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SKY Advertising is excited to present to Atlanta Fine Homes Sotheby’s
International Realty® a curated, multi-media marketing selection of offerings to
bring buyer awareness to Harmony.

Your strategic blueprint is composed of print media to cast a wide net, and digital
products that are highly targeted to individuals looking for high-end living in
Auburn, GA.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.
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DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: Harmony

+ Flight Dates: August 2025 - October 2025
« Impressions: 750,000

« Clicks through to the website of your choice.

100K Impressions per two weeks: $900
250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

TOWHCOUNTRY  ELECTION 2914 TRAVEL STYLE WEMITAGE

Auburn, &

Curators
of the unique

..( 750000 >,‘
IMPRESSIONS

Minimum 3 month commitment

skyad.com 3



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

€he New Jork Eimes

THE WALL STREET JOURNAL

Thae Economic Tives

Bloomberg
Markets

Forbes

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

BANNER PRODUCTION: $350

10f1

Auburn, GA

Atlanta Fine hebyr
Vomes | Sothebys

101

Atanta Fine | Sotheby’s
Homes | resmancns s

Auburn, GA

101

Curators
of the unique

Auburn, GA

Atlanta Fine | Sotheby’s
Homes | ur

Auburn, GA

Atlanta Fine | Sotheby’s
Homes | "ot

Curators
of the unique

skyad.com 7




DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

B rr——— L]

gt censma

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Add thersr destimacions to vous Britinh to o bt

Auburn, GA

Curators
of the unique

i | Sotheby's

Curators of the unique [

The Best Islands in the Caribbean,

ARCHITECTURAL DHGEST

101

Curators
of the unique

F.-m. snrkebrrs’ pearmeises tn foecde v, these sre e 10 et

"

Auburn, GA

skyad.com



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it.

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

» The delivery by site is broken down into delivered
impressions, clicks, and click-through rate. This allows
you to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

Atlanta Fine 7 Delivery Summary ADVERTISING
Homes SOtheby S Dates: April 14 — July 13 S KY BRANDING
INTERNATIONAL REALTY Total ImpreSSiOnS: 3’000’000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
40K . BBC.com
. Bloomberg.com
8 30K . Economist.com
E . Forbes.com
% 20K . FoxBusiness.co..
3 . NYTimes.com
a
10K
. Reuters.com
0K . WSJ.com
15 18 21 24 27 30 2 5 1 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 11
Delivery By Site
NYTimes.com G <" oo I c© I -1
Forbes.com [ 505,057 [ 615 ] 012%
85C.com [ 372.9% I 55 I 0.5
wsJ.com I 431471 I 2 I O 11%
Routers.com [N 342479 [ 370 I 0.11%
Bloomberg.com [N 342,350 [ 357 [ 010%
Economist.com [N 315.265 — 253 I 0.0%%
FoxBusiness.com [ 215,995 — I 005%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.
s N Northwest
Delivery By Geographic Segment =
M silicon Valley
Geo-Target1
0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com




DIGITAL

Digital Event
largeting

GEOFENCE REACHES YOUR
AUDIENCE ON THE MOVE

» Event targeting - Target customers who attend
specified events within a specific time frame.

» Custom audiences - Target customers that are
within or have recently visited a specific Geo-
Fenced location.

sulting
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GEOFENCE SELECT LOCATIONS OR EVENTS
AND THEN RETARGET THE AUDIENCE AFTER

PRICING
« From: $1,500

» Up to 3 Geo-fences
+ 60,000 impressions

skyad.com |
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DIGITAL

Comprehensive
Digital

OTT/VIDEO PREROLL

OTT or Over The Top is video programming transmitted via
the Internet, not on traditional cable or broadcast. It reaches
any type of internet connected device including Roku,
Connected TV/SmartTVs, Fire TV Sticks, XBOX, PlayStation,
Apple TV, Chromecast, and more.

Our OTT gets you to thousands of publishers and streaming
exchanges on stations like: Sling TV, Fubo.TV, Pluto.TV and
channels like A&E, AMC, Discovery, ESPN, FOX, NBC, NBA,
Syfy, Adult Swim, CNN, and Food Network.

