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NEW YORK 477 Madison Ave, New York, Ny 10022, 212- 677-2500

SKY

PHILADELPHIA 1700 Market Street, Philadelphia, PA 19103, 215- 365-4040

ADVERTISING
BRANDING
MARKETING

National & Global
Exposure

1014 Palmar De Ays
Drive

JANINE JONES

Executive Vice President

212-677-2714
janine@skyad.com

LET’'S DO
GREAT THINGS TOGETHER

PAULA DAVIDSON

Senior Account Executive

212-677-2671

paula@skyad.com

SKY Advertising is excited to present to ONE Sotheby’s International Realty® a
curated, multi-media marketing selection of offerings to bring ultra-high net worth
buyer awareness to 1014 Palmar De Ays Drive project.

Your strategic blueprint is composed of select print media to cast a wide net and
digital products that are highly targeted to individuals looking for high-end living in
Vero Beach, FL.

Approaching the marketing strategy from these different directions will help us to
saturate your market in the most effective way, bringing deserved recognition to
this unique and exciting property.

JIMMY CINTRON

Account Executive

212-677-0083
jimmy@skyad.com

SARA HELENI

Account Executive

212-674-2402
sara@skyad.com
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DIGITAL

Comprehensive
Digital

SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or
video posts but appear on other websites and apps, linking
back to the social media platform and your website, and
run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an
ad that runs on thousands of websites and apps, targeted
just to the people you want to reach across all devices.

Social Mirror ads can be done with any organic or paid
posts from your business account on these 8 social media
platforms: Facebook, Instagram, Twitter, LinkedIn, TikTok,
Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or
carousel.

— Better Homes & Gardens Subscribe

== s prorsof poawering your passions gt home

Colleton River (4]

A private oasis in your own backyard... Your dream
heme awails al Collelon River!

#southcaroling Eowoauniry #gogeaus Sviews Fiver
#peninsula #family #friends #lifestyle #private
#peninsula #water #coastallite #nature #galf #home
#lifeanthewater #cheers #fitness fsocial shluffton
#welcomehome

Make your yard more sustainableby 24
{ - march i - apriiao  [UES
U'“CE“,,,‘!‘EL,E THE SALE | Apr

| LEASN MORE |

SAVE o OFFICE CHAIRS v DESKS

TARGETING ABILITIES:

+ Behavioral — Thousands of targeting
categories including demographics, on-line and
off-line behaviors, and interests.

» Keywords — Target a list of up to 500 keywords
related to your business, and show ads on the
web pages where they appear.

» A.l Targeting — Show your display or video ads
to people across all devices, using machine
learning to target consumers based on who is
engaging with the ad.

& March 283t $i8c 1

Renmtion 11

» Retargeting - Following people after they leave
your website and showing them your Social Mirror
ad, on other websites and apps they go to, across
all devices.

+ Custom Audience Matching — Target people on
your list of emails, addresses, or phone numbers
and show them Social Mirror ads when they
browse websites and apps.

PRICE: STARTING AT $1,500 PER MONTH

skyad.com



DIGITAL

Facebook
Advertising

We recommend a campaign using Facebook and
Instagram as advertising channels.

facebook

FACEBOOK

» Geo-targeting to local and feeder markets.
» We will drive the audiences to select landing pages.

RETARGETING

» We will re-target the audiences who visit the site but
do not convert.

» We will revise and optimize campaign based on
performance.

DIGITAL BANNER PROGRAM: $1,500/MONTH

skyad.com



DIGITAL

jamesedition.com

SOCIAL MEDIA POST

Founded in 2008, JamesEdition.com features the largest
collection of luxury goods worldwide.

The exquisite items curated by JamesEdition.com range
from celebrity-owned luxury real estate to rare supercars.
An affluent audience of 25,000 per day is browsing for the
finest the globe has to offer.

With more than 10 million monthly page views from
around the world, JamesEdition.com is the quintessential
marketplace for ultra-high net worth individuals. With
users evenly spread throughout the Americas, EMEA and
Asia, JamesEdition.com is the only truly global site to
market luxury.

