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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure

12 Boldwater Road,
Edgartown, MA

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to Gibson Sotheby’s International Realty® a
curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to the 12 Boldwater Road, Edgartown, MA.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby'’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net and digital
products that are highly targeted to individuals looking for high-end living in
Martha'’s Vineyard.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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PRINT

Sotheby’s
Auction
Magazine

SOTHEBY’'S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real estate
world. Sotheby’s Magazine features editorial
showcasing Sotheby'’s International Realty® listings.

« Distribution: 20,000

« Auction clients with $50,000-$5 million in
transactions Sotheby’s

+ Distribution at all 70 Sotheby's offices around the
world

« Distribution at Park Hyatt Hotels in 18 countries

 Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

QUARTER PAGE: $910
Global

skyad.com 3



DIGITAL

SOTHEBY’'S BESPOKE
GEO-TARGETED EMAIL

Every Week

52x/Year

Custom content, option to target users by location
Audience selection by feeder market

35% open rate

25,000+ recipients

TARGETED AREAS

Massachusetts, New York, Connecticut, Florida,
Washington DC

PRICE: $2,500/DEPLOYMENT

SOTHEBY'S INTERNATIOMAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

[ Delete © Junk Block

(o]

‘ a6 6 >

Sotheby’s v s

SOTHEBY'S INTERNATIONAL REALTY

Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

skyad.com



Digital
Offerings

INTERNATIONAL REALTY



DIGITAL

Impressions
Campaign

CUSTOMIZABLE.
AFFORDABLE.
MEASURABLE.

The Impressions program is a customized banner
advertising program with guaranteed impressions and
click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you to
target by country, region, state, county or city and
lifestyle.

Get the most out of your marketing dollars with
affordable and measurable results that only a digital
program can offer. Link directly to your property
website, personal website or office website.

Impress locally. Impress globally.

= TOWNICOUNTRY ELECTION 7914 TRAVEL STYLE WEMITAGE

CAMPAIGN OVERVIEW AND BUDGET

« Campaign: 12 Boldwater Road, Edgartown, MA

+ Flight Dates: September 2023 - November 2023
« Impressions: 750,000

« Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625

1 Million Impressions per month: $2,450
Three Month Minimum

9 Hotspots to Add to Your England Trip Itinerary

A4 thew deusinacs vous Bestich 1o do

Nothing compares o
what's nex.

Gibson

Northing compares 1o
what's next. Sothebys

" | biscover MORE

6,000,000

IMPRESSIONS

Minimum 3 month commitment

skyad.com



DIGITAL

Impressions
Program
Targeting Sites

We identify the best sites to feature your property, and
your ads appear only on your approved sites. The
number of prominent, respected and relevant sites
available is exceptional. We take care of the research
to provide hand-selected and white-listed sites most
relevant to your campaign.

GEO TARGETING

We identify where potential buyers are found and use
the information to identify the areas to geo-target. We
can target locally to globally.

INVESTOR'S BUSINESS DAILY

THE WALL STREET JOURNAL

3

CNBC

FORTUNE

FOX\BUSINESS

: REUTERS

Forbes

skyad.com



DIGITAL

Creative

SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign
that best reflect your property and company image.
We assist with photo selection and editing as well as
ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250,
or custom sizes.

Gibson SOtheby’S

INTERMATICNAL REALTY

Nothing,

B
compares
to what's

next. _— DISCOVER MORE

Bisory | SoABEG Nothing compares to
IDE0N

TEARATICRAL REALTY

\ DISCOVER MORE
what's next.

BANNER PRODUCTION: $350

Nothing Gibson Nothing comparesto ~ &Pson
g ares e DT R o Sotheb
COMPAres 10 goehebys what's next. Sothebys

\\h’{]f"‘! ncx'[" INTERNATIONAL REALTY

DISCOVER MORE

DISCOVER MORE

skyad.com |
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DIGITAL

Sample
Banners For
Impressions
Programs As
They Appear

On Sites

= TOWKICOUNTRY ELECTION M1é TRAVEL STYLE MHERITAGE

9 Hotspots to Add to Your England Trip Itinerary

A thorer devtimafions torour Britid to do et

censm

Nothing compares to
what's next.

