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NEW YORK 477 Madison Ave, New York, NY 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

° SKY Advertising is excited to present to St. Martin Sotheby's International Realty® a
Natlonal & GlOb al curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to Vie L'Ven.
Your strategic blueprint is composed of three layers: direct exposure to the
EXp O Sure Sotheby's auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital

products that are highly targeted to individuals looking for high-end living in

‘ T | ) ‘ 7 St. Martin.
le €n Approaching the marketing strategy from these different directions will help us to

saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

, JANINE JONES PAULA DAVIDSON SARA HELENI CHLOE STEELY
LET'S DO Executive Vice President Senior Account Executive Account Executive Account Executive
GREAT THINGS TOGETHER 212-677-2714 212-677-2671 212-674-2402 212-677-2557

janine@skyad.com paula@skyad.com sara@skyad.com chloe@skyad.com




DIGITAL

Business
Traveller

Business Traveller is an iconic global brand, delivering
inspiring content through its awardwinning magazine, TV
show, online platforms, and more.

Seen in airport lounges, premium hotels and private
clubs, the brand covers topics from industry innovations
and hospitality trends, to must-visit hotels and the latest
travel products. Its unique mix of content connects with
a discerning audience that values quality, and brings to
its readers everything the modern business person
needs to travel smarter.

Reach elite travellers through custom editorial stories
and targeted social media. This is a unique opportunity
to engage an influential audience of affluent
professionals and global executives. With a bespoke
editorial story on the Business Traveller website, coupled
with adedicated post from Business Traveller's Facebook
feed, your brand will connect directly with Business
Traveller's dedicated readership of industry trendsetters.

» Business Traveler USA: 300,000+ unique monthly
visitors
» Newsletter: 30,000+ Subscribers

ADVERTORIAL: $19,250
ENEWSLETTER: $6,000
DIGITAL ROS: $2,500/MONTH

SPECIAL PACKAGE - ADVERTORIAL + ENEWSLETTER:
$12,250

INNSiDE by Melia Bangkok ~ ——
Sukhumvit: a new way to workand
play, and for your pets to stay

skyad.com



DIGITAL

The Economist

Economist.com is a premier source for the analysis of
global business and current affairs. It includes the full
editorial content from The Economist’s print edition and
a range of unique digital-only content. Our highly sought
after and incredibly captivated audience of subscribers
and readers consume our news and analysis in engaging
formats like columns, blogs, data journalism, podcasts
and our audio edition.

Through targeting and exclusive sponsorship
opportunities, they ensure campaigns deliver maximum
impact and exposure to our audience of senior leaders.

Authoritative insight and opinion on international news,
politics, business, finance, science and tech

+ 23.4 million+ Page views
+ 9.5 million+ Unique Visitors

Digital Campaing targeting Ultra High Networth
individuals in US, UK, Canada and France.

DIGITAL CAMPAIGN WITH 10% AV BONUS: $25,000
300,000 impressions

DIGITAL CAMPAIGN: $12,500

135,000 impressions

The

Economist

China's secret weapon in the trade war — The s348bn

= | The Taiwan test

[ -

The age of CRISPR

s B Sk capores e con delcron o

skyad.com



DIGITAL

Elite Traveler

EliteTraveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

E-MAIL MARKETING

Promote sponsored content in a dedicated email. Sent
directly to Elite Traveler's private jet audience

Elite Traveler audience

» Average Age 45

» Male/Female 69731

+ Average HHI $7.9m

+ Average Net Worth $32M

» C-Suite position 24%

» Reader-per-copy 5-3

» Total Brand Readership 557,000

PACKAGE 1
FULL PAGE PRINT SUMMER, 4 NEWSLETTER
TAKEOVERS: $18,750

PACKAGE 2
3 NEWSLETTER TAKEOVERS: $12,500

PACKAGE 3
2 NEWSLETTER TAKEOVERS: $9,500

skyad.com



DIGITAL

Financial
Times

F PARTNER CONTENT
k_. by ISERDROLA
C 0 N S U MER A U DIEN C E - Repowering gives wind farms a new lease of life

convallls ultrices, sollicitudin e1 dul. Phasellus eget ma
sed quam placerat mollis sit amet aliquet sapien

The FT's lifestyle content attracts some of the wealthiest
and most discerning consumers on the planet.

Whether looking to us for the latest in luxury watches,
jewelery and fashion, or engaging in features on sport
and high living, this audience exhibits a higher
purchasing power than the average consumer.

* 21% Millionaires
» 46% Property Portfolio in excess of $1M

PARTMER CONTENT
DROLA

epowering gives wind farms a new’
ase of life H

Carenavirus Pandemic >

[——— Corsndnas susnans gt
e Lt igures s A J

puzzle Comvkl 1 resmrpene | Fooe
over how to unwind job tonead
DIGITAL CAMPAIGN: EJEEin schenes Tttt
e —
$18,750 e o i kg dupis

ata during pandemic
T - Mutdise rbtional African medione
agat Cod 19

3 month minimum

PARTNER CONTENT:

$46,500

Showcase your own content, or content created by our
inhouse experts, to our audience in a trusted environment.

HOUSE AND HOME ENEWSLETTER:
$8,000
Subscribers: 13,775

skyad.com



DIGITAL

Modern Luxury
Ocean Drive

AT MODERN LUXURY, CONNECTION AND
COMMUNITY DEFINE WHO WE ARE

Reaching an audience of more than 16 million, modern
luxury is the nation’s largest luxury media company offering
leading brands access to the most affluent audiences in the
most prominent cities across the u.s.

Through the power of the modern luxury media ecosystem
including 85+ brands across 22 markets luxury brands can
connect with their audiences in the places and ways that
matter the most.