Showcase your office and properties and bring increased
visibility to capture the attention of the UHNW with a
Social Post

* Instagram 74.8K
» Facebook 31.3K

PHOTO PHOTO PLUS
+ 1featured listing + 1-5featured listings
» 1-5 photos » 1-10 photos & text

» Short caption

« Listing info box

» ltagon pictures & caption
» Linkin bio

PHOTO: $500

+ Long caption

« Listing info box

» 1-3tags on pictures & caption
» Linkin bio

» Repost on stories

PHOTO PLUS: $1,000 PHOTO PLUS

VIDEO

+ 1-5featured listings

» 5-30 seconds video

* Reels & TikTok format
» Short caption

+ Listing info box

» 1-3tags on caption

+ Linkin bio

VIDEO: $1,800

skyad.com



DIGITAL

LA Times

LIGHTHOUSE FIXED POSITION
HOT PROPERTY PAGE
100% SOV

Promote your property with a large banner placement on
the top of the LATimes.com Real Estate, Home Page,
Real Estate Content pages and ROS.

fos Angeles Times
REAL ESTATE

Busness Tech R Company Town v

Subsaine o
ey

Sotheby’s

INTERNATIONAL REALTY

PRICE: $325 MONTH

EASTON POINT

TIDACRES SS5.000000

skyad.com



DIGITAL

Ocean Home

Ocean Home magazine showcases the best in luxury : ‘ SR OCEANHOME

coastal design—from Caribbean bungalows to Malibu’s
modern masterpieces to Montauk’s shoreline cottages
to Palm Beach'’s Spanish Revival villas—and, in turn,
celebrates the top architects, interior designers, and
craftspeople creating these waterfront dream homes
from coast to coast and beyond.

SOCIAL MEDIA POST

Target our dedicated friends and followers

across Ocean Home social platforms. We will
post your images and copy on our Facebook,
Instagram and Twitter channels and leverage

FROM A PENTHOUSE
YOU CAN SEE FOREVER

OCEAN HOME MAGAZINE
EXCLUSIVE E-MAIL CAMPAIGN

Engage our 20,000+ Email Subscribers with an
Exclusive e-mail campaign.

our b rand tO en ha nce yOU r eXpOSU rea nd Sent weekly on Wednesday and Sundays, we deliver your
. message to our discerning audience of high net worth coastal
amplify engagement. home owners and elfe industry professionals
P $2,500
+ 60,000+ Followers. e

am to reinforce your
$15CPM "FOUR SEASONS PRIVATE RESIDENCES ANGUILLA|
Delon Vios

SALES@OCEANHOMEMAG.COM

o INSTAGRAM: $700
OCEANHOME FACEBOOK: $575 “ RMS

Domedesign UG avel sasor vy realestate oceanhomemag.com | 300 Brickstone Sq., Suite 904, Andover MA 01910

skyad.com 9



DIGITAL

The Wall Street
Journal Online
(WSJ.Com)

FEATURED PROPERTY UPGRADES

WSJ.com and Mansion Global Featured Property
Upgrades place your listings at the top of the search
results pages in the town where the property is located.
The property you wish to feature comes directly from
your brand’s WSJ.com feed and click-throughs go to the
website of your choice.

Multiple properties can be featured and will be rotated
equally. Each property appears for one month. The
window to redeem Property Upgrades is valid for one
year after purchase.

10 PROPERTIES: $1,200
25 PROPERTIES: $2,070
100 PROPERTIES: $5,500

Included with print placment

MANSION GLOBAL

NI

NEWPORT BEACHL CAUS
wnEmama | e

MANSION GLOBAL TOR MARKETS

HEW DEVELOPMENTS MICIRE
ECEETTTOTONS o CITI GEN TEEN

Bellevue, Washington, United
States

Hurits Poant

AR08 [unts Point Bd

Selayue, USA
2008 15181 Ave SE

™ cbed  E55 bath ] IJF <-T LIJ B bad 55 bt B ocind Brabe

e

5,900,000 £8,500,000

Bellevue, USA

3918 151st Ave SEE

2 5bed E55bath

FOR SALE
$2,040,000

Sotheby's International Realty
Realogics Sotheby's International Realty

skyad.com | 10



DIGITAL

The Wall Street
Journal Online e — R P ———.
(WSJ.Com)

THE HOMEPAGE FEATURED LISTING

Module offers prominent positioning on the Mansion
Global homepage and showcases listings regardless of
region.