Nothing
compares
to what's
next.

the musesun move than twice i

The Best Islands in the Caribbean,

Fm annrkelers’ parndives tn foedie s, these are e o et

fiw
some really insovs

2l mamaged

seusativity fo the

Gibson
Sotheby's

Nothing compares to
what's next.

ARCHITEC

Gibson

Sutheby’;

INTERNATIINAL SEALTY

MSCOVER MORE

TURALDIGEST

1 ‘?—v =
“‘* Nothing Gibson
N compares to Sotheby's
' what’s next. | o

DISCOVER MORE

skyad.com 11



DIGITAL

Comprehensive
Reporting

For Your
Customized
Campaign

After the launch, we give you complete and comprehensive
reporting for the duration of your campaign. We can also
give 30 day reports for you to evaluate the effectiveness of
your targeting and to adjust it

» We project the number of impressions (number of times
the ad appears on each site) during your campaign.

» The number of impressions are broken down by number
and site for the duration of the campaign.

» The delivery by site is broken down into delivered
impressions, clicks and click-through rate. This allows you
to see on what sites your ads are performing well and
where there needs to be improvement. With this
information we are able to adjust the campaign for
maximum effectiveness.

IMPRESSIONS PROGRAM SAMPLE REPORT

40K

w
=1
=

2

Delivered Imps
=}
=

=
X

=3
=

Gibson | Sothebys — guengor, SKY [

INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July
. BBC.com

. Bloomberg.com
. Economist.com
. Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
. WSJ.com

11

15 18 21 24 27 30 2 5 8 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2

Delivery By Site
NYTimes.com | 61010 I cc° N O-13%

Forbes.com I 505,057 R 515 I 017%
85C.com N 37255 I 5 I 0 5%
ws..com I 51 471 I 72 I O. %

Reuters.com N 42475 70 I O.11%

Bloomberg.com [ 342,350 B I 0.10%
Economistcom [ 315265 — 55 I 0%
FoxBusiness.com [N 218,996 P 184 Py 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks CTR.
Delivery By Geographic Segment I Noriest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

skyad.com |

12



DIGITAL

Impressions
Scheduling

After researching, we have put together an integrated
program that targets a high-net-worth audience in Boston,
New York, Connecticut, Washington DC, Palm Beach, Miami,
London, Middle East, Hong Kong, China.

The program, with a projected start date of September 1st
will run for three months and deliver an estimated 750,000
impressions.

This will include:

» Site-specific segments of local news and premium
business and finance websites (e.g. WSJ.com, Reuters.
com, Forbes.com, etc.).

+ Acustom intent segment that will allow us to show banners
to adults (top 10% HHI) who are actively searching for
Martha's Vineyard area real estate and living in Boston, New
York, Connecticut, Washington DC, Palm Beach, Miami,
London, Middle East, Hong Kong, and China.

SITE SPECIFIC

This segment consists of premium global business/finance
websites such as Boston.com, WickedLocal.com, WSJ.com,
Bloomberg.com and more to extend the overall reach of the
program.

BEHAVIORAL TARGETING

We can target people on behavior first based on their online
behavior (sites visited, content consumed and search activity).
Since this segment targets behavior first, the banners could end
up showing on any site across the web.

To ensure that the banners are seen in a premium environment,
we have created a “whitelist” of sites. Ads will only show to
people who have met our targeting criteria (behavior, income,
and geo-target) on one of these sites. The site list includes top
news, business, finance, sports, politics, and tech sites.

MEASUREMENT

Key metrics (KPI's) that will be tracked include impressions,
clicks, click through rate (CTR), and (if tracking codes are
installed on the landing page) Sessions, Pages Per Session,
Average Time Spent, Conversions.