+ Audience: 13 Million
« Markets: 22

CUSTOM EBLAST: $4,750
SPONSORED CONTENT: $3,750
DIGITAL ROS: $4,500

HAMPTORS,  we i st
The Perfect Lillet Sqrite

mmmmm

TOP

LIVETHE
GOOD LIFE

THE HOTTEST
PRODUCTS, EXCLUSIVE
EVENTS ANT AL
OPPORTUNITIES FROM
OUR PARTNERS.

VALERIA LIPOVETSKY

g R

(CEANDRIVE

Meet Istituto Marangoni [ : =
- - HAMPTOMS ot reisest s sinitsies - S fiems; 4
Miami : :
Vacation Goals: Experience
By: Istituto Marangani | August 30, 2022 | Sode & Beauty Sponsared Adventure, Fun and Relaxation in

Bermuda

= e

0

skyad.com |



DIGITAL

Modern Luxury

NATIONAL PACKAGE #1

+ 6 Full Pages

« 2Top5

» 1Standard Rich Media Display Banner
+ 1Branded Content Article

VALERIA LIPOVETSKY

EVENTS

Custom events available

PRICE: $30,000 TO $40,000.

PLUS CHOICE OF 4 MEMBERSHIP POINTS:
1POINT (EACH)

» Dedicated Email

+ E-Newsletter/Advertorial

» Real Estate E-Newsletter

+ Standard Rich Media Display Banner
» Standard Boosted Instagram

« Out-of-Feed post

2 POINTS (EACH)

» Dedicated Email Extension
+ Luxury Mail
» Branded Content Article

3 POINTS (EACH)

» Full Page

» Standard Boosted Instagram
» In-Feed Post

 Influencer Package

TOTAL COST: $26,000

SUSTAINABLE STYLE

TOP

LIVETHE
GOOD LIFE coner

THE HOTTEST
PRODUCTS, EXCLUSIVE
EVENTS AND SPECIAL
OPPORTUNITIES FROM

OUR PARTNERS.

BEST CUSTOM CLOSETS MEET CIPHER AT
INATLANTA €+ HINTERIORS

DISCOVER REYNOLDS
LAKE OCONEE

APPTE SHOP RIGHT OFF THE PAGE. AVAILABLE ON THE ITUNES A7P STORE.

skyad.com 9



DIGITAL

Modern Luxury

NATIONAL PACKAGE #2

» 4 Full Pages

« 2Top5

» 1Standard Rich Media Display Banner
+ 1Branded Content Article

VALERIA LIPOVETSKY

EVENTS

Custom events available

PRICE: $30,000 TO $40,000.

PLUS CHOICE OF 3 MEMBERSHIP POINTS:
1POINT (EACH)

» Dedicated Email

+ E-Newsletter/Advertorial

» Real Estate E-Newsletter

+ Standard Rich Media Display Banner
» Standard Boosted Instagram

« Out-of-Feed post

2 POINTS (EACH)

» Dedicated Email Extension
+ Luxury Mail
» Branded Content Article

3 POINTS (EACH)

» Full Page

» Standard Boosted Instagram
» In-Feed Post

 Influencer Package

TOTAL COST: $22,000

TOP

LIVETHE
GOOD LIFE

THE HOTTEST
PRODUCTS, EXCLUSIVE
EVENTS AND SPECIAL
¥

BEST CUSTOM CLOSETS
INATLANTA

DISCOVER REYNOLDS
LAKE OCONEE

s res reynoldsiakeoconee.com, 00,800525%

GET IT NOW: DOWNLOAD THE ATLANTAN APPTO SHOP RIGHT OFF THE PAGE AVAILABLE ON THE ITUNES APP STORE.

skyad.com | 10



DIGITAL

NY T1mes.com

FLEX FRAME BANNER SLIDESHOW

String together a story with Slideshows. Seamless,
fast-loading, and engaging, the Slideshow enables
brands to showcase multiple looks or complementary
products through a series of sequential images.

» National and International Geo-targeting
» Demographic and Behavioral Targeting
« 120K-165K Impressions per campaign

PRICE: $3,750/MONTH

*Minimum 3 month purchase

Ehe New JJork Eimes e -

pr—
Homes for Sale in New York and
Connecticut

On the Markieblt the New York Region

) o

Fpecting by Clausia Gryvatz Copain and Lisa Proviat

[T

Clie s fe:

skyad.com 11



DIGITAL

NY ' Times.com

FEATURED PROPERTY MODULE

Appear right below the fold on the Real Estate section
front page as you sponsor one or more of the four
spots available.

PRICE: $3,000/WEEK
*4X Minimum Purchase

FEATURED PROPERTIES

ADVERTISEMENT

Fesderces
BRICKELL WATERFRONT

From $2 million

i 175 SE 25th Rd. Miami, FL
2-5BR  2-6.5BA  Luxury
Condos

Una Residences

,  info@unemesidences com

skyad.com
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DIGITAL

RobbReport.com

Robb Report is the leading voice in the global luxury market.
Its discerning audience around the world has a shared
appreciation and desire for quality, exclusivity, artisanship,
heritage, and fine design. With its fingers on the pulse of the
latest superlative products and experiences that today's
modern consumers seek, Robb Report is synonymous around
the world with affluence, luxury, and the best of the best.

