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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500
. PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

NATIONAL & GLOBAL EXPOSURE
SAGEE WOODS MANOR

SKY Advertising is excited to present to Highlands Sotheby’s International
Realty a curated, multi-media marketing selection of offerings to bring ultra-
high net worth buyer awareness to Sagee Woods Manor.

Your strategic blueprint is composed of three layers: direct exposure to the
Sotheby’s auction house audience which includes some of the most affluent
individuals on a global scale, strategic print media to cast a wide net and digital
products that are highly targeted to individuals looking for high-end living in
Highlands, NC.

Approaching the marketing strategy from these different directions will
help us to saturate your market in the most effective way, bringing deserved
recognition to this unique and exciting property.

LET'S DO
GREAT THINGS TOGETHER

JANINE JONES PAULA DAVIDSON SARA HELENI JIMMY CINTRON
Executive Vice President Senior Account Executive Account Executive Account Executive
212-677-2714 212-677-2671 212-674-2402 212-677-0083

janine@skyad.com paula@skyad.com sara@skyad.com jimmy@skyad.com
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SOTHEBY’S

SOTHEBY'S AUCTION
MAGAZINE

» SOTHEBY’S MAGAZINE

This large format magazine enriches readers with
sophisticated content related to the art and real
estate world. Sotheby’s Magazine features editorial
showcasing Sotheby’s International Realty® listings.

Distribution: 20,000

Auction clients with $50,000-$5 million in
transactions

Distribution at all 70 Sotheby’s offices around the
world

Distribution at Park Hyatt Hotels in 18 countries

Distributed at high profile auction events in NY,
London, Los Angeles and Hong Kong

Full Page: $3,640
Half Page: $1,820
Quarter Page: $910
Global

SKYAD.COM
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» SOTHEBY’S BESPOKE

TARGETED AREAS
GEO-TARGETED EMAIL . . L
*Georgia, Florida, California, New York,
« Every Week Connecticut
* 52x/Year
« Custom content, option to target users by location PRICE: $2,500/DEPLOYMENT

* Audience selection by feeder market
* 35% open rate

¢ 25,000+ recipients

[ Delete © Junk Block

. G o6 6 >

Sothebys :: v s

SOTHEBY'S INTERNATIOMAL REALTY

Dream Big Villa, Turks & Caicos Islands

FINDG OUT MORE

SOTHEBY'S INTERNATIONAL REALTY
Dream Big Villa, Turks & Caicos Islands
FIND OUT MORE

More From Sotheby's

SKYAD.COM
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» SOTHEBY’S SELECTS
E-NEWSLETTERS

* Every Friday

* 52x Year

« Highlights upcoming auction events
¢ 488,357+ recipients

¢ 34% average open rate

PRICE: $2,350*/DEPLOYMENT

Sotheby’s

INTERNATIONAL REALTY
Extraordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

SEE MORE

[ Delete © Junk Block

o]

() 566

Sotheby’s Selects | 21 September

A N . Wi

One of the Most Beautiful and Sought-After Watches
Ever Made

WATCH VIDEO

theby’s
NATIONAL REALTY

raordinary Property of the Week

Modern Zen-Like Oasis
Bahamas

THIS EMAIL WAS SENT TO YOU BY SOTHEBY'S
1334 YORK AVE, NEW YORK, NY 10021
UNSUBSCRIBE FROM SOTHEBY'S SELECTS
UNSUBSCRIBE FROM ALL | PRIVACY POLICY | SELL WITH US
© 2018 SOTHEBYS.COM

SKYAD.COM
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» SOTHEBY’S PREFERRED
E-NEWSLETTERS

¢ 11x Year . B iy S e
* Highlights auction dates and invitations

Sotheby’s :: Preferred 5 September 2018
¢ 4,500 top Sotheby’s clients (Preferred)

* 43.7% open rate

PRICE: $3,000

Your Members' Lounge in Hong Kong

The Preferred Members' Lounge returns to the Hong Kong Convention Centre this autumn,

EXCLUSIVE NEW PROPERTIES FROM Sothebys : open daiyfom 28 September o3 October.
SOTHEBY'S INTERNATIONAL REALTY®  [& 50 A 1

Elegant Condo Tower
New York, New York

Travel to Hong Kong in Style

Take advantage of special offers and services while you are in Hong Kong for our sales,
including exclusive hotel rates and private club access.

LEARN MORE

Limited Offer

A Jewelled Garden of Eden

SKYAD.COM
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IMPRESSIONS CAMPAIGN

» CUSTOMIZABLE. :
AFFORDABLE. Ep——
MEASURABLE. d to Your England Trip Itinerary

The Impressions program is a customized banner

advertising program with guaranteed impressions
and click-throughs. With beautifully detailed property
photos, your listing can be customized to showcase
your property’s unique selling features, allowing you
to target by country, region, state, county or city and
lifestyle.

Nothing
compares.

oad vous showdd), top wvwry eravel .
Get the most out of your marketing dollars with et et ety

affordable and measurable results that only a digital
program can offer. Link directly to your property

e
compares.

website, personal website or office website.

» IMPRESS LOCALLY. IMPRESS GLOBALLY.

CAMPAIGN OVERVIEW
AND BUDGET

Campaign: Sagee Woods Manor
Flight Dates: October 2023 - December 2023

Impressions: 1,500,000
Clicks through to the website of your choice.

250K Impressions per month: $1,195
500K Impressions per month: $1,625
1 Million Impressions per month: $2,450

Three Month Minimum

‘,( 1500000 >,‘
IMPRESSIONS

Minimum 3 month commitment

SKYAD.COM
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IMPRESSIONS PROGRAM TARGETING SITES

We identify the best sites to feature your property, and your ads appear only on your approved sites. The number
of prominent, respected and relevant sites available is exceptional. We take care of the research to provide hand-
selected and white-listed sites most relevant to your campaign.

, . Bloomberg
INVESTOR'S BUSINESS DAILY Markets

THE WALL STREET JOURNAL. BARRON'S
FOX\BUSINESS

REUTERS Forbes CNEC

Many more websites available for local to global targeting.

g

'o

20
.0®
[ Y1

» GEO TARGETING

We identify where potential buyers are found and use the information to identify the areas to geo-
target. We can target locally to globally.

SKYAD.COM
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CREATIVE - SAMPLE BANNER ADS FOR
IMPRESSIONS PROGRAM

We create and produce banner ads for your campaign that best reflect your property and company image. We
assist with photo selection and editing as well as ad design and sizing.

Ad Units: 970x250, 728x90, 300x600, 300x250, or custom sizes.

Banner Production: $350

Nothing
compares.

Highlands | Sotheby's

FIND OUT MORE

HIGHLANDS, NC

Nothing
compares.

HIGHLANDS. NC

Highlands | S

Nothing FIND OUT MORE
compares.

HIGHLANDS, NC

Nothing
compares.

FIND OUT MORE >

HIGHLANDS, NC

SKYAD.COM
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SAMPLE BANNERS FOR IMPRESSIONS
PROGRAMS AS THEY APPEAR ON SITES

= TOWMICOUNTRY ELECTION 2914 TRAVEL STYLE HERITAGE

9 Hotspots to Add to Your England Trip Itinerary

Al therer deviimadions to vour Bt fodo ket

Nothing
compares.

Nothing
compares.

FIND OUT MORE

GHLANDS, NC

Nothing
compares.

FIND OUT MORE

Highlands | Sothebys

The Best Islands in the Caribbean,

ST S s, |

R |

Nothing
compares.