REPORTING

We will provide monthly reporting that will summarize the KPI's
(Key Performance Indicators) and provide optimization
recommendations.

skyad.com | 13



DIGITAL

Impressions Scheduling

Gibson SIR 12 Boldwater Road

September October November

Media Geo-Target Oll 08| 15| 22 29| 06| 13| 20| 27 03| 10| 17| 24 Impressions
Forbes.com
Fortune.com
Barrons.com
Investors.com Boston, New York, Connecticut,

'Wa.shlngton DC'. Palm Beach, 550,000

Miami, London, Middle East, Hong

FoxBusiness.com Kong, China
Reuters.com
CNBC.com
WSJ.com

Boston, New York, Connecticut,
Custom Intent - Martha's Washington DC, Palm Beach 200,000
Vineyard Real Estate Miami, London, Middle East, Hong ’

Kong, China

Total Digital

EO

skyad.com | 14



DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

= o s powering your passions at fome

Colleton River (]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews #iver
#peninsula #amily #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make youryard more sustainableby ad

? March 1 - Aprii a0 [0S
UFFI:CE'\L(%E]GIE THE 'SALE

SAVE o OFFICE CHAIRS v DESKS (.

[ Lennn MORE |

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

o March 2838 i8c

« Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: STARTING AT $1,500 PER MONTH

skyad.com | 15



DIGITAL

Crain’s New
York Business

REAL ESTATE DAILY ENEWSLETTER

Crain's New York Business is the trusted voice of the
New York business community — connecting businesses
across the five boroughs by providing analysis and
opinion on how to navigate New York's complex business
and political landscape.

CRAINS HAS AN INFLUENTIAL AUDIENCE OF
DECISIONMAKERS

» 78% are Top Management Professionals

» 60% are C-Suite Level Executives

* 41% serve on a Corporate or Non-Profit Board

» 87% influence Capital Expenditures, Leasing, or
Purchasing

REAL ESTATE DAILY
E-NEWSLETTER

» Subscribers: 15,000

» Average Open Rate: 42%

+ 33% SOV + 25K ROS display impressions
» Featured Placement Property Listing

Vernado's Roth expresses frustraticn aver
return-io-affice pace on earnings call

Manhattan cifice marke! sees best menth for
‘;-1 easing since 2020
Lanamg vroiommn Sor S puar fu sirsacy sacesdsd 050 o

WestPari: Whese Iasswation Theives

S A SECEOhOn CHIE K DR My B sy

s o 8 5 BrE agn R ke b o
| et viae
Hodel mogul Sam Chang explains hiz slew ol
recent sales

TR SOl HI7) Py 000 DG P OORG. KRG e
Fuith e Tt S Beire

CRAIN'S

FURSERIFTICHNS

[Editorial: Back-and-forth approach to SALT
ﬁ. cap cawses confusion, hurts NY taapayers

= AT W) FHT 1 T DY) 0% TR T B
4 T R

Deals of the Day: Nov. 2, 2021
T ranry Lutn Fosspansn i & sliuanes. anla
Coigh Pl mrshcund V8 T4

Heshul 561 to scale Back Cuama's ambitious
Penn Stathon plan

Tog Comstyn et [OMC O PIRage Midiren Manhas

PRICE: $3,150/WEEK (MON- FRI, 5 SENDS)




DIGITAL

Elite Traveler

Since its launch in 2001, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private jet
lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

+ Average HHI $7.9m

+ Average Net Worth $32m
» 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500/YEAR
Half price with full page print purchase

skyad.com
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DIGITAL

jamesedition.com

ROTATING GALLERY

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide. The
exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare
supercars. An affluent audience of 25,000 per day is
browsing for the finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the
quintessential marketplace for ultra-high net worth
individuals. With users evenly spread throughout the
Americas, EMEA and Asia, JamesEdition.com is the
only truly global site to market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings that
automatically changes every 5 seconds. on the Home
Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

2

The World's*
cetplace

Featured Categories

7l
s

©.

New & Trending

The Journal

BUSINESS
HUFFPOST S DER Bloomberg scnBC [5[8[C]

skyad.com
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DIGITAL

jamesedition.com

SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare supercars.
An affluent audience of 25,000 per day is browsing for the
finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNWwith a
Social Post

* Instagram 74.8K
» Facebook 31.3K

PHOTO PHOTO PLUS
+ 1featured listing + 1-5featured listings
» 1-5 photos + 1-10 photos + text

» Short caption

« Listing info box

» ltagon pictures & caption
» Linkin bio

PHOTO: $500

» Long caption

« Listing info box

» 1-3tags on pictures & caption
» Linkin bio

» Repost on stories

PHOTO PLUS: $1,000 PHOTO PLUS

VIDEO

+ 1-5featured listings

» 5-30 seconds video

* Reels & TikTok format
» Short caption

+ Listing info box

» 1-3 tags on caption

+ Linkin bio

VIDEO: $1,800

skyad.com
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DIGITAL

Luxury Estate

LUXURY ESTATE

Luxury Estate is the leading international portal for the
luxury real estate market.