» Circulation: 107,000+

» Average Age: 43

» Male / Female Ratio: 77% / 23%

+ Average HHI: $548K

+ Average Household Net Worth: $3.5M

PACKAGE 1 - RR DAILY NEWSLETTER- 3-DAY BURST

(MUST BE USED BEFORE JUNE 30, 2025)
FEATURED LISTINGS - 3 PLACEMENTS

PACKAGE 2 - EVERYTHING IN PACKAGE 1 PLUS ONE REAL
ESTATE NEWSLETTER PLACEMENT (ONE WEEK)
(BANNERS PLUS FEATURED

LISTINGS)

PACKAGE 3 - REAL ESTATE NEWSLETTER: 2
DEPLOYMENTS/2 WEEKS - DATE TBD,

FEATURED LISTINGS ON ROBB REPORT'S WEBSITE - 3
LISTINGS - DATE TBD

PRINT: 2-PAGE SPREAD IN THE LUXURY PROPERTY GUIDE
- DECEMBER

BRI Robb Report

= CARS YACHTS AVIATION WATCHES STYLE HOME FOOD&DRINK TRAVEL VIDEOS THEVAULT O

REAL ESTATE

FEATURED LISTING
Vie I'Ven Luxury Resort & Residences - The Rouge Suite
$2,284,900

REAL ESTATE NEWS

NEW CONSTRUCTION
A Brand-New Manhattan Townhouse With A
Pleated Terracotta Facade Lists for $14.5
Million

The 4-story single-family home is part of THE 74,
boutique luxury condo building going up on the Upper
East Side.

By MarkDavid

GELEBRITY HOMES
Sylvester Stallone Drops $25 Million in Cash on a
Ritzy Hamptons Estate

~ Purchased by the “Tulsa King” star for his daughters, the newly

built home features almost 12,000 square feet of turnkey living
space decked out with hand-picked designer furnishings.

By Wendy Bowman

ART s COLLECTIBLES
Sotheby’s New York Lays Off 100 Staffers
= Amid Disappointing Auction Results

‘The auction house produced lower results than last year

skyad.com

13



DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

+ 2.5% Share of Voice

+ Canrotate up to 5 properties

« Approximate Total Annual Impressions: 300,000
» 2024 Overall Average CTR: 4.24%

» Share of Voice: 2.5% (1 Slot) - STATIC

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING

Shared with 5 properties

MANSION GLOBAL

T I K
by

NEWPORT BEACH. CAUS
. ek

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Sotheby's Interna

skyad.com | 14



DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL NEW
DEVELOPMENTS PROFILE PAGE

Showcase impressive new construction projects to an
audience of engaged high-net-worth buyers.

INCLUDES

+ Fixed, always-on position within section

+ Full screen image slideshow

» Prominent lead generation form

» Property highlights

» Neighborhood profile

+ Available units (300x600 banner recommended)

+ Video (optional)

+ Amenities carousel (3-9 amenities with 1image for
each)

» Localized map

+ Searchable within listings database

PRICE: $1,100
3 Month Minimum

706 Mission
F t ( “TERESIDENCES A & MISSION | WEBSITE

DESCRIPTION

with lecal landmarks like Yerba Buena Gardens and the city’s art, culture and

museum district just steps from your front door, this exclusively residential
experience is expressed through redefined Four Seasons anticipatory service and
Read More
AMENITIES View Gallery NEIGHBORHOOD

Q Intimate bar and lounge
Q Grand outdoor terrace

BTH

é\ Bespoke fitness and weliness
n

@ Fully equipped game room

Show More YERBA BUENA GARDENS, MUSEUMS &
CULTURAL DISTRICT

VIEW MEDIA

SHARE @ @ (f

s

100,000+

* & Xk K reviews

skyad.com
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

» 5Drops Monday - Friday
+ 100% SOV
+ 19,765 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

‘Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

35000000

Average HomePrice | Number f Luxry Listings over M) | Most ExpeniveListng
s294291 | 26000000
$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest &

oo T [ oo ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

Formore infovisit
coronavirus.gov

Powsredy 2Ll Adcnosss >

skyad.com | 16



DIGITAL

The Wall Street
Journal Online
(W§J.com)

DIGITAL BANNER CAMPAIGN
$15,000/FOUR MONTHS

v DJIA 4125692 -015% \ SKP500 565853 -049% & Nasdaq 1788583 -051% \ Russell2000 200339 -086% & US.10Yr -1/32 4326% ¥ VIX 2418 661% © Gold 3 >

THE WALL STREET JOURNAL.

Engishdition v | PrintEdition | Video | Audio | LatestHeadiines | More ¥

[ suscroe |

SPECIAL OFFER

Latest World Business US. Politics Economy Tech Markets&Finance Opinion Arts Lifestyle RealEstate PersonalFinance Health Style Sports Q

Real Estate

Luxury Property Search

sion Gioba

Buy v | SelectALocation

Ustingsby. MANSTON GLOBAL

Now Devalopment

Charleston, United
States

Price Upon Reat

INSIDE STORY
Two Houston Lawyers
Negotiated Their Next Big
Move: Downsize or Stay Put?
Macey Stokes wanted to remain in her
spacious house, but her husband, Bob,
wanted something new. A major
renovation helped seal the deal.

By Nancy Keates | Photographs by Laurie
Perez for WS/

May

025 @ 6minread

House of the Week: An Elevated
South Carolina Vacation Home
The owners of the Sullivan's Island house
salvaged design elements from the original
19th-century property, as well as from
homes around the area

By Sarah Paynter

©26 May22025 © 2minread

Milwaukee Is One of America’s
Most Cutthroat Rental Markets
In this Midwestern city, alack of housing
supply has baby boomers, millennials and

Most Popular in Real Estate

5 Discreet Signs You'reina
Wealthy Person’s Home.
May2,2025 @ 3minread B

Islamorada,US Manhattan Commits to Massive Swath
2 s1695000 of Prime Manhattan Office
Space

April 29,20

Christie Brinkley Survived

A $1Billion Tax Bill Is  EarlyAbuse toBecomea

Looming OVC[‘ Bost,on i:‘:’r;s lllustrated Cover
Homeowners April
The value of some Boston office buildings Nobody Has Felt the Office .
has tumbled by 50%, causing Market’s Pain More Than
homeowners to pick up the tax burden. This Guy

By Peter Grant

@ 5minr

April28,2025 @ Longread

240 4hoursago @ 5minread

What Do Gen Z Renters
Want? Amenities,
Aesthetics and Their Own
Mini Universe

2025 @ Longread

Related Opinion [ opnion |

Misery in the Condo Market

Related Topics
‘Commercial Luxury Homes

‘What Do Gen Z Renters Want?
Amenities, Aesthetics and Their
Own Mini Universe

We talked to four young people who are
changing the game when it comes to
renting

By Jessica Flint

2025 @ Longread

Massive Waterfront Home in
Fort Lauderdale Lists for $39
Million

Gen Zallvying for apartments.

