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LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to Pacific Sotheby’s International Realty® a
curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to Whale Watch.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end living in

La Jolla, CA.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

CHLOE STEELY

Account Executive

212-677-2557
chloe@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’'s Magazine features editorial
showcasing Sotheby’s International Realty® listings.

« Distribution: 35,000

+ Auction clients with $50,000-$5 million in
transactions

« Distribution at all 70 Sotheby's offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

FULL PAGE: $5,260
HALF PAGE: $2,630
QUARTER PAGE: $1,315
Global

Sotheby’s

INTERNATIONAL REALTY

skyad.com



DIGITAL

[ Delete © Junk Block

SOTHEBY’'S BESPOKE

EMAIL o
» Every Week o = o
« B2x/Year

Sotheby’s v s

» Custom content
» 35% openrate
« 550,000+ recipients

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

skyad.com



DIGITAL

SOTHEBY’S SELECTS
E-NEWSLETTERS

Every Friday

52x Year

Highlights upcoming auction events
370,000+ recipients

34% average open rate

PRICE: $2,585/DEPLOYMENT

[ Delete

o]

Sotheby’s

INTERNATIONAL REALTY
Extraordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

SEE MORE

© Junk  Block

8 O g =

Sotheby’s Sclects | 21 September

19

738

Ty sco | o 4
N N AW

One of the Most Beautiful and Sought-After Watches
Ever Made

WATCH VIDEO

ATIONAL REALTY
ordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

THIS EMAIL WAS SENT TO YOU BY SOTHEBY'S
1334 YORK AVE, NEW YORK, NY 10021
UNSUBSCRIBE FROM SOTHEBY'S SELECTS
UNSUBSCRIBE FROM ALL | PRIVACY POLICY | SELL WITH US
© 2018 SOTHEBYS.COM

skyad.com
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add theve devsinacons tovous Beitih 1o do bt

Curators
of the unique

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Whale Watch

+ Flight Dates: August 2025 - October 2025
« Impressions: 750,000

+ Clicks through to the website of your choice.

100K Impressions per two weeks: $900 750,000
250K Impressions per month: $1,195 IMPRESSIONS
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450

Three Month Minimum Minimum 3 month commitment

skyad.com 9



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

The Economic Tives

Bloomberg
Markets

Forbes

skyad.com

10



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

BANNER PRODUCTION: $350

10f1

La Jolla, CA

Pacific | Sothebys

ET: 101
Curators of the unique pacitc | Sothebys
101 5_
S
Curators <
of the unique

Curators
of the unique

Pacific | Sotheby's

La Jolla, CA

skyad.com 11




DIGITAL

Sample

Banners For
Impressions
Programs As

They Appear
On Sites
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DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it.

« We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

« The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

40K

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

Pacific | Sotheby's gt | SKY

INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
. BBC.com

. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 R 515 I 017%
85C.com N 37255 I 5 I 0 5%
ws..com I 51 471 I 72 I O. %

Reuters.com N 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com |

13



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

the big things to watch at the
Werld Challenge

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 14



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= o s powering your passions at fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby ad

? March 1 - Aprii a0 [0S
UFFI:CE'\L(%E]GIE THE 'SALE

SAVE o OFFICE CHAIRS v DESKS (.

[ Lennn MORE |

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

« A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

» Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: FROM $1,500/MONTH
100,000 Impressions

skyad.com | 15



DIGITAL

Google
AdWords

With Google's online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

A Google
AdWords

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

Keyword Research

Keyword List Set Up

Campaign and Ad Group Implementation
Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

Run Fresh Estimates for New Keywords
Write/Edit Ad Copy

Ensure Tracking is in Place

Set Bids and Allocate/Pace Budgets
Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

Periodical Campaign Reviews

Campaign Adjustments

Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH

skyad.com

16



DIGITAL

Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly
interface that integrates data from diverse resources.

SKY

SIR Pacific

Google Ads CTR

1.09%

Google Ads Impressions

85,229

Google Ads Clicks

930

Clicks 930

50

2 0ct 9 Oct

30 Oct

Impressions 85,229

10,

9 Oct 16 Oct

Showing 9 of 9 Rows

CAMPAIGN CLICKS cosT COST/CON... IMPRESSIONS
SKY - SMART 459 $312.71 $39.09 74,095
SKY - PMAX 290 $359.88 $179.94 8,209
SKY - General 75 $278.65 $0.00 1,432
SKY - Boulder 53 $293.25 $293.25 1,145
SKY - Trademark 38 $134.26 $134.26 259
SKY - Niwot 11 $33.94 $0.00 69
SKY - Longmont 4 $19.24 $0.00 16
SKY - Golden 0 $0.00 $0.00 3
SKY - Superior 0 $0.00 $0.00 1

Google Ads Phone Calls

9

Showing 50 of 89 Rows
KEYWORD

luxury real estate agent

find the best real estate agent
“Boulder Colorado Real Estate”
“home for sale boulder”
“colorado real estate agent”
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

“boulder co real estate agency”

berthoud Realtor

Cities

cIry CLICKS
Denver 556
Boulder 143
Thornton 24
Niwot 22
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498
425
388
25
167
120
69
64
32
41
29
38

23

IMPRESSIONS

66,360
3,455
3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS
27
19
16
13
9
8
5
5
5
5
4
4
4
AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |

17



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY

SIR Pacific

October KPI's

Clicks CTR 1.95%  + 101% Google Ads Phone Calls 12 4 71%
— Clicks Impressions
4,500
100 3000 3 5
P | -} t
2 | g
3] \ 2
50 / S
50 f 1500 @ 2% 1
0 o N N
90 23 Oct 2 0c 9 Oct 6 Oc 23 Oct 30 Oc t ) w 3 Oct

Total Impressions v 46% Total Clicks 4 9% Phone Calls 4 71% Interaction Rate ~ + 218% CTR 4 101% Average CPC A%

53,704 1,049 12 4.17% 1.95% $0.94

clties and Regions

Showing 50 of 540 Rows Showing 23 of 23 Rows.

cIry IMPRESSIONS ¥ CLICKS INTERACTIONS KEYWORD CLICKS IMPRESSIONS INTERACTIONS
Washington 30,976 497 613 dc real estate 51 886 51
Potomac 4,073 64 64 luxury property for sale dc 40 114 40
Baltimore 2,976 80 274 home for sale dc 19 529 19
New York 1,535 51 51 real estate in washington dc 6 101 6
Ashburn 1,386 39 137 georgetown washington dc apar... 6 56 6
Rockville 1,207 16 27 houses in georgetown dc 3 19 3
Virginia Beach 799 23 48 buy house georgetown dc 2 6 2
Richmond 413 6 46 mclean realty 1 1 1

skyad.com | 18



DIGITAL

Chicago
Tribune

The Chicago Tribune helps Chicagoans, and those that
love Chicago, stay connected to the stories and topics
that affect this great city. Its award-winning stories
range from an array of topics that matter most;
including breaking news, politics, sports, culture,
suburban coverage and engaging interactive features.

