00$            3,970.00$             200,000

TOTAL 234,890.00$         7,646,334
Pricing Subject to Change For High Season Budget 53,450.00$             

Total May - October 181,440.00$         

12,500.00$                                                                 

$18,750

$1,100 $1,100

$15,000



S C H E D U L E  A N D  P R I C I N G

34skyad.com

Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 2 - CONTINUED

Plan 2
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$          19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$            2,500.00$       2,500.00$      2,500.00$       2,500.00$            12,500.00$           335,000
Economist
Economist Digital Campaign   12,500.00$           135,000
Elite Traveler
Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter 18,750.00$           124,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Financial Times House and Home Enewsletter 8,000.00$            8,000.00$             13,776
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$            9,500.00$             10,000
Ocean Drive Sponsored Content 3,750.00$            3,750.00$             5,000
NYTimes.com
NYTimes.com Targeted Banner campaign 3,750.00$            3,750.00$             55,603
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$       3,000.00$            3,000.00$       3,000.00$      3,000.00$            15,000.00$           278,015
Robbreport.com

Robbreport.com
Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter 3  
Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter 18,250.00$           120,000

WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$               650.00$          650.00$          650.00$          650.00$               3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$            7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 15,000.00$           

Print
Economist
Economist US Focused Edition Quarter page 7,500.00$            7,500.00$             256,513
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page -$                       89,361
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$             210,457
Financial Times Double Property Spot 1,500.00$       1,500.00$       3,000.00$             420,914
Financial Times Quarter Page 7,800.00$            7,800.00$             210,457
Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive Full Page 4,750.00$       4,750.00$             35,000
The New York Times
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$       3,040.00$            3,040.00$            9,120.00$             1,269,333
The New York Times Takeover Full Page w/ Digital promotion 750.00$               750.00$          1,500.00$             330,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$          10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$       3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$       6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$       1,985.00$            3,970.00$             200,000

TOTAL 234,890.00$         7,646,334
Pricing Subject to Change For High Season Budget 53,450.00$             

Total May - October 181,440.00$         

12,500.00$                                                                 

$18,750

$1,100 $1,100

$15,000



S C H E D U L E  A N D  P R I C I N G
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 3

Plan 3
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$                        19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$      2,500.00$       2,500.00$                          7,500.00$             201,000
Economist
Economist Digital Campaign   12,500.00$           135,000
Elite Traveler
Package 3 2 newsletters takeovers Newsletter Newsletter 9,500.00$             62,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$                          9,500.00$             60,000
Ocean Drive Digital ROS
Ocean Drive Sponsored Content 3,750.00$                          3,750.00$             
NYTimes.com
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$            3,000.00$       3,000.00$      3,000.00$                          12,000.00$           222,412
Robbreport.com

Robbreport.com
Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter 
3  Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter 18,250.00$           120,000

WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$                650.00$          650.00$          650.00$          650.00$                             3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$                          7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 10,000.00$           

Print
Economist
Economist US Focused Edition Quarter page 7,500.00$                          7,500.00$             256,513
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$                          6,000.00$             420,914
Financial Times Double Property Spot 1,500.00$       1,500.00$       3,000.00$             420,914
The New York Times
The New York Times Double Property Spot - Weekday/Saturday 1,520.00$            1,520.00$             423,111
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$       3,040.00$                          6,080.00$             846,222
The New York Times Takeover Full Page w/ Digital promotion 750.00$                750.00$          1,500.00$             330,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$                        10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$       3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$       6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$       1,985.00$                          3,970.00$             200,000

TOTAL 189,820.00$         7,245,991
Pricing Subject to Change For High Season Budget 37,650.00$             

Total May - October 152,170.00$         

12,500.00$                                                                   

$18,750

$1,100 $1,100

$10,000



S C H E D U L E  A N D  P R I C I N G
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 3 - CONTINUED

Plan 3
Media Ad Description May June July August September October  Media Total Reach

Digital
Business Traveller
Business Traveller Advertorial Sponsored Content 19,250.00$                        19,250.00$           
Business Traveller Enewsletter 6,000.00$            6,000.00$             
Business Traveller ROS Digital 2,500.00$      2,500.00$       2,500.00$                          7,500.00$             201,000
Economist
Economist Digital Campaign   12,500.00$           135,000
Elite Traveler
Package 3 2 newsletters takeovers Newsletter Newsletter 9,500.00$             62,000
Financial Times
Financial Times Digital Campaign 18,750.00$           224,000
Modern Luxury - Ocean Drive
Ocean Drive Eblast 4,750.00$            4,750.00$                          9,500.00$             60,000
Ocean Drive Digital ROS
Ocean Drive Sponsored Content 3,750.00$                          3,750.00$             
NYTimes.com
NYTimes.com Property Module NYTimes.com Property Module 3,000.00$            3,000.00$       3,000.00$      3,000.00$                          12,000.00$           222,412
Robbreport.com

Robbreport.com
Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter 
3  Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter 18,250.00$           120,000

WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$                650.00$          650.00$          650.00$          650.00$                             3,250.00$             820,000
Mansion Global New Development Profile Profile page - 3 months minimum 2,200.00$             
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$                          7,360.00$             34,000
WSJ.com/Mansion Global Banner Campaign 10,000.00$           

Print
Economist
Economist US Focused Edition Quarter page 7,500.00$                          7,500.00$             256,513
Elite Traveler
Elite Traveler Full Page part of package 1 Full Page
Financial Times
Financial Times Quadruple Property Spot 3,000.00$            3,000.00$                          6,000.00$             420,914
Financial Times Double Property Spot 1,500.00$       1,500.00$       3,000.00$             420,914
The New York Times
The New York Times Double Property Spot - Weekday/Saturday 1,520.00$            1,520.00$             423,111
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$       3,040.00$                          6,080.00$             846,222
The New York Times Takeover Full Page w/ Digital promotion 750.00$                750.00$          1,500.00$             330,000
The Wall Street Journal
The Wall Street Journal - OFF DUTY Eastern Region Quarter Page 10,900.00$                        10,900.00$           249,177
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$       3,180.00$             1,110,364
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$            3,180.00$       6,360.00$             1,110,364
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$       1,985.00$                          3,970.00$             200,000

TOTAL 189,820.00$         7,245,991
Pricing Subject to Change For High Season Budget 37,650.00$             

Total May - October 152,170.00$         

12,500.00$                                                                   

$18,750

$1,100 $1,100

$10,000