The roughly 15,000-square-f
Mediterranean-style estate includes two

By Jessica Flint | g d eight separate bar
Stathas for WSJ areas,
©57 Api inread By Katherine Clarke

April 30,2025

skyad.com | 17
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PRINT

P2 60004 0000 XA

The Wall Street A= OFF DUTY *m
Journal

FASHION | FOOD | DESIGN | TRAVEL | GE memus—mm:om\u B Sntmdm/suuday April26 - 27,2025 | D1

Off Duty is the award-winning lifestyle section of The Wall
Street Journal's weekend print edition that runs on
Saturday.

Acclaimed for its visually stunning photography and J :
clever, thoughtful guides to the best of modern life, Off = ;\ Adventure
Duty continually offers unique, insightful and witty stories . How far does SLO0O g0 on a trip

to England’s megacity? On spring break
with his daughter, our writer finds

for our ambitious readers when they're off the clock. Bhe e anexpected ways to do Brtain o a budet.

The content is centralized around:

+ FASHION

+ EATING & DRINKING

- DESIGN & DECORATING
+ TRAVEL

+ GEAR

the i

EASTERN REGION Dnimnm | e o el

signmen, an emberrassmen tat il ot 525 we e i
T w

QUARTER PAGE: $10,900
HALF PAGE: $21,750
FULL PAGE: $42,500

NATIONAL

QUARTER PAGE $24,500
HALF PAGE: $47,250
FULL PAGE: $93,250 s w

JULEP SERVICE FOLD FRIENDS. THE ART OF CHARI
e truest, o e ltes tches

skyad.com | 19



PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment

for luxury real estate clients to connect with the world's
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

Circulation: 644,424
National: 525,734
E-newspaper: 194,000
Readership: 4,234,000
Male / Female: 57% / 43%
Average HHI: $361K
Average age: 45

PROPERTY SPOT: $795
DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180

Includes Bonus 30 Day Digital -
Featured Property Upgrade

$26 Million
Brazilian soccer
g star Neymar has
bought land in
Miami, M3

HOMES | MARKETS | PEOP

REDOS | SALES ‘THE WALL STREET JOURNAL.

Going Once, Going Twice

More wealthy homeowners are turning to the auction market, but the
results don't always live up to their lofty expectations

By K Cuanss Ao EB. Sotowor

2 w
] an
& N o they
ey X tumed t0 the aucton market this

summer,First lised for $12.2 mil-
lion,thelr trplex n the sought-afer Tribeca neigh-
borhood I more feetof

o wviously a stupid
Randy said o deciding to auction the home.

More closely associated with pricey art o collct-
b e,

i properties to @ range
of deep-pocketed buyers beyond local markets and to
sel them within a precise time (rame.

Looking U
in North Carolina
3 single-story
house that's 31
feet tall. M7

Now Yorkcity

~Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

B Sanan P decorated fo special ceremonies
SR uringfostivals such as Diwll,
Sad Pallavi Chielavda,  consul
pe

IN THE DALLAS SUBURBS, -

top @ .

and-white tles matching the more interior designers, home

lded trim and the white quartz  bulders and developers are spe-
dating the

i, refers ing' i
 for worship. A pooja room  Have I Bver,” about a irst-geners-

usually has an altar,mandir o ta-  tion Indan- American teenager,

ble supporting idols and pictures were scenes of praye i front of

of Hindu gods. They are used or the Vishvwalumar family's pooja

ayer, wor- pie-

M v [ 1]
FirsT HIGHEST 81D
USTEDFOR AT AUCTION

2. 5 4|
MILLION  MILLION

communal pr
a

Sotheby’s

INTERNATIONAL RFAITY

| | Homes as
UNIQUC AS YOU  sonevesyeom

i 42 Spadefish |
BAY OF SLANOS, NEW ZEALAND iy KEY LARGO, FORIDA | 517995000
S2000000080. seanomass o

21 South Bridge Lane
KeY LRGo.roRDA | 17525000

Ml Estate. 5305 Carlsbad Boulevard 2050 Ocean Front 188K
5 ke E

0, conneccuT

i “
S2959000

Sieren,

3Hasell
S2505000

skyad.com |
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PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM

Special Susgfement o The Wail Street Joumal 1 Bamon's Grows Pubiicabon

MANSION GLOBAL

EXPERIENCE
LUXURY ™,

COASTAL BEAUTY
Across the U.S,, soaside homes
afall difierent styles dacde

PLUS Listings af stundset homes
around the coantry

MANSION GLOBAL

FEATURING:

390;rope

skyad.com
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

+ Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

+ Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

PROPERTY SPOT, COLOR: $760

DOUBLE PROPERTY SPOT, COLOR: $1,520
QUADRUPLE PROPERTY SPOT, COLOR: $3,040
EIGHT PROPERTY SPOT, COLOR: $6,080

Ehe New Nork Eimes =552

e i W . e AR

VOL.CLXVIE . No.58137 e monmrcn s NEW YORK, MONDAY, NOVEMBER 5, 2015

s300

It Not Heaven. It Brooklyn.