FIND OUT MORE >

SKYAD.COM
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COMPREHENSIVE REPORTING FOR YOUR
CUSTOMIZED CAMPAIGN

After the launch, we give you complete and comprehensive reporting for the duration of your campaign. We can
also give 30 day reports for you to evaluate the effectiveness of your targeting and to adjust it

® We project the number of impressions (number of times the ad appears on each site) during your campaign.
® The number of impressions are broken down by number and site for the duration of the campaign.
® The delivery by site is broken down into delivered impressions, clicks and click-through rate. This allows

you to see on what sites your ads are performing well and where there needs to be improvement. With this
information we are able to adjust the campaign for maximum effectiveness.

» IMPRESSIONS PROGRAM SAMPLE REPORT

Delivered Imps

H |gh Ia n dS SOtheby’S Delivery Summary

Total Days Projected Impressions Delivered Imps % Delivery Clicks C.T.R.

40K

w
=]
~

2

=}
~

1

=}
Sy

o
~

ADVERTISING
Dates: April 14 —July 13 » KY BRANDING
INTERNATIONAL REALTY Total Impressions: 3,000,000 MARKETING

Geo-Target Segments: Northwest, Silicon Valley

92 3,121,836 3,190,497 102.20% 3,735 0.12%

Delivery By Day By Site

April June July

.BBC.com
B Bioomberg.com
. Economist.com
.Forbes.com
. FoxBusiness.co..
. NYTimes.com
. Reuters.com
.WSJ.com

15 18 21 24 27 30 2 5 11 14 17 20 23 26 29 2 11 14 17 20 23 26 29 2 "

Delivery By Site
NYTimes.com | co1.01° I sc0 I 0-13%

Forbes.com ] 505,057 P 615 O 012%
85C.com | 172930 " I 15
ws.J.com N 431471 I, 472 [, O-11%

Reuters.com | 342479 I, 370 [, O-11%

Bloomberg.com | 342,380 I 357 [ 0-10%
Economist.com [N 315.265 I 293 I, 0-09%
FoxBusiness.com | 218,996 R 184 I 0.08%
0K 200K 400K 600K 800K 0 200 400 600 800 1000 0.00% 0.05% 0.10% 0.15%
Delivered Imps Clicks C.T.R.

Delivery By Geographic Segment | N.O.I‘ihwest
. Silicon Valley

Geo-Target1

0K 500K 1000K 1500K 2000K 0 500 1000 1500 2000 2500 0.00% 0.05% 0.10%
Delivered Imps Clicks C.T.R.

SKYAD.COM
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IMPRESSIONS SCHEDULING

Impressions text:
After researching, we have put together an integrated program that targets a high-net-worth audience
across Atlanta, Florida, New York, Los Angles, San Francisco and Silicon Valley.
The program is scheduled to start on October 1st, run for three months and deliver an estimated 1,500,000
impressions.
This will include:
» A site-specific segment of Global leading business/finance websites.
* A custom intent segment, that will allow us to show banners to adults who are actively looking
for North Carolina Real Estate and living in Naples, Florida, Chicago metro area, Connecticut and
Atlanta, GA..

» SITE SPECIFIC
This segment consists of premium global business, finance websites such as WSJ.com, FoxBusines.com,
Forbes.com and more to extend the overall reach of the program.

» BEHAVIORAL TARGETING

We can target people on behavior first based on their online behavior (sites visited, content consumed and
search activity).Since this segment targets behavior first, the banners could end up showing on any site
across the web.

To ensure that the banners are seen in a premium environment, we have created a “whitelist” of sites.

Ads will only show to people who have met our targeting criteria (behavior, income, and geo-target) on one
of these sites. The site list includes top news, business, finance, sports, politics, and tech sites.

» MEASUREMENT
Key metrics (KPI's) that will be tracked include impressions, clicks, click through rate (CTR),and (if tracking
codes are installed on the landing page) Sessions, Pages Per Session, Average Time Spent, Conversions.

» REPORTING
We will provide monthly reporting that will summarize the KPI's (Key Performance Indicators) and provide
optimization recommendations.

SKYAD.COM
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SMART SOLUTIONS EBLAST

Our team of email experts make your message stand
out from your competition with compelling subject

lines, engaging copy, powerful images and strategic Explore the latest luxury properties in the Bay Area
. . ‘Among these buying lence with fl ling windows,
deployment scheduling. Our campaigns are 100% e ’

Schedule a private tour today.

responsive, meaning your message is optimized for all
devices and email platforms in order to expand your
reach and foster engagement with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

Audience

Select High Income Zip Codes
Net Worth > $13 Million

The Epitome of Luxury Bay Living

4529 Vista Grande Court, Fremont, G
$8,998,000
Household Income > $500K The home you have been waiting for. Embrace the opulence of this 9,931 square

foot enclave as you experience unmatched, breathtaking views of the entire Bay
Area with floor-to-ceiling windows. Built with every executive amenity you could

20,000 Total Emails possibly need, this custom-built masterpiece spares no details.

CUSTOM EMAIIL: $2,295

PR L

oo

Tuscan Vineyard Oasis in Mission Hill
44989 Vista Del Sol, Fremont, C

$7,998,000

Your very own custom oasis awaits in the highly desirable Mission Hills. Enjoy
8,132 square feet of extensive luxurious living space on 2.7 acres of paradise,
including 2 acres of lovely Cabernet vineyards, perfect for any wine connoisseur.
Nearly every room in this home offers views
of city lights, bay bridges, and the beautiful Mission Hills.

42
gmail.com

Thank you for being part of our mailing list.
You can use this link to stop receiving our emails.
Alternatively, mail your request to PO Box 34628, Seattle, WA 98124-1628

SKYAD.COM
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BILLIONAIRE MAGAZINE

BILLIONAIRE is an award-winning luxury publication
distributed to a curated list of Ultra High Net Worth
(UHNW) readers, globally.

« Digital Audience
29% MILLIONAIRES

Readership stats

* Total Print Readership - 32,000

¢ Online Monthly Unique Audience - 120,000
¢ Online Monthly Page Views - 240,000

¢ Social Media Reach - 110,000

¢ Newsletter Database - 25,000

¢ 1x Online content piece - will sit on the site
indefinitely and pick up organic views

* 1x Newsletter inclusion (25k subscribers) - drive
content piece via newsletter

* 1x hyper-targeted social media campaign (4 weeks)
- target UHNW!/’s on FB/IG via the Billionaire social

channels, driving targeted traffic to the content piece

online

CUSTOM CONTENT + ENEWSLETTER:
PRICE: $4,300

PRODUCT (ONLINE) PORTFOLIO

« Online Branded Content

» Social Media Campaigns

« HNWI Hotspots Geo-Targeted Campaigns
* Newsletter Campaigns

« FULL PR Package

ot partnershins and drecly i ther nson.

SKYAD.COM
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DWELL REAL ESTATE

Dwell Real Estate takes a peek into modern real
estate listings from every corner of the country and
beyond.

Dwell Audience Real Estate Metrics

* Ranks Highly for a young audience, Age 25-54, that
owns real estate and investment real estate (Index
275).

¢ Ranks #1 for an audience with plans to purchase
a second house (vacation home) or remodel their

home within the year (Index 259).

PACKAGE 1: $6,000

Custom Article with promo on Homepage
with promotion in eNewsletter. This article will
permanently live in the Dwell.com Real Estate
Channel.

* Promotion of the Custom Article on Dwell.com
Homepage through a promo tile.

* Promotion in a Dwell.com Enewsletter.

