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ADVERTISING
BRANDING
MARKETING

NEW YORK 477 Madison Ave, New York, NY 10022, 212- 677-2500 
PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103 , 215- 365-4040

SKY Advertising is excited to present to Curacao Sotheby’s International Realty® a 

curated, multi-media marketing selection of offerings to bring ultra-high net worth 

buyer awareness to Santa Martha Bay Estates.

Your strategic blueprint is composed of three layers: direct exposure to the 

Sotheby’s auction house audience which includes some of the most affluent 

individuals on a global scale, strategic print media to cast a wide net, and digital 

products that are highly targeted to individuals looking for high-end living in 

Curacao.

Approaching the marketing strategy from these different directions will help us to 

saturate your market in the most effective way, bringing deserved recognition to 

this unique and exciting property.

National & Global 
Exposure 
Santa Martha Bay 
Estates

JANINE JONES
Executive Vice President

212-677-2714
janine@skyad.com

PAULA DAVIDSON 
Senior Account Executive

212-677-2671
paula@skyad.com

SARA HELENI
Account Executive

212-674-2402
sara@skyad.com

CHLOE STEELY
Account Executive

212-677-2557
chloe@skyad.com

LET’S DO
GREAT THINGS TOGETHER

Intro
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Sotheby’s 
Auction 
Magazine
SOTHEBY’S MAGAZINE

This large format magazine enriches readers with 

sophisticated content related to the art and real estate 

world. Sotheby’s Magazine features editorial 

showcasing Sotheby’s International Realty® listings. 

• Distribution: 35,000
• Auction clients with $50,000-$5 million in 

transactions
• Distribution at all 70 Sotheby’s offices around the 

world
• Distribution at Park Hyatt Hotels in 18 countries
• Distributed at high profile auction events in NY, 

London, Los Angeles, and Hong Kong

ADVERTORIAL - 2 PAGE: $10,500
ADVERTORIAL - 4 PAGE: $18,800
FULL PAGE: $5,260
HALF PAGE: $2,630
QUARTER PAGE: $1,315
Global
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Sea Island, Georgia, United States

sothebysrealty.com/id/h8mnr3 
 
Atlanta Fine Homes 
Sotheby’s International Realty 
Chase Mizell 
chasemizell@atlantafinehomes.com

Co-listed with 
DeLoach  
Sotheby’s International Realty 
Susan Imhoff and Ann Harrell 
susan.imhoff@sothebysrealty.com 
ann.harrell@sothebysrealty.com

$40,000,000 USD

Find your one.
Explore our exclusive collection of inspiring homes.

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty office is independently owned and operated, 
except those operated by Sotheby’s International Realty, Inc. All offerings are subject to errors, omissions, changes including price or withdrawal without notice. Equal Housing Opportunity.

Duplex Apartment in Pali Hill

This unique home encompasses 
an entire floor with panoramic sea 
and city views. With a carpet area 
of around 555 sq. m. (6,000 sq. ft.) 
and six spacious bedrooms, this 
duplex is a prized find.

Mumbai, India

sothebysrealty.com/id/9GGD8S 
India 
Sotheby’s International Realty 
Simone Jaggi: +91 981 958 2018  
simone.jaggi@sothebysrealty.in

$5,287,793 USD

Duplex Apartment 
on Belvedere Road

With high-end finishes and modern 
amenities, this property has 
five bedrooms, expansive living 
areas and an exclusive terrace. 
This duplex is situated in a gated 
community with lush greenery.

Kolkata, India

sothebysrealty.com/id/5YSY5C 
India 
Sotheby’s International Realty 
Suman Banerjee: +91 916 332 0437  
suman.banerjee@sothebysrealty.in

$2,232,644 USD

Bungalow on 
Sardar Patel Marg

This home sprawls across a 1,020 
sq. m. (approximately 1,220 sq. 
yds.) plot and is located in one of 
the most coveted neighbourhoods 
of the city. *Image is an indicative 
artistic impression.

New Delhi, India

sothebysrealty.com/id/KRY42H 
India 
Sotheby’s International Realty 
Atul Goyal: +91 886 064 1995 
atul.goyal@sothebysrealty.in

Price Upon Request

Villa in Assagao

Set on a plot size of 1,025 sq. m. 
(1,225 sq. yds.), this fully furnished 
home seamlessly blends Indo-
Portuguese architecture with 
modern luxury. Features five 
bedrooms and an outdoor pool.

Goa, India

sothebysrealty.com/id/X7BYCT 
India 
Sotheby’s International Realty 
Karan Singh: +91 999 979 5189 
karan.singh@sothebysrealty.in

$2,467,554 USD
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• Every Week
• 52x/Year
• Custom content
• 35% open rate

• 550,000+ recipients

PRICE: $2,500/DEPLOYMENT

SOTHEBY’S BESPOKE 
EMAIL
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SOTHEBY’S SELECTS 
E-NEWSLETTERS

• Every Friday
• 52x Year
• Highlights upcoming auction events
• 370,000+ recipients
• 34% average open rate

PRICE: $2,585/DEPLOYMENT
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Impressions 
Campaign
CUSTOMIZABLE.
AFFORDABLE. 
MEASURABLE.

The Impressions program is a customized banner 

advertising program with guaranteed impressions and 

click-throughs. With beautifully detailed property 

photos, your listing can be customized to showcase 

your property’s unique selling features, allowing you to 

target by country, region, state, county or city and 

lifestyle.

Get the most out of your marketing dollars with 

affordable and measurable results that only a digital 

program can offer. Link directly to your property 

website, personal website or office website.

Impress locally. Impress globally.

CAMPAIGN OVERVIEW AND BUDGET

• Campaign: Santa Martha Bay Estates
• Flight Dates: August 2025 - October 2025
• Impressions: 750,000
• Clicks through to the website of your choice.

100K Impressions per two weeks:  $900 

250K Impressions per month: $1,195

500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum Minimum 3 month commitment

AUG

2025
OCT

2025
750,000

IMPRESSIONS

Curacao
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Impressions 
Program 
Targeting Sites
We identify the best sites to feature your property, and 

your ads appear only on your approved sites. The 

number of prominent, respected and relevant sites 

available is exceptional. We take care of the research 

to provide hand-selected and white-listed sites most 

relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use 

the information to identify the areas to geo-target. We 

can target locally to globally.
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Creative
SAMPLE BANNER ADS FOR 
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign 

that best reflect your property and company image. 

We assist with photo selection and editing as well as 

ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250, 
or custom sizes.

BANNER PRODUCTION: $350
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Sample 
Banners For 
Impressions 
Programs As 
They Appear 
On Sites
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Comprehensive 
Reporting 
For Your 
Customized 
Campaign
After the launch, we give you complete and comprehensive 

reporting for the duration of your campaign. We can also 

give 30 day reports for you to evaluate the effectiveness of 

your targeting and to adjust it.

• We project the number of impressions (number of times 
the ad appears on each site) during your campaign.

• The number of impressions are broken down by number 
and site for the duration of the campaign.

• The delivery by site is broken down into delivered 
impressions, clicks, and click-through rate. This allows 
you to see on what sites your ads are performing well and 
where there needs to be improvement. With this 
information we are able to adjust the campaign for 
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT
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Realogics Sotheby's International Realty Delivery Summary
Dates: April 14 - Junly 13
Total Impressions: 3,000,000
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Digital Event 
Targeting
GEOFENCE REACHES YOUR 
AUDIENCE ON THE MOVE

• Event targeting - Target customers who attend 
specified events within a specific time frame.

• Custom audiences - Target customers that are 
within or have recently visited a specific Geo-
Fenced location.

GEOFENCE SELECT LOCATIONS OR EVENTS 
AND THEN RETARGET THE AUDIENCE AFTER

GEOFENCING - EVENT AND LOCATIONGEOFENCING - EVENT AND LOCATION

PRICING

• From: $1,500
• Up to 3 Geo-fences
• 60,000 impressions
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DISCOVER MORE

Breathe in 
what’s next.

DISCOVER MORE
Breathe in 
what’s next.

DISCOVER MORE
Breathe in 
what’s next.

Comprehensive 
Digital
DISPLAY

Digital Display advertising refers to the promotion of 

products or services through display ads on digital platforms 

such as websites or mobile apps. With Targeted Display, we 

offer campaigns that include Keyword Targeting, Behavioral 

Targeting, Retargeting, and Artificial Intelligence (A.I.) 

Targeting designed to show your ads to the exact audience 

you want to reach, to deliver the right message on the right 

device at the right time.
TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving, 

and reporting. We provide you with full transparency, 

giving you the assurance your budget is allocated 

efficiently.

The ability to target specific audiences, rather than only 

specific sites, by leveraging the data collected by our 

algorithms.

The power to implement advanced testing to ensure you 

are maximizing the click-through-rate (CTR) and 

conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and 

conversions!

We implement Retargeting campaigns to target people 

who have been to your website but didn’t convert. 

Keyword Targeting using the keywords and phrases your 

customers are searching for and contained on webpages 

they are reading.

With A.I. Targeting we are showing your display or video 

ads to people across all devices, using machine learning 

to target consumers based on who is engaging with the 

ad. We can target from thousands of Behavioral 

Categories and show your ads to the people most likely 

to want your products and services.

We geo-target every campaign, showing your ads just to 

the people in the areas you want to reach.

Cross Platform Targeting available from Mobile 

Conquesting.

Custom Audience Matching & Lookalike Audiences- 

target people on your list of emails, addresses, or phone 

numbers and show them display ads when they browse 

websites and apps.

PRICE: FROM $1,500/MONTH 
150,000 Impressions
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Comprehensive 
Digital
SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or 

video posts but appear on other websites and apps, linking 

back to the social media platform and your website, and 

run across all devices using our targeting strategies. 

We are “mirroring” the exact look of your social post as an 

ad that runs on thousands of websites and apps, targeted 

just to the people you want to reach across all devices.  

Social Mirror ads can be done with any organic or paid 

posts from your business account on these 8 social media 

platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok, 

Pinterest, Snapchat, or YouTube.  

Ads can be display, video, OTT across connected TVs or 

carousel.

TARGETING ABILITIES: 

• Behavioral – Thousands of targeting 
categories including demographics, on-line and 
off-line behaviors, and interests.

• Keywords – Target a list of up to 500 keywords 
related to your business, and show ads on the 
web pages where they appear.

• A.I. Targeting – Show your display or video ads 
to people across all devices, using machine 
learning to target consumers based on who is 
engaging with the ad.

• Retargeting – Following people after they leave 
your website and showing them your Social Mirror 
ad, on other websites and apps they go to, across 
all devices.

• Custom Audience Matching – Target people on 
your list of emails, addresses, or phone numbers 
and show them Social Mirror ads when they 
browse websites and apps.

PRICE: FROM $1,500/MONTH 
100,000 Impressions
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Google 
AdWords
With Google’s online advertising program, you can 

reach people exactly when they’re interested in the 

property you’re selling or the real estate services you 

offer. Target customers who are active in your local 

real estate market, when they are searching and 

motivated to take action.

No other medium can target as effectively. Pay only 

when people click through to your listing or website.

CAMPAIGN SETUP, OPTIMIZATION, 
& MONTHLY MANAGEMENT

Which can include:

• Keyword Research
• Keyword List Set Up
• Campaign and Ad Group Implementation
• Monitor and Implement Urgent Search Terms/

Phrases of Client and Competitors
• Run Fresh Estimates for New Keywords
• Write/Edit Ad Copy
• Ensure Tracking is in Place
• Set Bids and Allocate/Pace Budgets
• Optimize Geotargeting, Audience Targeting, 

Demographics, and Ad Schedule
• Periodical Campaign Reviews
• Campaign Adjustments
• Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH
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Google 
AdWords
CLIENT DASHBOARD

We provide you with a complete interactive dashboard 

that you can access at any time. Visualize your 

campaign performance with our user friendly 

interface that integrates data from diverse resources.

Google Ads Impressions

85,229

Google Ads Clicks

930

Google Ads CTR

1.09%
Google Ads Phone Calls

9

Average Cost-Per-Click

$1.52

Google Ads Interaction R…

1.14%

Clicks 930 Showing 50 of 89 Rows

IMPRESSIONS CLICKS

498 27

425 19

388 16

25 13

167 9

120 8

69 5

64 5

32 5

41 5

29 4

38 4

23 4

Impressions 85,229

Showing 9 of 9 Rows

CLICKS COST COST / CON… IMPRESSIONS

459 $312.71 $39.09 74,095

290 $359.88 $179.94 8,209

75 $278.65 $0.00 1,432

53 $293.25 $293.25 1,145

38 $134.26 $134.26 259

11 $33.94 $0.00 69

4 $19.24 $0.00 16

0 $0.00 $0.00 3

0 $0.00 $0.00 1

Cities

CLICKS IMPRESSIONS AVG CPC COST

556 66,360 $1.00 $554.74

143 3,455 $3.60 $515.01

24 3,126 $1.09 $26.26

22 571 $2.09 $46.05

19 977 $2.49 $47.31

17 2 615 $1 14 $19 44
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SKY - SMART

SKY - PMAX

SKY - General

SKY - Boulder

SKY - Trademark

SKY - Niwot

SKY - Longmont

SKY - Golden

SKY - Superior

luxury real estate agent

find the best real estate agent

“Boulder Colorado Real Estate”

“home for sale boulder”

“colorado real estate agent”

“coldwell banker real estate”

“boulder real estate agent”

“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

Denver

Boulder

Thornton

Niwot

Longmont

“boulder co real estate agency”

berthoud Realtor

SIR Curacao
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Google 
AdWords
MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to 

date on your campaign metrics and engagement. View 

integrated data and monthly KPI’s.