‘Web’s Far Right AR RS
Can Hear Itself | Edge in Polls
As Trump Talks | Might Not Tip

Cheering the Spread of | I10USE Scales
Once Fring Views

Spending Millions in a Bid to Avoid Sanctions

By neew G

3 st wih

Partisan Roots
Of New Query

Eoiu | Onthe Census |2

Offering Little Proof, Republican
Accuses Georgia Rival of ‘Hack’
I
5

Discover

Omarino.co.nz

BAY OF ISLANDS, NEW ZEALAND

Price Upon Request

New Zealand Sotheby's International Realty

Ben Macky

ben.macky@sothebysrealty.com  +64 219.37885

10244 E Hualapai Drive

SCOTTSDALE. ARIZONA

$14,000,000 | sothebysrealty.com/id/6830744
Russ Lyon Sotheby's International Realty
Frank Aazami

frank.aazami@sir.com +1480.266.0240

Sotheby’s

INTERNATIONAL REALTY

the unique wneseatycon

Seafair - Harbour Island

ELEUTHERA, THE BAHAMAS

$15,950,000 | sirbahamas.com/id/61421
Bahamas Sotheby's International Realty

Colleen Carey

colleen. @ m +1.242.818.60:

75 Hunki Dori Court, #W113

KEYSTONE, COLORADO

$5,000,000 | sothebsrealty.com/id/BGTK4J

LIV Sotheby's International Realty

Hank Wiethake | Doyle Richmond

doyle richmond@sothebysrealty.com  +1970.390.9240

3005 45th Street NW

WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty.com/id/NR5GPS
TTR Sotheby's International Realty

Mark Lowham

mlowham@ttrsir.com +1703.966.6949

300Bull-704.com

SAVANNAH, GEORGIA

$4,600,000

Daniel Ravenel Sotheby's International Realty

Lucy Hitch | Monica McGoldrick
lucy.hitch@sothebysrealty.com  +1912.667.7407

1350 27th Street NW

WASHINGTON, DISTRICT OF COLUMBIA
$3,950,000 | sothebysrealty.com/id/QHPFDG
TTR Sotheby's International Realty
Jeff Lockard | Andrew Smith
lockardsmith@ttrsir.com

+1.202.246.4433

v
F i <
46 White Pine Canyon Road
PARK CITY, UTAH

$18,275,000 | sothebysrealty.com/id/QWGXHS
Summit Sotheby's International Realty

Michael LaPay | Miriam Noel

michael lapay@sothebysrealty.com  +1.435.640.5700

skyad.com |
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby's International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

» Circulation: 160,000
» Distribution: NYC Metro Area

i . 1
New York, New York | Represented by Danielle Rivoir and Kevin Brown on page 31

Sotheby’s

INTERNATIONAL REALTY.

April 2025 | sothebysrealty.com

ay Ariz

Senior Glabal Real Estate Advisor
ssociate Broker | 9173615038

ndy arrizsothebys reaty

925 Park Avenue,
5/6C
SBED |45 BATH | Now York, New York

58450000
925ParkAves-6C.com

Thisrarely availble  bedroom, 45 bath duplex defines
periec I the beref of

i

e, designed by

renowned interor decorator, Alexa Hampton, has it a.

Triple Mint Designer
Duplex on Park Avenue

FULL PAGE, COLOR: $750

INSIDE FRONT COVER, COLOR: $1,150
INSIDE BACK COVER, COLOR: $1,150
BACK COVER, COLOR: $1,500

Includes Digital promotion and Digital Flipbook

Sotheby’s

1130 Park Avenue, PH-A
New ork, New York | $9.000000  130ParkAvenuePHAcom

876 Park Avenue, 65
New York. New ok [ $4750000  876ParkavesS com

% vz | Sotheby's

4

Idyllic Estate on
Park-Like Grounds

637 Valley Road New Canaan, Connecticut

54200000
Sothabysrealty.com/id/V2PCQY

with ight froplaces.a bl
ving Outdoors. enjoy a

6 Bedrooms
7.3 Bathrooms
12,071+ sq.ft

Wendy Artz JoAnne Fisher TR (M Homes Team at Wilam Pitt Sotheby's
| Serlor Global Real Estate Advisor | Licensed RealEstate Salesperson International Realty

Associate Broker | 9173615038 2038550749 Laini: 9179036275 | Mersene: 203644 6172
VBN wencyarrizasothetys ceaty oanne fishersothebysrealty.com Imhomes#sothebysreatty.com
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PRINT

Business
Traveller

Business Traveller is an iconic global brand, delivering
inspiring content through its awardwinning magazine, TV
show, online platforms, and more.

Seenin airport lounges, premium hotels and private clubs, the
brand covers topics from industry innovations and hospitality
trends, to must-visit hotels and the latest travel products. Its
unique mix of content connects with a discerning audience
that values quality, and brings to its readers everything the
modern business person needs to travel smarter.

AN ICONIC MAGAZINE

Business Traveller magazine is a premier publication that
offers insightful features, news, and reviews tailored for
cultured travellers. With a sophisticated yet approachable
tone, the magazine delivers unmatched expertise and
exclusive insider knowledge.

Business Traveller values its readership, accompanying them
through every phase of their journey. Each issue presents a
curated selection of current travel and lifestyle news, along
with in-depth reviews of flights, hotels, restaurants, airport
lounges, and luggage.