Mars. PA 4

$4,750,000 | Berkshire Hathaway HomeServices

PRICE: $1,275/MONTH

EXPLORE TOP MARKETS

MIAMI

skyad.com
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PRINT

EXUMA, THE BAHAMAS

Sotheby’s

INTERNATIONAL REALTY

Nothing compares to what’s next.

The Wall Street
Journal

Leaf Cay
$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty

GEORGE DAMIANOS
george.damianos@sirbahamas.com

The Wall Street Journal represents credibility and +1242.424.9699
influence and continues to be the leading environment
for luxury real estate clients to connect with the world’s

most affluent home-buying audience. With new and THE WQ I L STREET JOURNQ I
exciting content alignment opportunities in “Mansion” .

) i S re— WEDNESDAY MARCH 42010 V0L COXAY V052 WSieom xxx $40
WSJ's luxury real estate section, we are able to further ALY WAL L7 NS 10 SO0 AL AL oA« 5 A0 oL G LI S5k SO YN ;

strengthen our brand, expand visibility and deliver our What’s Fed Cuts Rates Amid Virus Fears S e
message with more resounding results than ever before. News Stods bondvise o oSSR 7 '

BusinessFinance  biggest emergency £ ol
* action since ‘08 crisis

« Circulation: 644,424 T (-

o
I

SR e
+ E-newspaper: 194,000 e e

e

ol onthel0 e US.Tra- is absing rcesson i
e

» Readership: 4,234,000 Bl e e
+ Male / Female: 62% / 38% e

- Average HHI: $404,217 S
« Average age: 50 :

Tennessee
Twisters
Kill at
Least 25

e
atleat 25 people s the st
erscarved i path though s

it commintes d

PRICE: $650 SINGLE SPOT, COLOR

GiEm s
Includes Bonus 30 Day Digital - G el

Sl ot v it £
by marketgains an it

Featured Property Upgrade #EEEE Biden Picks Up String of Victories, =

- Sanders Logs Big Win in California =

ce pesiden

=

o Toas. d| e
o0 dose (o all arly Wednes
e

‘. e the i

ity b of | i
mailin ballos. Dokgates are

skyad.com | 13



PRINT

The New
York Times
Takeover

Promote your brand and properties in style with this 96
page tabloid insert devoted to Sotheby’s International
Realty and Delivered high-net worth zip codes.
Generous, full-page ad space on heavy, bright white
paper ensures an elegant presentation and shelf life.

 Circulation: 160,000
+ Distribution: NYC Metro Area

PRICE: $750 FULL PAGE, COLOR

Includes Digital promotion and Digital Flipbook

Sotheby’s

CONNECTICUT

GREENWICH

beyond your
expectations.

anps 3.

Rpresanted by Joseph Barter

72 Post Road, Old Westbury, NY

DANIELGALE.COM/AGENT/DEBRARUSSELL

P Gale | Sthebys

Sandbanks

Exuma, The Bahamas

SIRBAHAMAS COM/ID/X29LE7

Bahamas | Sotheby's

CA 92008

5305 Carlsbad Boulevard, Carlsbad,

aaaaaaaaaaaaaaa

SOTHEBYSREALTY.COM/ID TTHEAA

skyad.com

14



PRINT

Financial
Times

The Financial Times showcases the finest residential
properties on the market and provides sage advice to a
discerning audience of high-end private owners, as well
as investors, every Saturday in its stand-alone “House &
Home" section. Targeting upscale readers who are
passionate about home and living, this full-color
supplement is the world’s only weekly property and
lifestyle section, which is internationally focused and
globally-distributed every weekend.