With website and apps translated in 16 languages and
users from 132 countries, LE is the perfect solution to
reach international buyers.

+ 1,900,000 visitors per month
+ 18,000,000 page views per month
+ 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING PACKAGES
PRICES:

$1,100 FOR1 MONTH

$3,250 FOR 3 MONTHS

$5,100FOR 6 MONTHS.

skyad.com

20



DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu's
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

ENEWSLETTER

Ocean Home magazine offers advertisers a
unique opportunity to reach an incomparable
community of active buyers and renters of
luxury oceanfront, oceanview, ocean accessible,
and island homes and villas around the country
and the globe. In addition to their search for the
picture-perfect oceanfront property, villa or
resort, to call home, our readers are interested
in coastal architecture, nautical accessories,
design, décor and outdoor lifestyle
accoutrements for their ocean home.

Ocean Home magazine has multiple options for
connecting and delivering your messages to a
highly engaged and affluent audience putting
your message right in their inbox as a partner in
our monthly eNewsletter.

» 22,000+ Opt-in subscribers
+ 19% Open Rate
» 15% Click through rate

OCEAN HOME MAGAZINE MONTHLY ENEWSLETTER

Ocean Home magazine offers advertisers a unique
opportunity to reach an incomparable community of

active buyers and renters of luxury oceanfront, ocean

view, ocean accessible, and island homes and villas DISPLAY AD
around the country and the globe. In addition to their only one
search for the picture-perfect oceanfront property, villa or

resort, to call home, our readers are interested in coastal
architecture, nautical accessories, design, décor and

outdoor lifestyle accoutrements for their ocean home.

Ocean Home magazine has multiple options for

connecting and delivering your messages to a highly

engaged and affluent audience of 22,000+ opt-ins putting

'your message right in their inbox as a partner in our

monthly eNewsletter.

PRICE AND SPECS

DISPLAY AD: $500 per

FEATURED AD

Target this same audience on Facebook and Instagram to
reinforce your message on their social media channels.
Price: $15 CPM
2022 RELEASE DATES SHARED A0
+ Feb16 + June 22 * Sept 21
> Marcn16 TS ode
* April 20 * Aug17 + Nov 16

May 18

Limited inventory. Reservations are first come, deadline 1 week prior.

22,000  19% 15% ‘

OPT- IN SUBSCRIBERS OPEN RATE CLICK THROUGH RATE

S

OCEANHOME

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910 RMS

PRICE: STARTING AT $650 PER MONTH

skyad.com |
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DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury
coastal design—from Caribbean bungalows to Malibu's
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

EXCLUSIVE EMAIL

Sent weekly on Wednesday and Sundays to Ocean
Home's discerning audience of high net worth coastal
home owners and elite industry professionals.

PRICE: $2,500

OCEANHOME

Domedesign Ufele Uavel  setsor vy realestate

SOCIAL MEDIA POST

Target our dedicated friends and followers
across Ocean Home social platforms. We will
post your images and copy on our Facebook,
Instagram and Twitter channels and leverage
our brand to enhance your exposure and
amplify engagement.

« 60,000+ Followers.

INSTAGRAM: $700

FACEBOOK: $575

FACEBOOK/INSTAGRAM AD: $ $1,300 PER
MONTH

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN
Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

Sent weekly on Wednesday and Sundays, we deliver your
message to our discerning audience of high net worth coastal

home owners and elite industry professionals

Price: $2,500. per

SALES@OCEANHOMEMAG.COM

FROM A PENTHOUSE

YOU CAN SEE FOREVER

OCEAN HOME IS THE LEADING LUXURY COASTAL LIFESTYLE MAGAZINE.

oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

M$

skyad.com
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DIGITAL

RobbReport.Com

REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides
outstanding visibility and click-through for high
impact awareness.