» Average Monthly Page Views: 36.6M
» Unique Monthly Visitors: 11.7M

CUSTOM EMAIL

Email deployment to target audience featuring
dedicated content.

Targeting options can include:

« Geography (zip code, DMA)

» Demographic (Age, Household Income, Interest)
* Home Intenders

» First Time Homeowner

» Homeowner / Renter

» Property Type

» Home Value

CUSTOM EMAIL 50K: $1,200
CUSTOM EMAIL 100K: $1.950
CUSTOM EMAIL 150K: $2.375

oo gmany

Ch

cagodhGribune

N ' TN
Thicago Tribune

L T r———

prres Tl |

= =3

e ol e

Viceh o o s i Sekbepndegie

skyad.com
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DIGITAL

Cottages &
Garden

Delivering the finest luxury design and architecture content to
residents of America’s most affluent communities.

+ Average HHI — $1,162,428

» 44% plan to buy a home in the next 2 years

» 36% own 2 or more homes

TOP 10 MARKETS

* New York + Virginia
 California » New jersey

» Connecticut + lllinois

» Florida » Massachusetts
+ Texas » Pennsylvania

SPOTLIGHT + PROPERTY OF NOTE

ROTATING GALLERY: $2,950

DAILY DEEDS

E-NEWSLETTER SENT 4X PER WEEK:
$3,000 FOR TWO WEEKS; $5,000 PER MONTH

INSTAPARTNERSHIP

POST AND STORIES TAKEOVER: $1,950/30 DAYS

COIT TG SGGARTENG

AlLYDEELSG®

UR AD HERE

¥ .,
Wy Ly
4 .
f - ™
t*'.'ﬁ* ’ ool ok
Flaral il hldcas Gor Mallicr's Chock (hal the Lalest Dhesign Beadly, Sel. Ganae Timic!
Iy Rewn
Spotlight
(e
CALTFRNLA CLIRETY

skyad.com
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DIGITAL

duPont Registry

Experience luxury with duPont REGISTRY, connecting elite
buyers and sellers for nearly 40 years. Elevate your brand
through exclusive collaborations, bespoke campaigns, and
luxury showcases.

ADDED VALUE

» Branded Content Post

» Newsletter Inclusion - 77,000 email subscribers

» Luxury Lifestyle Newsletter Inclusion - 2,500 email
subscribers

+ duPont REGISTRY Discovery Posting

POST: $1,295/POST

BONUS

WEEKLY NEWSLETTER

LUXURY LIFESTYLE NEWSLETTER
POSTING

duPont ;
REGISTRY

SPONSORED

RM Sotheby’s Arizona: 2005 Porsche Carrera GT

INDUSTRY REPORTS SPONSORED

2021 Was Rolls-Royce’s Best Year Ever ~ When Was the Last Time You Did
Something for the First Time?

RM Sotheby’s Arizona: 2005 Porsche Carrera GT

- [

S0V o e s W LT S

Maserati Westioke
oftheFirst MC20s in the US.

et ont B Lk § Gl Chsk The S 2010 P81
T2 Wtk A SOK gl W
Package

Bell & Ross Roleases The Now Limited-  Discover Uysse Nardin's New Linited-
Edition BR 03-92 Miltary Diver i Torplut Turilon

TOP LINKS COMPANY LINKS

GNCRONOND)

skyad.com
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DIGITAL

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private jet
lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

+ Average HHI $7.9M

+ Average Net Worth $32M
» 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE:
$2,500 PER ARTICLE/YEAR

Half price with full page print purchase

skyad.com

22



DIGITAL

Nob Hill
(Gazette

Nob Hill Gazette reaches the most affluent homes on the
Peninsula & Silicon Valley reaching 7 of the top zip codes
inthe US.

+ $20,025,000 Average Net Worth

+ $2,170,000 Average Income

« 57% Percentage of Female Readers
» 41 Years Average Age

E-NEWSLETTER
ON THE MARKET

An exclusive promotional e-newsletter showcasing top
residential listings with click-through to the property’s
own websites.

PRICE: $500 PER LISTING

San Francisco, Peninsula, and Silicon Valley

I

Il

PENINSULA & SILICON VALLEY

skyad.com | 23



DIGITAL

jamesedition.com

E-NEWSLETTER

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide. The exquisite items
curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience of
25,000 per day is browsing for the finest the globe has to offer.

With more than 10 million monthly page views from around the
world, JamesEdition.com is the quintessential marketplace for
ultra-high net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia, JamesEdition.com is
the only truly global site to market luxury.

Upgrade your listings for increased visibility to capture the
attention of the UHNW.
* 600,000+ subscribers.
Have your listing matched to relevant editorial for native
content appeal.

Location Open Rates

* North America — 40%
» Europe - 40%

» Asia-10%

+ Middle East — 5%

Email Engagement

+ Average open rate: 32%
» Average total click rate: 7% (10-15% top position, 3-5%
middle position)

LISTING FEATURE: $1,500

AT

__ == 2=

e TR o sl ]

orto find the perfect private et or luxury yacht to charter.

MOST POPULAR

Ferrari 486 GTB
Upland, CA, United POR.  Upland, CA, United

== Chevrolet Corvette
R

% Swnning Villa Ove... = Ram2500
71999 s Spain

$4735967 Upland, CA. United 545999

Rio109-Luurype.. 0%
oozl $4963559

JAMES SPOTTING

LI M

i l{ﬁw

Two Level Duplex On Patriarish Ponds

vie

View all real estate

7= MoLaren 6508 = Ferrari Cal
$34999 Upland, CA, United

ifornia om
199999 Upland, CA United $114999
RICH LIST vacHTs +

OWN 214 Codecass 2010/20... o
each,FL, United States $38,000,000

will Be driving inthe Near Future
price of that

Selfdestructing Banksy artwork

The 10 Most Sought-Afte Properties and Atractve Locations.