+ Circulation: 214,131

+ Geographic distribution: Global

» Readership: 1,993,418

+ Male / Female ratio: 86% / 14%

+ Average household income: $338,000
» Median age: 51

EXUMA, THE BAHAMAS

Leaf Cay

$19,995,000 USD | sirbahamas.com/id/46931
Bahamas Sotheby's International Realty
GEORGE DAMIANOS

george.damianos@sirbahamas.com
+1242.424.9699

PROPERTY | INTERIORS | ARCHITECTURE | GARDENS

& HousedoHome

FTWeekend
Studyinstyle
Homework
isnochore

PRICE: $730 PROPERTY SPOT, COLOR

oo v on Temer GFTPrapeTy

FTWeekenc

Tips from + L“"‘:L:g?
topglobal .. FlchiefBernie
chefs Ecclestone:

4 Tbreak

the rules”
e carrs

Schulz reversal s Aflicted Monty Python

. 5 5 e
raises Merkel’s e e I
survival hopes ) -

 SPD chiefready to join coalition talks
¢ bout of German unease recedes.

o P

Sotheby’s Nothing compares to what’s next.

INTERNATIONAL REALTY

skyad.com

15



PRINT

L.os Angeles
Times Hot
Property
And Digital
Lighthouse

LOS ANGELES TIMES
HOT PROPERTY

The Los Angeles Times weekly Hot Property section
features the most up-to-date real estate news —
including Hot Property (celebrity transactions),
neighborhood spotlights, buying/selling tips, home
décor and improvement trends.

« LATimes Saturday readers are over 3x more likely to
own a home valued at $2 million+ than the average
adult in the market.

+ 2.1MM of readers are affluent with a Median HHI of
$186K and 19% more likely to look for a new home in
the next 12 months.

» 74% are business decision makers more likely to be
CEOs, Presidents or VPs.

» 32% of readers are more likely to own a second home
or real estate property.

« Saturday Print Circulation: 56,000

+ e-Edition subscribers: 164,780

i fLos Angeles Times

HOT PROPERTY

THBAY i LATIMES.COM

Awest cosst REAL ESTATE

LA TIMES DIGITAL LIGHTHOUSE

The Sotheby’s International Realty LA Times Digital
Lighthouse showcases 27-30 properties monthly
and owns 100% SOV at the top of the LA Times Real
Estate section.

» Avg Monthly Impressions: 1.7 Million

PRICE: $390/SPOT
Full color with 30 day Lighthouse Placement

ggggg flos Angeles Times e won Q

Sotheby’s

INTERNATIONAL REALTY

EASTON POINT

DARES 595000000

skyad.com | 16
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SCHEDULE AND PRICING

Proposed
Schedule, Pricing

& Reach
2023 - 2024

Media

Digital

Facebook Advertising
Facebook Advertising
Comprehensive Digital
Social Mirror
JamesEdition

Social Media

LA Times

Lighthouse Fixed Position - Hot Property Page

WSJ.com

Property upgrades
Mansion Global Homepage
Ocean Home

Facebook Post

Instagram Post

Print

The Wall Street Journal

The Wall Street Journal - National
The New York Times

The New York Times Takeover
Financial Times

Financial Times

The Los Angeles Times

The Los Angeles Times

TOTAL

Ad Description

Digital Banner program

Behavioral Custom program

Listing Feature

Lighthouse Fixed Position - Hot Property Page

Property upgrades
Featured Listing Module

Facebook Post
Instagram Post

Property Spot w/Digital Featured Property Upgrade
Full page w/ Digital promotion
Property Spot

Hot Property - listing + digital lighthouse

*After 6 months the Impressions Program may be adjusted after evaluation of budget and strategy

Pricing Subject to Change

November
$  1,500.00
$  1,500.00
Bonus

$ 700.00
$ 650.00
s 730.00

December
$ 500.00
Bonus

$  1,275.00
$ 575.00
$ 390.00

January

$

750.00

Media Total

$ 1,500.00
$ 1,500.00
$ 500.00
s -

S -

$ 1,275.00
$ 575.00
$ 700.00
$ 650.00
$ 750.00
$ 730.00
$ 390.00
$ 8,570.00

skyad.com

Reach

60,000
100,000
148,000

425,000

164,000

21,600
21,800

644,424
168,000
210,457
220,780

2,184,061

18