Limited Space available: only 10 properties per
month are permitted

» Above average click through rate

» Can click directly to provided url or landing page
(built by robbreport.com)

« Property is live within 24-48 hours of receiving
materials.

PRICE: $1,250

rvos=  RobbReport — semw:w

= CARS WY IATROMN MARIME

REAL ESTATE

ART R COLLECTELES VACATION BOMES CELEESITY HOMES MWEW CONSTRUCTION SPACES

O (¥ Tha Mo Beosstviel Extate in dtiosta

Thgarw ara E1.637 praparties avodabia

Coui3iT Wi b

AL EATHEOOAE ARCWITEETIARL $TFER

NIRRT ADDSRLL

THAVEL

[T =T

RO ETE L

B PRETAL COB

WATCH COLLECTDR STYLE SHELTER FOOD & DRINKE @,

Lk TS

BRONETE ST

HOME DE SiGH

LANTH M,
VI ENOW
- Jerwfedonn

SHOF WOW

e e ama

<1l

skyad.com
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DIGITAL

The Wall Street
Journal Online
(WSJ.Com)

FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property
Upgrades place your listings at the top of the search
results pages in the town where the property is located.
The property you wish to feature comes directly from
your brand’s WSJ.com feed and click-throughs go to the
website of your choice.

Multiple properties can be featured and will be rotated
equally. Each property appears for one month. The
window to redeem Property Upgrades is valid for one
year after purchase.

10 PROPERTIES: $1,200
25 PROPERTIES: $2,070
100 PROPERTIES: $5,500

Included with print placment

MANSION GLOBAL

PN &

NEWPORT BEACHL. CAUS
FEsama | e

MANSION GLOBAL TOP MARKETS

NEW DEVELOPMENTS MCIRE

Bellevue, Washington, United
Stales

Hurits Poant

AB0R [ents Point Bd

Eelevue, Us
3018 151t Ave SE

™ tbed  E55 bath = Ijr -»r R R, - bad B bat =

ol

55,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed £95bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty

skyad.com | 24



DIGITAL

The Wall Street
Journal Online
(WSJ.Com)

MANSION GLOBAL HOMEPAGE
HERO

With 3,000,000 affluent unique visitors on Mansion
Global, the Homepage Hero immediately entices readers
as the first listing seen on the Mansion Global homepage.
It provides premium, full-page visibility and the best
opportunity for your listing to reach the most qualified
buyer

» 164,000 Unique Visitors

» 1.75% Click-Through Rate

« 2.5% Share of Voice

+ Canrotate up to 5 properties

PRICE: $2,150/MONTH OR $2.650/W VIDEO

MANSION GLOBAL

MRS
&

NEWPORT BEACH. CAUS

ENGLSH Y SUSD v

MANSION GLOBAL

NEWS TOP MARKETS, NEW DEVELOPMENTS MORE

NEWPORT BEACH, CA, US

$21,888,000 | Pacific Sotheby's Interna

skyad.com | 25



DIGITAL

The Wall Street
Journal Online —ETTTE R
(WSJ.Com)

THE HOMEPAGE FEATURED LISTING

Module offers prominent positioning on the Mansion
Global homepage and showcases listings regardless of
region.

Mars, PA o

$4,750,000 | Berkshire Hathaway HomeServices

PRICE: $1,275/MONTH

EXPLORE TOP MARKETS

skyad.com | 26
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PRINT

The Wall Street
Journal

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ's luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our
message with more resounding results than ever before.

Circulation: 644,424
E-newspaper: 194,000
Readership: 4,234,000
Male / Female: 62% 7/ 38%
Average HHI: $404,217
Average age: 50

PRICE: $650 SINGLE SPOT, COLOR

Includes Bonus 30 Day Digital -
Featured Property Upgrade

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

THE WALL STREET JOURNAL.
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Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY
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PRINT

The New York
Times

IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world's most
sophisticated and loyal readers. Today's Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and it
sets the agenda for the most important news of the day.
This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

» Male / Female ratio: 62.2% / 37.8%

+ Average household income: $381,464

* Median age: 45.2

+ Qver one half have liquid assets valued at $1 million+
+ Over 1in 4 have a household net worth of $3 million

EXUMA, THE BAHAMAS

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com
+1242.424.9699

PRICE: $710/SINGLE SPOT, COLOR
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Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