30K lovers: The most amazing and luxurious things you can find on
JamesEdition where 3is the magic rumber

jes: Unique cars of tech billionaires, old-school

garage
magnates and Gen-Z idols

aggressive and forceful vrsion”

Featured Agent

Nick Swinburne
s an established licensed REALTOR® with over a
decade of real estate experience serving the Sea to
Sy corridor and the Vancouver North shore, I have @
proven track record of proviing home sellers and
buyers unparaieed service and.

Find luxury Real Estate and Homes for sale

VIEW AL HOMES
‘SPAIN | NEW YORK | PARIS

homes for sl
gl 50 countres.

d h the finest
thouses, homes,estates and

esort hotel ownership options.

Nothing 5
compares.

ST.KITTS & NEVIS

rtment...

0... = =
$3250000 $2724332

= PlayaNix M Koningshof

= = Magnificent Secl..
$8800000 Pérul, Mexco $12000000 Overveen, Netheran..  $8759,573 llape, Chile $3950,000

Elegant French Styl..
Bisenos Alies, Ar

. ™ Kilteelagh House 1
Malmok, Aruba $2750000 Nenagh Ireland 295329

$595,000

View more
News about luxury real estate View all

The Bahamas: Inside the most exclusive gated
communities

Posted 2019.0710

1fthe warm temperatures, crysta-lear water and
proximity to the U are not good enough reasons to
consider a move o the Bahamas, a community of lke-
minded people should be. A round of golf or cocktals at
Read more sunsetis shorthand for a cub of fol.

Most exclusive neighborhoods of Hong Kong
Posted 20190717
The Asian finanialcenter hasrit gven up the fist
position i the st o the most expensive housing
markets, also topping the ranking forthe world's most
uxurious housing market for thelast two years (Luxury
Defined Report by Chrstes). .

Read more

Trending: Golf property in the ‘Golden Triangle’ Real Estate in Whistler: Three Luxury
ﬂ s of Alganve, Portugel - Neighborhoos in Natue worh Exporing
; Posted 2015.06:26 Posted 2019.0621
Where can one find the Algarve's most prestigious Whistler s a yearround outdoor playground for all ages,
properties? Meeta prime area often referred o as the where fine ining restaurants, 5-tar hotels, spas and

‘Golden Triangle" It located between the capita city of wellness facities are a quick floatplane,helicopter ride,
Faro and the vilage of Vilamoura. Als0 the Golden or drive from Vancouver. Whister, 8C: Interational
Triangle area includes two of Destination

Readmore Read more

Site Links T About JamesEdition
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DIGITAL

JAMESEDITION

jamesedition.com

THE WONLD'S LARU l_ln'l LURYET WANRLIFLAUE I{C“ll Lstate

TR

ey i e

NEW & TRENDING

= = it Popular Searches

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest

collection of luxury goods worldwide. The exquisite items

curated by JamesEdition.com range from celebrity-owned
luxury real estate to rare supercars. An affluent audience

of 25,000 per day is browsing for the finest the globe has

to offer.

New & Trending v e >

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to

Popular links

Po

market luxury.

Upgrade your listings for increased visibility to capture
the attention of the UHNW.

HOME PAGE POSITION
FEATURED SPOT: $1,700/30 DAYS

REAL ESTATE POSITION
FEATURED SPOT: $1,400/30 DAYS

skyad.com | 25



DIGITAL

jamesedition.com

SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare supercars. An
affluent audience of 25,000 per day is browsing for the
finest the globe has to offer.

With more than 10 million monthly page views from around
the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With users
evenly spread throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to market
luxury.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW with a Social
Post.

« 158,000 Instagram Followers

* 36,000 Facebook Page Likes

» 136,000 TikTok Followers

¢ 1.5 Million Accounts Reached on Instagram / month
* 2.3M Total Organic Likes on TikTok

« 37.5 Million Views on #JamesEdition on TikTok

PHOTO

+ 1featured listing

+ 1-5photos

» Short caption

« Listing info box

« ltagon pictures & caption
+ Linkin bio

PHOTO: $800

PHOTO PLUS

+ 1-5featured listings

+ 1-10 photos & text

« Long caption

+ Listing info box

» 1-3tags on pictures & caption
» Linkinbio

» Repost on stories

PHOTO PLUS: $1,000

VIDEO

+ 1-5featured listings

» 5-30 seconds video

+ Reels & TikTok format
» Short caption

« Listing info box

» 1-3tags on caption

+ Linkin bio

VIDEO: $1,800
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DIGITAL

JetSet

12 MONTH GLOBAL
DIGITAL CAMPAIGN

EMAIL

Jetset Magazine offers access to over 50,000 opted-in
subscribers for email marketing purposes. Luxury
advertisers can instantly reach the ultra-wealthy through
a banner insertion in the Jetset Magazine weekly
newsletter that provides timely news about our readers’
passions.

Subscriber Profile

+ 70% Male

* 30% Female

» Average Age: 41

+ Median HHI: 2.4 Million

+ Monthly Page Views: 1 Million +

» Qualified Subscribers: 50,000 +

» Customized Tracking Provided

12 month Web Feature

+ 1 Million monthly page views
» 170K unique vistiors

PRICE $2,500/YEAR

2 shared email blasts plus 12 month web feature
($10,000 value)

Diamante Announces New Golf Course with Tiger Woods Design |
Con: { ourse has Begun

SHARE ON: — g €D

ABOUT THE AUTHOR

. Diamante Cabo San Lucas

RELATED POSTS

skyad.com
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DIGITAL

LA Times

LIGHTHOUSE FIXED POSITION
HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on
the top of the LATimes.com Real Estate, Home Page,
Real Estate Content pages and ROS.

PRICE: $325/MONTH

Maximum 30 featured properties
Included with the Hot Property Print Placement

fLos Angeles Times

REAL ESTATE

uuuuuuuuuuu Company Town  Autes

Subncrive ow
e meets

Sotheby’s

INTERNATIONAL REALTY

Beverly Hills, CA
$7250000

Lena Dunham lists 102-year-old bungalow in
ulding Square

Alfordable now

Beverl Hill home st a
loss

EASTON POINT

O ACRES $95.000.000

amazoner  ©*

skyad.com
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DIGITAL

LA Times

CUSTOM EMAIL

A stand-alone email message sent to LA Times
registered users on behalf of your brand.