HOW CAN ADDING OTT HELP YOUR CURRENT
MARKETING CAMPAIGN?

OTT can extend the reach of a business that is currently
doing broadcast TV or cable because OTT reaches audiences
that have cut the cord to cable (cord-cutters), or those that
have never had cable (cord-nevers) and you are able to reach
a more targeted audience with OTT.

eMarketer estimates that over 81 million U.S. consumers
have either cut their cords or never signed up for one in the
first place.

YouTube Video
Pre-Roll Ads

WHY OTT?

Our OTT runs on Set Top Boxes, Game Consoles, and Smart
TVs like Fire TV Sticks, XBOX, PlayStation, 4K FireTV,
SmartTV, AppleTV, ChromeCast, Roku, and more. 100% of
our impressions are served on Connected TVs.

We have direct inventory on hundreds of Apps and
Providers. These cover a variety of content such as News,
Sports, Entertainment, Lifestyle, Gaming, Health,
Technology, and many more, depending on the targeting
categories selected for your campaign.We have over
100,000 targeting categories to choose from and we can
also use Artificial Intelligence to find the optimal audience.
We have direct deals with large publishers and devices like
Samsung TV, DIRECTV, NHL, Fox, local news stations,

&

Hot property: five Hawaiian homes for sale

(]

Disney/ABC, AMC Networks, NBC Universal, National
Geography, A+E Networks, Bloomberg, Discovery, the CW,
and MLB to serve ads through direct connections.We also
have access to Amazon OTT, through the Amazon Demand
Side Platform (DSP).

And with Amazon OTT we can target by people’s behaviors,
Amazon Product Targeting (targeting people who have
searched for or purchased certain products) AND through a
Custom Audience from a client's database list.

PRICE: FROM $1,500/MONTH
50,000 Impressions

skyad.com 11



DIGITAL

Comprehensive
Digital

NATIVE DISPLAY

Native ads dynamically match the look, feel and visual
context of the website or app where they are seen. They can
run across all devices or be specified mobile only. Native ads
can be either video or a dynamic picture.

HIGHER ENGAGEMENT:

» Native ads are viewed 53 percent more frequently than
display ads, providing a higher CTR (60 percent).

» Native ads result in an 18 percent increase in purchase
intent.

« Native ads can help lift a brand by up to 82 percent.

b
[ —
e o ——

TARGETING OPTIONS INCLUDE:

» Behavioral - thousands of targeting categories
including demographics, on-line and off-line
behaviors, and interests.Keywords - target a list of up
to 500 keywords related to your business, and show
Native ads on the web pages where they appear A.l.

» Targeting — Showing your display or video ads to
people across all devices, using machine learning to
target consumers based on who is engaging with the
ad.

+ Custom Audience Matching & Lookalike
Audiences- target people on your list of emails,
addresses, or phone numbers and show them native
ads when they browse websites and apps.

+ Cross Platform Targeting available from Mobile
Conquesting.

0 A
Tt Bt Al e Py Cindet
e ———

» Native ads come in many forms, but all share the
common goal of not “looking” like an ad.

Native ads come in many forms, but all share the
common goal of not “looking” like an ad.

Native ads are proven to have higher levels of
engagement than traditional non-native ads, and they
get results.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 12,



DIGITAL

Comprehensive
Digital

DISPLAY

Digital Display advertising refers to the promotion of
products or services through display ads on digital platforms
such as websites or mobile apps. With Targeted Display, we
offer campaigns that include Keyword Targeting, Behavioral
Targeting, Retargeting, and Artificial Intelligence (A.l.)
Targeting designed to show your ads to the exact audience
you want to reach, to deliver the right message on the right
device at the right time.

TARGETED DISPLAY PRODUCTS INCLUDE:

Complete optimization including strategy, ad serving,
and reporting. We provide you with full transparency,
giving you the assurance your budget is allocated
efficiently.

The ability to target specific audiences, rather than only
specific sites, by leveraging the data collected by our
algorithms.

The power to implement advanced testing to ensure you
are maximizing the click-through-rate (CTR) and
conversion rate of your advertising and landing pages.

We track impressions, clicks, view-throughs, and
conversions!