I
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PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby's International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

PRICE: $690 FULL PAGE, COLOR

Includes Digital promotion and Digital Flipbook

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com
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PRINT

Boston Globe

The Boston Globe, New England's largest news
organization provides news, analysis and information
about community events, sports and entertainment.
The Globe provides in-depth coverage of the daily news
around the world and throughout the nation and is a
trusted source for the most up to date information.
magazine features a front of book Home & Property
department, a reader’s go-to source for luxury home
design inspiration and real estate news. Additionally, the
back of each issue includes a Distinctive Properties
department showcasing a collection of property listings
and top agent information.

BOSTON GLOBE
SUNDAY ADDRESS SECTION

With the friendliness of a wise neighbor, Address offers
expert tips on buying, selling, design, home repair, and
gardening, and the latest on the housing and rental
markets. Plus, check out the recent sales to give you
that edge at the bargaining table. Also look for the
special expanded Spring and Fall House Hunt sections.

+ Sunday Readership: 750,910
+ Average HHI: $113,000
» Male/Female Ratio: 47% / 53%

» 37% of Sunday Globe readers have a net worth of
$1,000,000

PRICE: $360 PER SPOT

Boston Sunday Globe
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- BOSTON’S BEST VIEWS
~ Panoramic Waterand City Views from Every Residence
55 New Construction Luxury Condos
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210 4 Bedrooms | S3MM+

Immediate Occupancy
617.227.2080 | TheSudburyCondos.com
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PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS
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Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY

skyad.com

232



PRINT

Ocean Home
Magazine

THE LUXURY COASTAL LIFESTYLE PUBLICATION

Ocean Home is an award-winning coastal lifestyle magazine
dedicated to inspiring and educating readers with in-depth
articles on exclusive homes and designers, insightful,
first-person reports on luxurious resorts and informative
stories on must-have products and accessories.

Every issue of Ocean Home inspires and educates highly
affluent readers about the world's most exceptional
oceanfront architecture, interior design, exclusive resorts
and luxury lifestyle.

» High Net Worth Coastal Homeowners
» Luxury Hotels & Resorts
* Private Jets & Luxury Aircraft

Demographics

« Distribution: 50,000

 Total Audience: 135,000

» Geographic breakdown: United States coastal areas,
Canada, Caribbean

» Average age: 51

+ Male / Female: 49% 7/ 51%

+ Average HHI: $2,400,000

- Net Worth: $9,600,000

+ Primary Residence value: $4,900,000

FULL PAGE + DIGITAL BANNERS: $2,500

NAPA VALLEY, CALIFORNIA

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH

arthur.goodrich@sothebys.realty +1415.735.8779

PRIVATE PARADISE / FIRE ISLAND CHIC / OUTDOOR LIGHTING

I/

I/ pesfiNATION \ 1))

y
CWLEFORNTA
MALIBU'MODERN BY DOUG BURDGE,
CLAsSIC LUXURY IN'MONTECITO

Sotheby’s

INTERNATIONAL REALTY

NAPA VALLEY. CALIFORNIA

ARTHUR D. GOODRICH

Nothing compares to what's next.

VAN NUYS. CALIFORNIA SEBASTIAN, Fi

VERO BEACH. FLORIDA

N | NIKKI FIELD

722188708 12126067798

1828279 3580

ASHINGTON

LD FORT BAY, THE BAHAMAS

ixeLiving.com
Realy

412067559657

SOTHEBYSREALTY.COM

skyad.com |
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PRINT

Robb Report

Robb Report is luxury without compromise, attracting
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today's
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

+ Audience: 324,000

» Average Age: B

+ Male / Female Ratio: 79/21
+ Average HHI: $484,000

+ Average HNW: $2,800,000

AZING EXPERIENCES.
ARQUND THE GLOBE

Bruce
Grant

PROPERTY SPOT, COLOR: $830
Global

NAPA VALLEY, CALIFORNIA

SOTHEBYSREALTY.COM

Open the door to
what’s next.