« Reach North America: 850,000/month
» Reach United Kingdom: 300,000/month

FULL PAGE
US: $17,250
UK: $16,500

skyad.com
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PRINT

The Economist

The Economist has been delivering thought leadership to
opinion leaders and influencers since 1843. Weekly issues
provide analysis on the most important news shaping
business, science and technology, politics, and culture that
week. Our audience pays a premium to subscribe to The
Economist to digest our prescient perspective and to save
them time.

» Economist offers an ideal environment for brands to
engage with their target audiences.
» Reaching over ¥*906k+ influential readers worldwide

The flagship publication remains the essential way that
influencers and decision-makers engage with us. For our on
the go readers, the weekly print edition is available digitally
on the Digital Edition app.

Reaching influential readers worldwide with 906k+ in print
and 744k+ through the Digital Edition app, The Economist
offers an ideal environment for brands to engage.

NORTH AMERICA EDITION
CIRCULATION: 256,513
QUARTER PAGE: $7,500
HALF PAGE: $15,000

The

Economist

Unparalleled Global Coverage

United Kingdom Continental Europe

Print & dig: 286,136 Print & dig: 252,592
Online: 1,535,748 Online: 2,560,899
App UB: 43,347 App UB: 57,657

North America
Print & dig: 924,724
Online: 4,395,711
App UB: 106,488

Asia Pacific
Print & dig: 147,225
Online: 2,182,381
App UB: 47,468

Middle East/Africa
Print & djg: 21,627 Print & dig: 18,881
Online: 565,217 Online: 559,856
App UB: 9,414 App UB: 1,638

Latin Arferica

WORLDWIDE:

Paid print & digital circulation: 1,651,185
Online monthly uniques: 11,799,812

App weekly average unique browsers: 267,745

Source: ABC World Brand Report January to June 2020 The Economist Group

ABC World Brand Report statistics specific for April to June 2020 (the covid period), can be provided on request

skyad.com | 25



PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the
elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis and
advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

» Circulation: 89,361

» Average Age: 40

» Male/Female Skew: 65% / 35%
+ Average HHI: $992,205

+ Average HHNW: $3.9M

FULL PAGE INCLUDED IN PACKAGE 1

clitezraveler

RESPONSIBLE LEXURY LIFESTYLE

The
-~ Watch
Jssue

T4

The
Watch
Issuc

THE MOST COMPLICATED.
TIMEPIECE EVER MADE AND A
WATCH WITH A MOONPHASE
ACCURATE FOR 45 MILLION
YEARS: THESE ARE
THE EXTRAORDINARY
NEW RELEASES

skyad.com |
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world's only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

HALF PAGE, COLOR: $9,500

QUARTER PAGE, COLOR: $4,800

FULL PAGE, COLOR: $18,850

QUADRUPLE PROPERTY SPOT, COLOR: $3,000
DOUBLE PROPERTY SPOT, COLOR: $1,500
PROPERTY SPOT, COLOR: $750

FRONT COVER STRIP, COLOR: $12,500

Global

PROPERTY  INTERIORS  ARCHITECTURE | GARDENS

ousedoHome

FTWeekend

Seeing red Why is fall so much brighter than a British autumn?- o

Anatomy of
an eco-retrofit

PROVERTY | INTERINRS  sReiirecryux

Housqﬁ;ggHome

5 ;
"B oot cause Planting nature utoa horne's foundations .,

The downsizing =
shake-up =

[Homes as
UNique as YOU  wunesestyeom

Sotheby’s

INTERNATIONAL REAL

skyad.com
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PRINT

Modern Luxury
Ocean Drive

AT MODERN LUXURY, CONNECTION AND
COMMUNITY DEFINE WHO WE ARE

Reaching an audience of more than 16 million, modern
luxury is the nation’s largest luxury media company offering
leading brands access to the most affluent audiences in the
most prominent cities across the u.s.

Through the power of the modern luxury media ecosystem
including 85+ brands across 22 markets luxury brands can
connect with their audiences in the places and ways that
matter the most.

+ Audience: 13 Million
« Markets: 22

FULL PAGE: $4,750

Package 1: Includes 6 full pages
Package 2: Includes 4 full pages

MODEAN LUXURY SPOTLIGHT

MODERNLUXURY

TOP

LIVETHE
GOOD LIFE

THE HOTTEST
PRODUCTS, EXCLUSIVE
EVENTS AND SPECIAL
OPPORTUNITIES FROM

OUR PARTNERS.

De.
@hedecigrery_phoroiah, e oy f_hasesigery
nresourcesuss.com, 4043783132

MEET CIPHER AT
€ +H INTERIORS

VALERIA LIPOVETSKY

LAKE OCONEE

g coure
0 resen reynoldsiskeoconee.com, 00.8005250

GET IT NOW: DOWNLOAD THE ATLANTAN APP TO SHOP RIGHT OFF THE PAGE AVAILABLE ON THE ITUNES AP STORE

skyad.com



PRINT

Robb Report

LUXURY PROPERTY GUIDE

As a global leader in the luxury real estate market,
Robb Report showcases the best of the best. From
mountain retreats to spectacular beach front
properties, Robb Report shares the latest insights and
analysis on the industry while highlighting designers,
architects, new residences and developments.

As a global leader in the luxury real estate market,
Robb Report showcases the “best-of-the-best”. From
mountain retreats to spectacular beach front
properties, Robb Report shares the latest insights and
analysis on the industry while highlighting designers,
architects, and new residential developments. For its
first-ever issue, Robb Report editors will design a
beautifully crafted Luxury Property Guide that will
accompany our signature December Philanthropy
issue. This special advertising edition will allow our
partners the opportunity to get in front of this affluent
audience while they're exploring the newest trends and
properties around the world.