Whether you're trying to reach homeowners, buyers or
sellers, target them by geo, demo, behavior, lifestyle or
purchase intent.

» Audience: 30K

PRICE: $1,750/DEPLOYMENT

os Angeles Times

skyad.com
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DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu's
modern masterpieces to Montauk'’s shoreline cottages
to Palm Beach's Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean
Home's discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,750/WEEK

OCEANHOME

e desgn Vel el sdso

SPONSORED CONTENT

Custom article written and created by our
editors to showcase your company. Posted on
oceanhomemag.com, your article will be
tailored to meet your marketing objectives
and highlight your unique brand and
properties.

+ 800-1,000 words + 4-6 images.

PRICE: $3,000

SOCIAL MEDIA POST

Target our dedicated friends and followers
across Ocean Home social platforms. We will
post your images and copy on our Facebook,
Instagram and Twitter channels and leverage
our brand to enhance your exposure and
amplify engagement.

« 60,000+ Followers.

INSTAGRAM: $800
FACEBOOK: $675
FACEBOOK/INSTAGRAM AD:
$1,400/MONTH

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN

Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal
home owners and elite industry professionals

Price: $2,500. per

K and Instagram to reinforce your
s. Price: $15 CPM

SALES@OCEANHOMEMAG.COM

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

L %N

OCEANHOME

FROM A PENTHOUSE

YOU CAN SEE FOREVER

Penth

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

RMS

skyad.com
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DIGITAL

RobbReport.com

REAL ESTATE ENEWSLETTER
60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb
Report’s Real Estate newsletter reaches 60K+
opt-in subscribers. This newsletter showcases the
full spectrum of homes, real estate, architectural
design and more, with insightful viewpoints for a
rapidly growing online audience for this category.

« Open Rate - 18.5%
» Email is exclusive, Partner own both banner
positions: (2) 970x250

PROPERTY LISTING: $1,875/WEEK

Your Ad Here

P Fzport
REAL ESTATE
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DIGITAL

RobbReport.com

FEATURED LISTING CAROUSEL RRI Robb Report

= CARS YACHTS AVIATION WATCHES STYLE HOME FOOD&DRINK TRAVEL VIDEOS THEVAULT O

Robb Report is the leading voice in the global
luxury market. Its discerning audience around the
world has a shared appreciation and desire for
quality, exclusivity, artisanship, heritage, and fine
design. With its fingers on the pulse of the latest
superlative products and experiences that today's
modern consumers seek, Robb Report is
synonymous around the world with affluence,
luxury, and the best of the best.

REAL ESTATE

FEATURED LISTING
Vie I'Ven Luxury Resort & Residences - The Rouge Suite

+ Circulation: 107,000+ o
» Average Age: 43

» Male / Female Ratio: 77% / 23%

+ Average HHI: $548K

+ Average Household Net Worth: $3.5M

Search a location Q

REAL ESTATE NEWS

NEW CONSTRUCTION
A Brand-New Manhattan Townhouse With A
Pleated Terracotta Facade Lists for $14.5
Million

The 4-story single-family home is part of THE 74,
boutique luxury condo building going up on the Upper
East Side.

PRICE: $1,350 PER MONTH Pa—

GELEBRITY HOMES
Sylvester Stallone Drops $25 Million in Cash on a
Ritzy Hamptons Estate

2 Purchased by the “Tulsa King” star for his daughters, the newly
built home features almost 12,000 square feet of turnkey living
space decked out with hand-picked designer furnishings.

By Wendy Bowman

ART s COLLECTIBLES
Sotheby’s New York Lays Off 100 Staffers
Amid Disappointing Auction Results

‘The auction house produced lower results than last year

skyad.com | 32



DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer.

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

+ 2.5% Share of Voice

+ Canrotate up to 5 properties

« Approximate Total Annual Impressions: 300,000
» 2024 Overall Average CTR: 4.24%

» Share of Voice: 2.5% (1 Slot) - STATIC

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING

Shared with 5 properties

MANSION GLOBAL

T I K
by

NEWPORT BEACH. CAUS
. ek

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Sotheby's Interna
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DIGITAL

The Wall Street
Journal Online
(W§J.com)

MANSION GLOBAL DAILY (M-F)
ENEWSLETTER

» 5Drops Monday - Friday
+ 100% SOV
+ 19,765 Opt in subscribers

PRICE: $3,680

Mansion Global Daily will be off Monday, May 28, due to the U.S.
Memorial Day holiday and will return Tuesday, May 29.

PN B2 N
‘Where Do Luxury Markets Stand in the U.S., U.
U.A.E. and Australia?

A snapshot and look at where prices

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE

35000000

Average HomePrice | Number f Luxry Listings over M) | Most ExpeniveListng

s294291 | 26000000

$1376900 $26500000

159333 26000000

TRENDING TODAY

Architectural Digest &

oo T [ oo ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY
\

326 AM - 25 May 2018

Staying home
saves lives.

Formore infovisit
coronavirus.gov

Powsredy 2Ll Adcnosss >
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world's
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen your brand, expand visibility and deliver your
message with more resounding results than ever before.

« Circulation: 644,424

» National: 525,734

« E-newspaper: 194,000

» Readership: 4,234,000

+ Male / Female: 57% / 43%
+ Average HHI: $361K

» Average age: 45

PROPERTY SPOT: $795

DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180
EIGHT PROPERTY SPOTS: $6,360

Includes Bonus 30 Day Digital -
Featured Property Upgrade

$26 Million
Brazilian soccer
4 star Neymar has
bought land in
Miami, M3

HOMES | MARKETS | PEOP

REDOS | SALES ‘THE WALL STREET JOURNAL.

Going Once, Going Twice

More wealthy homeowners are turning to the auction market, but the
results don't always live up to their lofty expectations

By K Cuanss Ao EB. Sotowor

o they
fumned to the auction market this
summer,First lised for S12

lion,thelr trplex n the sought-afer Tribeca neigh-
borhood I more feetof

two iy
Randy said o deciding to auction the hom

More closely associated withpricey art
b

i pert
of deep-pocketed buyers beyond local markets and to
sel them within a precise time (rame.

