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ADVERTISING
BRANDING
MARKETING

NEW YORK 477 Madison Ave, New York, NY 10022, 212- 677-2500 
PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103 , 215- 365-4040

SKY Advertising is excited to present to Jackson Hole Sotheby’s International 

Realty® a curated, multi-media marketing selection of offerings to bring ultra-high 

net worth buyer awareness to Teton Jewel.

Your strategic blueprint is composed of select print media to cast a wide net, and 

digital products that are highly targeted to individuals looking for premium ranch

acreage in Idaho.

Approaching the marketing strategy from these different directions will help us to 

saturate your market in the most effective way, bringing deserved recognition to 

this unique and exciting property.

National & Global 
Exposure 
Teton Jewel

JANINE JONES
Executive Vice President

212-677-2714
janine@skyad.com

PAULA DAVIDSON 
Senior Account Executive

212-677-2671
paula@skyad.com

SARA HELENI
Account Executive

212-674-2402
sara@skyad.com

CHLOE STEELY
Account Executive

212-677-2557
chloe@skyad.com

LET’S DO
GREAT THINGS TOGETHER
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Land.com
The Land.com Network is the largest online marketplace 

for discovering, buying and selling rural real estate.

LANDS OF AMERICA

Lands of America is the premier rural real estate site with 

farms, ranches, country homes, mountain property for 

sale and more.

LAND AND FARM

A top-tier rural property marketplace, Land And Farm 

receives more than 2 million visits and 16 million page 

views monthly.

LAND WATCH

LandWatch is an online leader in rural properties and 

land for sale, including home sites for vacation, 

recreation or investment.
SIGNATURE LISTINGS

10Xs more Exposure

$175 SINGLE LISTING – 30 DAYS
$480 THREE LISTINGS
PRICE $1,680 TWELVE LISTINGS

PLATINUM FEATURED PROPETY

PRICE:  $750/30 DAYS
Featured on all 3 Land.com sites
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Land Report
TheLandReport.com is the official Web site for The Land 

Report Magazine and serves as a daily guidebook for 

American landowners, featuring a database full of 

credible and relevant stories gathered daily from media 

outlets around the country. The daily headlines are a 

must-read for landowners who want to stay up-to-date 

on topics that matter most to them.

• Net Worth: 89.3M
• Household Income: $9.2M

Top In-Bound Markets:

• Texas
• California
• Florida
• Colorado
• New York

• Illinois
• Georgia
• North Carolina
• Pennsylvania
• South Carolina

PUBLISHER’S PICKS ENEWSLETTER 
PLACEMENT

SPECIAL PRICE $1,250/EACH

CUSTOM CONTENT

PRICE: SPECIAL RATE $4,250
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The Wall Street 
Journal Online 
(WSJ.com)
FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property 

Upgrades place your listings at the top of the search 

results pages in the town where the property is located. 

The property you wish to feature comes directly from 

your brand’s WSJ.com feed and click-throughs go to the 

website of your choice.

Multiple properties can be featured and will be rotated 

equally. Each property appears for one month. The 

window to redeem Property Upgrades is valid for one 

year after purchase.

10 PROPERTIES: $1,386

Included with print placment

WSJ.comWSJ.com
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The Wall Street 
Journal
The Wall Street Journal represents credibility and 

influence and continues to be the leading environment 

for luxury real estate clients to connect with the world’s 

most affluent home-buying audience. With new and 

exciting content alignment opportunities in “Mansion” 

WSJ’s luxury real estate section, we are able to further 

strengthen our brand, expand visibility and deliver our 

message with more resounding results than ever before.

• Circulation: 644,424
• National: 525,734
• E-newspaper: 194,000
• Readership: 4,234,000
• Male / Female: 57% / 43%
• Average HHI: $361K
• Average age: 45

PROPERTY SPOT: $795
DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180
EIGHT PROPERTY SPOTS: $6,360

Includes Bonus 30 Day Digital -  
Featured Property Upgrade

THEWALL STREET JOURNAL. Friday, November 1, 2024 |M1

decorated for special ceremonies
during festivals such as Diwali,
said Pallavi Chhelavda, a consul-
tant in Vastu Shastra, a set of ar-
chitectural-design principles based
on Indian traditions.

As the population of Indian-
Americans in the U.S. has grown,
more interior designers, home
builders and developers are spe-
cializing in accommodating the
demand for pooja rooms.

Do-it-yourself pooja-room deco-
ration tutorials are popular on so-
cial media. A fixture on Mindy Ka-
ling’s hit Netflix comedy “Never
Have I Ever,” about a first-genera-
tion Indian-American teenager,
were scenes of prayer in front of
the Vishwakumar family’s pooja
area—an armoire filled with pic-

PleaseturntopageM4

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

IN THE DALLAS SUBURBS, San-
geeta Kulkarni lights an oil lamp
in front of a wooden structure
housing idols in her kitchen. The
newly renovated area is dedicated
to prayer and is backed by gold-
and-white tiles matching the
gilded trim and the white quartz
countertop, the 41-year-old said.