SKYAD.COM
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ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of UHNW individuals. It is written and designed
by an experienced team of editors in New York and
London for the elusive global elite who live the private
jet lifestyle, delivering expert perspectives, meaningful
analysis and advice.

Elite Traveler.com is accessed globally across multiple
platforms providing unique opportunities for alignment
with luxury content.

¢ Average HHI $7.9m
* Average Net Worth $32m
* 318,661 Unique Browsers

ONLINE REAL ESTATE SHOWCASE: $2,500 FOR
ONE YEAR

clitetrareler

SKYAD.COM
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NOB HILL GAZETTE

Nob Hill Gazette reaches the most affluent homes on
the Peninsula & Silicon Valley reaching 7 of the top zip
codes in the US.

* $20,025,000 Average Net Worth

¢ $2,170,000 Average Income

* 57% Percentage of Female Readers

¢ 41 Years Average Age

» E-NEWSLETTER

ON THE MARKET - an exclusive promotional
e-newsletter showcasing top residential listings with
click-through to the property’s own websites.

SAN FRANCISCO, PENINSULA AND SILICON
VALLEY
PRICE: $500 PER LISTING

L

SGazelle

PENINSULA & SILICON VALLEY

fomev G ENTRY

PENINSULA & SILICON VALLEY

APRIL 202111 IACKIESPEIER 4

’

Gy

. a‘“
WMMWI l” PENINSULA & SILICON VALLEY

21
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JAMESEDITION.COM

» E-FNEWSLETTER

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.
com range from celebrity-owned luxury real
estate to rare supercars. An affluent audience

of 25,000 per day is browsing for the finest the
globe has to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Upgrade your listings for increased visibility to
capture the attention of the UHNW.

LISTING FEATURE $1,500

cars Real Estate Yachts Watches Jets

Home / Real Estate

Find luxury Real Estate and Homes for sale

JamesEdition soon US>~ [ s regr

cars RealEstate Vachts Wiatches s Holcopters Extaordinaire Jewalry

—mgE— wm— -
- !

The Global Luxury Marketplace:
Cars, Homes and more

the best, whether tobuy
ortofind the perfect private jet o luxury yacht o charter.

MOST POPULAR

Y lbza | Sothebys

Ferrari 488 GTB '™ Chevrolet Corvette ™ Stunning Villa Ove... PE Ram 2500 om
$4735967  Upland, CA, United $45999

Upland, CA, United POR. Upland, CA, United $71,999  Ibiza, Spain

== Ferrari California iq |

Ri0109 - Luxury pe... @ AudiS7 7% McLaren 6508
RioDe Janeiro, Brazil  $4,963,559 Upland, CA, United $34999  Upland, CA, United $199,999  Upland, CA, United $114999
RICH LIST YACHTS «

> |

DOUBLE DOWN 214’ Codecasa 2010/20... 4
West Palm Beach, FL, United States 38,000,000
readers
will Be diving in the Near Future
buy ition for the price of that

self-destructing Banksy artwork

The

30K lovers: The most amazing and luxurious things you can find on

VIEW ALL HOMES JamsEciion where3 s the magic number
'SPAIN | NEW YORK | PARIS
ViewALLUsTS
omes for v sale i over Featured Agent
50 ounties Nick Swinburne
play ; s As an established licensed REALTOR® with over a
second home, ¥ BT 7l reak decade of real estate experience serving the Sea to
A e Svss Sky comdor and the Vancouver North shor, | have
resort hotel ownership options. proven track record of providing home sellers and
buyers unparalleled service and.
ReAD MoRE

St Kitts r . Nothing
&Nevis / ~ o g

Sotheby’s

Featured luxury properties

5 Bedrooms - Pent...
St Peter, Barbados

¥l Stunning Sherwoo... = Envi
$7,734418  Loke Sherwood, CA, $3250000  Lexing

Elegant French Styl...
Buenos Alres, Argen.

H Koningshol

= PIayale
$12,000000 Overveen

$8,800,000 P

compares.

ST.KITTS & NEVIS

= Modem Apartment..

= Magnificent Seclu...
$8759,573

\\m

New Delhi, India $2,724332

[}
Iiiapel, Chile $3,950,000

22
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JAMESEDITION.COM

» ROTATING GALLERY

Founded in 2008, JamesEdition.com features
the largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in the James Edition rotating Gallery. The
Rotating Gallery is a carousel of selected listings
that automatically changes every 5 seconds. on
the Home Page and the Real Estate Page

HOME PAGE
FEATURED BANNER: $2,000

REAL ESTATE PAGE
FEATURED BANNER: $1,600

JAMESEDITION

The World's*
Luxury Marketplace

Featured Categories

Real Estatc

New & Trending v &S

I BETE, L 2RO

Bermuda for nomad ¢:

WUFFPOST BUSINESS; Bloomberg s:cnec [8[8[C]

23
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JAMESEDITION.COM

» FEATURED ARTICLE e e s e
PROMOTION

. -, The Top 1%: The 20
Founded in 2008, JamesEdition.com features d Greacest New York

the largest collection of luxury goods worldwide. Penthouses

The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000

per day is browsing for the finest the globe has

to offer. - "
The Top 3 placestolive  Top 15 luxury home bars: ~ Not a mirage: Top 20 View from the top: Step
. e . in Bermuda for nomad Ulera-sevlish ideas from iconic desert houses you inside the most exclusive
With more than 10 million monthly page views capitalists NYC, London... can aceualy buy penchouse in..

from around the world, JamesEdition.com is
the quintessential marketplace for ultra-high
net worth individuals. With users evenly spread

apandomc

pertecty itinto dasertcapes. hotspot

throughout the Americas, EMEA and Asia, e
JamesEdition.com is the only truly global site to " —'2@
market luxu ry. Hey there, island hunters: ~ Top SEU countries for ~ Up to $225 million: The ~ Spain's 12 property-
: We collected the top 22 real estate investment in 22 most expensive related taxes for buyers
. . . private... 20202021 houses in the world to keep in mind
A Featured Story is an article published on the O —— .

Madu,  tanas s andfos.

website. Articles are evergreen content. The e Porspmheptods
average time that viewers spend on an article
page exceeds 2 minutes indicating that article

. Luxuny msianTs wewsLETTER [ acr rue wewsierren |
views come from the most loyal and engaged

users.
Featured stories are both SEO optimized and
given placements in the newsletter bringing an
average, 2000-3500 views during its first month

online.

Showcase your office and properties and bring
increased visibility to capture the attention of the
UHNW in a Featured Story.

$5,500 NEWSLETTER TOP & ARTICLE

$3,300 NEWSLETTER TRENDING &
ARTICLE

24
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JAMESEDITION.COM

» SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the
largest collection of luxury goods worldwide.
The exquisite items curated by JamesEdition.com
range from celebrity-owned luxury real estate to
rare supercars. An affluent audience of 25,000
per day is browsing for the finest the globe has
to offer.

With more than 10 million monthly page views
from around the world, JamesEdition.com is

the quintessential marketplace for ultra-high

net worth individuals. With users evenly spread
throughout the Americas, EMEA and Asia,
JamesEdition.com is the only truly global site to
market luxury.