Clicks CTR 1.95% 101% Google Ads Phone Calls 12 71%

Total Impressions 46%

53,704

Total Clicks 9%

1,049

Phone Calls 71%

12

Interaction Rate 218%

4.17%
CTR 101%

1.95%
Average CPC 7%

$0.94

Cities and Regions Keywords

Showing 50 of 540 Rows

IMPRESSIONS CLICKS INTERACTIONS

30,976 497 613

4,073 64 64

2,976 80 274

1,535 51 51

1,386 39 137

1,207 16 27

799 23 48

413 6 46

Showing 23 of 23 Rows

CLICKS IMPRESSIONS INTERACTIONS
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40 114 40
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October KPI’s 

Washington dc real estate

luxury property for sale dc

home for sale dc

real estate in washington dc

georgetown washington dc apar...

houses in georgetown dc

buy house georgetown dc

mclean realty

Potomac

Baltimore

New York

Ashburn

Rockville

Virginia Beach

Richmond

SIR Curacao
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LinkedIn.com
LinkedIn has over 600 million members, and 40% of 

them visit the professional social network each day. 

It’s an opportunity to reach your target audience 

when they’re most engaged. 

Marketers can engage with a community of 

professionals, including influencers, decision-makers, 

and executives, driving actions that are relevant to 

your business. 

You can target an audience based on location, 

company, industry, age, gender, education, job 

experience, job title, and more.

PRICE: STARTING FROM $2,000/MONTH
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Billionaire 
Magazine
Billionaire is an award-winning luxury publication distributed to 

a curated list of Ultra High Net Worth (UHNW) readers, globally.

DIGITAL AUDIENCE 

• 29% Millionaires

Readership stats

• Total Print Readership – 32,000
• Online Monthly Unique Audience – 129,000
• Online Monthly Page Views – 244,000
• Social Media Reach – 130,000
• Newsletter Database – 25,000

1x Online content piece - will sit on the site indefinitely and pick 

up organic views.

1x Newsletter inclusion (25k subscribers) - drive content piece 

via newsletter.

1x hyper-targeted social media campaign (4 weeks) - target 

UHNWI’s on FB/IG via the Billionaire social channels, driving 

targeted traffic to the content piece online.

CUSTOM CONTENT + ENEWSLETTER: 
PRICE: $4,500

CUSTOM CONTENT + SOCIAL CAMPAIGN: 
PRICE: $6,000
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Cottages & 
Garden
Delivering the finest luxury design and architecture content to 

residents of America’s most affluent communities.

• Average HHI – $1,162,428

• 44% plan to buy a home in the next 2 years

• 36% own 2 or more homes

TOP 10 MARKETS

• New York
• California
• Connecticut
• Florida
• Texas

• Virginia
• New jersey
• Illinois
• Massachusetts

• Pennsylvania

DAILY DEEDS

E-NEWSLETTER SENT 4X PER WEEK:
$3,000 FOR TWO WEEKS; $5,000 PER MONTH

C&G STORIES

CONTENT DEVELOPMENT: $5,295
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Country Life
Country Life is the world’s most celebrated magazine of the 

British way of life, its countryside, properties, and gardens

Three core audience pillars:

Traditional country champions – wealthy empty nesters 

enjoying their retirement in the countryside.

Custodians of the land – country dwellers with a deep 

emotional connection to the countryside.

Discerning Country – a quietly refined group, the most 

affluent, and willing to spend on the brands that reflect their 

discerning taste.

• 1.68M Global page views per month

• 352K Social Followers

• 81% Targeted HNWI Audience

WEEKLY E-NEWSLETTER

Published Wednesdays & Saturdays

Reach 25,000 loyal readers who are infatuated with 

property, architecture, the arts, gardening, the countryside, 

schools and wildlife.

PRICE: $1,950

E-NEWSLETTER DEDICATED SEND

PRICE: $2,250
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duPont Registry
Experience luxury with duPont REGISTRY, connecting elite 

buyers and sellers for nearly 40 years. Elevate your brand 

through exclusive collaborations, bespoke campaigns, and 

luxury showcases.

ADDED VALUE

• Branded Content Post
• Newsletter Inclusion - 77,000 email subscribers
• Luxury Lifestyle Newsletter Inclusion - 2,500 email 

subscribers
• duPont REGISTRY Discovery Posting

POST: $1,295/POST

BONUS
DAILY NEWSLETTER
LUXURY
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Elite Traveler
Since its launch in 2001, Elite Traveler has been the 

market-leading guide and curator of the global luxury 

lifestyle of UHNW individuals. It is written and designed 

by an experienced team of editors in New York and 

London for the elusive global elite who live the private jet 

lifestyle, delivering expert perspectives, meaningful 

analysis and advice.

Elite Traveler.com is accessed globally across multiple 

platforms providing unique opportunities for alignment 

with luxury content.

• Average HHI $7.9M
• Average Net Worth $32M
• 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500/YEAR

Half price with full page print purchase

DEDICATED E-BLAST: $6,000 PER WEEK 

Free with 2 page spread
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jamesedition.com
E-NEWSLETTER

Founded in 2008, JamesEdition.com features the largest 

collection of luxury goods worldwide. The exquisite items 

curated by JamesEdition.com range from celebrity-owned 

luxury real estate to rare supercars. An affluent audience of 

25,000 per day is browsing for the finest the globe has to offer.

With more than 10 million monthly page views from around the 

world, JamesEdition.com is the quintessential marketplace for 

ultra-high net worth individuals. With users evenly spread 

throughout the Americas, EMEA and Asia, JamesEdition.com is 

the only truly global site to market luxury.

Upgrade your listings for increased visibility to capture the 

attention of the UHNW.

• 600,000+ subscribers.

Have your listing matched to relevant editorial for native 

content appeal.

Location Open Rates

• North America – 40%

• Europe – 40%

• Asia – 10%

• Middle East – 5%

Email Engagement

• Average open rate: 32%

• Average total click rate: 7% (10-15% top position, 3-5% 

middle position)

LISTING FEATURE: $1,500

JamesEdition.JamesEdition.JamesEdition.JamesEdition.
com
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jamesedition.com
ROTATING GALLERY

Founded in 2008, JamesEdition.com features the 

largest collection of luxury goods worldwide. The 

exquisite items curated by JamesEdition.com range 

from celebrity-owned luxury real estate to rare 

supercars. An affluent audience of 25,000 per day is 

browsing for the finest the globe has to offer.

With more than 10 million monthly page views from 

around the world, JamesEdition.com is the 

quintessential marketplace for ultra-high net worth 

individuals. With users evenly spread throughout the 

Americas, EMEA and Asia, JamesEdition.com is the 

only truly global site to market luxury.

Showcase your office and properties and bring 

increased visibility to capture the attention of the 

UHNW in the James Edition rotating Gallery. The 

Rotating Gallery is a carousel of selected listings that 

automatically changes every 5 seconds on the Home 

Page and the Real Estate Page.

HOME PAGE
FEATURED BANNER: $3,000

REAL ESTATE PAGE
FEATURED BANNER: $2,500
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jamesedition.com
FEATURED ARTICLE AND 
E-NEWSLETTER PROMOTION

Founded in 2008, JamesEdition.com features the largest 

collection of luxury goods worldwide. The exquisite items 

curated by JamesEdition.com range from celebrity-owned 

luxury real estate to rare supercars. An affluent audience 

of 25,000 per day is browsing for the finest the globe has 

to offer.

With more than 10 million monthly page views from 

around the world, JamesEdition.com is the quintessential 

marketplace for ultra-high net worth individuals. With 

users evenly spread throughout the Americas, EMEA and 

Asia, JamesEdition.com is the only truly global site to 

market luxury.

A Featured Story is an article published on the website. 

Articles are evergreen content. The average time that 

viewers spend on an article page exceeds 2 minutes 

indicating that article views come from the most loyal and 

engaged users.

Featured stories are both SEO optimized and given 

placements in the newsletter bringing an average, 

2000-3500 views during its first month online.

Showcase your office and properties and bring increased 

visibility to capture the attention of the UHNW in a 

Featured Story.

$8,100 NEWSLETTER FIRST FEATURE & ARTICLE
$3,900 NEWSLETTER TRENDING & ARTICLE
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jamesedition.com
NEW & TRENDING

FEATURED LUXURY POSITION

Founded in 2008, JamesEdition.com features the largest 

collection of luxury goods worldwide. The exquisite items 

curated by JamesEdition.com range from celebrity-owned 

luxury real estate to rare supercars. An affluent audience 

of 25,000 per day is browsing for the finest the globe has 

to offer.

With more than 10 million monthly page views from 

around the world, JamesEdition.com is the quintessential 

marketplace for ultra-high net worth individuals With 

users evenly spread throughout the Americas, EMEA and 

Asia, JamesEdition.com is the only truly global site to 

market luxury.

Upgrade your listings for increased visibility to capture 

the attention of the UHNW.

HOME PAGE POSITION 
FEATURED SPOT: $1,700/30 DAYS 

REAL ESTATE POSITION 
FEATURED SPOT: $1,400/30 DAYS
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jamesedition.com
SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest 

collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range 

from celebrity-owned luxury real estate to rare supercars. An 

affluent audience of 25,000 per day is browsing for the 

finest the globe has to offer.

With more than 10 million monthly page views from around 

the world, JamesEdition.com is the quintessential 

marketplace for ultra-high net worth individuals. With users 

evenly spread throughout the Americas, EMEA and Asia, 

JamesEdition.com is the only truly global site to market 

luxury.

Showcase your office and properties and bring increased 

visibility to capture the attention of the UHNW with a Social 

Post.

• 158,000 Instagram Followers
• 36,000 Facebook Page Likes
• 136,000 TikTok Followers
• 1.5 Million Accounts Reached on Instagram / month
• 2.3M Total Organic Likes on TikTok
• 37.5 Million Views on #JamesEdition on TikTok

PHOTO

• 1 featured listing
• 1-5 photos
• Short caption
• Listing info box
• 1 tag on pictures & caption
• Link in bio 

PHOTO: $800

PHOTO PLUS

• 1-5 featured listings
• 1-10 photos & text
• Long caption
• Listing info box
• 1-3 tags on pictures & caption
• Link in bio
• Repost on stories

PHOTO PLUS: $1,000

VIDEO

• 1-5 featured listings
• 5-30 seconds video
• Reels & TikTok format
• Short caption
• Listing info box
• 1-3 tags on caption
• Link in bio

VIDEO: $1,800
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JetSet
12 MONTH GLOBAL 
DIGITAL CAMPAIGN

EMAIL

Jetset Magazine offers access to over 50,000 opted-in 

subscribers for email marketing purposes. Luxury 

advertisers can instantly reach the ultra-wealthy through 

a banner insertion in the Jetset Magazine weekly 

newsletter that provides timely news about our readers’ 

passions.

Subscriber Profile

• 70% Male
• 30% Female
• Average Age: 41
• Median HHI: 2.4 Million
• Monthly Page Views: 1 Million +
• Qualified Subscribers: 50,000 +
• Customized Tracking Provided

12 month Web Feature

• 1 Million monthly page views
• 170K unique vistiors

PRICE $2,500/YEAR

2 shared email blasts plus 12 month web feature 
($10,000 value)
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Land Report
TheLandReport.com is the official Web site for The Land Report 

Magazine and serves as a daily guidebook for American 

landowners, featuring a database full of credible and relevant 

stories gathered daily from media outlets around the country. 

The daily headlines are a must-read for landowners who want to 

stay up-to-date on topics that matter most to them.

• Net Worth: 89.3M
• Household Income: $9.2M

Top In-Bound Markets:

• Texas
• California
• Florida
• Colorado
• New York

• Illinois
• Georgia
• North Carolina
• Pennsylvania
• South Carolina

SOCIAL MEDIA POSTS

BANNERS: $1,450/POST

E-NEWSLETTER

MONTHLY E-NEWSLETTER: $1,950/SEND

EDITOR’S DESK E-NEWSLETTER 
SPONSORSHIP

PRICE: $5,885/DEPLOYMENT
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Land Report
TheLandReport.com is the official Web site for The Land 

Report Magazine and serves as a daily guidebook for 

American landowners, featuring a database full of 

credible and relevant stories gathered daily from media 

outlets around the country. The daily headlines are a 

must-read for landowners who want to stay up-to-date 

on topics that matter most to them.

• Net Worth: 89.3M
• Household Income: $9.2M

Top In-Bound Markets:

• Texas
• California
• Florida
• Colorado
• New York

• Illinois
• Georgia
• North Carolina
• Pennsylvania
• South Carolina

EDITOR’S DESK DISPLAY ADS

PRICE: $3,550 - $4,125/MONTH

EDITOR’S DESK ON THE MARKET 
DISPLAY ADS

PRICE: $2,950

PUBLISHER’S PICKS PREMIER 
PLACEMENT

PRICE: $5,885

PUBLISHER’S PICKS STANDARD 
PLACEMENT

PRICE: $2,375



D I G I TA L

34skyad.com

Luxury Estate
LUXURY ESTATE

Luxury Estate is the leading international portal for the 

luxury real estate market.

With its website and apps translated in 16 languages 

and users from 132 countries, LE is the perfect solution 

to reach international buyers.

• 1,900,000 visitors per month
• 18,000,000 page views per month
• 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING PACKAGES
PRICES:
$1,100 FOR 1 MONTH
$3,250 FOR 3 MONTHS
$5,100 FOR 6 MONTHS 
$8,000 FOR 1 YEAR
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Ocean Home
Ocean Home magazine showcases the best in luxury 

coastal design—from Caribbean bungalows to Malibu’s 

modern masterpieces to Montauk’s shoreline cottages 

to Palm Beach’s Spanish Revival villas—and, in turn, 

celebrates the top architects, interior designers, and 

craftspeople creating these waterfront dream homes 

from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean 

Home’s discerning audience of high net worth coastal 

home owners and elite industry professionals.

PRICE: $2,750 PER WEEK

SPONSORED CONTENT

Custom article written and created by our editors to 

showcase your company. Posted on oceanhomemag.

com, your article will be tailored to meet your 

marketing objectives and highlight your unique brand 

and properties.

• 800-1,000 words + 4-6 images.

PRICE: $3,000

SOCIAL MEDIA POST

Target our dedicated friends and followers across 

Ocean Home social platforms. We will post your 

images and copy on our Facebook, Instagram and 

Twitter channels and leverage our brand to enhance 

your exposure and amplify engagement.

• 60,000+ Followers.

INSTAGRAM POST: $800
FACEBOOK POST: $675
FACEBOOK/INSTAGRAM AD: $1,400 PER MONTH

oceanhomemag.com  |  300 Brickstone Sq., Suite 904, Andover MA 01910

SALES@OCEANHOMEMAG.COM

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

2021

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN

Engage our 20,000+ Email Subscribers with an 
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your 
message to our discerning audience of high net worth coastal 
home owners and elite industry professionals.