We implement Retargeting campaigns to target people
who have been to your website but didn't convert.

Keyword Targeting using the keywords and phrases your
customers are searching for and contained on webpages
they are reading.

the big things to watch at the
Werld Challenge

Tiger Woods, Patrick Reed and all
the big things to watch at the Hero
Warld Challenge

With A.l. Targeting we are showing your display or video
ads to people across all devices, using machine learning
to target consumers based on who is engaging with the
ad. We can target from thousands of Behavioral
Categories and show your ads to the people most likely
to want your products and services.

We geo-target every campaign, showing your ads just to
the people in the areas you want to reach.

Cross Platform Targeting available from Mobile
Conquesting.

Custom Audience Matching & Lookalike Audiences-
target people on your list of emails, addresses, or phone
numbers and show them display ads when they browse
websites and apps.

PRICE: FROM $1,500/MONTH
150,000 Impressions

skyad.com | 13



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= s s powering your passions b fome

Colleton River O

A private oasis in your own backyard... Your dream
hesme awails al Collelon River!

#southcaroling Eowoauniry #gomgeaus Sviews Siver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehame

Make youryard more sustainableby  ad

i =11 wmarch 1 - aprii30  [UJERS
OFFicEWORLD THE |2 ( ISALE|

SAVE on OFFICE CHAIRS = DESKS

| LEASN MORE |

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2638 $i8c

Renmtion I
Pa——

» Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: FROM $1,500/MONTH
100,000 Impressions

skyad.com | 14



DIGITAL

Comprehensive
Digital

ONLINE AUDIO ADS

Audio ads served to targeted online listeners who are
consuming audio content across all types of devices
including Smart Speakers.

» Your 15-30 second audio ad plays in online content such
as music, podcasts, and sporting events that users
listen to on their devices.

» On some platforms your audio ad will be served along
with a companion display ad at no additional cost.

» Your online audio ads run across major streaming
services.

PRICE: FROM $1,500/MONTH
30,000 Impressions

& Spotify
il

) TRITD N SOUNDCLOUD

TUNE [Rk gﬁ

skyad.com

15



DIGITAL

73% of the U.S. population listened to Online Audio in

the last month.

s THE INFINITE DIAL 2022
Monthly Online Audio Listening
TOTAL U.5. POPULATION 12+
STENED TO ONLINE AUDIO IN LAST MONTH Estil'l‘llmd
e 209 Million
73
67 68 68
Ee: of
39
34
27 27
21 20 21
16 15 I I
= I . I I I I
2000 '01 '02 '03 '0O4 'O5 '06 'O 09 0 M M2 B 20 21 2022
skyad.com |
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DIGITAL

The average listener spends 1 hour and 40 minutes a
day with Online Audio.

US Adults' Average Daily Time Spent with Digital Audio :. -: o rketing
2020_2024{ﬂ esess C arts
. 1:43 1:45
137 1:40
2020 2021 2022 2023 2024
Published on MarketingCharts.com in June 2022 | Data Source: eMarketer
eMarketer notes that this Tncludes afl time spent listening to digital audio via any device.”

Source: https://www.marketingcharts.com/industries/media-and-entertainment-226274#:~:text=In%20fact%2C%20the%201%20hour,OTT%20services%20(1%3A27)

skyad.com | 17



DIGITAL

Google
AdWords

With Google’s online advertising program, you can
reach people exactly when they're interested in the
property you're selling or the real estate services you
offer. Target customers who are active in your local
real estate market, when they are searching and
motivated to take action.

No other medium can target as effectively. Pay only
when people click through to your listing or website.

Go () Ie
A AdWordsg

CAMPAIGN SETUP, OPTIMIZATION,
& MONTHLY MANAGEMENT

Which can include:

» Keyword Research

» Keyword List Set Up

» Campaign and Ad Group Implementation

» Monitor and Implement Urgent Search Terms/
Phrases of Client and Competitors

» Run Fresh Estimates for New Keywords

+ Write/Edit Ad Copy

» Ensure Tracking is in Place

+ Set Bids and Allocate/Pace Budgets

« Optimize Geotargeting, Audience Targeting,
Demographics, and Ad Schedule

+ Periodical Campaign Reviews

» Campaign Adjustments

» Monthly Performance Reporting

$750 CAMPAIGN SET UP
STARTING AT $850/MONTH

PERFORMANCE MAX/DEMAND GEN
/ YOUTUBE

FROM $1,200 PER MONTH

skyad.com

18



DIGITAL

Google
AdWords

CLIENT DASHBOARD

We provide you with a complete interactive dashboard
that you can access at any time. Visualize your
campaign performance with our user friendly
interface that integrates data from diverse resources.