Showecase your office and properties and bring
increased visibility to capture the attention of the
UHNWwith a Social Post

¢ Instagram 74.8K
* Facebook 31.3K

» PHOTO

« 1 featured listing

¢ 1-5 photos

¢ Short caption

¢ Listing info box

¢ 1tag on pictures & caption
* Link in bio

PHOTO: $500

» PHOTO PLUS

¢ 1-5 featured listings

* 1-10 photos + text

¢ Long caption

¢ Listing info box

¢ 1-3 tags on pictures & caption
* Link in bio

¢ Repost on stories

PHOTO PLUS: $1,000 PHOTO PLUS

» VIDEO

 1-5 featured listings

» 5-30 seconds video

* Reels & TikTok format
e Short caption

e Listing info box

¢ 1-3 tags on caption

* Link in bio

VIDEO: $1,800

SKYAD.COM

25



| oA

JETSET

»12 MONTH GLOBAL DIGITAL
CAMPAIGN

EMAIL

Jetset Magazine offers access to over 50,000
opted-in subscribers for email marketing
purposes. Luxury advertisers can instantly reach
the ultra-wealthy through a banner insertion

in the Jetset Magazine weekly newsletter

that provides timely news about our readers’
passions.

SUBSCRIBER PROFILE

* 70% Male

* 30% Female

* Average Age: 41

* Median HHI: 2.4 Million

¢ Monthly Page Views: 1 Million +
* Qualified Subscribers: 50,000 +

¢ Customized Tracking Provided

12 MONTH WEB FEATURE
« 1 Million monthly page views

¢ 170K unique vistiors

PRICE $2,500/YEAR

TRENDING  —  LAST MINUTE LUFURY: THE 2022 HOLIAY GIFT GUIDE

Home > Ufesle > Spors

Diamante Announces New Golf Course with Tiger Woods Design |
Construction on a 7,300-Yard Course has Begun

& Diamante Cabo San Lucas © October 22,2012 © Sports

Lucas. BCS, Mexico, has announced plans to build a new 18-hole. championship golf course to be
d his company Tiger Woods Design (TWD)

and wil join the resort's award ionship golf
opened in 200, n on the new course, named “El
and is expected to take approximately 18 months to complete.

rt Community located on the

‘Diamante is a growing resort community that is
world.” said Diamante CEO Ken Jowdy. “We b
Davis Love Ifs Dunes Course and wil embody the high standards that we have

be the perfect complement to
t Diamante.

ery differently from the Dune:
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the old:st

5 going to remind p
averse the site and well-placed

California

ign of a very distinctive golf

“Iet up the golf strategy to make golfers think and make cholces.” said Woods. "Regardless
there are going to b approach are going to be
dictate the type of shots you should consider. | love this kind of golf:

ur handicap
y Important and will

The "El Cardonal” co ined to measure more th yards and will be contiguous to “The Resort at
f unity. The Resort

lal amenities including a 10-acre
water park. and a water

based activt
complex with

| as well as a sports

y Tiger Woods Design since the i
ava In Ensenada, Mexico, Th

ception in 2006 and the second
High Carolina In Asheville, North

“We are excited to work with Tiger Woods and his design team,” said Jow
and experlence, and we look forward to creating a world-lass golf cours
and characteristics,

rings a wealth of golf knowledge
lamante’s unique style

ional golf, plans to inst
d that he i

\ces gleaned from playing

continent. Wood ing his hands-on knowledge

What really s s commitment to the pr
players of all levels can enjoy,” said Jowdy. It doesn't
d vacatio Having a course designed by T

create a golf experience
Diamante, as one
dtothe

The Diamante e
sider bar. The 1
November 10, 2012,

rience also features 3 Clubhouse, a Cantina and a practice facilty with priv
a foot Diamante Dunes Clubhouse which Includes 20 2-bedroom resid

hitting bays and
setto open
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Diamante Cabo San Lucas
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@ TRACK REIORD

Tailored coaching. Your
car, your track and

Jetset

START YOUR SUBSCRIPTION TODAY!

g Jtset Magazine

yourw ar ppyholidays
#uxury #bentley #jetset

: Bentley Washington D.C.

@ photo

) rosine

in this stunning ship? #superyacht

#yachilife #luxury #etset
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SKYAD.COM

Ike Santa's sieigh got a nice upgrade. What's

on

26



| B

LAND.COM

The Land.com Network is the largest online marketplace
for discovering, buying and selling rural real estate.

Lands of America

Lands of America is the premier rural real estate site with
farms, ranches, country homes, mountain property for sale
and more.

Land and Farm

A top-tier rural property marketplace, Land And Farm
receives more than 2 million visits and 16 million page
views monthly.

Land Watch

LandWatch is an online leader in rural properties and land
for sale, including home sites for vacation, recreation or
investment.

» FEATURED PROPERTY

PRICE: $750
FEATURED ON ALL 3 LAND.COM SITES

» DEDICATED EMAILS - TARGETED

PRICE: $ 1,500

» SIGNATURE LISTINGS

$125/ONE LISTING
$330/3 LISTINGS
$1,200/12 LISTINGS

?. ¢« Land.com-

&
%, # Lands of America’

And Farm

LandWatch

SKYAD.COM
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LAND REPORT

TheLandReport.com is the official Web site for The Land T‘he

Report Magazine and serves as a daily guidebook for American LandRe Ort
landowners, featuring a database full of credible and relevant P

stories gathered daily from media outlets around the country.

The daily headlines are a must-read for landowners who want

to stay up-to-date on topics that matter most to them.

* Net Worth: 89.3M - 5
e American Landowner:
Jimmy John Liautaud

* Household Income: $9.2M

» Top In-Bound Markets:

» Texas * lllinois - o
« California * Georgia

» Florida » North Carolina

¢ Colorado ¢ Pennsylvania

* New York * South Carolina

» PORTFOLIO LISTING

PRICE: $3,000

» SOCIAL MEDIA POSTS

BANNER: $1,125
ALL CHANNELS

» ENEWSLETTER PROMOTION

ONLINE DIRECTORY LISTING: $2,500/MONTH

LATEST EDITION

Liind Eut
Subse ke

28
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LA TIMES

» LIGHTHOUSE FIXED POSITION
- HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on the top
of the LATimes.com Real Estate, Home Page, Real Estate Content
pages and ROS.

PRICE: $325 MONTH

£os Angeles Times bl

Sotheby’s

INTERNATIONAL REALTY

29
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LA TIMES

» CUSTOM EMAIL

A stand-alone email message sent to LA Times registered users
on behalf of your brand.

Whether you're trying to reach homeowners, buyers or sellers,

target them by geo, demo, behavior, lifestyle or purchase intent.

¢ Audience: 30K

CUSTOM EMAIL PRICE: $1,350/DEPLOYMENT

os Anaeles Times

SKYAD.COM
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LUXURY ESTATE

» LUXURY ESTATE

Luxury Estate is the leading international portal
for the luxury real estate market.

With website and apps translated in 16 languages
and users from 132 countries, LE is the perfect
solution to reach international buyers.

¢ 1,900,000 visitors per month

¢ 18,000,000 page views per month

* 3,000,000 euro average buyer inquiry

SHOWCASE LISTING + ELITE LISTING
PACKAGES

PRICES:

$1,100 FOR 1 MONTH

$3,250 FOR 3 MONTHS

$5,J00FOR 6 MONTHS

Are youareal

31
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NYTIMES.COM

» FEATURED PROPERTY MODULE

Appear right below the fold on the Real Estate section front page
as you sponsor one or more of the four spots available.

* Average CTR is between 0.36-0.55%

PRICE: $3,000

FEATURED PROPERTIES

ADVERTISEMENT

Una

Resderoes
BRICKELL WATERFRONT
From $2 million

(8 175 SE 25th Rd. Miami, FL
® 25BR 2-65BA  Luxury
Condos

. Una Residences
info@unarasidences com

SKYAD.COM
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ROBBREPORT.COM

» REAL ESTATE MEDIA BAR

Placement on the Real Estate Media Bar provides outstanding visibility
and click-through for high impact awareness.