TRIBECA PENTHOUSE
Now Yorkcity

~Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

B Sanan P decorated fo special ceremonies
SRR uring fostivals such as Dl
IN THE DALLAS SUBURBS, Sar-  said Pallai Chihelavds, a consul-

top @ .

and-white tles matching the more interior designers, home

lded trim and the white quartz  bulders and developers are spe-
ccommodating the

ing' i
Have T Ever” shout & frstgenera-
tion Indian-American teenager,
were scenes of prayer in front of
the Vishwakumar family's pooja
area-an pie-

M v [ 1]
HIGHEST 81D
AT AUCTION

2l
MILLION -

Homes as
UNIqUE 85 YO wemren

Sothebys
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PRINT

The Wall Street
Journal

MANSION GLOBAL EXPERIENCE
LUXURY

Mansion Global Experience Luxury gives agents and
brokers a one-of-a-kind opportunity to showcase their
exceptional properties to The Wall Street Journal's high
net-worth subscribers within the most affluent zip codes
and markets across the country.

« Distribution: 100,000 Wall Street Journal print
subscribers of the Weekend Journal

» Top zip codes in: New York, Los Angeles,
San Francisco, Chicago, Denver, Seattle,
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM

Special Susgfement o The Wail Street Joumal 1 Bamon's Grows Pubiicabon

MANSION GLOBAL

EXPERIENCE
LUXURY ™,

COASTAL BEAUTY
Across the U.S,, soaside homes
afall difierent styles dacde

PLUS Listings af stundset homes
around the coantry

MANSION GLOBAL

FEATURING:

390;rope

skyad.com
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

+ Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

+ Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

PROPERTY SPOT, COLOR: $760
DOUBLE PROPERTY SPOT, COLOR: $1,520
QUADRUPLE PROPERTY SPOT, COLOR: $3,040

Ehe New Nork Eimes =552

e i W . e AR

VOL.CLXVIE . No.58137 e monmrcn s NEW YORK, MONDAY, NOVEMBER 5, 2015

s300

It Not Heaven. It Brooklyn.

‘Web’s Far Right AR RS
Can Hear Itself | Edge in Polls
As Trump Talks | Might Not Tip

Cheering the Spread of | I10USE Scales
Once Fring Views

Spending Millions in a Bid to Avoid Sanctions

By neew G

3 st wih

Partisan Roots
Of New Query

Eoiu | Onthe Census |2

Offering Little Proof, Republican
Accuses Georgia Rival of ‘Hack’
I
5

Sotheby’s

Discover
the unique wneseatycon

Seafair - Harbour Island

ELEUTHERA, THE BAHAMAS

$15,950,000 | sirbahamas.com/id/61421

New Zealand Sotheby's International Realty Bahamas Sotheby's International Realty

Ben Macky Colleen Carey

ben.macky@sothebysrealty.com  +64219.37885 colleen. @ m +1.242.818.60:

Omarino.co.nz
BAY OF ISLANDS, NEW ZEALAND
Price Upon Request

S
75 Hunki Dori Court, #W113
KEYSTONE, COLORADO

10244 E Hualapai Drive
SCOTTSDALE. ARIZONA
$14,000,000 | sothebysrealty.com/id/6830744 $5,000,000 | sothebsrealty.com/id/BGTK4J

Russ Lyon Sotheby's International Realty LIV Sotheby's International Realty

Frank Aazami Hank Wiethake | Doyle Richmond

frank aazami@sir.com 414802660240 doylerichmond@sothebysrealty.com  +1970.390.9240

= 5
3005 45th Street NW 1350 27th Street NW
WASHINGTON, DISTRICT OF COLUMBIA WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty.com/id/NRSGPS $3,950,000 | sothebysrealty.com/id/QHPFDG
TTR Sotheby's International Realty TTR Sotheby's International Realty

Mark Lowham Jeff Lockard | Andrew Smith
mlowham@ttrsir.com +1703.966.6949  lockardsmith@ttrsir.com

+1.202.246.4433

- i
> F Pl -

300Bull-704.com 46 White Pine Canyon Road

SAVANNAH, GEORGIA PARK CITY, UTAH

$4,600,000 $18,275,000 | sothebysrealty.com/id/QWGXHS

Daniel Ravenel Sotheby's International Realty Summit Sotheby's International Realty

Lucy Hitch | Monica McGoldrick Michael LaPay | Miriam Noel

lucy.hitch@sothebysrealty.com  +1912.667.7407  michael apay@sothebysrealty.com  +1.435.640.5700

skyad.com |
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PRINT

Chicago
Tribune
Takeover

The Chicago Tribune engages readers with news,
featured content, unmatched editorial, and advertising
information via digital, print and e-Newspaper. Our daily
and Sunday editions offer geographical targeted
advertising opportunities for maximum visibility to
hyper local.

Promote your brand and properties in style with this
tabloid insert devoted to Sotheby’s International Realty
and delivered to high-net worth neighborhoods.

+ Distribution: Chicago Metro Area
 Circulation: 150,000+

FULL PAGE, COLOR: $725

INSIDE FRONT COVER, COLOR: $975
INSIDE BACK COVER, COLOR: $975
BACK COVER, COLOR: $1,300

Includes Digital Banner Promotion

10f1

Curators

of the unique

Chicago, lllinois | Represented by Lisa Huber on page 5

Sotheby’s

March 2025 | sothebysrealty.com

A Masterpiece of
Architectural Grace

7 Stuyvesant Road, Asheville, North Carolina

56995000
sothe

10 bedrooms
7 full, 2 half bathrooms
13,588 square feet

1of1

skyad.com
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PRINT

duPont Registry

Experience luxury with duPont REGISTRY, connecting elite
buyers and sellers for nearly 40 years. Elevate your brand
through exclusive collaborations, bespoke campaigns, and
luxury showcases.

The duPont Registry captivates the world's wealthiest
individuals with premium content on the most coveted luxury
items. The magazine, distributed monthly, reaches private jet
owners and guests across 350+ FBOs, while the digital platform
garners over 13 million monthly views.

The duPont Registry audience includes the elite you need to
reach: professional athletes, A-list celebrities, Fortune 500
executives, top luxury dealerships, and the ultra-affluent.