Price: $2,500.  per 

Target this same audience on Facebook and Instagram to reinforce your 
message on their social media channels.   Price: $15 CPM
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RobbReport.com
REAL ESTATE ENEWSLETTER

60,000+ REAL ESTATE ENTHUSIASTS

Every Monday, Wednesday and Friday, Robb 

Report’s Real Estate newsletter reaches 60K+ 

opt-in subscribers. This newsletter showcases the 

full spectrum of homes, real estate, architectural 

design and more, with insightful viewpoints for a 

rapidly growing online audience for this category.

• Open Rate – 18.5%
• Email is exclusive, Partner own both banner 

positions: (2) 970x250

NEWSLETTER: $6,000/WEEK 
3 Sends
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RobbReport.com
FEATURED LISTING CAROUSEL

Robb Report is the leading voice in the global 

luxury market. Its discerning audience around the 

world has a shared appreciation and desire for 

quality, exclusivity, artisanship, heritage, and fine 

design. With its fingers on the pulse of the latest 

superlative products and experiences that today’s 

modern consumers seek, Robb Report is 

synonymous around the world with affluence, 

luxury, and the best of the best.

• Circulation: 107,000+
• Average Age: 43
• Male / Female Ratio: 77% / 23%
• Average HHI: $548K
• Average Household Net Worth: $3.5M

REAL ESTATE HOME PAGE
PRICE: $1,350 PER MONTH

REAL ESTATE ARTICLE PAGES
PRICE: $3,000 PER MONT
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RobbReport.com
LUXURY PROPERTY LISTING

Robb Report is the leading voice in the global 

luxury market. Its discerning audience around the 

world has a shared appreciation and desire for 

quality, exclusivity, artisanship, heritage, and fine 

design. With its fingers on the pulse of the latest 

superlative products and experiences that today’s 

modern consumers seek, Robb Report is 

synonymous around the world with affluence, 

luxury, and the best of the best.

• Circulation: 107,000+
• Average Age: 43
• Male / Female Ratio: 77% / 23%
• Average HHI: $548K
• Average Household Net Worth: $3.5M

UP TO 10 PROPERTIES: $3,500/MONTH
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The Wall Street 
Journal Online 
(WSJ.com)
MANSION GLOBAL HOMEPAGE 
HERO

With 3,000,000 affluent unique visitors on Mansion 

Global, the Homepage Hero immediately entices readers 

as the first listing seen on the Mansion Global homepage. 

It provides premium, full-page visibility and the best 

opportunity for your listing to reach the most qualified 

buyer.

• 164,000 Unique Visitors
• 1.75% Click-Through Rate
• 2.5% Share of Voice
• Can rotate up to 5 properties
• Approximate Total Annual Impressions: 300,000
• 2024 Overall Average CTR: 4.24%
• Share of Voice: 2.5% (1 Slot) - STATIC

PRICE: $2,150/MONTH OR $2,650 W/VIDEO

SHARED BANNER: $650/LISTING

Shared with 5 properties



D I G I TA L

40skyad.com

The Wall Street 
Journal Online 
(WSJ.com)
WEEKLY ENEWSLETTER

• Out on Fridays
• 100% SOV
• 50,000 Opt in subscribers

PRICE: $3,500
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The Wall Street 
Journal Online 
(WSJ.com)
MANSION GLOBAL DAILY (M-F) 
ENEWSLETTER

• 5 Drops Monday – Friday
• 100% SOV
• 19,765 Opt in subscribers

PRICE: $3,680
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The Wall Street 
Journal Online  
(WSJ.com)
MANSION GLOBAL CUSTOM 
E-NEWSLETTER

Take advantage of Mansion Global’s Custom newsletter 

to showcase your brand as a luxury lifestyle and real 

estate leader to luxury connoisseurs and high-net-worth 

buyers around the world. From aspiration to action, 

Mansion Global’s custom newsletter is the go-to read for 

the most powerful and affluent consumers, delivering all 

your newsworthy content directly to their inboxes-

inspiring the luxury lifestyle & delivering results.

• 9,765 Unique Subscribers

• 29.9% Unique Open Rate

PRICE: $6,000 EXCLUSIVE EMAIL
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Boat 
International 
e-Newsletter
For more than 30 years, Boat International has been the 

world’s most authoritative, trusted and comprehensive 

magazine for the superyacht community, inspiring the 

lifestyles of the international wealthy elite. The magazines 

and books are timeless and collectable.

The readers constitute some of the wealthiest and 

inaccessible individuals in the world. Overall the average 

net worth of our audience (across events and print) is 

$35.9 million, with a combined wealth of $1.662 trillion. 

The subscribers (Boat International and Boat 

International US Edition) account for more than 10 per 

cent of the total global billionaire population. The network 

of the audience extends to more than 6,000 UHNWIs, 

with a combined wealth of $3.74 trillion.

• Circulation US: 25,600
• Average Net Worth: $35.9 million

PRICE: $750
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The Wall Street 
Journal
The Wall Street Journal represents credibility and 

influence and continues to be the leading environment 

for luxury real estate clients to connect with the world’s 

most affluent home-buying audience. With new and 

exciting content alignment opportunities in “Mansion” 

WSJ’s luxury real estate section, we are able to further 

strengthen our brand, expand visibility and deliver our 

message with more resounding results than ever before.

• Circulation: 644,424
• National: 525,734
• E-newspaper: 194,000
• Readership: 4,234,000
• Male / Female: 57% / 43%
• Average HHI: $361K
• Average age: 45

QUARTER PAGE: $4,675
QUARTER PAGE: $3,535 
4x7 Buy 6 get 3 free

PROPERTY SPOT: $795
DOUBLE PROPERTY SPOT: $1,590
QUADRUPLE PROPERTY SPOT: $3,180
EIGHT PROPERTY SPOTS: $6,360

Includes Bonus 30 Day Digital -  
Featured Property Upgrade

THEWALL STREET JOURNAL. Friday, November 1, 2024 |M1

decorated for special ceremonies
during festivals such as Diwali,
said Pallavi Chhelavda, a consul-
tant in Vastu Shastra, a set of ar-
chitectural-design principles based
on Indian traditions.

As the population of Indian-
Americans in the U.S. has grown,
more interior designers, home
builders and developers are spe-
cializing in accommodating the
demand for pooja rooms.

Do-it-yourself pooja-room deco-
ration tutorials are popular on so-
cial media. A fixture on Mindy Ka-
ling’s hit Netflix comedy “Never
Have I Ever,” about a first-genera-
tion Indian-American teenager,
were scenes of prayer in front of
the Vishwakumar family’s pooja
area—an armoire filled with pic-

PleaseturntopageM4

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

IN THE DALLAS SUBURBS, San-
geeta Kulkarni lights an oil lamp
in front of a wooden structure
housing idols in her kitchen. The
newly renovated area is dedicated
to prayer and is backed by gold-
and-white tiles matching the
gilded trim and the white quartz
countertop, the 41-year-old said.

Practitioners of Hinduism, par-
ticularly in India, have long-cre-
ated pooja rooms or areas in their
homes; the word pooja, sometimes
spelled puja, refers to the Sanskrit
word for worship. A pooja room
usually has an altar, mandir or ta-
ble supporting idols and pictures
of Hindu gods. They are used for
solitary or communal prayer, wor-
ship and meditation, and are often

BY SARAH PAYNTER

More U.S. builders and developers are accommodating demand for pooja rooms. Renuka Sardesai says she’s
getting more interior-design inquiries after posting her pooja-room renovation projects on Instagram.
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MANSION$26 Million
Brazilian soccer
star Neymar has
bought land in
Miami. M3

Looking Up
In North Carolina,
a single-story
house that’s 31
feet tall. M7

HOMES | MARKETS | PEOPLE | REDOS | SALES

Randy and Robin Landsman didn’t set a minimum, known as a reserve
price, when they auctioned their Tribeca triplex penthouse with Concierge.

Going Once, Going Twice
More wealthy homeowners are turning to the auction market, but the
results don’t always live up to their lofty expectations

Randy and Robin Landsman had
been trying to sell their Manhattan
penthouse for over a year when they
turned to the auction market this
summer. First listed for $12.2 mil-

lion, their triplex in the sought-after Tribeca neigh-
borhood came with more than 2,000 square feet of
terraces, a floating staircase and a private elevator.

At auction, the roughly 3,300-square-foot property
sold for $5 million, less than half of what they had
originally asked and little more than they paid for it
two decades ago. “It was obviously a stupid mistake,”
Randy said of deciding to auction the home.

More closely associated with pricey art or collect-
ibles, auctions are on the rise for luxury real estate,
with auction houses reporting a dramatic spike in the
number of high-net-worth sellers seeking their ser-
vices since 2020. Amid a slowdown in luxury home
sales, auction companies are pitching homeowners on
their ability to market unique properties to a range
of deep-pocketed buyers beyond local markets and to
sell them within a precise time frame.

Emboldened by the trophy home prices they see
on television, or stuck on a major sale that happened
previously in their neighborhood or city, sellers who
aggressively priced their luxury homes often have
been forced to repeatedly cut their asking prices,

PleaseturntopageM5

BY KATHERINE CLARKE AND E.B. SOLOMONT
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HIGHEST BID
AT AUCTION

$5
MILLION

FIRST
LISTED FOR

$12.2
MILLION

TRIBECA PENTHOUSE
NewYork City

P2JW306000-0-M00100-1--------XA
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The Wall Street 
Journal
MANSION GLOBAL EXPERIENCE 
LUXURY

Mansion Global Experience Luxury gives agents and 

brokers a one-of-a-kind opportunity to showcase their 

exceptional properties to The Wall Street Journal’s high 

net-worth subscribers within the most affluent zip codes 

and markets across the country.

• Distribution: 100,000 Wall Street Journal print 
subscribers of the Weekend Journal

• Top zip codes in: New York, Los Angeles,  
San Francisco, Chicago, Denver, Seattle,  
Phoenix, Boston, Dallas and Austin.

FULL PAGE:
$980/TEMPLATE
$1,985/CUSTOM
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The New York 
Times
IN THE FRIDAY MAIN NEWS 
SECTION

The New York Times is widely recognized as the most 

influential news source for many of the world’s most 

sophisticated and loyal readers. Today’s Times is 

influential in more ways than ever, with sections devoted 

to everything from the arts and entertainment to sports 

and science, business and technology to dining and 

home design. The Main News section provides extensive 

coverage of the leading events and issues of the day, 

global and national. It features the editorial page and 

Op-Ed articles contributed by leaders in every field. The 

Main News section is the most well-read section and it 

sets the agenda for the most important news of the day. 

This is an essential environment to give your luxury 

properties the ultimate exposure.

• Circulation: 483,701
• Male / Female ratio: 62.2% / 37.8%
• Average household income: $381,464
• Median age: 45.2
• Over one half have liquid assets valued at $1 million+
• Over 1 in 4 have a household net worth of $3 million

PROPERTY SPOT, COLOR: $760
DOUBLE PROPERTY SPOT, COLOR: $1,520
QUADRUPLE PROPERTY SPOT, COLOR: $3,040
EIGHT PROPERTY SPOT, COLOR: $6,080

Omarino.co.nz
BAY OF ISLANDS, NEW ZEALAND
Price Upon Request

New Zealand Sotheby’s International Realty 
Ben Macky
ben.macky@sothebysrealty.com  +64 219.37885

10244 E Hualapai Drive 
SCOTTSDALE, ARIZONA
$14,000,000 | sothebysrealty.com/id/6830744

Russ Lyon Sotheby’s International Realty
Frank Aazami
frank.aazami@sir.com +1 480.266.0240

Seafair – Harbour Island
ELEUTHERA, THE BAHAMAS
$15,950,000 | sirbahamas.com/id/61421

Bahamas Sotheby’s International Realty
Colleen Carey
colleen.carey@sirbahamas.com +1.242.818.6038

75 Hunki Dori Court, #W113
KEYSTONE, COLORADO
$5,000,000 | sothebsrealty.com/id/BGTK4J

LIV Sotheby’s International Realty
Hank Wiethake | Doyle Richmond
doyle.richmond@sothebysrealty.com +1 970.390.9240

46 White Pine Canyon Road
PARK CITY, UTAH
$18,275,000 | sothebysrealty.com/id/QWGXH8

Summit Sotheby’s International Realty
Michael LaPay | Miriam Noel
michael.lapay@sothebysrealty.com +1.435.640.5700

300Bull-704.com 
SAVANNAH, GEORGIA
$4,600,000

Daniel Ravenel Sotheby’s International Realty
Lucy Hitch | Monica McGoldrick
lucy.hitch@sothebysrealty.com  +1 912.667.7407

1350 27th Street NW
WASHINGTON, DISTRICT OF COLUMBIA
$3,950,000 | sothebysrealty.com/id/QHPFDG

TTR Sotheby’s International Realty
Jeff Lockard | Andrew Smith
lockardsmith@ttrsir.com +1.202.246.4433

3005 45th Street NW
WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty.com/id/NR5GPS

TTR Sotheby’s International Realty
Mark Lowham
mlowham@ttrsir.com  +1 703.966.6949

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s 
International Realty office is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. All offerings are subject to errors, 
omissions, changes including price or withdrawal without notice.
Equal Housing Opportunity.
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The New 
York Times 
International 
Edition
The New York Times International Edition is a sophisticated and 

comprehensive daily report for opinion leaders and decision 

makers around the world. The mission of the New York Times 

International Edition is to enhance the global community by 

creating, collecting and distributing high-quality news and 

entertainment. Its readers have levels of income and investment 

that can hardly be described as average; much like the 

newspaper they enjoy reading, these levels reflect their highly 

mobile and affluent status. New York Times International Edition 

readers are people whose tastes tend toward the deluxe, leading 

active and upscale lifestyles.