Limited Space available: only 10 properties per month are permitted

* Above average click through rate

¢ Can click directly to provided url or landing page (built by
robbreport.com)

e Property is live within 24-48 hours of receiving materials.

PRICE: $1,250

rvos=  RobbReport s w

= CARS AYIATION MARINE THAVEL WATCH COLLECTOR STYLE SHELTER FOOD & DRINK @,

REAL ESTATE

ART R COLLECTEELES VACATION BOWES CELEESTY HOMES MWEW CONSTRUCTION SPACES  HOME DESIGH

Thagarw ara E1.637 praparties avadibia

Coui3iT i b [T =T Lk P S

ALY EATHBLOAR ARHITIC TV $TH RO ETE L BROETE ST

STREET ABCHRE B PRETAL COB D]

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» FEATURED PROPERTY UPGRADES MANSION GLOBAL

WSJ.com and Mansion Global Featured Property Upgrades
place your listings at the top of the search results pages in
the town where the property is located. The property you
wish to feature comes directly from your brand’s WSJ.com
feed and click-throughs go to the website of your choice.

Multiple properties can be featured and will be rotated - 2
equally. Each property appears for one month. The window ﬁ;-
to redeem Property Upgrades is valid for one year after e T FEACI A

purchase. o '

10 PROPERTIES: $1,200

25 PROPERTIES: $2,070

100 PROPERTIES: $5,500

BONUS WITH PRINT PLACEMENT

MANSION GLOBAL TOR MARKETS REW DEVELOPMENTS MORE

ECEENTUTTNN . T £ ETTN

Bellevae, Washinglon, United
States

Hurits Poant

AR08 | Hunts Paint Rd

Belevue, USA

A1 151t Ave SE

™ cbed  E55 bath

£9,900,000 £8,500,000
Bellevue, USA

3918 151st Ave Sl

(o

2 sbed E55bath

FOR SALE
$2,040,000

Sot s International Realt
ygics Sotheby's International Realty

34
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL HOMEPAGE MANSION GLOBAL
HERO

With 3,000,000 affluent unique visitors on Mansion Global, ‘ .
the Homepage Hero immediately entices readers as the first v i B o
listing seen on the Mansion Global homepage. It provides {
premium, full-page visibility and the best opportunity for
your listing to reach the most qualified buyer

¢ 164,000 Unigue Visitors
+ 1.75% Click-Through Rate e i
* 2.5% Share of Voice

* Can rotate up to 5 properties

$2,150/MONTH OR $2.650/W VIDEO

ENGLSH v SUSD v

MANSION GLOBAL

NEWS TOP MARKETS NEW DEVELOPMENTS MORE

35
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» MANSION GLOBAL DAILY (M-F) [ e
ENEWSLETTER

¢ 5 Drops Monday - Friday
* 100% SOV
* 17,000 Opt in subscribers

COST: $3,680

Where Do Luxury Markets Stand in the U.S., UK.,
U.A.E. and Australia?

Asnapshot and look at where prices are going.

BY THE NUMBERS

The Most Expensive Homes for Sale in Canada

ADDRESS ASKING PRICE
1 PHO2 1011 W Cordova street, Vancowver, 6¢ I ¢ : 220,702

Region | Average Home Price | Number of Luxury Listings (over S3M) | Most Expensive Listing
oAt $730333 210 | $38.000000
Vancouver $1.487.048 $38.000000
Surrey 5867400 $28800000
Whistler $1,053300 $25900000
Region | AverageHomePrice | Number of Luxury Listings (over S3M) | Most Expensive Listing
ontario 000
Toronto $865817 $35000000
Region | Average Home Price |  Number of Luxury Listigs (over $3M) | Most Expensive Listing
Quebec 5204291 $26000000

Westmount $1376900 $26500000

Chateauficher| $159333 $26000000
TRENDING TODAY

Architectural Digest &

st [ rotoues ]
We found the most iconic building in every
state in America: archdg.co/8hz6SkY

3:26 AM - 25 May 2018

Staying home
saves lives.

For more info visit
coronavirus.gov

Poweredby 1211 ‘AdChoces [>

SKYAD.COM
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THE WALL STREET JOURNAL ONLINE
(WSJ.COM)

» @MANSIONGLOBAL
INSTAGRAM

Leverage Mansion Global’s growing
Instagram presence with native Instagram
posts that showcase their properties to an
active, in-market social media audience.

* Followers: 76.2K

$1775 Feraer

SKYAD.COM
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BOAT INTERNATIONAL E-NEWSLETTER

For more than 30 years, Boat International has No Images? Click here
been the world’s most authoritative, trusted and
comprehensive magazine for the superyacht
community, inspiring the lifestyles of the
international wealthy elite. The magazines and
books are timeless and collectable.

The readers constitute some of the wealthiest and
inaccessible individuals in the world. Overall the

average net worth of our audience (across events

and print) is $35.9 million, with a combined wealth Eg@gg%ﬁﬁ
of $1.662 trillion. The subscribers (Boat International Ebﬁfg;&’éﬁzm"

and Boat International US Edition) account for
more th_an 10 per cent of the total g_lobal billionaire LATEST BROKERAGE NEWS
population. The network of the audience extends to

more than 6,000 UHNWIs, with a combined wealth

of $3.74 trillion.

« Circulation US: 25,600

Benetti Harmony III listed for sale Benetti Rutli E now for sale with

. Average Net Worth: $35'9 million with Fraser Northrop & Johnson and Denison

E-NEWSLETTER: $750

A

€2M price drop on Codecasa Regina $1M price cut on 50 metre Trinity La
dtalia IT with Edmiston & Company Dea II with IYC

LATEST YACHT NEWS

‘Meet the real
heroes saving
the seas

New 60 metre Amels 200 motor Lirssen's 130 metre+ Project
yacht sold Lightning pictured on sea trials

Cruising \ " Balearic
witha clean 1 beat: pick
conscience \ the perfect
- party island

for you

DISCOVER THE POWER

Turquoise Yachts reveals 62 metre OF FLEET XPRESS inmm’?‘
superyacht concept Project Nautilus FOR SUPERYACHTS  rersan semecames

38
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Sotheby’s

INTERNATIONAL REALTY

Print Offerings




PRINT

THE WALL STREET JOURNAL

The Wall Street Journal represents credibility and
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s
most affluent home-buying audience. With new and
exciting content alignment opportunities in “Mansion”
WSJ’s luxury real estate section, we are able to further
strengthen our brand, expand visibility and deliver our

message with more resounding results than ever before.

» Circulation: 786,294

« Readership: 4,500,000

» Male / Female: 62% / 38%
« Average HHI: $278,000

* Average age: 50

SINGLE SPOT, COLOR: $650
INCLUDES BONUS 30 DIGITAL - FEATURED
PROPERTY UPGRADE

Sotheby’s Nothing compares.

INTERNATIONAL REALTY
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» PRINT

THE NEW YORK TIMES

» IN THE FRIDAY MAIN NEWS
SECTION

The New York Times is widely recognized as the most
influential news source for many of the world’s most
sophisticated and loyal readers. Today’s Times is
influential in more ways than ever, with sections devoted
to everything from the arts and entertainment to sports
and science, business and technology to dining and
home design. The Main News section provides extensive
coverage of the leading events and issues of the day,
global and national. It features the editorial page and
Op-Ed articles contributed by leaders in every field. The
Main News section is the most well-read section and

it sets the agenda for the most important news of the
day. This is an essential environment to give your luxury
properties the ultimate exposure.