PREMIUM PUBLISHING
OVERVIEW

Discover the ultimate luxury lifestyle with the newly redesigned
duPont REGISTRY magazine. Featuring a sleek, modern design
with dual covers—one for newsstands and an exclusive version
for subscribers— the magazine offers a fresh format with
dedicated sections for buying, driving, living, and selling.

Enhanced with premium materials for a more luxurious reading
experience, each issue provides valuable insights for car
enthusiasts and luxury lifestyle seekers. With targeted
distribution to FBQO's, millionaires, billionaires, luxury yacht
owners, waterfront property owners, and wealth management
groups, the magazine connects with a high-net-worth audience.

EXTRAORDIVR NN ESTTE

IE

ity Thie B i S0

EDITORIAL, FULL PAGE: $3,000

skyad.com
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PRINT

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for the
elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis and
advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE

» Circulation: 89,361

» Average Age: 40

» Male/Female Skew: 65% / 35%
+ Average HHI: $992,205

+ Average HHNW: $3.9M

FULL PAGE: $8,550

LUXURY HOMES FEATURE:
STARTING AT $4,500

clitezraveler

RESPONSIBLE LEXURY LIFESTYLE

The
-~ Watch
Jssue

T4

The
Watch
Issuc

THE MOST COMPLICATED.
TIMEPIECE EVER MADE AND A
WATCH WITH A MOONPHASE
ACCURATE FOR 45 MILLION
YEARS: THESE ARE
THE EXTRAORDINARY
NEW RELEASES

skyad.com |
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world's only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

QUADRUPLE PROPERTY SPOT, COLOR: $3,000
DOUBLE PROPERTY SPOT, COLOR: $1,500
PROPERTY SPOT, COLOR: $750

Global

PROPERTY  INTERIORS  ARCHITECTURE | GARDENS

ousedoHome

FTWeekend

Seeing red Why is fall so much brighter than a British autumn?- o

Anatomy of
an eco-retrofit

PROVERTY | INTERINRS  sReiirecryux

Housqﬁ;ggHome

5 ;
"B oot cause Planting nature utoa horne's foundations .,

The downsizing =
shake-up =

[Homes as
UNique as YOU  wunesestyeom

Sotheby’s

INTERNATIONAL REAL

skyad.com

42



PRINT

L.os Angeles

Times Takeover

The Los Angeles Times takeover is an exclusive, full-color

Sotheby’s International Realty outsert that is placed on
top of the Los Angeles times on select Saturdays to
coincide with the weekly Hot Properties section.

» LA Times Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

« 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property.

» Full Page color ad using Sotheby’s International Realty

Design Vault template
» Western Los Angeles coverage
» Saturday Print Circulation: 56,000
+ Saturday e-edition subscribers: 164,780

10f1
1001

Unique homes,

uniquely for you

Sotheby’s

...................

Zen-like Setting in Santa Fe

FULL PAGE: $660

INSIDE FRONT COVER: $1,500
INSIDE BACK COVER: $1,500
BACK COVER: $1,600

7 Bedrooms
10 Bathrooms
10,887+ sq.ft

Move-in Ready

in Napa Valley

The Residences

Five-Star Resort Living

Ca

skyad.com
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P R I N T = sectom fLos Angeles Times el iew | (&
Awest const REAL ESTATE

Sotheby’s

INTERNATIONAL REALTY

[.os Angeles T
B HOT PROPERT
Tlmes Hot s Angeles Times | ESTATES AND DESIGN
Property
And Digital

Lighthouse

The Historic Far
Afield Estate

LOS ANGELES TIMES
HOT PROPERTY

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),

neighborhood spotlights, buying/selling tips, home LA TIMES DIGITAL LIGHTHOUSE

décor and improvement trends.

]
& Curators of
g the UNIQUE  omsmmmnn

The Sotheby’s International Realty LA Times Digital
Lighthouse showcases 27-30 properties monthly -3 !
and owns 100% SOV at the top of the LA Times Real ittty
Estate section. >

» LA Times Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in » Avg Monthly Impressions: 1.7 Million
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property. Full color with 30 day Lighthouse Placement

« Saturday Print Circulation: 56,000

+ e-Edition subscribers: 164,780

PRICE: $425

skyad.com | 44



PRINT

Ocean Home
Magazine

NAPA VALLEY, CALIFORNIA

Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY
CampusEstateAndVineyards.com
$18.500.000

THE LUXURY COASTAL LIFESTYLE PUBLICATION St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

NAPAVALLEY. CALIFORNIA

VAN NUYS. CALIFORNIA SEBASTIAN, FLORIDA

dVineyards.com 63000rionAve.com
53300000
Vista Sothaby's Iternational Realty

Ocean Home is an award-winning coastal lifestyle magazine
dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories. SEAISLAND COUNTRY CHARM  PERFECT PALETTE ON ATEXAS BEACH

78

ARTHUR D. GOODRICH STEVEN MULLINS

1305014587

VERO BEACH, FLORIDA

Every issue of Ocean Home inspires and educates highly
affluent readers about the world’'s most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

ixeLiving.com
ez

ational Realty

+ High Net Worth Coastal Homeowners
» Luxury Hotels & Resorts
+ Private Jets & Luxury Aircraft

SHAYNE TURGEON
18282793080 shayne urgeonsrsi com

412067559657 0 224209699

SOTHEBYSREALTY.COM

Demographics

+ Distribution: 50,000

+ Total Audience: 135,000

» Geographic breakdown: United States coastal areas,
Canada, Caribbean

» Average age: 51

+ Male / Female: 49% / 51%

+ Average HHI: $2,400,000

o
ekl e

+ Net Worth: $9,600,000 i

+ Primary Residence value: $3,300,000

» Geographic Breakdown: US Coastal Areas — 29%
Northeast, 35% Southeast, 28% West, 5%
Southwest, 3% Midwest, Caribbean

FULL PAGE: $2,850
FULL PAGE E-NEWSLETTER SPOT: $3,250
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PRINT

Private Air
Luxury Homes
Magazine

Private Air Luxury Homes Magazine is published
exclusively for the world's most discerning travelers.
Distributed through Private Jet Terminals throughout the
world, our readers include C-Level executives, royalty,
heads of state, celebrities, captains of industry, and
private aircraft owners; all of whom expect the highest
standards of excellence.