• Circulation: 214,775
• Geographic distribution: Europe, Asia, Pacific, Middle East, 

N. Africa, Americas
• Readership: 421,373
• Male / Female ratio: 76% / 24%
• Average household income: $367,700
• Median age: 55

QUADRUPLE PROPERTY SPOT:$2,600
DOUBLE PROPERTY SPOT: $1,300
PROPERTY SPOT: $650
Global
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SOTHEBYS.COM/VICTORIAN

JOHN WILLIAM GODWARD
A Cool Retreat
Estimate £350,000–450,000  

Victorian, Pre-Raphaelite
& British Impressionist Art
Auction London 14 July 2016

Untitled-1   1 6/29/16   1:47 PM

sothebysrealty.com

A s in art, antiques, wine and collectibles, the appeal of an extraordinary home is its distinctive 
character. The Sotheby’s International Realty® network offers a fine collection of luxury homes, estates 

and properties for sale throughout the world. Allow us to artfully unite you with the perfect home.

Guildford, England, United Kingdom
£2,900,000 GBP

Property ID HTTEJ6

E X T R AO R D I N A RY  C O L L E C T I O N S   |   E X T R AO R D I N A RY  H O M E S

AN EXTRAORDINARY COLLABORATION

Houston, Texas, USA
$8,450,000 USD

Property ID EFF632

Tiburon, California, USA
$12,900,000 USD

Property ID CWQYM2

County Cork, Ireland
€4,500,000 EUR

Property ID LQCQNH

New York, New York, USA
$38,500,000 USD

Property ID 00110686
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PA R A DI SE I SL A N D, BA HA M AS
Majestic views of the Atlantic Ocean from this 18th floor condo on 
the ocean side of the Reef Tower at Atlantis. 1,100 sf, 1 BR, 2 full 
baths and a sleeper sofa in the living room. Resort amenities and 
rental pool. Pay no property taxes. WEB: 21842. Price upon request.
Nick.Damianos@SIR.com
Damianos Sotheby’s International Realty
+1 242.376.1841   |   SIRbahamas.com

C OU N T Y C OR K ,  I R E L A N D 
Lisselan Estate, 10,750 sf, historic Irish Château with private fishing 
and golf course. Offered for sale on some 200 acres. Up to 315 acres 
available in total. €4,500,000.

Ireland Sotheby’s International Realty
+353 1 677 7101   |   Sothebysrealty.com

H E A L D SBU RG ,  C A L I F OR N IA
Wine Country Estate on scenic Russian River wine road carries 
trademark of classic wine country living. Approx 16 acres, private 
lake, pinot vineyard, tasteful blend of European style architecture 
with an informal elegance. Minutes from the plaza. WEB: 0087976. 
$5,350,000. Sheri and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   WineCountryLakesideEstate.com

S A N DI E G O,  C A L I F OR N IA
A rare opportunity in beautiful Del Mar, California. This 
oceanfront home with oversized patios is ideal for outdoor 
entertainment. Let the sandy beaches, warm waters and gentle 
tides of the Pacific Ocean become your personal playground! 
$11,500,000. Eric Iantorno.
Pacific Sotheby’s International Realty
+1 858.256.7005   |   PacificSothebysRealty.com

E L E U T H E R A ,  BA HA M AS
Windermere Island North. 164 acre development with 4.5 miles of 
water frontage and beach. 24 waterfront lots, 2 acres in size plus 
32 acre beachfront resort property. $15,500,000 US. WEB: 79141. 
George.Damianos@SIR.com

Damianos Sotheby’s International Realty
+1 242.424.9699   |   SIRbahamas.com

G E YSE RV I L L E ,  C A L I F OR N IA
Beautiful 10 lot subdivision in Alexander Valley. Located approx 
15 minutes from Healdsburg and 1.5 hours from San Francisco. 
Each lot is approx 40 acres with spectacular views and vineyard. 
Gated entrance, ready to build. Only 5 lots remaining. 
WEB: 0087584. Price upon request. S. Morgensen and J. Wynne.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   Hall-Ranch.com

L O S A LTO S H I L L S ,  C A L I F OR N IA
Private, resort-like estate in one of Silicon Valley’s exclusive 
residential communities. The 20,000 sf home on 8+ acres is 
designed for entertaining. Indoor pool and vineyard. Easy 
access to airports make the home a perfect West Coast hub. 
$88,000,000. Michael Dreyfus.
Dreyfus Sotheby’s International Realty
+1 650.485.3476   |   dreyfussir.com

K E N T F I E L D,  C A L I F OR N IA
Multi-level, remodeled, hillside contemporary with panoramic 
views, wrap-around decks, Zen garden, stone terrace, swimming 
pool and spa. Master suite has direct mountain views, private deck 
and lavish bath. Plus 3 en suite BR, wine cellar, gym and home 
theater. $4,850,000. Bill Bullock and Lydia Sarkissian.
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

S A N TA RO S A ,  C A L I F OR N IA
This impressive estate draws inspiration from Pueblo style 
architecture infused with soft contemporary elements. 4 BR main 
home + guest casita, infinity edge pool/spa, cabana/outdoor kitchen, 
pizza oven, bocce, wine cave, views of Mayacama Golf Club. 
WEB: 0087236. $3,250,000. Sheri and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   ShilohCanyon.com

T I BU RON , C A L I F OR N IA
The romance of the old world lives at this waterfront residence 
devoted to the grandeur of Italian and French villa living. 
Completely bespoke and built as a labor of love, this timeless 
paradise has a pier, beach and endless views. $12,900,000. 
Bill Bullock and Lydia Sarkissian.  b.bullock@deckerbullocksir.com
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

W I N D S OR ,  C A L I F OR N IA
The legacy of this equestrian wine country estate offers a refined 
lifestyle that has endured through generations. 3 BR, 2.5 baths, pool, 
spa, outdoor kitchen, lanai, greenhouse, workshop; 2 BR, 1 bath 
cottage; Victorian round barn, stalls and riding arena. WEB: 0087899.
$2,875,000. Sheri Morgensen and Robert Morgensen.
Sotheby’s International Realty San Francisco Brokerage
+1 707.431.0777   |   1520MountWeske.com

S ONOM A , C A L I F OR N IA
Approximately 140 acre ranch, 11,800 sf home with 6 BR, lake, 
beach, softball diamond, tennis court, gardens, pool and 
manager’s building. Approximately 15 minutes to Sonoma Plaza, 
60 minutes to San Francisco. WEB: 0243305. Price upon request.
Donald Van de Mark.
Sotheby’s International Realty Wine Country Brokerage
+1 707.337.2227   |   SonomaRanchEstate.com

M A NC H E ST E R ,  M AS S AC H U SET T S
Exclusively offered by Lynn O’Connell and Tom Kennedy. 
Hilltop home sited on 16 private acres with sweeping views of 
the Atlantic Ocean. This discrete property offers 4 spacious BR, 
multiple living rooms, a stone sided formal dining room, wine cave 
and manicured gardens. $2,199,999.
Gibson Sotheby’s International Realty
+1 617.962.9789 / 617.947.9201 | gibsonsothebysrealty.com

T I BU RON , C A L I F OR N IA
Immerse yourself in dramatic 270 degree views of San Francisco 
and 3 landmark bridges from this contemporary gem. Featuring 
a circular glazed galleria, floating fireplace, multiple view side decks, 
floor-to-ceiling windows and cutting-edge technology throughout. 
$4,585,000. Bill Bullock and Lydia Sarkissian.
Decker Bullock Sotheby’s International Realty
+1 415.517.7720   |   globalestates.com

S A N DI E G O,  C A L I F OR N IA
Elegant 8,000 sf oceanfront estate in Carlsbad with private access to 
the pristine beach and world-famous surf. This luxurious home 
features elevator service to all floors, gourmet kitchen, formal 
dining, living and great rooms and game room/theatre. 
$11,495,000. Eric Iantorno and Clinton Selfridge.
Pacific Sotheby’s International Realty
+1 858.256.7005   |   PacificSothebysRealty.com

STA M F OR D, C ON N E C T IC U T 
A once-in-a-lifetime opportunity to acquire one of the area’s largest 
estates. Stately European-style stone manor presides over more than 
262 sylvan acres stretching across the New York-Connecticut border
with stunning views over formal gardens and a picturesque lake. 
$75,000,000. Joseph Barbieri.
Sotheby’s International Realty Greenwich Brokerage
+1 203.618.3112   |   sothebyshomes.com/greenwich

K E Y L A RG O, F L OR I DA
Casual elegance describes this one-of-a kind 2 BR, 3 bath canal 
front condominium at Ocean Reef. Featuring vaulted ceilings, 
new stone flooring, impact windows, and high quality finishes and 
furnishings. Complete with 32’ of dockage and oversized golf cart 
storage. $1,350,000. Cassy.Everhart@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

K E Y L A RG O, F L OR I DA
Enjoy panoramic water views from this custom home in the private 
community of Ocean Reef. Outdoor patio with summer kitchen 
overlooks the stunning infinity-edge pool and wide canal views. 
Offering 4 BR and top-of-the-line gourmet kitchen. $7,500,000. 
Helena.Morton@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

ST.  PET E R SBU RG ,  F L OR I DA
Contemporary 2-story waterfront condo overlooking Tampa Bay. Located 
at 300 Beach Drive in downtown St. Pete. 2,975 sf plus 3 terraces (800 sf). 
World class custom design with open floor plan, high ceilings, gourmet 
kitchen and private entry. Premier amenities include large pool, gym and 
concierge service. WEB: U7752442. $2,110,000. AlonaDishy@gmail.com
Premier Sotheby’s International Realty
+1 727.458.8037   |   premiersothebysrealty.com

P UM PK I N K E Y,  F L OR I DA 
Florida Keys private island 1,000’ from shore accommodations in 
the Ocean Reef community. Self-sufficient with water and electric 
in place from shore to 12 large bay front lots. Currently, featuring 
1 main home, 2 caretaker’s cottages and 20-slip marina. 
$95,000,000. Russell.Post@sothebysrealty.com
Russell Post Sotheby’s International Realty
+1 305.367.2027   |   RussellPostSIR.com

AT L A N TA ,  G E ORG IA
One-of-a-kind penthouse in the Ritz-Carlton Residences is 
exquisitely appointed with unmatched panoramic views of 
Atlanta’s Buckhead community and beyond. Experience redefined 
luxury living with world-class amenities and dedicated Ritz-Carlton 
staff at your service. $4,585,000. Melissa Frantz. 
Atlanta Fine Homes Sotheby’s International Realty
+1 770.442.7300   |   atlantafinehomes.com

SU WA N E E ,  G E ORG IA
Welcome home to this custom-designed, rustic-style lodge at 
The River Club, where elegance meets nature. Enjoy the serene 
setting with private views of the Greg Norman golf course, pond 
and mature woods. The backyard features a pool, hot tub, waterfall 
and fire pit. $4,349,900. Kathy Rice and Anne Stone.
Atlanta Fine Homes Sotheby’s International Realty
+1 770.442.7300   |   atlantafinehomes.com

ST.  PET E R SBU RG ,  F L OR I DA
Tampa Bay’s premiere waterfront penthouse in downtown St. 
Petersburg. Endless views. 4,965 sf superior custom interior: chef ’s 
kitchen, gallery, media room, office, high ceilings, finest millwork, 
4 car parking, 1,000 sf of terraces. 30 minutes to Tampa Int’l Airport. 
WEB: U7765462. $4,100,000. Alona Dishy.  AlonaDishy@gmail.com
Premier Sotheby’s International Realty
+1 727.458.8037   |   premiersothebysrealty.com

A LTO,  G E ORG IA
Glass Apple Farm is a stunning, 1,100+ acre North Georgia 
mountain estate. The beautiful home has epic proportions and 
modern conveniences. Expansive outdoor entertaining areas, guest 
cottage, 5+ acre stocked lake, 60’ waterfall, horse pastures and fruit 
orchards. $12,750,000. Kevin Grieco and Clay Henderson.
Atlanta Fine Homes Sotheby’s International Realty
+1 404.873.0300   |   atlantafinehomes.com

AT L A N TA ,  G E ORG IA
Live at Sovereign in the heart of Atlanta’s Buckhead community and 
enjoy dramatic skyline views of Midtown and downtown Atlanta, 
Buckhead and Stone Mountain. Residents enjoy incredible 
amenities including valet, concierge, fitness center, restaurants and 
the private Buckhead Club. $3,800,000. Sam Bayne.
Atlanta Fine Homes Sotheby’s International Realty
+1 404.237.5000   |   atlantafinehomes.com

C A M BR I D G E ,  M AS S AC H U SET T S
Magnificent 1888 home on almost ½ acre of land on Brattle St. near 
Harvard Square. Designed by Arthur Little with an eclectic interior 
invoking all classical orders of design including Greco Roman details 
and intricately carved Indian teak Salon by the American Aesthetic 
Movement’s Lockwood de Forest. Price upon request. Susan Condrick.
Gibson Sotheby’s International Realty
+1 617.842.4600   |   168BrattleStreet.com

L E X I NG TON , M AS S AC H U SET T S
Rare opportunity to acquire this private 10,000 sf estate resting 
within Lexington’s top neighborhood. This 6 BR, 5 bath, 4 fireplace 
contemporary oasis sits on 1.5 acres of mature grounds and is 
surrounded by conservation land. $3,900,000. Michael L. Carucci.  
MichaelCarucci@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.901.7600   |   5johnhosmerlane.com

DE DHA M , M AS S AC H U SET T S
Exceptional 14+ acre private estate on Weld Pond in Precinct 1, Dedham. 
30 minutes from Boston. Classic brick country mansion has stunning
pond views, private beach and period landscaping. Main house 
built in 1910 was completely renovated in 2001. $9,988,800. 
Anthony.Marino@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.699.6098   |   gibsonsothebysrealty.com

W E STON , M AS S AC H U SET T S
Stunning country estate. Impeccably crafted in the European tradition,
this contemporary, gated Colonial has had over $2.5M in exterior 
improvements and boasts 16 rooms, 6 BR, 6 baths, 5 fireplaces and 
2.84 acres of gracious lawns and beautiful gardens. $4,900,000. 
Michael L. Carucci.  Michael.Carucci@SothebysRealty.com
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

RUM S ON , N E W J E R SE Y
Elegant country estate situated on 8.16 acres with original 
architectural detail throughout. Offering 17,400 sf of luxury living; 
including 8 BR, billiards room, ballroom, wine cellar and theater. 
Guest house, pool and tennis court. Close to beaches and fast 
ferry service to New York City. $6,995,000.
Heritage House Sotheby’s International Realty
+1 732.842.8100   |   HeritageHouseSIR.com

BRO OK LY N ,  N E W YOR K
This spectacular 8,333± sf grand condominium with sweeping 
views of the Brooklyn Bridge Park, Statue of Liberty, downtown 
New York City skyline and the Brooklyn Bridge overlooks the new 
marina and has been reconfigured and renovated to the highest of 
standards. WEB: 0138671. $23,888,000. Karen Heyman.
Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.810.4990   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
An opportunity to acquire 4,743± sf at Residences at Mandarin 
Oriental, NY. This magnificent space is currently 2 apartments 
that can be combined to create a grand home. Central Park, city 
and river views. WEB: 00110192. $29,900,000. 
E. Sample, B. Powers and K. Jamison.  
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7685 /7653/7650   |   sothebyshomes.com/nyc

SPA RTA ,  N E W J E R SE Y
Grand retreat lake front island home located on exclusive Manitou 
Island in Lake Mohawk, only one hour from Manhattan. This 
6,000+ sf custom home on almost an acre features energy efficient 
solar heat, in-ground pool, 5+ BR, 6.1 baths, home gym, media 
and bar rooms. Great for entertaining. $3,600,000. James Zima.
Kienlen Lattmann Sotheby’s International Realty
+1 908.696.8600   |   20islandtrail.com

I RV I NG TON , N E W YOR K 
Beautifully restored 1910 home on 1.76 private acres, 6,000 sf, 6 BR, 
6 baths. Adjacent to the Ardsley Country Club, walk to train. 
MLS: 4535623. $3,100,000. Dalia Valdes.