 Circulation: 483,701

« Male / Female ratio: 62.2% male / 37 .8% female

« Average household income: $381,464

* Median age: 45.2

« Over one half have liquid assets valued at $1 million+
* Over 1in 4 have a household net worth of $3 million

Ehe New Hork Eimes

Late Edition

VOLCLXVIL . No 58,187 e mureered e NEW YORK, MONDAY, NOVEMBER 5,2018
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Edge in Polls
Might Not Tip

House Scales

SINGLE SPOT, COLOR: $710

Sotheby’s

INTERNATIGNAL REALTY

Nothing compares.
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» PRINT

THE NEW YORK TIMES TAKEOVER

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

¢ Circulation: 160,000
» Distribution: NYC Metro Area

FULL PAGE, COLOR: $690
INCLUDES DIGITAL PROMOTION AND
DIGITAL FLIPBOOK

Sotheby’s

Service that’s
as elevated
as your
standards.

Nothing compares.

SOTHEBYSREALTY.COM

CONNECTICUT

LD SAYBROOK

Sotheby’s

40 East 81st Street  Stately five-story enovated townhouse inthe heart of New York Gties prime Upper East Side
This sylsh 5-becroom home with exquisite 150-year-old milwork. Ibrary. 7 freplaces, an
clvator a St foor terrace and private garden i the ideal stting for spacious uxury Iing

SKYAD.COM
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» PRINT

ARCHITECTURAL DIGEST REGIONAL PAGES

Inspire Affluent Buyers

With over 60 local and feeder market regions available
with exclusive rates, you can reach these high-income,

luxury buyers when they’re inspired to buy.

Inspire the decisions and feed the fantasies of your

potential buyers with a full-page, full-color ad in
Architectural Digest.

FULL PAGE, COLOR

STATE OF GEORGIA: $3,900
STATE OF FLORIDA: $6,310
ATLANTA: $2,190

SOUTH FLORIDA: $2,730

¢ Circulation Per Region: up to 16,000
« Readership Per Region: up to 117,390
* Median Household Income: $134,318
¢ Median Age: 54

- Male / Female: 46% / 54%

Sotheby's

el a5 m MaCT
nd formal gardens complete thés enchanting property with dramatic
ing woaded hillides.

THE INTERNATIONAL DESIGN AUTHORITY FEBRUARY 2019

P AT HOME IN
OS’ANGELES WITH
5 TTVHITMAKER
MES

SHONDALAND!

| FAMILY STYLE :
IN MIAMI, NEW YORK, - .

LONDON, ‘
/AND STOCKHOLM .}

ARCHITECTURAL DIGEST

THE INTERNATIONAL DESIGN AUTHORITY  MARCH 2019

‘STAR POWER

COAST

TO COAST

SETH MEYERS <.

ELLEN DEGENERES

Tonéfuncn

DEREK BLASBERG
|

/ f

PLUS: MARIO BUATTA'S GRAND FINALE

43
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» PRINT

BILLIONAIRE MAGAZINE

Billionaire is a sophisticated, extremely high-end luxury
publication curated for a controlled and selected
subscriber list of UHNW!Is globally. The core values of
the publication consist of Philanthropy, Sustainability,
The Finest Artists and Craftspeople, Investments, as
well as exploring unique travel experiences and high-
end luxury products globally for our readers. Billionaire
provides indepth articles on meaningful projects,
initiatives, and peer-topeer conversations on UHNW-
relevant issues.

¢ Circulation: 14,791

* 10,791 mailed to individuals that have a minimum net
worth of $39 million

« 238 Royal Families receive the Magazine globally

* 4,000 Copies are distributed exclusively to top fine
Art Galleries, private Banks, Yacht Clubs, Polo clubs,
private Jet Terminals all over the world

» Average Household Net Worth: $106,000,000

FULL PAGE: $8,125
Global

BILLIONAIRE

ARE PRI TN
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» PRINT

ELITE TRAVELER

Since its launch in 20071, Elite Traveler has been the
market-leading guide and curator of the global luxury
lifestyle of ultra-high-net-worth individuals. It is written
and designed by our experienced team of editors for
the elusive global elite who live the private jet lifestyle,
delivering expert perspectives, meaningful analysis
and advice. Each issue provides detailed information
covering the spectrum of the luxury lifestyle, including
travel, fashion, jewelry, watches, spirits, autos, jets,
yachts and real estate.

As an audited publication with worldwide distribution
aboard private jets, first-class lounges and in FBOs
across over 100 countries, Elite Traveler provides
advertisers unique access to the wealthiest consumers
in the ultimate luxury market.

ELITE TRAVELER AUDIENCE
* Total Readership: 557,000
¢ Average Age: 45

» Male/Female: 69% / 31%

* Average HHI: $7.9M

¢ Average Net Worth: $32M

LUXURY HOMES FEATURE: $4,500

)
. The
Inspiration

Issuc

EEE——

IN THESE UNCERTAIN TIMES,
WE FORWARC

clitetrareler

teruveler

THE PRIVATE JET LIFESTYLE MAGAZINE SPRING 2020 g

IXpericnees

LLFOURTORNERS
LD B
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» PRINT

FINANCIAL TIMES

The Financial Times showcases the finest
residential properties on the market and provides
sage advice to a discerning audience of high-
end private owners, as well as investors, every
Saturday in its stand-alone “House & Home”
section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property
and lifestyle section, which is internationally
focused and globally-distributed every weekend.

 Circulation: 214,131

« Geographic distribution: Global

* Readership: 1,993,418

» Male / Female ratio: 86% Male / 14% Female
« Average household income: $338,000

¢ Median age: 51

TRIPLE SPOT, COLOR: $2,190
PROPERTY SPOT, COLOR: $730
Global

Sotheby’s Nothing compares.
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LOS ANGELES TIMES TAKEOVER

The Los Angeles Times takeover is an exclusive, Sotheby’s ‘ ‘
full-color Sotheby’s International Realty outsert that :
is placed on top_ of_the I__os Angeles times on seIec’F We help you |
Saturdays to coincide with the weekly Hot Properties turn someday

section. ; into right now.

[ A Nothing compares. :
* LA Times Saturday readers are over 3x more likely .
to own a home valued at $2 million+ than the average
adult in the market.

* 2.IMM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in the
next 12 months.

e 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

* 32% of readers are more likely to own a second home
or real estate property.

» Full Page color ad using Sotheby’s International Realty
Design Vault template

* Western Los Angeles coverage
¢ Saturday Print Circulation: 56,000
* Saturday e-edition subscribers: 164,780 Sotheby's

FULL PAGE: $610

Italian-French y
Inspired Villa .1 0 d

! representing

room,

Graham Larson
876 Muskingum Avenue \ 3103039397
$7149000 grahamjarsoncom
7eMuskingumAvecom rahamarsonsathebysrealycom

PACIFIC PALISADES BROKERAGE | 15308 SUNSET BOULEVARD, PACIFIC PALISADES, CA 90272 | SOTHEBYSREALTY.COM

Timeless

EIgance - e tately home sxempitisthe ‘getedere. with appx. .50 of ing spaceincluing guest
auarters for atofalof 7 beirooms, 6 ulland 2 half boths,

Sarkissian Bullock Team
101 Belvedore Ave. Bevedere, CA
415517720

(GOLDEN GATE SOTHESY'SINTERNATIONAL REALTY
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» PRINT

LOS ANGELES TIMES HOT PROPERTY AND

DIGITAL LIGHTHOUSE

»LOS ANGELES TIMES HOT
PROPERTY

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),
neighborhood spotlights, buying/selling tips, home
décor and improvement trends.