The readers of Private Air Luxury Homes Magazine are
some of the world’s wealthiest individuals. They come
from all over the globe and typically hove a collection of
homes, an extensive portfolio, a sophisticated interest in
arts and culture, as well as a passion for luxury products
and travel. This world-class publication caters to their
wants with a unique perspective and a genuine grasp of
what interests its reader - the world’s most exclusive real
estate, investments, fine art, and collectibles.

PRIVATE AIR

LUXURY HOMES
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DISTRIBUTION

65,000 private jet owners and guests

LUXURY HOMES

-

Readers encompass professional athletes, A-list celebrities,
Fortune 500 executives, politicians, and entrepreneurs

Vo 8| b 5

FULL PAGE: $1,925
includes social media & E-Newsletter

FULL PAGE IN 3 ISSUES: $1,550
includes social media, E-Newsletter
& Exclusive Estate Showcase Editorials

FULL PAGE IN 6 ISSUES: $1,450
includes social media & E-Newsletter
& Exclusive Estate Showcase Editorials
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PRINT

San Francisco
& Silicon

Valley
Takeover

Exclusive insert in the New York Times distributed to
36,500 households in the San Francisco and Silicon
Valley metro.

10f1

Curators

ﬁ‘.\ .
San Francisco, California | Represented by The Warrin Team on page 7

Sotheby’s

March 2025 | sothebysrealty.com

Sotheby’s

intera Court
eh, Calfornia | $4.495000  1272Carteracom
| SFulgans | 3402

4077 Los Altos Drive
Pebbic Beach, Calforia | 52695000
e

| 2Full. 1l Baths | 4077LosAtosOrivecom 4 Bdtooms | 4Full 1Haf Baths | G4SpanishBaycom

Nic Canning
cate License #01959355

FULL PAGE OCTOBER: $725
INSIDE FRONT COVER: $1,125
INSIDE BACK COVER: $1,125
BACK COVER: $1,475

New Zealand ‘ Sotheby’s

Omarino

Manawaora Road, Parekura Bay, Bay of Islands, Far North, Northland

Price Upon Request
sothebysrealty.com/id/RFT33P

Ben Macky
Sales Associate
“eazi9n78ss

benmackysathebysrealty.com

Sotheby’s

The Residences
at Stanly Ranch

Auberge Resorts Collection

Move-in Ready
Five-Star Resort Living
in Napa Valley

Matt Elingson
DRE# 02018272
70722480

00
ownstanlyranchapa.com

skyad.com
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 202

PLAN 1

Plan 1

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Emails
Sotheby's Selects E-Newsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Adwords

Comprehensive Digital

Social Mirror Ads

Chicago Tribune

Chicago Tribune

Cottages & Garden

Spotlight + Property of Note
Dupont Registry

Branded Content Post

Daily Newsletter

Luxury Lifestyle Newsletter

Elite Traveler

Elite Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

New & Trending Home Page Position
E-Newsletter Featured Listing
Social Media

JetSet Magazine

Ad Description

Quarter Page

Sotheby's Selects E-Newsletter

Digital Banner Program
Targeting - Select Locations
Digital PPC program
Mirroring Social Post
Custom Email 50k

Rotating Gallery

Custom content article
Banner

Banner

Online Real Estate Showcase

OTM On the Market E-Newsletter

Featured Spot
E-Newsletter

Listing Feature

Annual Global Campaign

July

S  2,500.00
S 1,600.00
$  1,500.00
S 1,200.00
S 1,295.00
Bonus

Bonus

S 500.00
S 1,700.00

August September  October Media Total Reach

$ 1,315.00 $ 1,315.00 20,000

S 2,500.00 550,000

S  2,585.00 S 2,585.00 770,000

$ 1,195.00 $ 1,19500 S 1,195.00 $ 3,585.00 750,000
S 850.00 $ 850.00 S 3,300.00

$ 1,500.00 $ 1,500.00 S 4,500.00 300,000

S 1,200.00 50,000
S 2,950.00 S 2,950.00
S 1,295.00

$ - 77,000

$ - 2,500

$2,500 S 2,500.00 100,000

S 500.00 S 1,000.00 13,000

S 1,700.00 750,000

S 1,500.00 S 1,500.00 192,000

S 1,000.00 S 1,000.00 148,000

$2,500 S 2,500.00 2,140,000

skyad.com | 49



SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2025

PLAN 1 - CONTINUED

LA Times

Lighthouse Fixed Position - Hot Property Page
Custom Email

Ocean Home

Custom E-Mail

Facebook/Instagram Ad

Robbreport.com

Robbreport.com

Mansion Global Homepage Hero

Mansion Global e-Newletter

Lighthouse Fixed Position - Hot Property Page
Custom Email

Custom E-Mail
Facebook/Instagram Ad

Featured Listing Carousel - 1 Property
Shared Banner
Daily Monday-Friday

$
$

1,750.00

2,750.00

1,350.00
650.00

$

$

$
$

325.00 Bonus

1,400.00

650.00
3,680.00

RV SRV SRV Y

325.00
1,750.00

2,750.00
1,400.00

1,350.00
1,300.00
3,680.00

skyad.com

425,000
30,000

22,000
43,400

6,000
328,000
17,000
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2025

PLAN 1 - CONTINUED

Print

Chicago Tribune

Chicago Tribune

Dupont Registry

Dupont Registry

Elite Traveler

Elite Traveler

Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

The Los Angeles Times

The New York Times

The New York Times

Ocean Home

Ocean Home

Private Air Luxury Homes
Private Air Luxury Homes

San Francisco & Silicon Valley
San Francisco & Silicon Valley
The Wall Street Journal

The Wall Street Journal - National
The Wall Street Journal
Mansion Global Experience Luxury

TOTAL

Takeover - Full Page
Editorial Full Page
Luxury Homes Feature
Double Property Spot

Hot Property - listing + digital lighthouse
Takeover - Full Page

Double Property Spot - Weekday/Saturday

Full Page E-Newsletter Spot

Full Page (includes social media & E-Newsletter)