Practitioners of Hinduism, par-
ticularly in India, have long-cre-
ated pooja rooms or areas in their
homes; the word pooja, sometimes
spelled puja, refers to the Sanskrit
word for worship. A pooja room
usually has an altar, mandir or ta-
ble supporting idols and pictures
of Hindu gods. They are used for
solitary or communal prayer, wor-
ship and meditation, and are often

BY SARAH PAYNTER

More U.S. builders and developers are accommodating demand for pooja rooms. Renuka Sardesai says she’s
getting more interior-design inquiries after posting her pooja-room renovation projects on Instagram.
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MANSION$26 Million
Brazilian soccer
star Neymar has
bought land in
Miami. M3

Looking Up
In North Carolina,
a single-story
house that’s 31
feet tall. M7

HOMES | MARKETS | PEOPLE | REDOS | SALES

Randy and Robin Landsman didn’t set a minimum, known as a reserve
price, when they auctioned their Tribeca triplex penthouse with Concierge.

Going Once, Going Twice
More wealthy homeowners are turning to the auction market, but the
results don’t always live up to their lofty expectations

Randy and Robin Landsman had
been trying to sell their Manhattan
penthouse for over a year when they
turned to the auction market this
summer. First listed for $12.2 mil-

lion, their triplex in the sought-after Tribeca neigh-
borhood came with more than 2,000 square feet of
terraces, a floating staircase and a private elevator.

At auction, the roughly 3,300-square-foot property
sold for $5 million, less than half of what they had
originally asked and little more than they paid for it
two decades ago. “It was obviously a stupid mistake,”
Randy said of deciding to auction the home.

More closely associated with pricey art or collect-
ibles, auctions are on the rise for luxury real estate,
with auction houses reporting a dramatic spike in the
number of high-net-worth sellers seeking their ser-
vices since 2020. Amid a slowdown in luxury home
sales, auction companies are pitching homeowners on
their ability to market unique properties to a range
of deep-pocketed buyers beyond local markets and to
sell them within a precise time frame.

Emboldened by the trophy home prices they see
on television, or stuck on a major sale that happened
previously in their neighborhood or city, sellers who
aggressively priced their luxury homes often have
been forced to repeatedly cut their asking prices,

PleaseturntopageM5

BY KATHERINE CLARKE AND E.B. SOLOMONT
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HIGHEST BID
AT AUCTION

$5
MILLION

FIRST
LISTED FOR

$12.2
MILLION

TRIBECA PENTHOUSE
NewYork City

P2JW306000-0-M00100-1--------XA

Nothing compares to what’s next.

© 2023 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty office is independently owned and operated, except 
those operated by Sotheby’s International Realty, Inc. All offerings are subject to errors, omissions, changes including price or withdrawal without notice. Equal Housing Opportunity. SOTHEBYSREALTY.COM
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The New 
York Times 
Takeover
Promote your brand and properties in style with this 96 

page tabloid insert devoted to Sotheby’s International 

Realty and Delivered high-net worth zip codes. 

Generous, full-page ad space on heavy, bright white 

paper ensures an elegant presentation and shelf life.

• Circulation: 160,000
• Distribution: NYC Metro Area

FULL PAGE, COLOR: $750 
INSIDE FRONT COVER, COLOR: $1,150 
INSIDE BACK COVER, COLOR: $1,150 
BACK COVER, COLOR: $1,500
DOUBLE PROPERTY SPOT, COLOR: $1,500

Includes Digital promotion and Digital Flipbook

SOT H E BYS R E A LT Y.CO M

Nothing compares.

Move 
beyond your 
expectations.
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The Land 
Report
The Land Report magazine provides nationwide news, 

information and insight into 40,000 of America’s most 

affluent current and potential home buyers & landowners. 

The Land Report profiles passionate landowners, high 

net-worth home & estate owners, identifies unique 

home-buying and land investment opportunities, explains 

ways to improve and conserve land, provides legislation 

updates, and highlights outdoor gear and equipment.

• Distribution: 40,000+ Print & Digital
• Average HHI: $9.2M
• Average NW: $89.3M
• Gender Skew: 82% Male, 18% Female

FULL PAGE: $4,900
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San Francisco 
& Silicon 
Valley 
Takeover
Exclusive insert in the New York Times distributed to 

36,500 households in the San Francisco and Silicon 

Valley metro.

FULL PAGE OCTOBER: $725 
INSIDE FRONT COVER: $1,125 
INSIDE BACK COVER: $1,125 
BACK COVER: $1,475 
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Nothing compares.

Move 
beyond your 
expectations.
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1

Jackson Hole Sotheby's International Realty - Teton 
Plan 4-5-2025
Digital
Land.com
Platinum Listings 750.00$          750.00$                 
Signature Listings 960.00$                 
Land Report
Publisher's Picks Enewsletter Enewsletter and top fold of website 30 days 1,250.00$       1,250.00$       2,500.00$             50,000
Custom Content 4,250.00$       4,250.00$             
WSJ.com
Property Upgrades 10 Featured Property Upgrades Bonus -$                       

Print
Land Report
Land Report Full Page 4,900.00$       4,900.00$             40,000
The New York Times
The New York Times Takeover Full Page w/ Digital promotion 750.00$          750.00$                 165,000
San Francisco & Silicon Valley
San Francisco & Silicon Valley Takeover - Full Page 725.00$          725.00$                 36,500
The Wall Street Journal
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$       1,590.00$             644,424

TOTAL 16,425.00$           935,924
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change   

$480 $480