¢ LA Times Saturday readers are over 3x more likely
to own a home valued at $2 million+ than the average
adult in the market.

¢ 21MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in the
next 12 months.

* 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

* 32% of readers are more likely to own a second home
or real estate property.

¢ Saturday Print Circulation: 56,000
*Saturday e-edition subscribers: 164,780

» LA TIMES DIGITAL LIGHTHOUSE

The Sotheby’s International Realty LA Times Digital
Lighthouse showcases 27-30 properties monthly and
owns 100% SOV at the top of the LA Times Real Estate
section.

¢ Avg Monthly Impressions: 1.7 Million

fLos Angeles Times el ies

Sotheby’s

INTERNATIONAL REALTY

EASTON POINT

S 95000000

N mesion howe estdooein Oublund e, hecirslow

Mtba

FULL COLOR WITH 30 DAY LIGHTHOUSE
PLACEMENT: $390/SPOT

HOT

flos Angeles Times

PROPERTY

WESTSIDE :: CENTRAL :: SOUTHBAY :: LATIMES.COM/REALESTATE :: SATURDAY, NOVEMBER 14, 2020 :: J

LONGTIME LAKER Dervi Fi
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QUEST

QUEST and its unique audience share an inseparable
connection ... a passion for taste, style, and luxury. QUEST
readers are educated, affluent, and transaction-oriented.
QUEST audience includes three generations of readers

— Millennials, Gen Xers and Baby Boomers, those who
helped launch the magazine and those who grew up with
it. QUEST provides the most appropriate advertising
vehicle for luxury goods, services and consumables.
QUEST uncovers the latest trends in real estate,
entertainment, art, antiques, fashion, luxury goods, travel,
music, and philanthropy in every issue.

» Total Audience: 631,750 readers

* Average HHI: $1,437,000

« Average HHnw: $13,900,000

* 3.6 out of 5 own a secondary home
* Male/Female: 44% / 56%

* Median Age: 43.4

FULL PAGE $3,900

FLORIDA!

SUNSET OVER

rorTorj

e
"
1252741895500 2

~questmag.com

11>

W\
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ROBB REPORT

Robb Report is luxury without compromise, attracting :
a discerning audience with a shared appreciation and
desire for quality, artisanship, heritage, fine design, and
exclusivity. With its fingers on the pulse of the latest
superlative products and experiences that today’s
modern consumers seek, Robb Report is synonymous
around the world with affluence, luxury, and the best of
the best.

» Audience: 324,000

» Average Age: 44

» Male / Female Ratio: 79/21
* Average HHI: $484,000

* Average HNW: $2,800,000

TRIPLE PROPERTY SPOT: $2,490
PROPERTY SPOT: $830

& AT ELPERIENCES
Global AROUND THE GLOBE
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SCHEDULE, PRICING & REACH 2023

Plan 1

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Selects Enewsletter

Sotheby's Preferred Enewsletter

Digital

Million Impressions*

Million Impressions

Million Impressions

Smart Solutions Eblast

Smart Solutions Eblast
Dwell.com

Real Estate Package 1

Elite Traveler

Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

Rotating Gallery Home Page
Rotating Gallery Real Estate Page
Featured Article and e-Newsletter promotion
Social Media

JetSet Magazine

JetSet Magazine

LA Times

Lighthouse Fixed Position - Hot Property Page
Custom Email

Land.com

Platinum Featured Property
Dedicated Emails - targeted*
Signature Listings

Land Report

Portfolio Listing

Social Media Posts

Enewsletter Promotion
NYTimes.com

NYTimes.com Property Module
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage
Mansion Global e-Newletter
Property upgrades

Mansion Global Instagram
Billionaire

Custom Content + Enewsletter
Yachting E-newsletter

Boat International

Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times

The New York Times Takeover
Billionaire Magazine

Billionaire Magazine

Conde Nast Magazines
Architectural Digest - State of Georgia
Architectural Digest - State of Florida
Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

The Los Angeles Times

Quest

Quest

Robb Report

Robb Report

TOTAL

Ad Description October

Half Page

Email
Georgia, Florida, California, New Yok, Connecticut $
Sotheby's Selects Enewsletter

Sotheby's Preferred Enewsletter

2,500.00

Digtal Banner Program $  1,625.00

Targeting - Atlanta, Florida, California, NYC Metro
Custom Email

Custom Article with Homepage and eNewsletter promo
Online Real Estate Showcase

OTM On the Market eNewsletter $  500.00

Featured Banner S 2,000.00
Featured Banner

e-Newsletter

Listing Feature

Annual Global Campaign
Bonus

Lighthouse Fixed Position - Hot Property Page
Custom Email

Featured on all 3 Land.com sites
Dedicated Emails - targeted*
Listing upgrades

Featured Listing
Banners
Online Directory Listing

NYTimes.com Property Module $  3,000.00

Real Estate media bar
Mansion Global Homepage S 2,150.00
Daily Monday-Friday

Property upgrades
Mansion Global Instagram $

Bonus
1,775.00

Custom Content + Enewsletter

Boat International $  750.00
Showcase Listing + Elite Listing Packages

650.00

Property Spot w/Digital Featured Property Upgrade S

Property Spot - Weekday/Saturday $ 71000

Full page w/ Digital promotion
Full Page

Full Page
Full Page

Luxury Homes Feature

Triple Property Spot $  2,190.00

Property Spot

Hot Property - listing + digital lighthouse S 390.00

Takeover
Full page

Triple Property Spot

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

November  December
S 1,820.00
S 2,350.00
$ 162500 $ 1,625.00
$  2,295.00
$  6,000.00
$2,500
$ 50000 $ 50000
$  1,600.00
$ 550000
$  1,000.00
$2,500
$  325.00 Bonus
$  1,350.00
$ 75000
$  1,500.00
$330
$5,000
$  1,250.00
$ 2,150.00
$ 3,680.00
Bonus Bonus
$  4,300.00
$3,250
$ 65000 $  650.00
$  690.00
$ 812500
$  4,500.00
$ 2,190.00
S 730.00
$  390.00
$  610.00
$  3,900.00
$ 2,490.00

January
$  3,000.00
$  500.00
$  1,000.00
$  3,900.00
$ 6,310.00

Media Total

s 1,820.00
$ 2,500.00
$ 2,350.00
$ 3,000.00
$ 4,875.00
$ 2,295.00
$ 6,000.00
$ 2,500.00
$ 2,000.00
$ 2,000.00
S 1,600.00
$ 5,500.00
S 2,000.00
B 2,500.00
S 325.00
$ 1,350.00
$ 750.00
$ 1,500.00
$ 330.00
$ 5,000.00
$ 3,000.00
$ 1,250.00
$ 4,300.00
$ 3,680.00
s -

$ 1,775.00
$ 4,300.00
$ 750.00
$ 3,250.00
$ 1,950.00
$ 710.00
$ 690.00
S 8,125.00
S 3,900.00
$ 6,310.00
$ 4,500.00
$ 4,380.00
S 730.00
S 780.00
$ 610.00
$ 3,900.00
$ 2,490.00
$  111,575.00