Julia B. Fee Sotheby’s International Realty - Rye Brokerage
+1 914.772.8002   |   juliabfee.com

N E W YOR K ,  N E W YOR K
Exceptional 28’ wide mansion steps from Fifth Avenue on Manhattan’s
most elegant block. 7 stories, over 16,000 sf, elevator, exquisite 
details, and park views. Ideal as residence or corporate headquarters.
WEB: 00110686. $38,500,000. Fred Williams.

Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7737   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
Stunning Gramercy Hill doorman condo boasts 3 BR, 2 baths, 
south-facing balcony, city and tree views, 14±’ ceilings. High-end 
chef ’s kitchen.  Convenient location off Park Avenue. Triple mint 
condition. WEB: 0138459. $3,150,000. Mara Flash Blum.

Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.431.2447   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
One of the last remaining sponsor units on Billionaire’s Row. Be the first 
to live in this stunning approx 4,193 sf half floor apartment in the famed 
ONE57 Condominium. This ground breaking new development soaring 
1,000’, exemplifies luxury living with grand proportions, unparalleled 
views & impeccable services. WEB: 00110491. $27,500,000. Nikki Field. 
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7669   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
This penthouse duplex at the Ritz Carlton Residences offers incredible
water views from every room, wraparound terrace and access to all 
of the 5-star hotel’s services and amenities: room service, housekeeping,
valet parking, spa and fitness center are all at your fingertips. 
WEB: 0138343. $14,495,000. J. Stein.
Sotheby’s International Realty Downtown Manhattan Brokerage
+1 212.431.2427   |   sothebyshomes.com/nyc

N E W YOR K ,  N E W YOR K
Residence 17E is a magnificent sun-filled apartment. This high floor 
4 BR and 5 bath residence measures approx 3,819 sf. Directly accessed
from the elevator, enter right in to your home. WEB: 00110451. 
$13,590,000. Juliette.Janssens@sothebyshomes.com.  
Allison.Koffman@sothebyshomes.com
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7670 / 212.606.7688 | sothebyshomes.com/nyc

HOU STON , T E X AS
Mediterranean-style estate features first floor master wing with 
marble bath, honed limestone and walnut floors, enormous 
fireplaces, sheltered outdoor living and resort-inspired pool. 
WEB: 1233390. $8,450,000. Ruthie Newberry Porterfield.  
Ruthie.Porterfield@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

RY E ,  N E W YOR K
Spectacular elevated waterfront views from this one-of-a-kind 
renovated historic home. Features architectural details, privacy, 
property, convenience, pool, dock, elevator, generator, etc. A rare 
opportunity. MLS# 4615049. $8,000,000. Christy Murphy.  

Julia B. Fee Sotheby’s International Realty - Rye Brokerage
+1 914.262.7123   |   350gracechurchstreet.com

HOU STON , T E X AS
Magnificently crafted home with New Orleans flair in a great 
location. 1st floor owners retreat, formal dining, oversized island 
kitchen and formal study with mahogany fireplace. Covered rear 
porch. WEB: 1233977. $1,299,999. D. Leigh Martin, IV. 
leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

HOU STON , T E X AS
Park-like 5± acre equestrian estate property. The home features 
renovated kitchen and baths, study, game room and grand family 
room. Horse barn with 3 stables. Summer kitchen, pool and hot 
tub. WEB: 1234066. $2,999,000. D. Leigh Martin, IV. 
leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

N E W YOR K ,  N E W YOR K
Located just 2 blocks from the waterfront in vibrant Williamsburg, 
is distinguished by its open and airy floorplan, 4 verdant terraces 
and stunning vistas of the city skylines. WEB: 00110795. $5,250,000. 
Roberta.Golubock@sothebyshomes.com.
Jonathan.Banks@sothebyhomes.com
Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.606.7704 / 212.606.7781 | sothebyshomes.com/nyc

L A K E TA HOE ,  N E VA DA
Marla Bay lakefront estate with 378’ sandy beach, private pier, hoist, 
2 buoys on 31 acres. Custom 16,703 sf home with 8 en suite BR, game 
room, theater, gym, and adjoining offices, guest home, caretakers home 
and 15 stall, heated stables. Opening scenes of “Bonanza” filmed at 
the lakeside meadow. $59,000,000. Lexi Cerretti and Dan Spano.
Sierra Sotheby’s International Realty
+1 775.833.1646 / 775.832.4900  |  SierraSunsetTahoe.com

N E W P ORT,  R HODE I SL A N D
The Wyndham Estate offers unparalleled views of Newport’s 
stunning coastline. The main house has undergone substantial 
renovations including an 1,800 sf master suite. Property is in 
excellent condition with a unique blend of old world charm and 
every modern amenity. Two additional lots available. $6,999,995.
Gustave White Sotheby’s International Realty
+1 401.849.3000   |   gustavewhite.com

PA R K C I T Y,  U TA H
Situated on 113 secluded acres, this ranch’s architecture is an affectionate 
tribute to the propertie’s Western heritage. 12,254 sf, 5 BR, 3 kitchens, 
infinity pool, separate elevated hot tub, barn and guest quarters. 
Only minutes from an international airport. $8,950,000. Peter Linsey.

Summit Sotheby’s International Realty
+1 435.649.1884 / 435.901.8808 | summitsothebysrealty.com

HOU STON , T E X AS
Laprada Landing offers convenience and respite from the hustle and 
bustle. Hailing from Stephen F. Austin’s Old 300 and subsequently 
other notable Texans, this isn’t any piece of land along the Brazos River,
this is a piece of Texas history. WEB: 1234436. $1,762,500. 
D. Leigh Martin, IV.  leigh.martin@sothebyshomes.com
Martha Turner Sotheby’s International Realty
+1 713.520.1981   |   marthaturner.com

B O STON , M AS S AC H U SET T S
Ritz Carlton Residences! Distinctive corner “E” unit at 
2 Avery Street. Professionally designed, expansive 2,344 sf unit 
boasts 3 BR, 3.5 baths, and floor-to-ceiling windows with 
panoramic views of the Boston Common, Public Garden and 
the Charles River. $3,295,000. Michael L. Carucci.
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

S A N DY,  U TA H
Find this private, mountain retreat nestled quietly in the beautiful, 
lush, Utah landscape near the mouth of Little Cottonwood Canyon, 
home of fabled ski resorts Snowbird and Alta. 5 BR and 5 baths. 
Perfect as private residence or rental property. $995,000.
Debbie.Nisson@SothebysRealty.com
Summit Sotheby’s International Realty
+1 801.739.5179   |   SummitSothebysRealty.com

R IC H MON D, V I RG I N IA 
This majestic home, circa 1920’s, situated on 3.4 private acres boasts a 
masterful balance of historic architecture with today’s style and modern
systems. 5 BR suites with private baths, spacious and inviting living spaces 
and pool all enveloped in luxury. Price upon request. 
Lucy Williams and Anne Chewning.  info@thesteelegroupsir.com
The Steele Group Sotheby’s International Realty
+1 804.282.3136   |   thesteelegroupsir.com

B O STON , M AS S AC H U SET T S
Stunning home at the Four Season’s residences. Concierge, 
doorman, valet, garage parking, indoor pool, health spa and gym 
and more. Spacious and sunny, this corner 2 BR, 2 bath has been 
renovated with superior craftsmanship and luxurious finishes. 
Open floor plan. $3,475,000. Michael L. Carucci 
Gibson Sotheby’s International Realty
+1 617.901.7600   |   gibsonsothebysrealty.com

R IC H MON D, V I RG I N IA 
This grand Tudor Revival, “Garland”, circa 1931, sits on 6+ acres 
boasting James River views and architectural details including 
woodcarvings 400+ years old, fireplaces with limestone surrounds, 
shaded leaded glass windows, patterned stonework and elliptical pool. 
$4,449,000. Debbie Gibbs.  info@thesteelegroupsir.com 
The Steele Group Sotheby’s International Realty
+1 804.402.2024   |   thesteelegroupsir.com

T HOU S A N D I SL A N D S ,  N E W YOR K
Hopewell Hall on Wellesley Island, located in the Saint Lawrence. 
Situated on 85 acres, an entertaining dream, views of the water 
from nearly every room in the main house with 8 BR and 2 lifts. 
Beautifully landscaped, guest houses, boat house with lifts, accessible 
by car. $5,430,000. Mary Diehl.  mary.diehl@sothebysrealty.com
Select Sotheby’s International Realty
+1 518.580.8500 x3052   |   selectsothebysrealty.com

N E W YOR K ,  N E W YOR K
This gracious residence located at 336 Central Park West is approx 
2,000 sf and comprised of a beautifully proportioned 6.5 room 
layout. 2/3 BR, 3 baths with open city views WEB: 00110699. 
$3,195,000. Michael.Pellegrino@sothebyshomes.com 

Sotheby’s International Realty East Side Manhattan Brokerage
+1 212.400.8731   |   sothebyshomes.com/nyc

G L OU C E ST E R ,  V I RG I N IA
Lisburne, an elegant Colonial estate circa 1810 on 70+ acres, 
features 6 BR, 4.5 baths, pool and pool house, stable, tennis court 
and water access. This living masterpiece is within close proximity 
to the Williamsburg/NN International Airport. $2,400,000. 
Susie Benson.  info@thesteelegroupsir.com
The Steele Group Sotheby’s International Realty
+1 804.334.3966   |   thesteelegroupsir.com

S AG HA R B OR ,  N E W YOR K
“The Peninsula” boaters’ paradise! One of the most compelling 
waterfront settings, 6 BR, 6.5 baths with 650’± of 3-sided water 
frontage. Stunning vistas over Shelter Island Sound and panoramic 
sunsets from every room. WEB: 1050710. $13,750,000. 
Korine Konzet.  korine.konzet@sothebyshomes.com
Sotheby’s International Realty Sag Harbor Brokerage
+1 631.613.7209   |   sothebyshomes.com/hamptons

L A K E PL AC I D,  N E W YOR K
This extraordinary estate sits on a private peninsula on Mirror Lake, just
minutes from the charming village of Lake Placid. Its quintessential rustic 
charm is married to the ease and comfort of seemingly every modern 
amenity imaginable, creating a domestic paradise. An architectural 
wonder of 11,000 sf. $9,999,000. John A. Burke Jr. and Daniel Collins.
Select Sotheby’s International Realty
+1 518.523.2550   |   lakeplacidestate.com

C HA R L E STON ,  S OU T H C A ROL I NA 
This European style estate with lake views and captivating classical 
design offers incredible custom amenities. Gothic features are 
tastefully combined with modern technology including a media 
room, outdoor kitchen, and smart home capabilities. 
Price upon request. Dan Ravenel. 
Daniel Ravenel Sotheby’s International Realty
+1 843.723.7150   |   DanielRavenelSIR.com

PA R A DI SE VA L L E Y,  A R I Z ONA
Timeless light and bright Georgian French architecture. Completely 
remodeled and upgraded in 2012 by GM Hunt and Architect Mark 
Candelaria Design. Additional 2015 enhancements by John Schultz. 
Close to Paradise Valley Country Club. $4,800,000. Frank Aazami.

Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   RoadrunnerResidence.com

C A R E F R E E ,  A R I Z ONA
Serene and private location in Carefree. Commanding 360 degree 
views, this authentic Santa Fe custom home on over 3 acres offers a 
gated entry, 5 BR, 7.5 baths, 9 fireplaces and retractable walls of 
glass. $3,895,000. Frank Aazami.

Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   CarefreeEstate.com

PA R A DI SE VA L L E Y,  A R I Z ONA
Newer construction influenced by Tuscan country style villa, 
welcoming stone accented courtyard, and preserved antique doors 
are just few of the custom finishings throughout. Entertaining and 
open floor plan. Beach pool, spa and fire pits. Enjoys 4 car garage 
and RV parking. $2,150,000. Frank Aazami.
Russ Lyon Sotheby’s International Realty
+1 480.266.0240   |   PVresidence.com

PROV I DE NC IA L E S ,  T U R K S & C A IC O S I SL A N D S
Coral Pavilion is a stunningly elegant, newly completed, coral stone 
villa located on the most enviable stretch of world-renowned 
Grace Bay Beach on Providenciales. 8,035 sf home with 6 BR. 
$10,250,000 US. Nina.Siegenthaler@sothebysrealty.com 

Turks & Caicos Sotheby’s International Realty 
+1 649.946.4474   |   turksandcaicosSIR.com
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MILAN “Good morning!” says one of the
guards on duty outside the Excelsior
Hotel Gallia here, where the United
States consulate general is hosting a
postelection breakfast. “Hardly a good
morning,” I reply.