SKY

SIR Atlanta Fine Homes

Google Ads CTR

1.09%

Google Ads Impressions

85,229

Google Ads Clicks

930

Clicks 930

50

2 0ct 9 Oct

30 Oct

Impressions 85,229

10,

9 Oct 16 Oct

Showing 9 of 9 Rows

CAMPAIGN CLICKS cosT COST/CON... IMPRESSIONS
SKY - SMART 459 $312.71 $39.09 74,095
SKY - PMAX 290 $359.88 $179.94 8,209
SKY - General 75 $278.65 $0.00 1,432
SKY - Boulder 53 $293.25 $293.25 1,145
SKY - Trademark 38 $134.26 $134.26 259
SKY - Niwot 11 $33.94 $0.00 69
SKY - Longmont 4 $19.24 $0.00 16
SKY - Golden 0 $0.00 $0.00 3
SKY - Superior 0 $0.00 $0.00 1

Google Ads Phone Calls

9

Showing 50 of 89 Rows
KEYWORD

luxury real estate agent

find the best real estate agent
“Boulder Colorado Real Estate”
“home for sale boulder”
“colorado real estate agent”
“coldwell banker real estate”
“boulder real estate agent”
“realtor boulder co”

niwot Real Estate

“boulder real estate listings”

“real estate for sale in bouder colorado”

“boulder co real estate agency”

berthoud Realtor

Cities

cIry CLICKS
Denver 556
Boulder 143
Thornton 24
Niwot 22
Longmont 19

Average Cost-Per-Click

$1.52

IMPRESSIONS

498

425

388

25

167

120

69

64

32

41

29

38

23

IMPRESSIONS

66,360

3,455

3,126

571

977

Google Ads Interaction R...

1.14%

CLICKS
27
19
16
13
9
8
5
5
5
5
4
4
4
AVG CPC cosT
$1.00 $554.74
$3.60 $515.01
$1.09 $26.26
$2.09 $46.05
$2.49 $47.31
skyad.com |

19



DIGITAL

Google
AdWords

MONTHLY REPORTING

Receive detailed monthly reporting to keep you up to
date on your campaign metrics and engagement. View
integrated data and monthly KPI's.

SKY

SIR Atlanta Fine Homes

October KPI's

Clicks CTR 1.95%  + 101% Google Ads Phone Calls 12 4 71%
— Clicks Impressions
4,500
100 3000 3 5
P | -} t
2 | g
3] \ 2
50 / S
50 f 1500 @ 2% 1
0 o N N
90 23 Oct 2 0c 9 Oct 6 Oc 23 Oct 30 Oc t ) w 3 Oct

Total Impressions v 46% Total Clicks 4 9% Phone Calls 4 71% Interaction Rate ~ + 218% CTR 4 101% Average CPC A%

53,704 1,049 12 4.17% 1.95% $0.94

clties and Regions

Showing 50 of 540 Rows Showing 23 of 23 Rows.

cIry IMPRESSIONS ¥ CLICKS INTERACTIONS KEYWORD CLICKS IMPRESSIONS INTERACTIONS
Washington 30,976 497 613 dc real estate 51 886 51
Potomac 4,073 64 64 luxury property for sale dc 40 114 40
Baltimore 2,976 80 274 home for sale dc 19 529 19
New York 1,535 51 51 real estate in washington dc 6 101 6
Ashburn 1,386 39 137 georgetown washington dc apar... 6 56 6
Rockville 1,207 16 27 houses in georgetown dc 3 19 3
Virginia Beach 799 23 48 buy house georgetown dc 2 6 2
Richmond 413 6 46 mclean realty 1 1 1

skyad.com | 20
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

« Circulation: 644,424

» National: 525,734

« E-newspaper: 194,000

» Readership: 4,234,000

+ Male / Female: 57% / 43%
+ Average HHI: $361K

+ Average age: 45

EASTERN REGION
2X7,COLOR: $3,215

$26 Million
Brazilian soccer
4 star Neymar has
bought land in
3 Miami, M3

HOMES | MARKETS REDOS | SALES ‘THE WALL STREET JOURNAL.