+ $555K average HHI
+ $1,8MM highest total real estate value

Robb Report

LUXURY PROPERTY GUIDE

Nequas expla sectus, offic totam
volesed maionse quibusdaes vid
magnihil inclaer,

SPREAD INCLUDED IN PACKAGE 3

Premier | Sothebys

Lido Shores

1067 Westway Drive, Sarasota, Florida

524700000
sothebysrealty.c

825M6V

6 Bedrooms
7.2 Baths
8,929 square feet

skyad.com
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SCHEDULE AND PRICING

Proposed
chedule, Pricing
& Reach 2025

PLAN 1

Plan 1

Media Ad Description May June July August September  October Media Total Reach
Digital

Business Traveller

Business Traveller Advertorial Sponsored Content S 19,250.00 $ 19,250.00

Business Traveller Enewsletter S 6,000.00 S 6,000.00

Business Traveller ROS Digital S 2,500.00 $ 2,500.00 $ 2,500.00 $ 2,500.00 S 2,500.00 $ 12,500.00 335,000
Economist

Economist Digital Campaign with 10% AV Bonus $25,000 S 25,000.00 300,000
Elite Traveler

Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter S 18,750.00 124,000
Financial Times

Financial Times Digital Campaign $18,750 S 18,750.00 224,000
Financial Times Partner Content S 48,500.00 $ 48,500.00

Financial Times House and Home Enewsletter S 8,000.00 $ 8,000.00 13,776
Modern Luxury - Ocean Drive

Ocean Drive Eblast S 4,750.00 S 4,750.00 $ 9,500.00 10,000
Ocean Drive Digital ROS $4,500

Ocean Drive Sponsored Content $  3,750.00 $ 3,750.00 5,000
NYTimes.com

NYTimes.com Targeted Banner campaign S 3,750.00 $ 3,750.00 $ 3,750.00 $  3,750.00 $ 15,000.00 222,412
NYTimes.com Property Module NYTimes.com Property Module $ 3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 S 3,000.00 $ 15,000.00 278,015
Robbreport.com

Robbreport.com Package 3 - Real Estate newsletter (2), Featured Listings, Luxury Property Guide Spread RE Newsletter Featured Prop Featured Prop Featured Prop RE Newsletter $ 24,000.00 120,000
WSJ.com

Mansion Global Homepage Hero Shared Banner S 650.00 $ 650.00 S 650.00 $ 650.00 $ 650.00 $ 3,250.00 820,000
Mansion Global New Development Profile Profile page - 3 months minimum $1,100 $1,100 S 2,200.00

Mansion Global e-Newletter Daily Monday-Friday $  3,680.00 $  3,680.00 $ 7,360.00 34,000
WSJ.com/Mansion Global Banner Campaign $15,000 S 15,000.00

skyad.com | 31



SCHEDULE AND PRICING

Proposed
Schedule,

& Reach 2025

PLAN 1 - CONTINUED

Print

Business Traveller

Business Traveller

Business Traveller

Economist

Economist

Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

Financial Times

Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive
The New York Times

The New York Times

The New York Times Takeover
Robb Report

Robb Report

The Wall Street Journal

The Wall Street Journal - OFF DUTY
The Wall Street Journal - National
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

TOTAL
Pricing Subject to Change

Pricin

Full Page US
Full Page UK

US Focused Edition Quarter page
Full Page part of package 1
Quadruple Property Spot
Double Property Spot

Front Cover Strip

Full Page

Quadruple Property Spot - Weekday/Saturday
Full Page w/ Digital promotion

Robb Report Luxury Property Guide - Package 3 &
Eastern Region Quarter Page
Double Property Spot w/ Digital Featured Property Upgrade

Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

Full Page

$ 3,000.00
$ 3,040.00
$ 750.00
$ 3,180.00

$ 17,250.00
S  16,500.00
$  7,500.00 S 7,500.00
$  1,500.00 $  1,500.00
$ 12,500.00
$  4,750.00
S 3,040.00
S 750.00
Spread Dec.
$ 10,900.00
$ 1,590.00 $ 1,590.00
S 3,180.00
$  1,985.00 S 1,985.00

For High Season Budget
Total May - October

v v n

17,250.00 850,000
16,500.00 300,000
15,000.00 513,026

- 89,361
3,000.00 210,457
3,000.00 420,914

12,500.00 210,457
4,750.00 35,000
9,120.00 1,269,333
1,500.00 330,000
- 107,000
10,900.00 249,177
3,180.00 1,110,364
6,360.00 1,110,364
3,970.00 200,000

358,840.00 9,491,656

107,650.00

251,190.00

skyad.com | 32



SCHEDULE AND PRICING

Proposed
chedule, Pricin
& Reach 2025

PLAN 2
Plan 2
Media Ad Description May June July August September  October Media Total Reach
Digital
Business Traveller
Business Traveller Advertorial Sponsored Content S 19,250.00 $ 19,250.00
Business Traveller Enewsletter S 6,000.00 $ 6,000.00
Business Traveller ROS Digital S 2,500.00 $ 2,500.00 $ 2,500.00 $ 2,500.00 $ 2,500.00 $ 12,500.00 335,000
Economist
Economist Digital Campaign $ 12,500.00 S 12,500.00 135,000
Elite Traveler
Package 1 Full Page print Summer 4 newsletters takeovers Newsletter Newsletter Newsletter Newsletter S 18,750.00 124,000
Financial Times
Financial Times Digital Campaign $18,750 S 18,750.00 224,000
Financial Times House and Home Enewsletter S 8,000.00 $ 8,000.00 13,776
Modern Luxury - Ocean Drive
Ocean Drive Eblast S 4,750.00 S 4,750.00 $ 9,500.00 10,000
Ocean Drive Sponsored Content S 3,750.00 $ 3,750.00 5,000
NYTimes.com
NYTimes.com Targeted Banner campaign S 3,750.00 $ 3,750.00 55,603
NYTimes.com Property Module NYTimes.com Property Module $  3,000.00 $ 3,000.00 $ 3,000.00 $ 3,000.00 S 3,000.00 $ 15,000.00 278,015
Robbreport.com

Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter 3

Robbreport.com Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter S 18,250.00 120,000
WSJ.com
Mansion Global Homepage Hero Shared Banner S 650.00 $ 650.00 $ 650.00 $ 650.00 $ 650.00 $ 3,250.00 820,000
Mansion Global New Development Profile Profile page - 3 months minimum $1,100 $1,100 S 2,200.00
Mansion Global e-Newletter Daily Monday-Friday $  3,680.00 S 3,680.00 $ 7,360.00 34,000
WSJ.com/Mansion Global Banner Campaign $15,000 S 15,000.00

skyad.com | 33



SCHEDULE AND PRICING

Proposed

chedule, Pricin
& Reach 2025

PLAN 2 - CONTINUED

Print

Economist

Economist

Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

Financial Times

Modern Luxury - Ocean Drive
Modern Luxury - Ocean Drive

The New York Times

The New York Times

The New York Times Takeover
The Wall Street Journal

The Wall Street Journal - OFF DUTY
The Wall Street Journal - National
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

TOTAL
Pricing Subject to Change

US Focused Edition Quarter page
Full Page part of package 1
Quadruple Property Spot
Double Property Spot

Quarter Page

Full Page

Quadruple Property Spot - Weekday/Saturday

Full Page w/ Digital promotion

Eastern Region Quarter Page

Double Property Spot w/ Digital Featured Property Upgrade
Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

$

3,040.00

Full Page

S 3,000.00
S 3,040.00
S 750.00
S 3,180.00

1,500.00

4,750.00

3,180.00

1,985.00

S 7,500.00
$  1,500.00
S 7,800.00
S 3,040.00
S 750.00
S 10,900.00
$ 1,590.00 $ 1,590.00
S 1,985.00

For High Season Budget
Total May - October

$

7,500.00

3,000.00
3,000.00
7,800.00

4,750.00

9,120.00
1,500.00

10,900.00
3,180.00
6,360.00
3,970.00

234,890.00

53,450.00
181,440.00

skyad.com

256,513

89,361
210,457
420,914
210,457

35,000

1,269,333
330,000

249,177
1,110,364
1,110,364

200,000

7,646,334
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach 2025

PLAN 3
Plan 3
Media Ad Description May June July August September  October
Digital
Business Traveller
Business Traveller Advertorial Sponsored Content S 19,250.00
Business Traveller Enewsletter $ 6,000.00
Business Traveller ROS Digital $ 2,5500.00 $ 2,500.00 $ 2,500.00
Economist
Economist Digital Campaign S 12,500.00
Elite Traveler
Package 3 2 newsletters takeovers Newsletter Newsletter
Financial Times
Financial Times Digital Campaign $18,750
Modern Luxury - Ocean Drive
Ocean Drive Eblast S 4,750.00 S 4,750.00
Ocean Drive Digital ROS
Ocean Drive Sponsored Content $ 3,750.00
NYTimes.com
NYTimes.com Property Module NYTimes.com Property Module S 3,000.00 $ 3,00000 $ 3,000.00 S 3,000.00

Robbreport.com

Robbreport.com
WSJ.com

Package 2 - Daily enewsletters must be used in May and June, Real Estate enewsletter

3 Featured Listings Newsletters Featured Prop Featured Prop Featured Prop RE Newsletter

Mansion Global Homepage Hero Shared Banner S 650.00 $ 650.00 $ 650.00 $ 650.00 $ 650.00
Mansion Global New Development Profile Profile page - 3 months minimum $1,100 $1,100

Mansion Global e-Newletter Daily Monday-Friday $  3,680.00 $ 3,680.00
WSJ.com/Mansion Global Banner Campaign $10,000

Media Total

S 19,250.00
S 6,000.00
S 7,500.00
S 12,500.00
S 9,500.00
S 18,750.00
S 9,500.00
S 3,750.00
S 12,000.00
S 18,250.00
S 3,250.00
S 2,200.00
S 7,360.00
S 10,000.00

skyad.com

Reach

201,000
135,000

62,000
224,000

60,000

222,412

120,000
820,000

34,000
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing
& Reach 2025

PLAN 3 - CONTINUED

Print

Economist

Economist

Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

The New York Times

The New York Times

The New York Times

The New York Times Takeover
The Wall Street Journal

The Wall Street Journal - OFF DUTY
The Wall Street Journal - National
The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

TOTAL
Pricing Subject to Change

US Focused Edition Quarter page
Full Page part of package 1

Quadruple Property Spot
Double Property Spot

Double Property Spot - Weekday/Saturday
Quadruple Property Spot - Weekday/Saturday

Full Page w/ Digital promotion

Eastern Region Quarter Page

Double Property Spot w/ Digital Featured Property Upgrade
Quadruple Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

$

3,040.00

Full Page

$ 3,000.00
S 1,520.00
S 750.00
S 3,180.00

$

$
$

1,500.00

3,180.00

1,985.00

$

$

$

1,590.00 $

1,500.00

750.00

1,590.00

$ 7,500.00
$ 3,000.00
$ 3,040.00
$ 10,900.00
$ 1,985.00

For High Season Budget
Total May - October

$

s
$

7,500.00

6,000.00
3,000.00

1,520.00
6,080.00
1,500.00

10,900.00
3,180.00
6,360.00
3,970.00

189,820.00

37,650.00
152,170.00

skyad.com

256,513

420,914
420,914

423,111
846,222
330,000

249,177

1,110,364
1,110,364

200,000

7,245,991
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