Inside, the phantasm of Donald J.
Trump, with its egg-custard bangs,
weaves its way through the palpable
embarrassment emanating from the
assorted guests. I accepted the invi-
tation after a sleepless night because I
wanted to show my friendship to the
United States and its citizens. They’re
looking forward to at least four years
of being governed by a president who
looks to be unsuitable, possibly embar-
rassing, and certainly, to say the least,

unpredictable.
At times like

this, you really
need your
friends, right?

While I con-
sider myself a
friend of Amer-
ica, there are
more than a few
friends of Mr.
Trump in Italy,
many of them
newfound. No

other country in the European Union,
according to the Pew Research Center,
is so passionate about Mr. Trump, and
the last week has seen an outpouring
of affection for the incoming American
leader.

Is that really surprising? The plau-
dits in the news media, and on social
media, betray a disagreeable longing
for authoritarianism, a Mussolini-style
nostalgia for a macho leader who’s
always right, and a yearning for the
(verbal) stick to be taken to anyone
who dares criticize the boss. In other
words, Berlusconism is alive and well
in Italy, even when it means looking
abroad for a strongman.

On one level, I can’t help but feel like
turnabout is fair play. During the
Berlusconi years, Italy was Europe’s
laughingstock, and the Americans,
among others, took us to task with
comments that ranged from patroniz-
ing to outraged. Now it’s our turn.

The United States and others ex-
plained to us that they’d never ever
elect a man who treated women like
sex toys. A 70-year-old who worried
more about his hair than about world
issues. A politician who confused his
private business with affairs of state. A
person who treated the truth as op-
tional.

And let’s be honest: Next to Mr.
Trump, our former prime minister, Mr.
Berlusconi, looks like Winston Church-
ill. At least he didn’t insult his neigh-
bors, mock foreign powers, snub NATO

Berlusconi,
and a lesson
for America

OPINION

Americans 
still want to
give their 
new leader
the benefit 
of the doubt.
Italians now 
know better.
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Beppe Severgnini
Contributing Writer

Arunachalam Muruganantham had
seen the mysterious bloodstained rags
before, left discreetly in a corner of his
family’s thatched outdoor bathroom. As
a teenager growing up in a village near
Coimbatore in southern India, he found
them unsettling and at times tried to
avoid the bathroom, preferring the open
fields instead. He finally deduced that
the rags were left by his sisters, but
what they used them for remained un-
clear until he noticed Shanthi, his wife,
hiding one from him. He was in his
mid-30s then, and newly married, when
Shanthi explained that women menstru-
ate, and that most of them — at least in
the developing world — use rags to ab-
sorb the blood that accompanies the be-
ginning of each menstrual cycle.

Shanthi knew there were things
called sanitary pads — or napkins, as
they are sometimes referred to in India.
She was aware that they were more hy-

gienic and convenient, meant to be
thrown away after each use. Why didn’t
she just use pads, Muruganantham
asked. “If your sisters and I start buying
them,” Shanthi answered, “we will have
to cut down the family’s food budget.”

Muruganantham, a stocky man with a
pencil-thin mustache, decided to buy
Shanthi a pack of sanitary pads as a gift.
At the pharmacy, the shopkeeper
brought out the item, then wrapped it
quickly to keep it hidden from the other
customers. “He handed it to me as if it
were a smuggled product,” Muruganan-
tham, now 52, told me. The pack of eight
cost him 20 rupees in 1998 — about 50
cents, or three days’ worth of groceries.

At home, before he gave the present to
his wife, Muruganantham tore open one
of the pads. As a kid, he had always been
driven by an extraordinary curiosity to
find out how things worked; he would
compulsively dismantle any new thing
he could lay his hands on — toys, bicy-
cles, radios. Muruganantham expected
to see something interesting inside the
pad, but the innards seemed to be noth-

Making sanitary pads affordable in India
FROM THE MAGAZINE

BY YUDHIJIT BHATTACHARJEE

Arunachalam Muruganantham and his wife, Shanthi. He reverse-engineered the making
of sanitary pads, starting a health care revolution in India and other developing nations.

OLIVIA ARTHUR/MAGNUM, FOR THE NEW YORK TIMES
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MEXICO ANXIOUS AFTER U.S. VOTE

There is a deep worry, most immedi-
ately about the possibility of mass
deportations of Mexicans. PAGE 5

REFUGEES DISCOVER 2 AMERICAS

Is the country seen in the election full
of hate, or is it one that still welcomes
strangers? PAGE 5

FUROR OVER PICK OF HARD-RIGHT ADVISER

Critics see Stephen Bannon, chosen as
the White House chief strategist, as a
voice of racism. PAGE 6

Yury Azhichakov set out early by bike
for Senogda Bay, his favorite beach, on
the northwestern shore of Lake Baikal
in Siberia. The world’s oldest, deepest
and most voluminous lake, Baikal holds
20 percent of the planet’s unfrozen
freshwater. It is often described as the
world’s cleanest lake.

As Mr. Azhichakov discovered, that is
no longer the case. Senogda’s once-pris-
tine sands were buried under thick mats
of reeking greenish-black goo.

“This stuff stretched far into the dis-
tance, for several kilometers,” said Mr.
Azhichakov, 61, a retired ecological engi-
neer. “The beach was in terrible condi-
tion.”

The muck, scientists have discovered,
follows mass algal blooms at dozens of
sites around Lake Baikal’s 1,240-mile pe-
rimeter. Confined to shallow water and

shores near towns and villages, the
problem seems to stem from an influx of
untreated sewage — the result of inade-
quate wastewater treatment.

Algal blooms threaten iconic freshwa-
ter bodies around the world, including
the Great Lakes, Lake Geneva, and
Lake Biwa in Japan. But Lake Baikal is
especially precious: a World Heritage
site that is home to more than 3,700
species, more than half found nowhere
else.

“People are dumping sewage, waste
and rubbish around the lake, creating
pretty appalling conditions in some
places,” said Anson MacKay, an envi-
ronmental scientist at University Col-
lege London.

Runoff from fertilizers and other pol-
lutants leads to so-called eutro-
phication, an excessive growth of algae.
These blooms eventually deplete the
water of oxygen, suffocating aquatic
plants and animals.

Russian scientists had assumed that
Lake Baikal is simply too vast to suffer
such a fate, but recent growth in tourism
and development seem to be changing
the calculus.

“We have a saying in Russia: A clever
person is trained on the mistakes of oth-
ers,” said Oleg Timoshkin, a biologist at

the Russian Academy of Science’s Lim-
nological Institute in Irkutsk, 40 miles
from Baikal’s southwestern shore. “Un-
fortunately, we’re now repeating the
mistakes of so many other countries.”

Dr. Timoshkin and his colleagues

have found that Spirogyra, a type of
green algae that had rarely grown in
Lake Baikal’s shallow zones, accounts
for the outbreaks.

In Severobaikalsk, Mr. Azhichakov’s 
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Vast, pristine and endangered
LAKE BAIKAL, RUSSIA

Russia’s Lake Baikal,
called the world’s cleanest,
is invaded by toxic algae

BY RACHEL NUWER

Thick mats of reeking goo on a beach at Lake Baikal in Russia. Algal blooms caused by
pollution, dams planned by Mongolia, and climate change are all causes for concern.

RACHEL NUWER

Just a few blocks down Pennsylvania
Avenue from the White House sits the
Trump International Hotel, one of the
newest luxury additions to President-
elect Donald J. Trump’s real estate em-
pire, and perhaps the most visible sym-
bol of the ethical quandary he now con-
fronts.

The Trump International is in the Old
Post Office Building, which is owned by
the federal government. That means Mr.
Trump will be appointing the head of the
General Services Administration, which
manages the property, while his chil-
dren will be running a hotel that has tens
of millions of dollars in ties with the
agency.

He also will oversee the National La-
bor Relations Board while it decides un-
ion disputes involving any of his hotels.
A week before the election, the board
ruled against one of Mr. Trump’s hotels
in a case in Las Vegas.

The layers of potential conflicts he
faces are in many ways as complex as
his far-flung business empire, adding a
heightened degree of difficulty for Mr.
Trump — one of the wealthiest men to
ever occupy the White House — in sepa-
rating his official duties from his private
business affairs.

Further complicating matters are Mr.
Trump’s decision to name his children to
his transition team, and what is likely to
be their informal advisory role in his ad-
ministration.

His daughter Ivanka Trump joined an
official transition meeting on Thursday,
the day before Gov. Chris Christie of
New Jersey was removed from his post
leading the effort.

Mr. Trump has said he will eliminate
ethical concerns by turning the manage-
ment of his company over to his chil-
dren, an arrangement he has referred to
as a blind trust. But ethics lawyers —
both Republicans and Democrats — say
it is far from blind because he would 

Donald Trump Jr., right, and Eric Trump, center, at Trump Tower in New York. Plans are for them, and sister Ivanka Trump, to run their father’s business while he is in the White House.
RUTH FREMSON/THE NEW YORK TIMES

Conflicts
arise when
president is
also tycoon
WASHINGTON

Regulators who oversee
Trump’s many businesses
will be appointed by him

BY ERIC LIPTON
AND SUSANNE CRAIG
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The New 
York Times 
Takeover
Promote your brand and properties in style with this 96 

page tabloid insert devoted to Sotheby’s International 

Realty and Delivered high-net worth zip codes. 

Generous, full-page ad space on heavy, bright white 

paper ensures an elegant presentation and shelf life.

• Circulation: 160,000
• Distribution: NYC Metro Area
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Billionaire 
Magazine
Billionaire is a sophisticated, extremely high-end luxury 

publication curated for a controlled and selected 

subscriber list of UHNWIs globally. The core values of 

the publication consist of Philanthropy, Sustainability, 

The Finest Artists and Craftspeople, Investments, as 

well as exploring unique travel experiences and 

high-end luxury products globally for our readers. 

Billionaire provides indepth articles on meaningful 

projects, initiatives, and peer-topeer conversations on 

UHNW-relevant issues.

• Circulation: 14,791 
• 10,791 mailed to individuals that have a minimum 

net worth of $39 million
• 238 Royal Families receive the Magazine globally
• 4,000 Copies are distributed exclusively to top fine 

Art Galleries, private Banks, Yacht Clubs, Polo clubs, 
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Boat 
International
For more than 30 years, Boat International has been the 

world’s most authoritative, trusted and comprehensive 

magazine for the superyacht community, inspiring the 

lifestyles of the international wealthy elite. The 

magazines and books are timeless and collectable.

The readers constitute some of the wealthiest and 
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$35.9 million, with a combined wealth of $1.662 trillion. 

The subscribers (Boat International and Boat 

International US Edition) account for more than 10 per 

cent of the total global billionaire population. The 
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UHNWIs, with a combined wealth of $3.74 trillion.

• Circulation US: 25,600
• Average Net Worth: $35.9 million
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Country Life
Launched in 1897, Country Life Magazine is one of 

Britain’s best known and respected magazine that has, 

for 120 years, celebrated the greatest British 

architecture, property, interior design and gardens.

Country Life International offers beautiful advertising 

pages showcasing the latest properties for sale. Not 

only this, its dedicated editorial team provides opinion 

and thought–provoking content and stunning 

photography that is critical to anyone seriously 

interested in realising their dream of living in a beautiful 

home abroad. Its content is fresh and relevant, ensuring 

readers return to the magazine time and time again. 

Buyers can find the best new villas and luxury houses 

for sale in Europe, North America, the Caribbean and 

beyond.

• Circulation: 41,000
• Male/Female: 50/50
• Average Age: 55
• HNW Audience: 85%

HALF PAGE: $2,000
FULL PAGE: $3,300
DOUBLE PAGE SPREAD: $6,400
FULL PAGE ADVERTORIAL: $4,500
DOUBLE PAGE ADVERTORIAL: $8,900

International Properties Edition
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duPont Registry
Experience luxury with duPont REGISTRY, connecting elite 

buyers and sellers for nearly 40 years. Elevate your brand 

through exclusive collaborations, bespoke campaigns, and 

luxury showcases.

The duPont Registry captivates the world’s wealthiest 
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garners over 13 million monthly views.
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reach: professional athletes, A-list celebrities, Fortune 500 

executives, top luxury dealerships, and the ultra-affluent.

PREMIUM PUBLISHING

OVERVIEW

Discover the ultimate luxury lifestyle with the newly redesigned 

duPont REGISTRY magazine. Featuring a sleek, modern design 

with dual covers—one for newsstands and an exclusive version 

for subscribers— the magazine offers a fresh format with 

dedicated sections for buying, driving, living, and selling.

Enhanced with premium materials for a more luxurious reading 

experience, each issue provides valuable insights for car 

enthusiasts and luxury lifestyle seekers. With targeted 

distribution to FBO’s, millionaires, billionaires, luxury yacht 

owners, waterfront property owners, and wealth management 

groups, the magazine connects with a high-net-worth audience.

EDITORIAL FULL PAGE: $3,000
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discerning audience of high-end private owners, as well 

as investors, every Saturday in its stand-alone “House & 
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lifestyle section, which is internationally focused and 

globally-distributed every weekend.
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Homes as 
      unique as you sothebysrealty.com

© 2025 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty office is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. 
All offerings are subject to errors, omissions, changes including price or withdrawal without notice. Equal Housing Opportunity. Agent DRE: Michael Dreyfus #01121795; Ann Newton Cane #02084093.