Going Once, Going Twice

More wealthy homeowners are turning to the auction market, but the
results don't always live up to their lofty expectations

By K Cuanss Ao EB. Sotowor

& k w

summer,First lised for $12.2 mil-
lion,thelr trplex n the sought-afer Tribeca neigh-
borhood I more feetof

or han they p

two iy
Randy said o deciding to auction the home.

More closely associated with pricey art o collct-
b e,

i pert
of deep-pocketed buyers beyond local markets and to
sel them within a precise time (rame.

HIGHEST 81D
AT AUCTION

2l
MILLION -

TRIBECA PENTHOUSE
Now Yorkcity

~Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

B Sanan P decorated fo special ceremonies
SRR uring fostivals such as Dl g
IN THE DALLAS SUBURBS, Sar-  said Pallai Chihelavds, a consul-

pe

top @ .
and-white tles matching the more interior designers, home
lded trim and the white quartz  bulders and developers are spe-

ing' i
Have T Ever” shout & frstgenera-
tion Indian-American teenager,

were scenes of prayer in front of
the Vishwakumar family's pooja
area-an pie-

Homes as
UNiquE 85 YO wmemren

Sothebys

skyad.com
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PRINT

Architectural
Digest

INSPIRE AFFLUENT BUYERS

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,
luxury buyers when they're inspired to buy.

Inspire the decisions and feed the fantasies of your
potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR:

« Circulation Per Region: up to 16,000
» Readership Per Region: up to 117,390
+ Median Household Income: $134,318
* Median Age: 54

» Male / Female: 46% 7/ 54%

CITY LIVING
FAMILY STYLE

IN MIAMI, NEW YORK,
LONDON, . **

AND STOCKHOLM |

THE ITERNATIONAL DESGH AUTHORTY FEGRUARY 2010

§ g
SHONDALAND!
"7 ATHOMEIN
LOS/ANGELES WITH

& “TVHITMAKER

% SHONDA RHIMES

ARCHITECTURAL DIGEST

THE INTERNATIONAL DESIGN AUTHORITY NARGH 2019

KYLIE
JENNER
LIVING
PRETTY
IN Lﬁ:

KRIS
JENNER’S

STAR POWER
COAST d
TO COAST

SETH MEYERS s
ELLEN DEGENERES

PLUS: MARIO BUATTA'S GRAND FINALE

FULL PAGE, COLOR
ATLANTA: $2,340

300 International
Drive #2501

BALTIMORE, MARYLAND

/IR

Sotheby’s

TRAVELSTEAD:

velvaere

skyad.com
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PRINT

Dwell

MODERN MARKET

Dwell is the marketplace to living with good design. A
trusted authority for 20 years, connecting consumers
and design professionals with inspiration, products, and
the tools they need to achieve their goals. Published six
times a year, each issue of Dwell Magazine includes
exclusive stories on the most innovative leaders in
architecture and design, presenting modern homes that
encapsulate the concept of good design

« Circulation: 215,000

 Total Reach: 917,000

* 60% Female/ 40% Male

» Average Age: 48

+ Average HHI: $227,000

+ Source: Google Analytics, Quantcast, and Sprout
Social 2019

MODERN MARKET

SMALL AD: $800

MEDIUM VERTICAL AD: $1,300
MEDIUM HORIZONTAL AD: $1,875
LARGE AD: $2,500

dwell:

At Hapti€"in the-Modern World

HERE TO STAY
Bring Hotel-Worthy
Design Home

skyad.com
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Schedule,
Pricing & Reach




SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2025

PLAN 1

Plan 1
Media

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Ads

Google Adwords

YouTube

Comprehensive Digital

Social Mirror Ads

Display

OTT & Video Pre-roll Combo
Online Audio Ads

Geofencing - Event and Location
Geofencing - Event and Location

Print

Conde Nast Magazines Regional Pages
Architectural Digest -Atlanta

Dwell

Dwell

The Wall Street Journal

The Wall Street Journal - Eastern

TOTAL

Ad Description

Digital Banner Program
Targeting - add targeted areas here

Digital PPC program

Digital Video program
Mirroring Social Post

Digital Banner Program
Internet Connected Device ads

15-30 seconds audio content

Target specific events and locations

Full Page
Modern Market - Small Ad

2x7

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

August

$  1,195.00
$ 2,000.00
$ 1,200.00
$ 1,500.00
$ 1,500.00
$ 2,000.00
$ 1,500.00
$ 1,500.00
$  3,215.00

September

$  1,195.00
$  1,250.00
$  1,200.00
S 1,500.00
S 1,500.00
S 2,000.00
$  1,500.00
$  1,500.00

October

$  1,195.00
$ 1,250.00
$ 1,200.00
S 1,500.00
S 1,500.00
S 2,000.00
S 1,500.00

November

$ 2,340.00

$

800.00

Media Total
$ 3,585.00
S 4,500.00
S 3,600.00
S 4,500.00
S 4,500.00
S 6,000.00
S 4,500.00
$ 3,000.00
S 2,340.00
$ 800.00
S 3,215.00
S 40,540.00

Reach

750,000

300,000
450,000
150,000

90,000

120,000

12,000
206,000

249,177

2,327,177
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SCHEDULE AND PRICING

Proposed

Schedule, Pricing

& Reach 2025

PLAN 2

Plan 2
Media

Digital

Million Impressions*

Million Impressions

Million Impressions

Google Ads

Google Adwords

YouTube

Comprehensive Digital

Social Mirror Ads

Online Audio Ads

Geofencing - Event and Location
Geofencing - Event and Location

Print

Conde Nast Magazines Regional Pages
Architectural Digest -Atlanta

Dwell

Dwell

TOTAL

Ad Description

Digital Banner Program
Targeting - add targeted areas here

Digital PPC program
Digital Video program

Mirroring Social Post
15-30 seconds audio content

Target specific events and locations

Full Page

Modern Market - Small Ad

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

August

S 1,195.00
S 2,000.00
S 1,200.00
$  1,500.00
S 1,500.00
$  1,500.00

September

S  1,195.00
S  1,250.00
$  1,200.00
$  1,500.00
$  1,500.00
$  1,500.00

October

$ 1,195.00
$  1,250.00
$ 1,200.00
$  1,500.00
$  1,500.00

November

$ 2,340.00

$

800.00

Media Total
$ 3,585.00
S 4,500.00
S 3,600.00
S 4,500.00
$ 4,500.00
$ 3,000.00
S 2,340.00
$ 800.00
$ 26,825.00

Reach

750,000

300,000
90,000

120,000

12,000

206,000

1,478,000

skyad.com | 27



SCHEDULE AND PRICING

Proposed
Schedule, Pricing
& Reach 2025

PLAN 3

Plan 3
Media Ad Description

Digital

Million Impressions*

Million Impressions Digital Banner Program

Million Impressions Targeting - add targeted areas here
Google Ads

Google Adwords Digital PPC program

YouTube Digital Video program
Comprehensive Digital

Social Mirror Ads Mirroring Social Post

Print

Conde Nast Magazines Regional Pages

Architectural Digest -Atlanta Full Page

Dwell

Dwell Modern Market - Small Ad

TOTAL
*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy
Pricing Subject to Change

August

$  1,195.00
S 2,000.00
$ 1,200.00
$  1,500.00

September
$  1,195.00
$  1,250.00
$ 1,200.00
$  1,500.00

October

$  1,195.00
S 1,250.00
S 1,200.00
$  1,500.00

November

$ 2,340.00

$

800.00

Media Total
S 3,585.00
S 4,500.00
S 3,600.00
S 4,500.00
S 2,340.00
$ 800.00
S 19,325.00

Reach

750,000

300,000

12,000

206,000

1,268,000
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