Takeover - Full Page

Double Property Spot w/ Digital Featured Property Upgrade

Weekend Property insert

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

$

660.00

1,590.00

3,000.00

4,500.00

1,500.00

425.00

1,520.00

1,925.00

S 725.00
$ 3,250.00
S 725.00
S 980.00

$

$

$

725.00

3,000.00

4,500.00

1,500.00

425.00
660.00

1,520.00

3,250.00

1,925.00

725.00

1,590.00

980.00

66,785.00

skyad.com

150,000

35,000
557,000
210,457

220,780
384,000

423,111
70,000
65,000
36,500

644,424

100,000

9,630,172
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 202

PLAN 2

Plan 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Emails

Digital

Million Impressions*

Impressions Blast - Two week Campaign
Google Adwords

Google Adwords

Comprehensive Digital

Social Mirror Ads

Chicago Tribune

Chicago Tribune

Cottages & Garden
Instapartnership

Daily Deeds

Dupont Registry

Branded Content Post

Daily Newsletter

Luxury Lifestyle Newsletter

Elite Traveler

Elite Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

New & Trending Real Estate Position
E-Newsletter Featured Listing
JetSet Magazine

JetSet Magazine

Ad Description

Quarter Page

Digital Banner Program - 100K Impression
Digital PPC program

Mirroring Social Post

Custom Email 50k

Post and Stories takeover
E-Newsletter sent 4X per week

Custom content article
Banner

Banner

Online Real Estate Showcase

OTM On the Market E-Newsletter

Featured Spot
E-Newsletter

Annual Global Campaign

July

S 2,500.00
S 900.00
$  1,600.00
$  1,500.00
S 1,200.00
S 3,000.00
$  1,295.00
Bonus

Bonus

S 500.00
$  1,400.00

August September
S 900.00
S 850.00 $ 850.00
$ 1,500.00 $ 1,500.00
S 1,950.00
$2,500
S 500.00
$  1,500.00
$2,500

October Media Total

$ 1,315.00 $

1,315.00

2,500.00

1,800.00

3,300.00

4,500.00

1,200.00

1,950.00
3,000.00

1,295.00

2,500.00

1,000.00

1,400.00
1,500.00

2,500.00

Reach

20,000

550,000

200,000

300,000
50,000
64,300
60,000
77,000

2,500

100,000

13,000

750,000
192,000

2,140,000
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing
& Reach 2025

PLAN 2 - CONTINUED

LA Times

Lighthouse Fixed Position - Hot Property Page
Ocean Home

Facebook/Instagram Ad

Robbreport.com

Robbreport.com

WSJ.com

Mansion Global Homepage Hero

Mansion Global e-Newletter

Lighthouse Fixed Position - Hot Property Page
Facebook/Instagram Ad
Featured Listing in Real Estate E-Newsletter

Shared Banner
Daily Monday-Friday

$

650.00

S
S
$

$

325.00

1,400.00

1,875.00

3,680.00

Bonus

325.00

1,400.00

1,875.00

650.00
3,680.00

skyad.com

425,000
43,400
6,000

164,000
17,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2025

PLAN 2 - CONTINUED

Print

Chicago Tribune

Chicago Tribune Takeover - Full Page
Financial Times

Financial Times Double Property Spot

The Los Angeles Times

The Los Angeles Times

The Los Angeles Times

The New York Times

The New York Times

San Francisco & Silicon Valley
San Francisco & Silicon Valley
The Wall Street Journal

The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

Hot Property - listing + digital lighthouse
Takeover - Full Page

Double Property Spot - Weekday/Saturday

Takeover - Full Page

Double Property Spot w/ Digital Featured Property Upgrade
Weekend Property insert

TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

$

$

660.00

1,590.00

$
$

$

1,500.00

425.00

1,520.00

$

$

$

725.00

725.00

980.00

$

$

$

725.00

1,500.00

425.00
660.00

1,520.00

725.00

1,590.00

980.00

45,815.00

skyad.com

150,000
210,457

220,780
384,000

423,111
36,500
644,424

100,000

7,343,472
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SCHEDULE AND PRICING

Proposed

Schedule, Pricin

& Reach 202

PLAN 3

Plan 3

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Digital

Million Impressions*

Impressions Blast - Two week Campaign
Google Adwords

Google Adwords

Dupont Registry

Branded Content Post

Daily Newsletter

Luxury Lifestyle Newsletter

Elite Traveler

Elite Online Real Estate Showcase

Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JameskEdition

New & Trending Real Estate Position
E-Newsletter Featured Listing

LA Times

Lighthouse Fixed Position - Hot Property Page
Ocean Home

Instagram Post

Robbreport.com

Robbreport.com

WSJ.com

Mansion Global Homepage Hero

Ad Description

Quarter Page

Digital Banner Program - 100K Impression
Digital PPC program

Custom content article

Banner

Banner

Online Real Estate Showcase

OTM On the Market E-Newsletter

Featured Spot
E-Newsletter

Lighthouse Fixed Position - Hot Property Page
Instagram Post
Featured Listing in Real Estate E-Newsletter

Shared Banner

July

S 900.00
$  1,600.00
S 1,295.00
Bonus

Bonus

S 500.00
S 1,400.00
S 800.00
S 650.00

August September

S 900.00

S 850.00 $ 850.00

$2,500
S 500.00
$  1,500.00

S 325.00 Bonus

$  1,875.00

October Media Total

$ 1,315.00 $

1,315.00

1,800.00

3,300.00

1,295.00

2,500.00

1,000.00

1,400.00
1,500.00

325.00

800.00

1,875.00

650.00

Reach

20,000

200,000

77,000
2,500

100,000

13,000

750,000
192,000

425,000

21,800

6,000

164,000
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SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2025

PLAN 3 - CONTINUED

Print

Chicago Tribune

Chicago Tribune Takeover - Full Page
Financial Times

Financial Times Property Spot

The Los Angeles Times

The Los Angeles Times

The Los Angeles Times

The New York Times

The New York Times

San Francisco & Silicon Valley
San Francisco & Silicon Valley
The Wall Street Journal

The Wall Street Journal - National
The Wall Street Journal

Mansion Global Experience Luxury

Hot Property - listing + digital lighthouse
Takeover - Full Page

Property Spot - Weekday/Saturday

Takeover - Full Page

Double Property Spot w/ Digital Featured Property Upgrade
Weekend Property insert

TOTAL

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

$

$

660.00

1,590.00

$

$

$

750.00

425.00

760.00

$

$

$

725.00

725.00

980.00

$

$

$

725.00

750.00

425.00
660.00

760.00

725.00

1,590.00

980.00

24,375.00

skyad.com

4,

150,000
210,457

220,780
384,000

423,111
36,500
644,424

100,000

140,572
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