The Rosewood Farm Estate
Southampton, New York

Sotheby’s

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

CampusEstateAndVineyards.com
$18,500,000
St. Helena Brokerage

ARTHUR D. GOODRICH
arthur.goodrich@sothebys.realty +1415.735.8779

518500000

NAPA VALLEY. GALIFORNIA

CampusEstateAndVineyards.com

St.Helena Broker
o

+1828.279.3980

2024249699

SOTHEBYSREALTY.COM

skyad.com
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PRINT

L.ondon Daily
Telegraph

NASSAU, THE BAHAMAS

ity 1y 31 bk R0 Yo i an

Sch()()lglrl to %uperqtar 3
in 73 days ’
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The Daily Telegraph is the UK's leading quality daily

Sothebys Nothing compares to what’s next.
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UK and for whom property is just one category of luxury Cable Beach: Bavroc Penthouse ¢
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broadsheet general interest newspaper, advertisers SAMIRA COLEBY

1o exist

samira.coleby@sirbahamas.com +1242.376.6248

benefit from twice the dwell time than on smaller format e bt bl : to pay f()l'

pages. The Property pages are part of the “Money” section o e e S g‘ social care

which attracts vast numbers of home-buyers, home
sellers.

» Saturday Circulation: 401,000
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Rightmove
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SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2023

Plan 1 - All placements

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Enr
Sotheby's Bespoke Geo-Targeted En

Digital

Million Impressions*
Million Impressions

Million Impressions
Comprehensive Digital
Social Mirror

Elite Traveler

Online Real Estate Showcase
JamesEdition

Rotating Gallery Real Estate Page
Social Media
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage
Property upgrades

Ocean Home

E-Newsletter

Custom E-Mail

Facebook Post

Instagram Post
Facebook/Instagram Ad
Luxury Estate

Luxury Estate

Crain's New York Business
Crain's New York Business

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times

The New York Times Takeover
Boston Globe

Boston Globe

Financial Times

Financial Times

Ocean Home

Ocean Home

Robb Report

Robb Report

London Daily Telegraph
London Daily Telegraph

TOTAL

Ad Description
Quarter Page

Email

Massachusetts, New York, Connect $

Digital Banner Program

1,195.00 $

December

$

910.00

Targeting - Boston, NY, CT, DC, Palm Beach, Miami, London, Middle East, Hong Kong, China

Behavioral Custom program
Online Real Estate Showcase

Featured Banner
Listing Feature

Real Estate media bar

Mansion Global Homepage
Property upgrades

E-Newsletter

Custom E-Mail
Facebook Post
Instagram Post
Facebook/Instagram Ad

Showcase Listing + Elite Listing Pacl $

Daily E-Newsletter M-F

Property Spot w/Digital Featured P $

Property Spot - Weekday/Saturday
Full page w/ Digital promotion

Property Spot House Hunt Section  $

Property Spot

Full page + Digital Banners

Property Spot

Property Spot

1,500.00 $

October November
1,195.00 $ 1,195.00
1,500.00 $ 1,500.00

$2,500

S 500.00

$  1,250.00

Bonus Bonus

$  2,500.00

S 575.00

S 700.00

$  3,150.00

$  650.00 $  650.00

S 710.00

S 690.00

S 360.00 S 360.00

S 730.00 S 730.00

$  2,500.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$

830.00

Media Total

$ 910.00
$ 2,500.00
$ 3,585.00
$ 4,500.00
$ 2,500.00
$ 1,600.00
$ 500.00
$ 1,250.00
$ 2,150.00
$ -

$ 650.00
$ 2,500.00
$ 575.00
$ 700.00
$ 1,300.00
$ 1,100.00
$ 3,150.00
$ 1,950.00
$ 710.00
$ 1,380.00
$ 1,080.00
$ 2,190.00
$ 2,500.00
$ 830.00
$ 750.00
$ 40,860.00

skyad.com

Reach

20,000

25,000

750,000

300,000
100,000

750,000
148,000

6,000
164,000
22,000
22,000
21,600

21,800
43,400

15,000

1,933,272

423,111
336,000

2,252,730
631,371
70,000
324,000
322,000

8,701,284
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SCHEDULE AND PRICING

Proposed
Schedule, Pricin
& Reach 2023

Plan 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Em Email

Ad Description September

Quarter Page

Sotheby's Bespoke Geo-Targeted Em Massachusetts, New York, Connect $  2,500.00
Digital