TheGablesEstate.com
VANCOUVER, BRITISH COLUMBIA
$27,500,000 CAD 

Sotheby’s International Realty Canada
Victor Cheung
vcheung@sothebysrealty.ca  +1 604.505.8838

500ParkAvePenthouse.com 
NEW YORK, NEW YORK
$19,500,000

East Side Manhattan Brokerage
Nikki Field | E. Helen Marcos
nikki.field@sothebys.realty +1 212.606.7669

5775 Collins Ave #1103
MIAMI BEACH, FLORIDA
$12,950,000 | sothebysrealty.com/id/YNCSHY

ONE Sotheby’s International Realty
Gabriela Dajer
gaby@onesothebysrealty.com  +1 786.290.3832

35Tradd.com 
CHARLESTON, SOUTH CAROLINA
$3,495,000

Daniel Ravenel Sotheby’s International Realty
Ruthie Ravenel
ruthie@danielravenelsir.com  +1 843.696.8858

HistoricCromwellEstate.com
AUSTIN, TEXAS
$12,495,000

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com  +1 512.423.5035

5 Oceans - Albany
NASSAU, BAHAMAS
$52,500,000 | sirbahamas.com/id/R2GDEH

Bahamas Sotheby’s International Realty
Mark Hussey | Ashley Treco
mark.hussey@sirbahamas.com  +1 242.424.9193

3005 45th Street NW 
WASHINGTON, DISTRICT OF COLUMBIA
$9,850,000 | sothebysrealty/com/id/NR5GPS

TTR Sotheby’s International Realty
Mark Lowham
mlowham@ttrsir.com +1 703.966.6949

12Broughton.com
CHARLESTON, SOUTH CAROLINA
Price Upon Request

Daniel Ravenel Sotheby’s International Realty
Ruthie Ravenel
ruthie@danielravenelsir.com +1 843.696.8858

1288Rose.com
LAFAYETTE, CALIFORNIA
$25,000,000

Golden Gate Sotheby’s International Realty
Michael Dreyfus | Ann Newton Cane
m.dreyfus@ggsir.com +1 650.485.3476

3614Murillo.com 
AUSTIN, TEXAS
$10,495,000

Kuper Sotheby’s International Realty
Kumara Wilcoxon
kumara@sothebysrealty.com + 512.423.5035

5 Diana Road
KEY LARGO, FLORIDA
$10,450,000 | sothebysrealty.com/id/NQHT22

Ocean Reef Club Sotheby’s International Realty
Cassy Everhart | Morgan Smith | Rick Romeo
cassy@oceanreefclubsir.com     +1 305.522.2332
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Propriétés Le Figaro is the finest selection of luxury 

properties to buy and to rent in France and around the 

world- in print and online. Propriétés Le Figaro embodies 

the essence of the French way of life, with a property 

magazine published bi-monthly. Your properties will be 

seen by the wealthiest people in France, executives of CAC 

40 companies, and executives from the Top Management 

network. In addition to print, there is an online edition and 

mobile app.

• Readers: 1.4 million
• Web Visitors: 93,000 per month
• Page Views: 890,000 per month
• Distribution: U.S.A. 32%, U.K. 19%, France 12%, 

Canada 3%, Australia 3%

FULL PAGE: $2,500
FULL PAGE ADVERTORIAL: $3,000

Propriétés 
Le Figaro
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The Land 
Report
The Land Report magazine provides nationwide news, 

information and insight into 40,000 of America’s most 

affluent current and potential home buyers & landowners. 

The Land Report profiles passionate landowners, high 

net-worth home & estate owners, identifies unique 

home-buying and land investment opportunities, explains 

ways to improve and conserve land, provides legislation 

updates, and highlights outdoor gear and equipment.

• Distribution: 40,000+ Print & Digital
• Average HHI: $9.2M
• Average NW: $89.3M
• Gender Skew: 82% Male, 18% Female

FULL PAGE: $4,900



PR I N T

57skyad.com

Private Air 
Luxury Homes 
Magazine
Private Air Luxury Homes Magazine is published 

exclusively for the world’s most discerning travelers. 

Distributed through Private Jet Terminals throughout the 

world, our readers include C-Level executives, royalty, 

heads of state, celebrities, captains of industry, and 

private aircraft owners; all of whom expect the highest 

standards of excellence. 

The readers of Private Air Luxury Homes Magazine are 

some of the world’s wealthiest individuals. They come 

from all over the globe and typically hove a collection of 

homes, an extensive portfolio, a sophisticated interest in 

arts and culture, as well as a passion for luxury products 

and travel. This world-class publication caters to their 

wants with a unique perspective and a genuine grasp of 

what interests its reader - the world’s most exclusive real 

estate, investments, fine art, and collectibles. 

DISTRIBUTION

65,000 private jet owners and guests 

Readers encompass professional athletes, A-list celebrities, 

Fortune 500 executives, politicians, and entrepreneurs

FULL PAGE: $1,925 
includes social media & E-Newsletter 

FULL PAGE IN 3 ISSUES: $1,550 
includes social media, E-Newsletter 
& Exclusive Estate Showcase Editorials 

FULL PAGE IN 6 ISSUES: $1,450 
includes social media & E-Newsletter 
& Exclusive Estate Showcase Editorials
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Robb Report
Robb Report is luxury without compromise, attracting 

a discerning audience with a shared appreciation and 

desire for quality, artisanship, heritage, fine design, and 

exclusivity. With its fingers on the pulse of the latest 

superlative products and experiences that today’s 

modern consumers seek, Robb Report is synonymous 

around the world with affluence, luxury, and the best of 

the best.

• Circulation: 101,000+
• Audience: 324,000
• Average Age: 43
• Male / Female Ratio: 77/23
• Average HHI: $548,000
• Average HNW: $3,5M

FULL PAGE: $8,500

LUXURY PROPERTY SHOWCASE:
$9,000/FULL PAGE
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Robb Report
LUXURY PROPERTY GUIDE

As a global leader in the luxury real estate market, 

Robb Report showcases the best of the best. From 

mountain retreats to spectacular beach front 

properties, Robb Report shares the latest insights and 

analysis on the industry while highlighting designers, 

architects, new residences and developments. 

As a global leader in the luxury real estate market, 

Robb Report showcases the “best-of-the-best”. From 

mountain retreats to spectacular beach front 

properties, Robb Report shares the latest insights and 

analysis on the industry while highlighting designers, 

architects, and new residential developments. For its 

first-ever issue, Robb Report editors will design a 

beautifully crafted Luxury Property Guide that will 

accompany our signature December Philanthropy 

issue. This special advertising edition will allow our 

partners the opportunity to get in front of this affluent 

audience while they’re exploring the newest trends and 

properties around the world.

• $555K average HHI
• $1,8MM highest total real estate value

PRICE: $3,500 FULL PAGE - PROPERTY PORTFOLIO

Global



P R I N T

60skyad.com

San Francisco 
& Silicon 
Valley 
Takeover
Exclusive insert in the New York Times distributed to 

36,500 households in the San Francisco and Silicon 

Valley metro.

FULL PAGE OCTOBER: $725 
INSIDE FRONT COVER: $1,125 
INSIDE BACK COVER: $1,125 
BACK COVER: $1,475 

San Francisco, California | Represented by The Warrin Team on page 7

Curators

of the unique

March 2025  |  sothebysrealty.com
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1

Plan 1
Media Ad Description August September October  November December  Media Total Reach
Sotheby's Auction House: Print
Sotheby's Magazine Advertorial - 2 page 10,500.00$    10,500.00$           20,000
Sotheby's Magazine Full Page 5,260.00$      5,260.00$      10,520.00$           40,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$      2,500.00$             550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$      2,585.00$             770,000

Digital
Million Impressions*
Million Impressions 1,195.00$      1,195.00$      1,195.00$      3,585.00$             750,000
Million Impressions

Digital Banner Program
Targeting - Select Locations

Google Adwords
Google Adwords Digital PPC program 1,600.00$      850.00$          850.00$          3,300.00$             
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$      3,000.00$      3,000.00$      9,000.00$             300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$      1,500.00$      1,500.00$      4,500.00$             300,000
Geofencing - Event and Location
Geofencing - Event and Location Target specific events and locations 1,500.00$      1,500.00$      3,000.00$             120,000
Billionaire
Billionaire Custom Content + E-Newsletter 4,500.00$      4,500.00$             50,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$      3,000.00$             60,000
C&G Stories Content development 5,295.00$      5,295.00$             11,510,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$      2,250.00$             25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$      1,295.00$             
Newsletter Daily Newsletter Bonus -$  77,000
Newsletter Luxury Bonus -$  2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             100,000
Elite Dedicated E-blast Dedicated E-blast 6,000.00$      6,000.00$             12,000
JamesEdition 
Main Home Page Rotating Gallery Featured Banner 3,000.00$      3,000.00$             750,000
New & Trending Home Page Position Featured Spot 1,700.00$      1,700.00$             750,000
Featured Article and E-Newsletter promotion Newsletter First Feature & Journal Article 8,100.00$      8,100.00$             292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             192,000
Social Media Listing Feature 1,800.00$      1,800.00$             148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             2,140,000
Land Report
Social Media Posts Banners 1,450.00$      1,450.00$      2,900.00$             120,000
Editor's Desk On the Market Display Ads featured wrap around content at the beginning of the e-newsletter 2,950.00$      2,950.00$             
Publisher's Picks Premier Placement dedicated social media post and a spotlight article 5,885.00$      5,885.00$             
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 3 months 3,250.00$             
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$      2,750.00$             22,000
Sponsored Content Sponsored Content 3,000.00$      3,000.00$             38,199
Robbreport.com
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Home Page 1,350.00$      1,350.00$             6,000
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Article Pages 3,000.00$      3,000.00$             6,000
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$      6,000.00$             60,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$          2,600.00$             656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$      3,500.00$             17,000
Mansion Global Custom E-mail 6,000.00$      6,000.00$             17,000
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             76,800

$2,500

$2,500

$3,250
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1 -  CONTINUED

Plan 1
Media Ad Description August September October  November December  Media Total Reach
Sotheby's Auction House: Print
Sotheby's Magazine Advertorial - 2 page 10,500.00$    10,500.00$           20,000
Sotheby's Magazine Full Page 5,260.00$      5,260.00$      10,520.00$           40,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$      2,500.00$             550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$      2,585.00$             770,000

Digital
Million Impressions*
Million Impressions 1,195.00$      1,195.00$      1,195.00$      3,585.00$             750,000
Million Impressions

Digital Banner Program
Targeting - Select Locations

Google Adwords
Google Adwords Digital PPC program 1,600.00$      850.00$          850.00$          3,300.00$             
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$      3,000.00$      3,000.00$      9,000.00$             300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$      1,500.00$      1,500.00$      4,500.00$             300,000
Geofencing - Event and Location
Geofencing - Event and Location Target specific events and locations 1,500.00$      1,500.00$      3,000.00$             120,000
Billionaire
Billionaire Custom Content + E-Newsletter 4,500.00$      4,500.00$             50,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$      3,000.00$             60,000
C&G Stories Content development 5,295.00$      5,295.00$             11,510,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$      2,250.00$             25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$      1,295.00$             
Newsletter Daily Newsletter Bonus -$  77,000
Newsletter Luxury Bonus -$  2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             100,000
Elite Dedicated E-blast Dedicated E-blast 6,000.00$      6,000.00$             12,000
JamesEdition 
Main Home Page Rotating Gallery Featured Banner 3,000.00$      3,000.00$             750,000
New & Trending Home Page Position Featured Spot 1,700.00$      1,700.00$             750,000
Featured Article and E-Newsletter promotion Newsletter First Feature & Journal Article 8,100.00$      8,100.00$             292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             192,000
Social Media Listing Feature 1,800.00$      1,800.00$             148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             2,140,000
Land Report
Social Media Posts Banners 1,450.00$      1,450.00$      2,900.00$             120,000
Editor's Desk On the Market Display Ads featured wrap around content at the beginning of the e-newsletter 2,950.00$      2,950.00$             
Publisher's Picks Premier Placement dedicated social media post and a spotlight article 5,885.00$      5,885.00$             
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 3 months 3,250.00$             
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$      2,750.00$             22,000
Sponsored Content Sponsored Content 3,000.00$      3,000.00$             38,199
Robbreport.com
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Home Page 1,350.00$      1,350.00$             6,000
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Article Pages 3,000.00$      3,000.00$             6,000
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$      6,000.00$             60,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$          2,600.00$             656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$      3,500.00$             17,000
Mansion Global Custom E-mail 6,000.00$      6,000.00$             17,000
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             76,800

$2,500

$2,500

$3,250
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 1 -  CONTINUED

Print
Billionaire Magazine
Billionaire Magazine Full Page 8,125.00$      8,125.00$             14,791
Boat International
US National issue Full Page + E-Newsletter 5,100.00$      5,100.00$             25,600
International issue Full Page + E-Newsletter 5,100.00$      5,100.00$             12,925
Country Life
Country Life Full Page 3,300.00$      3,300.00$             40,000
Dupont Registry
Dupont Registry Editorial Full Page 3,000.00$      3,000.00$             
Financial Times
Financial Times Quadruple Property Spot 3,000.00$      3,000.00$      6,000.00$             420,914
Financial Times Double Property Spot 1,500.00$      1,500.00$             
Land Report
Land Report Full Page 4,900.00$      4,900.00$             40,000
Le Figaro
Full Page Advertorial Full Page Advertorial 3,000.00$      3,000.00$             50,000
The New York Times
The New York Times Double Property Spot - Weekday/Saturday 1,520.00$      1,520.00$             423,111
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$      3,040.00$      6,080.00$             846,222
The New York Times Takeover Full Page w/ Digital promotion 750.00$          750.00$                165,000
The New York Times Takeover Inside Back Cover 1,150.00$      1,150.00$             165,000
The New York Times Takeover Back Cover 1,500.00$      1,500.00$             168,000
The New York Times International Edition
The New York Times International Edition Quadruple Property Spot 2,600.00$      2,600.00$      5,200.00$             208,602
The New York Times International Edition Double Property Spot 1,300.00$      1,300.00$             104,301
The New York Times International Edition Property Spot -$                       0
Private Air Luxury Homes 
Private Air Luxury Homes Full Page (includes social media & E-Newsletter) 1,925.00$      1,925.00$      3,850.00$             130,000
Robb Report
Robb Report Full Page 8,500.00$      8,500.00$             107,000
Robb Report Robb Report Luxury Property Guide 3,500.00$      3,500.00$             107,000
San Francisco & Silicon Valley
San Francisco & Silicon Valley Takeover - Back Cover 1,475.00$      1,475.00$             36,500
The Wall Street Journal
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$      3,180.00$             1,288,848
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$      3,180.00$      6,360.00$             1,288,848
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$      1,985.00$             100,000

TOTAL 224,740.00$        25,720,161
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change   
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 2