Reach

20,000

25,000

488,357
7,500

1,500,000

29,000
110,000
100,000

26,000
750,000
750,000
294,000
296,000

2,140,000
425,000

30,000

5,000

13,000
60,000
25,000
55,603

6,000

328,000
17,000

76,200

50,000

25,600

1,933,272

423,111
168,000

14,791

20,000
43,000

111,400

386,674
193,337

441,560
220,780

92,800

324,000

12,024,985

SKYAD.COM
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SCHEDULE, PRICING & REACH 2023

Plan 2

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Bespoke Geo-Targeted Emails
Sotheby's Preferred Enewsletter

Digital

Million Impressions*
Million Impressions
Million Impressions
Smart Solutions Eblast
Smart Solutions Eblast
Dwell.com

Real Estate Package 1

Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

Rotating Gallery Home Page

Featured Article and e-Newsletter promotion
Social Media

JetSet Magazine

JetSet Magazine

LA Times

Lighthouse Fixed Position - Hot Property Page
Custom Email

Land.com

Platinum Featured Property

Signature Listings

Land Report

Enewsletter Promotion

Robbreport.com

Robbreport.com

WSJ.com

Mansion Global Homepage

Property upgrades

Mansion Global Instagram

Billionaire

Custom Content + Enewsletter

Yachting E-newsletter

Boat International

Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times

The New York Times Takeover
Conde Nast Magazines
Architectural Digest - Atlanta
Architectural Digest - South Florida
Elite Traveler

Elite Traveler

Financial Times

Financial Times

Financial Times

The Los Angeles Times.

The Los Angeles Times

The Los Angeles Times

Quest

Quest

Robb Report

Robb Report

TOTAL

Ad Description October

Half Page
Email

Georgia, Florida, California, New Yok, Connecticut $
Sotheby's Preferred Enewsletter

2,500.00

Digtal Banner Program B
Targeting - Atlanta, Florida, California, NYC Metro

1,625.00

Custom Email

Custom Article with Homepage and eNewsletter promo

Online Real Estate Showcase

OTM On the Market eNewsletter S 500.00
Featured Banner S
e-Newsletter

Listing Feature

2,000.00

Annual Global Campaign

Lighthouse Fixed Position - Hot Property Page Bonus
Custom Email

Featured on all 3 Land.com sites
Listing upgrades

On the Market Listing
Real Estate media bar
Mansion Global Homepage S 2,150.00
Property upgrades Bonus
Mansion Global Instagram S 1,775.00
Custom Content + Enewsletter

Boat International $  750.00
Showcase Listing + Elite Listing Packages

Property Spot w/Digital Featured Property Upgrade $

650.00

Property Spot - Weekday/Saturday S
Full page w/ Digital promotion

710.00
Full Page

Full Page

Luxury Homes Feature

Triple Property Spot $
Property Spot

2,190.00

Hot Property - listing + digital lighthouse $
Takeover

390.00

Full page

Triple Property Spot

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

November  December  January
S 1,820.00
$  3,000.00
$ 162500 $ 1,625.00
S 2,295.00
$  6,000.00
$2,500
$ 50000 $ 50000 $  500.00
$ 3,300.00
$  1,000.00 $  500.00
$2,500
$ 32500 Bonus
$  1,350.00
$  750.00
$330
$ 2,500.00
$  1,250.00
Bonus Bonus
S 4,300.00
$3,250
$ 65000 $  650.00
S 690.00
$ 2,190.00
$  2,730.00
S 4,500.00
$ 73000 $  730.00
$  390.00
$  610.00
$  3,900.00
$  2,490.00

Media Total

$ 1,820.00
$ 2,500.00
$ 3,000.00
$ 4,875.00
$ 2,295.00
$ 6,000.00
$ 2,500.00
$ 2,000.00
$ 2,000.00
$ 3,300.00
$ 1,500.00
S 2,500.00
$ 325.00
$ 1,350.00
$ 750.00
S 330.00
$ 2,500.00
$ 1,250.00
$ 2,150.00
s -

$ 1,775.00
$ 4,300.00
$ 750.00
$ 3,250.00
$ 1,950.00
$ 710.00
$ 690.00
H 2,190.00
$ 2,730.00
$ 4,500.00
$ 2,190.00
$ 1,460.00
$ 780.00
$ 610.00
S 3,900.00
$ 2,490.00
$ 77,220.00

Reach

20,000

25,000
7,500

1,500,000

29,000

110,000

100,000

26,000
750,000
294,000
296,000

2,140,000

425,000
30,000

25,000

6,000

164,000

76,200

50,000

25,600

1,933,272

423,111
168,000

13,000
16,000

111,400

193,337
386,674

441,560
220,780

92,800

324,000

10,423,234

SKYAD.COM
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SCHEDULE, PRICING & REACH 2023

Plan3

Media

Sotheby's Auction House: Print
Sotheby's Magazine

Sotheby's Auction House: Digital
Sotheby's Selects Enewsletter

Digital

Million Impressions*
Million Impressions
Million Impressions
Dwell.com

Real Estate Package 1

Online Real Estate Showcase
Nob Hill Gazette

Nob Hill Gazette San Francisco, Peninsula and Silicon Valley
JamesEdition

e-Newsletter

Social Media

LA Times

Lighthouse Fixed Position - Hot Property Page
Land.com

Platinum Featured Property
Signature Listings

Land Report

Social Media Posts
Robbreport.com
Robbreport.com

WSJ.com

Mansion Global Homepage
Property upgrades

Yachting E-newsletter

Boat International

Luxury Estate

Luxury Estate

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times

The New York Times Takeover
Conde Nast Magazines
Architectural Digest - Atlanta
Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

The Los Angeles Times

TOTAL

Ad Description
Quarter Page

Sotheby's Selects Enewsletter

Digtal Banner Program
Targeting - Atlanta, Florida, California, NYC Metro

Custom Article with Homepage and eNewsletter promo

Online Real Estate Showcase
OTM On the Market eNewsletter

e-Newsletter
Listing Feature

Lighthouse Fixed Position - Hot Property Page

Featured on all 3 Land.com sites.
Listing Upgrades

Banners
Real Estate media bar

Mansion Global Homepage
Property upgrades

Boat International

Showcase Listing + Elite Listing Packages

Property Spot w/Digital Featured Property Upgrade

Property Spot - Weekday/Saturday
Full page w/ Digital promotion

Full Page
Property Spot

Hot Property - listing + digital lighthouse
Takeover

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

October

$  1,195.00

$ 50000

Bonus

$ 215000

Bonus

$  750.00
$1,100

$  650.00

$ 71000

$  750.00

$ 39000

November  December
$  910.00
$ 235000
$ 119500 $ 1,195.00
$  6,000.00
$2,500
$ 50000 $  500.00
S 1,500.00
$ 50000
$ 32500 Bonus
$  750.00
$330
$ 112500
$  1,250.00
Bonus Bonus
$ 65000 $  650.00
$  690.00
$ 73000 $  730.00
$ 390.00
$  610.00

January

$ 50000
$ 50000
$  2,190.00

Media Total

s 910.00
$ 2,350.00
$ 3,585.00
$ 6,000.00
$ 2,500.00
S 2,000.00
$ 1,500.00
S 1,000.00
B 325.00
s 750.00
S 330.00
$ 1,125.00
$ 1,250.00
H 2,150.00
13 -

$ 750.00
$ 1,100.00
$ 1,950.00
$ 710.00
s 690.00
$ 2,190.00
S 2,210.00
S 780.00
$ 610.00
S 3676500

Reach

20,000

488,357

750,000

110,000

100,000

26,000

294,000
296,000

425,000

60,000

6,000

164,000

25,600

1,933,272

423,111
168,000

13,000

580,011

441,560
220,780

6,544,691
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