Million Impressions*

Million Impressions Digital Banner Program $  1,195.00

Million Impressions
Comprehensive Digital

Social Mirror Behavioral Custom program $  1,500.00
JamesEdition

Rotating Gallery Real Estate Page Featured Banner $  1,600.00
Social Media Listing Feature

Robbreport.com

Robbreport.com Real Estate media bar

WSJ.com

Property upgrades Property upgrades Bonus
Mansion Global Homepage Featured Mansion Global Homepage Feature $  1,275.00
Ocean Home

E-Newsletter E-Newsletter S 650.00
Facebook Post Facebook Post

Instagram Post Instagram Post

Facebook/Instagram Ad Facebook/Instagram Ad S 1,300.00
Luxury Estate

Luxury Estate Showcase Listing + Elite Listing Pack $  1,100.00
Print

The Wall Street Journal

The Wall Street Journal - National Property Spot w/Digital Featured P1 $ 650.00
The New York Times

The New York Times Property Spot - Weekday/Saturday

The New York Times Takeover Full page w/ Digital promotion S 690.00
Boston Globe

Boston Globe Property Spot House Hunt Section  $ 360.00
Financial Times

Financial Times Property Spot S 730.00
Robb Report

Robb Report Property Spot

TOTAL

October November  December

S 910.00

$ 1,19500 $ 1,195.00

Targeting - Boston, NY, CT, DC, Palm Beach, Miami, London, Middle East, Hong Kong, China

$ 1,500.00 $ 1,500.00
S 500.00
$  1,250.00
Bonus Bonus

S 575.00
S 700.00
S 650.00 $ 650.00
S 710.00

S 690.00
$ 360.00 $ 360.00
S 730.00 $ 730.00

$ 830.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

Media Total

S 910.00
$ 2,500.00
$ 3,585.00
$ 4,500.00
$ 1,600.00
S 500.00
$ 1,250.00
$ -

S 1,275.00
S 650.00
S 575.00
S 700.00
$ 1,300.00
S 1,100.00
$ 1,950.00
S 710.00
$ 1,380.00
S 1,080.00
$ 2,190.00
$ 830.00
S 28,585.00

skyad.com

Reach

20,000

25,000

750,000

300,000

750,000
148,000

6,000

164,000
22,000
21,600

21,800
43,400

1,933,272

423,111
336,000

2,252,730
631,371
324,000

8,172,284
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SCHEDULE AND PRICING

Proposed

Schedule, Pricin
& Reach 2023

Plan 3

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Digital

Million Impressions*
Million Impressions
Million Impressions
Comprehensive Digital
Social Mirror
JamesEdition

Social Media

WSJ.com

Property upgrades

Ad Description September
Quarter Page
Digital Banner Program $ 1,195.00

October

$  1,195.00

November  December

S 910.00

Targeting - Boston, NY, CT, DC, Palm Beach, Miami, London, Middle East, Hong Kong, China

Behavioral Custom program S 1,500.00
Listing Feature

Property upgrades Bonus

Mansion Global Homepage Featured Mansion Global Homepage Feature $  1,275.00

Ocean Home
E-Newsletter
Luxury Estate
Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times

The New York Times Takeover
Boston Globe

Boston Globe

Financial Times

Financial Times

TOTAL

E-Newsletter 5 650.00

Showcase Listing + Elite Listing Pack $  1,100.00

Property Spot w/Digital Featured P1 $ 650.00

Property Spot - Weekday/Saturday
Full page w/ Digital promotion S 690.00

Property Spot House Hunt Section  $ 360.00

Property Spot

$  1,500.00
S 500.00
Bonus

S 650.00
S 360.00
S 730.00

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

$  1,195.00
Bonus

S 650.00
S 690.00
S 360.00
S 730.00

Media Total
S 910.00
S 3,585.00
S 3,000.00
S 500.00
$ R
S 1,275.00
S 650.00
S 1,100.00
S 1,950.00
$ R
S 1,380.00
S 1,080.00
$ 1,460.00
S 16,890.00

skyad.com

Reach

20,000

750,000

200,000

148,000

164,000

22,000

1,933,272

0
336,000

2,252,730
420,914

6,246,916
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