Plan 2
Media Ad Description August September October  November December  Media Total Reach
Sotheby's Auction House: Print
Sotheby's Magazine Full Page 5,260.00$       5,260.00$             20,000
Sotheby's Magazine Half Page 2,630.00$       2,630.00$             20,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$       2,500.00$             550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$       2,585.00$             770,000

Digital
Million Impressions*
Impressions Blast - Two week Campaign Digital Banner Program - 100K Impression 900.00$          900.00$          1,800.00$             200,000
Google Adwords
Google Adwords Digital PPC program 1,600.00$       850.00$          850.00$          3,300.00$             
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$       3,000.00$       3,000.00$       9,000.00$             300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$       1,500.00$       1,500.00$       4,500.00$             300,000
Billionaire
Billionaire Custom Content + E-Newsletter 4,500.00$       4,500.00$             50,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$       3,000.00$             60,000
C&G Stories Content development 5,295.00$       5,295.00$             11,510,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$       2,250.00$             25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$       1,295.00$             
Newsletter Daily Newsletter Bonus -$                       77,000
Newsletter Luxury Bonus -$                       2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             100,000
JamesEdition 
New & Trending Home Page Position Featured Spot 1,700.00$       1,700.00$             750,000
Featured Article and E-Newsletter promotion Newsletter Trending & Journal Article 3,900.00$       3,900.00$             292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             192,000
Social Media Listing Feature 1,800.00$       1,800.00$             148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             2,140,000
Land Report
Social Media Posts Banners 1,450.00$       1,450.00$             60,000
Publisher's Picks Premier Placement dedicated social media post and a spotlight article 5,885.00$       5,885.00$             
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 3 months 3,250.00$             
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$       2,750.00$             22,000
Facebook/Instagram Ad Facebook/Instagram Ad 1,400.00$       1,400.00$             43,400
Robbreport.com
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Article Pages 3,000.00$       3,000.00$             6,000
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$       6,000.00$             60,000
WSJ.com
Mansion Global Homepage Hero Mansion Global Homepage Hero -$                       0
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$          2,600.00$             656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$       3,500.00$             0
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$             17,000
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             76,800

$2,500

$2,500

$3,250



S C H E D U L E  A N D  P R I C I N G
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 2 - CONTINUED

Plan 2
Media Ad Description August September October  November December  Media Total Reach
Sotheby's Auction House: Print
Sotheby's Magazine Full Page 5,260.00$       5,260.00$             20,000
Sotheby's Magazine Half Page 2,630.00$       2,630.00$             20,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$       2,500.00$             550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$       2,585.00$             770,000

Digital
Million Impressions*
Impressions Blast - Two week Campaign Digital Banner Program - 100K Impression 900.00$          900.00$          1,800.00$             200,000
Google Adwords
Google Adwords Digital PPC program 1,600.00$       850.00$          850.00$          3,300.00$             
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$       3,000.00$       3,000.00$       9,000.00$             300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$       1,500.00$       1,500.00$       4,500.00$             300,000
Billionaire
Billionaire Custom Content + E-Newsletter 4,500.00$       4,500.00$             50,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$       3,000.00$             60,000
C&G Stories Content development 5,295.00$       5,295.00$             11,510,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$       2,250.00$             25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$       1,295.00$             
Newsletter Daily Newsletter Bonus -$                       77,000
Newsletter Luxury Bonus -$                       2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             100,000
JamesEdition 
New & Trending Home Page Position Featured Spot 1,700.00$       1,700.00$             750,000
Featured Article and E-Newsletter promotion Newsletter Trending & Journal Article 3,900.00$       3,900.00$             292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             192,000
Social Media Listing Feature 1,800.00$       1,800.00$             148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             2,140,000
Land Report
Social Media Posts Banners 1,450.00$       1,450.00$             60,000
Publisher's Picks Premier Placement dedicated social media post and a spotlight article 5,885.00$       5,885.00$             
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 3 months 3,250.00$             
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$       2,750.00$             22,000
Facebook/Instagram Ad Facebook/Instagram Ad 1,400.00$       1,400.00$             43,400
Robbreport.com
Robbreport.com Featured Listing Carousel - 1 Property - Real Estate Article Pages 3,000.00$       3,000.00$             6,000
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$       6,000.00$             60,000
WSJ.com
Mansion Global Homepage Hero Mansion Global Homepage Hero -$                       0
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$          2,600.00$             656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$       3,500.00$             0
Mansion Global e-Newletter Daily Monday-Friday 3,680.00$       3,680.00$             17,000
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             76,800

$2,500

$2,500

$3,250
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Proposed 
Schedule, Pricing 
& Reach 2025
PLAN 2 - CONTINUED

Print
Boat International
International issue Full Page + E-Newsletter 5,100.00$       5,100.00$             12,925
Country Life
Country Life Full Page 3,300.00$       3,300.00$             40,000
Dupont Registry
Dupont Registry Editorial Full Page 3,000.00$      3,000.00$             
Financial Times
Financial Times Quadruple Property Spot 3,000.00$      3,000.00$             210,457
Financial Times Double Property Spot 1,500.00$       1,500.00$       3,000.00$             
Land Report
Land Report Full Page 4,900.00$       4,900.00$             40,000
Le Figaro
Full Page Advertorial Full Page Advertorial 3,000.00$      3,000.00$             50,000
The New York Times
The New York Times Double Property Spot - Weekday/Saturday 1,520.00$       1,520.00$       3,040.00$             846,222
The New York Times Quadruple Property Spot - Weekday/Saturday 3,040.00$      3,040.00$             423,111
The New York Times Takeover Full Page w/ Digital promotion 750.00$          750.00$                165,000
The New York Times Takeover Inside Back Cover 1,150.00$      1,150.00$             165,000
The New York Times Takeover Back Cover 1,500.00$       1,500.00$             168,000
The New York Times International Edition
The New York Times International Edition Quadruple Property Spot 2,600.00$       2,600.00$             104,301
The New York Times International Edition Double Property Spot 1,300.00$       1,300.00$       2,600.00$             208,602
Private Air Luxury Homes 
Private Air Luxury Homes Full Page (includes social media & E-Newsletter) 1,925.00$       1,925.00$      3,850.00$             130,000
Robb Report
Robb Report Robb Report Luxury Property Guide 3,500.00$       3,500.00$             107,000
San Francisco & Silicon Valley
San Francisco & Silicon Valley Takeover - Full Page 725.00$          725.00$                36,500
The Wall Street Journal
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$       1,590.00$       3,180.00$             1,288,848
The Wall Street Journal - National Quadruple Property Spot w/ Digital Featured Property Upgrade 3,180.00$       3,180.00$      6,360.00$             1,288,848
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$       1,985.00$             100,000

TOTAL 157,160.00$         23,832,514
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change   
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Proposed 
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Plan 3
Media Ad Description August September October  November December  Media Total # Insertions Reach Reach
Sotheby's Auction House: Print
Sotheby's Magazine Half Page 2,630.00$      2,630.00$             1 20,000 20,000
Sotheby's Magazine Quarter Page 1,315.00$      1,315.00$             1 20,000 20,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$      2,500.00$             1 550,000 550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$      2,585.00$             1 770,000 770,000

Digital
Million Impressions*
Impressions Blast - Two week Campaign Digital Banner Program - 100K Impression 900.00$          900.00$          1,800.00$             2 100000 200,000
Google Adwords
Google Adwords Digital PPC program 1,600.00$      850.00$          850.00$          3,300.00$             3
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$      3,000.00$      3,000.00$      9,000.00$             3 100000 300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$      1,500.00$      1,500.00$      4,500.00$             3 100000 300,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$      3,000.00$             1 60,000 60,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$      2,250.00$             1 25,000 25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$      1,295.00$             1
Newsletter Daily Newsletter Bonus -$                      1 77,000 77,000
Newsletter Luxury Bonus -$                      1 2,500 2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             1 100,000 100,000
JamesEdition 
New & Trending Real Estate Position Featured Spot 1,400.00$      1,400.00$             1 750,000 750,000
Featured Article and E-Newsletter promotion Newsletter Trending & Journal Article 3,900.00$      3,900.00$             1 292,000 292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             1 192,000 192,000
Social Media Listing Feature 1,800.00$      1,800.00$             1 148,000 148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             1 2140000 2,140,000
Land Report
Social Media Posts Banners 1,450.00$      1,450.00$             1 60000 60,000
Publisher's Picks Standard Placement includes a dedicated social media post 2,375.00$      2,375.00$             1
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 1 month 1,100.00$      1,100.00$             1
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$      2,750.00$             1 22,000 22,000
Instagram Post Instagram Post 800.00$          800.00$                1 21,800 21,800
Robbreport.com
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$      6,000.00$             1 60,000 60,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$         2,600.00$             4 164,000 656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$      3,500.00$             1 0
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             3 25,600 76,800

$2,500

$2,500
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Proposed 
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Plan 3
Media Ad Description August September October  November December  Media Total # Insertions Reach Reach
Sotheby's Auction House: Print
Sotheby's Magazine Half Page 2,630.00$      2,630.00$             1 20,000 20,000
Sotheby's Magazine Quarter Page 1,315.00$      1,315.00$             1 20,000 20,000
Sotheby's Auction House: Digital
Sotheby's Bespoke Emails 2,500.00$      2,500.00$             1 550,000 550,000
Sotheby's Selects E-Newsletter Sotheby's Selects E-Newsletter 2,585.00$      2,585.00$             1 770,000 770,000

Digital
Million Impressions*
Impressions Blast - Two week Campaign Digital Banner Program - 100K Impression 900.00$          900.00$          1,800.00$             2 100000 200,000
Google Adwords
Google Adwords Digital PPC program 1,600.00$      850.00$          850.00$          3,300.00$             3
LinkedIn
LinkedIn Digital Banner Campaign 3,000.00$      3,000.00$      3,000.00$      9,000.00$             3 100000 300,000
Comprehensive Digital
Social Mirror Ads Mirroring Social Post 1,500.00$      1,500.00$      1,500.00$      4,500.00$             3 100000 300,000
Cottages & Garden
Daily Deeds E-Newsletter sent 4X per week 3,000.00$      3,000.00$             1 60,000 60,000
Country Life
Country Life E-Newsletter Dedicated Send 2,250.00$      2,250.00$             1 25,000 25,000
Dupont Registry
Branded Content Post Custom content article 1,295.00$      1,295.00$             1
Newsletter Daily Newsletter Bonus -$                      1 77,000 77,000
Newsletter Luxury Bonus -$                      1 2,500 2,500
Elite Traveler
Elite Online Real Estate Showcase Online Real Estate Showcase 2,500.00$             1 100,000 100,000
JamesEdition 
New & Trending Real Estate Position Featured Spot 1,400.00$      1,400.00$             1 750,000 750,000
Featured Article and E-Newsletter promotion Newsletter Trending & Journal Article 3,900.00$      3,900.00$             1 292,000 292,000
E-Newsletter Featured Listing E-Newsletter 1,500.00$      1,500.00$             1 192,000 192,000
Social Media Listing Feature 1,800.00$      1,800.00$             1 148,000 148,000
JetSet Magazine
JetSet Magazine Annual Global Campaign 2,500.00$             1 2140000 2,140,000
Land Report
Social Media Posts Banners 1,450.00$      1,450.00$             1 60000 60,000
Publisher's Picks Standard Placement includes a dedicated social media post 2,375.00$      2,375.00$             1
Luxury Estate
Luxury Estate Showcase Listing + Elite Listing Packages - 1 month 1,100.00$      1,100.00$             1
Ocean Home
Custom E-Mail Custom E-Mail 2,750.00$      2,750.00$             1 22,000 22,000
Instagram Post Instagram Post 800.00$          800.00$                1 21,800 21,800
Robbreport.com
Robbreport.com Real Estate Newsletter - 3 Sends 6,000.00$      6,000.00$             1 60,000 60,000
WSJ.com
Mansion Global Homepage Hero Shared Banner 650.00$          650.00$          650.00$          650.00$         2,600.00$             4 164,000 656,000
WSJ.com E-Newsletter Weekly E-Newsletter (Wed or Fri) 3,500.00$      3,500.00$             1 0
Yachting E-Newsletter
Boat International Boat International 750.00$          750.00$          750.00$          2,250.00$             3 25,600 76,800

$2,500

$2,500
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Print
Country Life
Country Life Half Page 2,000.00$      2,000.00$             1 40,000 40,000
Dupont Registry
Dupont Registry Editorial Full Page 3,000.00$      3,000.00$             1 35,000
Financial Times
Financial Times Double Property Spot 1,500.00$      1,500.00$      3,000.00$             2 210,457
Financial Times Property Spot 750.00$          750.00$                1 210,457 210,457
Land Report
Land Report Full Page 4,900.00$      4,900.00$             1 40,000 40,000
Le Figaro
Full Page Full Page 2,500.00$      2,500.00$             1 50,000 50,000
The New York Times
The New York Times Property Spot - Weekday/Saturday 760.00$          760.00$                1 423,111 423,111
The New York Times Double Property Spot - Weekday/Saturday 1,520.00$      1,520.00$      3,040.00$             2 423,111 846,222
The New York Times Takeover Full Page w/ Digital promotion 750.00$          750.00$         750.00$          2,250.00$             3 165,000 495,000
The New York Times International Edition
The New York Times International Edition Double Property Spot 1,300.00$      1,300.00$      2,600.00$             2 104,301 208,602
The New York Times International Edition Property Spot 650.00$          650.00$                1 104,301 104,301
Private Air Luxury Homes 
Private Air Luxury Homes Full Page (includes social media & E-Newsletter) 1,925.00$      1,925.00$             1 65,000 65,000
Robb Report
Robb Report Robb Report Luxury Property Guide 3,500.00$      3,500.00$             1 107,000 107,000
San Francisco & Silicon Valley
San Francisco & Silicon Valley Takeover - Full Page 725.00$          725.00$                1 36,500 36,500
The Wall Street Journal
The Wall Street Journal - National Double Property Spot w/ Digital Featured Property Upgrade 1,590.00$      1,590.00$      1,590.00$      1,590.00$      6,360.00$             4 644,424 2,577,696
The Wall Street Journal
Mansion Global Experience Luxury Weekend Property insert 1,985.00$      1,985.00$             1 100,000 100,000

TOTAL 110,545.00$        0 12,146,989
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change   


